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The Bristol Sound Grows 'Massive' 

Trip-Hop steps Out Prolific Scene Profits From Diversity Jungie: The Beat Goes on 



Tht.' (lays of Hnstdl's )ut 
elub may Ik* over, but ihv Wild IJutifh, 
whose performances electrified the 
semile^jeniiary venue here in the 'Hts. 
was at the forefront of the wave of 



BY DOMINIC PRIDE 



HKISTOL. Kn^Mand— Forjrive the 
piod citizens nf this town — or "The 
Massive" in local parlance — if they 




lazy, duh-infused Hritish hip-hop that 
hiL"* attracted the name "iriinhop." 

Trick\' Is the latest ai-tist to caiT>' the 
torch for a musical scene with iLs nM)t-^ in 

(Cfnitiiiurd (til fMif/c .sft) 

Discounters Hilce 
Record Prices 

■ BY ED CHRISTMAN 

\K\V V(JKK— Kor the first lime in 
o\'er a year, then- 
appears to be a 
slijrht uptick in hit 
pricing at retail. 

The increases aiv 
loo small yet to be 
called a tince in the ongoing price war. 
but lalx'l siiles and distribution execu- 
tives as well as music merchant-s say 
they hope that the movement becomes 
a trend. 

Until now, discounters have sold 

<('uutinnrti tni liiujf 7Jl 
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WAY OUT WEST 

mipht seem a little jaundiced when 
asked al>out the "Bristol Sound." 

Acts such its I'oitishead. Tricky, and 
Massive Attack may have hit the head- 
lines with theii* blend of (hib, hip-hop. 
and dance (see story, jjiiije 1). but when 
ihe^rlare of the meiiia spotlight falls on 
some other tifwn, this capiUiI (if KiiR- 
land's West Country will carr\' on as 



the country's most prolific pro\ incial 
city in terms (tfpi-oducin^ music. 

Knun the emlminir. thoughtful rock 
of the Ulue Aei'oplanes to the surging 
house of Way Out West to the deep, 



deep dnim and ba.'^s jungle ctf K(mi Size 
and D4 Kriisl, Bristol provides a feast 
for the ears of th()se wishing to stray 
lu-yond the cliches. And foi- everj' ItK-al 
liero. there are a hundred aspiring 
youngstei^s struniminp guitars or mix- 
ing in the city's pub.s clubs, and bed- 
r(«)ms, hoping to emulate the success 
tCdutimird t/ti page 7'Ji 



FOLLOWS PAGE 42 



CONCERT CROSSROADS: PEARL JAIVI 
IVIAPS TOUR IVIINUS TICKETIVIASTER 

Will Risk Pay Off? ETM's Big 1st Job 



■ BY ERIC BOEHLERT 

NKW YUHK — Pearl Jam's madt 
its bed. now the band has U\ lie in it 

By taking the 
bold -stepof Iwoking 
a summer swing 
through the I'.S. 
without the bt-nefit 
of established ticket 
distributor Ticket- 
master. Pearl Jam vimm 
fimls itself i>oi.sed to 
emerge either as champions of 
change in the tour business or mar- 
t>Ts of a failed gi-ass-mots ivlK-Ilion. 
K'oi/tiinu (I oil juti/i- 




NEW YOBK— Baptism by fire. 
That is what KTM Kntertainment 
Network can expect when il begins 
seUing and distributing tickets for 
Pear! .Jam's 199") 
U.S. imir. its fir.st 
account. 

The company, 
which hopes to 
"bring the next 
revolution of tech- 
jAt/ nology to the live- 

entertainment 
business," according to one co- 
founder, was launched last fall 
when ticketing pioneer Peter 

fCniifiiinfil oil funji H) 



The jungle beat w as undeniably a 
London-baseil 'ting when il fii*sl cjime 
up from the streets, but Bristol was 
the first city outside the capital to em- 
br;n-f ilii.- t'lii-ious combination of 

jX3M 



breakbeats, bass, and dnims. 

Names such as Honi Size, DJ Knist. 
Flynn and Flora. Donovan, and D.I 
Dazee are being tipiKxl as the ones to 
keep an eye on for this summer's 
i('i>iitiiiin\i OH pufjr sot 

ElVII Set Honors 
Selena's IVIemory 



BY RAMIROBURR 



t ' ( ) 1 1 P r S ( ■ 1 1 1 i I ST I , Texas— As the 
^^^^^^^^^ music industry 
^^pi^^^^H mourns the lo>4s 

^^^^1 Tejano superstar 
J. -^^1 Selena, EMI is 
preparing to pay 
W , Mil tribute to the artist 

jlj^H ^^'^'^ retr(»spec- 
^HMn^^'^^H live package that 
HHb .^H also will include 
SELENA previously unre- 
leased English- and 
Spanish -language material. 

fCnntiii/ii'ii on jmifr 72) 



IN THE NEWS 



Melissa Etheridge Teams 
With VHl ForTix Campaign 

SEE PAGE a 



in I MODERN AGE 



The Goo Goo Dolls 
Come Out Swinging 

SEE PACE 67 
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The original motion pictui p soundtrack from the New Line Cinema film 

Jratariml new music frinii 

Maha • Juan Luis Guerra y 4:40 • All-4-One • Banda Marhos 

Also feaiuiing Los Lobos • Perez Prado • Los Folkloristas 
James and Bobby Purify • Pedro Infante • Jeanette Jurardo 
Pepe Avila and Mark McKenzie 

Music Supervised by Kevin Benson 
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After Topping The Charts They Continue To Pour It On. 
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UPTC/D-11125 



The Debut Album From Uptown's Next Generation 
Featuring The Platinum No. 1 R&B Single 
For 3 Consecutive Weeks 
And No. 2 Pop Smash 
"Candy Rain " 

' UPTCS 54906 

And The Next Hit 
"Every Little Thing I Do" 



Album Shipped Cold 

Billboard Album Debut #27 

Soundscan; 37,48') 

Look For The New Video 
On MTV, BET And The Box 

132 Spring Break 

ABC In Concert April 7 

"Candy Rain" Sweepstakes 
On The Box 

On Tour With 

Mary J. Blige Starting June 15 




MCA 



"Every Little Thing I Do" 
Produced By Heavy D, Poke & Red Hot Lover For TrakMasterz Productioins, Inc7 

Management: Floyd Myers For Hitt-Side Management 
David Turner and Rip Robinson For Positive Tip Entertainment 
Daniel Pearson For Dan 4 Management 



-Line: http://www.mca.com/mca.records 
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Online Innovation Promises Instant Audio 



New Technology Would Eliminate Download Time 



■ BY MARILYN A. GILLEN 



NEW YORK — A new company aims to elim- 
inatc the words "dowTiload time" from the on- 
line vocabulary through a new audio-on-de- 
mand system it will unveil Monday ( 10) at the 
National Assn. of Broadcasters convention in 
Las Vegas. 

Progressive Networlts. a Seattle startup 
headed by former Microsoft Multimedia and 
Consumer Systems VP Rob Glaser, also will 
announce its first content partners for the 
new "RealAudio" system at the show: Capital 
Cities/ABC and National Public Radio. Both 
plan to offer on-demand news and entertain- 
ment programming over the Internet. 

Other companies that have already made 
plans to begin using RealAudio technology- 
include Santa Cruz, Calif., online radio sta- 
tion RadioNet and New York's On Ramp 
Inc., which will use RealAudio in the launch of 
several new Internet-based "radio" pro- 
grams (see .storj', this page). 

"We saw an immediate opportunity for 
content providers to develop and offer on-de- 
mand services today — years ahead of the in- 
frastructure investment needed for \ide4> on 
demand." Glaser says. "We are bringing one 
of the oldest and most popular forms of elec- 
tronically transmitted entertainment, sports, 
music, and news programming — called ra- 
dio — into the next centurj'." 

Home PC users currently can use "radio 
cards" to access conventional broadca.sts; 
these cards, added into computers much like 
soundboards, basically turn computers into 
radio tuners that pick up whatever is being 
broadcast at the time. Other add-on cai*ds al- 
low users to record radio broadcasts for play- 
back at their leisure (BilUward, March 11). 

The RealAudio system, however, is de- 
signed to serve as a central storehouse of 
programming that users can access instantly 
at any time. 

RealAudio allows anyone with a multime- 
dia PC and a standard 14.4 modem to browse, 
select, and play back audio (or still video) on 
demand. "Basically on a 14.4 modem, it takes 
about five times as long as the real-time 
length to download a pi-ogram." Glaser says. 
"So a 30-minute radio show could take you 
more than two hours. With RealAudio, you 
hear it within seconds." 

The ;lO-minute show used as an example is 
not actually dowTiloaded. but rather is sent 
out from the .sei-ver (a storage medium) and 
received by the user in real time. 

Audio is well below CD quality, Glaser al- 
lows, pegging it at about 8-bit, with an inter- 



nal sampling rate of 8 kilohertz (CDs are 16 
bit, 44 kHz). 

For that reason. Glaser says he expects ini- 
tial uses to focus on "voice-driven content," 
such as radio inteniews and news and spoils 
broadcasts that users can access at times 
convenient to them. 

"We'd love to work with the record indus- 
try, but we want io make sure they under- 
stand that we're not saying that this genera- 



tion of technology is going to open up the 
world of direct deliven' of albums — it won't," 
Glaser says. "But if they have an interview 
with an arUst, fantastic. If they want to offer 
samples of music or a song to preview, that's 
great, too." 

On Ramp head Adam Curr>', who will use 
RealAudio as the basis for his Internet music 
programming, adds, "It gives the low-end 
(Continued on page 66) 



Precedent Sel 
Blanket Online 

NEW YORK— BMI has granted what is be- 
lieved to be the first Internet music license to 
On Ramp Inc., which will put it to use almost 
immediately with the expected launch Mon- 
day ( 10) of several new music-based Internet 
programs. 

The pact between the music performing 
right organization and the New York-based 
company headed by Adam Curry is described 
as a miusic peiformance license coveiing the 
transmission of BMI music contained in On 
Ramp's programming over the Internet '*We 
believe this is the first to cover musical per- 
forming rights on the Internet and recognizes 
that the online transmission of musical com- 
positions constitutes a public performance 
under the U.S. CopjTight Law." says BMI 
president^CEO Fi-ances Preston. 

The question of rights incurred in using 
music in the fledgling online domain has been 
a heated one. Still [x^nding in federal couit i& 
an action by music pubUsher members of the 
Harrv' Fox Agency, the mechanical collection 
arm of the National Music Publishers' Assn., 
against CompuSen'o for unauthorizetl use of 
their music on a CompuServe senice called 
MIDI/Music Forum (Billboard. Dee. 11. 
1993). There appears to be movement toward 
a settlement of the dispute among the jjarties 
involved. 

The blanket license granted to On Ramp 
by BMI covers unlimited access to BMI com- 
positions, as well as a variety of planned uses, 
including browsing, listening, and transmi;*- 
sion to consumers in the home, acconiing to 
BMI. 

In other Ucen.sing news, fellow rights orga- 
nization ASC AP is expected to announce next 
week the formation of a new department 
called New Media And Technolog>' Strategv-. 



With Grant Of 
License By BIVII 

Acc(jrding to a spokesman for the jwrforming 
right society, one of the department's first 
tasks will be to create an ASCAP site on the 
World Wide Web area of the Internet. 

BMI currently has an Internet Web site 
(httpvybmi-com), which was de\'eloped by On 
Ramp. 

For Cun*y, the BMI license pact dovetails 
with the official launch of a real-time music- 
deliver>' system (?ee storj', this page); tx>geth- 
er, the two allow for the kickoff of new pro- 
gramming initiatives online, he says. "It 
means we will finally be able to offer real-time 
audio, including music, and legally" he saj's. 
"We've got a couple pieces of the pie." 

Those pieces will come together initially in 
the form of three new "radio shows" set to de- 
but in Curr>''s Internet domain (http^Aneta- 
verse.com) on Monday: "Rave Radio," which 
will be hosted by Currj' and will feature 
house, techno, and trance music; "American 
Blues"; and "Up Close," a mustc/inteniew 
program. The shows will have "sponsorship, 
ads," Curr>' saj's. 

Curry also plans to debut something called 
"Browse, Listen, And Buy." he says, which 
will allow users to listen to :10-second music 
clips in real time. "If you like what you hear, 
you can purchase it and download the whole 
file in CD quality." he says. 

The browse-and-buy feature will also be an 
adjunct of an Internet-based label Curr>' is 
planning, called the Internet Entertainment 
Network. Cuiry says lEN will "sign talent 
from the Internet and release their music 
both conventionally on CDs and also for 
download." A May launch Ls planned. 

This story ivas prepared by Marilyn A. 
Gilien mth assistance _from Iri'Lichtman. 



THIS WEEK IN BILLBOARD 



THE BOY IS BACK 

George O'Dowd, better known as Boy George, is on the come- 
back trail witti a British single release, an album due this summer 
in the U.S., and an autobiography coming in September. Larry 
Flick interviews the Boy in his Dance Trax column. Page 23 

A MULTIFACETED MUSICAL CAREER 

Suzanne Giani can be called many things: electronic music pi- 
oneer, label entrepreneur, new age synthesist. and sound ef- 
fects wizard, among others. Pro Audio editor Paul Verna pro- 
files this unusual producer and musician. Page 59 

■ m COMMUNICATIONS • Diaimian & CEO GERAtO S. H08B$> President Atltiur F. Kintsbury 

• [.lecjtiue Vice Presidents John B. Babcoch Ir, Robert J. Dowling. Martin R. Feely, Howard 
Lander • Senidr Vice Presidents Geor|iDa Challis, Paul Curran, Ann Haira. RosalM Lovatt 

• Vice President Glenn Heffemai • Ctiarman Emertjs W.D, LiWefortl 
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Christian Albums Chart Gets 
SoundScan, Bool(Stores Data 



This issue marks the introduction 
of point-of-sale data in the compila- 
tion of Billboard's Top Contempo- 
rary Christian albums chart. In ad- 
dition to utilizing data from all 
stores that report to SoundScan, the 
chart aJso reflects music sales rung 
in Christian l>ooksU»res. 

With this change, all of Bill- 
board's music sales chart-s are now 
based on POS data. 

Additionally, Billboard's weekly 
e<iitorial feature on Christian music 
has been renamed Higher Ground, 
to better reflect the industry's new. 
broader marketing goals for the 
music. The column is written by 
Nashville-based correspondent 
Deborah Evans Price. 

The new contemporary Christian 
chart methodology is a joint effort 
of Billboard. SoundScan, and the 
Nashville-based Christian Music 
Trade Assn. 

The pool of Christian bookstores, 
which was coordinated by the 
CMTA, numbers some 100 loca- 
tions. More than 70 of those are in- 
de[>endent stores. The CMTA pool 
also includes the 18-location Berean 
Christian Stores chain, and within 
the next month should be expanded 
to include data from the Family 
Bookstores chain, which has more 
than 100 outlets. 



Over time, the CMTA hopes to 
further enlarge its pool of stores. 
The trade group estimates that 
1.000 Christian bookstores have 
POS systems in place. CMTA also 
reaches an additional 3.000 stores 
that do not yet have POS systems. 

Sales data from the CMTA stores 
also will be used in the compilation 
of The Billboard 200. Top Pop Cata- 
log Albums, Top Countr>' Albums, 
Heatseekers, and any other Sound- 
Scan-based chart that utilizes all re- 
porting stores. 

The new chart methodology will 
"help us see what is really selling, 
vs. what we're told by word-of- 
mouth," says Bruce Koblish, presi- 
dent of the Gospel Music Assn., 
which oversees the CMTA. "We'll 
be able to make sound buying deci- 
sions by recognizing national music 
trends, and I think it will certainly 
help professionalize the retail indus- 
try." 

'The Inclusion of data from Chris- 
tian bookstores is a welcome addi- 
tion," says Geoff Mayfield. Bill- 
board's director of charts. 
"Although we do not yet know how 
much the Christian bookstores' 
sales will influence overall totals, 
this innovation will make it easier 
for contemporary Christian albums 
(Continued on page 72) 



Music Chains Drawn To CD-ROIVI 

Prices Drop; Mass Merchants Tempted Too 



m BY EILEEN FITZPATRICK 

LOS ANGELES— Falling CD-ROM 
prices and increasing numbers of 
households with multimedia comput- 
ers have broken the barrier keeping 
multimedia products out of music and 
mass merchant chains, say suppliers 
w^ho have seen CD-ROM sales sky- 
rocket in recent months. 

0\'erall, suppliers say the average 
CD-ROM price has dropped from $80 
to between $80 and $()0. while the 
growing consumer base, now estimat- 
ed at 30 million households, has en- 
couraged many previously reluctant 
retailers to begin pilot tests or ex- 
pand multimedia sections. 

Wal-Mart is aggressively attacking 
the category, says GT Interactive 
Software VP of merchandising Tom 
Gross. GT Interactive Software is the 
exclusive distributor for Wal-Mart's 
2.300 outlets. 

"They're about to increase their 
computer software departments by 
about 80*jf ," says Gross, "and a major- 
ity of that will be CD-ROM product" 
'Gross says about 1,800 Wal-Mart,s 
carry computer software products, 
and .soon all 2,:i00 locations will have 
multimedia product. 

Wal-Mart representatives did not 
return calls about their multimedia 
plans. 

Musicland, which has segregated 
multimedia product to iU Media Play 



Alpert, Moss 
Expand Label 
To Nashville 

■ BY EDWARD MORRIS 

NASHVILLE— Almo Sounds, the 
new label formed last year by A&M 
Records co-founders Herb Alpert and 
Jerry Moss, will open a Nashville di- 
vision May 1 under the direction of 
producer Garth Fundis. Although his 
focus will be on developing country 
artists, Fundis is also empowered to 
sign acts in other 
formats. 

Fundis, who ex- 
ited his post as 
^ ■ VP of A&R for 
RCA Records a 
few weeks ago. 
> I says he has "a cou- 
J . pie of things in the 
FUNDIS works" but has yet 

to sign his first act. 
He will officially assume the post of 
director of Nashville operations May 
1 and will have offices in the newiy ex- 
panded Almo/Ining building at 1904 
Adelicia Ave. 

Plans call for the Nashville division 
to have its first albums out by early 
next year. As to roster size during the 
near future. Fundis says, "We're going 
to take it slow and build slowiy and re- 
ally concentrate on the things we be- 
lieve in — probably two to three acts." 

Fundis, who will continue to pro- 
duce Trisha Yearwood for MCA, in- 
tends to produce for Almo Sounds as 
w'ell. In staffing the Nashville opera- 
tion, Fundis says, "My intention is to 
have marketing and promotion on 
site. Publicity and creative services 
will probably be on a contract basis 
outside the office. By the end of the 
(Continued on po{/f T/i) 





Mayoral Meeting. Carl Griffin, VP of A&R for GRP Records, left, greets New York 
Mayor Rudolph Giuliani at a reception hosted by the mayor in celebration of 
African- American history. Griffin presented the mayor with the label's two-CD 
"Black Legends Of Jazz" from its Legendary Masters Of Jazz Series. In addition, 
guests at the reception received copies of saxophonist Teodross Avery's GRP 
CD "In Other Words." 



superstores, has begun to test it In 
about 50 Sam Goody locations, ac- 
cording to a software publisher 
source. "It's guaranteed that by the 
end of 1996 they'll have it in all their 
stores," the source says. 

The 861-store chain has recently 
hired a CD-ROM buyer, according to 
Musicland spokeswoman Marcia Ap- 
pel. However, Appel says Sam Goody 
is carrying CD-ROM product only in 
"a few locations." 

Albany. N.Y.-based Trans World 
Entertainment is in the process of 
"mapping out" how it will incorporate 
multimedia in its 680 locations, says 
chief administrative officer Bob 
Helpert. 

In January, Tower Video began 
testing CD-ROM product in 25 of its 
109 stores and has since expanded to 
about 60 stores, says video VP John 
Thrasher. By this summer, CD-ROM 
product should be in all Tower stores, 
he says. 

Target and Kmart are also expect- 
ed to increase their multimedia pres- 
ence, sources say. 

Portland, Ore. -based Creative 
Multi-Media has increased its distrib- 
ution base from 1,000 stores a year 
ago to 8.000 stores, says Creative 
MultiMedia VP of marketing Len 
Jordan. Most of that increase has 
been in mass merchant outlets. 

"For us it's branded product and 
pricing," says Jordan. '*Our titles 



street for about $30, and that's about 
$10 to $20 less than most multimedia 
prtxlucts. That's a big part of it." 

Another company, Scottsdale, 
Ariz. -based Sirius Publishing, has 
seen its revenue jump from $1 million 
in 1993 to $40 million in 1994, mainly 
due to the success of its "5-Ft. 10 
Pak," which includes 10 different CD- 
ROMs and is priced at $39.95. A chil- 
dren's pack of six hit the market la.st 
November, priced at $29.95. The com- 
pany will release the "5-Ft. 10-Pak 
Special Edition" April 10, priced at 
$39.95. 

"What's happened is the sales ve- 
locity now exists to allow lower price 
points for mass merchants," says Sir- 
ius Publishing president Richard 
Gnant 

In order to keep retailers interests 
ed, some publishers are introducing 
new pricing policies. 

The Discovery Channel will begin 
pricing catalog titles at a $39.95 sug- 
gested retail price, which can be dis- 
counted to $29.95, says director of 
sales and distribution Steven Nurme. 
New titles will be priced at a suggest- 
ed retail price of $49.95. which could 
be discounted to as low as $37. 

Wholesale prices on all titles that 
have been on the market for a least a 
year will be lowered by $5, Nurme 
says. 

Discovery debuted three CD-ROM 
(Continued on page 72) 



WarnerVision Nabs Olsen 
Twins Vid Titles From BiVIG 



■ BY SETH GOLDSTEIN 

NEW YORK— The combined 
weight of three Time Warner com- 
panies has separated BMG Video 
from distribution of the Olsen Twins 
line. BMG recently picked up sever- 
al children's titles (Billboard. April 
8), but television stars Mary-Kate 
and Ashley Olsen were considered 
the keystone of its kid-vid business. 

As of April 14, WarnerVision 
takes control of the five prerecorded 
cassette titles on the market while 
proceeding with the production of up 
to 10 additional releases over the 
next two years. On tap are four to 
eight entries in the twins' "Adven- 
tures" series, a dance-exercise tape, 
and one on slumber parties. 

BMG has delivered an estimated 
1.3 million-1.5 million copies of the 
tapes featuring the Olscns, who de- 




Tower Opens Second Store In Israel 



■ BY JEFF CLARK-MEADS 

LONDON— Tower Records' intenia- 
tional expansion is gathering pace. 

The chain opened its second Israeli 
store March 2f) — six days ahead of 
schedule — and also says that growth 
from Africa to the Middle East is in 
the cards. 

Having first ventured from its U.S. 
power base into the U.K. market in 
1986. Tower also has stores in the Re- 
public of Ireland and Japan. Its new 
store in Haifa. Israel, joins its exist- 
ing one in Tel Aviv. 

European operations general man- 
ager Andy Lown says the success of 



Tower in Tel Aviv convinced the com- 
pany of the potential in the Israeli 
market. He adds that Tower has 
agents in "a number of different ter- 
ritories, including Turkey and South 
Africa," and when the right premises 
become available at the right price, 
the company will move in. 

In Haifa, Tower has 8,500 square 
feet, which accommodates 75.000 ti- 
tles, says Lown. "Israeli music Is only 
about 10% of the market there." he 
says. "The bands we've seen do real- 
ly well in Tower are the Boo Radleys, 
Elastica, Freakpower, and even the 
more obvious ones like Elton John. 
It's an amazing thing when you go 



out there and you're surrounded by 
this entirely different culture, and 
then the first person through the 
doors in Haifa wants the Freakpower 
single." 

Lown says the Israeli market is 
heavily influenced by what it sees on 
MTV, with the singles market being 
particularly susceptible. 

Of Tower's competition in Israel, 
Lown says there are some "very 
good" independents, but in general 
he regards the market as under- 
served. As a result. Tower is planning 
a store in Jerusalem in July or Au- 
gust, with possibly a fourth and fifth 
Israeli outlet to follow. 



MARY-KATE & ASHLEY OLbLN 

veloped a huge preteen following 
during their years on ABC's recent- 
ly canceled prime-time hit "Full 
House." But the ties started to 
loosen when Warner Bros, took on 
distribution of the twins' first movie 
and when Warner Television ac- 
quired the first 13 episodes of their 
new TV .series from ABC. 

According to Robert Thome, at- 
torney for the twins, BMG agreed 
WarnerVision had become the obvi- 
ous home for video. "They knew in 
their hearts" that the switch would 
be made, he says. "We made it very 
clear to them where we wanted to 
be." To close out the contract, which 
had a year to run, Thorne says the 
twins' Dualstar Entertainment 
Group paid a "nominal" fee toward 
BMG's $1.3 million production bud- 
get for the two newest "Adventures" 
tapes. 

BMG Video GM Joe Shults wasn't 
available for comment at press 
time — Shultf, previously with Poly- 
Gram, arrived well after Thorne had 
negotiated a multiyear agreement 
reportedly worth $8 million to Dual- 
star. 

The current nine-year deal, 
Thorne tells Billboard, is a signifi- 
cant financial improvement. Warn- 

(Continued on fxifje 75} 
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In fond memory of 

Melvtn 
Franklin 




We miss you, 
but we know that heaven 
now has the greatest 
bass singer in the world. 



. 1.1 



— The Motown Family , 
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O 1995 Motown Recow Co.. LP 



Copjiiy. i.uj inaterij 



Billboard. 

EdHor in ChM TIMOTHY WAtrrC 

■ EDfTORUU. 

litan^lfV Editor: KEN SCHUUSER 
Dtpdti Editor Irv Lichlman 
Mnvs Editor: Suun Nunnab 

Oirtctor e( Sptdal Itsum Gene Sculatti: Oatet Brady. Asaoditk Dlndor 

Bufww OiMs: Craig Rosen (LA), Bill Holtand (Was^l^ston). 

Jc*in Lannert (Caribbean and Latm Ameoca) 

M Dtractar Jeff Nisbel: tMUMt Raymond Carlson 

Copy CMaf: Bruce Janicke 

Copy Edttm: Elizabeth Renaud. Carl Rosen 

Radto: Ptiylle StafK, Senior Editor (N Y,]. Eric Boehlert. Features Editor (N Y.) 
Tatant Melinda rtoMnan, Edrtor (N,Y.) 
Swiar Wrttor: OirM Morris (LA) 
Rta Hwtc: J.R. Raynotcb. Editor (LA) 

CourAy Muak^toitwtlto: ZOtma Morris. Editor. Peter Cronin, Associate Ed. 
DWK* Music Larry Rick. Editor (N Y.) 

Ratolh Ed Oinstman. Senwr Ed. (N Y.), Don Jelfiey. Associate Ed. (N.Y.) 

Htm Vtdn: Seth Goldstein. Edrtor (N.Y.). Eileen ritqalnA. taobata Ed. (LA) 

Pra AudkkTactvwtocy: Paul Vema. Edrtor (N.Y.) 

Ento fj tot>¥»! Marilyn A Gilten, Edrtor (N.Y.) 

Muaic Vktoo: Deborah Russell, Editor (L.A) 

HaabMkan Faahns Editon Carrie Borzilk) (L,A) 

SUA Rwwton; Trudi Miller Rosenblum (N Y ). Brett Ahwiod (LA) 

AOninistnrttvWRaMarch Auiatanb Tern Horak (N Y.) 

Conlributort: Cathenne Apptefetd, Jim Bessnnan, Fred Bronson, 

Lsa Collins, Larry LcBlanc, Jim Macnie. Moira McCormick. DavKj rtathan. 

HavekKk Nehon. Deborah Evans Price, Neidi Waleson 

Intomitianri Editor in OiM ADAM WKfTE 

Intom a tip na l Daputy EdNor. Them Duffy 

liitoiii aH ui ia l Mudc Editor Dominic Pride 

EurapMn Nmn Editor Jefl Qark^Aeads 

Gwman BureMi ChM WoHgB<«Sfahr 

Japan Bureau Chief: Steve McClure 

Far East Bureau ChM: Miks Imtn 

■ CHARTS & RESEARCH 
Asaodato Publisher: MICHAEL ELUS 
Oractor of Charts: Geoff M3y1>ek] (LA) 

Chart Manacers: Suzanne Baptiste (Senia Managsr R&B/ResBe], Anthony 

Cotombo (Album RxkJU&H figt), Ricardo Comoanionj (Dance). 

Datu Fason (Raj^JazzAlospelWorld Muiic), 

Steven Grayticw (Adult Contemporary), Wade Jessen (Country), 

Jctin Lannert (Latin). Mailt Marone (Modem Rock/Studio Action), 

Geofl Mayfield (Billtnard 200), Marc Zubatkin [VideoOassical) 

Chart Piodudton Mwnif Michael Cusson 

Asairtanl Chart Productton Manatar. Paul Page 

Aichlvt RasMfCh SuparvtsoR Si^io Pietroiuongo 

Attoilnistntiva AssMants: Stmen GraytxM (N Y.). Michele Botwin (LA) 

■SALES 

AhocM* Pit>litharAJ.S.: JIM BELOFF 

AdMTtlsInc Sarvlcn Mruver M>che*e Jacangek) 

New York: Ken Karp. r4orm Befkowitz. Ken Piolrowslu. 

Patncia A. Rod Jennings, Enca Bengtson, Ptryilis Demo. Jeff Leslingi 

CtaaslTtod (N.Y.): JeFI Serrette. Laura Rivchun 

LA.: Jodie LeVitus, Gary Nuell, Deborah Rotxnson, 

Lezie Stem, Alyse Zi^nan, Evelyn Asiodi 

NatfivHIr Lee Ann Photogk), Mary DeCroce 

Anociato PubUthar/MI,: GENE SMfTH 

Europe: Ctvistine Oinetti (London], Robin Friedman 

Tokyo: TokuTO Akryama, 044-433-4067 

SouttwMt Asia: Grace Ip, 310-330-7888 (LA) 

Milan: Lidia Bonguardo. 011-3936-254-4424 

Parts: Francos MUM. 33- 1-4549-2933 

Miitorwiia Amanda Guest, 01 1 -613-824-82600263 (fax] 

Ljttn Jhiiail c^H im: Angtta Rodnguez, 305-441-7976 

Majdco: Daisy Duoet 213-525-2307 

■ MAPKCHNG 

MfKtor ol Hlaitotli«: EUSSA TOMASCm 

P nanutkm Coordbutor Melissa Subatch 

Spatial Evanb Mwinir. Maureen Ryan 

Daslpi Coatdtoatar Tony Santo 

Oradatkn Manager Jeanne Jamin 

European Circutatkxi Manafar: Sue Dowman (London) 

Assistant Circulation Mai u gK . Adam Waldman 

Group Sales Manager Jefl Somerstein 

Orculation Pranotion Account Ma n a ger . Trish Daly Louw 

Marketing and Putilicity Asaodato: Gayte Finketstoin 

■ PRODUCTXM 

Director MARIE R. GOMBERT 
AdMrtWng Pioductton Manw: John Wallace 
Aasectoto Advertising Preductton Manager Lydia Mikulko 
Advertising Pi«ducdon Coordinator Cirxlee Weiss 
Editartal Productton Mannar, Terrence C Sanders 
AasWanI Editorial Production Manafsr Drew Wheeler 
Spedab Pnductton Editor Mattia Repinski 
AaiMant Spwtols Praductton Editor Dave Westfail 
Syito i m/ rechnotogy S u pervisor . Barry Behin 

' n TaEhnlcl» htoic Giaquinto. Morm Kliegnan. Antoiy T. Stollinp 
•r Len Durham 



■ADMHtSTRATION 

Senior Vk* Pnsidant/Gananl Cowisd: Georgina Challts 

Dinctor ol Re sear ch. Jane Rananan 

Directories PuMitfier Ron Wilknan 

OiMJne Satoa/Suppoft Vince Beese 

DIMutkn Difwiar EtKvard Skitu 

BWIiV: Debbie Uptzer 

Aaslitanl to the Publisher Kara DkiGuafdi 

PRESIDENT A PtJBUSHER: HOWARD LANDER 



■ BILIAMM) OFFICES: 
NewYorlt 

1515BRiK)My 

N.Y-. NY 10036 
212-764-7300 
cdKtn 212-536-5358 
sales f» 212-536-5055 

Lot Angtl e i 

505S Wilshn BM 
Us An^, CA 90036 
213 525-2300 
leln 664969 
te 213-525-2394/2395 



Washli^lon. D.C. 

B06 ISthSt.N.W. 
Wsdi.. D.C. 20005 
202-783-3282 
fax 202-737-3833 

3rd Floor 
23 RKl^Twixit St 
LixxlonWClE7W 
Ml 71 323-6686 
silesfai 44-171-323-2314 
ed(tEi<44-171-631-042B 



Nashville 

49UuiicSqua<eW. 
Nashville. TN 37203 
615-321-4290 
f» 615-320^54 

Tokyo 

lOVi Ftoor No. 103 
Scg>>1irMMdD BUb- 4- 1 2 



C3vyada4ai.Ti]lv>102.J 

3-3262-7246 

ta 3.3262.7247 



DtxxiJ Group 



Commentaiy 

Chipping Away At Tlie Relevance Of Labels 



I BY JON TIVEN 



In the past few years, we have seen not 
only an evolution in musical styles, but a 
revolution in radio formatting. We now 
have adult album alternative, alternative, 
and Americana, although it was not that 
long ago that a "rock" talent scout was pri- 
marily concerned with album rock, a format 
that is for all intents and purposes strug- 
gling to redefine itself (Billboard, April 8). 

Who would have thought even five years 
ago that hard rook/heavy metal would be 
supplanted by bands in flannel shirts? Yet 
there is a short vrindow for each genre, and 
no one knows how long it will be before 
what is "commercial alternative" is consid- 
ered passe. The formats for artists who 
would have been considered marginal only 
a few years ago are the breeding grounds 
for the mainstream of tomorrow. 

The A&R executive continues to go out 
to find a band that can fit in that commer- 
cial alternative slot — the next Pearl Jam, 
Stone Temple Pilots, or (gasp!) Nirvana. 
While this has always occurred in pop mu- 
sic, the alternative market is different; the 
quality that gives a group alternative ap- 
peal can be easily destroyed by attempting 
to fit them into that very slot It may be 
time for a new category for these mjuor-la- 
bel would-bes: corporate alternative rock. 

Record companies have tried to immu- 
nize themselves against failure by signing 
bands either formerly or currently affili- 
ated with indies — ^witness the rise of Minty 
Fresh, Mammoth, and Matador — but at 
some point these beards will fall off, and the 



public will realize that there is essentially 
little difference between an artist who 
chooses to deal with the record company 
politics of a satellite label and the little 
band that opts for the flash and pomp of be- 
ing signed directly to the miyor. Soon, any 
artist signed to a label — be it big or small — 
mil potentially have the stigma of being 
perceived as a "sellout." 
I know some of you are sick of the 



'A record 
company's 
usefulness may 
be thrown Into 
question.' 

Jon Tlven Is a New Yorfc- 
baMd record producer. 



A&R feeding frenzy for acts that inspire 
sK-figure advances and zero sales. Part of 
the problem is that record companies pre- 
fer to sign an act with no historj' at all than 
to sign an older artist with credentials, even 
if that artist's past efforts might endear 
him or her not only to the public but, per- 
haps, to one of the new radio formats. 

With younger audiences taking a sec- 
ond look at people like Dan Penn, Johnny 
Cash, and John Prine, it's not out of the 
question that one or more of these artists 
could find a significantly larger audience 
the second time around. And as the com- 
puter revolution becomes more wide- 




spread, an artist's computer accessibility 
may have more relevance to his or her 
success than radio. At that point, the rec- 
ord company's usefulness may be throvm 
into question. 

There is always a trade-off between 
what the record company wants and what 
the artist wants, and once distribution of 
music becomes more accessible to the art- 
ist without the intermediary, the artist 
can make the judgment as to whether the 
record company is assisting his or her ca- 
reer or arresting his or her development. 
We may see m^or artists leaving m^jor 
distribution systems in order to gain more 
control of their careers. 

The computer generation will be able to 
find what they want in the music they can 
get directly from their online services, 
and the middleman — the record com- 
pany — will be left out in the cold, selling 
CD reissues of its Journey and Carly Si- 
mon libraries. Live performances as a ve- 
hicle for attracting a record company will 
eventually be deemed too costly, and 
A&R executives will spend their days and 
nights channel-surfing on their modems, 
looking for the next home recordist to ex- 
ploit. 

This scenario raises a number of ques- 
tions: What can a record company do once 
artists are equipped to distribute them- 
selves? Does the function an A&R execu- 
tive perform something most artists can 
live without? And most importantly, what 
can an A&R executive do to prevent him- 
self or herself from becoming a car repair- 
man in a world of mass transit? 





LETTERS 









THE IMPORTANCE OF RAVI SHANKAR 

Timothy White's piece on' Ravi Shankar 
(The White Paper, Billboard, March 18) was 
absolutely the best about thLs monumental 
musician, both as an artist and human being. 
White caught the importance of Ravi's con- 
tributions and gave a compelling account of 
his formative years, his youthful flirtation 
with "Western values," and, finally, his re- 
turn to India, where he reacquainted himself 
BO vigorously with his own culture. This is the 
kind of article that honors White and Bill- 
board. 

Jac Hol2man 
Discovery Records 
Santa Monica, Calif. 

THERE IS HOPE FOR BLACK MUSIC 

I jdways find Havelock Nelson's column in- 
sightful and nothing short of brilliant, but he 
has outdone himself with his column regard- 
ing the stalemate in creativity and originality 
in black music (Billboard, March 11). I just 
hope people in positions of power digested all 
he said, because it is tremendously impor- 
tant 

We need to hold responsible not only those 
who decide which artists get signed and 
which artists get promoted, but ourselves — 
each of us in the industry who accepts this 
as status quo. Consumers won't buy the best 
music; they will buy the best of what's avail- 
able, which often means what's rammed 
down their throats by radio. I still believe 
there is hope for black music. I am fortunate 



in that I can continually surround myself 
with the true innovators, the positive-minded 
and socially responsible, conscious people. 
They do exist 

Wendy Day 
Rap Coalilion 
Brooklyr, N.Y. 

THEACHEROUS BUSINESS 

I applaud Havelock Nelson's courage and 
commend the depth of his insight into the 
music business and the climate that exists to- 
day. He captured the treacherousness of this 
business where we African-Americans are 
concerned. 

Jaye Howard 
Mid-Atlantic Music Group 
Memphis 

ARE ARHSTS RESPONSIBLE? 

I agree with Havelock Nelson's stance that 
black music executives should work to main- 
tain the integrity and beauty of black music 
The music of the "QOs basically focuses on 
sexual innuendoes and gender bashing (pri- 
marily female bashing). The so-called love 
songs are no longer about falling in love but 
about having sex; this gives children and 
teenagers the false impression that love is 
synonymous with sex. 

There are several questions I feel must be 
addressed. Are the executives solely to 
blame? What responsibilities do artists have 
regarding their musical integrity? And what 
do the charts say about the public's demand? 



I agree with Nelson that performers who 
adjust their work to pre.existing musical for- 
mats are serving to de-intellectualize black 
music and make it easier for nonblacks to 
control the art This also exacerbates non- 
black misconceptions and fosters stereo^pes 
about black men and women. 

Tiffany Summaville 
Bronx, N.Y. 

NAIRD SETS AWARD EXAMPLE 

Though Grammy bashing is no secret in 
the music industry, I appreciated the com- 
mentary by Thomas O'Neil in that it offered 
some insight to the problem, as well as a sohi- 
tion. I would like to point out that the Na- 
tional Assn. Of Independent Record Distrib- 
utors (NAIRD) has already taken similar 
steps for its own Indie Awards. This year, all 
phases of Indie voting will be done by various 
panels of judges who will listen to all the mu- 
sic submitted. Even though our label has pre- 
viously been honored by the Indies, we vrere 
one of a m^ority of NAIRD members who 
supported this change. Quality should always 
prevail over popularity. We are proud to have 
been recognized in the past, but will be even 
more proud when we win our next Indie. 
Hopefully, we will have reason to be equally 
as proud when we win our first Grammy. 

James Manentfial 
President 
Silver Wave Records 
Boulder, Colo. 
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Open briefcase 
Call voice mail 

Modem .(^fiiee-^^ 

■•' ' 

Call voice mail, again 
Plan the week 
Plan the year 
Plan the fax 
'•.V . P'ax the plan 



Nibble on caviar 



Select an entree 



Contemplate the color blue 



Ponder voice mail, brieflv 



Watch a movie 



Listen to Bach on CD 



Balance silverware on nose 



Sip Dom Perignon . 




Coast to coast. Arranged with both your brains in mind. 

Work or plaj^, our frequent three-class service from JFK to L.A. and San Francisco is loaded with 
options. From the employee-owners of United. We don't just work here. Come fly our friendly skies. 

(M United Airlines 



Artists & Music 



POP'ROCK'R&B'RAP'DANCE'COUNTRY'LATIN'CLASSICAL 
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WB Takes The Lid Off 
Costello's Covers Album 




■ BY MELINDA NEWMAN 

NEW YORK— Several years after 
its creation. Klvis Costello's album 
of cover tunes is finally about to 
emerge. "Kojak Variety," a collec- 
tion of 15 sonps. will be released 
worldwide by Warnei* Uros. May 9. 

"I made this i-ecoi'ri five years ago, 
and it always fjot taken over by more 
ui'gent things," says ('ostello. "When 
you have new^ songs, you alw^aj'-s want 
to pet them out. 
There was just 
never time lo re- 
lease this, but I 
thought if I've 
_ , loved some of 
^ j^JJ^^^^ these songs for 30 
^^^'^^p^^H years, I 

kI^^B tainly love them 
cosTEuo for 35 or 40." 

Costello ap- 
proached Warner Bros, about put- 
ting out the recoifl this spring, and it 
quickly agi-eed the time was right. 
"EKis fans have been curious about 
these songs far a long time." says 
WB product manager Peter Rauh. 
"They've surfaced in various for- 
mats. This recording session was one 
of those secreLs that was always dis- 
cussed, and people were W'ondering 
if this recoitl would ever come out." 

('ostello says it is a "complete co- 
incidence" that the album is coming 
at a time when several top aitists. 
including Gloria Estefan, Luther 
Vandross, Annie Lennox, and Uu- 
ran Duran. have just released col- 
lections of cover songs. "I think 
mine differs in that some of these 
songs haven't cast such a long shad- 
ow. If you choo.se songs that are too 
familiar, it will only remind people 
of the original." 

Indeed, many of Costello's selec- 
tions — all written between 1!(30 and 
1970 — are unfamiliar, if not down- 
right obsciu-e. 

The track listing and the song- 
writers are "Strange," .Jay 
Hawkins; "Hidden Charms," Willie 
Dixon; "Remove This Doubt," Hol- 



land/Dozier/Holland; "I Threw It 
All Away." Bob Dylan; "Leave My 
Kitten Alone." John/Turner/Mc- 
Dougal; "Evei-j'body's Cr>ing Mer- 
cy," Mose AIlison/Audre Mae; "I've 
Been Wrong Before." Randy New- 
man; "Bama Lama Bama Loo." 
Richard Fenniman; "Must You 
Throw Dirt In My Face." Bill An- 
derson; "Pouring Water On A 
Drow^ning Man." L). Baker/D. Mc- 
Cormick: "The Very Thought Of 
You," Ray Noble; "Payday," Jesse 
Winchester; "Please Stay," Burt 
Baeharach/Hal David; "Running 
Out Of Fools," K. Rogers/E. Ahlert; 
and "Days," Ray Davies. Costello's 
veJ*sion of the Davies tune was pre- 
viouslv released on the "Until The 
End Of The World" soundtrack. 

Discovering the songs was a 
process that covei-s Costello's entire 
life. He first got into music through 
his father, who, as a singer, would 
bring home all kinds of songs to 
learn. "I also had my own pocket 
money that I used to buy recoivls. .so 
in between those two things, I got to 
hear more things than other peo- 
ple," Costello says. "When I became 
a musician, I started tracing back 
stuff. I'd know one song that had fil- 
tered back to England, and I'd want 
to heai' more. When I came to Amer- 
ica. I went to all these thrift stores 
and got another layer of music." 

Recording the project t(H>k much 
less time than discovering the mate- 
rial. "Kojak Variety" was made over 
a two-w-eek period in Barbados. 
"It's all basically live." Costello 
says." We did it pretty much in the 
fashion that they cut the originals, 
although we said we don't want to 
tie our hands by doing it exactly the 
.same. We had 24-track. .so obviously 
we used that. We spent the morning 
in the ocean and the afternoon in the 
studio. We'd cut the stuff and go off 
and have some beer." 

Part of the recording pnjcess in- 
cludefl listening to the original ver- 
sions and deciding what to "steal." 

(CnnthiiK'd OH jWQP 7'*) 



VH1, Etheridge Link For Tix Sales 

Ticketmaster To Oversee 800-Line Orders 



■ BY DEBORAH RUSSELL 

LOS ANGELES— VHl unveils the 
most comprehensive tour sponsorship, 
promotional campaign, and direct- 
marketing effort in Its history Wed- 
nesday (12). as the network aligns with 
Melissa Etheridge and Ticketma.ster 
to sell concert tick- 
ets and exclusive 
tour merchandise 
to viewers live on 
the air. 

VHl is the offi- 
cial media sponsor 
of the Etheridge 
toui'. which kicks off 
May (j in Spokane. 
Wash. To that end. 
the network will present the fom-hom' 
"VHl Tickets First: Melis.s:i Etheridge" 
s|)ecial Weflnesflay in which VHl \iew- 
ers can purchase top-quality concert 
tickets U) the artist's dates in 40 cities. 
View-el's have access to the tickets prior 
to tJieii- release to the general public. 

Beginning at 9 p.m. EST. VHl will 
make available 40.000 concert tickets 
via a toll-free phone line ovei*seen by 
Ticketmaster. Ticket service charges 





MELISSA 
ETHERIDGE 



ETHERIDGE 



will be consistent with general Ticket- 
master policies, and no extra premi- 
ums will be attached to tickets pur- 
chased fi-om VHl. 

The Etheridge campaign marks 
the second Tickets First promotion 
launched by VHl this year (Billlxiard, 
Jan. 21 ). In Januaiy, the network sold 
20.000 Tom Petty concert tickets, and 
the one-hour live stunt reportedly 
generated 500,000 calls in 20 minutes. 
Based on the response, VHl decided 
to up the ante with its follow-up cam- 
paign, says network president John 
Sykes. 

"We have very active viewers," he 
says, "and we're trying to generate 
some good, old-fashioned excitement 
while we keep our audience involved 




"House" Music. A&M president/CEO Al Cafaro, left, presents Amy Grant with a 
plaque commemorating double-platinum sales of her album "House Of Love," At 
right is Richie Galio, A&M senior VP of sales and distribution. The presentation 
look place at Radio City Music Hall in New York, where Grant perlormed. 



Pioneering Jazz IVIusician Julius Hemphill Dies 



BY JIM fy^ACNIE 



NEW YORK— In late March, an au- 
dience at the Knitting Factory here 
was treated to a rare occasion. The 
Julius Hemphill Sextet — a thrilling 
all-reeds ensemble that teams iteveral 
of the era's most impressive jazz sax- 
ophonists — momentarily became a 
septet when its name.'^ake lent some 
trademark piquancy to the music 
from an offstage wheelchair. It was 
his last appearance. 

Hemphill, a Manhattan-basefl com- 
poser who wrote eloquently for the 
horn, died April 2 of complications 
stemming from a longstanding dia- 
betic conriition. He was r>7. 



The sound of Hemphill's sax and 
the scojje of his ideas w-ei-e emblemat- 
ic of the adventurous loft jazz that 
flourished in New 
York from the 
mid-'70s to the 
early '8Us. It was 
during this time 
that Hemphill 
joined with three 
other improvis- 
ers — Hamiet Blui- 
HEMPHiLL ett. Oliver Lake, 
and David Mur- 
ray — to form the World Saxophone 
Quartet. The band became the chief 
outlet for Hemphill's innovative 
charts and qubtotic mel(Klies. 



The WSQ, in part due to the (juali- 
ty of Hemphill's tunes, were heraldetl 
by many as the most innovative outfit 
of the time. Blending harmonic lati- 
tude with superb execution, they op- 
erated sans rh>i:hm section, sounfling 
like no previous jazz group. 

"1 don't have many particular 
preconceptions about anything," 
Hemphill explained in a 1988 inter- 
view, "and that kind of makes me eli- 
gible to do something a little differ- 
ent, a little more personalized." 

The WSQ made an initial record for 
the Moers label and then recoifled for 
the resi>ected indie Black Saint until 
lltKfi. when Elektra Nonesuch re- 
leased "The World Saxophone Quar- 



tet Plays Duke Ellington." It sub- 
stantially furthered the group's pi-o- 
file. Other key WSQ titles with 
Hemphill for the label include 
"Dances And Ballads" and "Rhythm 
And Blues." Hemphill left the quartet 
after the latter recording. 

Hemphill's recorded output under 
his own name is as important as it is 
gorgeous. Two .'^eminal records on 
Ajista's Freedom imprint (currently 
out of print domestically) were re- 
leased in 1!)72. "Dogon A.D." and 
"Coon Bid'noss" are recognized as con- 
flations of fonvard thinking and old- 
school honking. Paii-s of each eviiked 
African m.\th; HcmphilFs music was 
(Couti)uu'd on iHige (',.{) 



in major music events." 

The Etheridge promotion is far 
more elaborate than the initial Petty 
campaign, says Sykes. In addition to 
doubling the number of tickets made 
available for venues across the coun- 
try, VHl will sell exclusive tour mer- 
chandise, including T-shii-ts and base- 
ball caps, over the air. 

All viewers who make a pui*chase of 
tickets or merchandise will receive a 
free three-song cassette, manufac- 
tured e.xclusiveiy for the promotion, 
that features live versions of the 
Etheridge tunes "Come To My Win- 
dow," "Bring Me Some Water," and 
"Ain't It Heavy." The cassette will in- 
clude a coupon offering consumers a 
discount on Etheridge product sold in 
Blockbu.-^ter Mui^ic cuitlets. 

VHl viewers can gain access to the 
toll-ft*ee phone number needed to pur- 
cha.**e tickets and merchandise only by 
watching the network's live special- 
Programming will feature the 1991 
VH 1 concert sjwcial "The RfK)ts, Rock 
& Roll Of Melissa Etheridge," as well 
as various news and documentary 
packages, music \ideos, and a historic 
retra^pcctive on her career. 

Etheridge and her bandmates also 
will appear live via satellite from a lo- 
cation in Eos Angeles. Updated inlV)r- 
mation regarding real-time ticket 
sales in various markeU and venues 
will be piwide<l i)y VHl personalities 
throughout the night 

Etheridge publicist Elaine Schock 
(Continued ou pane f>9) 



Paul Rothchild, 
Producer Of '60s 
Icons, Dies At 59 



I BY PAUL VERNA 



Producer Paul A. Rothchild, re- 
nowned for his groundbreaking 
work for the Doors, Janis Joplin, 
and olh(n' '(iOs icons, dm] March 'M) 
in Holl.wood. Calif. He was 59. 

Rothchild, w'ho had fought a 
five-year battle with lung cancer, 
leaves a legacy that includes the 
Doors' six studio albums. Joplin's 
"Pearl," and breakthrough i-ecord- 
ings by the Paul Buttei-field Blues 
Band and Love. 

Rothchild's friends and associ- 
ates rememlwr him as a meticulous 
craftsman who lent order to other- 
wise chaotic recorfling se.<sions. 

Elektra founder Jac Holzman, 
who hired Rothchild as the label's 
senior staff producer in 19(i3, says, 
"Paul was an extraordinarily fas- 
tidious producer. He took a long 
time with his alliums, but he was 
able to immerse himself in the de- 
tail of fine priHluction without hav- 
ing the album lose heart or cohe- 
sion." Holzman says he and Roth- 
(CniithiKed on jxu/c -U) 
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Hip Jazz Boosts Adult Alternative Radio 



■ BY PHYLLIS STARK 

NEW YORK— There's not a blue 
note in sight for the jazz-based adult 
alternative format, which is suddenly 
exjjeriencing a radio explosion thanks 
to more mass-appeal programming 
and an infusion of jmp artists. 

The 8-year-oId format's resurgence 
got its most \iaible boost in the past 
month with the debut of four major- 
market sign-ons in Minneapolis. 
Kansas City. Mo.. Norfolk. Va., and 
Buffalo, N.Y. Those newcomers join 
another recent jazz convert — KCJZ 
San Antonio. Texas — phis two affili- 
ates in Houston and Albany. N.Y.. for 
SW Networks' new "Smooth FM" 
jazz format, and stations in Washing- 
ton. D.C., Portland, Ore., and New 



WJCD 105.3 FM 



Orleans that began programming 
jazz locally last year. 

Label executives and bi-oadcasters 
say the fonnat's shift towaitl a more 
mass-appeal sound and the inclusion 
of young, hip, instrumental pop 
artiste Hke Dave Koz, Fourplay. Paul 
Hardcaslle. Warren Hill, and Kenny 
fi. who appeal to the format's baby 
boomer audience, have been the pri- 
mary factors in adult alternative's 
newfound success. 

While those artists are primarily 
responsible for tKM)sting the fonnat's 
fortunes, a number of veteran jazz 
artist.*;, like Earl Klugh. Joe Sample. 
David Sanbom, and George Benson, 
i-emain format cornerstones. Unlike 
country radio, which shuns its her- 
itage artists, adult alternative contin- 
ues to embrace its older stars. 

Chris Jonz. senior director of jazz 
and progressive music at Warner 
Bros., .-;ay.s that is bot-auMO artists like 
Klugh and Sample have "been able to 
make the transition with their music 
to the lifestyle" of the baby boomers 



who are discovering jazz. 

Artists like Fourplay, which blends 
jazz with pop, also have helped the 
format, and some label reps say they 
are increasingly looking to sign this 
type of act. On its first album, Warn- 
er Bros, act Fourplay brought in 
R&B artist Kl DeBarge to sing the al- 
bum's only vocal. "Al'ter The Dance," 
ensuring crossover airplay while 
helping the group establish itself at 
jazz radio. 

At MoJazz. director of promotion 
and marketing Doc Remer says. "We 
tiy to be based in more than one for- 
mat with all of our artists. We're try- 
ing to make the records, the artists, 
and the music mass appeal without 
losing the texture, core, and feel of 
jazz." 

NEW AGE TAKES A BACK SEAT 

Adult alternative's first boom came 
in its oai-ly days after the successful 
1987 launch ofKTWV {the Wave) Los 
Angeles sparked imitatoi-s across the 
country. In those days, the adult al- 
ternative format was heavy on new 
age music, fiavored with jazz, and pri- 
marily positioned as a background 
music choice. 

Today, the format is jazz-based, 
light on the new age. and spiced with 
pop cros.-*overs from artists like Anita 
Baker, Luther Vandross. and Michael 
Bolton. It aL^o is being aggressively 
marketed as the foreground music 
choice of an active, nuisically aware, 
i-ecoi-d-buving audience. 

"In the past people have looked at 
adult alternative as more like bou- 
tique music or background music," 
says Beth Lewis, senior director of 
promotions at (JRP Records. "Now, a 
lot of GMs are seeing that it can be 
forefront music and it can also make 
money for them." 

Like it or not, most agree the inclu- 
sion of pop cro.ssover artists and a 
tightening of playlists have been for- 
mat sa\ioi-s. "A yeai- and a half or two 
years ago Ithe format] looked like it 
was going to go away because it 
niched itself into the corner," says 
Larry Douglas, VP AC/NAC/Jazz'at 
Epic Records. "Now, they've taken 
two steps toward the middle playing 



Luther Vandross landl Anita Baker 
. . . They're playing Ifewer records) 
than they used to play, Ibut] if this for- 
mat had failed, where would all these 
instrumental ailists have gone?" 

Douglas says radio consultants are 
"responsible for .'iome of this pop stuff 



CIIY 



in.i www WW 

anti some of this tightening, and a lot 
of people don't like it, but if the for- 
mat doesn't have sucf^ss it's no good 
to anyone." 

GAINS ACROSS T}IE BOARD 

In recent months adult alternative 
has been making gains not only in 



numbers of outlets, but also in rat- 
ings, audience shares, and advertis- 
ing sales. In the last Arbitron book, 
several jazz stations placed in the top 
five in their markets in the 25-.>4 de- 
mographic, including KKSF San 
Francisco (No. 2). KOAI Dallas (No. 

WQCD New York (No. 4), and 
WNUA Chicago (No. 'D. 

During that same ratings period, 
the format also enjoyed its best-ever 
national audience shares according to 
the Billboard/Arbitron national for- 
mat ratings (Billboard, March 25). In 
addition, adult alternative was the 
biggest gainer in the "power ratifts" 
study, which measures the sales 
strength of individual formats (Bill- 
boaifl, April 1). 

The format has been helped both 
bv the success of format veterans like 
WQCD and KKSF and by several of 
(Continued on patfe 66) 




Divine Intervention? John R. Gonta of Farmingdale, N.Y.. is told by Angel Records 
executives that he is the grand prize winner of Angel's "Chant Escape" 
sweepstakes. Coincidentally. Gonta is an employee of Catholic Charities, Diocese of 
Rockville Center. N.Y, He entered the contest at Tower Records in Carle Place. N.Y,. 
and his name was drawn out of 35.000 nationwide entries. He wins a trip for two to 
Spain to visit the Monastery of Santo Domingo de Silos, home of the Benedictine 
Monks who recorded "Chant." which has sold 6 million units worldwide and 
reached No. 3 on The Billboard 2O0. The trip Includes round-trip plane tickets and 
six nights at a hotel. Shown, from left, are Angel publicist Randal Haecker; Gonta; 
Angel national sales manager Mark Forlow; and Angel publicist Jennifer Perciballi. 



GN'R Must Repay 
Advance From 
Canceled Show 

■ BY ROGER PEARSON 

LONDON— Guns N' Roses have 
failed in their bid to retain part of a 
$■112,000 advance paid to them by a 
Spanish promoter for a planned con- 
cert in Madrid that was canceled by 
authorities at the eleventh hour. 

A U.K. High Court judge, Mr. Jus- 
tice Garland, says the cancellation 
was not the fault of Barcelona-based 
promoter Gamerco SA and that the 
advance should be returned in full. 

The concert was canceled at the 
last minute after the discovery that 
the stadium might not be safe for the 
expected crowd of 44,000. Madrid au- 
thorities called off the show. 

The action for repayment of the 
money was brought by Gamerco 
against Guns N' Ro.'*es' Los Angeles- 
based service company, Missouri 
Stonn Inc. (liillboard. April S). 

The case centered on a show sched- 
uled to take place at Madrid's Vin- 
cente C!alderon s<K"cei* stadium July 4. 
19St2, at the end of Guns N' Roses Eu- 
ropean tour. The disputt^ came to the 
High Court in London becau.se the 
contract was governed bv English 
law. 

The judge i-ejectetl a claim by coun- 
sel for Guns N' lioses that if the mon- 
ey was returned, costs incurred by 
the band should be deducte<l f»*om it. 

The judge said that the band's ex- 
IK'nses, totaling just under $182,000, 
took into account labor costs and in- 
cluded salaries of "the more exotic 
members of the retinue, the Witch 
Doctor and Masseuse." 

The jufige said Gamerco had origi- 
nally agreed to pay the band a total of 
$1.1 million or m% o( the net rev- 
enues, whichever was higher. Howev- 
er, because of the late cancellation of 
the ciinceil hy the authorities and the 
failure to find an alternative venue In 
time, the judge inled the contract had 
been "frustrated." 

Roger Pearson in a reporter mth the 
V.K. Law news agency. 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Kon Shapiro is 

pnnmHed l(» seni(»r VP/(;M id" At- 
lantic Records in New York. He was 
senior VPAV'est Coast GM. 

Warner Bros. Records appoints 
Richard Streicker senior VP of legal 
and business affairs. East Coa.'it. in 
New York; Colin Hodgson executive 
VP and chief financial officer in Los 
Angeles; and Karen Lee VP of media 
relations, black music, in Los Ange- 
les. They were. re.siHH^lively, VP of le- 
gal and business affairs at Warner 
Bros., executive VP at Warner Bros., 
and VP of media communications and 
|)ublicity at Paisley Pai'k. 

Andre Midani is named pre.>^ident 
of Warner Music Latin America in 
New York. He was VP and regional 
director. Latin America, for Waraer 
Mu.'fie International. 

Tracy Nicholas Bledsoe is pro- 
moted to VP of artist services for 
Warner Music International in New 
York. She was VP of press and public 




COSTELLO 



FAQOT 



relations. 

Carmine Coppola is promoted to 
VP and controller of Sony Music in 
New York. He was director of ven- 
ture accounting. 

George I..ope/. is named director of 
finance and controls for Sony Music 
Internalionai in New York. He was a 
manager in the Financial Services 
Group of Ernst & Young. 

Phil Costello is named senior VP 
of promotion for Capitol Records in 
Los Angeles. He was VP of promo- 
tion. 

John Fagot is named senior VP of 



promotion at Holl^'ood Records in 
Los Angeles. He was senior VP of 
promotion at Capitol. 

Joe Rosso is promoted to VP of 
A&R at Island Records in New York. 
He was director of A& R. 

I..ione] Ridennur is prom<]ted to 
senior national director of black mu- 
sic promotion at Arista Records in 
New York. He was national director 
of black music promotion. 

Gillian Kellie is appointed senior 
rlircctor of finance and label admin- 
istration for London Records in 
New York. She was senior director 



of label administration at EMI 
Records. 

Ken Krasner is promoted to di- 
rector of artist development at the 
R("A Records Label in Los Angeles. 
He was manager of artist develop- 
ment. 

LaFace Records in Atlanta names 
"Eddie F." Ferrell VP of A&R and 
Dorsey Jumes chief financial officer. 
Ferrell retains his title as CEO of 
Untouchables Records. James was 
associate director of new business 
development at MCA Music and En- 
tertainment Group. 



PUBLISHING. Danny Benair is pro- 
moted to VP of film and television at 
PolyCJram Music Publishing Group in 
New York. He was senior creative di- 
rector. 

Mike Porter is promoted to VP of 
publishing at Benson Music Gntup in 
Nashville. He was GM of Benson's 
publishing division. 

RELATED FIELDS. Mark Walker is 

promotefi to VP of legal affairs for 
PolyGram Holding Inc. in New 
York. He was attorney for legal af- 
fairs. 
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The Killer's Got 'Young Blood' 

Jerry Lee Returns With Sire/Elektra Set 



I 



I BY CHRIS MORRIS 



LOS ANGELES— The Killer is back. 

On May 23, Sire/Elektra will release 
"Young Blood," the first full studio al- 
bum by Rock and Roll Hall of Kamer 
Jerr>* Lee Lewis in 12 years. To pro- 
mote the piano-pumping wild man's 
new opuSv the label has enlisted punk 
icon Henry Rollins to record a head-to- 
head interview- for an electronic press 
kit that will serve as a kickoff for the 
set 

Elektra president Seymour Stein, 
who was heavily involved in the album 
in an A&R capacity, is extravagant in 
his praise of Lewis. 

Stein says, "Someone said you 
should ne\'er meet your idols, because 
you'll always wind up being disap- 
pointed. That was certainly not the 
case with Jerry Lee. He lived up to all 
my expectations. 

"I think he's one of the great singers 
of all time, certainly one of the great 
rock singers of all times," Stein adds. 
"Everyone focuses on his piano playing 
. . . but he's also a great singer, and he 
can sing anything. His idols, or the peo- 
ple he really drew influences from, are 
Jimmie Rodgers, "the Singing Brake- 




LfWIS 



man"; Hank Williams; and Al Jolson." 

On "Toung Blood," which was produ- 
ced by An(iy Paley. Lewis pays homage 
to two of those influences with versions 
of Williams' "I'U Never Get Out Of This 
World Alive" and 
^l^^l Rodgers' "Miss 
W ^ J^^H The Mississippi 
I'^i^^H (And You)." 
^^^^^^H But, as Paley 
notes, "He can take 
a song that was 
recorded by Hank 
Williams and all of 
a sudden it's a 
Jerry Lee Lewis 
thing. He kind of makes eveothing his 
own." 

The Killer— who has adapted a vari- 
ety of rock'n'roll. R&B, blues, countr>-, 
and pop material into hLs own distinc- 
tive style through 40 years in the busi- 
ness — cleaves to that individualistic ai>- 
proach. 

"I just do it my way," says Lewis. "I 
have to do it my way. I've had Andy, 
or even Seymour himself, say, 'Do this 
yodelin' part the way Jimmie Rodgers 
does it on his record' ... I said, 'I don't 
do it like that.' I do it my way. I have 
to yodel it with my yodel." 



Its 'Blue' Highways For 
Isaak On New Reprise Set 



I BY CRAIG ROSEN 



LOS ANGELES— "Chris Lsaak ia 
the best salesman of Chris Isaak," 
says Reprise Records president 
Howie Klein. "If Chris paid a visit to 
every home in America, he would be 
the biggest star in 
America." 

Unfortunately 
for Reprise and 
those who haven't 
discovered Isaak's 
retro-rockabilly 
and Orbison-esque 
balladry, such a 
marketing plan isaak 
isn't feasible. So 
the label will attempt to spread the 
word about Isaak's "Forever Blue," 
due May 23, the usual way. 

The album's first single, the jangly, 
winsome "Somebody's Cryin'," will go 
to album alternative, modern rock, 
and adult contemporary radio on May 
2. A week later, it will be delivered to 
album rock and top 40. 




Klein is confident that the track 
can become a hit at top 40. "Top 40 
caters to young women," says Klein. 
"And what young woman would not 
like a song like 'Somebody's Cryin'?" 

Radio programmers and retailers 
are eager for the single and the al- 
bum. Album alternative KFOG San 
Francisco music director Bill Evans 
says, "He's a hometown boy, and he's 
huge with our listeners." 

While Roy Burkhert, senior buyer 
for the 37-store. Troy, Mich.-based 
Harmony House chain admits that he 
was a little disappointed with the 
sales of Isaak's 1993 effort, "San 
Francisco Days," he's optimistic that 
"Forever Blue" will be a strong .seller. 
"He's got a great following from his 
core audience," he says. "If it's radio 
friendly, (the album] will do well." 

A videoclip for "Somebody's 
Cryin' " is in the works, and plans are 
for Isaak to hit the road and play 
"loads and loads of shows," Klein 
says. 

(Continued mt fxiqe lit) 
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Paley says that the 14 tracks on the 
album were selected from a mountain 
of material. "I had tu-o beds at the Pea- 
body [Hotel in Memphis], and one of 
them was covered with cassettes. Ev- 
erj' day, I would get cassettes from 
people who were suggesting songs." 

"Young Blood" ended up including a 
cornucopia of tunes suggesting the 
breadth of Lewis' interpretive abilities. 
Songs associated with Bobby Darin, 
the Coasters, Huey "Piano" Smith, the 
Weavers, Johnnie & Jack, and Ella 
Mae Morse are featured. Three origi- 
nals, all of them co-authored by Paley, 
(Continued on page 15) 



Tonfght'8 The Night. The members of Foreigner hang with Jay Leno after 
performing their new single. "Until The EndOf Ttme." on 'The Tonight Show." 
From left are Lisa Barbaris, VP. So What Media and Management; 'Tonight 
Show" music coordinator Barbera Ubis; Foreigner's Jeff Jacobs and Mick Jones; 
Leno; and band members Lou Gramm, Bruce Turgon, and Scott Oilman. 



Husband/Wife Team Tuck & Patti Unfurl 
Their Beautiful Wings Of Pop On Epic 




Learn to be still: "in times like these we all 
need a sanctuary'," sings Patti Cathcart on Tuck & 
Patti's new CD, "Learning How To Fly." In this 
hyperkinetic world, music that soothes the soul is 
rare indeed. But for 16 years, vocalist Cathcart and 
husband/guitarist Tuck Andreas have provided such 
a refuge. 

The record is the duo's first for Epic Records, fol- 
lowing its departure from Windham Hill Jazz. 
"When it's time to go, it's time to go," says Cathcart. 
"And we'd been feeling that in- 
creasingly. Epic was one of the 
few labels I knew of that was still 
working a record a year after it 
came out. We knew we needed 
that kind of commitment to help 
us try to move to a next step, es- 
pecially doing what we're doing." 

And what is that exactly? A 
gorgeous, elegant blend of pop 
and jazz that's alt about Andress' 
precise, staccato plucking and 
Cathcart's rangy, dusky voice, 
which can sound as soothing as a loving mother's em- 
brace or as lonely and haunting as an abandoned car- 
ousel. The pairing has been compared to Joe Pass 
and Ella Fitzgerald and at certain moments, like 
when they riff on Georgie Fame's "Yeah, Yeah," the 
comparison seems altogether appropriate. Other 
times, their instruments weave together to form 
something completely new. 

Utilizing only a voice and guitar, Tuck & Patti's 
music has an airiness, an unhurried feet where the 
notes can breathe. "In a way, our whole thing is 
about music minus a whole lot of things," says 
Andress. "We don't put up a wall of sound. It's like 
watching someone on a tightrope; you're right on 
edge with them. Not that we want people to be tense, 
but we want them to feel that they can come inside 
the music." 

Long before the current trend of jazz artists incor- 
porating contemporary songs into their repertoire, 
Tuck & Patti were recasting tunes like Cyndi 
Lauper's "Time After Time" or Jimi Hendrix's 
"Castles Made Of Sand" with jazz sensibilities. On 
this album, the duo turns Joni Mitcheirs "Wood- 
stock" into a free-form piece combining traditional 
singing and vocalise. "I think 'Time After Time' is 
just as much a standard as 'My Romance' is," says 
Cathcart. "We need to get out of this mentality [that] 
you have to wait 29 or whatever years and then 
maybe you can do it and somebody won't think you're 
trying to copy someone else." 

The most breathtaking song on the album is the 
Cathcart-penned "Strength." an unsentimental por- 
trait of a woman whose inner voice keeps her from 
slipping over the edge. Although Cathcart admits 



by Melinda Newman 



that everyone she's played the song for "bursts into 
tears," she finds the tune ultimately "cathartic. 
Sometimes people are devastated and then there's a 
feeling in your spirit and if you're quiet, you can hear 
it and it gives you strength and courage. To me, 
that's the part about all women that's just stunning 
because women have done that since the beginning 
of time." 

To anyone familiar with Tuck & Patti's music, it al- 
most comes as a shock that they exist in the commer- 
cial world; that they care about 
sales figures orTharketing plans. 
J"^^ But they do. And the feeling 

t^^ft-'^^ comes out of a sense of responsi- 
bility to the music they create. 

""To me that's where the busi- 
ness thing comes in," says 
Andress, "I don't really want to 
analyze all the deals, and in some 
ways I'd just as soon not bother. 
But we feel a responsibility. 
We've been trusted with this 
thing, loaned this thing for the 
lifetime that we do this. It's like somebody said, 
'Here, take care of this for me. You're going to sing, 
play together, and go out and try to make people 
happy with it, and do the best you can with it.' We're 
the curators of this gift." 

That humility also extends to giving each other to- 
tal freedom to experiment musically. "We knew in 
the first 30 seconds after we'd laid eyes on each other 
that we were going to play music together for a long 
time, "says Cathcart. "So early on we decided if some- 
body blows it or makes a mistake, there's not going 
to be a value judgment because if you're not free to 
jump off the cliff and crash and burn, then you're not 
free to soar. I don't care if it's on the biggest show 
in the whole world, and you decide to improvise. If 
the muse takes you there, we're going. I'll meet you 
at the end." 

This & that: D Generation, who parted ways 
with EMI Records earlier this year, has signed with 
Columbia Records . . . Frank Black and 4AD have 
parted ways . . . RCA's current ray of sunshine, the 
Dave Matthews Band, will appear on "Saturday 
Night Live" April 15 . . . Bonnie Raitt and Capitol 
Records have reached a settlement with Stone 
Mountain (Ga.) Ford for unauthorized use of "Some- 
thing To Talk About" in a radio advertising cam- 
paign. . . . Zero Hour Records has signed North Car- 
olina's Grover, the band led by former Let's Active 
member Angle Carlson . . . Alternative Tentacles 
has signed Ultra Bide . . . Michael Bloom has left 
GRP Jazz to become director of media relations at 
Windham Hill/High Street. Marshall Lamm has 
taken his place at GRP. 
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Among the most timely and comprehensive 
references on the fast-changing music industry 

WINNER OF THE ASCAP-DEEMS TAYLOR AWARD 

MORE ABOUT 

THIS BUSINESS OF MUSIC 

REVISED AND ENLARGED FIFTH EDITION 

By M. William Krasilovsl<y and Sidney Shemel 



More About This Business of Music 
picks up where the standard refer- 
ence, This Business of Music, leaves 
off, covering nine major aspects of the 
industry. All of the previous edition's 
text and appendixes have been 
updated for this new/ edition, and the 
addition of three new chapters makes 
this volume even more essential. 
More About This Business of Must 
now covers: 

• Serious Music 

A thorough discussion of every aspect 
of the business of serious music, from 
symphony orchestras and opera 
groups to union scales and recording 
industry trust funds 

• Religious Music 

A wide-ranging exploration of such 
topics as non-church usage, gospel 
music, and performance income 

•Jazz 

A complete guide to all aspects of 
this genre, including the background 
of jazz, government grants, and jazz 
festivals 

• Printed Music 

A step-by-step look at the production 
and sale of printed music, including 
information on royalties, licensing, and 
foreign sales 



• Baclcground Music 

An inside picture of this fascinating 
field, from Muzak and soundtrack 
libraries to film and television music 

• Live Performance 

A detailed look at the world of 
concerts and festivals, with special 
attention to such areas as riders, 
seating patterns, security, college 
concerts, and site selection 

•NEW! 

Obscenity and Violence 

As today's recording artists 
continue to produce material that 
challenges longstanding notions of 
taste and decency this chapter 
examines the implications of potential 
censorship and related measures 




• NEW! Educational Music 

An examination of a growing segment 
of the music business — children and 
music — including music education 
and children's specialty albums 

•NEW! 

The Buying and Selling 
of Record Companies 

As record companies continue to 
merge, acquire, and change hands, 
this chapter discusses the potential 
profits, pitfalls, and implications of 
this growing trend. 

PLUS — dozens of valuable 
appendixes showing sample agree- 
ments, contracts, policy documents, 
copyright statutes, and related 
information of interest to anyone 
involved in the music industry. 



288 pages. 6 X 9". $18.95. 0-8239-7642-3. 

Available wherever books are sold, 
or call 1-800-278-8478 
Reference Number DREF 0695 

BlIlbcardBcxDks 

An imprint of Watson-Guptill Publications 
1615 Broadway, New.York, NY 10036 
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Dishwalla Makes A&M Debut Following Carpenters Tribute 



■ BY DAVID SPRAGUE 

NEW YORK— When A&M re- 
leased its Carpenters tribute al- 
bum, "If I Were A Carpenter," the 
lineup of alternative rock heavies 
was punctuated by the left-field ap- 
pearance of Dishwalla, a band with- 
out so much as a single to its name. 
Even more surprising, Dishwalla's 
version of "It's Going To Take 
Some Time" became one of the sa- 
lute's more popular songs at radio. 

"We were signed to A&M al- 
ready, but we didn't know about 
('If I Were A Carpenter'] until we 
read about it in the L.A. Times," 
says bassist Scot Alexander. "We 
rushed out and recorded an 8-track 
demo and took it to [producer] 
Matt Wallace and kind of forced 
our way in." 

The Santa Barbara, Calif.-based 
quartet hope? to make a similarly 
forceful impact on the public con- 
sciousness with its debut album, 
"Pet Your Friends," which is set 



DISHWALLA: George Pendergast. 

Scot Alexander. J.R Richards, and 
Rodney Browning. 

for a May 23 release on A& M. The 
11 -song set — produced by Philly 
mainstays the Butcher Brothers — 
interweaves power chords, delicate 
folk structures, and heady use of 
sampling, but the tone is hardly 
one of studio slickness. 
"We're fortunate that this is a 



band that's [even] better live than 
on record," says Kelly Mills, A&M 
director of product development. 
"That's why we're getting them out 
on the road as quickly as we can. 
They're so exciting live that we can 
build a base even before there's a 
record out." 

Dishwalla will be taking to the 
road this week — a full six weeks 
before the release of "Pet Your 
Friends" — as part of a package 
that includes breaking alternative 
act Better Than Ezra. Mills says 
that A&M will distribute promo- 
tional flexi-discs featuring album 
selections at these dates, 

"We're looking at these shows as 
a great launching pad," she says. 
"The band will have a chance to 
meet retail and radio, so when we 
go back in May (to push the first 
single, "Haze"], the consciousness 
will be there." 

The members of Dishwalla are 
certainly no strangers to the work 
ethic. Singer J.R. Richards recalls 



CROONER CHRIS ISAAK SINGS FOREVER BLUES' ON REPRISE 

(Continxied from page 12) 



Warner Bros, senior VP of artist 
relations Carl Scott adds that Isaak 
also will hit the road for a promotional 
tour with stops at various radio sta- 
tions and TV shows. 

For I&aak, it's business as usual. In 
1990, Isaak's "Wicked Game" became 
a belated top 10 hit following its inclu- 
sion in the David Lynch movie "Wild 
At Heart." As a result, Isaak's 1989 
album, "Heart Shaped World," ulti- 
mately was certified platinum for 
sales of more than 1 million units. 

Although Isaak's gold-certified 
"San Francisco Days" failed to match 
the sales of "Heart Shaped World," 
Isaak says he's still happy about the 
"Wicked Game" experience. 

"Success is always good," Isaak 



says. "I didn't have any kind of down 
side. I didn't go through some kind of 
rehab. I don't think I went off the 
deep end. We kind of did the same 
thing we've always been doing. We 
just kept playing. Maybe there were 
bigger halls and some more TV 
shows, but it was basically the same 
thing. And when we got done, we 
came back to the same houses." 

Isaak and his band, which includes 
bassist Rowland Salley and drummer 
Kenney Dale Johnson, however, were 
slightly disappointed with their stint 
supporting Tina Turner in the sum- 
mer of 1993. 

"It was an odd experience," he 
says. "In the two or three months of 
being out on the road, I don't think I 
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ever met Tina Turner, but that was 
OK, because I had my own friends, 
my band. The guys wanted to meet 
Tina, but she was always with her se- 
curity guard or something. For those 
of us that don't have security guards, 
we just have to hang out with each 
other." 

Despite that experience, Isaak is 
anxious to tour in support of "Forever 
Blue" this summer. "We'll do a hand- 
fiii of gigs before that, because I got 
to be playing," Isaak says. "I'd much 
rather play with my band than do all 
those other things. All this next week, 
my bass player and drummer and I 
are going to play at my house, so we 
are in shape and ready to play." 

And Isaak isn't too particular about 
the size of the venue. "However many 
people want to come see us is fine," 
he says. "It might be a stadium or a 
phone booth." 

Isaak calls "Forever Blue" more fo- 
cu.sed than his previous efforts. "It's 
not necessarily a better thing, but it's 
a different thing. The other albums 
have been a series of shots of differ- 
ent things. This album is a series of 
shots about one thing." he says. "It's 
all about one relationship." 

To record "Forever Blue," Isaak 
called on a number of noted players, 
including guitarists Mark Goldenberg 
from the '80s new wave act the Cre- 
tones, Jeff Watson of Night Ranger, 
mandolin player David Grisman, and 
pedal-steel guitarist Bruce Kaphan 
from American Music Club. 

However, Isaak also turned to 
some new talents. The song "Gradua- 
tion Day" features guitarist John 
Morgan. "He's 19 years old, and he 
was in the Navy when we were doing 
the album," says Isaak. "We had to 
work with him on weekend passes. 
That was the first time he was ever 
in a studio. When we found him, he 
was in a guitar shop noodling. 

"He's a good player, but I outweigh 
him," quips Isaak. 'Tou gotta find 
something you can hold onto. He 
might be better looking than me, he 
might be smarter, but I outweigh 
him." 



that for the early part of the band's 
existence, "we literally locked our- 
selves in a 10-by-lO cubicle for 
three years straight" before ven- 
turing down to try their luck on 
L.A.'s club scene. 

Initially known as Dish (until an 
East Coast band bared its prior 
claim to the name), the group took 
its new moniker from a magazine 
article about satellite-dish pirates 
in rural India. "Dishwallas are 
these people who brought this ad- 
vanced technology into a place 
where people have dirt floors and 
outside plumbing," says front man 
Richards. "It fits, since we have a 
lot of those kinds of contrasts in 
what we do." 

"Pet Your Friends" seems to 
back up that assessment. "Haze" 
(which will ship to college radio the 
first week of May) segues from 
funk to Deep Purplish riffing in its 
four-minute span, while "Explode** 



recalls the gloom-pop of bands like 
the Cure, which was an early influ- 
ence on the group. 

"Each person has really strong 
input, so you'll hear a lot of things 
going on at once," says drummer 
George Pendergast. "There's a 
healthy sense of ... I don't want to 
call it competition, but of everyone 
wanting his stamp on every song.** 

That extends to the songwriting, 
where Richards writes the pop-cul- 
ture-infused lyrics, but all contrib- 
ute musically and to the sampling 
technology, which all the group's 
members have learned to manipu- 
late. "It's still developing, but I 
think sampling has so much poten- 
tial — as long as you don't use it as 
a crutch," says Richards. "We try 
to use it in different ways. To me, 
there's no point in using a sample 
of something you could just as eas- 
ily play yourself." 
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THE KILLER'S GOT YOUNG BLOOD' 

(Continued from page 12) 

were also cut for the set 

Leuis admits that, after some initia] 
skepticism, he came around to Paley 
and Stein's opinion of the material. 

"They snuck a couple in on it I said, 
That's no good, itH never make it, it's 
a waste of time.' And it really come off 
good! There was kind of a silly thing 
called 'Goosebumps' [penned by Paley 
and ex-NRBQ guitarist Al Anderson]. 
I said, That's a waste of time,' and it 
come off pretty good; it got to soundin' 
pretty good." 

While some of Lewis' regular side- 
men, including longtime bandleader 
Kenny Lovelace and guitarist James 
Burton, play on "Young Blood," Paley 
also enlisted some personnel unknown 
to Lewis, like Anderson and his former 
NRBQ mates Tom Ardolino and Joey 
Spampinato and Elliot Easton of the 
Cars. 

*'I w"asn*t familiar with these people 
that much, and I really didn't know 
whether they could cut it or not," 
Lewis says. 'These guys, I got to lis- 
lenin' to them and said, 'Jeez, you're 
not gonna beat these guys. I mean they 
know what they're doin'. Great God- 
given talents, they come across.' " 

After a prolonged period of what 
Lewis calls "semi-retirement," it took 



Heatseekers Album 
Chart Correction 

Due to a production error, the in- 
correct HeaUeekers Album Chart 
was published in last week's issue of 
Billboard. The coirect chart for the 
week ending April 8 appears below; 
this week's chart appears on the 
next page. 



a while to adjust to some new wrinkles 
in the studio. 

"It was completely different," he 
says of the recording sessions. "I was 
thinkin' it should be like it used to be. 
We kinda had a little run-in on that 
and I just had to yield over and do it 
the way they do it now. I mean, it's a 
different ballgame. It's a lot easier. 
The technology that they have, it's got- 
ten to where you can't even hit a flat 
or a sharp note anymore. I mean, they 
got the electronic deal to pull up the 
voice. That's somethin', innit?" 

He adds quickly, "Not that I hit flat 
notes." 

Elektra is convinced that Jerry Lee 
Lewis can be sold to a new generation 
of listeners. 

Elektra VP of altemati\'e promotion 
Matt Pollack says his mission is to 
bring "the most irreverent name in 
rock'n'roll histor>'" to a younger audi- 
ence that had already showTi accept- 
ance for such fatherly figures as Tony 
Bennett and Tom Jones. To launch 
Toung Blood," he decided to pair the 
Killer with a suitable modem rock fig- 
ure on an electronic press kit, 

"There was only one name that came 
to mind," Pollack says of Rollins. "Both 
these guys are cut from the same 
stone. They're charismatic, they're out- 
spoken, and they're out of their minds, 
in a way." 

The EPK, recorded in Memphis in 
March, will be serviced to mass media 
and print outlets, and Elektra will also 
approach MTV for an airing. 

Pollack says the label also plans to 
"align Jerry Lee this summer on all the 
major alternative stage events," 
including the plethora of seasonal ra- 
dio-related outdoor concerts. 

"If you don't know about Jerry Lee 
Lewis, you've got to respect the energy' 



coming off the stage " Pollack says of 
Lewis' turbulent live shows. "Every- 
thing right now is based on energy and 
credibilit>', and this guy is the godfa- 
ther of ail that." 

"Goosebumps," the first track, will 
be serviced in late April to cwnmercial 
alternative and album alternative ra- 
dio. 

While Lewis will certainly get a fair 
shot at radio, success will have to come 
from listener response to the music 
rather than any kind of calculated push 
to the same modem rockers who em- 
braced Bennett and Jones, says Gene 
Sandbloom. assistant PD of Los 
Angeles modem rock outlet KROQ. 

"We never say 'never' to playing an 
artist. We want to hear the music." 
Sandbloom says, "But Tony Bennett's 
appearance on our acoustic Christmas 
show was totally magical, and it snow- 
balled into this massive campaign. 
These things have to happen totally 
naturally. If you try to orchestrate 
something spontaneous, it doesn't 
work." 

But Lewis himself believes that 
Elektra's strat^y just might work. 

"I think there's a whole new genera- 
tion of kids out there that's just chafing 
at the bit to buy this record," he says. 
"I mean, they're buyin' truckloads of 
these old Sun record.*i. They're selHn' 
millions of my albums on Mercury and 
Sun all over the world. You can imagine 
they're waitin' on a brand-new one. 

"I believe, by the grace of the Al- 
mighty, it's gonna be one of the biggest 
records I've ever had in my life . . . 
We'll just have to wait and see what the 
people think about it. If they like it, 
they'll buy it; if they don't, maybe 
they'll buy it anyway and help me pay 
off mv income taxes." 
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23 


17 


RUSTED ROOT mercury 522713 (9.98 tQ'i^.gs) 


WHEN 1 WOKE 




40 


32 


29 


KEN MEUONS epic 537« (9 98 Eai5 9ej KEN MELLONS 
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BILLBOARD'S H E AT S E E K E R S album chart 



THIS 
WEEK 


LAST 
WEEK 


WKS. ON 
CHART 


COMPIIFD FOR WEEK ENDING APR 15, 1995 FROM A NATIONAL SoimdS^l 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, ■■■fill 
COMPILED. AND PROVIDED BY ■■■■■■' 

ARTIST TITLE 

LABEL 1. NUMBEftDISTTilBLJTING LABEL ISUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTLCD) 




2 


10 


* * * No. 1 * * * 

SUBWAY BIV iO 530354'MOTOVWN (9 5*13 98) 


GOOD TIMES 


CD 


3 


8 


SHANIA TWAIN MERCURT 522B86 tl0 98 £ai5 981 


THE WOMAN IN ME 


3 


1 


2 


MORPHINE RTKOotsc i032O'(ii 9&17 9B] 


YES 


GD 


- 


1 


BIG L COLUMBIA 53795- 110 98 [(US 981 LIFESTYLEZ OV DA POOR & DANGEROUS 


CD 


10 


3 


KUT KLOSE KLIIVlLEKTRA6166aEEG[10 9»15 98l 


SURRENDER 


c 


4 


6 


CRIME BOSS SUAVE 3- (9 9fll 5 981 


ALL IN THE GAME 


7 


5 


27 


CORROSION OF CONFORMITY coLuMeiA »?oe no 98 Lai5 98i 


DELIVERANCE 


1 


9 


7 


LETTERS TO CLEO CMLHRY IHSCGIAHI 24598(9 9ai5,98J 


AURORA GORY ALICE 


9 


7 


37 


LARI WHITE RCA 66395 (9.9*15 98) 


WISHES 


CD 


- 


1 


KING TEE MCA 1114«* l9 9aT5 98> 


IV LIFE 


a 


8 


3 


ELASTICA DGC 2472S*.CEFFEN 110 9816 981 


ELASTICA 


01) 


33 


12 


GILLETTE SOS 1 1102.200 a i 9a^i5 98i 


ON THE ATTACK 


13 


6 


9 


MARTIN PAGE r«Rcu«v5??104ll098fai59ei IN THE HOUSE OF STONE AND LIGHT 


CM) 


25 


4 


BETTER THAN EZRA elektra 61 7S4.'Leo 110.98/1 7 98) 


DELUXE 


15 


II 


11 


THE ROOTS OGC2A7oa-,OEFFiN 110 9815 981 DO YOU WANT MORE?!!!??! 


16 


13 


38 


TYPE 0 NEGATIVE roaorunner 9100 19 9&I6 9ei 


BLOODY KISSES 


m 


30 


2 


BLESSID UNION OF SOULS emi 3|S36 no 91115 981 


HOME 


It 


16 


76 


ADAM SANDLER • warmer BROS 45393 19 98 15 981 THEY'RE ALL GONNA LAUGH AT YOU 


19 


15 


16 


THE FLAMING LIPS warmer BROS 45.W |7 98 1 1 9Si TRANSMISSIONS FROM THE... 


cm 


23 


2 


JOHNNY CLEGG & SAVUKA rhtthm safari 53912/prK)Ritv 110.9a 17 98 


IN MY AFRICAN DREAM 



The Heatseekers chart Irsts the best-setiing titles by new and developing artists, defined as those wtio have never appeared in the 
top 100 of The BilltXMrd 200 chad When an album reaches this level, the slt>um and the artist's subsequenl albums are immediatefy 
Ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. 'Aslensk indicates vinyt LP is available. 
O Albums with the greatest sales gams r 1995. Billboafd/BPI Communicalions 



dD 


— 


1 


MUDHONEY REP«?ISE 45B40*/WARNER BHOS (lO 9»15 9B1 


MY BROTHER THE COW 


22 


20 


18 


RUSTED ROOT mercury 5??713 19 98Ea'15 981 


WHEN 1 WOKE 


(M) 




1 


SONS OF ELVIS priority 53896 (99*13 981 


GLODEAN 


24 


17 


16 


SHENANDOAH Li8CRTv3ll09ao9&l598i 


N THE VICINITY OF THE HEART 


25 


21 


25 


USHER laface 2«x»arista 19 9W15 981 


USHER 


26 


12 


5 


MIKE WATT COLUMBIA 67086* (10 98 EQ'15 981 


BALL HOG OR TUGBOAT? 


dD 




1 


WILCO SiRLDtPRiSE 45857'/WARNER BftOS (10 9*15.981 


A.M. 


M 


19 


7 


MURDER SQUAD G W.K/DJ west 124040*7RAL i9.9Vl6.9a 


MURDER SQUAD NATIONWIDE 


29 


28 


a 


RAPPIN* 4-TAY chrysalis 30889*(EMI ( 1 0 98/1 S 981 


DONT FIGHT THE FEELIN' 


30 


14 


2 


ROTTIN RAZKALS illtcwplwao sounds 530461 ■.■motown 19 98/15 


9«i ROniN TA DA CORE 


31 


24 


3 


BROTHER PHELPS asylum 61724/EEG(]0 9&15 981 


ANY WAY THE WIND BLOWS 


32 


32 


5 


BROTHA LYNCH HUNG black markei 53967-7PRio»m 110 98/1 7 981 SEASON OF DA SICCNESS 


33 


31 


22 


R.B.L. POSSE IN a minute 8700 (9 9815 981 


RUTHLESS BY LAW 


34 


26 


10 


THE NEW LIFE COMMUNITY CHOIR/JOHN p. KEEvtRirY43Ol0/jivt (10 98/15 981 SHOW UP! 


35 


36 


81 


MARTINA MCBRIDE • RCA 6&28B (9 98/15 9B) 


THE WAY THAT 1 AM 


36 


22 


3 


KAM LASIwtSI 61754.LtCll0 98/15 98l 


MADE IN AMERICA 


37 


38 


4 


GEORGE DUCAS liberty 28329 (9 98/13 981 


GEORGE DUCAS 


3« 


37 


2 


JOE HENDERSON verve 527222 (9 9a']5 98i 


DOUBLE RAINBOW 


39 


18 


17 


4 P.M. NEKT PLATEAU/LONDON 82B579ISLAND1109&15 98I 


NOWS THE TIME 




40 


30 


KEN MELtONS EPICU746(9 98E(^15 98> 


KEN MELLONS 



POPULAR*UPRISINGS. 



ILLBOARDS WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART 



lY CARRIE BORZILIO 



OTRANGERS no MORK: 
Nashville-based Pacific Rec- 
ords is doing what most inde- 
pendent country labels can't: 
landing significant country ra- 
dio airplay. 

After the label's East Texas- 
based Perfect Stranger 
gained some airplay back in 
December with its first single, 
"Riding The Rodeo," more ma- 
jor-market country outlets 
have jumped on the second 



Essra's Return. After a long 
absence, Essra Mohawk is 
back with a rtew albun^. 
"Raindafx»." due Tuesday 
(11) on Ann Artwr. Mich.- 
based Schoolkids Records. 
In the '70s, Mohawk 
recorded for Wamer Bros. 
arxJ Asylum and was a 
member of Frank Zappa's 
Mothers Of Invention. Later, 
he wrote the Cyr>di Lauper 
hit "Change Of Heart." The 
country-leaning album is 
being worked to album 
alternative radio. 



single, the campy "You Have 
The Right To Remain Silent." 

The singles are from the 
band's debut. "It's Up To 
You." 



"You Have The Right . . .". 
which was written by Vince 
Gill and Kostas, enters the 
Hot Country Singles & Tracks 
chart this week at No. 75 with 
a bullet, due to strong airplay 
on such mjyor-market stations 
as KKBQ Houston, KIKK 
Houston, and KYGO Denver. 

"I think it's a hit record." 
says Dene Hallam, PD at 
KKBQ. where "You Have The 
Right . . ." is the No. 1 re- 
quested song. "It's real. It's 
ver>' honest, and ii-steners are 
responding big 
time." 

TNN viewers are 
apparently re- 
sponding as well. 
On April 4, the band 
taped its xecotid ap- 
pearance on the 
network's "Wild 
Horse Saloon." 
(The first appear- 
ance was Dec. 13. 
1994.) 

K.C. Austin, who 

co-manages the 

band with Tony 
Tuthill, says it is 
very difficult for an 
indie release to get 
country radio air- 
play, "but there's a 
lot of [stations] right now look- 
ing past [the fact that it's on an 
independent label]. Wc can't 
thank radio enough. It's given 
us a real boost." 

Austin says the label plans 
to "move the project to a miyor 
label." Right now, the album is 
available through Southwest 
Wholesale. 

Humming along: Long 

after speculation that RCA 
would snatch up San Diego- 
based indie Cargo Records, 
the two labels are teaming, in 



Sonny Days. After his 
tour with Buddy Guy 
wraps up on April 1 5, Zoo/ 
Praxis artist Sonny 
Landreth continues his 
road work through June in 
support of "South Of I- 
10." Shows include solo 
dates and opening slots 
for Lfttte Feat's May 4-5 
House of Blues gigs in 
New Orieans. 



REGIONAL HEATSEEKERS #1 




SOUTH ATLANTIC 
Big L umiKOrOqPoaiDa^mt 



THE REGION 


AL ROUNDUP 


Rotating top-10 lists of best-selling titles by new & developing artists. 


WEST NOBIH CENTRAL 

1. Shanii Twiin, Iti« Aamjn In Ut 

2. Wiko. A M 

3. M«r»MM. Ym 

4. Subway, Gooa Times 

5. Liri WliKa. Withit 

6. aUettc. On Iht Attack 

7. iDhnny Cleui'Samika. In My Aincan Dream 
B. eiaiiM Union 01 S«ult. Hom« 

9. Lctttrt To CIM, Auro'a Gory Alice 
10. Matraca Bttg. ^p»*0 Ot Grica 


MIDDLE ATLANTIC 

1. Son* n Chris. Glodc-in 

2. Bi| L. L fntvlu Ov Da Peo' & Oangetojs 

3. RuilM) Root, When < Woke 

4. MaHin Paga, in Ih« Hauve Ot Slon« S ligm 

5. Indu, Pic*n Qup Soy 

6- Hika Watt. Ball Hog Or TugCKhM 

7. Corrmiiin 01 CofiloriBit|i, D«liu«tancc 

8. Morphine, V» 

9. Type 0 Neiatlva, BkKXty KiSj«» 
10, &M Goo DoHi, A Soy NirneO Coo 



a way. for a vinyl release of 
Champaign, lU.-based Hum's 
debut. "You'd Prefer An As- 
tronaut" 
The vinyl version of the al- 



bum will be a 12-Inch Records 
release, distributed by Cargo, 
to maintain the indie credibil- 
ity garnered from the band's 
two releases on 12-Ineh. 



The vinyl release is due 
weeks after RCA releases the 
album on CD and caiisette on 
Tuesday (11), according to 
Tom Derr, director of artist 
development at RCA. 

With the excitement about 
Hum stemming from its 1991 
debut, "Fillet Show," and 1993 
follow-up, "Electra iiOOO," the 
band is up for a spot on the 
second stage at this year's Lol- 
lapalooza. At press time, the 
tour's organizers hadn't con- 
firmed the lineup. 

The first sin- 
gle from the al- 
bum, "Stars." 
goes to college 
radio this week, 
with modern 
rock radio get- 
ting it in late 
May or early 
June. 

"They have a 
huge support 
base at college 
with the last rec- 
ords, so we ex- 
pect to do well 
there," says 
Derr. "Their real 
strength is their 
live show." 
RCA put Hum 
on the road when Bruce 
Flohr, senior director of artist 
development and A&R at 
RCA, signed the band eight 
months ago. Upcoming dates 
include several radio station- 
sponsored shows by such mod- 
ern rock stations as KTOZ- 
FM Springfield. Mo., WWDX 
Lansing, Mich., and CIMX 
(89X) Detroit. 

TiD BITS: Interest in the 
Rake's Progress is heating up 
as KROQ Los Angeles began 
playing "I'll Talk My Way Out 



Of This One" from its hifi re- 
cordings "Cheese Food Prosti- 
tute" EP. After playing a few 
Northeast dates with Mojo 
Nixon April 13-15, the band 
headlines Irs'ing Plaza In it.s 
home base of New York April 21 
and starts a U.K. tour May 9. 
The EP will be released in the 
U.K. on May 2 . . . Wax TrmV 
TVT Records has shipped more 
units of KMFDM's latest album, 
"Nihil," than it has of any other 




Here's The Dirt. Boston- 
based dual gender band 
Dirt Merchants mix up 
seditctive melodies with 
aggressive guitar stylir^gs 
on their full-length debut, 
"Scanfted." released Apnl 4 
on Zero Hour, Atlanta 
college powerhouse WRAS 
is among the early 
believers. A vinyl 5-inch of 
"Bullfight"' and 'Trip Trip" 
was serviced to college, 
press, and at conventions. 



in itfi histoiy. "Juke Joint 
Jezebel," the first single from 
the set released April -1, has re- 
ceived an early start at modem 
rock WDRE Long Island, N.Y. 
. . . Virgin's Royal Trux hit the 
road ^ril 2 for a cross-countiy 
trek through May 6. 
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Garth Collects More Platinum; Van Halen Preserves Streak 



■ BY CHRIS MORRIS 



LOS ANGELES— McDonald's can 
ix)st a new sign: "(larth Brooks — Over 3 
Million Sold" 

Thecountr>' megastar's Liberty com- 
pilation, "The (larth Brooks Collection," 
sold as part of an exclusive 1994 promo- 
tion by the fast food chain, was certifietl 
gold, platinum, and multiplatinum in 
March by the Recording Industr>' Assn. 
of America, 

"Collection" topped the triple-plati- 
num plateau last month. Brooks' cur- 
rent "The Hits," which is being sold by 
conventional music retailers, was cer- 
tified for sales of 6 million units in 
February. 

This latest certification lifts Brooks' 
cumulative sales total over the 51 million 
unit mark. 

\^an Halen's latest Warner Bros, en- 
try, "Balance," was certified double- 
platinum and became the hard rock act's 
nth multiplatinum disc. This achieve- 
ment prescr\"es a unique accomplish- 
ment: Van Halen is the only band whose 
entire output has sold more than 2 mil- 
lion units apiece. 

Madonna's 1990 Sire hits set, "The 
Immaculate Collection," notched sales 
of 6 million, becoming the best-selling 
hits album of the "908; it also ties countrj" 
singer Palsy Cline's "Greatest Hits," re- 
cently certified sextuple-platinum, as 
the best-selling hits collection by a fe- 
male artist. 

First-time platinum award recipients 
included Live (whose Radioactive/MCA 
album "Throwing Copper" also roared 
to double-platinum). Aaron Hall 
(MCA/Silas). BlackHawk (Aristo), the 
Notorious B.I.G. (Arista), and David 
BaU (Warner Bros.). 

Veteran Irish folk act the Chieftaim* 
nailed their first gold album with the 
star-studded "The Long Black Veil" 
(RCA). Joining the group in the first- 
time gold circle w^re BrowTistone (Epic) 
and the Dave Matthews Band (RCA). 

Teen R&B prodigj' Brandy grabbed 
her first platinum and gold singles in 
March with "Baby" (Atlantic). 

First-time gold singles artists also in- 
cluded 4 P.M. (for its remake of "SiUdya- 
ki," on Next Plateau), Deadeye Dick (for 
its Ichiban modem rock hit, "New Age 
GirD, and Bone Thugs N Harmony (for 
Ruthless rap hit "Thuggish Ruggish 
Bone"). 

A complete list of March RIAA certi- 
fications follows. 

MULTIPLATINUM ALBUMS 

lU'.O.Speedw.yton.-Hnn^Mity/'Kiiic.itmillinn. 
MadonnR, "Thv Immacutato Collt'ction." Sirt'. C 
millian. 

I'e«rl Jwn. "Vb..' Kinc 6 million. 
Melioa Etheridre. "^'eo I Am." InUnd, 4 mQlion. 
Sheryl Crow. "TiKMda.v Night Mu«ic Club." A4M, 
4 million. 

OffKpHnK, "Smwh." Ep<U[>h. 4 miltiun. 

\'arwus Artiste. T1m> Uttle Mermaid." W»Jt Dis- 
nt-y. ;i mllbun, 

Orifiiul Cwt. "HiffhliiitiM From Phantom Of nic 
Upcra." A&M. 3 million. 

Shcfyl Crow. "Tuwiday Sigjhl Miwic Ouh," A&M. 
Smilliofi. 

Knja, "Wntcrmark.'' Uepriac. 3 million. 

(iarth Brooks. "The Garth Urooka Collection." 
IjiKTt.v, :t milliiin. 

ILE.M.. "ManrtiT." Warner Uit)».. 3 millkm. 

The CranberrieB, "Ev-w^'body Klse U Doing It. So 
Why Can't We." Island. 3 million. 

The CranbcfriM, "No NwJ To Argue." latand. 3 
million. 

Yannl. "I.ivi- At Th<; Acn)|>i>lB.' Prnatt'. 3 million. 
Eric Cl>|itaii. "From The Cradle," Kepriae, 3 mil- 
\nm. 

Live. Throwinp Cftfjper." lUdioactiviv'hlCA. 2 mil- 
ium. 

lloolie & the Blowruh, "Cracked Hear View" At- 
lantic, 2 million. 

Amy (irvnl. "Hniwc of Lmc.'AiM. 2 million. 
Maij- J. Blice. "My Life," I'ptowTi, 2 million. 



Van Halen. "Balance," Warner Brow,, 2 mniion. 

MULTIPLATINUM SHORT-FORM ALBUMS 

Uone Thupi N Harmony. "Creei>in' On Ah Came 
I'p," Ituthle.'w. IJl million. 

Various Artists, "Lion King Sing*Along." Walt 
Disney. I nullion. 

PLATINUM ALBUMS 

Nine Im-h Nails, "Pi i'lty Hate Miwhine." T\T, 
their Ihinl. 

Rand>- TniTiii, "^Ireatest Hits, Volume I." Warn- 
er Brus^ his sixth. 

Randy Travta. "Cireatert Hitti, Volume 11," Wan*- 
er Bros., his «?%-enth. 

Garth Brooka, "The (*arth Brooks Collection." 
Liberty, his eighth. 

\'ari<ws Artirti'. "Honej-mixm In Vi»)n>jt," Epic. 



Blarkllawk. "BlarkHawk." Ari.-<U. \ls fin*!. 
Aaron Hall. ~rhe Truth." SUa^ MCA. his fu-st. 
Live, "Thfowinj; Copjii^r." RjMiinarttvei'MC.A, itn 
fina. 

T1icNotoriouaB.I.U„~KeadyTo Die." ArwtjL,his 

David BalL "1'hinkin' Problem," Wamor BroK., 
hi.t (Irwi. 

Spin Doctorv.'Tum It ltpt«id« Down." Epic, their 
.■wnnd. 

Ihright Yoakam, "Uuenas Noches From A Lone- 
ly Rtwfm," Rc(iri.M-. hi.-i .tixih. 

Van Halen. "Balance," Warner Broti., itn 11th. 
VarioiL-. Artist.*. "Disney's Sflly S>nirs," Walt Dw- 

ney. 

Viiriotu* Artists, "A Miisir Of Disney. A U-gacy In 
Song," four-CD boxed set, Walt Disney. 



GOLD ALBUMS 

Take 6. "Join Th*- Uanil." Iteprise, ils set-ond. 

Bntw-notone, "Fnxn Tlw Boliiim t Ip," K|iic, its flrM. 

Dave Matlhewa Ban<L "Under The Table And 
Dn-aniing." KCA, its fina. 

Garth Brooke. "The Garth Brooks Culle-ction." 
Liberty, his eighth. 

VarioHC Artist.-*. "Chri.-<tm(ij« Comedy Claii&ics," 
I'rioiity. 

Aaron TIppin, "You've Got To Stand For Some- 
thing." ltC.\. his Uiinl. 

Mark Chesnutt. "ttTiat A Way To Live," Dec- 
ca'Mt'A. his fourth. 

TctI*. "Bust A Nut," Gcffen. its fifth. 

Dea'rw, "1 Ain't Movin'." fwO Music, her firaL 

Jadr, "Mind. Body & Song.' Giant, its second. 

The Chieftains, "The Long Black Veil," RCA. 
their first. 



Too Short, -CocktiuUt," -lis e, his sucth. 
Various ArUst*. "A Low Diwn Dirty Shame," Ji*'e. 
Van Halen, "Balance." Warner Bros., its 1 Ith. 
Jerry Clower. "From Yazoo City (Mississippi 
Talkin l." DeccaMCA, his third. 

PLATINUM SINGLES 

Brandy, "Baby," Atlantic, her first. 

GOLD SINGLES 

Thf Notorious B.I.G., "Big Popfuu" ArisU.hi«aec> 

□nd. 

4 P.M. "Sukiyaki." Np.\t Plateau, its tina. 
Brandy. "Baby." Atlantic, her second. 
Deadeye Dkk. "Nw Agi' Girl." Ichiban, its ftrst. 
Immature, "Constantly." MCA. its second. 
Bone Thugs N Humon}-. "Thuggish. Ruggish 
Bone," Ruthless, aa fu^t. 



BROADWAY RHYTHMS . . . 

A Billboard Spotlialit 



All eyes will be on Billlioarcl's June 24fli issue, liighliqliting 
Broadway's bicjcfest album sellers, newest cast recordings 
and lafesf reviTals. <^ 

Put youi* message up in lights. Billboard's yo^i* ticket to^Mg 
reacbing our 900.000 readers in 110 countries. 'JSm^C 
Contact your sales rep today! Y 



^•,■11 



sales rep toaay: . 

, AD CLOSE: 5/50 / 7f ' 
> V ISSUE DATE: 6/«4.- Li 
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Herbie Hancock Beats A New 'Drum' 

Jazzer Returns With Funky Mercury Debut 



I BY J.R. REYNOLDS 



LOS ANGELES— Mercury Records 
hopes "Dis Is Da Drum" will re-es- 
tablish Herbie Hancock as an innova- 
tive musical force, building on the 
percussive style the jazz keyboardist 
introduced with 1974's platinum-cer- 
tified "Headhunters" and amplified 
with 1983's "Fu- 
ture Shock." 

Due May 23, 
Hancock's "Dis Is 
Da Drum" — his 
1 ^F^W Mercury debut — 
1 I^H^^ fuses African 
I ^^^Sjr rhythms and hip- 
hop grooves 
HANCOCK within traditional 



f 




jazz arrange- 
ments. 

"I didn't want to limit myself," 
Hancock says, "so I did a project that 
encompassed my whole music experi- 
ence — but also included elements of 
street-based music." 

Hancock says his last album, "Per- 
fect Machine" on Columbia, was lim- 
ited in creative scope because of the 
label's desire for a commercial set. 
The album, released in 1988, only 
managed to reach No. 65 on the Top 
R&B Albums chart. 

Says Hancock: "On my new album. 



I wanted to examine everything from 
my past solo projects and allow for 
breakage of rules that I had adhered 
to in the past. I also wanted to utilize 
the acoustic piano because that's what 
I do best" 

Hancock's efforts resulted in nu- 
merous elements uncommon for a 
tenured jazz artist. The 32-year music 
veteran points to his remake of the 
1974 favorite "Butterfly" as an exam- 
ple of his bolder approach. 

"On 'Butterfly,' the rhythm is bro- 
ken and then restarted in several 
places — ^that's not normally done," he 
says. "Most of the tracks on the al- 
bum start off pretty conventionally, 
then I incorporated various dance ele- 
ments." 

Other studio enhancements on "Dis 
Is Da Drum" include backward 
sounds, swirling effects, and thunder. 
Hancock also intersperses spoken vo- 
cals amid the tracks. 

"I hand-picked a lot of jazz 
rhythms and fused them with non- 
traditional jazz sounds along with or- 
chestral arrangements," Hancock 
says. "The hard part was figuring out 
how to make them fit on top of the 
main rhythms." 

Because the album is so difficult to 
classify. Mercury's challenge will be 
to reach beyond Hancock's core audi- 



EMI's D'Angelo Taps Into Classic 
Soul Music Vein With 'Brown Sugar' 



■ BY MARLYNN SNYDER 

EMI is taking the long view with 
D'Angelo, an artist whose retro-styled 
R&B is different from the typical 
sounds heard on today's R&B-related 
radio formats. 

D'Angelo's debut album, "Brown 
Sugar," which streets June 20, is 
paced by cool hip-hop beats that are 
spiced with moody keyboard play, 
rumbling bass licks, and poetic lyrics 
delivered through haunting vocals. 

Says EMI presidenVCEO Davitt 
Sigerson, "If you buy into the record 
based on any of the tracks [you hear], 
you're gonna love the whole album. 
It's our job to put his music out there 
[and maintain our] focus and pa- 
tience." 

Drawing on creative influences that 
include Curtis Mayfield, Marv in Gaye, 
and the artist formerly known as 
Prince, D'Angelo has created an al- 
bum composed of midtempo tracks 
and ballads crafted in a classic soul 
music vein. 

Although D'Angelo's music has 
strong back-in-the-day, funk-oriented 
energy, Sigerson says the album's 
retro nature is no gimmick. "He's 
making contemporary music that's 
\ers much of the times; it's not just a 
genre exercise." 

The 21-year-old, who wTote most of 
the songs when he was 17 and 18, de- 
scribes his music as being from the 
hip-hop generation, yet not a hip-hop 
album. 




Says D'Angelo, who sang, wrote, 
and produced the album, "My music is 
left of mainstream, but not too ab- 
.stract. If you make good black music, 
you'll reach every aspect of black con- 
sumer taste, both hip-hop and R&B." 

Among the artist's collaborators 
were A Tribe Called Quest's Ali 
Shaheed Muham- 
mad, Tony Toni 
Tone's Raphael 
Saadiq, and Verti- 
cal Hold's Angle 
Stone. 

D'Angelo is a 
Richmond, Va., 
native who taught 
D'ANGELO himselfto play the 
piano at age 3. He 
also plays drums, bass, and vibes and 
played most of the instruments on 
"Brown Sugar." 

One of his first projects was as pro- 
ducer on "Oveijoyed," the debut sin- 
gle by Boys Choir Of Harlem, released 
last fall. 

D'Angelo's breakthrough came as 
co-writer of the hit single "L* Will 
Know" by Black Men United, from the 
"Jason's Lyric" soundtrack. 

EMI plans to combine aggressive 
street promotion with multiformat air- 
play to break D'Angelo. 

His first single, the album's title 
track, will arrive at retail April 25 and 
hit radio May 8. 

A cassette sampler featuring the 
first single, "Alright," and "Shit, 
(Continued on next page) 



ence and create demand among pas- 
sive consumers. 

According to Mercurj' VP of mar- 
keting John Mazzacco, "We expect 
TV and pre.ss opportunities right out 
of the box because Herbie has a musi- 
cal legacy and hasn't had a solo proj- 
ect in seven years." 

Mazzacco says Hancock's demo- 
graphic core includes jazz fans, R&B 
adult listeners, and adult alternative 
consumers. "We think this album will 
garner a younger following," he says. 
"He should get big props from the 
hip-hop community because of the 
grooves this album has. Plus, Her- 
bie's the one who brought the art of 
[record] scratching to prominence 
with his Grammy-winning song 
'Rockit.' " 

Additionally, the current wave of 
(Continued on next page) 




Head Gear. Havoc, a member of Oef Jam rap act South Central Cartel, meets 
with Tommy Boy artist Treach of Naughty By Nature, who was a guest rapper 
on South Central's "Murder Squad" album. A portion of the proceeds from 
"Murder Squad" is being donated to the South Central Los Angeles Education 
Fund. 



Women Execs At WB: More's The Better; 
'Eddie F.' Does A&R At LaFace Records 



UhANGE can be GOOD: The "feminization" of the 
black music division at Warner Bros, has turned more 
than a few heads in recent weeks. We ah^ady have re- 
ported the black music di\ision appointments of senior 
VP Denise Brown, promotion and marketing senior VP 
Greg Peck, media relations VP Karen Lee, West Coast 
A&R VP Alison Balt-Gabriel, and promotion VP 
.4rdenia Brown, and the promotion of publicity VP Gene 
Shelton, who will relocate 
to Los Angeles (Billboard, 
April 8). In further moves, 
Joy Bailey comes aboard 
as East Coast A&R, VP, 
Pat Shields receives her 
artist relations VP stripes, 
and manager Ron Carter 
segues from publicity to 
artist relations. Publicists 
Juanita Stephens and 
Pepper Williams enter as 
senior national director 
and national director, re- 
spectively. 

While most industry observers regard the recent ap- 
pointments at the Bunny as a fresh start, others (read 
conservative males) find the moves somewhat unsettling. 

But the paranoid belief that black men are being 
pushed out is unfounded. While there is a large contin- 
gent of females holding down Warner Bros, management 
posts, it can hardly be said that women are taking over 
the entire industry. Most R&B music management posts 
are held by black men. 

The much-discussed, recent female-only reception held 
for Denise Brown at the St. James Club in Los Angeles 
drew a capacity contingent of businesswomen from 
around the country. Such support should be viewed with 
pride, not suspicion. According to attendees, the agenda 
of the luncheon was merely celebration, not male-bashing. 

During a time when R&B departments and divisions 
are experiencing significant changes, it's natural for peo- 
ple to engage in second-guessing and perhaps entertain 
conspiracy theories. But divisiveness among fellow black 
executives is counterproductive. 

Critical examination of black music management situa- 
tions at labels should bear out legitimate reasons for most 
of the changes we're seeing. 

One OF THE BOYZ: "Eddie F." Ferrell, former 



byJ.K Reynolds 



member of Heavy D. & the Boyz, recently joined LaFace 
Records as A&R VP. The producer/songwriter is respon- 
sible for signing new artists and maintaining creative con- 
trol over projects for such acts as Toni Braxton, 
OutKast. TLC, Usher, A Few Good Men, Tony Rich, 
Chico DeBarge, Goodie Mob, and Society Of Soul. 

Ferrell continues to serve as CEO of his LaFace-dis- 
tributed Untouchable Records. The first Untouchable re- 

leases will come this 

spring from writer/pro- 
ducer/songvniter Donell 
Jones and rapper Mad 
Drama. Both acts ap- 
peared on Ferrell's 1994 
multi-artist compilation 
album "Untouchable." 

New York-based Fer- 
rell will continue writing 
and producing under his 
Untouchables Production 
banner. 




UAYE TRIBUTE: Motown is recording "Inner City 
Blues — The Music Of Marvin Gaye," a tribute album con- 
sisting of artists such as U2's Bono, who performs a 
"duet" with Gaye (k la Natalie and Nat); Ncneh Cherry, 
Digable Planets, Rosie Gaines, Nona Gaye, Sounds Of 
Blackness, Arrested Development's Speech, Lisa 
Stansfleld, and Stevie Wonder. The set is scheduled for 
release Sept. 12. 

Because of the broad range of featured talent, the label 
predicts across-the-board appeal. Says Motown VP of cat- 
alog development Candace Bond, "The artists have been 
turning in their projects, and every time we get one it's 
like, 'Yeah, that's the first single' — until the next one 
comes in and then it's, That's the first single.' So now 
we're taking a wait-and-see posture." 

Liner notes: BMG Songs recently entered an exclu- 
sive co-publishing agreement with Gravedtggaz member 
and Wu-Tang Clan producer Prince Rakeem (Rza). 
The move is part of BMG Songs' increasing commitment 
to working with hip-hop artists . . . Mercury recording 
artist Vanessa Williams is recording "Colors Of The 
Wind," the first single fixim the Disney Records sound- 
track to "Pocahontas," scheduled to street May 30. The 
animated film hits theaters June 23. 
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HT the TOP: This Is How We Do It" by Montell Jonlan (PMP/RAIVIsland) 
strengthens its lead at No. 1 again this n^eek on the Hot R&B Singles chart 
Nipping away at its lead is "Freak Like Me" by Adina Howard (Mecca Don/ 
EastWest). "Freak Like Me" has a slight edge in audience, but the sales at this 
point aren't strong enough to ck)se the gap. "Dear Mama" by 2Pac (Interscope) 
takes another step closer to the top, moxing 6-3. This move gives 2Pac the most 
successful single of his sok) career to date. His "I Get Around" went to No. 5 
on the Hot R&B Singles chart and No. 11 on The Hot 100. 'Ttear Mama" Ls 
No. 1 at WIZF Cincinnati and top five at 11 others, including KKBT Los 
Angeles, WXVY Baltimore, and KKDA Dallas. 

Making moves: "Ask Of You" by Raphael Saadiq (EpK SoundtrawSfiO 
Music) has healthy gains in both airplay and sales even though it moves up only 
one positwn on the R&B singles chart: 7-6. It's held out of the top five by 
"Creep" by TLC (X^ace/Arista) and "Baby" by Bramty (Atlantic). These twt) 
records may be on the decline, but they are still verj' popular. In fart "Baby" 
has been No. 1 on the Hot R&B Airplay chart for four w^eeks. "Think Of You" 
by Usher (Laiace/Arista) slides into the top 10 this week, landing at No. 9. Led 
by a strong sales week, it continues to grow across the board. It is top fK'e at 
seven stations, including WQMG Greensboro, N.C., WCXJI Chicago, and WGZB 
Louisville, Ky. 

Totally awesome: For the second consecutwe week, "Can't You See" 
by Total Featuring Hw Notorious B.I.G (Tommy Boy) takes both the Greatest 
Gainer/Airplay and Greatest Gainer/Sales awards, along with having the largest 
increase in total points on the entire chart "niis is very impresah'e and may 
be a first. "Cant You See" is from the "Ne«' Jersey Drive" soundtrack, which 
debuts this week at No. 3 on the Top R&B Albums chart Meanwiiile, "Can't 
You See" is top 10 at WCDX Richmond, Va., WZFX Fayetteville, N.C., and 
KVSP Oklahoma City. 

Get KLOSER: "l Like" by Kut Klose (Keia/Elektra), "Cra^- Love" by Brian 
McKnight (Mercury), and "Rub Up Against You" by Freddie Jackson (Street 
Life/Scotti Bros.) are all very ctose in points and are battling for top 20 positions 
on the R&B singles chart "I Like" Ls top fi\'e at WGCl CMcago, WGZB Louis- 
ville, Ky., and KIPR Little Rock, Ark. Meanwhile. "Crazy Love" is No. 1 at 
WEDR Indianapolis and top five at sbt others, including WBLX Mobile, Ala., 
KJMZ Dallas, and WROU Dayton, Ohk). "Rub Up Against You" is top five at 
WVAZ Chicago and WZJTC Fayettcville, N.C. 

Tighten LT on the BACKSraOKE: Due to a chart jam in the aOs, "I 
Can Call You" by Portrait (Capitol) gets pushed back unjustly. It has a decline 
in points of less than 1%. Normally such a anall decrease would cause a record 
to &11 back only one position, but because of the jam "Call You" kist four posi- 
tions. It is veiy possible this one will rebound. 



Rec 



;C0RD TO WATCH: "Emotions" by H-Town (Luke) has been making 
strong moves on R&B singles since its debut six weeks ago. This week it moves 
4(^30 on the Hot R&B Singles chart and 57-39 on the Hot R&B Singles Sales 
chart. Currently, "Emotions" ranks No. 3 at KKDA Dallas, No. 3 at WOWI Nor- 
folk, Va-, and No. 4 at KMJJ Shreveport, La., and is top ten at sbt other stations. 



R&B 



Billboaid, 



FOR WEEK ENDING APRIL 15, 1996 



BUBBLING UNOEB 



HOT R&B 
SINGLES 



S 


* 


s 


TITLE 

ARTIST tLABELyOISTfilBUTINC LABEU 




t 


2 


1 WANNA KNOW YOU 

HOWARD hEWElT iCAlIBERI 






3 


BOO^TEE BOUNCE 

h M M IPHAT HOUSE) 




5 


S 


PUT IT ON 

BIG t ICOLUMBIAI 




9 


6 


WHAT I'M AFTER 

LO«DS Of IHt UNDERGflOUNO IPENOOLUMI 




14 


3 


SARA SMILE 

LENN* WILltAMS (MARATHOHBELlMASM 




11 


5 


CAN U SHOW ME 

2 NO NATURE (INTER-MIX) 




6 


4 


TRIP AROUND YOUR BODY 

EBONT VIBE EVERLASTING (EVE) (MW) 




7 


3 


ONE MORE DAY 

NATE DOGG f EAT D« ORE (DEATH ROW) 




12 


2 


WALKINC AWAY WITH IT 

RAjA-NEE ;P£RSPECT(VE; 






1 


I'D RATHER BE ALONE 

WIRY*) WHITE [WARNER BROS ) 




ID 


2 


BABY irS ON 

KANSAS CITY OR)G)NAL SOUND (RCA) 






1 


FOR THE LOVE Of YOU 

DOCTOR ORE li ED LOVER (RELATIVITY) 




2 


2 


NEXT LEVEL 

SHOW AND AG- (PAYDAV)TTRR) 



S 


* 


1 

3 


TITLE 

ARTIST ILAflCiyOtSTRIBUTtNG LABEL) 


14 


15 


3 


ELEVATION (FREE MY MIND) 

THE BUMS |(*R)OR(TVl 


IS 


18 


2 


SHACKLES '9S 

R J S LATEST *ftR)V*L (GOLDEN BOV) 


IC 




1 


SILENT TREATMENT 

THE ROOTS )DGCGEFFEN) 


IT 


3 


5 


BORIQUAS ON DA SET 

FRANK(E CUTLASS (V(OLATOaRELATIViT» 


11 




1 


FIRE 

SUBWAY ;bw )0)1M0T0WNI 


19 


19 


3 


THE SLIDE 

THE BAR-KAYS IBAS)M) 


2t) 


13 


9 


SEX WIT YOU 

HEAVY 0 t THE boy; IUPTQWWMCA) 


21 


1! 


8 


REMEMBER WE 

DA BUSH BABELS (REPRISE) 


21 


20 


3 


ALL MEN ARE DOGS? 

BANDn ICREATfVE CONTTTOLIONDOWSIATCI 


23 


22 


2 


JUST A LITTLE FLAVA 

THE OAD PROTECT (ARISTA) 


24 




1 


LAY DOWN YOUR LOVE 

4PM (NE)(TPLATEAU'TONDO»tTS*AND) 


25 




1 


THE I.N.C. RIDE 

MASTA ACE (NCORPORATED (DELJCXUS VMYU 



Bubbling Under lisb me top 25 singles under No. 100 
wtiich have not yet charlKl. 



D'ANGELO 

(Continued from preceding page) 

Damn, Motherfcker" went to Cema 
branches and select retailers in late 
February. 

Hair salons and clothing stores 
were also serviced with the sampler in 
an attempt to increase artist aware- 
ness. 

Eric Turner, EMI's national direc- 
tor of urban sales and field marketing, 
says the single ^^^ll be promoted at col- 
lege, R&B, top 40, and album alterna- 
tive stations. Turner feels the poten- 
tial for acceptance at all formats is 
high because of the artist's distinctive 
undei^^^und style. 

Says Sigerson, 'There's no need to 
force it at [top 40] radio. Once we 
break [R&B], we can build it in our 
own time." 

D'Angelo may be a tough R&B ra- 
dio sell initially, but Sigerson is confi- 
dent that enough familiar musical ele- 
ments are present to win listeners. 

"We feel that the music has a 
cultural vibe that will [connect] with 
an African -American audience," he 
says. 

Turner says director Brett Rattner 
lensed two versions of the video for the 
title track. The more explicit version — 
which includes two women in sexually 
suggesti\'e positions and references to 
mar^uana — was serviced March 27 to 
the Playboy Channel and the Box. 

The cleaner version was serviced 
the same date to BET, MTV. and local 
and regional \ideo shows. 

Thu label plms U) advertise in trade 
publications, male fashion magazines, 
and underground consumer culture 
magazines. Ad dates have not been 
scheduled. 

Says Turner, "The visual image 
you'll see is that of a down-to-earth, 
boy from the hood with a great vowe." 



HERBIE HANCOCK 

(Continued from preceding page) 

hip-hop-jazz fusion has endeared a 
younger generation to elements of 
jazz — in part due to the US3 hit "Can- 
taloop (Flip Fantasia)," which 
reached the top 10 of the Hot 100 Sin- 
gles chart. The US3 hit drew heavily 
from Hancock's "Canteloupe Island," 
a track that originally appeared on 
his 1964 Blue Note album "Empyrean 
Isles." 

No commercial singles are planned 
for "DLs Is Da Drum," but Mercury 
does intend to issue an emphasis 
track to radio. 

A three-track sampler of "Butter- 
fly." "Hump," and "Bo Ba Be Da" will 
be serviced to R&B adult and adult 
alternative stations in early May, 
with the album to follow two weeks 
later. 

Select "Hancock-friendly" stations 
will be serviced May 8 with a Japan- 
ese import version of "Dis Is Da 
Drum." The import features two ad- 
ditional tracks that are mixed v^ith a 
harder edge. A special 12-inch featur- 
ing the remixed "Mojuba," "Call It 
'96," and the title track will be servi- 
ced to clubs on the same date. 

A video will be produced following 
selection of the emphasis track. The 
label plans four or Hve East Coast 
promotion showcases in April prior to 
Hancock traveling to South Africa for 
concert dates. In May, the artist will 
make five West Coast promotional 
appearances, at which he will perform 
with at least a quartet 
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C THOMPSON SEAN COMBS ITH£ NOTORIOUS 6 1 G J (CI 


♦ THE NOTORIOUS B I.G. 

<D) (Ml (T) rV) (X) BAO BOY 7.901 5.'ARISTA 


CD 


13 


13 


13 


THINK OF YOU 

SEAN COWBS.C THOMPSON ITH0*.«PS0N,J0NES,EVANS.R»YMOKDJEFrERY 


♦ USHER 

IC) IMI IT) IX) LAFACE ?-40W.'AfilSrA 


10 


9 


g 


19 


THIS LIL' GAME WE PLAY 

G LEVER! t NICHOLAS IG lEVERT.E T NiChOLASI 


♦ SUBWAY (FEATURING 702) 

iC: iX) eiV 10 8*0 i&2;W0rQWN 


iTTl 


11 


11 


8 


FOR YOUR LOVE 

S ■A'CNOfR IS iVONDfHl 


♦ STEVIE WONDER 

(C) r^) IX) MOTOWN 860 ?S0 


/TTi 

Ui; 


12 


12 


5 


KEEP THEIR HEADS RINGIN' (FROM 'FRIDAY*) 

DR mi m Dft£ S&HtED J-fLEX) 


♦ DR. DRE 

ICl (O)ITI PRIORITY 53188 


13 


10 


8 


24 


IF YOU LOVE ME • 

0 HAIL iG CHAMBERS.N GiLKRT.O HAIL.K MAOSOM.E SERMON.P SMrTH) 


♦ BROWNSTONE 

(CIIMKT) 1X)MJJ 77732.EP1C 


di) 


14 


16 


g 


COME ON 

J.JAM.T.LEWIS U NAHBtS III, I.LEWIS J.WRIGHT.B VWHITE) 


♦ BARRY WHITE 

CO P/) IX) AlAI 580 97ZPERSPECTIVE 


QD 


20 




2 


I'M GOIN' DOWN 

C TMDMPSON.S COMBS (N WHITFIELD) 


♦ MARY J. BLIGE 

CO UPTOWN SSCXia'MCA 


OD 


16 


28 


3 


JOY 

T RiLEr IT RIlEV.T lUCAS.M JACKSON) 


♦ BLACKSTREET 

ICl IMICTI IX) INIERSCOPE 9616A 


17 


15 


15 


8 


ANSWERING SERVICE 

G LEVERT.E NICHOLAS (G lEVtRT.E T NICHOLAS! 


GERALD LEVERT 

ICl EASIWEST 644b&'t£G 


18 


18 


14 


23 


CREEP A 

D.AUSTIN ID AUSTIN) 


♦ TLC 

<C) (M) m (XI LAFACE 2 AOBZ'ARISTA 








19 


1 APOLOGIZE 

B J EASTMOND [A BAKER.B J EASTMOND.G CHAMBERS) 


♦ ANITA BAKER 

lCl(D)ElEKTRA6A497,t£G 






21 




JUST ROLL 

'^JUNG Li^Mij'i ;i GRADY) 


♦ FABU 

ICI il! tX) BIG BEAT 981 7&AT1ANTIC 


21 


17 


18 


8 


THANK YOU ♦ BOYZ II MEN 

D.AUSTIN, BOYZ 11 W'N iM ^ V'Ct^tw* N t.'C^KIS .V MORR'l S &TUCKf/flN,D AU&HM 'Culj :V1 HI MOTOWTN 8*0 ?7'1 


(22) 


36 


96 


3 


★ ★★Greatest Gainer/Sales & Airplay^^* 

CANT YOU SEE (FROM "NEW JERSEY DRIVE") ♦ TOTAL FEAT. THE NOTORIOUS B I G. 

SCOMBS (I RDBINSCW M aiUTHJ hOWtLL.F WESLfirj STARKS.R.fO'W») (C) ai TOMMY BOI 7676 




24 


31 


9 


1 LIKE 

HOP PnC3UCT«NS IJ MVi^On E OrFlCER T DUNCAN.D K PARRS) 


♦ KUT KLOSE 

IC) KEIA'ELEKTRA 6448&'EEG 




26 


35 




CRAZY LOVE (FROM 'JASON'S LYRIC") 

B MCKNIOhT [V MORHISONJ 


♦ BRIAN MCKNIGHT 

ICl MERCURY 8&6 730 




25 


26 


8 


RUB UP AGAINST YOU 

G LEVtRT.E NlCMGLAS (G LIVERI.E T NICHOLAS) 


♦ FREDDIE JACKSON 

(C) STREET UfE 7B0ia^C0ni BROS 


26 


22 


22 


g 


1 CAN CALL YOU 

PORTRAIT vPOPTRAIT) 


♦ PORTRAIT 

(C) (Tl (V) CAPITOL Sa2b4 


27 


23 


19 


29 


BEFORE 1 LET YOU GO 

T RILET IT Riley L,STLVtRS.M.R1LET.C HANNIBAL.0.HCItLISTER>.DICKEYI 


♦ BLACKSTREET 

(C)IMHTKX) iNTERSCOPE 98211 


(tS) 


28 


39 


5 


GOING IN CIRCLES 

W AEANASltEE iJ PtlER^APWEtl 


LUTHER VANDROSS 

(Cmj (V) IXJ LV 77754^PK: 




30 


30 


12 


SO FINE 

MINT CONDITION (0'DELL.ST0<L£LV1 


♦ MINT CONDITION 
ICl PERSPECTIVE 587 478 




40 


55 


5 


EMOTIONS 

B BISHOP OINO iWMO.SMAZAAt.GII 


♦ H-TOWN 

(C)IMI LUKE 1B5 


^31; 


33 


45 


5 


NEXT TIME 

J lAW T LEWIS U HARRIS III T LEWIS.J WRIGHT.G.KNIGHTI 


♦ GLADYS KNIGHT 

(C) MCA 55Q1 1 


C3z; 


39 


42 


7 


IS IT ME? , ♦ MONTECO (FEATURING IMMATURE) 

C STOKES L lASSIIEH (C SIOKES.L LASSITER-K BALU IC) IT) MCA M990 


33 


31 


23 


21 


CAN 1 STAY WITH YOU 

BABTFACE rBABTFACE) 


♦ KARYN WHITE 

(CI CD) IVI WARNER BROS 18007 


34 






33 


1 WANNA BE DOWN • 

K.CROUCH IK CROJCH K..'DNES 


♦ BRANDY 

IC) ai (V) (XI ATLANTA 87225 


35 


27 


32 


J 


LET'S DO IT AGAIN 

D ALIEN (C MAYFIELDI 


♦ BLACKGIRL 

(Cl (T) IX) KAPER (i43m'RCA 


36 


34 


33 


9 


GET LIFTED 

E SERMON IK MURRAY.E.SERMON.H.CASEYI 


♦ KEITH MURRAY 

ICKT) IX)JIVE 422B2 


37 


29 


20 


16 


GET DOWN • 

EASY WO BEE !C WACK) 


♦ CRAIG MACK 

ICl (D) (Ml (11 (VI BAD BOY 7 9012 ARI5TA 




41 


44 


$ 


YOU'RE SORRY NOW 

*|ftJiSt-TY B- 'IATL»E D BELLOCMIO IR NEUFYflLLi.NAUGHrr BY NAIUREJ 


♦ ZHANE 
(CI ILLIOWN 860 254iM0I0WN 


QD 


50 


54 


6 


WHEN U CRY 1 CRY 

S GRtSSEITE IS GRISSETTE.B BECK.H flfiOWNI 


♦ JESSE 

ICl UNDERWORLD 5S329.CAP1TOL 


(S) 


43 




2 


irS BEEN YOU 

B J EA5TM010 (S MCKINNEY.M UNOBSXY.M O'HARAJ 


ANITA BAKER 

(C)ELEKrRA6444aEEG 


® 


56 




2 


GIVE IT 2 YOU 

J DUPR IJ CJ^RI.C KELLY; tC) 


♦ DA BRAT 

M) IT) 50 SO DEFjWORK 77B36T:0(.UMBIA 


42 


32 


25 


22 


ON BENDED KNEEA 

1 JAM T LEWIS I'J HARRIS III T LEWIS) 


♦ BOYZ II MEN 

(Cl (VI (XI MOTOWN 860 244 


(43; 


53 


57 


8 


NEVER FIND SOMEONE LIKE YOU 

M SHARRON.O SEMBElLD IM SMAFfRON D SEI.1BFLL0! 


♦ KEITH MARTIN 

IC: IX) RUFFMOUSE 7781 7jC0lUMBlA 


44 


37 


27 


21 


CONSTANTLY • 

1 PRINCE.D PEARSON (1 PRiNCE D PEARSON, j POWELL T BEAD 


♦ IMMATURE 

CO (T) (X) MCA 54948 


45 


49 


49 


5 


I'LL BE AROUND ♦ RAPPIN' 4-TAY FEATURING THE SPINNERS 

FRANKY J,C ESTE8AN lA FORTE. T BELL P HURTTi IC) (T) IX) CHRY&AllS 58331jf Ml 


® 


NEW^ 


1 


★ ★★ Hot Shot Debut ★ * ★ 

CRAZIEST ♦ NAUGHTY BY NATURE 

NALJGHTY BY VATURE EK GIST ACRISS.V BROWN) ICl (M) |TJ iXl TOMMY BOY 7670 


47 


42 


34 


9 


IF YOU THINK YOU'RE LONELY NOW 

J MTiJMF iH WOMACK P MOTTLN R C.RlFF N 


♦ K-CI HAILEY OF JODECI 

IC) MERCURY 856 572 


48 


45 


38 


31 


1 BELONG TO YOU/HOW MANY WAYS ♦ TONI BRAXTON 

BtNFORD, HERBERT I8ENF0RD SPEARMAN HERBERT BRAJtTON.GORlMG.MILLERl (C) <M) (TJ (X) lAFACE ?.4081iARISTA 



THIS 1 
WEEK 1 


LAST 
WEEK 


> o 

r« < 


WKS.ON 
CHART 


PRMtXER (SONGWRiTERi 


LABEL &NUMBER<DISTRIBUTirAG LABEL 


49 


44 


43 


30 


PRA(mCE WHAT YOU PREJKCH # 

B WHITE G UVERT T NfCMQLAS CB WHITE.G LEVERT.E.T NICHOLAS) 


♦ BARRY WHITE 

(C) IVl IX) AiM 07/a.RERSPECTlVE 


SO 


51 


41 


7 


MAKE SWEET LOVE TO ME 

MAGIC IMAGIC C MOSS R LtWEY) 


♦ THE WHISPERS 

CO IV) CAPITOL 58330 


(D 


58 


62 


7 


TAKE IT TO THE FRONT 

SOMETHIN' FOR THE PEOPIE (WM J YOUNG.R HOLIDAY.C WILSON) 


♦ VYBE 

CO ISLAND 851 616 


52 


38 


29 


10 


LETS GET IT ON 

U C ROONEY M MORALES (R GORDON M HOONEY.M MORALES) 


♦ SHABBA RANKS 

IC) IT) CV) IX) EPIC STREET 77ft3.3TPIC 


S3 


48 


53 


6 


I'D RATHER BE ALONE 

S [yOBIN IH BOC'NE.L WCORER HI) 


♦ IVXAMPLE 

;Ci MCA 54992 


(S) 


65 


73 


3 


SHY GUY (FROM "BAD BOYS") 

A MARVEL ID UNG A MAPVEL K (iARCNERI 


♦ DIANA KING 

CO IM) (T) 1X1 WORK 7767aCOLUMBlA 


S5 


52 


50 


7 


PEOPLE DON'T BELIEVE 

LNCir FSDIF B OROAN M Of AN,N 0 JOE (B JORDAN.ICE CUBE) 


♦ SCARFACE FEAT. ICE CUBE 

(CI (T) (X) RAP-A-LOl 3«46a'NOO TRYBE 


S6 


47 


37 


14 


MAD IZM 

KRS riNl 11^ aHftN ^ MCRGAN,KRW)ME) 


♦ CHANNEL LIVE 

(C,i(TI CAPITOL 58313 


(57; 


61 


69 


4 


KEEP IT RIGHT THERE ♦ CHANGING FACES 

U SWING ID SWING) (C) (Tl (X) SPOILED ROTTENBIG BEAT 98187, ATIANTC 


SI 


59 


58 


8 


ILUV 

SlL'DtO TON IE STEVENS.M WHITEMON.L KING.D CASHI 


♦ E-40 (FEATURING LEVITI) 

ICl IT) SICK wiO' IT 42289' JIVE 


S9 


46 


40 


8 


BROOKLYN ZOO 

QL C R'Y BASTARO jR jONESi 


♦ OL' DIRTY BASTARD 

ICICTllX) £LEKIRA64477,'E£G 


60 


55 


47 


11 


IF ONLY YOU KNEW 

ft 1 EASTMnt.:) P PFRRY 'D WANSEL C BtGGS K GAMBLEI 


PHIL PERRY 

CCl GRPjVCA 3058 


01 


54 


46 


9 


FOE THA LOVE OF S ♦ BONE THUGS N HARMONY FEATURING EAZY E 

YFUAlB0N£,£A2Y.E,YElLA) (C) (IKXI fiUlMLlSS SSAOHLLJiTIVITY 


02 


60 


52 


12 


TOUR 

S BROWN , DYNAMIK DUO IC BAllEY.R WALTERSI 


CAPLETON 

ICKDStGNET 162'RAl 


dD 


63 


63 


10 


OH YEAH! ♦ ROniN RAZKALS 

NAUGHTY BY NATURE IBARR.RAY.KELLEY.LAPREAD.RICHIEI (C) (Tl (X) ILETOWNiMAO SOUNDS 860 26aWTCYWN 


04 


71 


67 


13 


RODEO 

THE BASS MECHANICS IDA' S W A T TEAMI 


9S SOUTH 

IC) (M)(T)(X)RIP-(T9611 


dD 


NEW^ 


1 


THE WAY THAT YOU LOVE 

G E BROWN.V WILLIAMS 11 DIRRS ABENAA} 


♦ VANESSA WILLIAMS 

(C) (D) WING 8S6 766(MERCURY 


06 


64 


64 


6 


SAFE + SOUND 

G ONE .1, QUiK 10 BlAKE S ARCHI£,S OTtSl 


♦ DJ QUIK 

(C) (T) PROFILE 5432 


dD 


75 


90 


3 


GOOD OLE FASHION LOVE 

1 ALEXANOER PROF T (j HARRIS HIT LEWIS) 


♦ LO-KEY? 

CO PERSPECTIVE 58 7 4 92 


(68) 


SO 


87 


4 


1 LIKE WHAT YOU'RE DOING TO ME 

V HER6ER1 CM C YOUNG B HANK.W.G YOONG) 


♦ JOYA 

(O (T) ATLAS 580 07&PERSPECTIVE 


69 


67 


56 


11 


TAKE A BOW* ♦MADONNA 

9A6YF ACE, MADONNA IBABYFACE.MAOONNA) (C) (D) m (V) IX) MAVERICKSiRE IBOOOWARNER BROS 


70 


68 


59 


7 


SITTIN' IN MY CAR ♦ SLICK RICK FEATURING DOUG E. FRESH 

V WRIGHT CR WALIERS.V WRKIHT) ICl IM) (Tl DEF JAM,T(AL B53 992 ISLAND 


OD 


73 


84 


5 


HOLIDAY 

C LEVERT E NICHOLAS (G LEVERT ET NICHOLASI 


MEN AT LARGE 

CO EASTWEST 6J45T,EEG 


72 


66 


51 


20 


WHERE 1 WANNA BE BOY 

RON G n JONES, R Bi3V.SER) 


♦ MISSJONES 

XI CT; STEP SUN 7144 


73 


62 


61 


9 


LOVE OF MY LIFE 

A MARUIN 1 lAAROIN R WISANS.K ThOMASI 


BEBE 8. CECE WINANS 

CO CAPITOI 58327 


74 


72 




2 


YOU GOTTA BE 

A INGRAA1 DES REE IDESREE A INGRAM) 


♦ DES'REE 

(Cl (D) (VI 550 MUSJC 7755i,'EPIC 


75 


57 


36 


12 


DANCE 4 ME 

C EL DOT H MlDDlfTONcWIUIAMS.MACKHN.MIObLETON) 


♦ CHRISTOPHER WILLIAMS 

ICl GIANT 1 7989 


® 


NEW^ 


1 


FREEDOM (FROM "PANTHER") 

0 AUSTIN DIAMOND 0 CD AUSHN.J KIRKLANDj GILLMAN) 


♦ VARIOUS ARTISTS 

(OCDl MERCURY 856 BOO 


(3D 


79 


81 


6 


THIS TIME 

S A LAW 1 HAMBLIN IC M00R£.SA,17*W,L,HAMBIIN) 


♦ CHANTE MOORE 

ICl SILAS 55001,'MCA 


78 


81 


76 


15 


HOOK ME UP 

. WATSON (; WATSON) 


JOHNNY -GUITAR- WATSON 

CCl WILMA 72533'8EaMARK 


79 


69 


60 


8 


SHOOK ONES PART II 

MCSfi DEf P (K MUCHITAT JOHNSONi 


♦ MOBB DEEP 

[O III (X) LOUD 64294, KCA 


M 


74 


65 


14 


I'M GOING ALL THE WAY 

; .AM I IFW S IJ iVRGHT A SENNETT-NESBY) 


♦ SOUNDS OF BLACKNESS 

i,C) IT) PERSPECTIVE SB f 480 


dD 


83 


83 


4 


DO WHAT U WANT (FROM 'NEW JERSEY ORIVD 

M BARK IWIISON RARIL COX.OS80RNE, BROWN ADAMS.ROBERT.ROBCRT) 


♦ BLAK PANTA 

(C) (M) (T) 0(1 TOMMY BOY 7674 


dD 




1 


ROLLIN' WIT DANE DANA DANE 

eAYTcECAT ID lAOCLEESE K GILLIAM R JAMESi (CUD) (T) UFESTYLESlMAVEHICK 1 7g07iWARNER BROS 


03 


n 


71 


17 


WHUTCHA WANT? 

R LEWIS ID KEfES R.LEWISj 


♦ NINE 

(C) (T) (X) PfWFILE 5426 


d) 


95 




2 


FREAK ME BABY 

•l-F HA^^ l/fCHANICSCV BRYANT, NOHANGE.RANDREWS.N CHANCLER) 


♦ DIS-N-DAT 

(C) (Tl EPIC STREET 77B45iEPIC 


IS 


90 


85 


3 


OOH LAWD (PARTY PEOPLE) 

01 SMJRF SHY (1 il;j SMUHF 


D.J. SMURFAND P.M.H.l. 

(Cl (M) (Tl (X; WRAP 291inCHIBAN 


dD 


86 


91 


3 


HEART OF A MAN 

r CURRIER S PECK IL PETERSON.K CUMMINCSl 


♦ TONY TERRY 

(Cl VIRGIN 38473 


17 


85 


78 


6 


LOVE CAN BE SO COLD 

G OUKE IG DUKEI 


GEORGE DUKE 

(C) WARNER BROS 1 7975 


U 


87 


89 


17 


(SHE'S GOT) SKILLZ 

G S! CLAIR, T 0 flfilEN (G ST CLAIR.T OBfilEN) 


♦ ALL-40NE 

(C) IT) (XI 8UT22 87223.'ATLAJ(TIC 


19 


84 


74 


3 


PURPLE MEDLEY 

PRINCE IPRINCF) 


PRINCE 

(C) (0) m (V) UU WARNER BROS 17903 


90 


92 


68 


10 


CAN WE START ALL OVER AGAIN 

8 J FASIl^nND j BJTl FR J BiJTI Efl 1 SKINNER.B 1 EASTMOND) 


♦ JONATHAN BUTLER 

ICl MERCURY B56 570 


dD 




1 


IF rrS ALRIGHT WITH YOU ♦ LORENZO FEATURING KEITH SWEAT 

K SWLAl L lAXAlN IK SWEAT E MCCAIN! |Cl ;T) LUK£ 1S4 


92 


94 


79 


17 


WOMAN TO WOMAN (FROM 'MURDER WAS THE CASD ♦ JEWELL 

OJ (iU'CCAHCH EJLWELL iBANKS MAfilCN THIGPENI IC) DEATH ROW 98 1 SiTNTERSCOPE 


93 


89 


82 


8 


CANT WAIT 

E SERMON IE SERMON H NOBLE R JAMESX HARDY) 


REDMAN 

ICl (T)RAL851 466rtSU»ND 


94 


82 


72 


10 


1 NEVER STOPPED LOVING YOU 

/ C FOp-fR S MCKINNEY IS MCKINNEY,K M0OR£,A BROWN) 


PAHI LABELLE 

(OMCA 54951 


® 


NEW^ 


1 


ANY EMCEE 

RlEWISlUKEYES R lEWIS T BElL PHURTl 


NINE 

(C) IT] PROFILE 5435 


90 


91 


86 


5 


WHERE YOU ARE 

6ABYFACE IBABYFACE fl DEBARGEl 


EL DEBARGE 

IC) REPRISE 17940 


97 


88 


88 


4 


DIAL 7 (AXIOMS OF CREAMY SPIES) 

DOODLES JG iDlCiAB: E PlANfTS,G (ACMAHON) 


♦ DIGABLE PUNETS 

(C) (1) PENDULUM 582BaEMI 


91 


98 




2 


DEVOTE ALL MY TIME 

G CHAR, EY,J WINSTON IG CHARLEY) 


GERALD ALSTON 

(Cl STREET LIFE 78023.1500^ BROS 


99 


100 


99 


3 


YOU ARE MY LOVE 

1 BLACHIAON (L BIACKMON) 


CAMEO 

(C) W2F 300S/RAGING BULL 


100 


78 


75 


6 


WE GOTTA RUN 

CATO (CATOI 


CASSERINE 

ICl WARNER BROS 1 7983 



CD RecorJs with the greatest 
the symtxri. Catalog number is 
{V)Vlnyl ■ 



in^^inge 



airplay artd sates gains this week #Vldeoclip availat)llity. # Recording Irxlustry Assn. Of America (RIAA) certification tor sales o( 500,000 units 
lor cassette single. 'Asterisk indicates catalog number is tor cassette maxi-smgle; regular cassette single unavailable. (C) Cassette single availability. 
availability. (X) CD mj»i single availabiliry. P 1995. BiHboard/BPl Communications. 



A RIAA certification tor sales o* 1 millton units, with additional millon indicated by a nun-wral (oHowing 
(D) CO single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 



20 



BILLBOARD APRIL 15, 188$ 



Billboard 



FOR WEEK ENDINQ APRIL, 15, 1995 



R&B SINGLES A-Z 



Hot R&B Airplay, 

Cwnpilet) from a natKXial sample of airplay supplied by h ' .1: i r : Data Systems' Radio Track service- 80 R&B stations 
»ree*ectTOn«cally nionitored 24 hours a day, 7 days a week. Songs ranked by grcss impressions, compirted liy cross- 
rtletWKingegcacllirnesafainiiayv'ittiArbitron listener data. This data is used in ttie Hot R&B Singles chart. 



56 



i 

X 


i 


i 


TITLE 

ARIISI ILABEUCISTPIHUIING tABEU 




1 
1 


i 

.i 


s 
t 


TITLE 

ARTIST (LAKUOISTRIBUTINC LABELl 


1 


1 


16 


* * NO. 1 ♦ ♦ 

BABY 

BR*W fAILAKTICl * i<<. at : 


m 


44 


4 


EMOTIONS 

M-TOWN (LUKEt 


n 


37 


U 


LETS 00 IT AGAIN 

BLACKGIRl (KAPPl<nCAI 


X 


4 


11 


FREAK LIKE ME 

ADINA HOWARD IMtCCAKM*tASrM.i.r,ttU 


W 


45 


7 


IS IT ME? 

MONirCO (FEATURIHG IMMATURE) IMCAI 


3) 


5 


10 


THIS IS HOW WC 00 IT 

MONTCU. JORDAN (PMP<14AL^^LAS[;i 


41 


35 


30 


PRACTICE WHAT YOU PREACH 

BARRY WHITE lAAW.'PEPSfECTIVEl 


3) 


6 


II 


ASROf VOU 


42 


42 


16 


MARY JANE (ALL NIGHT LONG) 

MAfiyj eUGt lUftOAk'MCAl 


i 


2 


19 


CANDY RAIN 

SC.Iu FOR ftFAl ■iJPrOWWWCAJ 




43 


36 


Z2 


CAN 1 STAY WITH YOU 

KAH'?. WHllj ■PAWNER SftOS.) 


t 


3 


18 


RED LIGHT SPECIAL 

TLC (LWACt'ARISTAI 




44 


43 


6 


WHEN U CRY 1 CRY 

JESSE (UNRERWWID'CAPITOL) 


X) 


10 


8 


DEAR MAMA 

2 PAC irNTERSCOPB 


m 


56 


3 


I'LL BE THERE. . yVOU'RE ALL 1. . . 

MnHOOMAN'VJ BUOCCOEf JAM<RALI 


1 


7 


24 


IF YOU LOVE ME 

BROWNSIONC-'.'.HPICi 


m 


46 


4 


CRAZIEST 

NAUGHTY BY NATURE tTOMMV BOVI 


D 


11 


8 


BWRV WHITI lAW/PEKSKCTrVEl 


47 


39 


21 


CONSTANTLY 

IMIMATURE IMCAJ 


3J) 


12 


24 


1 APOLOGIZE 

ANIf A BAKtR (ELEKTRWEEC) 


41 


41 


22 


1 BELONG TO YOU 

TONI BRAXTON (LAFACDARISTAI 


11 


9 


II 


GRAPEVYNE 

(jf .vr. -1 -.: (MU^PIO 


a) 


52 


3 


SHY GUY 

NANA KING CWORK/COLUMBIA] 


u 


8 


9 


FOR YOUR LOVE 

STtVIE WWDER (MOTOWN* 


3) 


65 


3 


BEST FRIEND 

BRANDY lATONTCI 


B) 


15 


12 


THINK OF VOU 

USHER ilAFACC'ARISTAi 


51 


50 


5 


TAKE rr TO THE FRONT 

WBtltSUWOl 


35^ 


18 


25 


CREEP 

TIC (LAFACC'ARISTAt 


3£ 


— 


1 


THE WAY THAT YOU LOVE 

VANESSA W1LUAUS (Wir^G/MERCURTI 


u 


13 


17 


ANSWERING SERVK:E 

GERALD L EVF RT FEASTWEST/EEGF 




53 


48 


9 


IF ONLY YOU KNEW 

PHIL PERRY IGRP.MCAI 


3D 


19 


18 


MYUFE 

MARYJ BtlGEJHIlv.'. '.':Ai 


a) 


72 


2 


GIVE IT 2 YOU 

DA BRAT 1 SO SO DEr-WORK/COLUMBIAl 


17 


14 


18 


THIS UL' GAME WE PLAY 

SUBWAY I- . . Mi MDWN 
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MAKE SWEET LOVE TO ME 

THE WHI^PER5 ■'.■_; 


U 


16 


18 


I'M COIN' DOWN 

MART J BUGE (UPTOWN/MCAI 




w 


61 


9 


SOUL SEARCHIN' . . . 

urr.H(:'. ^Dflifl^":[^LO lEPiC «)undtra.h, 


M 


1; 


26 


JOY 

BLACKSTREET (INTERSCOK) 


S7 


M 


5 


GET LIFTED 

KEITH MURRAY (JWEl 


2t 


21 


ID 


THANK YOU 

BOTZ II MEN (MOTOWN) 


H) 




1 


EVERY LITTLE THING 1 DO 

SOUL fOftft£AL lUPTOWH'MCAl 


21 


20 


31 


BEFORE 1 LET YOU GO 

eLACKSIRELF I - h ,i;()*^l 


H 


57 


21 


IF YOU THINK YOU'RE LONELY NOW 

K-CI HAILEYOF JODECl IMERCURY) 


22 


22 


18 


BIG POPPA 

THE NOTORIOUS B.I & (RAD BOT'ARISTA 




w 




1 


FREEDOM 

VARIOUS ARriSIS IMtPCURTI 


23 


23 


9 


JUST REXL 

FABU (BiG BEAT/ATLANTK) 


(1 


64 


3 


NEVER FIND SOMEONE UKE YOU 

KEITH MARTIN (RUFFHOUSLCOLUMBtAI 


24 


24 


32 


1 WANNA BE DOWN 

BRANDT (ATLANTICI 


w 


68 


2 


KEEP rr RIGHT THERE 

amONG FACES (SPOHiD ROTTENOG BEAD 


S) 


29 


9 


CRAZY LOVE 

BRIAN MCKNIGHT (MERCURY) 


a 


58 


13 


LET'S GET IT ON 

SHABBAPAN'.S ■■■iREET.tPli::' 


3) 


26 


9 


1 CAN CALL YOU 

PORTRAIT (CAPITOll 


(4 


6Z 


13 


l-M GOING ALL THE WAY 

SOUNDS OF BLACKNESS iPERS'^lCTiVEl 


ID 


2; 


8 


1 UKE 

KUT KLOSE (KEUVEL£KI«A/tEG) 


ts 
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5 


SAFE + SOUND 

DJ QUIK IPROFILE) 


3) 


i30 


17 


if'nWW^ aIc^ FAAAlr (GOSPOCEMTRIO 


W 


— 


1 


GOOD OLE FASHION LOVE 

LO*rr' (PCRSPECTIVEt 


2« 


28 


5 


NEXT TIME 

GLADYS KNIGHT > 


17 


S4 


16 


GET DOWN 

CRAIG MACK (BAD BOY/ARISTAI 


3) 


33 


28 


GOING IN CIRCLES 

lllTHFR vA>(DF<0-^S l .EPIC 


w 


75 


8 


WATER RUNS DRY 

BOYZ II MEN (U0T0WN1 


3D 


31 


1 


RUB UP AGAINST YOU 

n«)ctc .Ao<a*i rem ueltotti bhos :■ 


S) 


69 


3 


DA B SIDE 

DABRATATHf iWTORKXfSBlG ■ - SODER 




32 


6 


YOU RE SORRY NOW 

ZHAlit i.lA'NI 


w 
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1 UKE WHAT YOU'RE DOING TO ME 

XlrA :r[/.-v-fr. -fj .f 


3D 


49 


2 


CAN'T YOU SEE 

TOTdL FIAT THE NOTORIOUS Bl G (TOUW BOO 




71 


70 


2 


HOLIDAY 

MEN AI LARGE :~ : /.'fil.'Ltfjl 


S) 
35 


38 


< 


KEEP THEIR HEADS RINGIN' 

OR DRE -PRIORIT'Y! 


72 


67 


4 


I'U BE AROUND 


34 


5 


ITS BEEN YOU 

ANITA BAKER lELEKTTUL'EEG) 


73 


59 


3 


I'D RATHER BE ALONE 

IVXAMPLE 'V .1 


M 


25 


30 


ON BENDED KNEE 

BOTZ 11 MEN (MOTOWN) 




74 


60 


18 


WHERE 1 WANNA BE BOY 

MISSJCyjES 


3D 


40 


10 


SOHNE 

MINT CONDiFION (PERSPtCTIVEl 


w 




1 


SOMEONE TO LOVE 

jcw B FEAT a«rff«i . 7fit r_M'y_«j r-usjctnc 
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BE HAPPY 

MARY J HUGE mPIOWML(CA) 
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U WILL KNOW 

BMU (BLACK MEN UNITEOIIMERCURVI 
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HERE COMES THE HOTSTEPPER 

INI KAM02E ICOLUMBIAI 
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2 


1 MISS YOU 

N (( U IAWI5TA) 
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24 


BACK t FORTH 

AALJYAH (BlACKGftOUNO'JIVE) 
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8 


BODY t SOUL 

ANITA BAKER (El EKTRATEGI 
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FOOLIN' AROUND 

a^f^jNG fKt.S (ytXED HOTTETiBK BEATI 
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9 


1 LL MAKE LOVE TO YOU 

BOY^ II Mtr* (MOTOWN) 
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18 


WHEN CAN 1 SEE YOU 

BABYFACE (EF'.CI 




15 


23 


THE RIGHT KINOA LOVER 

PATTI LABELLE IMCAI 
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FLAVA IN YA EAR 

CRA^j MACK IHAO BOYi'AAISTA) 
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5 


OLD SCHOOL LOVIN' 

CHANIE MOORE (SilASWCA) 
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EVERY DAY Of THE WEEK 

JADE (GIANT) 
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10 


5 


THIS LOVE IS FOREVER 

HOWAWD HEWED (CALIBEH) 


15 


18 


30 


ANYTHING 

SWV(RCA) 


li 


16 


15 


I'D GIVE ANYTHING 

GERALD Lr.TRT :EA5rwEST;EEG 


17 




25 


I'M NOT OVER YOU 

Cl CI PINISFOK lAAMi^'ERSPFCII'.f 1 


11 


19 


24 


YOUR BODY'S CALUN' 

R KELLY (JIVEl 


19 


14 


3 


WITH OPEN ARMS 

RACHELLE EfRRELl (MANHAnAN(CAPaOLI 


20 


22 


26 


SENDING MY LOVE 

JHAriE (ILLFOmMOIOWNI 


21 


21 


14 


1 DONT WANT TO KNOW 

GLADYS KNIGH' D.'ijl 


22 


13 


13 


AT YOUR BEST (YOU ARE LOVEl 

AALIYAH (BlACKGRDUNCiJIVE; 


23 


1? 


7 


YOU WANT THIS 

JANEY JACKSON IVIRGINI 


24 


2S 


8 


HOW MANY WAYS 

TC^I HRAXTQN IIAFACE.<ARISYA) 


25 
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STROKE YOU UP 

CHANGING FACIS ISPQILEDROTTEHW BEAT] 
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Recurrents are tittas wtiich have appeared on the Hot R&EI 
Singles chat ttv ZOKMetcsand havedropcied t>e<i>M tiw top 50 



HTLE IPublishef - Licensing Org ) Sheet Mu«c Dist. 

I-LUV (Zomtw, BMl/E 40, BMl/Ione Only. 6Mt/Full 
Keel, ASCAP,-Hijyaland Cash. ASCAP) WBM 
AHSWERING SERVICE (Divided BMt.Vomba 
QSiVRdmal. BMI/Warner-Tamgrlane. BUII WBM 
»KY EMCEE iProtoonii, ASCAP/lichshot Lyncs, 
ftbCAPi'^^elly Holtn ASCflP;V(arrwr-lair«rlan«, BMIl 
ASK OF TOU (FROM HIGHER LEARNING) (Potrgi»n 
Infl ASCAP.lony Tom lone, ASCAP/Beecrvwood, 
BMl'ToshilH EMI, BMIl HL 

BABY l»lvi)anK1ivVHn HfA'Y(u«l^ tSCfiP/fdasoi. 
ASCAP.iOrfsab ASCAl'i'Peait, ASCAPj WBM 
BEFORE I L£I TOU GO (Uwir^. ASOV' TcmlM. ASCAP/MCA 
ASCAP/l«)Ei, ASCAP.'Dave^Porfi.ASCAP.'ChsunarrBlach, 
ISCAPm ASCAP,'Pl3>tiarj ASCAPl WffiM 
e WGPOPPAa«Tee,ASC«''')u«nPi«WMsCo,ASCARtMI 
fai f^CAP. Vee Mo Easy, ASOy.ftwna. KCtPl H 
H BROOXLTN ZOO (Wu Tang BM)) 
7 CANDY RAIN lEMI April. ASCAr/E-Z-Diu-tl. 
ASCAP WB, ASCAP/tvette BMLTwefw And Under 
ASCAP.'Siam U Well, BMl) WBM.'Hl 

23 UN I STAY WITH YOU lEcaf. BMIiSony. BMt) HL 

93 CANT WAIT iSlone Crly ASCAP.'Natnnal League, 
ASCAf ituld Cliillirt . ASUP.'WB ASCAP/funfcy fioMe, 
ASCAP/Enth Sermon, ASCAP) WBM 

72 CANT VOU SEE (FROM NEW lERSEY DRIVE) lEwlle. 
BMIWB. ASCAP^-Soulh 01 Soul, ASCAPi'IZ AM. 
ASCAP/Lale Hour-., ASCAP/B.g Herb s, BMI/EUI 
Blacl(>*[XMl,BMVIa[uceComb<; BMl) WBM 

90 CAN WE START ALL OVER AGAIN iZoniba ASCAP/M 
Skin ASCAPiTiB, ASCAP,.'Heritage Hill, ASCAP) WBM 

14 COME ON IFMe Tyme ASCAPNm Pen«edtk« 
AS0V,.5ertri Sor«v, BMl-Supw BMl'tM Aonl. ASCAP) WBM 

44 CONSTANTLY lEMI Apiii. ASCAP/Millhill. BMt'lesse 
PoiqW BMl^eron Seal. BMl) HL 

46 CRAZIEST (Naught), ASCAP.i-WB, ASCAP) 

24 CRAZY LOVE (FROM JASON'S LYRIC) (Warner Bri» . 
ASCAP/Caleilomart, ASCAP) WBM 

18 CREEP (DA,R P. ASCAP] HL 

75 D»NCE4ME(Sony,ASCAP/B3bvdon,ASCAP,'Msd 
MdLklui ASCAPMygram Int I ASCAP/Bach Z Da Oillo. 
ASCAP,/BiE Herts, BMLWamef-Tameriane. BMl) ViBM 

3 DEAR MAMA Oosliua's Dream B-ML/lnterscope PeatL 
BMI/Warnei- Tamerlane, BMI,The Undef£round 
Cwnectcn, ASCAP) WBM 
SB DEVOTE ALL MY TIME (Velr3hc .BMI/Tlortdor ,6UI} 

91 DIAL 7 (AXIOMS OF CREAMY SPIES) (WiM Grooves. 
BML'tilira BWtMl BlacKwood, BMLTIiafs AmaJin'. 
ASCAP'^WacjItey, BMlfliptiarlfiut, ASCAP/OPC, 
6M|.'P&(,£TaTi.ASCAP? 

DO WHAT \i WANT (FROM NEW lERSEY DRIVE) 

(Eiandan B, BMii'Kerxi, SMtlon^e, BML'^s Of All 

Naiofis, BMl-'Sugai fiiscuil. ASCAPyP LC , ASCAP) WBM 
» EMOTIONS {Bishstich,BMI/Pac Jam, BMl) 
61 FOE THA LOVE OF S (DoUai^-N -Sense. BMI/D.J YHla. 

BMLflulWass Attack, ASCAP) 
n FOR YOUR LOVE [Stev«land, ASCAP) WBM 
2 FREAK UXE ME (Hanes. Hill And Valentine, 

ASCAP,''Ri;l)6er Band. BMI/PolyBram Int I, BMl) 
M FR£AAHEBAB)l(n]e5tM&BML^eWt«ySlvmBM0 

76 FREEDOM [FROM PANTHER) {EUlApnl, 
ASCAP,'*D A ft P ASCAP/Pdtrich Moiey, ASCAP/0«gin 
In Ihe Crates. ASCAPlnioi, BMI/BuTtBf Jin». BH)) 
GET DOWN (Fh Ya Ear. ASCAP/kstin Publishing Co,. 
ASCAP/EMi April, ASCAP/Bee Mo Easy, ASCAP) HL 
GnUFTED(Zoniba ASCAPJ Wk, ASCW.tncli Sefmon, 
ASCAP,'Wni)5«*Dt PacAc ASCAP/lWWtude, BMU WW 
GIVE IT 2 YOU tSa So Del. ASCAP'IMI ApnI. 
ASCAP/M, Wcrld, ASCAP) 

n GOING IN CIRCLES (Porp«te. BMI> 

GOOD OLE FASHION LOVE (Flyte Trirw, ASCAPyTtew 
Perspective. ASCAP/EMi Aptil, ASCAP) WBM 
K HEARTOf AMANlLynnePetBrwn, ASCAP/Kefi 

Cumminds. ASCAP/Sun Face, ASCAP/EMI Apnl, ASCAP) 
71 HOLIDAY (Diviited. BMl^mba. BMiyRamal. 

BMl'Wamei Tamerlane, BMl) WBM 
7B HOOKMEUPIBootyOoty. BUI/ 

19 I APOLOGIZE (AU Baher's. BMl'-Henta«p Ml, ASCAPAVB. 
flSGAPj'OnsJia ASCAPj-Paisley Park ASCAP) WBM 

4« I BELONG TO YOU/HOW MANY WAYS (Three Bori 
From Newark. ASCAP/Potygram. ASCAP/Lady AsMee, 
BMI/Jay Bird Alley. BMlBlacK Hand. ASCAP/Zomba. 
BHIi'flaghK, BMl/'MCA, ASCAP) WBM 

26 1 CAN CALL TOU (Hee Bee Ooanit, ASCAP/Unit 4. 
ASCAP'WB, ASCAP) WBM 

S3 I'D RATHER B£ ALONE (MCA ASCAP Tannly Tree, 
ASCAP/Mowe* BMl) HL 

91 IF IT'S ALRIGHT WITH TOU (KedTi Swat. ASCAP/E/A 
A3CAP/WB, ASCAP./Deep Sounil. ASCAP) 

H IF ONLY YOU KNEW (Warner -Tamedane BMl) WBM 

13 IFTOOLOVEMErStavJani ASCAPitwssner&Caporv. 
ASCAP.OnsIia, ASCAP, W, ASCAP.Bnwn Girl, ASCAP/T4ght 
Rairtw ASCftP.'tMliicrt ASCAP,Nw Flow. ASCAf) WBM 

47 IF TOU THINK TOU RE LONELT NOW (Atiko. 
BMl'Mweil, BMIJ 

68 I UKE WHAT YOU'RE OWNG TO ME (Globe A/I, 

BMl/Ttiat sRieht. BMl) 
Z3 I UKE (Nu Soul ASCAP^Wmo Irving, BMI/'Stiorl Odls. 

eHlj'Irving. ASCAP) WBM 

45 I'LL BE AROUND (Rag. lop. BMLBellbav. BMl Assorted. 
BM.'Via-T^r-Iamerlane, BMI.IrtEfscope Peart. BMU WBM 

15 I'M COIN' DOWN :Di,'<:h«ss BMl) 

80 I'M GOING ALL THE WAT (New Perspective. 
ASCAP'EWI Apfil, ASCAP) 

94 I NEVER STOPPED LOMNC TOU rMderftvVaRls. 
ASGV. lUti One. iSU^.^fom. Mil Marra BMIHA 6141 

32 IS IT IC7 QirtH ASDV^Hdnai AS(^,^ ^ SM ABM 
40 ITS BEEN TOU IWtte fkv rate ASCAP Awl One 

ASOyit/WKtff ,BAM«.CciB Oi*T*nr.i »h<jh*3,bm: 

M I WANMA BE DOWN (Hwi'^n (fli'/tt:m, UMbfoung 

LcEiind. ASCAP,''Clirysal.s. ASCAPyPecot, ASCAP) WBM 

16 lOY iDonrI ASCW/Zomba, ASCAP/I Ljicai ASCAPiW Peanut 
B(A?r.ASCAP,M|ac BMlWann-TanEflm.BMDWBM 

20 lUSTROLLILitllMas BMl] 

57 KEEP IT RIGHT THERE (De&wc ASCAP/EMI Hxi ASCAP) 
12 KEEP THEIR HEADS RINGIN' (FROM FRIDAT) (Am I 

Nuinm Gen On Bui fu-kiit , ASCAP) 
35 LH'S DO IT AGAIN (Warner Chappell BMl) 
52 LET'S GET IT OH (Second Gerteration Rooney Tunes 

BMLi'Sony Tunes ASCAPI WBM/HL 
87 LOVE CAN BE SO COLD (Mycenae, ASCAP) 

73 LOVE OF MY UFE (EMI BlaaMod BMLBefiiry s Music 
BMI/Sony Tunes. ASCAP.'Yeltow Elephanl. ASCAP) 

56 MAO IZM (Channel Live. ASCAP/Arrxinc^n. 

ASCAP/Zomba ASCAP) 
50 MAKSWEnLOVETOMEIBaittadeM^^ 

BMlfiw ASOtf>,Vrtispe>dR 9Atar>. h%« & On. tSJP) 
43 NEVER FIND SOMEONE UKE TOU (Fairous.ASCAP/No 

Pain Ma Gain, ASCAP;Si»inii« Platinuni, ASCAP) HL 
31 NEXT TIME (MCA ASCAP/Siiake)<. ASCAP.<IMI At>nl, 
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* * NO. 1 * * 

THIS IS HOW WC 00 IT 




22 


8 


SHOOK ONES PART II 

MOBS DEEP (LOuanCAl 




57 


2 


EMOTIONS 

K-TOWN ILUKEl 


XI 
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FREAK LIKE ME 

WViAHOWARC (MECCA OOtitASTViffSTtEG) 


40 


37 
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SITTIN' IN MY CAR 

SLICK RICK <DEF JAU<nAU1SLANDl 
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0£AR MAMA 

2 PAC (INIEPSCOPEI 


41 


34 


11 


OH YEAH! 

HOITtN RAJKALS (IlLTOWN/MAO SOilNDS) 
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2 


13 


BIG FW*PA 

THF NOTORIOUS B l G (BAD BOY/ARISTA) 


42 


3« 


28 


BEFORE 1 LET YOU GO 

BLACKSrPEET iNIERSCOPE) 


S 
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KEEP THEIR HEADS RtNGIN' 

DR ORE IPRIOftirYi 


43 


35 
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IS FT ME? 

MONTICO : FrATURIMG IMUATURC) IMCA» 
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6 


RED LIGHT SPECIAL 

TLCIlAFAi.t.^)?i.ri 




46 


7 


THANK YOU 

BOVZII MEN lf,'DTGAM 


7 


6 


17 


CANDY RAIN 

SOUL FOR REAL lUPTOWN/MCAl 


45 


41 


21 


CONSTANTLY 

IMMATURE (MCA) 


D 
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ASK OF YOU 


4t 


47 
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COME ON 

BARfty WHITE (ASMiPtRSPECTIvEt 
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BHmDI ■ATLANUCI 
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43 


46 


TOOTSEE ROLL 

69 BOYZ (RIP-iri 
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THIS UL' GAME WE PLAY 

SUH'A'*y iftATURlNCi 7l'i;':iiBIV 101 
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50 
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1 MISS VOU 

N II U (ARISTA] 
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IS 
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CANT YOU SEE 

TOTAL FIAT THE NOTCROLS Rl G ODMMr BOO 
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NEVER FIND SOMEONE UKE VOU 

KEIfH MARTIM .RMf FHOOStCOLUMWAI 


S) 


14 


11 


THINK Of YOU 

LfSHER iLAFACEj'AfilSTAl 


H 


40 
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I'D RATHER BE ALONE 

IV XAimPLE (rvtCA! 


35 




1 


I'M COIN' DOWN 

MARy J eti&E "'nwrt'tJCAi 


ID 


59 
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FREAK ME BABY 

0(S-N-DATF,EP(r 5ir''EaT-in: 


14 


12 


21 


IF YOU LOVE ME 

BROWNSIOHE i^ n 


52 


S3 


22 


KITTY-KITTY 


IS 


11 
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GET DOWN 

CRAIG MACK IBAD QOV:'ARrSTAl 
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OOH LAWD (PARTY PEOPLE) 

0 . -iMi ipr *m; P M h 1 (WRAP/ICHI8AK) 
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JUST ROLL 

(■*BJ \b\lj ■ - 1 -M I. , 
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RUB UP AGAINST YOU 
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1 UKE 

Kur KLOSE (KEI^ELEKTRIVEEGI 
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LET'S DO IT AGAIN 

BIACKGIRL -^- P -.-A, 


3!) 


18 
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FOR YOUR LOVE 

STEVIE WONDER IMOTOWN) 






2 


BOO-TEE BOUNCE 

H M M iPHAT HOUSP 


a 


13 
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BROOKLYN ZOO 

01 OIRly BASTARD (EiEKTRA/ECGI 


57 


45 
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PURPLE MEDLEY 

PR",.-t WAHNtH HHOS 1 
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26 
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GIVE IT 2 YOU 

DA BRAT (SO SO DEF/WORKiCOLUMBIAI 


51 


49 
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WHUTCHA WANT? 

NINE IPROFILEl 


21 


19 
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GET LIFTED 

KEITH MUftRAV urvtJ 
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56 
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SAFE *■ SOUND 

DJ QUm IPROf IL£) 
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24 
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JOY 

BUCHSTREET (INTERSCOPt) 
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ROLLIN' WIT DANE 

l:*N'L iL ithlTYLESAIAVERICK'WBl 


23 


17 


22 


CRE£P 

Tic (LAf ACt'ARlSTAI 


11 
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PRACTICE VlfflAT YOU PREACH 
BARRY WHITE (AiWPERSPECTIVE) 


24 


16 


8 


FOE THA LOVE OF S 

BONE THUGS N HARMONy )RUTMLESS) 


IZ 


51 
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VOU GOTTA BE 

DCS'REE (530 MUSKVCPKI 


29 


23 
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I'LL BE AROUND 

HAPPIN' 4 TAy (CHflYSAtl&tMIl 
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WHEN U CRY 1 CRY 

JESSE ^UNDERWORinCAPITOll 


2t 


20 


15 


MAD IZM 

CHANNEL LIVE (CAPITQl) 


S) 




1 


TAKE IT TO THE FRONT 

VTBE 


21) 


33 
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ANSWERING SERVICE 

GERALD LEVtRt (EA5TWESI/tEC) 


fiS 


64 


16 


vraMAN TO WOMAN 

JEWELL (DEATH ROW/INTEBSCOPt) 


21 
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IF YOU THINK YOU'RE LONELY NOW 

K-CI HAILEV OF JOOECI (MERCURY) 
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HOOK ME UP 

XimNY -CunAR- yUATSON muUAfiEUMIRK} 


21 


29 
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TOUR 

MPLETON lS)Gr*t-i-AL' 


87 


60 
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CANT WAIT 

REDMAN IRAljlBLAND! 
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PEOPLE DONT BELIEVE 

iCA-f-ii.i hiii ;.f CUBE --P-A-Laii 
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ANY EMCEE 

NINE iPROFI^E; 


31 


28 


17 


CAN 1 STAT WITH YOU 

KARVr. WtllTE iViARNW BROS.) 
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61 
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WHERE 1 WANNA BE BOY 

MliSJON£Si'ri"i--^uM 


32 


27 


11 


TAKE A BOW 

MMWr^NA (MAVERICIVSlREiVirAmER BROS ) 


35) 
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CRAZIEST 

NAUGHTY BY NATURE (TOMMY BOY) 


35 


42 
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CRAZY LOVE 

BRlAr* MCKNIGHT (MERCURTI 
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(SHrS GOT) SKIL12 

ALL-4-0NE reuliZiATLANTIC^ 


3$ 


44 


13 


RODEO 

95 SOUTH (RIP ITI 


72 


62 


18 


NIKA 

VICIOUS (CPIC '-'l^ffrFP'Ci 


35 


31 
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LETS GET IT ON 

SHABBA RANKS (EPIC STREET.'EFtCl 


73 


70 
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BORIQUAS ON DA SET 

FRANKIE CUTLASS Pri.\TlVI7. 


S) 


39 
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ILUV 

E-40 [FCATUMNG LEWTI] (SKK WtD' IT/XVE) 


74 
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22 


FOOLIN' AROUND 

CMVOr^i F«:£S ."■.■_£DB(3TTEr*BGBEAIl 
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SORNE 

MINT CONDflWN (PERSPECTIVE! 




75 


55 


7 


1 CAN CAa YOU 

PORTRAJT I"--- 
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ASCAP,'Ttfte lynie. ASCW.^'New PerspecHw A$C*P) WBM 
OH YEAH! fM^. ASCAPi'W^ Oiwpd. ASCAP,'T.CD , 
ASCAP,''k£etG, ASOV.'Cantrae. ASCAP,'linan. ASCAP) tWM 
DM BENDED KNEE T^- ASCAPI tpi. ASCV) WBM 
85 OOH LAWO (PARTY PEOPU) (Bioiw Riv. BWl) 
S5 PEOf^LE DON'T BELIEVE '.'^-The Water ASCAP^tMl 
Biji'.l</>»(Xl BML'iVB, A^CAP.'l^aivsta Boofiie 
ASCAPi'Stia^iMCaiti BMiJWBM.'HL 
49 PRACTICE WHAT TOU PREACH (Sev«n. 6Ml/3uper, 
BWl.iT1iv.if*^ RM|.7oniti», BMI.iWiirrw-r-T»miifla™ii 
BMl.'Rama. BMl) WBM 
n PURPLE MEOLET iContrmersy, ASCAPI, ASCAP) WBM 
4 RED LIGHT SPECIAL (Ecat BMl/Sony. BMl) HI 
M RODEO lOtwfikjrt Quad, BMI/Orop Sconce, ASCAP) 
S2 ROLLIN' WIT' DANE (UaveiKk. ASCAP,.'TK;lile Your 
Far*rv, ASCAR WB ASCAP,,Venl Hon. ASCAP.Tamous, 
ASCAP,'^-Tbe Water, ASCAP/JobelB ASCAP) 
2S RUB UP AGAINST Y(KJ(Drvided.eML^omlM. 

BMI,1«ama<, BMI/Warnei- Tamerlane. BMl) WBM 
6^ SAFE + SOUND (Protoons. ASCAP/Way 2 Quik. 

ASCAP.Kidadda 3MI,'IW The Wall. BMl] 
U (SHE'S GOT) skill: iSonccasi- BMl) WBM 
73 SHOOK ONES PART II IJuvemle Hell ASCAP) 
SI SHY GUT (FROM BAD BOYS) IIIarB)(f«, BMmUd OlAnly 

ASOJf , WNR. ASCAP.X/Kdry GirlrM M*cr CH So* IMi 
70 SiniN' IN MT CAR <;ObI American BMl Ltieviv 

BML'Def Jam ASCAP.Vatic* Wngtit. ASCAP) 
29 SO FINE ; lew Pe-'ipectrve ASCAP/t Ml Apnl, ASCAP) 
69 TJIKEABOWlk^.lMSanyASOViVMDliAASCItf^WMH 
51 TAKE IT TO THE FRONT (lunkie Funk. BMl) 



21 THANK YOU IBIach Parrttter, BMIA'anderpool, 

BMl,''Artiaw. BMLi'Stiawn Patrick BMl/tnscn. BMLWI 

April, ASCAP/DARP ASCAP) HL 
9 THINK OF VDU IChjck Lie ASCAP.-'SIarvin ASCAP/Oiyra 

BatJy, aw^'JaiKB Combs, BMltMl Blackwood. BMUJR-W. 

ASCAPiOieck Man, ASOWWE, ASCAP) HL-VfflM 
1 THIS IS HOW WE DO IT (Mq Swang, ASCAP/0|i s, 

BMI.W Anwrican. BMIl 
10 THIS LIL GAME WE PUT (Orwled.BMI/2an«a, 

BML'Ramal BMI/Waiixii Tsm»1aiM. BMIl WBAI 
77 THIS TIME (EMI Blackwood BHI/Chanle 7. 8MI/EMI 

Apnl.ASCAP.aeeHamblm ASCAP) 
G2 TOUR (Del AnKncan Songs. ASCAP) 
» THE WAT THAT TOU LOVE (EMI BlschMOOd. 

Bfifll,'! D libv OMVLMI Aflril ASCAP.'Nkunim, ASCAP) 
100 WE GOHA RUN (Alvm s House BMl) 
39 WHEN U CRT I CRT fUl Ed, ASCAP/Tnnity Campbel. 

ASCAP^-Warner Ctiapoetl, ASCAP/Sonic Sheet. BMl) 
72 WHERE I WANNA BE 6DY(Potentul.BMl/Miss)ones. 

BMl'-RonG, BMl) 
9B WHERE YOU ARE (Ecaf BMl'Sony Songs. BMl) 
Sa WHUTCHA WANT7 (Piotoonv ASCAP/Pratty Helm, 

ASCAP,.'Lck5fiol Lyrics ASCAPI 
92 WOMAN TO WOMAN [FROM MURDER WAS THE 

CASE) llrvrng. BMyAin ( Nuttiin' Gmn' On But Fu hin'. 

ASLAP/0,.'B.'t) lls«ll, ASCApr-WB. ASCAP) V^M 
99 YOU ARE MT LOVE (Laune-Bee. ASCAP) 
74 YOU GOTTA BE (Sorry , BMl) 
39 YOU'RE SORRT NOW (9 tn Town, ASCAP/T^thtr. 

ASCAP) 
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Bdboad TOP R&B ALBUMS 

FOR WEEK ENDING APR. 15, 1995 ■ ^9 ■ ■■^PSHV ■ ■ ^9 ■ ■ ■ 



COMPILED FROM « WTIOML SAMPU OF RETAIL 

STORE SALES REPORTS COLUCTED, COMPILED, 
AMD PROVIDED BY SpundScan 
"llll 



THIS 
WEEK 


lAST 
WEEK 


2 WKS 
AGO 


z 

ii 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL ISUGGES^ED LIST PRICE OR EQUIVALENT FOR CASSETTL'COl 


^ 1 


i 


1 




1 


3 


* No 1 

2PAC INTEMCOPf ?Z399*,'AC UC ?R'l&.99) 3 wwks it Mr 'i ME AGAINST THE WORLD 


1 


CD 


NE1 


*► 


1 


* * * Hot Shot Debut* ★ * 

KlKi^'llrtf*"*?" !■ RETURMO THE 36 CHAMBERS 


2 


0) 


NEW^ 


1 


SOUNDTRACK lOUW BOV 1 1 la- 1 1 1 ^16.981 NEW JERSEV DRIVE VOL. 1 


3 


4 


4 1 3 


18 


MARY J. BLIGEA' UPTom m56-rMCA(I09»li.Wl Mr LIFE 


1 


C 5) 




1 


SOUL FOR REAL UPTOWN lll2&WAI9 9a'15 98l CANDY RAIN 


5 


€ 


2 




2 


STEVIE WONDER MOTOWN 530238 (10 96/16 991 CONVERSATION PEACE 


2 


7 


3 


2 


3 


E.40 S)CK WIO' IT 4155ajlVE (10.9*15 98J IN A MAJOR WAY 


2 


1 


G 


5 


20 


TLCA^IAFACE2600»ARISTA(1D.9&1G.98I CRAZYSEXYCOOL 


2 


9 


5 


4 


6 


DJ QUIK PROniE 1462> (10.9fi/16.98> SAFE + SOUND 


— !— 


10 


10 


8 


5 


ADINA HOWARD MECCA DONUSTWCST ei757(EEG (10.96115.991 DO YOU WANNA RIDE? 


7 


11 


; 


6 


29 


THE NOTORIOUS S.I.G.A BWBOT '3000V«tSIA(9»159SI READY TO DIE 


3 


12 


11 


U 


12 


BROWNSTONE • W: 578;;.f PIC no 98 E(V15 99I FROM THE BOnOM UP 


4 


13 


13 


9 


17 


5!sTO.c'^c''7Vn9*'tl^l''3"9f) ra"""" " "™ ™^ 


6 


14 


12 


7 


27 


BRANDY A ATUINIIC 826l(V*a (9.98115 981 BRANDY 


6 


IS 


8 




2 


THE WHISPERS UPIIOI 30270(10.98/15.981 TOAST TO THE LADIES 


8 


1( 


14 


10 


31 


BOYZ II MENA' MOIOWN03231t0.9a'l6.9SI II 


1 


17 


16 


14 


20 


METHOD MAN • OEFJAM^ 523839*;tSlAN0(ia.98/16.9e} T1CAL 


1 


11 


15 


12 


26 


BARRY WHITE A M,H54ail»PEPSPECTIVE199W!3 98l THE ICON IS LOVE 


1 


19 


9 




2 


CHANNEL LIVE CAPnol2B9*8l9 9S'13 99J STATION IDENTIFICATION 


9 


20 


19 


17 


30 


GERALD LEVERTA EASTWE5I9?4i6fEG(109ai69e) GROOVE ON 


2 




33 


- 


2 


★ ★ ♦ Greatest Gainer* * * 

SOUNDTRACK wc*K--:.:0'.OLUW8iAilj9bEri:b.98j BAD BOYS 




(22) 


NEW^ 


1 


BIG L COLUMBIA 53795(10 9«tai5 981 ■ LIFESTYLEZ OV DA POOfi 4 DANGEROUS 


22 




NEW^ 


1 


KINGTEEmcA1IU5-(99»I598)B IV LIFE 


23 


24 


17 [ 13 


10 


TOO SHORT • (DANGEROUS 4]55a/JIVE (10.9&15.9S) COCKTAILS 


1 


ciy 


23 


26 


3 


KUT KLOSE KEIAtlEKIRA 6166atE(5 110 98/15.981 ■ SURRENDER 


23 


2t 


20 


18 


6 


CRIME BOSS SUAVE 0003- 19 9CV15 981 ■ ALL IN THE GAME 


11 


(27) 


31 


37 


21 


H-TOWN LUKE Z12- 110 98/17 981 BEGGIN' AFTER DARK 


21 


20 


18 


16 


41 


fu°«j5"6.L'!.mr7°»y2lm *" '^'^ 


2 


29 


22 


19 


4 


NINE PROFILE 1460* [10 9&15 98) NINE LIVEZ 


16 


30 


27 


27 


41 


BLACKSTREET • INTERSCOPE 92351/AG IIO 96/15.981 BUCKSTREET 


7 


31 


24 


21 


29 


ANITA BAKER A' ^LEKIRA 615SS.'t£G 110 9&16.98I RHYTHM OF LOVE 


1 




34 


30 


10 


SUBWAY 81V 10 &S03M.'M0T0WN 19 3 961 ■ GOOD TIMES 


23 


33 


21 


IS 


24 


SCARFACE A RAP A lot 39946*1^100 TRYBE(10.9aQ5.9e) THE DIARY 


2 


(34) 


32 


28 


24 


SOUNDTRACK A' death ROWINTFRSCOPE 924B4*/AG (10 9Bn6 981 MURDER WAS THE CASE 


1 


35 


29 


22 


25 


THUG LIFE INTERSCOPE 923WAG (9 98^15 981 VIXUME 1 


6 


30 


26 


24 


19 


ICE CUBE • PRIORIir 5J921* (10 9a/15 981 BOOTLEGS & B-SIDES 


3 


37 


30 


29 


4 


PORTRAIT CAPITOL 28709(1098/15.981 ALL THAT MATTERS 


26 


30 


25 


23 


5 


CHRISTOPHER WILLIAMS giant M5&4AVARrf€R BROS, tio 9en5.9e) NOT A PERFECT MAN 


13 


39 


39 


32 


44 


69 BOYZ • RIP-IT 690t l6.96V15.9ei ■ NINETEEN NINETY QUAD 


13 


40 


35 




12 


SOUNDTRACK epic SOUNOTRAIb^SO MUSIC &6944,1PK: HQ 98 taie 981 HIGHER LEARNIIVG 


9 


GD 


NEW^ 


I 


VARIOUS ARTISTS PUMP YA FIST HIP HOP INSPIRED BY THE BLACK PANTHERS 

AVATAR ;?J&!aATLAS 19 9a-l!> 98! 


41 




NEW^ 


1 


DANA DANE rr r , M;..f pic- 4577aWARNCR BROS (998/15 96) ROLLIN' WIT DANA DANE 


42 


43 


38 


33 


21 


SADE EPIC 66686' 11098 Ettlfi 981 THE BEST OF SADE 


7 


44 


40 


31 


21 


j5rt'™55'*?p'??''=i 981 ™^ BEAUTIFULLEST THING IN THIS WORLD 


5 




48 


42 


29 


GLADYS KNIGHT MCA 10946(10.96/1598) JUST FOR YOU 


6 


46 


43 


35 


27 


SOUNDTRACK A mercury 52291 5 ( 10.98 E(V)6.98l JASON'S LYRIC 


1 



47 


28 


- 


2 


ROTTIN RAZKALS RnrriN ra nA rnRF 

IlLlCiAN.MAD SOUNDS ^3046!*,1AOTQWN (9 9&'15 981 ■ Ruiiin inuH^unc 


28 


41 


49 


40 


5 


BROTHA LYNCH HUNG SEASON OF DA SICCNESS 


26 


49 


36 


38 


5 


FREDDIE JACKSON street lite 75457<S(X)ni BROS. (99&15.9B1 PRIVATE PARTY 


28 


SO 


41 


43 


10 


GEORGE DUKE WARNER BROS 45755 .i.iM.l£9e,i ILLUSIONS 


33 


51 


37 


20 


3 


KAM EAST;VEST61754,'EEG11098,'15.98lH MADE IN AMERICA 


20 


52 


42 


39 


11 


THE ROOTS DOC 24;08-«;EFnN (109&15.9eiB DO YOLI WANT M0«E?!1!??! 


22 


53 


46 


50 


7 


VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION. VOL. I 


33 




60 


47 


30 


USHER L.AFACE 26&06'ARisrA (9 9&'15 96lH 'USHER 


25 


55 


47 


45 


19 


REDMAN • RAL 523B4f1SLAND (10 9ai6.981 DARE IZ A DARKSIDE 


1 


5( 


SO 


51 


28 


LUTHER VANDROSS A Li 57775-/EPIC (10.98 E(»16.981 SONGS 


2 


57 


51 


36 


7 


MURDER SQUAD , . , ; . ,5 SCO PRESENTS MURDER SQUAD NATIONWIDE 


12 


51 


52 


52 


7 


VARIOUS ARTISTS ^ SMOOTH GROOVE: A SENSUAL COLLECTION, VOL 2 


34 


59 


45 


44 


20 


CPICP t A 1 <,r < 1 c 97 1 m OBi'iK OBi AUrDIUIfKA'C MIRUTUADC 
OrlwC 1 9 J Vt. / liU 7CVJ?.^I AMLnmnnn ^ rlluri 1 MAKC. 


2 


60 


54 


46 


20 


HOWARD HEWETT CALIBEB 1008 l. mm jsi IT'S TIME 


29 


(81) 


63 


58 


27 


KARYN WHITE WARNERBROS 45400(10.98(15 981 MAKE HIM DORIGHT 


22 


J2_ 












(D 


77 


67 


40 


* * * Pacesetter ★ * * 

DA BRATA SOSODEf.'Wcmn66I64*C0(.UMBIAr9?8EU15 98I FUNKDAFIED 


1 


TT 


62 


56 


"IT 


R.B.L. POSSE IN.A-MINUTE8700(9 9Eb-]5 98lHa (^II'Hir^ r; BY LAW 


23 


65 


59 


59 


7 


m!lN0°"?.*!?^'5Ifl - SMOOTH GROOVES: A SENSUAL COLLECTION. VOL 4 


39 


61 


53 


49 


28 


CRAIG MACK • 8ADB(7y 73001 '(ARISTA 19.98/1 5 981 PROJECT: FUNK DA WORLD 


6 


BY 
91 


CI 
gi 


61 


7 


*!?^'^J^: ^-: SMOOTH GROOVES: A SENSUAL COLLECTION. VOL. 3 


38 


18 


64 


63 


12 


95 SOUTH RIP IT 950f (10.98(18 981 ONE MO' GEN 


29 


(69) 


73 


71 


17 


PHIL PERRY cnmaiMa 9s :5.9ei pure pleasure 


65 


70 


56 


68 


17 


VANESSA WILLIAMS •WING 5»r; mercury 110 96 Eai6 99; THESWttlE'^T DA« 


25 


M 


58 


54 


35 


IMMATURE • l/CA ; ;o6l? \^ ■Ja ib 9«! SB PLAYTYME IS OVER 


26 


72 


5S 


48 


12 


SMIF-N.WESSUN wreck 2C05-/IIEIIVOUS I9.98n5.9« DAH SHININ' 


5 


73 


57 


41 


4 


MASTER P II0LIMIT990I (89a(11.90H 99WA«ST0Die 


41 


74 


71 


87 


7 


MYSTIKALoxiBOYi; .«.4 93> MVSTIKAL 


56 


75 


66 


57 


20 


CHANTE MCXIRE SILAS 1I15;/«CA(10 96/15.981 A LOVE SUPREME 


11 


w 


•E-{inn 


38 


EAZY-EA RL I.ILIS! 5503-/I!ELATIvnY 17.98/11.981 ITS ON (OR. ORE 187UM) KILLA (EPI 


' 


77 


72 


66 


114 


RACHELLE FERRELL • Manhattan 9376»caf>[TOL (9.98(13.981 B RACHELLE FERREU 


25 


78 


65 


55 


19 


SLICK RICK C£' JAI/.'RAL 523847'/tSLANO(10.98/16 98l BEHIND BARS 


11 


79 


78 


69 


73 


R. KELLYA .iwES1527i109(H5.98I 12 play 


I 


80 


68 


60 


71 


SNOOP DOGGV DOGGA'LEATMRO'W.lNTERECOPE92279*:AG(I09afl5.9ei DOGGY STYLE 


1 


81 


79 


74 


124 


KFMAIV /I A' a&KiA >c.:^cii'^ jv oai ddcatui rcc 

ncnni akisia .HbAbiLU. .s.wt ontAinLtoa 


2 


82 


69 


65 


27 


mUMMV "t^l IITAD" Uf ATC/)M um ui i uidh la 1 1: 001 DAUf u/miu 
juniin 1 uui 1 Hn vm 1 sun wilma / iiAj / (utuMAnn vs.^s- I5.m iM/vv n wv 


48 


83 


82 


88 


32 
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34 


67 


72 


90 


1 wni DnHAIUnA U*^ACt ZHAJ'/AHIaFA IV :Ml/15.Wi lUnitSHnAICm 


I 


85 


74 


70 


18 


THE DAYTON FAMILY PO broke 5433 (9.98/15 981 WHAT'S ON YOUR MIND 


42 


88 


84 


83 


9 


VARIOUS ARTISTS THOUP 4710 (10 96(15.981 OLD SCHCK3L LOVE SONGS 


52 


87 


81 


73 


50 


SOUNDS OF BLACKNESS abbi/^a kkimif^A tuc im iducv r\r Tur t\th i>> 
;..(,. ,.i |. . ,1 . 1 'i .j:^i|fB ArKICA TO AMERI(J\: THE JOURNEY Or THE DRUM 


15 


88 


85 


77 


27 


JADE • r.lANT .-J^SH'//ARNER BROS (10 98/15.981 MIND, BODY & SONG 


16 


89 


83 


75 


85 


BABYFACEA- epic 63558* (1098 E(»16.981 FOR THE COOL IN YOU 


2 


90 


90 


80 


39 


INCOGNITO TALKIN LOUD ' J- . 3&i'VERVE(9 9e.l3 96: D POSITIVlTY 


54 


91 


76 


64 


« 


BIG MIKE • RAP A-LOT 53907WIORITY 19.9815.961 SOMETHIN' SERIOUS 


4 


92 

(D 

94 


80 84 


BARRY WHITE MCRCUSy 5i;459 (10.9815.981 ALL TIME GREATEST HITS 


70 


RE-EKTm 

92 i 86 


_ f.t. 
~49 ' 


ZAPP & ROGER • : 1 : i 451 r- WARNER ElROS il0 9&15.9« ALL THE GREATEST HITS 


9 


OUTKASTA LAFAa25010VARISrA (9.98(15.981 S0UTHERNPUYALISTICADILLACMU2IK 


3 


95 


89 ' 79 


28 


BEBE & CECE WINANS CAP1T04.28216 (10.98/15.98) RELATIONSHIPS 


19 


(96) 


RE-ENTRT 


25 


RAPPIN' 4-TAY CHRYSALIS : i-.^^-fMi lG9a.lf,98lH DONT FIGHT THE FEELIN* 


52 


97 


99 1 95 


31 


U.G.K. JIVE415?4(e.98/1598}B SUPERTIGHT 


9 ■ 


(ID 


RE-EKTirr 


21 


MEN AT LARGE EASrwCST 92459(EEG [10.98/15.981 ONE SIZE FITS ALL 


17 


99 87 


96 


63 


»Si^9''9?i5.981 ™^ "^-^S CHAMBERS! 


8 


100 


88 


78 


22 


!o«S WB 1002 (ia9a/lS.WIB *5S. gas or cash (no one rides FOR FREE) 


33 



OAibumswItti the greatest sa>es gains tfiis week, •Recording Industry Assn. C)(Amefica (RIAA) certification for shipment of 500.00 album units 1250,000 (or EPsl. AftlAA certiltcatlon lor shipment ot I mrlllon units (500,000 for EPs). wiin multiprtstinum titles indicated by a nurT»efal Irt- 
lowing the symbot, 'Asterisk indicates LP is available, f-tosl tape prices, and CD prices for WEA and BMG latsels, are suggested lists, Tape pfl(»s' marked E,Q. and all otner CD prices, are equivalent prices, wtiicti are projected Irom wtmlesale prices. Greatest Ciaincf shows chart's largest unit 
increase. Pacesetter indicates biggest pe«tentage growtti. Heatseefcer Impact shows albums removed from Heatseekers this week. Brndicates past or present Heatseeker title. £1995, Billboard/BPI Communications, and SoundScan. inc. 



A MUST BUY FOR '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source materiaL.an invaluable tool in 

seeking new opportunities." H. Brown, impel Marketing 

Billboard's 1995 Record Kclailing Direclor}' provides the accurate 
information .vou need to reach record retailers and sell them your 
products and services. 




Relied upon by the entire record and video industry. Billboard's 1995 Record Retailing 
Directory contains over 7.000 listings of full-line record stores featuring chain -Mores, 
chain headquarters and independents. 

Packed with comprehensive li.siings that give you the information you require to reach 
record retailers.. .phone and fax numbers, store names and addresses, chain store planners 
and buyers. Plus the 1995 RRD packs all this essential information into one compact 6 .< 
9 directory — so it's easy to handle and take on the road. 

Industry leaders agree — this source of reliable information is \oo valuable to be without. 
To order your copy at $ 1 .15 plus $5 shipping and handling ($ 1 2 for international orders) 
call l-(8nO) .144-7119. In NY call (212) 536-5174. In NJ call (908) .%3-4156. Or send 
check lo. Billboard Directories, Dept. BDRD30.35, P.O. Bo.x 2016, Lakewixxl, .NJ 08701, 
Get a jump on your competition! Oitier bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

I'lcase Jdd jpprt>priate wks u\ in NY. NJ. PA. CA. I N, MA, II. A: IK. Odcrs p.i>.ilik. in L'.S. lund> only. 
All vilc. arc fin-il. B0R03(I3S 
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Dance 



ARTISTS & MUSIC 



Boy George Has His Eye On The Comeback Trail 




BOY GEORGE 



Boy GEORGE ^ggles 
as he recounts hearing a recent U.K. 
radio quiz in which listeners were 
challenged to identify the snarling 
and masculine voice belting a new 
grunge-pop version of the Stooges' 
punk-era chestnut "Funtown." 

"Honey, you could almost hear a 
collective gasp around the city when 
the DJ said it was me" he says. "No 
one believed it. It was like. 'That 
drag queen? No way!' 1 loved it." 

The British single release of 
"Funtown," masterfully mixed for 
dancefloors with a rebellious trance 
hand by Ramp, is the first step in 
what will be the singer's roaring re- 
turn to mainstream public con- 
sciousness over the next three 
months — and it 
is a comeback 
with several 
tasty twists. His 
long-in-progress 
autobiography, 
"Take It Like A 
Man," which of- 
fers a frank ac- 
count of his rise 
to international 
stardom and his highly publicized 
recovery from heroin addiction, will 
be published in September by Har- 
perCollins. The tome will be pre- 
ceded by "Cheapness & Beauty," a 
daring collection of tunes that casts 
the man born George O'Dowd in an 
equally revealing new light. His im- 
age as the cuddly, .sexually ambigu- 
ous boy who gleefully wooed teen- 
agers as the leader of Culture Club 
during the '80s has been replaced by 
a publicly defined gay man who now 
readily comments in his lyrics on sex 
roles and the pain of coming out. 

Musically, "Cheapness & 
Beauty," due next month on Virgin 
abroad and EMI in the States this 
summer, is also a radical departure 
from O'Dowd's previous efforts. 
Though there are flashes of sweet 
soul akin to Culture Club hits like 
"Time," hip-grinding rhythm-rock- 
ers that can easily be linked to early 
David Bowie and Marc Bolan 
dominate the set — save for the sev- 
eral lush, pop-symphonic tunes re- 
corded with the London Chamber 
Orchestra. In all, this set is a dream 
for DJs who regularly season their 
dancefloors with alternative flavors. 

Back in his plush London home, 
O'Dowd is in a typical flurrj' of activ- 
ity, wherein he juggles his solo re- 
cording career with operating his 
small but acclaimed 5-year-old indie 
dance label. More Protein Records. 
Packing for a three-week jaunt to 
Australia that will include spurts of 
holiday relaxation and promotional 
appearances in support of the book 
and album, O'Dowd reflects on how 
his brash new musical persona is ac- 
tually a return to his roots. 

"When I first came out at the age 
of 16, I was a punk who was thor- 
oughly obsessed with David Bowie," 
he says. "That was the kind of music 
that moved me. It was so powerful 
and primal. Contrary to popular be- 
lief, I hated disco for years, and I 
was completely uncomfortable with 
everything connected to it — espe- 



TR AX 




by Larry Flick 



cially camp gay men, if you can be- 
lieve that." 

Then one day O'Dowd recalls be- 
ing in a nightclub and hearing 
Donna Summer's timeless "Love 
To Love You Baby." As he absorbed 
the enveloping, erotic energy in the 
room, something clicked in his brain 
and a lifelong affinity for disco was 
formed. "At that moment, it was like 
shedding skin and getting closer to 
deep fears about my sexuality," he 
says. 

Evolving into his Boy- George al- 
ter ego for Culture Club, he boldly 
set forth to christen the act with ma- 
terial like "The Eyes Of Medusa," a 
never-heard jam that was riddled 
with male pronouns. "It was the first 
song I ever wrote with the band, 
and. honey, was it dramatic," he re- 
calls with a nostalgic laugh. "It had 
lines like 'He loves me, he hates me, 
he knows me too well.' I remember 
being told while we were recording 
the song that being so direct was a 
mistake. The rest of the band 
agreed, and opted for a somewhat 
more vague approach. It put me in 
a lyrical box that I was not sure I 
would ever break out of." 

O'Dowd's feelings of creative con- 
finement were forever dissolved last 
year, when he started to assemble 
"Cheapness & Beauty," his fourth 
post-Culture Club album. Taking 
stock of his personal life and the 
world around him in song, he discov- 
ered the pronoun "he" kept popping 
up naturally and frequently. Men- 
tally unlocked, he gave birth to such 
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1. THIS TIME CHANTE MOORE sum 

2. CONWAY REEL 2 REAL STRicru RHnxu 

3. TONIGHT IS THE NIGHT LE CLICK 

tOGIC 

4. MENTAL PICTURE JON SECAOA SB. 

5. I'M READV SIZE 9 v wg^m unmrcrouno 

MAXI-SINGLES SALES 

1. 10,000 SCREAMING FAGGOTS 

THE MOONWALKERS FEAT, ULTRA 
NATE smiciiY rhythm 

2. LET THE BEAT GO ON DR. ALBAN 

ICGIC 

3. BOO TEE BOUNCE H M.H. ph*t mouse 

4. TONIGHT IS THE NIGHT LE CUCK 

L03IC 

5. I LIKE WHAT YOU'RE DOING TO ME 

JOYA ArLAS 
Bieakouts: Titles wrth lutute chart potential, 
based on club play or sales reported this week. 



revelatory jams as the buoyant "The 
Same Way In Reverse." which ear- 
nestly attempts to explain the deli- 
cate balance of gay relationships; 
the stark "Unfinished Business," 
which bitterly addresses a lover lost 
to a heterosexual marriage; and the 
unapologetic "God. pon't Hold A 
Grudge," which takes a white- 
knuckled stab at parents who reject 
their kids. 

"On some level, these songs are 
autobiogi'aphical, but I think they 
are also applicable to a whole lot of 
other people," he says. "As a com- 
munity, I think we share a lot of 
common experiences and emotions. 
Many of us live in fear of being 
treated with shame by our families, 
and I think we all want to make the 
world understand that we're not 
aliens." 

O'Dowd says completing a consid- 
erable length of his own journey to- 
ward self-acceptance was necessary 
before he could be fully direct in his 
lyrics. "For years. I walked around 
unknowingly with a huge chip on my 
shoulder, which I think came from 
realizing that I was born into a .soci- 
ety that does not accommodate me 
the way it does everyone else. I 
thought I was inferior, even though 
I walked around with camp and ar- 
rogance. It's been as if I was fight- 
ing a one-man battle against the 
world. As I've gotten older and more 
at ease with my life, I've gotten far 
less uptight." 

Fortified for the battle that pro- 
motion can be, O'Dowd is approach- 
ing the next few busy months with 
good-natured, sage philosophy. Al- 
though many will, wonder where he 
has been since the 1993 success of 
his theme to the mo\'ie "The Crying 
Game," his die-hard fans know that 
he has emerged as one of the leading 
club DJs in England over the past 
year and has contributed a 75-min- 
ute program of underground beat- 
mixed dance jams to a triple-CD set 
on U.K. -based Fantasia Records. 
He has also been penning and pror 
ducing "Woman Can Have It," the 
debut album by Eve Gallagher, his 
longtime More Protein proteg^, that 
is slated for release this spring in 
the States on Radikal Records. He 
says such a full plate of unique and 
creatively satisfying projects has 
quelled any anxiety he might nor- 
mally feel at the launch of a new al- 
bum. 

"Over the past few years, my per- 
spective on my career has com- 
pletely changed," he says. "I find all 
of the fame stuff so superficial. 
Right now, my definition of doing 
well is getting up in the morning and 
wanting to be alive. Everything else 
feels tike a miracle — and I'm going 
to bathe in it." 

Champion's future: The 

U.K.'s influential Champion Rec- 
ords has severed its distribution 
agreement with EastWest/Elektra 
Records in the States. According to 
Joey Car\'ello, Champion's VP of 
U.S. operations, the split is amica- 
ble. "It was time for us to have 
more control over the direction and 



Everything Is Moby. Elektra artist Moby cools down after a New York soiree 
celebrating his full-length debut. "Everything Is Wrong.'* which was capped by 
a rare acoustic perlormance. The set has already spawned a club smash with 
"Feeling So Real" and is quickly gathering attention for the recently issued 
"Everytime You Touch Me." An international promotional jaunt is in the works. 
Pictured, from left, are Marcy Weber. MOT Management: Moby; Nancy Jefferies, 
VP of A&R, Elektra; Barry Taylor. MOT Management. 



future of our projects," he says. 
"Quite frankly, we're looking for- 
ward to being part of the success 
that dance indies have begun to en- 
joy at pop radio." 

Champion has already set up in- 
dependent di.stribution deals with 
Downtown 161 for singles and Liai- 
son for albums. 

The break between the labels is 
effective immediately, and Kris- 
tine W.'s "One More Try," which 
was to be released by EastWest/ 
Elektra in early May, will instead 
by commercially available via 
Downtown 161 later this month. 
Champion apparently tested the 
waters for this new route of distri- 
bution last month when it issued 
"What Hope Have I" by Sphinx in- 
dependently. The single is a Power 
Pick on Billboard's Club Play chart 
this week at No. 29 and has begun 
getting test spins on pop/crossover 
radio stations around the country. 

Carvello says Champion is plan- 
ning an active summer of releases, 
including Kristine W.'s long- 
awaited full-length debut, as well as 
a new single and album by 3rd Na- 
tion and an album by Sphinx that 
will feature vocals by Sabrina 
Johnston and Sandy B., among 
others. 

Champion's shift in distribution 
does not affect the act Staxx, which 
will continue to go through Colum- 
bia in the Stales. No one from East- 
West/Elektra could be reached for 
comment at press time. 

Singles goin' steady: New 

York's young and increasingly 
strong Waako Records is sure to 
quench many a thirst for R&B- 
spiked house music with "Every- 
thing's Gonna Be Alright (Let's 
Celebrate)" by Lords Of Rhythm 
Featuring Reggie Hall. The ar- 
rangement is kept spare, smartly 
placing primary focus on the track's 
taut bassline and Hall's delicious 
performance, which has a lovely, 
spiritual edge without being unnec- 
essarily overwrought. He goes a 
long way toward proving that 
drama can be created in varying 



keys and volume decibels. 

Waako proves its versatility with 
"Ribbed Ticklers," a harder, more 
tribal/trance-oriented dub EP by 
producer/DJ Marcus Schulz. His 
talent for melody construction is 
visibly growing — and is most no- 
ticeable on "Never Let You Go," 
which has a hook that sticks to the 
brain for hours after initial impact. 
We hope we are not alone in moni- 
toring Schulz's progression. 

Taking a left turn into Detroit, 
Groovestyle is starting to work 
more than a few underground 
nerves with the double A-sided 
"Liove"/'*Freedom Train." And 
rightly so. Both tracks are plushly 
designed atmospheric anthems, 
combining old-school disco/funk 
tones with a rugged '90s-fashioned 
house bassline. We have not been 
able to learn the identity of the act's 
charming male singer, but we sure 
would like to hear more. You are 
advised to rush to your local mom- 
and-pop shop for this gem on the 
Sound Of Detroit indie label. 

Finally, the Pasadenas have re- 
surfaced with a can't-miss 12-inch 
package to support "Round & 
Round," its first single for 
England's Solor Records. "Little" 
Louie Vega, Kenny "Dope" Gon- 
zalez, the Fall Guys, Farley Jack- 
master Funk, and Femi Fern of 
Young Disciples each weigh in 
with fine interpretations of a 
sweeping retro-soul song that actu- 
ally stands tall on its own original 
merit. Still, different DJs want dif- 
ferent fiavors. and they get their 
wish here. Vega and Gonzalez's 
Vertigo mix is surprisingly lush and 
pretty, while Funk's Rotary version 
pumps with classic Chicago 
drama — and what a thrill it is to 
have him back in action! On the 
other side of the coin, there is the 
Fall Guys' skittling acid-jazz Old- 
School mix, and Fem's seductive 
funk/hip-hop journey on the Dark 
Rotation mix. Heavy props to all in- 
volved for not obhterating the song 
in the post-production process. If 
only more studio minds would fol- 
low the same line of thought. 
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HEARTBEAT LONDON 650 051 1 Mwk at No 1 


♦ JIMMY SOktERVILLE 
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5 


7 




THESE SOUNDS FALL INTO MY MIND HLNn sintCT M 


THE BUCKETHEADS 
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2 


9 


JUMP FOR J0< FIGHT BALL 05I 


JOI CARDWELL 


4 


1 


3 
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ATOMIC BRILL1*NTI;CHRYSALIS 5834QtMI 


♦ BLONDIE 


CD 


8 


11 


7 


COTTON EVE JOE BATTERY 4650<VJIVf 


* REDNEX 




.6 


9 


9 


PAUL'S PAIN STRiaiY RHYTHM 12315 T. BRISTOL 4. M. PtCCHIOTTl PRESENT NIGHTMAN 


0) 


10 


15 


6 


BEDTIME STORY MAVERKK;SIR£4189WARNER BROS. 


* MADONNA 
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4 


1 


9 


NEVER GET ENOUGH KIKTIDREPRISL 41879WAflnER BROS. 


WATERULUES 




9 


7 


4 


9 


YOUR LOVING ARMS SIRE UISIVEEG 


• BILUE RAY MARTIN 


I 


10) 


13 


21 


5 


RUN AWAY ARISTA 1 2809 


REAL MCCOY 


(D! 11 


16 


g 


MY LOVE IS DEEP VtSTRY 0O4^TRICTLY RHYTHM 


SARA PARKER 


(12) 


12 


17 


8 


WHEN DO 1 GET TO SING "MY WAr LOGIC 59007 


♦ SPARKS 


(13) 


23 


31 
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RESPECT BRILLIANT' 5834UEMJ 


JUDY CHEEKS 


(14) 


18 


27 


19 


BODY TO BODY (KEEP IN TOUCH) VICIOUS UUZK 1278 


SHADES OF LOVE 


15 


15 


18 
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HOW 1 LOVE HIM IINKn CSOTOUHI BOr 


CYNTHIA 


16 


19 


20 


7 


KEVaFIJFEWW»)1232 


MICHELLE WILSON 


(ID 


24 


29 


5 


1 GOT LOVE DYNASTY IZIOIUGING BUU 


KLEO 




It 


9 


5 


10 


WHITE UNES CAHTOL PROMO 


♦ DURAN DURAN 




19 


21 


24 


6 


SATURDAY NIGHT CURB 77080 


* WHIGFIELD 


(20) 


27 


32 


4 


HIGHER STATE OF CONSCIOUSNESS STRlCTtr RHYTHM 12321 


WINK 




21 


25 


26 


5 


EVERYTIME YOU TOUCH ME CLEKTPA S8154/EEG 


• MOBY 
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17 
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12 


HANDS UP LOGK 59006 


♦ aUBZONE 
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16 


10 
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1 MUST BE FREE PULSt 6 a02«ADmAL 


KYM SIMS 


24 
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ANOTHER WORRY 'fiat 50071 HOUSE OF GYPSIES FEATURING AL WISE 
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22 


14 


10 


PROMISE ME NOTHING WARNER BROS. 41974 


REPERCUSSIONS 


(26) 


31 


38 
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TEMPLEHEAD EPIC 77682 TRANSGLOBAL UNDERGROUND 


(27) 


32 


39 


4 


HIGHER (FEEL IT) STRICTLY RHYTHM 12310 


RA.W. 


a 


14 


12 


12 


COME BACK RADIOACTIVE 54957^CA 


♦ LONDONBEAT 
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SPHINX 
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34 
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TELL ME WHEN EASTVitSI 66147«G 


♦ THE HUMAN LEAGUE 
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33 


40 




DROP A HOUSE DIG II 012 URBAN DIXHARGE FEATURING SHE 


32 


28 


28 
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DON'T LAUGH SORTED 2013aTIERVOUS 


WINX 
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44 
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MOVE IT TO THE RHYTHM S8K 5a359,lMI ♦ TECHNOTRONIC FEATURING YA KID K 


34 


38 
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HAPPY MAN EASTVrtSI 66I51«C 


MICHAEL WATFORD 
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40 


48 
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LETS START OVER CuniNG 334 


PAMELA FERNANDEZ 
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26 


13 


11 


KEEP GIVIN' ME YOUR LOVE COLUMBIA 77794 


CE CE PENISTON 


37 


35 


37 
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1 SHOW YOU SECRETS COI'JUBIA 77774 


♦ PHARAO 
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45 


50 
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GOTTA NEW LOVE .INHB3H0I. NO CONSTHuaHW 128 R ROSARtO t M. GRANT FEAT DONNA BLAKELY 
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LET THE BEAT GO ON LOOIC 59010 


♦ OR ALBAN 




41 


30 


30 
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KEEP ON LUVIN' MB 010 


MAYOiE MYLES 


42 


29 


23 
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COLOR OF MY SKIN CuniNC 317 


SWING 52 
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NEW^ 




OPEN YOUR HEART EPIC PROMO 


M PEOPLE 
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NEW^ 


1 


1 FOUND LOVE COLUMBIA LP CUT 


C+C MUSIC FACTORY 
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NEW^ 


1 


IF GUT 107] 


THE HUNGER 
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I 


NADIE ENTIENDE (NOBODY UNDERSTANDS) ATUNTIC 85592 


e-TRIBE 


47 


49 
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1 CAN DO IT BETTER MYSELF m 002 


pomio 


4a 


46 


46 


4 


SKY HIGH riJITiQUE 15536 


♦ NEWTON 


49 


43 


41 
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GUCCI DANCE RELATIVITY 1241 


♦ SAM THE BEAST" 
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35 
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SITUATION IMERSCOPE 981B2,'ATLANTIC 


TOM JONES 
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REAL MCCOY 
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THIS IS HOW WE 00 IT M (I) PMP^WAL 8SI 46*ISWND 


♦ MONTELL JORDAN 
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3 


2 


13 


BIG POPPAWARNING (M) (ll 'M BAD flOY 7 901frARISTA 


♦ THE NOTORIOUS B.I.G. 
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GIVE IT 2 YOU fMl m SO SO DEF VVCRK 778V^ .:CLU'.l3iA ♦ DA BRAT 


5 


5 


5 


6 


YOUR LOVING ARMS III KJ SIRF tsliaiEG 


♦ BILUE RAY MARTIN 
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4 


4 


5 


KEEP THEIR HEADS RINGIN' :r: rmoRIIV 53188 


♦ DR. ORE 


7 


7 


7 


10 


FREAK LIKE ME in a) MECCA DONi'EASTWEST 6617EhtEG 


♦ ADINA HOWARD 
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CAN'T YOU SEE m TOMMY BOY 676 ♦ TOTAL FEAI. THE NOTORIOUS B.I.O. 


9 


e 


1 
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DEAR MAMA (M) [Tl 00 iNTr-'r.rrcF 95n47AG 


♦ 2PAC 




10 


9 


31 


3 


NEXT LEVEL m PAYDAY 120 03a.TFRR 


♦ SHOW AND A G. 


ID 


NEW^ 


1 


ANY EMCEE n) PROFILE 7435 


♦ NINE 




12 


11 


9 


11 


BABY m 00 ATLANTIC 85593/AG 


♦ BRANDY 




16 




2 


JOY (Ml 0) 01 INTEIISCOPE«S»MG 


♦ BLACKSTREET 


14 


12 


8 


16 


GET DOWN (M) (Tl BAD BOY 7-9013/ARISTA 


♦ CRAK3 MACK 


15 


18 


15 


5 


SHOOK ONES PART II (T) (Al LOUD 6431M»CA 


♦ MOBB DEEP 


IS 


8 


6 


17 


CJU4DY RAIN (TMXI UPTOWN 54905.UCA 


♦ SOUL FOR REAL 


17 


13 


18 


8 


IF YOU LOVE ME IM) ITl (XI HJJ 77733J1PIC 


♦ BROVmsTONE 


(18) 


23 


25 


7 


PUT IT ON IMHTI CaUUBlA 77728 


♦ BIGL 


19 


19 


14 


9 


GET LIFTED (11 00 JIVE 42281 


♦ KETTH MURRAY 
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1 


HEARTBEAT ITHXI LONDON 850 051 


♦ JIMMY SOMERVILLE 


21 


14 


10 


10 


BROOKLYN ZOO (Tl (XI ELEKTRA 6616&EEG 


♦ OL' DIRTY BASTARD 


(22) 


22 


22 


7 


COTTON EYE JOE (T) (Xl BAHERY 4650&JIVE 


♦ REONEX 


23 


17 


13 


5 


RED LIGHT SPECIAL (Ml (Tl IXI LAFACE 2-l09%AAISTA 


♦ TLC 


(24) 


33 


24 


8 


SKY HIGH III OUniQUE 15536 


♦ NEVnON 


(25) 


26 


12 


6 


TOTAL ECLIPSE OF THE HEART IT) OU CRItlOUE I5S39 


♦ NICKI FRENCH 


(26) 


28 


19 


4 


SITT1N' IN MY CAR (Ml (11 DEF JAWRAI 853 9937ISIAN0 ♦ SLICK RICK FEATURING DOUG E. FRESH 


(27) 


32 


23 


17 


WHAT 1 NEED (Ml m MERCURY 856 61 7 


♦ CRYSTAL WATERS 


(28) 


31 


35 


12 


TOUR (Tl SIGNH 162/RAL 


CAPLETON 




29 


21 


20 


18 


MAD I2M (II CAPITOL 58313 


♦ CHANNEL LIVE 


M 


46 


49 


3 


MOVE IT TO THE RHYTHM (Ml (II 1X1 Se« 5a359tMI ♦ TECHNOTRONIC FEATURING VA KID K 




34 


33 


6 


CLOSE TO YOU (T) (XJ CURB-EDFL 77077 


FUN FACTORY 


32 


30 


29 


38 


ANOTHER NIGHT (Ml (T) ARISTA 1-2725 


♦ REAL MCCOY 




33 


15 


17 


3 


PURPLE MEDLEY (Tl (XI WAANCR BROS. 43503 


PRINCE 




48 


28 


7 


LETS GET IT ON (T) DO EPIC SIREET 778I«P«: 


♦ SHABBA RANKS 




35) 


NEW^ 


1 


CRJIZIEST IM) (I) IX} TOMMY BOY 670 


♦ NAUGHTY BY NATURE 


_ 


'36) 


40 


11 


5 


BORIQUAS ON DA SET (Tl VIOULIOR 1247/RElAIIvnY 


♦ FRANKIE CUTLASS 


37 


35 


21 


9 


RELEJLSE YO' DELF :II DEF JAM/RAL 854 I85IISLAND 


♦ METHOD MAN 


31 


27 


44 


26 


DREAMER ;mmIi MCA 54922 


♦ LIVIN' JOY 


39 


29 


34 


4 


RESPECT 111 BRILLIANT 58341JEMI 


JUDY CHEEKS 


40 


20 




2 


NORTH SOUTH EAST WEST il) MERCURY 856 631 


BLACK SHEEP 


41 


41 


40 


10 


OH YEAH! ITl ILLT0WN;MA0 SOUNDS 0261/MOTOWN 


♦ ROniN RAZKALS 


42 


37 


30 


12 


LICK IT (Ml (Tl 1X1 S O S. looaaoo 


♦ ROUU 


43 


45 


48 


9 


CANT WAIT (Tl RAL 851 467^SLAND 


♦ REDMAN 


44 


25 


38 


22 


THE RHYTHM OF THE NIGHT m (XI EASTWEST 95B0atEG 


CORONA 


_ 


45) 


NEW^ 


1 


TELL ME WHEN (Tl EASPiVESI 66147/EEG 


♦ THE HUMAN LEAGUE 


4( 


43 


43 


3 


NADIE ENTIENDE (NOBODY UNDERSTANDS) m (XI ATLANTIC 85592/AG 


B'TRIBE 


47 


44 


32 


3 


I'LL BE MMHIND mCO CHRVSAUS 5&33IitMI ♦ RAPPIN' 4'TAV FEAT. THE SPINNERS 


(48) 


>E-nTin 


15 


SUPA STAR (Tl 0(1 PAYDAY 120 0S3IFFRR 


♦ GROUP HOME 


49 


24 1 26 


20 


CREEP (Ml ni (XI UFACE 2-4093'ARtSTA 


♦ TLC 




NEW^ 


1 


I'LL BE RIGHT THERE (T) STRICTLY RHYTHM 12336 


BROTHERHOOD OF SOUL 



O Titles with the greatest sales or club Dlay increases this week ♦Videoclip availatJility, Catalog numbef is for vinyl maxi-single, o* cassette maxi-singte i( vinyl is unavailable On Sales cfiart; (M) Cassette maxi-smg^c avaiiab-hty (T) Vmyl maKi-single availability. (XI CD 
maKi-single availability. £ 1995, Billboaid'BPI Cotnmuntcattons. 
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IRIBUl Huierira Rraids 594 Bniadwa'/, 



At long last, the debut album by veteran 
DJ/producer/remlxer Dainy Tenaglia. 
Eight newly-recorded titles, including 
"BOnOM HEAVY," "$" (That s What I Want)" 
featuring ROXY and the UK single, 
"LOOK AHEAD" featuring CAROLE SYLVAN. 

AvailaMe m CD/to i limiteil tMion DouNriP wilt gale-lcM sleeve. 

mi Nn ValL IjV ma, emt lAallkiiaiiUiaiv IM HgiK (4151 97Mt74. 
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ACM To Sponsor Fanfest Thru 1999 

LA. Festival To Change Name Next Year 



Choir Trip. A choir of country music's most revered stylists raises rts voice at the 
Music City News Country Songwriter Awards show. Pictured, from left, are Waylon 
Jennings, Mary Miller (widow of honored singer/songwriter Roger Miller), Kris 
Khstofferson. Willie Nelson, Shelby Lynne, Tanya Tucker, and Ray Price. 



■ BY EDWARD MORRIS 

NASHVILLE— The Los Angeles- 
based Academy of Countr>' Music has 
agreed to continue its sponsorship of 
Fanfest through 1999. In addition, a 
spokesman says that Fanfest, which 
is staged annually at the Los Angeles 
County Fairgrounds, has agreed to 
change its name after this year '*to 
avoid confusion with other such festi- 
vals." 

Started last year, Fanfest resem- 
bles Nash\Tlle's much-older Fan Fair, 
an annual event held during the fu^t 
week of June. Fanfest is a private un- 
dertaking, while Fan Fair is owned 



For Aaron Neville, It's Just Good Music 

Also, Rhino's Comedy Set Has A Little Rustic Wit 



I HE AMBASSADOR: Aaron Neville was back in 
Nashville recently to donate a pair of well-worn boots to 
the Country Music Hall of Fame. Music City is becoming 
a regular stop for the New Orleans-based crooner. After 
enjoying a sizable hit with his version of George Jones' 
"The Grand Tour" and participating in last year's 
"Rhythm, Country & Blues" project, Neville retimied to 
town in February to record a stunning version of the 
Ray Price hit "For The Good Times" for his upcoming 
'Tattooed Heart" album. 

After a brief ceremony at the Hall of Fame, with boots 
in hand, Neville talked about the cowboy movies he loved 
as a kid and expressed his continuing desire to knock 
down musical boundaries wherever possible. "Me and 
Trisha Yearwood just won a Grammy for 'I Fall To 
Pieces,' " Neville said. "That was so cool. We both just 
came into the studio and started singing, and it was like 
we'd been singing to- 
gether for a long time. 
People have got to realize 
that people are just people 
and good music is good 
music. It's really like Bob 
Marley said, 'One love, 
one heart.' " 

Making the 

ROUNDS: Former MTM 
Music Group chairman 
Alan C. Bernard has 

opened a new manage- 
ment firm in Nashville, the Bernard Co. Bernard will 
share office space with David Skepner's Buckskin Co. 
at 1 Music Circle, South, and the two companies will 
work together on .tome projects. Before helping to estab- 
lish MTM Music, Bernard was a partner in Los Angeles- 
based BNB Management, whose clients included Ray 
Stevens, Roger Miller, the Carpenters, Captain & 
Tennille, Neil Diamond, and Jim Croce . . . Lane Cross 
has joined Gehl Force Management as an artist man- 
ager. He brings Loretta Lynn to the Gehl roster. 

Rhino Records' "But Seriously: The American Com- 
edy Box (1915-1994)" spotlights routines by more than 
50 acts — ranging fix>m such ancients as Cal Stewart and 
Barney Bernard to the more current Steve Martin and 
Robin Williams. Although country music might have 
hoped for a better representation of its rustic wits than 
it gets here, it still manages to show the flag via Homer 
& Jethro, who sing "Pal-Yat-Chee" to the accompani- 
ment of Spike Jones & His City Slickers; Andy Grif- 
fith and his rube classic. "What It Was, Was Football"; 
and Jerry Glower's "The Chauffeur And The Profes- 
sor". . . And since we've mentioned Homer & Jethro, 
well use that opening to announce that Acoustic Disc has 
just released "Swing Low, Sweet Mandolin," the final re- 




by Edward Morris 



cordings of the late Kenneth "Jethro" Bums. Rhjthm 
guitarist Don Stiemberg accompanied Bums on this 
collection of pop standards and set pieces. 

Patriot Records' John Berry was a late addition to the 
Countn,' Music Assn. 'a "Nashville Comes To Ireland" 
program held in Dublin the first week of April (Bill- 
board, April 1 ) . . . Royalty Records is distributing West- 
em Flyers* self-titled Step One Records debut album in 
Canada. The company Li also promoting and distributing 
the act's current single, "Cherokee Highway" . . . The 
music business program at Nashville's Behnont Univer- 
sity has released "Moving On," a CD album of alterna- 
tive, contemporary Christian, country, and instrumental 
music. On the in-house Acklen Records label, the album 
was created, performed, recorded, produced, and engi- 
neered by current and former music business students. 
Copies of the album are for sale at $10.99 each at the 
local Tower Records store, 
with profits earmarked for 
the music busine.'ts schol- 
arship fund. 

Mark your calen- 
dar: Leadership Music is 
sponsoring a daylong 
"Let's Talk About Radio" 
discussion April 21 at 
Loews Vanderbilt Plaza. 
Topics to be discussed in- 
clude the current realities 
of radio, research, the ef- 
fects of the increase of country labels and artists, the tug 
of war over concerts, and the future of radio. Tickets are 
$3S each if bought on or before April 1 2, or $45 afterward 
. . . Tracy Lawrence, Toby Keith, Little Texas, David 
Ball, Bryan White, Woody Lee, Zaca Creek, and Doo- 
Wah Riders will perform a benefit concert May 8 at the 
Los Angeles House of Blues to benefit the Cystic Fibro- 
sis Foundation. Tickets are available through the foun- 
dation's L.A. office . . . ASCAP, Liberty Records, and 
TNN will host the eighth annual Mu-sic Row Ladies Gol! 
Tournament and Tupperware Party on May 23 at the 
Woodmont Country Club in Nashville. Proceeds go to 
United Cerebral Palsy of Middle Tennessee. 

SiGNINGS: Baillie & the Boys to Cross Three Man- 
agement and to Entertainment Artists for booking . . . 
Singer Brick Alan to Gratton Stephens Entertainment, 
Nashville, for management . . . Phantom Hills recording 
artist Maureen McCormick to Walrus Management, 
Stamford, Conn. She is best known for playing the role 
of Marcia on 'The Brady Bunch." 

Peter Cronin provided the Aaron Neville lead piece. 



jointly by the Country Music Assn., a 
not-for-profit organization, and the 
Grand Ole Opry. 

Like Fan Fair, Fanfest aims to 
bring country stars and their fans to- 
gether via a series of shows and ex- 
hibit booths. This year's Fanfest will 
be held May 5-7. 

Under the new agreement, Fanfest 
uill donate 80% of its profits to the 
non-profit ACM in return for its en- 
dorsement and assistance. The ACM 
will be guaranteed at least $100,000 a 
year fi-om the event. 

Fanfest and ACM have established 
a committee to oversee the festival. 
Its members are Bob Romeo, ACM 
board chairman; Zachary Taylor, 
Fanfest board chairman; Bob Alex- 
ander, Fanfest president; Herb Gron- 
auer, Fanfest senior VP; Fran Boyd, 
ACM executive administrator; and 
Ken Kragen, ACM president 

Also on the committee are Scott Si- 



man, senior VP, Sony Music; Bob 
Heatherly, VP of marketing and 
sales, Atlantic Records; Bill Catino, 
senior VP of promotion, Liberty Rec- 
ords; Steve Miller, VP/GM, Polydor 
Records; Gil Cunningham, VP, the 
Don Romeo Agency; and Ken 
Mueller, owner of the Grizzly Rose 
nightclub in Denver. 

Besides performances by nation- 
ally known country acts, the 1995 
Fanfest will feature "new country" 
showcases; arts, crafts, and fashion 
displays; artist, fan club, record com- 
pany, and vendor booths; a chili 
cook-off; a custom-auto show, a kar- 
aoke stage; and a songwriting con- 
test. 

Event-long and single-day tickets 
are being sold through the Fanfest 
headquarters by mail and directly 
through 305 Wherehouse Entertain- 
ment stores in California, Nevada, 
and Arizona. 



British Country Music Awards 
Honor Bropl(S, Cash, Pride 



NASHVILLE— Garth Brooks won 
honors for top international album 
("In Piecesi"). top international male 
vocalist, and best touring act at the 
first Great British Country Music 
Awards, held March 23 in Birming- 
ham, England (BUlboard, March 25). 

Johnny Cash won the all-time fa- 
vorite artist trophy. Charley Pride, 
who was on hand for the ceremonies 
and who also performed on the 90- 
minute radio show, earned a special 
achievement award. 

The other American winners were 
Mary Chapin Carpenter, interna- 
tional female vocalist; Brooks & 
Dunn, international group or duo; 
"Chattahoochee," written by Alan 
Jackson and Jim McBride, int«ma- 
tional song; and "Independence Day," 
performed by Martina McBride and 



produced by Deaton Flanigen, best 
video. 

The U.K. winners were Raymond 
Froggatt, British male vocalist; 
Sarah Jory, British female vocalist; 
West Virginia, British group or duo; 
"What Color Is The Wind," written 
by Charlie Landsborough, best 
British song; Young Coimtry, British 
rising star; "What Colour Is The 
Wind," by Charlie Landsborough, 
best British album; Daniel O'Donnell, 
best Irish act; and Down County 
Boys, best British bluegrass band. 

MCA Records' Marty Stuart co- 
hosted the show with David Allan. 
Stuart also performed on the show, as 
did Pride, Jory, the Stu Page Band, 
the Down County Boys, and Hogan's 
Heroes. 

EDWARD MORRIS 




The Homecomtng. Nashville music leaders party at Joe Galante's new home to 
celebrate his return to Nashville as chairman of the RCA Label Group. The 
partygoers, from left, are Thom Schuyler, senior VP of A&fVRLG; Connie Bradley, 
southern regional director of ASCAP: Randy Owen, lead singer of Alabama; Roger 
Sovine. VP of BMI/Nashville; Ed Benson, executive director of the Country Music 
Assn.; Strauss Zelnick. presidenfCEO of 8MG Music Group/North Amenca: talent 
manager Stan Moress of Moress, Nanas. Shea: and Galante. 
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gibggd HOT COUNTRY tlS^ 



COMPILED FROM t KATIONAl SAMPLE OF AIRPUV SUPPLIED BV 
tROADMST DAT* SYSTEMS' RADIO TRACK SERVICE 143 COUHTDT STA- 
TIONS ARE ELECTROmCALLV MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


z 

II 


TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL & NUMBEI^OISIRIBUTlNG LABEL 










* * * No. 1 * '* ★ 




CD 


3 


7 


9 


THE HEART IS A LONELY HUNTER 1 « Hs. 1 

!.flROWN.R.UaNTIRl !MJ3- SANCERS,E.HH.L.K.WIU.lAMil 


REBA MCENTIRE 

iV; WCA 54087 


d) 


2 


5 


11 


SO HELP ME GIRL 


♦ JOE DIFFIE 


CD 


5 


9 


10 


GIVE ME ONE MORE SHOT 

. ' 1', ,vl s fJ fcci^'z 


ALABAMA 




7 


13 


7 


1 CAN LOVE VOU LIKE THAT ♦ JOHN MICHAEL MONTGOMERV 

■.''^.■m: ,v , ATLANTK 82728 




4 


6 


II 


WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN) 

T BROW* ■ ■■ 


VINCE GILL 

/ MCA 54976 


® 


9 


15 


9 


LITTLE MISS HONKY TONK 


♦ BROOKS & DUNN 

. ARISTA 1-2790 


7 


1 


1 


14 


THINKIN' ABOUT YOU 


♦ TRISHA YEARWOOD 

f /MCA 54973 


CD 


11 


18 


13 


THE KEEPER OF THE STARS 

T PFiO.'.'i .L lLL I l.'AVCK VSkiH: 


♦ TRACY BYRD 


9 


10 


10 


19 


UPSTICK PROMISES 


♦ GEORGE DUCAS 

V ii^.r-'v :R:-ri& 


OS) 


14 


19 


8 


REFRIED DREAMS 


♦ TIM MCGRAW 

iCilv. CURB 70931 


CiD 


13 


14 


14 


LOOK WHAT FOLLOWED ME HOME 

acHAwcEr ; h-L. t i-l-lk: 


♦ DAVID BALL 
L , i WARNER BROS- 17977 


QD 


15 


17 


10 


THE BOX 

K LEHNING - J-Mi.B I^OORE' 


♦ RANDY TRAVIS 

■VI .vapNEPBROS 17970 


CS) 


17 


'22 


10 


SONG FOR THE LIFE 


♦ ALAN JACKSON 










★ * * AlRPOWEFI* ♦ * 




CS) 


19 


24 


8 


GONNA GET A LIFE 

MWRKjHT !F DrClJS,i.WUOERDALf) 


♦ MARK CHESNUTT 
<C} IV) DECCA 54978 


15 


6 


2 


14 


THIS WOMAN AND THIS MAN 

J SIROUC 


♦ CUT WALKER 

IVI GIANT 17995 


(S) 


18 


21 


13 


THArS HOW YOU KNOW (WHEN YOU'RE iN LOVE) 


♦ LARI WHITE 

■ViP-;-Af.4:;3 










★ * ★ AlRPOWER* ■* ★ 




OD 


21 


25 


14 


WHOSE BED HAVE YOUR BOOTS BEEN UNDER 

1 v, f -.MrHRJ.LANGt) 


♦ SHANIA TWAIN 

ic . '.•:-:-!- V- us 


11 


16 


20 


11 


BUBBA HYDE 


♦ DIAMOND RIO 










★ * * AlRPOWER* * « 




CS) 


22 


27 


8 


WHAT MATTERED MOST 

r.iotc. ■ 


♦ TY HERNDON 


CD 


24 


31 


6 


1 WAS BLOWN AWAY 


RAM TILLIS 


CS) 


25 


36 


7 


STANDING ON THE EDGE OF GOODBYE 


♦ JOHN BERRY 

VI ■■"IK It leJDl 


22 


12 


3 


18 


FOR A CHANGE 

H hf, ■ ■ - . t-rl-'H 11 


♦ NEAL MCCOY 


CD 


29 


37 


7 


FAITH IN ME. FAITH IN YOU 


♦ DOUG STONE 


24 


8 ■ 


4 


17 


AMY'S BACK IN AUSTIN 

.1 ■■ 1 uniE TEWS IB SEALS.SADAVJSi 


♦ LITTLE TEXAS 

lOlvlWAHNEH : 1 BMl 




33 


S6 


4 


ADALIDA 

I i!^ 1.'.', 1, : RAII W ChUEH W Mill 1 IS M HLIfFWANi 


GEORGE STRAIT 


CD 


27 


35 


10 


STAY FOREVER 

A ■-■L'^.S.J.l ^:iO'.E' 'BTEMCH H.^ETCHUM. 


• HAL KETCHUM 

C viMCXlCUH6 7(.?:[i 


CD 


32 


40 


5 


1 DON'T BELIEVE IN GOODBYE 

M A '.■ . ■ - y ■' ■,' 11 ■ = " el'ef; tk b '.'iHiTE 


♦ SAWYER BROWN 

. CURB 76936 


21 


20 


11 


16 


AS ANY FOOL CAN SEE 

Ti'.v.^-', - 1 ■.--■<■ ■. - Utiyi h eear: 


♦ TRACY LAWRENCE 
ViATLANTK 87180 


CD 


28 


34 


10 


BETWEEN THE TWO OF THEM 

1 R:r >.i • • ' ■ ■. -i 


♦ TANYA TUCKER 

uRtP-y J.iR.iMyir 


30 


23 


8 


16 


WHEREVER YOU GO 


CLINT BLACK 

. RLJL 64267 


QD 


36 


19 


4 


YOU AIN'T MUCH FUN 


♦ TOBY KEITH 

111, i.V, IMIVU^IR .^1,1 .'..^ 


CD 


35 


46 


5 


I'M STILL OANCIN' WITH YOU 


♦ WADE HAYES 

iC> IVI COLUMBJA 77B42 


CD 


39 


47 


6 


YOU DON'T EVEN KNOW WHO 1 AM 


♦ PATTY LOVELESS 

i: '/EPIC 77856 


CD 


51 




2 


SUMMER'S COMIN' 


♦ CLINT BUCK 

.■ 1 RCA 64281 


35 


26 


16 


20 


SOMEWHERE IN THE VICINITY Of THE HEART ♦ SHENANDOAH'ALISON KRAUSS 

DCtXIK :e. Li&OL-M- ■ LlBER-y ALBUM cur 


CD 


41 


54 


4 


HOUSE OF CARDS ♦ MARY CHAPIN CARPENTER 


37 


30 


23 


17 


YOU CAN'T MAKE A HEART LOVE SOMEBODY 

T ■ ■ , ,, . • • 


GEORGE STRAIT 



to LJ 


LAST 
WEEK 


2WKS 
AGO 


^ ? 
50 


TITLE 

PRODUCER ISONGWRITER) 


ARTIST 

LABEL & NUMBCR^ISTRIBUTING LABtL 


38 


34 


32 


20 


MY KIND OF GIRL 

iHOpp: :" 1 ; —PQ". . .APRARD.M.POWELU 


♦ COLLIN RAYE 


(D 


42 


43 


8 


SHE FEELS LIKE A BRAND NEW MAN TONIGHT 


♦ AARON TIPPIN 


® 


44 


51 


5 


IF YOU'RE GONNA WALK. I'M GONNA CRAWL 


SAMMY KERSHAW 


41 


37 


29 


19 


BEND IT UNTIL IT BREAKS 


JOHN ■•■!![' ''-SiON 


CD 


46 


50 


8 


WHEN YOU SAY NOTHING AT ALL 


♦ ALISON KRAUSS 4 UN ■. STATION 


43 


31 


12 


18 


DOWN IN FLAMES 


BLACKHAWK 

. ARISTA 1-2769 


44 


43 


45 


10 


LOOKING FOR THE LIGHT 

1 ■■ ■■ i R T WENSyi 


♦ RICK TREVINO 


(D 


50 


61 


5 


CAIN'S BLOOD 

- - 11 . "11. PUD W..UHN5CIM 


* 4 RUNNER 

lO IVI POLyBOR 1 672 


46 


47 


39 


20 


UPSTAIRS DOWNTOWN 

1. 1.PRKIN.H EKEODa.KEnM.CGOGG.JR ■ 


♦ TOBY KEITH 

ICI PCLrOOReSl 136 


® 


49 


53 


8 


1 DONT KNOW (BUT I'VE BEEN TOLO) 

K ^Ti rjiiL .i NELTOV (W DENNIS) 


♦ WESLEY DENNIS 

IC: IWl MER-: JRy B56 486 


(D 


54 


60 


4 


WORKIN' FOR THE WEEKEND 

JCUP1T 1- ■■ J rlOf.LyCL)TT,H.WELL0NS) 


KEN MELLONS 

. . i - ■ 


CD 


55 


66 


3 


FALL IN LOVE 

B.BECKET7 ■ 1'- f. iVlLJAF.IS: 


♦ KENNY CHESNEY 

;■ ■.■I BNA b4306 


so 


38 


30 


12 


1 SHOULD HAVE BEEN TRUE 


♦ THE MAVERICKS 

Ll IV, tJ.A 54Q7P 


CD 


52 


59 


6 


WHERE 1 USED TO HAVE A HEART 

P WORLT'' ■ ' r ' ,C BIC^'^J'RIii'l 


« MARTINA MCBRIOE 


52 


40 


26 


17 


LOOK AT ME NOW 

&■•'>■'■ i; iVHlTt C GEORGE J TIHROi 


♦ BRYAN WHITE 


(D 


57 


71 


3 


CLOWN IN YOUR RODEO 


♦ KATHY MATTEA 


54 


45 


33 


14 


WHATLL YOU DO ABOUT ME 


DOUG SUPERNAW 

ICl B\A 64214 


® 


62 


- 


2 


IF 1 WERE YOU 

■■ ■P-: i -1 = ' ■ .■. i- : ■ -ll.l-.f^ C fARREN 


COLLIN RATE 

. ).■ : 'B^i 


56 


53 


52 


19 


TENDER WHEN 1 WANT TO BE 

■PPPNTER, 


♦ MARY CHAPIN CARPENTER 


(D 


58 


62 


5 


PARTY CROWD 

T.BROWN'L . l.'i.PPi'i , hir.:..'l. 


♦ DAVID LEl MURPHY 

Cl.V, )/:A ^4977 


® 


60 


63 


4 


GET OVER IT 

■■ - ri iif.^: BITIPY J PULIESEI 


♦ WOODY LEE 

ATUMIC ALBUM CUT 


CD 


63 




2 


BIGGER FISH TO FRY 


♦ BOY HOWDY 

••Ci •■■ CURB 769.1 :i 


(D 


74 




2 


I'M LIVING UP TO HER LOW EXPECTATIONS 

1 ■ LLTROCCOl 


♦ DARYLE SINGLETARY 


(D 


61 


72 


3 


ONE AND ONLY LOVE 

RSCRULiGP ' ■---p-i'. 


♦ RUSS TAFF 

IC) IVl REPRi:.^ • - .■ .. ■ .-"ui 


CD 


67 


67 


3 


WIUIN' TO WALK 


♦ RAONEY FOSTER 


CD 


66 


68 


3 


THE LIKES OF ME 


♦ MARTY STUART 










* * * Hot Shot Debut* ♦ * 


® 


NEW^ 


1 


TEXAS TORNADO 


♦ TRACY UWRENCE 
■' ■.- '.CUT 


65 


59 


58 


9 


ANYWAY THE WIND BLOWS 

R. 1 ' ■ 1 ■.IM. 11 1 ,'.Plf 


♦ BROTHER PHELPS 


66 


56 


44 


19 


TRUE TO HIS WORD 

■; F.-.Pi ■ ■, ij P['.,G HARRISON) 


♦ BOY HOWDY 

ICY I'y CURB 76934 




70 




2 


1 AM WHO 1 AM 

JIH."P I SMAPIRO.C.WATERSI 


♦ HCLIY DUNN 


® 


71 




2 


DIDN'T HAVE YOU 

B" ■." . ■'.! iB Vr.\TANA,.'.K.WAT50\ 


♦ BILLY MONTANA 


® 


72 




2 


ROCKIN' THE ROCK 

; PENLPlCr.:. 


LARRY STEWART 

1 1 1 . 1 COLUMBIA 77857 


® 


NEW^ 


1 


THAT'S JUST ABOUT RIGHT 


♦ BUCKHAWK 

■"■ 1.2813 


® 


69 




7 


EASY AS ONE. TWO, THREE 

PAl.l 


♦ JOHN B-,'JZO-v'/ 


® 




1 


ONE OF THOSE NIGHTS 


♦ LISA BROKOP 

PATRIOTPLBJM^J- 


® 


NEW^ 


1 


TEU ME 1 WAS DREAMING 


♦ TRAVIS TRin 

WARNER HP. ■ PIB JP'CUT 


74 


64 


55 


13 


1 BRAKE FOR BRUNETTES 

M,,',pi. . ■■■.-.■. 


♦ RHETT AKINS 


® 


NEW^ 


1 


YOU HAVE THE RIGHT TO REMAIN SILENT 

■BP-nOK.^ ,S r ^■/,r.M 


PERFECT STRANGER 

^ACiri,: .VlR.^.lMCLIT 



CDFtecords showing an incfease In delectlons over the previous week, regardless of chart nwvement. Airpower awarded to those records which 
attain 3000 detections for the first time, #>Adeoc]ip availability. Calakig number is lor cassette single, w vinyl if cassette is unavailable. (C) 
Cas.wtte singte availability, ID) CO 5in0e availability, (M) Cassette n^axi single availaOility [T) VInyt maxi-single availability IV) Vinyl single avail- 
dt>|itV IXI CD mai(i-sii>gieavaitabitity. 1995, BiHboarci'BPi Communications. 



HOT COUNTRY RECURRENTS 





1 




2 


OLD ENOUGH TO^KNOW BETTER 


♦ WADE HAYES 

COLUMBIA 




2 


1 


8 


GONE COUNTRY 

^ ilLup.i iR m,:lih.l; 


♦ ALAN JACKSON 

ARlillA 




3 




2 


THIS TIME 

M M LLER 1.' MCANALLY fM MILLERM MCANAILV) 


♦ SAWYER BROWN 

CURB 




5 


3 


6 


PICKUP MAN 

. ;,1A'! 1 ClKlt ih PtRDf'A'.K K PHILLIPS!' 


♦ JOE DIFFIE 
• EPIC 




4 


2 


5 


NOT A MOMENT TOO SOON 

.1 ilPC JD.B GALLIUCRE iW pERRY J BARNHILLj 


♦ TIM MCGRAW 

CURB 




6 


4 


5 


COIN' THROUGH THE BIG 0 

y kVHIGrir IR PGCERS J WRIGHI.U WHIGHI 


MARK CHESNun 

DELCA 




7 


6 


10 


TAKE ME AS 1 AM 

S HENDRICKS 18 EUPIERO.K.STALEri 


♦ FAITH HILL 
WARNER BROS 




8 


7 


10 


IF 1 COULD MAKE A LIVING 

J rROU0<K.STEGALLR.MURRAH.A.JACKSON) 


♦ CUY WALKER 

GIANT 




11 


8 


28 


BE MY BABY TONIGHT 

: r-i-.LPli-.-i F HILL.RFAGANI 


♦ JOHN MICHAEL MONTGOMERY 

ATLANTIC 




U 


1? 


14 


KICK A LITTLE 

r I..-.' 11 ..P.\I..,LITTI£ TEXAS 'IP HOWEll.D O BRIEN BSEALSi 


♦ LITTLE TEXAS 

WARNER BRD.1 




13 


10 


13 


LIVIN' ON LOVE 

^ sur./.^ 1 IP ,;rKPOM 


♦ Al AN JACKSON 

AHISIA 




10 




2 


Ml VIDA LOCA (MY CRAZY LIFE) 

p TILL.; P foHELL 1= TILLIS.J.LEARY) 


♦ PAM TILLIS 

ARISTA 




16 


14 


10 


IF YOU'VE GOT LOVE 

S HENDRICKS IS SESKIN M 0 SANMBS) 


JOHN MICHAEL MONTGOMERY 
ATLANTIC 



14 




24 


29 


WINK 

ee£c^-:n p. cipiERo.rsKAPtRoi 


♦ NEAL MCCOY 
ATLANTIC 


15 


20 


IE 


8 


DOCTOR TIME ^ ^ ^ ^ 


♦ RICK TREVINO 

COIUMBIA 


16 


21 


15 


14 


SHE'S NOT THE CHEATIN' KIND 

C.COOP. HlM-I-Pi IP LILINM 


♦ BROOKS 4 DUNN 

ARISTA 


17 


9 


5 


3 


HERE 1 AM 

E GORDY JR 1! ARAUi 


♦ PATTY LOVELESS 
EPIC 


18 


15 


13 


21 


XXX'S AND OOO'S IAN AMERICAN GIRL) 

G.EUNDIS.H STINSON PANDAU.M BERGl 


TRISHA YEARWOOD 
MCA 


19 






1 


BETWEEN AN OLD MEMORY AND ME 

■11 epiii>\r. -K -.■ 1 '.=Pi 1 1 ■.PP 111 


TRAVIS TRITT 

■WARNER BROS 


20 


12 


9 


4 


TILL YOU LOVE ME 

T PPfi^S'J.P MiTMiPr p jlPiERO.GBURRl 


♦ REBA MCENTIRE 
MCA 


21 


18 


U 


13 


NOW 1 KNOW 

. -L-.; ; 1. ^PI J: >lL\LDC0OKl 


♦ LARI WHITE 

RCA 


22 


23 




13 


THIRD RATE ROMANCE 

BlAN'.-^I :. 1 ■. - :\' IMl 


♦ SAMMY KERSHAW 

MERCURY 


23 


22 


i; 


20 


DOWN ON THE FARM 

ISTPPl. 11 ,P .P.'.Pl r PHILLIPS,! LASETERi 


♦ TIM MCGRAW 

CURB 


24 


19 


19 


14 


BABY LIKES TO ROCK IT 

p pp-'l ■ ' t. p 1 !■>.'■ ir.p 1 P1PIE7,Y.| RICHMOND! 


♦ THE TRACTORS 

ARISTA 


25 




22 


19 


THIRD ROCK FROM THE SUN 

J SJITE . [IPPIE ■. rjREE\EBAUM.S 'rtHIPPLE.T MARTIN) 


♦ JOE DIFFIE 
EPIC 



^Videoctip availability, 
dropped t>elow the lop 



Recurrents are titles wh»ch have already appeared on the top 75 Singles & Tracks chart tof 20 weeks and have 
20. Commercial availability is not indicated on ttte recurrent chart. 



26 



BILLBOARD APRIL 15. 1995 



Country 



ARTISTS 



U S I C 





COuilT 


M 

kitk 


m 


B 





by Wade Jessen 

Nonstop flight: in the early stages of his first headlining concert 
tour, John Michael Montgomery debuts at No. 1 on Billboard's Top 
Country Albums chart with his third project for Atlantic. The self-titled 
album replaces "The Hits" by Garth Brooks (Liberty), who held that 
spot for a whopping 15 consecutive weeks. "I Can Love You Like That," 
the lead single from the Montgomery album, is the youngest release in 
the top 10, moving 7-4 in just eight weeks. After musing that "Santa will 
definitely come this year." Atlantic president Rick Blackburn was quick 
to give the lion's share of credit for the top-spot album debut to his staff. 

Blackburn says that while every component at the label level fell into 
place, there's no denying that Montgomery simply cut a great record. 
Blackburn also cited good luck and hard work in the song selection proc- 
ess, noting that Montgomery depends almost entirely on outside ma- 
terial. Montgomery's album debuts at No. 10 on The Billboard 200. Doug 
Stone captures the only other debut on Top Country Albums, with 
"Faith In Me, Faith In You" at No. 58, his first for Columbia. Stone co- 
produced the project with James Stroud. 

Open season; Reba McEntire's "The Heart Is A Lonely Hunter," 
from the MCA album "Read My Mind," takes the top spot on Billboard's 
Hot Country Singles & Tracks (3-1). McEntire's current release was 
written by Mark Sanders, Ed Hill, and Kim Williams. 

Stardust melody: Tracy Syrd's "No Ordinary Man" (MCA) is 
the Greatest Gainer of the week, increasing more than 3,700 units de- 
spite a small downward move (3-4). The album's lead single, "The Keeper 
Of The Stars," continues to spur retail activity and moves 11-8. 'The 
song's videoclip remains in heavy rotation at cable outlet CMT while the 
album approaches platinum status. Our Pacesetter award belongs to 
Shania Twain's ""The Woman In Me" (Mercury), which moves 24-23 
with a 15% sales bump. The album's lead single, "Whose Bed Have Your 
Boots Been Under," jumps 21-17, getting the checkered flag for Air- 
power status as well. Carson James, PD at WLWI Montgomery, Ala., 
notes the success of Twain's breakthrough single, saying the song is re- 
ceiving top 10 scores among respondents in audience call-out research. 
James says Twain's single is second only to John Michael Mont- 
gomery's new release in request tabulations. Twain is also No. 2 on Bill- 
board's Heatseekers chart. 

Texas TWO-STEP: The Texas flag waves over our remaining two Air- 
power recipients on Hot Country Singles & Tracks. Beaumont's Mark 
Chesnutt (Decca) leads the Airpower category, jumping 19-14 with the 
Ctjun-flavored "Gonna Get A Life," while Ty Herndon, a Dallas-area 
native, rounds out the weekly Airpower group with "What Mattered 
Most" (Epic) at No. 19. Tracy Lawrence chalks up a Hot Shot Debut 
vnth "Texas Tornado" at No. 64; it's the latest release from his Atlantic 
album "I See It Now." BlackUawk (Arista), Lisa Brokop (Patriot), 
Travis Tritt (Warner Bros.), and Perfect Stranger (Pacific) also post 
new entries on our singles chart this week. 



Indie Origins Pay Off For BNA's Lonestar 

Popular Live EP Gets Contrdct, Meets Fan Demand 



I BY JIM BESSN^AN 



NASHVILLE— Budding rock acts 
step up from indie labels to miOors 
all the time, but few country acts 
take the indie route that already has 
paid comparable dividends for 
Lonestar. 

The Nashville-based band of 
Texans cut a self-titled indie-label 
EP and has now signed to BNA, with 
a debut album, co-produced by Don 
Cook and Wally Wilson, possibly out 
by the fourth quarter of this year. 
Meanwhile, the heavily touring 
unit — consisting of vocalist/bassist 
John Rich, vocalist/guitarist Richey 
McDonald, keyboardist Dean Sams, 
guitarist Michael Britt, and former 
Canyon drummer Keech Rainwa- 
ter — is selling "Lonestar" at gigs 
and via indie distribution. 

The first band to play Nashville's 
Wildhorsc Saloon, Lonestar re- 
corded its six-song set live there in 
January. Under the Lonestar Rec- 
ords handle, manager Bill Carter re- 
leased the package in March, both to 
satisfy fan demand and to seek at- 
tention from major labels. 

Carter learned of the band via 
Cook, who was impressed enough by 
the band's live show and crowd re- 
sponse to want to get them in the 
studio. 

"We started looking for a record 
deal, but every time I went to see 
them live, people were just begging 
for a record," says Carter. "Getting 
a record deal takes months and 
sometimes years, but people wanted 
anything. We could sell a ton of al- 
bums if we had one." 

Carter then enlisted Wilson to re- 
cord Lonestar live at the WUdhorse 
on a DAT machine. 

"I heard it and just flipped," 
Carter says. "It was low budget, but 
the energy and sound were as good 
as anything we put out. I started 
handing it around to people, and the 
response was unanimous: It was 
great stuff." 

Lonestar immediately began sell- 
ing the album on the road, as in- 
tended. Carter, by then negotiating 
with the RCA Latwls Group, among 
others, was assisted by RLG's VP of 
sales, Ron Howie, in obtaining distri- 



bution. 

"I knew the major distributors, 
but not the indies," says Carter, 
whose clients also include Shenan- 
doah and Lari White. "I got a list of 
the (concert) markets where Lone- 
star was strong, and Ron offered to 
help get [the album] to the stores 
through indie distribution — with 
Randy Goodman's blessing." 

Goodman, RLG's senior VP/GM, 
also recalls that the indie product 
route contemplated by Lonestar 
occurred in the midst of the eventu- 
ally successful BNA contract negoti- 
ation. "We were pretty much hands 
off," he says. "We didn't want them 
to stop on our account, and at the end 
of the day, I think it will be a real 
good artist development tool for us. 
With as many dates as they play, I 
think we'll see a nice sales pattern, 
not unlike (what] you find with alter- 
native rock bands or our experience 
with the Dave Matthews Band, for 
example." 

Lonestar's live chops, which fu^t 
hooked Cook and Carter and then 
RLG, is also cited by Mark Gammon, 
director of distribution at Southwest 
Wholesale in Houston, one of the in- 
die distributors suggested by Howie 
and now moving Lonestar product 

"I was a musician for 15 years and 
know how it is to go out and work 
and get really tight on the road, so 
I'm looking for big things with 
them," says Gammon. His company, 
a major rap one-stop that services 
the Southwest, had scored last year 
with the Smoking Armadillos, a 
CurW Atlantic country group, which 
had a similar initial indie EP outing. 
Southwest is also working the Pacific 
Records album by the Tyler. Texas, 
country group Perfect Stranger. 

"There might be some trouble 
with radio because ['Lonestar' is] a 
live record," Gammon says, "but 
whenever they put out a studio al- 
bum, it should be pretty damn big, 
because they're very talented." 

Southwest has had the Lonestar 
title only a few weeks and hasn't 
been able to monitor sales yet The 
band's McDonald says the EP — a 
mix of originals and covers — sold 
perhaps 100 CDs and cassettes dur- 
ing a recent Richmond, Va./ 



Greenville, S.C./Kennesaw, Ga., 
swing. 

Lonestar's tour itinerary. Carter 
says, provides the foundation for 
sales efforts. Other Lonestar fan 
strongholds, he adds, are Nashville; 
Roanoke, Va; Reno, Nov.; SL Louis; 
Dallas; Fort Myers, Fla.; Tulsa, 
Okla.; Fort Smith, Ark.; and Colum- 
bus, Mo. 

"We're pulling ourselves up by our 
bootstraps," says Carter, who is re- 
luctant to call himself Lonestar Rec- 
ords president because "I don't want 
calls about signing artists!" But he 
has signed on indie promoters on be- 
half of "Lonestar" and has created a 
retail poster campaign to cross-pro- 
mote local club gigs. He is also invit- 
ing retailers to the shows and serv- 
icing some stores directly from his 
office. 

"The quality's so good I may sell it 
to BNA as a BNA/Lonestar EP," 
Carter adds. "If it does well in the 
stores and gets a little regional air- 
play, who knows? At least we have 
something out there we're really 
proud of that represents the band 
very well." 

"They're a real touring band — not 
contrived," adds Goodman. "We walk 
into this project with Bill Carter 
managing, William Morris booking, 
and Don Cook producing — three of 
the strongest entities in Nashville 
right there at our disposal. Then we 
hear them play live and the new stu- 
dio track they've put down, and we're 
over the top." 

But Lonestar's new label isn't 
alone in sensing excitement over the 
signing. Liberty's senior VP ot pro- 
motion. Bill Catino, who worked at 
Cleveland International Records 
when its CBS/Epic-distributed 
Meatloaf debut album hit big, recalls 
well how major labels' success can 
start with small indie labels. 

"In the pop world, radio pays little 
attention to singles charts," Catino 
says. "They watch for breakout ac- 
tion and sales activity. So I think it's 
very healthy to see some of the small 
independent labels having success at 
country, even on a regional basis. It 
helps to get us out of the chart men- 
tality that country programmers 
seem so driven by." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

TITLE IPiiblishtt ' Lictnsing Ort) SUttt Muuc Oist 

K lOAUU (Siirteen Stirs BHI/Doit Slin. ASCAP) HL 
24 MTi MCI IN AISTIR (Squirt Wast. ASCAP/Howlin 

Ml ASCAP/Rb« Biins. BHl/Onpnil HonBtOwn ShMt 

eMI) WBU 

U lirrWM THE WIND llOVSCAu*crim.BW) 

11 IS ART root CAR tCC iSanv T>ia BMI/TtrilM MV 
Golden Reed ASCAP/New OiriHi. ASCAP) Hl/WBM 

41 lEID IT UNTIL H BlUKS lAlnw. ASCAP/HoJmci 

CiHk. ASCAf>/rotTr)"i l">'l. ASCAP/F«u)i Ion;. 

ASCAP) Hl/WBM 
» lETWEEN THE TWO OF THEM CAIabatni Bind ASCAP/ 

WildCOuniD ASCAPl WBU 
SI llfiCER FISH TO FIT (Fiiien Curlii. BHiaenirtiid*. 

BMI/Miki Curb. BW) WBM 

12 THE Ml <Soin«timts Yoe Wii. ASCAP/AII Nebons. 
ASCAP/Hocturnal Edipu, BHI/Cantft-eMG. BW 
UinflHDolii BMI) HBM/HL 

It lltlA NTDC (Alma ASCAP/Wamr-TsmtiliM. Bmi 

HiilK CMilx BUI) WBU 
4S ours ILOOD (Alma ASCAP/Mifnasoni. BUVRed 

Ouill BUI) WBM 
S3 CLONH IN VOIR lODEO (Emily Boattit BHI/Careen- 

BUG. BMI) HL 

U DIDR'T HAVE TOU (Mifnauint BHl/Fed Oial. BUL/ 

Kttler Bof BUVSnni Ouavef. BMI) 
43 DOWH IR FLAMES (Warntf- Tamerlane BUVFIyini 

Outcnmati. BMl'Jan Slevtnv BUI) WBM 
71 EAST IS ODE. TWO. THREE (EHI Black-KHl. BW) 



RIGHTS/SHEET MUSIC 



23 FAITH IH HE. FAITH IH TOU (WB. AS(»P/B<| h»t\vy 

ASCAP/AvalOA Way, ASCAP) WBM 
41 FALL IR LOVE [Sony doss Keys. ASCAP/Kim WiUiimt. 

ASCAP/Acutl-flaia. BMI) WBM/'HL 
22 FOR A CHIHGE (lo^e Thii Town ASCAP/iU <ha Town 

mnitt. BMI/Nen Woil BMI) WBM/HL 
SI CET OVER IT (C*r>«'i BMC BUi/a»ik*i Mak*<. BMi/ 

8e Mutt, ASCAP) HL 

3 GIVE HE ONE HORE SHOT (Uaypop. BUI/Wildcoun[ry. 
BUI) WBM 

14 fiOKHA en I UfE (Wa<nar Sou'ce SESAC/Dimda 

lam SESAO/Uighly N.ce. BMI/Liuderuncs. BMI) WBU 
1 THE HURT IS I lORELY HUNTER (SEirttruck Wntert 

C(o«p, ASCAP/Mafk 0, ASCAP/Sonj C'MS Reyi. 

ASCitP/Ne* Haven. BMI) WBM/HL 
II HOUSE OF CIIOS (Why Walk. ASCAPl 
V I IH WHO 1 AH (Great Cumbertind. BMI/Oianwnd 

Sliuck. BUI) WBM 
14 I BRUE FOR IIHNEnES (Reynsong. BMI/Howe 

Sound. BMI/liwyer'i Hile BUl/Sony Tree, SMI) HI 

4 t CAn LOVE TOU LIKE THAT (Oiafnamj Cuts, BUI/ 
Wonderland. BU(/Critef>an, ASCAP/Second Wave, 
ASCAP/Ful Keel ASCAP/Fniods And Anjeli. ASCAP) 
WBU/HL 

27 I D0H7 BELIEVE IR GOOOBVE (Ttavelin Zoo. ASCAP/ 
Seventh Son. ASCAP/Dub loo. BUI) WBM 

47 I DOR'T IHOW HUT I'VE lEEH TOLD) (Warnet- 
laiTiBrlane. BUl/JanDiUn, BUI) WBM 

5S IF I WERE rOI (S»iin4b«ani. BMI/Fui KeH. ASCAP/ 



FtfTtnifl, ASCAP) WBM 
40 IF TOVRE GORNA HILL I'H OOHHA CRAWL [Sonft 

Of PolyCrifn. BUI/HatD»(Gane. BMI/Button Willow. 
BUI) HL 

H TH LmHG I? TO HER LOW EXPECTATIOHS (Po4ygiarr< 
Intl. ASCAP/Rinfer Bob, ASCAP/Holhin' Bui Net. 
SESACVCMI, SESACI 
32 rU STILL DIHCir WITH TOH (Sony Tiee. BMI) HI 
SO I SHOULD HIVE BEEN TRUE (S«ny Tree. BMI/Ravl 
Malo, BUl'Nifhl Rainbow ASCAP/Mjtia:as, ASCAP) 

20 I WAS ILOWH AWAT (Careefi-fiMC. BMI/Doo laynt 
BW) HI 

I THE KEEPER OF THE STARS (Son|S 01 PblrGiatn. BML/ 

Pal T.tne, BUl/New Haven. BMI/Fulpit R»ck, BHl/ 

Muriah. BMI) HiyWBM 
13 THE UKES OF ME IMayoop. 6U(/WildCDuntry. SMI/Sofiy 

Cross KC7S. ASCAP) WBM/Hl 
I UfSnCK PROMISES (Polygram lull. ASCAP/Vsg-O- 

Music ASCAP/Iom Cotlms, BMtl HL/WBM 
fi UTTLE HISS KOmT TORI (Sony Tree BMI/Shcwhily 

BUI) HL 

52 LOOK AT HE HOW (Saverth Son. ASCAP/Niw Court 
BMI) WBM 

44 LOOKING FOR THE LIGHT (Slarstruck Writers Group 

ASCAP/'NB. ASCAP/Patra Janui. ASCAP/Hearl (X A 

Chdd. ASCAP) WBU 
11 LOOK WHAT FOUOWEO HE HOHE (EMI Bliekwood 

BMI/Forrest Hilll. BUI) W6M/KL 
31 HT MHD OF GIRL (Ciratit-BMG. BMI/AIabama Band. 

ASCAP/Wildcoualry. ASCAP) WBM/HL 
11 ONE AND ORLT LOVE (BUG. ASCAP/Careen-BMG 

BMI) HL 



n 0irE0PTNeSCM6HTtmarnw-T*Mir1ant.BMI/$fliiT 

Tree. BUI) 

57 PARTY CROWD (H2D. AS(^P/Amtrcaii Ramance 
ASCAP) 

II DEFRIED DREAMS (7omba. ASCAP/UOIhouu. BMI/ 

Songs 01 PofrGram BUI) WBM/Hl 
61 fiOCKJH' THE ROCI (MCA, ASCAP/Giry Ban. ASCAP) 
31 SHE FEELS LIKE A BRIHB HEW Ml TONIGHT (Acuff 

Rose BHl) WBM 
2 SO HELP ME GIRL (SoncwMHS Ink, BMl/Teiai Wed|e. 

»SMP) HL 

35 SOHEWHERE IH THE VICIRITT OF THE HEART (Ensicn 
ASUP/Hidden Planet. BMI/(;auda. ASCAP/Buchu. 
ASCAP) HL 

II SONG FOR THE UFE (Tessa. BMIl WBU 

21 STANDING OH THE EDGE OF GOOOrE (Kicking Bird. 

BMl/Son, Tree, BMl/Ediilo Sound BMI) HI 
2« STAT FOREVER (WS ASCAP/Blue Galof. ASCAP/ 

Mavenck. ASCAP^'We BUI/Hecktona. BMI/Forisliariow. 

BMI) WBU 

34 SUMMEff'S COHir IBIackatied BMI/lrvmg. BHl) WBU 
73 TELL ME I WAS DREIHINC (Pott Oak. BMl/Bcasi Crab 
BUI) 

U TENDER WHEN I WANT TO BE IWtiy Walk. ASCAP) CLU 

M TEXAS TORNIOO (Sony Trea, BMI) 

II THirS HOW TOU KNOW (WHEN YOU'RE IN LOVE) 

(Alffio, ASCAP/LaSongs. Ascap/Taste Auctwn, BMI/ 
Waciisa River. BMI) wBM 
70 THirS lUST ABOUT RIGHT (Warner Ta inert ane, SMl) 
7 THINUr ABOUT TOU (Siarta Home. ASCAP/AMR 
ASCAP/Greal Cumtwriand. BMI/Oiamond Struck, BMl) 
WBM 

IS THIS WOMAN AND THIS HAN (Almo. ASCAP/Banatuck 



ASCAP/WB. ASCAP/lunn music. ASCAP) WBM 
U TRUE TO HIS WORD (Farrenuff. ASCAP/fiill KmI, 

ASCAP/Farien Curbs. BMl/M.ka Curb. BMI/Atigust Wind, 

BUfLongitude BUI/Georgtan Hills. BMI) WBM • 
4« UPSTAIRS DOWHTOWR (Songi 01 PolTCnm. BUI/ 

TokecD. BMI) HI 
S4 WHAfLL TOU DO ABOUT ME (Comhai. ASCAP/EHI 

Blackwood. BMI) HL 

11 WHAT MAHEREO MOST IGary But. ASCAP/UCI. 
ASCAP/AjiusI Wind. BMiaonpttidi BMI/Albadi's 
Pavi BMl) WBkl/Hl 

41 WHEH TOU SAT NOTHING IT AU (MCA. ASCAP/Oen 
ScliliU. ASCAP/Screen Ccms EMI. BHI/Scaf1«t MMn. 
BUI) HL 

SI WHERE I USED TO HIVE A HEART (Hayes Street. 

ASCAP/Craij B'tkhaidl, ASCAP) WBM 

30 WHEREVER TOU GO (Blaikmd BMI.^rvm{. BW) WBU 
5 WHICH BRIDGE TO CROSS (WHICH BRIDGE TO BURN] 

[Benefit BMI.'^tallion BWIi'Sany BUI) WBM/HL 
17 WHOSE lEO HIVE YOUR lOOTS BEEN INDER (Sliiaii 
Iwa-n BMi:Zom33 ASCAP) WBM 

12 WIILIN' TO Will (Polygram Int'l ASCAP/St lulien, 
ASCAP) HI 

41 WORUr FOR THE WEEUND tCupit. BHI/Cupit 
Memanes ASUP] 

31 TOU AIHI MUCH FUR (Soogs 01 PolyGfam, BMI/ 
Tokeco. BMI) HL 

37 TOU CIR'T HAKE A HEART LOVE SOUEIODT (Victoria 
Kay, ASCAP/BMG ASCAP/trtlle Beafle, ASCAP) HL 

33 TOU DOR'T EVER HHOW WHO I IM (Siiny Cioss Keys, 
ASCAP/PBiple Ciayon, ASCAP) HL 

7S YOU HAVE THE RIGHT TO REMAIN SILENT (Co-Heart 
SUt) 
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THIS WEEK 


LAST WEEK 


2WKSAG0 


WKS ON CHART 


ARTIST TITLE 

LABEL & NUMBtRWSTRIBLfTING LABEL (SUGGESTED LIST PRICE OR LOLjrvflLENT FOR CASSETTLOTt 


PEAK POSITION 










* * * No. 1/Shot Debut* ★ ★ 




CT) 


NEW^ 


1 


JOHN MICHAEL MONTGOMERV 

«lLAMICS2::aAG:lC-9&:e,98j l*«hs«lNft 1 


JOHN (.tlCHAEL MONTGOMERY 


1 


£ 


1 


1 


16 


GARTH BROOKS A' liberty ?%b9 do g&is w) 


THE HITS 


1 


3 


2 


2 




TIM MCGRAWA'CURB 77659(9 9a'159B) 


NOT A MOMENT TOO SOON 


1 


CD 








★ ★ * Greatest Gainer* * * 




3 


5 


43 


TRACY BYRD • mca io«91 (10 gft tS.-Mi 


NO Ot?DINARY MAN 


3 


CD 


e 


9 


8 


_ NOW that CVE FOUND YOU: A COLIECIION 
RO(JKDEf< 0325* (9 9&15 98( OR 


5 


6 


4 


4 


27 


CLAY WALKER • giant aiwrnrntt BROS. iia-9s<>s.9B> 


IF 1 COULD MAKE A LIVING 


4 


7 


i 


3 


64 


jefffoxworthya 

WARNER BROS. 45314 (9 9^15^) n 


YOU MIGHT BE A REDNECK IF... 


3 


S 


8 


7 


10 


SAWYER BROWN • curb 7>6B9il0.3a'ls.wl 


GREATEST HITS 1990.1996 


S 


9 


7 


6 


7 


TRISHA YEARWOOD MCA 11201 (109&15.9fil 


THINKIN' ABOUT YOU 


3 


10 


10 


12 


61 


THE MAVERICKS A MCA 10961 (g.gsdS.SBiH 


WHAT A CRYING SHAME 


6 


OD 


12 


14 


36 


JOE DIFFIEA EPIC643S7(SOmil0.9SEai5.9BI 


TH(RO ROCK FROM THE SUN 


6 


12 


9 


8 


33 


THE TRACTORS A arista 1S72B (9.9e'15.9Sl ■ 


THE TRACTORS 


2 


13 


11 


15 


43 


VINCE GILL A MCA 11047 DO 9EVls.9ei 


WHEN LOVE RNDS YOU 


2 


OD 


17 


16 


21 


GEORGE STRAITA MCA 11092<lO9a/15.9B) 


LEAD ON 


1 


15 


16 


20 


27 


ALABAMA • ROL 66410 (109&15 981 


GREATEST HITS VOL. 3 


12 


U 


IS 


10 


10 


NEAL MCCOY Atlantic B2mM aoM/ii.m 


YOU GOnA LOVE THAT 


10 


17 


13 


11 


26 


MARY CHAPIN CARPENTER A 

COLUMBIA 64327,SONV I10,9fl E(J16 9fl) 


STONES IN THE ROAD 


1 


11 


14 


13 


40 


ALAN JACKSON A' arista 18759 (10.98/15.9B) 


WHO 1 AM 


1 


OD 


21 


19 


13 


WADE HAYES Columbia e64i2'S0Nv (7 98 Eo*! i.9ei ■ 


OLD ENOUGH TO KNOW BETTER 


19 


» 


19 


17 


42 


DAVID BALLA WARNER BROS 45562 (9 9ai5 9B1 


THINKIN' PROBLEM 


6 


21 


18 


18 


49 


REBA MCENTIRE A' MCA 10994 (1Q.9&15 9BI 


READ MY MIND 


2 


22 


20 


21 


27 


BROOKS A DUNN A arista 18765 (10.96/15 981 


WAITIN' ON SUNDOWN 


1 


QD 








★ * * Pacesetter ♦ * ♦ 




24 


26 


8 


SHANIA TWAIN MEIiCURV 522886 (10.98 Ea : SB 


THE WOMAN IN ME 


23 


24 


22 


23 


62 


JOHN MICHAEL MONTGOMERY A' ATVAN1IC8255«'«£I!09&'159B> KICKIN' it up 


1 


2S 


23 


22 


4 


JOHN BERRY patriot 28495.1(BERT7i10.96(I5.«1 


STANDING ON THE EDGE 


22 


« 


25 


25 


37 


DIAMOND RIO • arista 18745(9 98/15 98} 


LOVE A liniE STRONGER 


13 


27 


26 


30 


41 


LARI WHITE (0 66395(996/15.9810 


WISHES 


24 


QD 


29 




2 


TANYA TUCKER UBERTV 28943 (10 9&15 98) 


FIRE TO FIRE 


28 


2S 


27 


28 


10 


HANK WILLIAMS, JR. MCG CURB 77690CURB (9 98/15 961 


HOG WILD 


14 


(W, 


31 


33 


32 


PATTY LOVELESS • lpic 64lBftS0Nr (9.98 E(H5 981 


WHEN FALLEN ANGELS FLY 


8 


31 


30 


27 


28 


TRACY LAWRENCE • ATUVNTIC 8?656/AG(109&15 98l 


1 SEE IT NOW 


3 


32 


2S 


24 


4 


RICK TREVINO Columbia 66771/soky (998 E*15 981 


LOOKING FOR THE LIGHT 


24 


33 


33 


32 


79 


REBA MCENTIRE A' MCA 10906 (10 98(15 981 


GREATEST HITS VOLUME TWO 


1 


34 


34 


36 


49 


RAM TILUS • ARISTA 1B75B (9.9(^15 981 


SWEETHEART'S DANCE 


6 


OD 


39 


34 


27 


TOBY KEITH • I^LVDOR 523407 (109&t5. 98) 


BOOMTOWN 


8 


X 


32 


29 


61 


BLJU:KHAWKA arista 18708(998/15.98) 


BLACKHAWK 


15 
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i 




£ 


WKS AGO 


z 

o 






1 


in 






ARTIST 


TITLE 




X 


3 




i 


LABEL t NUMBER/DISTRIBUTtNG LABEL (SUQGESTED UST PRK:e OR E(XJIV(U£NT) 




37 


38 


50 


3 


MARTY STWUrr tta il2W(10i«R9.9ei 


the MARTY PARTY HTT PACX 


37 


31 


37 


39 


133 


GEORGE STRAITA* MCA lOUl Iia98n5.9e) 


PURE COUNTRY (SOUNDTRACK) 


1 


3i 


35 


31 


13 


SHENANDOAH liberty 3ll09lI0.9e/l5.96lH 


IN THE VICINITY OF THE HEART 


31 


40 


36 


37 


144 


MARY CHAPIN CARPENTER A' 


COME ON COME ON 


6 


41 


42 


41 


130 


OT?T» /im'nfc^s* 98) * * ""'■^ 


1 


42 


45 


44 


24 


VARIOUS ARTISTS 


KEITH WHTTLEY/A TRIBUTE ALBUM 


42 


43 


40 


35 


56 


JOHN BERRY • [i?EBl< s«7:' r-",'! ? 9a)B 


JOHN BERRY 


13 


44 


43 


53 


3 


BROTHER PHELPS ; 1 1. 1 10.98(1S.9I>IH 


ANY WAY THE WIND BLOWS 


43 


45 


41 


40 


73 


FAITH HILLA WARNER BROS. 45389 19.98/15 98) ■ 


TAKE ME AS 1 AM 


7 


46 


44 


38 


26 


CLINT BLACK • RCA 66419 (1098/16.98) 


ONE EMOTION 


8 


47 


48 


48 


110 


BROOKS A DUNN A* arista 18716 (1098/15 98) 


HARD WORKIN' MAN 


2 


4S 


46 


42 


27 


LITTLE TEXAS • WARNER BROS 45739 (109^ 5 981 


KICK A LITTLE 


10 


49 


47 


46 


190 


BROOKS A DUNN A^ arista IBG5B (99^15 96) 


BRAND NEW MAN 


3 




50 


51 


29 


MARK CHESNUTT • OEOCA 1 1094M> (1096/15 981 


WHAT A WAY TO LIVE 


15 


51 


56 


71 


19 


HAL KETCHUM curb 77660 (1098/15-98) 


EVERY LinLE WORD 


31 


52 


54 


54 


81 


MARTINA MCBRIDE • RCA 66288 (9.98/1 5 96) ■ 


THE WAY THAT 1 AM 


14 


53 


52 


45 


11 


JEFF FOXWORTHY LAUGtdfW HYEHA 2043 (4 96« 98) 


THE REDNECK TEST VOLUME 13 


45 


54 


58 


62 


125 


JOHN MICHAEL MONTGOMERY A' >TLANT'C 824?0AG(9 9El59aiB DFE'SADANCE 


4 


55 


51 


49 


21 


DOUG STONE ( ric bfcfe:ij.MNY iio9BLQ'i5 9nj 


GREATEST HITS VOLUME 1 


29 


SS 


59 


60 


62 


COLLIN RAYE • EPIC 53952/SONY (9-98 EQri5-98) 


EXTREMES 


12 


57 


60 


61 


6 


GEORGE DUCAS UBERTY 28329 (9.9e/13 98)B 


GEORGE DUCAS 


57 


L JO ./ 


NEW^ 


1 


DOUG STONE COLUMBIA 64330/SONr (9 96 EIVI 5 98) 


FAITH IN ME FAITH IN YOU 


58 


59 


53 


43 


21 


BILLY RAY CYRUS • MERCURY 526061 (10.96 E(yi69e) 


STORM IN THE HEARTLAND 


11 


60 


55 


.55 


135 


VINCE GILL A* MCA ]0630(lO9&15.9e) 


1 STILL BELIEVE IN YOU 




61 


61 


58 


32 


KEN MELLONS EPtC S3746.WNY (9 98 E(V15.96) ■ 


KEN MELLONS 


42 


62 


57 


52 


83 


GARTH BROOKSA'uBERTYa0857(109ert6.9e) 


IN PIECES 


1 


63 


62 


66 


49 


RANDY TRAVIS • WARNER BROS 45501 (10 98/15.96) 


THIS IS ME 


10 


64 


70 


70 


99 


LITTLE TEXAS A WARNER BROS 45276(9 98/15.98) 


BIG TIME 


6 


65 


49 


57 


11 


RHETT AKINS DECCA 1 109avCA (1096/15.98) ■ 


A THOUSAND MEMORIES 




66 


65 


72 


106 


DWIGHT YOAKAM A' REPR(SE 45241/WARNER BROS. (I0.9»l5.9ei THIS TIME 


4 


97 


66 


56 


41 


SAMMY KERSHAW • mercury U2I25 (1096 imiM 


FEELIN* GOOD TRAIN 


9 


91 


73 


67 


3 


JEFF FOXWORTHY laughing hyena 207914 98/8.96) 


THE ORIGINAL 


67 


99 


72 


63 


47 


TRAVIS TRITT A WARNER BROS 45603 (10.96^5.961 


TEN FEET TAU A BULLETPROOF 


3 


70 


71 


59 


21 


AARON TIPPIN RCA 66420 (10 98/15,981 


LOOKIN' BACK AT MYSELF 


19 


71 


67 


64 


29 


CHARLIE DANIELS [P(C 64(82.SONY (5 98E(V9 9B) 


SUPER HITS 


53 


uv 


RE-ENTRT 


2 


JEFF FOXWORTHY UVUGHING hyena 2060 (4 98/8.96) 


SOLD OUT 


72 


73 


64 


74 


37 


WILLIE NELSON COLUMBIA 641S4/SONY (5.98 EOS 981 


SUPER HITS 


40 


74 


74 


75 


77 


^lf"fi mJifJ!^. (109*15-961 ™E SONGSOF THE EAGLES 


1 


75 


68 


68 


60 


NEAL MCCOY • Atlantic e2S6SjK (l0-9ftl5 98) ■ 


NO DOUBT ABOUT IT 


13 



CD Albums with ITw greatesl sales gains ttiis week. •Recording Industry Assn. Of America (RIAA) certification for sales ct 500,00 units. 4RIAA certification for sales of 1 million units, witti multimitlion sellers indicated t>y a numeral following lh« symtxil. 'Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, at suggested lists. Tape prices marked EQ, and all (Ahe* CD prices, are equivalent prices, whoh are projected from wholesale prtces. Greatest Gairwr shows cha»f s largest unit increase. Pacesefler indicates b<ggesl percentage growth 
Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeker title, c 19S5, Bitlboard/BPI Communications, and SoundScan, Inc. 



Biliboad. Top Country Catalog AlhuniR. 



COMPILED FROM « NtTIONU. SAMPLE OF RETUL STORE MD 
RACK SALES REPORTS COLLECTED, COMPILED, AHD PROVIDED BY 

FOR WEEK ENDING APRIL 15, 1995 



THIS 
WEEK' 


LAST 
WEEK 


ARTIST TITLE 

LABEL 4 NUMOER/OISTRIBUTIHG LABa (SUCKESTED UST PR(CE OR E(3UIVALENT FOR CASSETTE-CD) 


WKS. ON 
CHART 




THIS 
WEEK 


LAST 
WEEK 




WKS, ON 
CHART 




1 


PATSY CLINEA'MCA 12' (7 96.12 981 174»eeksa(No 1 


GREATEST HITS 


204 




14 


13 


MARY CHAPIN CARPENTER A Columbia 46077,WNr (8 9eEa'13.98) 


SHOOTING STRAIGHT IN THE DARK 


28 


2 


2 


HANK WILLIAMS, JR. CUHB 77638 16 9et9 98| 


GREATEST HITS. VOL. 1 


18 




15 


16 


PATSY CLINE MCA 4038 ;7 9ft'129e) 


THE PATSY CLINE STORY 


38 


3 


3 


REBA MCENTIRE A mca 4979' |7 9a'12 %i 


GREATEST HITS 


202 




11 


18 


KENNY ROGERSA UBERTr46]0&UP1TOL (9 98(15 98) 


TWENTY GREATEST HITS 


97 


4 


4 


THE CHARLIE DANIELS BAND A ei>(C3B79SWNV(7 9eEail 98) 


A DECADE OF HITS 


204 




17 


20 


TRISHA YEARWOOD A' mca 10297 (9 98' 15 96] 


TRISHA YEARWOOD 


5 


i 


5 


KEITH WHITLEY A BM ;27; (9 9ai3 98[ 


GREATEST HITS 


56 




18 


19 


ALABAMAA RCA 6825 (7 9811.96) 


ALABAMA LIVE 


75 


t 


6 


GEORGE STRAITA t/u 42035 (7.9«'12 98) 


GREATEST HITS, VOL, 2 


204 




19 




ALABAMA A' l»CA 7)70* (9 9a'13 98) 


GREATEST HITS 


193 


7 


7 


JOHN ANDERSON A eNA 61029 (9 9a'13 961 


SEMINOLE WIND 


9 




20 


15 


GEORGE STRAIT • MCA 10450 (9.9&'15.96l 


TEN STRAIT HITS 


47 


1 


8 


GEORGE STRAIT A" MM 5567* (7 9»12 98) 


GEORGE STRAIT'S GREATEST HITS 


202 




21 


17 


TRAVIS TRITTA WARtlERBROS 45048(10.98(1598) 


T-R-O-U-BLE 


4 


9 


9 


GEORGE JONES A E(^40776(SONY(S.9aE4^ 98) 


SUPER HITS 


189 




22 


25 


REBA MCENTIRE A' MCA 1040c (10 9a'l5 9B( 


FOR BROKEN HEART 


e 


10 


12 


WAYLON JENNINGS A' RU s;06- (8 98) 


GREATEST HITS 


80 




23 


22 


ALABAMAA RCA61040 (9 9813 98) 


GREATEST HITS VOL. 2 


41 


11 


10 


VINCE GILt MCA 10140 [9 9ai5 96) 


POCKET FULL OF GOLD 


14 




24 




TRAVIS TRITT WARNER BROS 26589(9 9813 981 


ITS ALL ABOUT TO CHANGE 


4 


12 


14 


ANNE MURRAY A* liberty 46058 17 9&:2 98) 


GREATEST HITS 


138 




29 


24 


WYNONNA A' CURB 10529MCA do 9ai5 981 


VYYNONNA 


5 


13 


11 


HANK WILLIAMS mercury 823293 (7 96 Eaio 9ei 


24 GREATEST HITS 


10 


Catalog i\tnjm 3f« 04(Mf tlKM wnict) are re^tennc signiricanl sales, c 1995. Billb(»(T];BPI CwnmunicatMns and Soun(lS(^n. (nc. 
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Hot Latin Tracks . 











COMPILED FAOM A NATIONAL SAMPLE OF AIRPUY SUPPLIED BT BROADCAST 
DATA SYSTEMS' RADtO TRACK SERVICE. 94 LATIN MUSK STATIONS ABE 
ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A WEEK 


THIS 
WEEI 


LAST 
WEEI 


> a 

CM < 


IS 


ARTIST 

lABaWSTffiBUTING LABEL 


TITLE 

SONGWRITEfi 










★ * ★ No. 1 ★ * * 


CD 


4 


4 


11 


SELENA 

EH) LATIN l«MEkdNo. 1 


FOTOS Y RECUERDOS 
(C.HYI«£3 


2 


1 


2 


7 


LA MAFIA 


TOMA Ml AMOR 


3 


3 


3 


5 


LOSDINNOS 

1 J N VXJ'T ONC V 1 SA 


EL TAXISTA 

;j SEBl^S^lnN■| 


4 


2 


1 


U 


BRONCO 

FONOVISA 


QUE NO ME OLVlOE 


CD 


■E-EIITIT 


22 


SEUNA 


* NO ME QUEDA MAS 


(T) 


RE-Eimn 


23 


SEL£NA 


« BIDI BIDI BOM BOM 

(S.QUiNTANILLA.P.ASr JDILX!' 


CT) 


13 




2 


LOS TIGRES DEL NORTE 


LA FAMA DE LA PAREJA 


s 


6 


9 


4 


LIBERACION 


A ESA 


1 


7 


10 


6 


LAURA PAUSINI 


♦ AMORES EXTRANOS 

(A VftiSIGLIO R BUTI CHEOPE M MARAT' 


10 


10 


12 


3 


CRISTIAN 


AZULGRIS 

lA.MANZANERCR O^NTCP.flL) 


11 


9 


E 


10 


MYRIAM HERNANDEZ 


« ESE HOMBRE 

:M A HAMlFfEZ!' 




IS 




2 


BANDA RITMO ROJO 


Ml CORAZON LLORO 


13 


5 


7 


8 


FAMA 


♦ AMOR PERDONAME 


Ci4) 


26 


37 


3 


ALVARO TORRES 


♦ REENCUENTRO 

lA 'GN.iiLS:! 


Ci5) 


19 




2 


LOS Fucmvos 


SI IE VAS 

;y A GALfifi/A; 


16 


8 


5 


10 


LUIS MIGUEL 

V.I/. ia: NA 


TODO Y NADA 

i; '.iAHR;f.:i:. 


17 


17 


22 


3 


JOHNNY RIVERA 


SE PARECIA TANTO A Tl 

R i;;iiFr!; 


CIS) 


NEW^ 


1 


THE BARRIO BOVZZ 


UNA VE2 MAS 

.> C ^ORFFR w FLC^Ei,, 


19 


14 


17 


9 


SPARX 


♦ QUE DEBO HACER 

I /..TONIO,' MGRRii'i 


20 


11 


11 


8 


RICARDO ARJONA ♦ REALMENTE NO ESTOY TAN SOLO 

S.-\" .RARjCNA.i 


21 


18 


25 


8 


GRACIELA BELTRAN 


♦ TESORO 

W£ CASTRO 




24 


16 


6 


BANDA MAGUEY 


EVA MARIA 

rl' MFRMfhlV L .\RMFMtl---i:i 


23 


20 


15 


8 


FITO OLIVARES 


CUPIDO BANDIDO 

R :X VARF5 


24 


16 


18 


21 


PHMO FERNMIDEZ 

fOLVSMllUmiO 


Ml FORMA DE SENTIR 

J M DF. FAVF^l 


2S 


22 


31 


24 


SPARX 

F0N0VI5A 


♦ TE AMO, TE AMD, TE AMO 


2( 


21 


14 


11 


BANDA PACHUCO 

ILNAFONOVBA 


MITAD TU. MITAD YO 


(ID 


36 


29 


4 


MARCELO CEZAN 


♦ TOMA TU TIEMPO Y SUENA 

'iF SALGAQDi 


fa) 


NEW^ 


1 


MIMI IBARRA 


NO PUEDE SER 

M tRARRA 


fa) 


NEW^ 


1 


INDUSTRIA DEL AMOR 


SIEMPRE TE VOY A QUERER 


30 


27 


13 


9 


LOS MIER 


♦ BORDADA A MANO 

: Lj 5 


jj 


29 


33 


7 


JOSE JAVIER SOUS 

fONOvlSA 


SE REMATA EL JACALITO 

cp[Rf,';_,:.:: 


32 


23 


27 


3 


ALEJANDRA GUZMAN 


♦ DESPERTAR 


33 


30 


24 


11 


LOS REHENES 


PREGUNTAME A Ml 


34 


37 




19 


LA piFERENZIA 


♦ LINDA CHAPARRITA 


® 


NEW^ 


1 


RAMON AYALA JR. 


YO SEQUE NO ES FELIZ 

L DA% 


3( 


31 


19 


4 


CHARUEMASSO 


AUN ME GUSTAS TU 

F'MROD'J 


37 


35 


40 


3 


LUCERO 


QUIEN SOY YO 

R fere: EOT 'A 


(M) 


NEW^ 


1 


LOS CAMINANTES 


QUERERTE ASI 

iA OEFtA'^:: 


33 


28 


21 


7 


EZEQUIEL PENA 


TU CASTIGO 

!M A ;,LV. 


4« 


34 


20 


II 


DIVINO 


LLORARAS 

A RAM RF/ 






1 TROPICAL SALSA 


j REGIONAL MEXICAN 



28 STATIONS 



1 LAURA PAUSINI WEA LAHNA 
AMORES EXTRANOS 

2 MYRIAM HERNANDEZ WEA 
LATINA ESE HOMBRL 

3 CRISTIM MELODY.TONOVISA 
AZUL GRIS 

4 ALVARO TORRES CMi latin 
REENCUENTRO 

5 RICAftOO ARJONA SOmv 
REALMENTE NO tSTOY , 

6 MARCELO CEZAN SONv 
TOMA TU TIEMPO V SUENA 

7 ALEJANDRA GUZMAN 
rca;8»G DESPERTAR 

8 CHARUE MASSO SONY 
AUN ME GUSTAS TU 

9 LUIS MIGUEL wea latina 

togo y nada 

10 the barrio boyzz sbk/emi 
latin una vez mas 

11 monica naranjo sony 
llorando bwo la lluvia 

12 JULIAN WEA LATtNA 
ENTRE ELLA Y YO 

13 LUCERO MaoOV/TONCAnSA 
QUIEN SOY YO 

14 (UUDIO ROOVEN 
VEN JUNTO A Ml 

15 ROSARIO SOb^Y 

ESTQY AQUI 



18 STATIONS 



1 JOHNNY RIVERA 

SONERaSONV SE PARECIA... 

2 MIMI IBARRA m p 
NO PUEDL SER 

3 ALEX D'CASTRO RODVEN 
Ml AMIGO RAUL 

4 PAQUITO HCCHAVARRIA 
SONY PIANO 

5 TONY VEGA rmu^Ony 
SI YO VUFl VO A... 

6 RIKARENA jm'EMI LATIN 
TE DEJE DF QUERER 

7 FRANKIE RUIZ ROOVEN 
Ml FORMULA OE AMOR 

8 GILBERTO SANTA ROSA 
SONY SUENOS SON 

9 KAOS SOtSONY 
AMOR FINGIDO 

10 LAURA PAUSINI WEA LATINA 
AMORES EXTRANOS 

11 GULANKO SOHO LAriNOSONY 
TEMES 

12 LUIS ENRIQUE SONY 
CUANDO NOS TIENTA..- 

13 GIRO S0(.%ONv 
EL PASAJERO 

14 LALO RODRIGUEZ EUi latin 
VIVAMOS ESTE AMOR 

15 TITO ROJAS M P 

TAMeiEN NOS DUELE 



54 STATtONS 



QillbMnl'Bf I OynnuifWjtions, me. 



1 SELENA CM! LATIN 
FOTOS Y RECUEROOS 

2 LA MAFIA SONY 
TOMA Ml AMOR 

3 LOS DINNOS UNiCOf OW- 
VtSA LL TAXISTA 

I BRONCO FONOviSA 

QUE NO ME OLVIDE 
5 SELENA TMi LAYiN 

AMOR PROHIBIDO 
S LOS TIGRES DEL NORTE 

FONOVISA LA FAMA Dt... 

7 SELENA EMI LATIN 

BIDI BIDI BOM BOM 
9 SELENA LMI LATIN 
NO ME QUEDA MAS 

9 SELENA LMI LATIN 

COMO LA FLOR 
3 UBERACION fohovisa 
A ESA 

1 BANOA RfTMO ROJO FONa 

RAMA'FOMOVISA Ml... 
Z FAMA SONY 

AMOR PERDONAME 
3 LOS FUGmVOS RODVEN 

SI TE VAS 
I SPARX FONOVISA 

QUE DEBO HACER 
S GRACIELA BELTRAN EMi 

, li M t. TE5CPG 

» wen en ir« clwl 
m mot wmois 1 tttcni tiril Rnawlt 



Artists & Music 




by John Lannert 

"C 

rOTOS Y RECUERDOS" (Photographs And Memories): 
That is the title of Seloia's current hit on the Hot Latin 
Tracks singles chart I ha\*e saf^uanJed a few mental images 
and recollections of Selena. All of them are upbeat, joyous 
franies that rotate through my mind like cards being flipped 
on a Rolodex. The best^-and ctearest— of these cerebral flash- 
backs takes me to \\'hen I ssrx Selena spontaneously dedKate 
a ranchcTd ballad to her father, Abraham, in a restaurant in 
San Antonio, Texas. 

Selena then burst into song, belting out the ode to her fa- 
th^ \^ith the luuUDashed love and affection of a daughter sing- 
ing to her father in the family IKing room. Warm a|^lause 
ringed the restaurant when Selena finished the tune. She 
hL^ged him, saying, "I ktve yaa. Dad" without ptmp or f^e- 
tense. 

It wouW be easy to go on and on about Selena's musicaJ 
achievement^^ but anyone remotely monitoring the VS. La- 
tino music scene in the past three >'ears knoft's that this aUur- 
ing, huskj'-voiced siren has been the hottest Latina in the biz 
since 19SCi (see stQr>'. page 1 ). Paii^ the most men)orable 
aspect of ho* carea- was her incendiary Mve performances. 

New'spaper accounts following Selena's death on March 31 
annojingiy compared her shews to Madonna's performances, 
periiaps for the benefit of the uninformed. Nothing couW be 
more remote from the truth. WhUe each v."ore re\'ealing attire 
on stage, Selena sported a sincere, soulfiil persona far re- 
moved frcm any one of the assorted vainglorious characteriza- 



tions knoMTi as Madonna. 

In Selaia, Latinas in Texas, California. a»I Mexico found 
a stageside rule model who seaned to say to them, "If j'ou 
have the talent, take center stage, r^ardl^ of who j-ou are." 
Selena unhesitatingly did so. exhibiting a playful sensuality 
and proud feminine independence that attracted both male 
and female fans. 

The musical gap Selena unwillinglj' left in the Latino mar- 
ket is broad and de^, not so much fcr what she already rec- 
orded, iHJt for what she mij^t have recorded after woridng 
with Angk) producers on har English-language project*?. Ha* 
first Anglo retease wus due <xit later this year on SBK, Se- 
lena's creative interchange \\i\h Anglo prockicers wiauld have 
provided a different musical perspective for her Latino pro- 
ductions. Thotiie albums coukJ have greatly influ^iced the La- 
tino music scene. 

Seloia's successful transition to the English-language mar- 
ket was by no means assured. But if Selena did hit pay dirt 
in the Anglo maritet it would haN'e marked one of thi? few 
times a Latina of Mexican descent woiM have triumphed in 
the EngUsh-ljuiguage arena. As it new stands, Selena's pn>- 
f(Mind impact in the Latino maritet will require that the next 
female Tejana star sound radically different irnm Selena or 
risk the unmerciful wrath of being compared to the incompa- 
rable. 

In the coming wieeks, Anglo papoM will continue to portrdy 
Sekina as seme type of Latin Madonna, jast as they did with 
Gloria Trevi when she caught fire two years ago. Meanwiiile, 
the Latino papers are pondering what might have been for 
Selena. I prefer to mull ov'er what she accompUshed by paging 
through stories, looking at photos, and ranembering the 
beaming smile on Abrahson Quintanilla's face during that spe- 
cial sermade in San Anttmio. 



Con 



3NC^:RT SERIES BOWS: Chkago-hased entertainment 
ccmpany Bacchus Group Productions Ltd. is set to launch its 
(Continued on next page) 



St ^i<tM cCet '^H'MtetUo- 

Including Piano Romantico vol. 1 & 2 
Piano Bailable vol. 5 & 6 Piano para Rccordar vol. 9, 10 & II 
World's Favorite Piano Love Songs vol. 1, 2 & 3 



"'TH'C '^ioM. , 




BRCD-93II-2 




EYES fecORDS INC 



Member o( 



CD'S - TAPES & MUSICAL VIDEOS 

140 N.W. 22 Avenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax: (305) 642-2785 
TODO EN MUSICA ■ EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 

MAJOR CREDIT CARDS ACCEPTED 
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Barca's Vilma Palma Takes The Long Road To Buenos Aires 



■ BY MAHCaX) FBWNDEZ BFTAR 

BUENOS AIRES— Mario "PAjaro" 
G6niez reckoned that "Fondo Pro- 
fundo," the latest album by Vilma 
Pahna e Vampires, might not realize 
the sales figures of the group's self- 
titled first album and its follow-up, 
"3980." 

The lead singer for the Argentinian 
pop/rockers was right. While "Fondo 
Profundo" has sold 36,000 units — 
good enough for gold certification — 
that figure falls well short of the ex- 
traordinary 150,000 units averaged 
by the band's first two records. 

Still, Vilma Palma has succeeded in 
doing what few Argentine artists, 
including superstar Fit« P&ez, have 
been able to do: manage their musical 
careers outside of the country's epi- 
center, Buenos Aires. Like Paez, 
Vihna Palma hails from Rosario, loca- 
ted in east central Argentina. 



"Nowadays," says Gomez, "it's pos- 
sible to work and live only a few hours 
away from Buenos Aires and stay in 
touch with the music industrj'. But it 
used to be impossible." He adds that 
the band recorded it£ last two albums 
in a Rosario studio called Big Audio. 

And though "Fondo Profundo" has 
not eryoyed big sales, the album's tit- 
ular leadoff single was a hit^ featuring 
a 16mm video helmed by noted direc- 
tor Diego Kaplan as well as a bonus 
track remix that found audiences on 
the dance floor. 

"We all knew that it would be diffi- 
cult to repeat the incredible success 
of our first two albums," says Gomez. 
He asserts that the musical quaUty of 
"Fondo Profundo" is superior to pre- 
vious records. "The arrangements 
were worked out better, with more at- 
tention being paid to the singing 
parts and the overall sound," he says. 

The seven-piece band has es- 
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Largest 

Selection Of^ 
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7960 SILVERTONE AVE . SUITE 1 16 . SAN DIEGO . CALIFORNIA 92126 
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chewed its familiar po|Vrock bent in 
favor of a polyrhythmic sound. The 
group came up with a conga beat on 
"Fernet Con Cola," fashioned a fla- 
menco^rumba vibe for "Fondo Pro- 
fundo," and struck a funky cadence 
on "Toque De Queda." A rock'n'roll 
punch is highlighted throughout "No 
More." A pair of strong ballads, "So- 
brando Vida" and "Voy A Vos," com- 
plement the uptempo material. 

With a name inspired by street 
graffiti, Vilma Palma e Vampiros were 
bom from the ashes of an earlier Ro- 
sario pop/new wave outfit called Iden- 
tikit, whose two albums for EMI in the 
late '80s were commercial failures. 
The new band, with former Identikit 
members Giimez, who switched to lead 
vocals from drums, and guitarist 




Prime Torres. BUG Argentina 
recording artist Diego Torres, right, 
shares a happy moment with Alex Pels, 
senior producer, MTV Latino, during 
Torres' taping ol the channel's daily 
newsmagazine, "Mora Prima." Torres' 
performance of his hit singles 
"Esperandote" and "Te Pido Que 
Vuelvas" is to air 9 p.m. Thursday (13) 
on MTV Latino. 

LATIN TRACKS A-Z 

TITLE (fublishet licensinE OfB ) Slwl Music Diil 
9 AMORES EXTRMOS ICoprnght Conltol) 

13 AMOR PCRDONAMC (P)g. Hauv BMI) 

36 AUN ME GUSTASTU {WATCHING OVER VOU) 
(Oiaupell&Cu.ASCAPl 

10 A2UL GAIS (Fonov)sa. SESAC) 

S BIOIBIOI BOM 80MlMoanc))itd.BMV?eacB Rock, 
BM(l 

30 BOftDADA A MAW CVandtt. ASCAPI 

33 CUPIDO BANDIDO (CwyriETit Contfoll 

32 DESPERTAR ( Co |>yr]|tii Coning » 

3 EL TAWSTA (Vander ASCAP) 
i AESA(Vsnilei,ASaP} 

1 1 ESE HOMBRE (Cow'ftit Coirtiol) 

22 EVA MARU <8HG AnoU/SGAE. BMlAJni<:hs{>pell BMI) 

1 FOTOSYRECUERDOS {BACK ON THE CHAW GANG) 
(EMI April, ASCAP) 

7 LA FAMA DE U PAREIA Uam, BMI) 

34 LINDA CHAPARRITA{Ansta-Iexas, ASCAP) 
40 LLORARAS [Vandet. ASCAP) 

12 Ml CORA20N UORO fCopyrigtil Comrol) 

24 HI FORMA OESEHTIIl(fonov>u.SESAC) 

26 HITAOTU.MITAOTOtFonoviu.SESAC) 
5 HO ME QUEDA MAS (Lone Iguanru. BHI) 

25 HO PUEOE SER <NoU, ASCAi>) 

33 PRECUNTAME A Ml lEdilors Esperanrj SESAC) 

19 QUE DEBO HACER (StnhinE. 8MII 

4 QUE MO ME OLVIDE [£l ConQualador. BMI] 

36 OUERERTE ASI lYemab, ASCAP) 

37 QUIEH SOT VO (Copyngtn Control) 

20 REALMEHTE NO ESTOY TAN SOLO (Sony Discos. 
ASCAP! 

14 REENCUENTRO (A T Romanijc. BMI) 

17 SEPARECIATANTOATKLanttsfico.ASCAP} 

31 SE REMATA EL JACALITO (SACM Lalin ASCAP) 
29 SIEMPRE TE VOY A OUERER (Copyngtit Control) 

15 SI TE VAS (Music Unica, BMI) 

25 TE AMO. TE AMO, TE AMO (Stiriiir^. 6MI) 

21 TESORO (CopyrigM Control) 

16 TODO V NAOA {PnrmusiG. BMf) 

2 TOMA Ml AMOR (Larrinagi. ASCAP/Mafioll, ASCAP] 

27 TOMA TU TIEMPO T SUENA (Foreiin tmpod 8MII 
39 TU CASTIGO (Mas Lat<n SESAC) 

18 UNA VEZ MAS (Uundo Nuevo, SESAC/lnsignia, 
ASCAP) 

35 VOSEOUEHOESFELUdnnaJill.ASCAP/Larry 
Soear, ASCAP) 



Jorge Risso. recorded a 4-track demo 
tape in late 1990 that gamere<i hea\'y 
local radio airplay of future hits "Cum- 
bia" and "La Pachanga." (In 1993, "La 
Pachanga" would become an intema- 
tiorml smash that spawned at least a 
half-dozen covers.) 

Encouraged by a solid local follow- 
ing generated by consistent touring 
in nearby states, the group recorded 
an eponymous debut album for do- 
mestic indie Barca Records. That rec- 
ord yielded two hit singles, "Bye Bye" 
and "Un Camino Hasta Vos," and 
later was certified double platinum 
with sales of 160,000 units. (Records 
in Argentina are certified platinum 
for sales of 60,000 units.) 

An established regional act, Vilma 
Palma set out in 1992 to conquer 
Buenos Aires, which the band has yet 
to win over despite its national popu- 
larity. It played as an opening act for 
label mates Super Ratones but was 
given a mild reception. The band sub- 
sequently played 150 shows in Argen- 
tina that year, closing in Buenos 
Aires before a more enthusiastic 
crowd. 

Vilma Palma's increasing profile on 
the Argentinian music scene did not go 
unnoticed. In 1992, the group was 
named best new act by Prensario maga- 
zine and media association ACE. 

In March 1993, Vilma Palma im- 
proved on its catchy pop groove when 
it recorded "3980." Bassist Gerardo 
Pugliani and drummer Carlos Gonzd- 
len provided a sturdy, rock-rooted 
backdrop for the hi-tech lines of key- 
boardist Gustavo Sachetti and the 



chirpy background vocals of Natalia 
Moscariel and Karina di Lorenzo. 
Generating several hits ("Te Quiero 
Tanto," "Auto Rojo," "Travestis," 
"Mojada"), "3980" eventually sold 
140,000 units. 

After witnessing Vilma Palma's do- 
mestic prosperity, Elio Barbeito, 
president of Barca and the band's 
promoter, aimed to repeat the 
group's domestic success in Latin 
America. In 1994, Vilma Palma em- 
barked on its first tour of Uruguay, 
Chile, Bolivia. Paraguay, Ecuador, 
Colombia, and Panama, playing thea- 
ters, discos, and even two ^,000-seat 
stadiums in Quito, Ecuador. Barbeito 
was able to secure licensing deals for 
the band in almost every country in 
the region as a result of the tour. 

The group's second Latin Ameri- 
can swing in 1994 was much more lu- 
crative, recalls G{>mez, with the band 
performing before much larger 
crowds in Latin American locales, 
including 18,000 at both Vina del Mar, 
Chile, and Cartagena, Colombia. 

Vilma Palma is in the middle of an- 
other Latin American trek that will 
take it to Mexico and the U.S. in May. 
Despite the band's success in Argen- 
tina and Latin America, the group re- 
mains tethered to Rosario and has yet 
to hit it big in Buenos Aires. 

"There are bands that only have 
success in Buenos Aires," says Go- 
mez, "but we have reached fans all 
around the countrj- and even in other 
countries. And that is what really 
matters and makes us proud." 



LATIN NOTAS 

(CovlhiUfd from preceding page) 

ambitiously titled "1995 Masters Of The 
Americas Intemationiil Latin Musk* Fes- 
ti\"dl Series" with a May 6 concert by re- 
cent Grammy winner Israel "Cartiao" 
Lopez. CXhei' famous imitees to a|){x^ 
are Jos^ Feliciano (July 15), Rub^n 
Blades (Aug. 19). and Tito Puente (Oct. 
14). Maximilian & Samba Samba 2000, 
led by Bacchus managing director Daniel 
Maximilian, will open all .sho^-s, as well 
as heatUine a Brazilian-flavored caniauai 
on Dec. 31. 



Jackson reportedly is willing to make 
financial retribution only by plajing a 
cwicert in wiudi he woukl absorb all pro- 
duction costs and pay Cla\'erui 30^ of the 
show's profits. He would arrange the 
same deal in Peru. Jackson canceled his 
199R Chilean date aflei- 5,000 peopk; al- 
reatiy had entered the National Stadium 
of Santiago. More than 50,000 people 
bought tkitets to the concal. 



Sta 



Rmm I 



ON THE BL{X:K? a spirited 
scramble has erupted among at least five 
labels interested in bujing RMM Rec- 
ords. But RMM prez Ralph Mercado 
refuses to confirm his label is for sale: 
"I'm CTilertaining the best possible offer." 
Mercado points out that RjvtM's distribu- 
twn (Kid. with Sony Discos ejqjires at the 
eid of the year. 

Jackson wants chile: Acconiing 

to Chilean new^^paper I^ S^unda, pop 
.suf)erstar Michael Jackson wants to 
perform in Chile in September or 
October to make up for a 1993 show that 
was abruptlj' canceled due to what Jadt- 
son's doctors called a back ailment But 
the shott^s pTDmoter, Ernesto Claveria, 
says he Ls not interested. Claveria has 
sued Jackson's tour promoter, Mama 
C>)ncerls & Rau (Jmbh. for $5 mOlion for 
"financial and emoticMial loss" caused by 
Jackson's cancellation of not only the 
CHIean date, but also of a concert he was 
supposed to i)erform in Peru. Claveria 
says that if he continiws to i)ress the suit, 
filed in the U.S., the final verdict eoukl 
drag on for 10 years. 



PATESIDE BRIEFS: 1^ Mariachi 
Sol de M6cico de Josd Hemdndez is 

booked to headline the Mariachi USA 
Festi\'al, slated to take place June 24-25 
at the Hollywood Bcui. Also boc^ed to 
perform are female mariachi ensemble 

(Coniinufd nv page S6) 




Frankle Stays. With pen in hand, 
salsa star Frankie Ruiz signed a new 
recording contract with Rodven 
Records in March. Looking on, from 
left, are Ruiz's wife. Judith; Oscar Uord. 
GM of Rodven; Charles Hernandez, co- 
owner, Destiny Productions, which 
manages Ruiz; and Gilbert Feliciano, 
co-owner. Destiny Productions. 
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by Debomh Evans Price 

Time for a change: Yes. this column has a new name 
to replace the long-standing Gospel Lectem moniker. An- 
other imiwrt^t change on this page is the introduction of 
SoundScan data for the Contem[X)rao' Christian albums 
chart For details about the changes, see page 4. 

Beautiful MUSIC: There's a ton of nevv product out 
in the Christian music marketplace this spring, hut when 
a title arrives with a lime-green cover, it tends to demand 
attention. And after listening to the Walter Eugenes* Star 
Song debut, "Beautiftil." I can tell you the cover art utn't 
the only striking thing about thbt unique duo. The album 
boasts a collectinn of inndvative melodies and clever lyrics 
that the artists describe as "modem rock or artistic iwp." 

The Walter Eugenes are Walter Paul Robinette and 
Rick Eugene May. "We thought it wouW be really wild . . . 
to use the names we've been most embarrassed by and 
make a statement — take what you have and make it cool 
instead of trying to attach yourself to things that are sup- 
posed to be already cool." 

Robinette writes Ijrics to May's music and says he 
doesn't fear running out of topics l)ecause May's music in- 
spires him to continually tap into new things. The two live 
in the Columbus, Ohio, area, where they first began plajing 
music together 1 1 years ago. "1 tr>' in all my songs to por- 
tray a real-life C'hristian experience," saj-s Robinette. "^e 
IjTics honestly portray my Christian walk as I see it" 

With their unique IjTical perspective and creative melo- 
dies, these two are among those who can expand consumer 
perceptions of what Christian music Ls in the "OOs. The l>Tics 
to "Beautiful" talk about lions and tigers suing sharks for 



a share of the human trjing to escape their bite and offers 
the moral truth that "I know I'm just a man. that's my se- 
cret to success." You have to hear it to get the full impact, 
so check out the Walter Eugenes. They'll entertain you and 
make you think. Isn't that what great art Ls all abcHit? 

New GOLD: Bas.slst .Matk Fain and kej'boardist Garry 
Jones have resigned fixim Gold City, one of Southern gos- 
pels most acclaimed groufw. In their stead, the group has 
recniit<xi keyboardist David Brooks and bassist Adam 
Borden. Brooks, a 22-year-old native of Little Rock, Ark., 
previously worked for the Hinsons. Bortlen, 23, hails from 
Boaz, AUl, and has worked with the Singing Ambassadors. 
The new members made their debut on .stage with Gold City 
April 6 in Cullman. Ala. They'll make their recording debut 
with the group on Gold City's upcoming album, which is 
slated for a .June release on Benson's RiverSong label. 

As for Jones, he says the decision to leave Gold City 
w-a-sn't easy, but he and Fain felt the time was right and 
"the Lord i-s leading us in new directions." F'ain and his wife 
are e.\i)ecting a baby in the fall, and he wants to spend time 
at home witJi his family. Jones will continue to produce 
other ntorrls and also is recording solo jazz piano projects 
for Benson's Special Products Division. 

News notes; Rex Carroll, known for his work with 
Whitecross and King James, just finished recording his 
first solo project for .Star Song, which Phil Madeira pro- 
duced and will be released in August . . , Glad recently pa-- 
formed at the M(K»ly Bible Institute's "Founders Wed(" . . . 
Z Music Television is teaming up with sister network TNN 
to present twi) nights of contanporary Christian music on 
TNN's "Mu-SK City' Tonight" show. Ste\-en Curtis Chapman 
and CeCe Winans will guest on the April 20 program; Gary 
Chapman and Twila Paris on April 24. More ailists «ill be 
announced . . . The 199S Gos|wl Music A.s.sn. Songwriter 
Showca-se will be hekl April 23 at 9:30 pjn. in the Stouffer 
Nashville Hotel Ballroom. S|X)nsored by BMI, this year's 
event will feature Ray Boltz, Wayrw Kirfqmtrick. Toby 
.McKeehan, Ken Holloway, (k)r(k>n Kennedy, Connie Har- 
rington, Geoff Thurman, Christine Dente, and others. 



PAUL ROTHCHILD, PRODUCER OF '60S ICONS, DIES AT 59 

(Continued from imat' 



child made "close to 50 albums to- 
gether, i"anging from bluegrass and jug 
bands and blues through to the classics 
of Love, Paul Butterfield, and, of 
course, the Doors. He was ingenious 
and adventuresome, adding horns to 
the Doors' Touch Me' when late '60s 
sensibilities said adding horns to a rock 
album just w^ian't done. Well, Paul did 
it, and it worked." 

Former Doors manager Bill Skldons 
says, "Without Paul Rothehild, the 
Doors would have ne\'er made the qual- 
ity of records that they made in the 
early days. He brought a sense of pro- 
fessionalism and order to a band that 
was more inspired by adventure than 
discipline, and the mix worked per- 
fectly for quite a while. Paul w-as an e.x- 
traordinary character and quite able to 
deal with the unusual circumstances 
created by working with the disparate 
personalities of the Doors." 

Ex-Doors guitarist Robby Krieger 
says his admiration for Rothehild be- 
gan before they started working to- 
gether in 1967. "When I was in high 
school," recalls Krieger. "my favorite 
records were some early Elektra re- 
cordings of urban blues artistic" like 
Paul Butterfield. "They were all pro- 
duced by Paul Rothehild. Later, when 
the Doors signed with Elektra, Paul 
had produced Arthur Lee & Love, and 
I knew that it wus meant to be that the 
Doors and Rothehild would work to- 
gether." 

Krieger adds that Rothchild's effect 
on the Doors' .sound transcended time 
and place. "The longevity of the Doors 
sound is largely due to his constant 



search for perfection," he says. 

The band's keyboardist, Ray Man- 
zarek, remembers Rothehild as "the 
fifth Door. And [engineer Bruce] Bot- 
nick was the .skth Door. So when we 
went into the recording studio, there 
were actually six Doors; four musicians 
and two technicians. And the atmos- 
phere that Paul created a-s producer 
was one of great tru.st and security." 

Prior to joining Elektra, Rothehild 
had pro<luced records for the Pres- 
tige label in the early '00s, according 
to a statement from Discovery Rec- 
ords. Holzman's current label. Roth- 
ehild was active in the Boston folk 
scene, working with such artists as 
Tom Rush and the Charles River Val- 
ley Boys. 

Later in his career, he worked with 
Bonnie Raitt and produced the 
soundtracks to the Bette Midler vehi- 



cle "The Rose" (inspired by Joplin's 
life) and Oliver Stone's 'The Doors." 

Commenting on Rothchild's work 
on 'The Doors" film, Holzman says, 
"Many people don't know that Paul 
coached [film star] Val Kilmer vrith 
such exactitude that in several of the 
tracks in the film both Val and Jim 
[Morrison] ai'e singing, and no one 
can tell the difference. Paul was hap- 
piest when he was spending infinite 
hours in the studio making a good 
thing better." 

Among RothchUd's recent produc- 
tions were the contemporary jazz al- 
bum "Body Heat — Jazz At 'The Mov- 
ies" (with Holzman) and 'The Long 
Lost Elektra Paul Butterfield 
Tape.s" — the latter due later this year 
on Rhino Records. 

A funeral service for Rothehild was 
held April 8 at his Hollywood home. 
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by Lisa Collins 

Sometimes YOU'RE extremely busy in the in- 
dustr>'. and other times you're not in the cycle at all. 
During those times, you find other ventures until it 
comes back around to you. Last year, I was in consider- 
ation for a couple of mo\ies and I auditioned for 'Lion 
King' — the 'Circle Of Life' song. Only Elton John, after 
hearing the tape, decided he would do it. That's the psy- 
che of this industry. But I've learned to roll with the 
punches." And in Daryl Coley's more-than-25-year ca- 
reer in the business, he's fielded more than his share. He 
felt his last studio record, "In My Dreams," should have 
been promoted more aggressively in the contemporary 
Christian market. It wasn't. There also have been m^or 
tours that didn't work out. 

For the moment, however, Colcy is hot. In Januarj*. 
Sparrow released a compilation of his biggest hits, "The 
Collection — 12 Best Loved Songs." In February, he 
teamed vaXh the Wilmington Chester Mass Choir for 
its latest reconling. Currently, he's prepping to co-pro- 
duce Lawrence Matthews for Gospo Centric, and this 
summer, he's slated to team with noted writer/producer 
Jeffrey LaValley for production work on Bishop Paul 
Morton's forthcoming Full Gospel Baptist Fellowship 
Mass Choir recording for Gospo Centric. 

Additionally, Coley serves on the national board of the 
Quaker Oats Voices For Tomorrow Choir Competition. 
There's also Dar>i Coley Ministries and his three-year 
old Los Angeles-based church. Love Fellowship Taber- 



nacle, which Coley believes to be a natural extension of 
what he does on stage. "No one," Coley stresses, "has 
ever been able to explain to me why they feel the word 
preached has any more validity or power than the word 
sung." 

Coming this October, he'll record a live praise and 
worship album in Los Angeles for release on Sparrow 
Records. A master at gospel fiision, bridging the best of 
the contemporarj' and traditional genres, while experi- 
menting with jazz and a touch of classical, Coley adds 
with a smile that he intends to do even more musical 
stretching out with the project. 

"I've got some new ideas," he says, "new areas to chal- 
lenge. The great thing is that people have gotten used 
to expecting the unexpected from me." 

Briefly: Luther Barnes & the Redd Budd Choir 

are back in the studio working on their next project, 
which is being slated for a summer release. In the mean- 
time, Barnes' latest release with the Sunset Jubilaires, 
"A Live Celebration — Greatest Hits," drops April 18. 
His label, Atlanta International is also putting a major 
promotional push behind its newest signee, Bjron Cage, 
whose debut album, "Dwell Among Us," is registering 
great response from gospel announcers . . . And, in an 
effort to expand iUs gospel raster. New Haven Records 
has signed the Voices Of Binghampton. This marks 
the first recording contract for the seven-year old choir, 
which was founded by Wiley Dickerson and discovered 
a few years ago by Jantes Moore. 

OoPS: Warner Alliance and not Gospo Centric (as re- 
ported in my last column) is the label that is negotiating 
with Donnie McClurkin on the release of his long- 
awaited solo recording. Instead it is with McClurkin's 
New York Restoration Choir that Gospo Centric is for- 
malizing a deal. 
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by Jim Mamie 

Passing: Anyone who came into contact with Carl 
E. Jefferson, the founder, president, and producer of 
the Concord Jazz label, realized pretty quick that he 
was a zealot when it came to music. The 75-year-old 
Jefferson died March 29 in St. Helena, Calif. "He was 
the kind of guy who would record an artist, bring the 
session tapes back to the office, and say, 'Come on, ev- 
eryone, come on, listen to this!' " recalls vocalist Carol 
Sloane, herself a Concord artist. "His excitement was 
contagious." 

As a producer, Jefferson was able to coax sublime 
performances out of his artists. Concord's signature 
sound was a mainstream jazz that stressed lyricism on 
all fronts. "Jeff truly had enormous respect for artistic 
instincts, but he also had really strong ideas about 
sound," says Sloane. "If it wasn't swinging, he didn't 
want to know about it." 

Virtually every note on Concord does just that. 
With more than 600 titles in its catalog (eight 
Grammy winners and 40 nominations among them), 
the label boasts a mighty canon. 

The founder of the Concord Jazz Festival, Jefferson 
began his label in '72; guitarists Herb Ellis and Joe 
Pass were the first recruit*. A staunch community ac- 
tivist, he was the impetus behind the construction of 
the Concord (Calif.) Pavilion three years later; the an- 
nual fest is held there to this day. He also revitalized 
the solo piano realm with an ongoing series of dates 
recorded at the acoustically exquisite Maybeck Re- 
cital Hall. 

Illness deterred him only slightly: As late as March 
20, he was in New York recording Dave McKenna. 
Jefferson didn't want to miss out on a single note. 



"Those of us asked to come aboai'd Concord were 
treasured by him," says Sloane, "and that's different 
than many situations. You thought, 'I'm on a major 
jazz label devoted exclusively to the music' There 
were no distractions of a rock'n'roll division or what- 
ever. He had an absolute focus, as well as a great joie 
de vivre. " 

Point of purchase: House Speaker Newt 
Gingrich and his minions want to choke the funding 
to many of the publicly financed arts programs and 
radio stations. That would surely disturb the presence 
of jazz around the country and force the alleged 
cultural elite to fend for themselves, right? 

Well, let's hear it for the private sector and hope 
those in the know are into java. Starbucks Coffee, 
which is based in Seattle and has 520 retail outlets in 
North America, is doing its bit to promote the music 
we love. The company has established a relationship 
with the Blue Note label that should boost the profile 
of jazz musicians, from seminal artistes like Thelon- 
ious Monk to modern funksters tike t'S3. 

As part of the co-promotion, the Starbucks shops 
will spin sounds from the Blue Note vault. It is "won- 
derful exposure for a worldwide art form," Blue Note 
president Bruce Lundvall told a press group in New 
York. "We're also talking about the possibility of do- 
ing concerts together." 

The first of several planned compilation CDs is cur- 
rently available at the shops. It shares its name, "Blue 
Note Blend," with a new Starbucks brew that the cof- 
fee purveyors have created for the occasion. A sam- 
pling indicated it had an distinctive edge to it. Should 
have known. 
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German Publishers Make Strides 

Firms Break Artists At Home, Abroad 



■ BY WOLFGANG SPAHR 

FRANKFURT— The long endeavors 
by German music publishers to estab- 
lish writers and artists internationally 
ai-e pacing off, according to Dr. Hans- 
Hennin^ Wilttjen, nianajong diivt-tor of 
the (lerman Music Publishei-s' Assn. 

Speaking at the Frankfurt Music 
Fair, he said that the 400-member 
association's sales incretised to more 
than .'M20 million, 3% ahead of 19S*3's 
figures. 

Wittgen said, "The search for talent 
by German music publishers on the 
international pop music market was par- 
ticulai'ly successful with dance and tech- 
no. Considerable financial ri.sks were 
required to establish many new names 
on the ix)p market as best sellers." 

Not only ai-e German acts found on 
the chaits away fi*om home, the publish- 
ers' efforts also are paying off in 
Germany, where moi-e than 4(y/f of the 
charts consist of domestic reirertoire. 
"Comparetl with the |»ast 20 years, this 



Ls a new record." said Wittgen. 

In the rock and pop field, German 
publishers have attained new stanclarrls 
of achievement, Wittgen claimed, argu- 
ing that international audiences are now 
more receptive to German music than 
ever Ixjfore. 

"The trigger was the decision by 
German publishers, accepting the 
greatest financial risk, to publish CDs 
themselves, to present their authoi"s 
to a wide public. This made exposure 
possible in the U.S., Australia, Asia, 



and the whole of Europe," said 
Wittgen. Further boo.sts for German 
music are expected this year with cen- 
tennial celebrations for composers 
Carl Orff (1895-1982) and Paul 
Hindemith (1895-19(>:i). 

Another imjxji-tant vehicle for musi- 
cal creativity is sheet music. Figures 
presented at the fair state that the sheet 
music market is now worth $120 million 
ayeai*. 

Mora tlian 100 publishei*s presented 
their sheet music to <telegates at the fair. 



Fetes To Mark Hart's 100th 



IBYIRV LICHTMAN 



NEW YORK— The merry lyrics of 
Korenz Hart will receive adderl exjH>- 
sui-e in the weeks and months ahead as 
the worlds of theater, recordings, 
cabaret, and broadcasting help cele- 
brate the 100th anniversary of his 




The Sweete&t Sounds. EMI Music Publishing writers J. Dibbs arxJ Abenaa teamed to 
write Vanessa Williams' current R&B single, "The Way That You Love," one of the 
tracks or her latest album, "The Sweetest Days." Shown putting the finishing touches 
on the song are, from left, writer/producer Dibt)s. EMI Music creatrve manager Brian 
Jackson, ergineer/producef Gerry Brown, Williams, and wffiter/artist/producer 
Abenaa. 



birth May 2. 

Hart, whose words were almost 
exclusively wedded to the music of 
Richai-d Rodgers for almost a quaiter 
of a centurj' befoi-c the lyricist's death 
in VMi, will be the subject of a tribute 
April 30 at the Players, New York's 
venerable theatrical club. There, 
Dorothy Hart, the l>iici.'*t's sister-in- 
law. Lorenz Hart Jr., hl'i nephew, and 
Mary Kodgers. daughter of Richard 
Rodgers, will appear along with 
Ri^iadway and cabaret pertbrmers. 

On Hart's birthday, Mary Cleere 
Haran opens an act at Rainbow And 
Stai-s called "This Funny World: Maiy 
Cleere Haran Sings L\iics By Hart." 
which is also the title of a new Varese 
Sarabande Records album due for 
relea.^e May 9. The Rainbttw Room 
itself will offer Hait songs throughout 
the month. 

The City Center's "Encore!" seines 
completes its spring run with a concer- 
tized version of the Rorlgers & Hart 
classic "Pal Joey." 

In the months after May. National 
Public Radio and New York venues 
will address the Hart legacy. At the 
latter, some of the presentations will 
include revivals of rarely mounted 
Rodgers & Hart shows such as "I 
Married An Angel," "America's 
Sweetheart." "Too Many Girls." 
"Higher And Higher." and "Peggy- 
Ann." 



THEY'RE PLAYING MY SONG' 



LKrsi)<)IT.\(;AIN 
Published by W'arner/Chappell 
MiisicdSMl) 



With their debut album jmt hit- 
lin<f the sti-crts. BlackgiH (uku 

Rochcllv Stnnrt, I'diuclti 
(\ipcttuui. ami Xiicolia "Tyc V" 

Tu nmin) ffnc new /.•/V/.t o// the 
R^K'Ii hlovk. lint then .V" ^trnighi 
tn fill- "ohl schtiifl" ivith their rcr- 

sion tif "/jct's Dn If Af/fiin. " 
Written htf Ctniis Mfuifietfl, the 

Stapte Sitigeen' rersi<ni (ft the 
song tveitl to So. 1 on Bitlbvuni's 
Hot lOOlnick in IUT.k 



Sttlid fans of Iwth Curtis Mayileld 
and tlie Staple Singers, the members 
nf Blackgirl found a way to jmy tril>- 
ute to both on their debut album, 
'Ti-eat II Right." with a 'iKfc; hij»- 
hoi)-navt>ivd version of "Lei's 
Do It Again." "We wei-e talk- 
ing with (lur pnxUicer. Deivk 
Allen, al>out doing a remake, 
atwl Tye-V suggested 'Let'.-; 
Do It Again' bccau-c i' 
brought back ntcmoi-ics lui- 
her of wiieti she wa> a little girl, 
says Rochelie Stuiirt. "Her father 
used to have her>tand on the piano in 
the juke joints and sing it, I do recall 
llie song, but I was just a little kid. srt 
I don't rememl)er it all that well from 
back then. But we love it when we 




hear those old songs. It's nice to do 
some of the older stuff and give it a 
tK'w flavor but still let it keep some of 
the sound of the old song. W^e tiied to 
dn 'Let's Do It Again' our own 
way. but we wanted to keep 
that old. churchy sound, like 
Mavis and the whole Staple 
family, that down-home 
sound, you know*.' I don't 
kiiMW all of Curtis Mayfield's 
stutT. l)ut from what I do know% 
he is ii great writer. I'm gla<l he's 
finally really being recognized. 
Evei'ywherv we go, and no matter 
w hat we siiii;. eveiylKKly always loves 
'\a-{'< Du Ii .\gain.' They're liking our 
other songs, but that is always the 
slutw-.'itnpiK'r. 



N0.1 SONG CREDITS 



HOT RSB SINGLES 

THIS IS HOW WE DO IT • Montell Jordan, 0|i Pierce, R. Walters • Mo' Swang/ASCAP, 

Oil's BMI, Def Amerlcan.'BMI 

HOT COUNTRY SINGLES & TRACKS 

THE HEART IS A LONLEY HUNTER • Reba McEntIre, Mark D. Sanders, Ed Hill, Kim 
Williams ■ Starstruck Writers Group ASCAP, Mark D JASCAP, Sony Cross 
Keys. ASCAP. New Haven/BMI 

HOT n&B SINGLES 
THIS IS HOW WE DO IT • Montell Jordan. Oil Pierce. R. Walters ■ Mo' Strang/ASCAP, 

Oil'S'BMI, Det American.'BUI 

HOT RAP SINGLES 
DEAR MAMA • 2PAC, Tupac Shakur, Tony Ptzarro • Joshua's Dream,''BMI, Inlerscope 
Peart/BMI, Wanier-Tanier1ane„'BMI, The Underground Connectlon/ASCAP 

LA'nN 50 

FOTOS Y RECUERDOS (BACK ON THE CHAIN GANG) ' 
April ASCAP 



Selena, Chrissle Hynde • EMI 



Interscope Stretches Out; 
Porter's 'Out' Concertized 



I HE YEARS ROLL {& RAI») BY: 
Interscope Music has just started 
its third year with a bevy of new 
developments, as the company 
basks in the sunlight of a recent No. 
1 rap record, 2Pac's "Dear Mama," 
reports Ronny Vance, who runs 
things over at the publishing wing 
of the music complex. In fact, he 
leads the roll call with 2Pac himself 
with songs on the Columbia sound- 
track of "Bad Boys," as w-ell as the 
"Pump Ya Fist — Hip-Hop Music 
Inspired By The Black Panthers" 
soundtrack spinoff. 

Interscope also recently signed 
EMI Records Rappin' 4-tay. who 
has a song in the upcoming film 
"Dangerous Minds." Vance also 
cites busy 



activity for 
staff writer 
Matthew 
Wilder, wh(j is 
w'riting and 
producing for 
No Doubt, a 
band with sis- 
ter company 
Interscope 

Records, and who has been hired 
by Walt Disney to write the music 
for a 199fi animated feature 
"Legend Of Mulan." And Wilder 
has a song on the new Aaron 
Neville album and is co-producing 
a side with Ron Fair for RCA 
Records' Wild Orchid. 

Vance also notes that Brenda 
Russell has just returned from the 
U.K., where she was writing with 
Ei>ic artist Des'ree, and stopped in 
Connecticut to produce a song she 
wrote for Diana Ross. She also has 
songs on new releases from Chaka 
Kahn and Oleta Adams. Russell 
herself is working <m a label deal, 
says Vance. 

Out of THIS UNIVERSE; 
Cole Porter's best-known song 
from his 1950 show "Out Of This 
World" never made it to Broadway. 
That song, "From This Moment 
On." became a standard when 
inserted into the 195;? film version 
of Porter's "Kiss Me, Ivate." As fate 
would have it, the giant shadow of 
"Kate's" 1948 stage vei-sion. which 
preceded "Out Of This World," 
hung over the latter show — not to 
mention "World's" libretto about 
Greek gods who lust after lovely 
mortals, which bothered the sensi- 



bilities of critics of the day. All this 
led to a limited run of 157 perfor- 
mances. 

In offering a four-performance 
concertized version March 30- April 
1 at New^ York's City Center, the 
folks who put on the annual "En- 
cores!" series did it again. As with 
the season's fresh-as-a-<iaisy open- 
er. Irving Berlin's "Call Me Mad- 
am." more serious attention now 
can be ijaid to the score, with as rich 
a "bevy of beauties." to quote a 
Porter lyric, as those found in 
"Kate." Of course, those who cher- 
ish the Columbia original cast 
album of "Out Of This Worid" know- 
that for themselves. The cast mak- 
ing a brief visit to the City Center 
stage would be 




by Irv Lichtman 



perfect for a 
full-scale 
revival. Time 
has brought 
good cheer to 
the proceed- 
ings. And 
cheers for 
stars Andrea 
Martin. Gregg 
Edeman, La Chanze, Marin Maz- 
zie. Ken Page, and Peter Scolari. 
And another round for Cole Por- 
ter — "Where, Oh, Where," to turn 
to the master again in one of the 
show's delightful .longs, is 'there a 
combination so rare." 

London knows The scores. 
Too: As readers of Words & Music 
know, concertize<i versions of greiit, 
old Broadway shows are annual 
tixjats in New York. But tributes have 
been paid in London, where Ian 
Marshall Fisher has restaged 24 
Broadway shows over the jsist seven 
years. From May through 
November, he'll be putting on Cole 
Porter's "Something For "The Boys." 
Albert Hague & Arnold Uorwitt's 
"Plain & Fancy," Bob Merrill's 
'Take Me Along," Porter's "Leave It 
To Me." and Kurt Weill & Alan Jay 
Lemcr's "Love Life." 

Print on print: The following 
are the best-selling folios from 
C'heiTj' Lane Music: 

1. Soundgarden. "Suix?rimknowTi." 

2. Mary Chapin Carpenter. "Stones 

In The Road." 

3. Slayer. "Dmnc Intervention." 

4. Sepultura, "Schizophrenia." 

5. Van Halen. "Riff By RitT." 
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Christian Video Outiets On A Roii 

But Study Calls Country Vid's Growth Variable' 



■ BY DEBORAH RUSSELL 

LOS ANGELES— While growth exyte- 
rienced by country video programmers 
was marginal during the last year, ac- 
tion on the contemporary Christian 
fixjnt accelerated industrj-wide. 

Such Ls the conclusion of the "Annual 
Report On The Status Of Country And 
Christian Video Outlets." released by 
Nashville-based independent promoter 
Anstomedia. 

The report indicates that while total 
country outlets increased to 159 in 1995 
from 123 in December 1993, overall 
growth in country vi{Ieo last year was 
'Variable," as some outlets expanded, 
others disappeared, and still others ex- 
perienced only minor development due 
to restrictive rate relations imposed 
on the cable industrj' by the FCC. For 
example, domestic distribution of CMT 
and TNN remained relatively static in 
1994 as few cable networks saw the ad- 
vantage of adding new channels to 
their services. 

The industry also faced the elimina- 
tion of CMT from the Canadian air- 
waves, the disappearance of Americana 
Television from the U.S. cable air- 
waves, and the deletion of countr>'-spe- 
cific programs on VHl and Canada's 
MuchMusic. 

In addition, the syn<licated country" 
concert/documentary series "The 
Road" took over a number of broadcast 
slots once filled by several syndicated 
videoclip shows. 

Of the 129 regional countr>- outiets 
that do exist, 50 appear in PI markets 
with a viewership potential that ex- 
ceeds 250,000 households. The most ac- 
tive regions for country video nation- 
wide include Atlanta, Indianapolis, 
Minneapolis, Oklahoma City. San 
Francisco, and Birmingham. Ala., 
among others. 

The best news in countr>' circles of 
late comes from overseas, according to 
the Anstomedia report, as several mul- 
tinational and local video shows re- 
cently have emerged in Europe and 



Australia. In addition, opportunities 
for international exposure of country 
video continues to improve, as CMT 
mines options in Europe, Latin Amer- 
ica, and Asia. In addition, Canada's 
New Country' Network debuted Jan. 1 
in 6 million Canadian households, re- 
placing CMT there. 

"This is certainly an exciting poten- 
tial growth area as we head into the 
next century," says the Aristomedia 
report. 

At this point, technology holds the 
key to the continued growth of country 
music video, and label executives 
should increasingly turn to interactive 
technology' to further market their art- 
ists, the study concludes. 

At the same time, Aristomedia re- 
ports that contemporary Christian 
video experienced a surge in activity in 
1994, as marketing departments at la- 
bels capitalized on new broadcast and 
cable opportunities cropping up on the 
television landscape. 

Total contemporarj' Christian out- 
let* nimiber 158, according to Aristo- 
media. In December 1993, the firm 
counted 112 outlet*; in 1989. it reiwrtecl 
the existence of 78 programmers. 

Perhaps the most significant news 
on the Christian front is the May 1994 



acquisition of 24-hour Z Music Televi- 
sion by the Gaylord Entertainment 
Co., which is the parent of CMT and 
TNN. Since June alone, the contempo- 
rarj' Christian video outlet increased 
its distribution by 509f:. 

Z Music Television is one of 15 na- 
tional, sirTidicated, or satellite outlets in 
the contemporary' Christian realm that 
Aristomedia counts today. 

Regional outlets, at 119. comprise 
the bulk of programmers in contem- 
porary Christian circles. That num- 
ber is up from 95 outlets in 1993 and 
62 in 1989. Geographically, the South 
and Midwest dominate the program- 
ming slate, and some 44 outlets ap- 
pear in PI markets with viewership 
exceeding 150,000 households. The 
remaining chunk of contemporary 
Christian programmers comprises 
seven international outlets, eight mul- 
timarket outlets, five specialized-use 
programs, and four closed-circuit 
programmers. 

"At the moment, the Christian mu- 
sic video industry is going through a 
very healthy stage," concludes the 
Aristomedia survey. "Given its recent 
growth, its impact on product sales 
should continue to increase over the 
upcoming months." 



PRODUCTION NOTES 



LOS ANGELES 

• Air Supply recently reeled two 
new videos with Picture Vision director 
Jon Small. Jamie Thompson directed 
photography on "Always," as well as 
the band's remake of the Righteous 
Brothers' "Unchained Melody." Tima 
Surmelioglu produced the shoots; Su- 
san Sihemtan executive-produced. 

• F.M. Rocks director F. Gary Gray 
lensed Dr. Dre's new video "Keep 
Their Heads Ringin'," which comes 
from the movie soundtrack to "Friday" 
on Priority. Aaron Schnieder directed 




Gone Gotham. The Boogie Monsters' video "Honeydips In Gotham" is a Pop/ 
Art Film Factory production directed by Marty Thomas. Pictured on location in 
Atlanta are. from left in the t>ack row. Shaun and Vex of the Boogie Monsters, 
executive producer Daniel Zirilli, Thomas, producer William Boyd, the Boogie 
Monsters' Mondo, director of photography Kim Haun, and the group's manager. 
Derek Jackson. Boogie Monster Yoda is on the left in front with the group's road 
manager Onaji. 



photography; Craig Fanning execu- 
tive-prixiuced. 

NEW YORK 

• Director Musa "Choice" Moore 
is the eye behind Mobb Deep's Loud/ 
RCA video "Survival Of The Fittest." 
L.D. Willis produced the shoot for 
Digital Frames. Ludger K. Balan di- 
rected photography. Krystol Cameron 
executive-produced . 

OTHER CmES 

• Adam Ant's "Wonderful" video is 
a One World production lensecl in Lon- 
don by director Tony Kunewalder. 
Tim Maurice Jones directwi photog- 
raphy; Joseph Uliano produced. 

In addition. One World's Richard 
Murray directed Jeff Healey's Arista 
video "Stuck In The Middle lAlth You" 
on location in Toronto. Shawn Valen- 
tini directed photography; Mike Ro- 
sen of HooDoo Pnxluctions pnxluced. 

• The Gigolo Aunts' Fire Records 
video "Where I Find My Heaven" is 
a Smash! Filmtv'Squirrel Productions 
clip directed by Tryan George. Jon- 
athan Bekemeier directed photogra- 
phy on the Iloston-based shoot; Mark 
Mower produced. 

• Atlanta set the stage for Society 
Of Soul's LaFace video "Pushin*," di- 
recte<l by the Chelsea Pictures team 
Max & Dania. Simon Archer di- 
rected photography on the shoot; 
Steve Willis produced. 

• Tom Surgal directed Pave- 
ment's new video. "Rustled By The 
Rush," for Matador Records. Dan 
Ehrenbard directed photography on 
the New Jersey-based shoot: Tom 
Case produced for Automatic Pro- 
ductions. 



Portland's 'Bohemia' Show 
Wants To Take Manhattan 



UROSS-COUNTRY VIDEO: Port- 
land, Ore.'s alternative/rap show 
"Bohemia After Dark" has de- 
scended upon the Manhattan 
Neighborhood Network. A 30-min- 
ute version of the Billboard award- 
wirming program unspooled on the 
Big Apple's public access airwaves 
April 1. 

"Bohemia" producer Siouxsie 
Crawford says her crew decided to 
head east after promotions and 
marketing staffer Beth Federici re- 
located to New York. 

"You just cannot make it in re- 
gional video by being in one mar- 
ket," says Crdv\ford. "It's impossi- 
ble, no matter what" 

With Federici in Man- 
hattan. "Bohemia" set 
about establishing a base 
of local support for the 
program, inking a beer 
sponsorship and linking 
with a local nightclub to 
host weekly listening par- 
ties under the "Bohemia" 
banner. Every Tuesday, 
the "Bohemia" team cre- 
ates an event at the Cafe- 
A-Go-Go, which serves 
free Warsteiner beer 
from 7-9 p.m. Bohemia 
collects proceeds at the 
door and uses the funds 
to further finance its own 
promotional efforts. 

"It's a way to make 
sure we have a smooth 
transition into the mar- 
ketplace," says Crawford, who notes 
she is working to establish tie-ins at 
radio and retail, as well. 

In addition, Crawford is negotiat- 
ing to take "Bohemia After Dark" to 
broadcast in New York once 13 epi- 
sodes of the show have aired on pub- 
lic access. The customized East 
Coast version of the video show airs 
late-night Saturdays at 12:30 a.m. 

Meanwhile. "Bohemia After 
Dark" continues to air in its original 
60-minute form on the Portland Fox 
affiliate KPDX every Friday and 
Saturday night. Crawford .says she 
has set her sights on Philadelphia 
and Phoenix next, with hopes to 
crack those markets by November. 

More fun in Manhattan: 

"Groove TV" is yet another show to 
recently bow on the Manhattan 
Neighborhood Network. The multi- 
format clip show features videos by 
gay and lesbian artists ranging from 
such mainstream acts as Ellon 
John, Kny Genrtre, .Melisfta ICther- 
idge, and Jimmy Somerville to 
such rising stars as Pansy Division, 
Team Dresch, Extra Fancy, and 
Pussy Tourette. 

Brad Lamm, onetime host of 
"Party Talk," hosts the 30-minute 
video showcase, which airs every 
Tuesday at midnight. Executive 
producer Michael Muffoletto says 
his biggest challenge has been to fill 
the programming pipeline with 
quality clips by gay artists. In many 
cases, artists without clips have sub- 
mitted raw footage to Muffoletto. 




by Deborah 
Russell 



and he creates his own video mon- 
tages. 

Musically, a program may run the 
gamut firom homoerotic dance music 
to sedate folk tunes, and Muffoletto 
says he's planned several thematic 
programs to address everything 
fi^m glara rock to women in rock. 

Interviews, record reviews, and 
social vignettes regarding the arts 
and music scene will be inter- 
spersed with at least five videos per 
show, he says. A "vintage video of 
the week" feature will highlight 
clips by Queen, the New York 
Dolls, and others. 
"Our mission is to get people to 
tune in to see some excel- 
lent, highly produced mu- 
sic," says Muffoletto, who 
doubles as a TV producer 
for a major syndicator. 

The program should 
not be confused with the 
dance music video show 
"Groove TV" that just de- 
buted in Los Angeles 
(Billboard, Feb. 25). 

Paying tribute: 

Requests at The Box for 
the late Eazy-E's video 
"Eazy-er Said Than 
Dunn" multiplied in the 
weeks following the art- 
ist's untimely death, re- 
ports the network's music 
director, Eric Martinez. 
In addition, the Bone 
Thugs N Harmony clip 
"Foe The Love Of $," in which Ea^- 
E contributes a cameo, also heated 
up the request lines. 

"Eazy-E was such a big artist on 
our channel," says Martinez, who 
notes the network is preparing a 
retrospective memorial on the art- 
ist. "He had a very special grip on 
our audience." 

The Box staff is now working 
with the folks at Relativity Recortb 
to best utilize footage recently 
taped for an Eazy-E "Box Talk" 
segment, which never aired on the 
channel. 



R 



EEL NEWS: Wayne Isham is 

now directing for Santa Monica, Ca- 
lif.-based Industrial Artists ... In- 
dependent directors' representative 
K.D. Sadler recently added direc- 
tors Alex Winter, Mark Hum- 
phrey, and Penny Mack to her ros- 
ter. 

Showdown: The East Coast 
chaptpr of the Music Video Produc- 
tion Assn. is sponsoring an April 25 
seminar titled "Everything You Al- 
ways Wanted To Know About Mu- 
sic Video Commissioners (But 
Thought It Was Politically Incor- 
rect To Ask)." Commissioners who 
plan to participate come from such 
labels as Columbia, Elektra. Jive, 
Mercury, and Tommy Boy. 

The panel will be held from 7-9 
p.m. at the Eastman Kodak building 
in Manhattan. For information, call 
Martin Stone Hennessee at 212- 
532-GOOO. 
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FOR WEEK ENDING APRIL 2, 1995 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

* * NEW ADOS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDSI OF CLIPS ADDED FOR THE WEEK AHEAD 



liar 



14 houn daity 
1899 9th Stree NE, 
Washington. O.C. 20018 

1 Montell ionlan, This Is Hqw We Do ll 

2 Adliu Howafd, Freah Like Me 

3 Bnndy. Baby 

4 Vutoui Artists, Freedom 

5 Barry WNIc, Come On 

6 Da Brat. Give II 2 You 

7 ShAbba Ranks. Lei's Get II On 
e Portrait. I Can Call You 

9 Boyi II Men. Ttiank You 

10 Uih«, Think 01 You 

11 TLC. R«J Ligtit Special 

12 2Pac, Dear Mama 

13 The Notonout B.I.G., Bi£ Pop^M 

14 Zharte. You're Sorry Now 

15 Stevie Wonder. Fot Yojr Lore 

16 V/tx. Take It To The Front 

17 K«»Marttn.NiM!(Fr«SomecreLI«Yai 

18 Chrtttoptwf WilKam, Dance 4 Me 

19 Soul For RhI, Candf Rain 

20 Vmssa WHums. The Wa^ That You Une 

21 eiackstreet. Joy 

22 Raptiael Saadiq, Ask Ot Yoo 

23 Mini Condition. So Fine 

24 Craig Mack, Get Down 

25 LulhaVvKtass. LiMTheGneYo/reWth 

26 Kut K)OM. I 1 

2 7 Pais UBdta, I Steppal Uvng Vou 

28 Mis&jonH. Where I Wanna Be Boy 

29 Rjla-NM, Walking Away Wim It 

30 Subway. Ttiis Lil' Game We Play 

**NEWADDS ** 

John Uc Hooker. Crull Oul 
Tom ScottMayu iMk. Ooni Get Any Better 
Boyz II Men. Water Runs Dry 
Gerald UVcft, How Many Times? 
Nina, Any 1^ C. 



CantlrHMus pra(Ta(nntinc 
2806 0»(yUnd Dr.. 
NathvlRt. TN 37214 

1 Garth Brooks. Am't Gon^ Down 

2 Ttm McGraw. Retried Dreams t 

3 The MaverKhs. I Should Have Been Ttue 

4 Georie Dufai. Ijfistick ProTiises 

5 Tracy Byrd. The Keeper Ot Ttw Slars 

6 Dnid BaH, l.x-M What Foltmeil Me Hon>e 

7 Trisha Yearwood. Thmiiin' AbOjl You 

8 Dumond Rio. But>t>a Hyde 

9 Randy Travis. The Box 

10 Joa omit. So Help Me G>r1 

1 1 Lari White, Thai's How You Know 



12 iohn Anderson. Mi55twipp> Moon 

13 Brooks t Dim Ljttte Miss HonkyTonlt f 

14 JctwMchMlMBntDmry.lCanLaeYou ' 

15 Alan Jackson. Song fot Tr>e Lite t 

16 Travis Tritt Tell Me I Was OreammE 

17 Little To»i. Amy's Back In Aus.tn 

18 Huss Tatt. Oie And Only Love 1 

19 Clint Black. Summer's Comin 

20 Win Berry. SCandir^ On Jft EOff: Ot. • 

21 Kenny Clwsney, Fail In Love t 

22 MaryChaisiCanientor, H3(£eOtl>ds • 

23 Kathy Mattea, CIoah In Your Rodeo t 

24 Ricky Limn Grto. F Wtere I Bckxie 

25 Tracy LawrerKe. As Any Fool Can S« 

26 Bryan WhHe. Look AI Me Now 

27 Noah Gordon. I Ne«d A Break t 

28 Hank Williams. Jr.. Hog WiW 

29 Wtstey D*nnts, I Dor'I Kno^ 

30 Steve Kolandet. Black Dresses 

31 DoufSlone. Faith m Me. Faith In Yoj 

32 5Mry«B«twn,lDnniaelevelnGoC(ltiye 

33 Pally Lov*ss.YcuDpmEwi Know WW 

34 Blly Montana. Didn't Have Yoj 

35 Marty Stuart. Tr>e Li^es 0( Me 

36 Ho»y Ounn, I Am Who I Am 

37 T«ny Radlgan. Had A m\an T^tocK t 

38 Waylon Jennmgt, Wild Ones 

39 Aaron Tippin, She Fpcts Like A B<atxl 

40 Wade Kayev I'm Still Danor' Wil*' You 

41 Tanya Tucker, Between The T*o Of Them 

42 Dand Ue Murphy. Party Crowd 

43 Mwk Ch«snutt. Gonna Gel A Life 

44 WyCeftTheWidWKtShow, t^U^rt.) 

45 4 Runner. Cair's Blood 

46 iohn Bunzow, Easy As Ckie, Two. Three 

47 Usa Brokop. One Ot Those Nights 

48 Slienandoah. Darned II I DonT 

49 Hal Ketchum. Slay Forever 

50 Daiyle SlncMary, I'm Uvmg Up To... 

' Indicates Hot Shots 

** NEW ADDS** 

Billy Ray Cyrus, One Last Thrill 
Blackhawk. That's Jirst About Right 
TrKy Lawrence. Texas Tomado 




Continuous prof ramming 
1515 Broadway. NY, NY 10036 

1 TLC. Red Light Sptrcial 

2 Ljire, Lightning C'ashes 

3 The Notorious B.I.G.. B<g PoDoa 

4 Mary J. Bilge, t'm Go-n' Down 

5 Soul For Real, Candy Ram 

6 Sheryl Crow, Strong Enough 

7 The Cranberries. Ode To My f ami y 

8 Brandy, Baby 

9 Madonna. Bedtime Story 

10 Bush, f veryihing 2«i 

1 1 Tom Petty, It's Good To Be King 

12 Daw MaWifws Band, W^at WOI.M You S«/ 

13 Van Haten. Can't Slop Lwin' Yow 

14 Bruce Springsteen. Thunder Road 



1 5 BnK« S(ji1n(iteen, Murder Mcorpcrateo 

16 Onspring. Gotls Get Away 

17 Nine Inch NaMi. Hun 

18 Brownstone. tf You Lcve Me 

19 Olonne Farrts. i Krww 

20 OMiS. Liw Forever 

21 Melnsa Elheridge. II I Wanted To 

22 Wax. Caiilomia 

23 Green Day. When I Come Around 

24 Spor>ge, Plowed 

25 Jen Buckley. Lasi Goodbye 

26 Hole. Violet 

27 Letters To Cleo, Here & Now 

28 Bad Religion, hiected 

29 Boyz II Men, TY^i« Vou 

30 Collective Soul. Gel 

31 Rappin' 4-Tay, I'll Be Around 

32 Subway. Ths Ul' Game We Play 

33 Duran Dutm. White Lines 

34 Da Brat. Give It 2 You 

35 MonM Jordan, This Is How We Do It 

36 Rollins Stones. I Go WiU 

37 PJ. Han«ey. Down By The Water 

38 Matthew Sweet, Sick 01 Myself 

39 Elastica, C<x;;'cclon 

40 Miana HatfieW, UT>rversal Heart-Beat 

41 Adina Howard, Freak Like We 

42 Green Day. Basket Case 

43 Stone Temple P*Jli. Interstate Lfwe Song 

44 Phunk Junkrci, ' Love II Loud 

45 Weeier. BL-ddv holly 

46 Jamte Walters. Hold On 

47 Stone Temple Pilots. Plush 

48 Aerosmith, Crym' 

49 5aK-N-Pepa. Shoop 

50 Sooop Doggy Dogg, Gm AnrI Juice 

" Indicates MTV Exdusrve 

* * NEW ADDS * * 

Various Artists. Freedom 

Better Thart Exra, Good 

Colleclive Soul, December 

Monder Mapwt, l^egasorx: Teenage Warheaj 

Radiohead. Fake Plastic Trees 



THE NASHVILLE NETWOBK. 
TheHeanofCamay 



30 hours we^ity 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Garth Brooks, Am'l Going Down 

2 Tim McGraw. Reined Dreams 

3 Cliol Black, Sumtner's Comtn' 

4 Marty Stuart. The Likes 01 Me 

5 Huss TaH, One And Only Lov^ 

6 UrI WhHe. That's How You Know 

7 Tracy Lawrence, As Any Fool Can See 

8 George Ducas. Lipstick Promises 

9 Little Teias. Any's Back In Aiisim 

10 Clay WafcBT, Ths Wumari And This Man 

11 DawdBal. Lock What FakTMd Me Home 

12 Tnshi Yeanvood. Thinkin' AIdouI You 

13 Dianwnd Rk). BuhOa Hyde 

14 Randy Travis, The Box 



15 Billy Ray Cyrus. Oeja Blue 

16 Joe Drffw. So Help Me Girl 

1 7 Brooks L Dunn. I itHe Miss Honwy Toiv 

18 Alan Jackson, Stng For The Life 

19 Doug Stone. FaV' m Mc. Fa^Wi in You 

20 John Hchail Monlggmarv, I Cart Lme You 

21 Kenny Chesney. Fall in Love 

22 Mjiy Chapki Carpenkr. House 01 CarrS 

23 John Ar>dtrson, Mississippi Moon 

24 Martina McSnde.W^ere I Lhed To »<aw 

25 Wade Hayes, I'm Still Dancn' With You 

26 Tanya Tix*er, EKween Ttie Tiw Ot Than 

27 Mark Chcsnutt, Gonna Get A L'le 

28 John Berry. StandneOn Edge C( Gocd 

29 Saw)«r Bnwn, i Dont Beleve In Gootiye 

30 Patty IcNdets, Ycu Oml Eutn Kikm W)x> 

* * NEW ADDS * * 

Ricky Lym Grecg. To Find Where I Belong 
Kyle Petty. Oh King Richard 
Terry Radigan. Hail A Millton Teardrops 
Dttfte S«i0etiry. I'rr Living Up To Her Lm. . 
Travis TrHt, Tell Me I Was Dreaming 



Continuous programming 
1515 Broadway, NY. NY 10036 

1 Sheryl Crow. Strong EKxjgti 

2 Melissa Etheridfe. II I Wanted To 

3 Hootfe t The Btowftsh, Hold My Hand 

4 Eaglet. LciTC Will Keep Us Alive 

5 Madonna. Bcdi'me Stor^ 

6 Elton John, Believe 

7 Bonnie Rain. Vou Go! tl 

8 Boyi M Men. On Bended Knee 

9 Diorme Farrit. I Know 

10 M^donru. Take A Bow 

11 Des'ree. You Gotta Be 

12 Tom Petty. It s Good To Be King 

13 Mar1inPv.ln The HoK 01 SiDne Art] 

14 Annie Lennox. No More 'I Love You's' 

15 R.E.M.. Barji And Blame 

16 John Meflencamp. Wild Night 

17 Gloria Eslafan. Ti,m The Beat Arc^jnd 
IB Des'ree, Feel So H.gh 

19 BrucBSprlnpaB«n,StraotsO(F^biWprM 

20 Foreigner, Unii The End Of Time 

21 MHIssa Etherldge, I'm The Oily One 

22 Mefina Elherk^e, Ccme To My WifYkw 

23 Hootie L The BkjwfWi, Lei Her Cry 

24 Tom Petty, You Doni Knew. Haw It Fees 

25 Jen Secada. II You Go 

26 Blues Traveler. Run Around 

27 Bkssld Union 01 Souls, I Be'ievc 

28 Abba, Dar<cing Queen 

29 Sheryl Crow. All I Wanna Do 

30 Counting Crows, Mr Jones 

* * NEW ADDS * * 

Boyi II Man, Water Runs Dry 
Dtarta King, Stiy Guy 
Jll Sobule, I Kissed A Girl 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSiC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 15. 1995 



ConllfHMUs programmlnc 
12000 SIscayne Blvd 
Miami. FL 33181 

AMERICA S NO. 1 VIDEO 

Totain'he Notorious B.I.G. Can't You See 

BOX TOPS 

2Pac. Oear Mama 

Adina Howard, Freak like Me 

Smooth. Mind Blowin' 

or Dirty Bastard. Brooklyn Zoo 

Ols-N-Oat. Frea>; Me Baby 

Tha Dogi Pound. Wh^t Would U Do 

Brian McKnIght. Crazy Love 

Raphael Saa«q. Ask Of You 

Mary J. Blige. I'm Goin' Down 

Various Artists, Freedom (Rap Vets<on> 

Bone Thugs N Harmony, Foe Tha Uwe Ot $ 

Soul For Real. Cjndy Ra>ii 

Naughty By Nature. Craziest 

Srtow. AnylfMng For You 

ADDS 

Boogiemonsters. Honeydips In Gotr^am 

Boyz II Men. Water Runs Dry 

Bush. LiHie Thirgs 

DJ QuIk. Safe & Sound 

Doe*» Ore » Ed Lower. For Tt« Lwe Of Ycu 

Double X, Money Talks 

IV Xample. i d Rather Be Alone 

Faith No More. Digging The Grave 

Frankie Cutlass, Bonquss On The S«t 

Green JeNy. Jump 

H-Town, Emotions 

III Al Skrstch. Chill With Thai 

Joya, ' 1 ikc Wjit You're Doing To Me 

Mic Ceronimo. N'iiMa I C 

Mmtar Mapwt. Nogssonc Teenage Waihead 

Nine Inch Nails, Hurt 

N-Tyc«, Sure Ya F)ight 

Po' Broke N' Lonely, Twisted 

Quo, Quo Funk 

R.E.M.. Strarige Currencies 

Sir Mil A Lot, Sle«pin- Wit My Fonk 

69 Boyi. Ffve 0. f nw 0 

Subway, Fire 



moR 

musiov 



Conlinuoui pragramnUng 

1I500 9th SI N 

St Petersburg. FL 33716 

Abba, Dancing Queen 

Blessid Union 01 Souls, I Believe 

KItaro. Dance Of Sarasvati 

Martin Page. In The HDuse... 

Manhattan Transfer. Let's Hang On 

Al GreeiVLyle Lovett. Am't It Funny.. 

Elton John. Believe 

Barry Manilow. I Can't Gel Started 

Mwerkks. I Shoukl Have Been True 

Mary Chaptn Carpenter. House Of Cards 

Foreigner, Unt>i The End 

Bob Seger, Night Moves 

The Tractors. Baby Likes To Rock H 

Mellsu ElherMfe. |f I Wanted To 

imnwtal Beloved. Ode To Joy 

Tom JonevTori Amos, I Wai'na Gel 

Nick Lowe, True Love Travels. 

Bruce Springsteen. Murder Inc. 

John Tesh. Bastille Day 

Trtsha Yeararood, Tnmk n' Ahout You 

Cenllnuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Crash Vegas. On And On [ADD) 
Jcfl Buckley. I asl Goodtrye (ADO) 
Suede, We Are Tt^ Pigs (ADD) 
Wda Hllle. Pteck>us Head (AOOt 
Tragically Hip. Nautical Disaster 
Oftspring, Gotta Get Away 
Portisftead, Sour Times 
Bon Jovl, Scmedtiy I'll Be Satiinlay Ntght 
Live. L'ghtn.r»g Crashes 
Dionnc Farrts, 1 Know 
Odds. Truth Untold 
Colltctivc Soul. Gel 
TLC, Red Light Special 
Cnnbenies, Ode To My Family 




Conlinuoui pmcrammirtt 
1 1 1 1 Uncoin Rd 
Miami Beach. FL 33139 

The Slone Roses, Lcn^e Spreads 

Sheryl Crow, Strong Enough 

SkMHsio And The Banshee*, 0 Bahy 

Etton John, Bcl«ve 

Los Pericos. Parate Y., 

Simple Minds. She's A River 

Annie Lennox. No More "I Love You's* 

Sling/Pato Banton, The Cowboy Song 

Green Day. Wrwn I Come Around 

Mad Season. River Of Deceit 

Cale TKuba, Las Fiores 

Oiorvte Ferris, I Know 

Duran Duran. White Lines 

Seundganden. Day I Tried To Live 

Slash's Snake PK. Beggars And Hangers On 

Bon Jovl. Some<Uy I'll Be Satunjay Night 

Collective Soul, Gel 

RoKBtte. Run To You 

Boyz II Men. On Bended Knee 

EMf . Perlecl Day 



Fhre 1/2-hour shows weekly 
Signal HIH Dr 
Wall. PA 15148 



Way Back Home 
PER. Wonder Why 
King James. Hard Road 
Young DIsdples. Apparently Nothing 
Newsboys. Shifw 
M. W, Smith, Love One Another 
Sophie B. Hawkins. As I Uy Me Dowrt 
Mylon Letevre, Stranger To Danger 
Rjfltfy StonehHI. Siill Small Voice 
Steve Taylor, Meltdown 
Sheila Wabh, Mystery 
Margaret Becker. Deep Calling Deep 
Chrtstafarl, Listening 



Out or Eden. Lovely Day 
Rich Mullins, Trw Coto* Green 



m 



"TELEVISION 

Five hours weekly 
223-225 Wsshinclon St 
Newark. NJ 07102 

ClasUca, Connection 

Tt»e Human League. Tell Me When 

Duran Duran, White L>nes 

Jullanrta Hatfield. Unrversal Hearltieat 

Shudder To Think. X-French Tee Shirt 

Goo Goo Dolls. Onry One 

Ned's Atomic Duill>ln. AD I Ask. 

Wax. Caiilorn a 

QuicksaiKl. I>eli.siona 

Urtun OarKB Squad. Demagogue 

Slick Rick, SiHine in My Cjf 

Ahma4'R*i Kass/Saafif. Come Widdit 

Bruce Spririgsteen, Munjer Inc. 

Snap. Welcome To Torwow 

Letters To Cleo, He-e And Now 

Boyi 11 Men, I-jni. Yoi. 

Monster Magnet, NegasodK; Teenage... 

Fossil, Moon 

The Primllivtt. Crash 

Marcia BaH. Dcwn The Road 



CMC 



CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10227 E 14th SI 
Oakland. CA 94603 

Soul For Real. CanOy Rain 

Mairy J. BKge. I'm Goin' Down 

Brandy, Baby 

TLC, Red Light Special 

Subway. This LH' Game We Play 

Montel Jordan. This Is How Wc Do It 

E-40. 1 Love 

Rappin' 4-Tay. I'M B« Around 

Da Brat. Give U 2 Vqu 

The Notorious B.I.G., B<k Poopa 



Artists & Music 



KEBPINK 

SCORE 




by Heidi Waleson 



B 



ACK TO BAROQUE: The end of March saw William Christie and I*s 
Arts Florissants' week in New York starting with a whimper (an uninspired 
film attout the conductor antJ hLs en.semble) and ending with a bang (the towTi's 
first big l*urcell 3(X)th anniversary event, a semistaged performance of the 
composer's semi-opera, "King Arthur," at the Brooklyn Academy of Music). 
In between, there were three other I^es Arts concerts at BAM, plus the open- 
ing of the Merchant- 1 vor>' film "Jefferson In Paris," for which Christie pro- 
vided the period music and even made a screen appearance. Erato. Christie's 
new record company, added to the fii'enzy by releasing the group's new "Dido 
and Aeneas" with Veronique (Jens, and its second recording of Charpentier's 
"Medee," a superb, complete (three-plus hours) rendition with Lorraine Hunt 
and Mark Padmorc. 

"King Arthur," recorded after the February performances in Paris of the 
fully and spectacularly staged version of the piece, will be out in June. If the 
orchestra and chorus were as extraordinary in those sessions as they were 
in Brooklyn, it should be quite a disc: The large (34-piece) band turned in .some 
of the best period-instrument playing I've ever he^, especially the trumpet- 
ers, Per Olm' Ltndeke and Gilles Rapin, who played their many exposed and 
virtuosic anthems spectacularly. The 25-member chorus provided some of the 
liveliest moments of the evening (one standout was "Hither, this way," in which 
a good spirit and a wicked spirit compete for Arthur's trust). 

Still, it's hard to make theatrical sease of "King Arthur," which is actually 
a hybrid with plot-advancing text (by John Diydcn) for the characters, played 
by actors, and music for expansion and divertissement. So let's encourage 
Erato (or someone) to start releasing Christie's opera productions on commer- 
cial \ideo. The fiill shows are too expensive to tour widely, and more people 
should get a chance to see as well as hear how exciting these 17th- and 18th- 
centurj.' pieces are in the pastmodem stagings that Christie's producers give 
them. They certainly draw crowds: Even semistaged, with the text abbreviated 
and sptiken by two actors instead of nine, the two BAM performances of 
"Arthur" sold out. 

Angel, which has an exclusive on the Merchant-Ivory films, put out the "Jef- 
ferson" soundtrack, which featured a tantalizing snippet of Sacchini's opera 
"Dardanus." (Thus Ls the second film to feature suigwi B;iraiue oixira this 
year — remember "Farinelli"?) More old music will hit the screen when Toiy 
Palmer finishes his tercentenary salute, "Purcell," a 90-minute film, slated 
for international TV and video distribution by Natwnal Vkieo Corp. in the fall 
This one will have masic performed by John Eliot Gardiner and the Monte- 
verdi Choir and Orchestra, borrowed for the occasion by Erato from Poly- 
Gram. 



Ane 



ID MORE FROM FRANCE: Didier Durand-Bancel. general director of 
Erato Disques since January, was also in town to look in on his prize artist 
and to pass on news of some recent label signings: The young pianist Helene 
Gnmaud and conductor Kent Nagano have both joined up. Nagano, who has 
posts v^ith the Lyon Opera, the Halld Orchestra, and the London Symphony 
Orchestra, will be contributing work with all three, and Durand-Bancel is es- 
pecially happy that Nagano will be doing some French repertoire (first up: 
Berlioz's "Damnation of Faust," out in June) for the label. Erato is also plea- 
sed to repori that organist Marie-Claire Alain, a label stahvari for 40 years, 
has signed her first exclusive contract with Erato. And William Christie will 
be getting a chance to expand his horizons beyond the obscure Baroque with 
Erato: Future plana include Mozart's "Requiem" and 'The Magic Flute." 



LATIN NOTAS 

(Contimted from page SO) 

Mariachi La Reyna de Los Armies, 
Mariachi Campanas de America, Mari- 
achi Cobre, and 4-year-oki singo- Nydia 
Gracia. T^us year's edition of the festival 
marks the sixth consecutive time the 
show will be heW at the Bowl ... A new 
record label, Radio Vox, has beai foimed 
in Miami by four industry veterans: Ro- 
dolfo Castillo (producer/A&R), Danny 
Barrocas (video director, graphic de- 
signer), Gustavo Moi^ndez (director of 
marketing and promotions), and 
Anthun.v Gonzalez (saka; directs). Tlie 
label recently issued its first release, a 
maxi-single by Fulano de Tal titled 
"Revolucidn.'' 

Chart NOIKS; Hie stunning death of 



EMI Latin superstar Selena propelled 
her to the top of Billboard's radio and re- 
tail charts. Selena's latest single, "Fotoe 
Y RecuerdoR," sailed to No. 1 on the Hot 
Latin Tracks chart, making it her ^^xth 
chart-topping single. Two fomier No. 1 
hits re-CTitering the top 10 this week were 
"No Me Queda Mis" (5) and "Bidi Bidi 
Bcm Ban" (6). 

All three songs are ctmtained on Se- 
laia's Oammy-nominated album "Amor 
Prohihido,'' wtuch tojjped Tlie BilUxxard 
Latin 50 this week, followed cloeely by 
three titles that re-entered the top 10: the 
Grammy-winning **Live!" (3), "Entre A 
Mi Mundo" (4), and "12 Siqier Exitoe" 
(6). 
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French Charts Going Back On Air 

Deal Reached With TV, Radio Broadcasters 



Dream Com* True. Yanni recerves his gold disc from BMG in Singapore for 
10,000 safes of fiis album "Dare To Dream." Pictured, from left, are Stuart Rubin, 
BMG VP of A&R and maiVeting; Yanni; and Frankie Cheafi, BMG Singapore 
managing director. 



■ BY EMMANUEL LEGFIAND 

PARIS — After almost two years 
without media exposure, the 
French charts will be heard and 
seen again on French radio and 
TV. 

Following long and delicate ne- 
gotiations, French record industry 
organization SNEP, which owns 
and operates the charts, and its in- 
die counterpart, UPFI, have fi- 
nally reached a one-year agree- 
ment with state broadcaster 
France Television and radio group 
Europe 1 Communications. 

An alternative option consid- 
ered by the record industry was to 
forge a deal with a combination of 
the NRJ radio network and the 
M6 commercial television station. 
But it has been suggested that this 



MTV Plans Italian-Language Programming 

Locally Produced Shows To Cover Domestic Artists 



I BY MARK DEZANNl 



MILAN — MTV Europe is planning lo- 
cally produced programming in Italian 
to fill the void anticipated when the 
country's existing national music TV 
network. Videomufiic, makes its widefy 
expeicted shift to geieralist broadcasting 
in the near future (Billboard, Mardi 18). 

Videomusic, which officially changed 
hands April 1, is now owned 100% by 
Italian film producer Vittorio Cecchi 
Gori. and while it is continuing to pro- 
gram music videos and youth shows, 
Cecchi Gori has e?q}re&sed his intention 
to introduce a films and sport format 
soon. 

Sebastiano Mussini, responsible for 
MTV Europe's Italian operations, con- 
firms that local productions are on the 
agenda. "With \^deomusic on the road 
to extinction, there will no longer be a 
[TV] outlet dedicated to Italian music, 
and we are kxtking into the possibiUt>' 
of taking their place in the domestic 
market." 

With the lack of satellite and cable 
devek)pnient in Italy, Mussini explains 
that the main barrier is technical. Cur- 
rently MTV Europe Ls relayed for six 
hours every afternoon on a string of lo- 
cal TV stations in the north and center 
regions of the country. Six hours is the 
maximum allowed for syndicated re- 
broadcasts under Italian law. 

"With imminent changes in Italy's TV 
regulation, there are many possibilities 
opening to us, although none of lh»n 
are straightforward at the moment," 
says MussinL "We are looking into pur- 
chasing a network such as Tele- 
montecarlo; however, we will also con- 
sider splitting the existing six hours 
available to us on local rebroadcasters 
between the best of MTV Europe and 
locally produced programs in Italian 
featuring I talian artists." 

Franco Ek>nato, president of Italy's 
independent record company associa- 
tion AFI, says negotiations are under 
way with MTV to encourage local pro- 
gram production. "We have met in the 



past week to discuss the possibility' of 
MTV producing six hours daily of Ita- 
lian-language output in collaboration 
with AFI producers," Donato says. 

Mussini adds that Vkleonusk's pre- 
vious owners also could collaborate with 
MTV in Italy. He says, "Although we 
are sad at Vkleomusic's imminent de- 
mise, it does mean that our main com- 
petitor in the market has gone, and we 
are also exploring the possibility of a 
collaboration with Videorausic's ex- 
presktent, Marialina Marcuoci." 

Marcucci, who resigned fran Video- 
musk last nxmth. was against the chan- 
nel's sale to Cecchi Gori, but was out- 
voted by her family partners. Last 
week, Marcucd said she had wanted to 



maintain the musk profile for the net- 
work and commented to the Italian 
press that she was just two vreeksi away 
from selling a minority stake in the 
channel to MTV owner Viacom or a con- 
sortium of record companies including 
BMG, PolyGram, and Warner Music, 
when the Cecchi Gori deal was pushed 
through. 

Mussini says, "As the only remaining 
music TV outlet in the coimtry, w-e have 
a responsibilily to the consumer, inde- 
pendent producers, and the record in- 
dustry in Italy to promote domestic pro- 
ductions." 

Last year, MTV announced plans to 
produce programs specifically targeted 
to different territories in Europe. 



German Record Piracy Cut 

Polish LaWy Collins Ruling Credited 



■ BY WOLFGANG SPAHR 

HAMBUKG — Record pirac>' in Ger- 
many fell by one-thiiti last year, ac- 
cordiig to figures just rcleastni by rec- 
ord industry association BPW, the 
result of new copjTi^t Uiw in Poland 
and the implementation of landmark 
pan-European l^*^lation. 

BP\\' «ij*3 the \-alue of unlicensed 
i-ecurJ sales fell fhvn $150 million in 
1993 to $96 millkm last ^-ear. 

It attributes part of the drop to the 
effect of the so^alled Phil Collins rul- 
ing by th(f Euix>i)ean Court, This .'itated 
for the first tim<? that artisbt should re- 
ceive the same copjright protections 
throughout the 15-nation Eun)pean 
l,'nkm as the>' do in their home coun- 
\iy. The ruling put an end to the tj-ade 
in concert recordings made at shows in 
Germany. Until that time, German 
cop>Ti0it law allowed anyone to record 
and sell concert material from non- 



German artists. pro\ided that appro- 
priate mechanical ro>'alties wiere paid. 

Hie ruling has resulted in the with- 
drawal of these unlicense<i records 
(nam stores, leaving the Uwtleg indas- 
tr>' to return to dedicated coUectoi-s. its 
original target market 

New copyright taw passed in Poland 
last Maj' has also hel[)ed in Germany. 
TTie law was the fii*sl protection intro- 
duced in poet-cuininunist l*oland. 

Before the law went into effect there, 
piracy of international product w"ds 
running at about 90^ of tlie raaHtet, 
and the most pt^iular destination for 
exjxirt of the illicit records was neigh- 
bMing Germany. BPW estimates that 
atx)Ut 1 millkjn PoHsh pirate records 
were being sold annually in Gemiany. 

BPW chairman Thomas Stein says 
)X)lioe and customs made sane vaftdd 
on the flow of imports, but he notes 
that the copyright law has greatly 
helped stem the flow at its source. 



route was not taken because the 
industry is eager to rebuild rela- 
tionships with state television. 

At press time, SNEP president 
Patrick Zelnik, UPFI VP Charies 
Talar, France Television president 
Jean-Pierre Elkabbach, and Jac- 
ques Lehn, president of Europe 1 
Communications, were to hold a 
joint press conference April 7 in 
Paris to announce the agreement. 

The deal means that the singles 
and albums charts will be broad- 
cast on TV channel France 2 — on 
a weekly late-night show Fridays, 
with an edited version Satur- 
days — and on France 3, which will 
carry a 30-minute chart rundown. 
Radio Europe 1 will present an 
overview of the singles and albums 
charts on Saturdays (the show is 
tentatively called "Le Top"), with 
mentions during the week in its 
general music shows. The albums 
chart will be featured Sundays on 
Europe 2. 

In addition, the weekly TV 
guides Tele 7 Jours and Journal 
du Dimanche will also publish the 
charts. The TV shows should be on 
the air in May. and the radio 
shows could start earlier. 

The decision ends the long ab- 
sence of the charts from the broad- 
cast media. The void followed the 
announcement two years ago that 
Europe 1 and cable TV station Ca- 
nal +, which jointly operated the 
charts from the creation of the list- 
ings in 1984, decided to move out 
of chart production. SNEP then 
took over and produced the new 
computerized sales charts but 



without getting any media expo- 
sure. 

Sources suggest that SNEP 
president Zelnik preferred to go 
with France Television under the 
new arrangement rather than the 
privately owned M6 — which al- 
ready has strong musical con- 
tent — in an attempt to rebuild 
bridges with the main TV chan- 
nels, which now carry virtually no 
music. 

In addition, having two TV and 
two radio outlets broadcasting the 
charts adds to their impact. Rec- 
ord companies have complained 
that since Europe 1 and Canal -f 
stopped airing the charts in 1993. 
the lack of media exposure was 
hurting sales, especially in the 
fast-moving singles market. 

Herve Rony, GM of SNEP, called 
the deal "good news." adding, "We are 
getting out from the tunnel after a dif- 
ficult period. I think it is a good deal 
that will increase music exposure at a 
time when record producers are really 
concerned about the status of music on 
TV." 

An irony is that indie organizati<m 
UPFI, which has criticized the charts 
since their implementation, has joined 
SNEP in the deal, thus opening the 
door to a more concrete agreement 
with SNEP on the charts. 

French charts are based on sales 
data compiled from a representative 
sample of stores. The new point-of-sale 
system is operated by IFOP (for hy- 
permarkets) and Tite-Live (for special- 
ized stores) and is rumored to cost the 
industry about 10 million francs ($2 
miUun) a year to operate. 



Irish Music Awards Honor 
Gartli Broolcs, Cranberries 



I BY KEN STEWART 



DUBLIN — Garth Brooks, 
R.E.M., the Cranberries, Sheryl 
Crow, Eric Clapton, Frances 
Black, Boyzone, Bill Whelan, and 
Christy Moore were among the 
winners at the 10th Irish Rec- 
orded Music Awards held March 
31 at the Burlington Hotel here. 

An edited, hourlong version of 
the show, presented by singer/ 
songwriter Eleanor McEvoy and 
RTE Television's Ray D'Arcy, 
was simulcast April 1 on Network 
2 Television and 2FM Radio. 

Brooks, whose Irish album 
sales have topped 600,000 units, 
picked up his best country act 
award in person. R.E.M., voted 
best international group for the 
third successive year, was repre- 
sented by the band's Peter Buck 
and Mike Mills. 

R.E.M. is slated to play Slane 
Castle July 22 if drummer Bill 
Berry's heaJth permits. 

The Cranberries, who were 
seen on videotape, were named 
best Irish act. Whelan's "River- 



dance" was single of the year, and 
Boyzone was dubbed best new 
Irish act. 

Moore and Black took the lead- 
ing Irish male and female per- 
former awards, with Moore's 
"Live At The Point" voted album 
of the year. 

Clapton and Crow led the fleld 
as most popular international art- 
ists. Sharon Shannon was named 
best folk/traditional act. 

The industry award, which rec- 
ognizes an outstanding contribu- 
tion to the music business, ac- 
knowledged the Chieftains' 33- 
year career. 

Black, Brooks, the Chieftains, 
Sinead O'Connor, Van Morrison, 
Paul Brady, Arty McGlynn, Boy- 
zone, Blur, Human League, and 
Let Loose all performed live. 

The IRMA ceremony and din- 
ner, at $160 a ticket, benefited the 
Irish Society for the Prevention of 
Cruelty to Children. A check for 
the equivalent of $48,000. the pro- 
ceeds of the evening, was pres- 
ented bv Brooks. 
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Two Australian Indie Festivals Face Off 

Chili Peppers* Cancellation Sparks Promoters' Row 



■ BY CHRISTIE ELIEZER 

MELBOURNE, Australia— A heated 
public exchange uf vmnh has broken 
out between two Aastralian promoters 
after the Red Hot Chili Peppers can- 
celed as headliners for the inaugural Al- 
ternative Nation indie festival to be held 
later this month. 

The Peppers withdrew a day after 
tickets went on sale, citing singer 
Anthony Kiedis' illness that has report- 
edly delayed recording of their new al- 
bum. They were replaced on the bill by 
Lou Reed and Nine Inch Nails, Accord- 
ing to co-promoter Michael Gudiniski of 
Frontier Touring Co., there have been 
only 50 refunds; more than 50,000 tick- 
ets vsere .sold before TV advertising be- 
gan. 

However, rival promoter Ken West, 
who has presented the similar Big Day 
Out shows for the last four summers, 
contends that the organizers of Altema- 
ti\'e Nation were aware of the Peppers' 
no-show before ticket release and has 
reported the matter to the local con- 



sumer affairs autiiorities. 

Gudin.ski has released a letter from 
Peppers' manager Lindy Goetz that 
confirms permission had been granted 
Feb. 14 to announce the t>and's headline 
status and that the subsequent cancella- 
tion was due to "an illness in the band." 

Describing West's accusations as "in 
poor taiite," Gudin.ski adds, 'The people 
who run Big Day Out think they own al- 
ternative mu.sic in Australia. TTiat's not 
the case. Alternative Nation has a wider 
appeal, and I intend to present it for the 
next five, 10 years as a two-day festi- 
val." 

To be held in three Australian cities 
o\er the Easter weekend. Alternative 
Nation is a first collaboration between 
n^jor players Frontier Touring and Mi- 
chael Coppel Presents. Frontier's tours 
this year include R.E.M., Kiss, and 
Pearl Jam, while Coppel brought out 
Janet Jackson, the Cranberries, and Pet 
Shop Boys. 

Originally to he the Australian leg of 
Lollapalooza until negotiations fell 
through. Alternative Nation also in- 



cludes skie attractkins such as poetrj', 
comedy, body art, interactive nwdia, a 
free-speech area, and a tove-match tait 

The bill also lists Violent Ferames, 
Faith No More, Primus, Ice-T & Body 
Count, Tool, L7, Live, Flaming Lips, 
Ween, Therapy?, Pop Will Eat Itself, 
Tea Party, and Pennj-wise. Australian 
acts include Cosmic Psychos, lasurge, 
Regurgitator, Horeehead, Supergroove, 
Peyote, Nitocris, Custard, Skunkhour, 
Powderfinger, Suiciety, and Dof FX. 
The acts will play over four stages. 

Among the other issues, Gudinski 
and West are also at odds over whether 
the Australian bands appearing at Al- 
ternative Nation will be blacklisted 
from Big Day Out. 

West states tiiere is no blacklist, but 
concedes he has approached acts such 
as Silverchair and "TISM to ofifer them 
places on next January's Big Day Out to 
pre-empt offers from Alternative Na- 
tion. "We rarely repeal acts on the Big 
Day Out," he says, "so I don't see why 
we should put on the same acts as Alter- 
native Nation." 



Sony France Restructures Its A&R 



■ BY EMMANUEL LEGRAND 

PARIS — Sony Music France president 
Paul-Rene Albertini is moving forward 
in the restructuring of the company's 
A&R by creating a new dhdsion that 
will regroup several in-house and out- 
side labels. 

To manage this new division, Alber- 
tini has appointed London-based Phi- 
lippe Desindes, who is currently vice- 
president of marketing, continental 
Eiurope, for PolyGram International. 
He wUl relocate to Paris by Wednesday 
(12). 

Albertini says that Desindes' skills 
in marketing and A&R — associated 
with "a passion for music" — make him 
"one of the best professionals in our 
business." 

The new department — for which a 



name has yet to be approved by Sony 
headquarters in New York — wiU be an 
umbrella for several labels, with the in- 
house Squatt imprint being the first 
brick of this new house. Other labels 
will be added, either through acquisi- 
tion or licensing, to create what Alber- 
tini calls "a federation of labels." De- 
sindes also will be signing acts directly. 

The aim of the structure is to serve 
as an A&R source as well as a market- 
ing and promotion arm. 

Squatt — set up by former Sony 
France president Henri de Bodinat — 
focuses on artist de\elo|)ment. The la- 
bel has been reasonably successful in 
breaking new Anglo-American acts — 
including British bands Jamiroquai 
and OasLs — but it has not been as suc- 
cessiiil with local acts. 

Squatt did, though, score two of 



1994's best-selling singles: Jimmy 
Cliffs *T Can See Clearly Now" and 
Youssou NDour and Neneh Cherry's 
"Seven Seconds." 

Desindes, 37, and Albertini both 
graduated from the same business 
school and worked together at Poly- 
Gram in the early '80s. Desindes 
started in 1983 at Polydor. In 1986, 
Desindes joined BMG France as in- 
ternational manager and then moved 
to marketing manager. He was pro- 
moted in 1991 to general manager of 
Ariola France when RCA and Ariola 
were separated into two different 
structures. 

At BMG, Desindes has been closely 
associated with the development of 
the Silencers, Native, the Sugar- 
cubes, and Zouk Machine. He moved 
to PolvGram in London in 1993. 



Orita Named President Of Polydor KX 



■ BY STEVE McCLURE 

TOKYO — Ikuzo Orita has been named 
president of Polydor K.IC, one of Poly- 
Gram's two Japanese affiliates, just 
three weeks after resigning as presi- 
dent of WEA Japan. 

Oritii, 53, replaces Takeo Kasahara, 
who will now serve as chairman of Poly- 
dor K.K. Both men will report to 
Keiichi Ishizaka, who late last year left 
as general manager of Toshiba-EMI to 
become president of PolyGram K.K., 
whkh oversees all of PolyGram's Ji^- 
nese operations. Orita's appointment 
took effect March 21. 

"My first priority is to make Poly- 
dor's domestic division strong," says 
Orita, noting that while Polydor is do- 
ing well on a worldwide basis, it is com- 
paratively weak in the Japanese and 
American markets. 

Orita's move to Polydor brings his 



career full circle, since he worked for 
Polj'dor Here from 1965 until 1970. He 
joined the then Warner-Pioneer in 1970 
when that company took over from Po- 
lydor KJC. as the Japanese licensee for 
Atlantic for whkh Orita had been label 
manager. 

"Orita's case, in which he's going 
back to the record company he started 
his career with, is ver>' rare," notes one 
industry source, explaining that in Ja- 
pan's corporate culture of lifetime em- 
ployment, leaving a company means 
you have burned your bridges. 

But like other Japanese industries, 
the record business here appears to be 
abandoning that system. 

"It's going to be very, very interest- 
ing to watch the Japanese record indus- 
try this year," says the source. "There 
will be a lot of r^uffling of personnel 
and mei:gers of companies." 

Orita declines to comment on indus- 



trj' rumors that Warner Music Japan 
artist Norijiiki Makihara may follow 
him to Polydor. TTie same rumors say 
that some Toshiba-EMI A&R staffere 
may make a move to the Polj^^ram 
group in the wake of Ishizaka's move to 
PolyGram. 

In related news, PolyGram's other 
Japanese affiliate, Nippon Phonogram, 
has changed its name to Mercury Music 
Entertainment Co. Ltd. 

"This comes from the worldwide pol- 
icy of PolyGram where each company Ls 
supposed to have a label identity," says 
company president Alex Abramoff, not- 
ing that this year is the 25th anniver- 
sary of Nippon Phonogram's founding. 

Together, the two Polj-Gram affili- 
ates, including consignment sales of in- 
dependent Kitty Records' product, ac- 
count for roughly 10% of Jjqian's 619^ 
billion yen ($5.9 billion) prerecorded 
music market (at wholesale values). 



How U.K.'s Too Pure Label 
Struck An American Deal 



HEN PJ HARVEY LANDED 
on American shores in the spring of 
1992, the trio's debut album "Dry" 
sen'ed as an introduction to both 
group leader Polly Harvey and 
Too Pure Records, the independent 
U.K. label that had signed the 
singer a year earlier. 

Founded in 1990 by Richard 
Roberts and Paul Cox. Too Pure 
made its mark in Britain early on, 
before Harvey's arrival, 
with singles by Th' ^mmmm^ 
Faith Healers and 
Stereolab. 

While Harvey is now 
signed directly to Island 
Records, the creative 
edge of Too Pure has 
remained sharp, with a 
roster of compelling yet 
unconventional British 
acts such as Moon- 
shake, Laika, Minxus. 
Seefeel, Pram, and 
Germany's Mouse On 
Mars. 

Among the early fol- 
lowers of Too Pure in 
the States was Marc Geiger, A&R 
executive with Rick Rubin's 
American Recordings, which re- 
cently announced a long-term li- 
censing deal for the release and dis- 
tribution of Too Pure albums in the 
U.S. 

"Being somewhat of an 
Anglophile, I had a really high 
awareness of independent labels," 
says Geiger. "And when a label is 
putting out as many consistently 
strong records as Too Pure, they 
seemed to be going down a path of 
credibility and importance." 

The agreement, like many such 
deals, grew out of a circle of rela- 
tionships. Geiger, since his days 
booking tours by alterative British 
bands at Triad Artists, had a strong 
association with Ivo Watts-Russell 
of 4AD and Martin Mills of Beg- 
gar's Banquet Records. Both Mills 
and Watts- Russell, in turn, are fi- 
nancial backers of Too Pure. 

The deal is also an example of the 
difficult path that British indies 
must sometimes follow to find a 
suitable partner in the U.S. Too 
Pure previously had struck licens- 
ing agreements for indiridual art- 
ists with different labels — Seefeel 
through Caroline, Moonshake with 
Matador, and Th' Faith Healers 
with Elektra. The hazards of that 
oft-chosen approach were clear 
when Elektra closed its London of- 
fice, and the A&R VP who champi- 
oned the band lefl the company. 

So when Roberts traveled to Los 
Angeles last summer to discuss 
new opportunities for his acts, he 
had reservations about striking a 
deal for the Too Pure roster with 
any single company. 

He was won over, he says, by 
Geiger's enthusiasm for Too Pure, 
the maverick reputation of Rick 
Rubin and American Recordings, 
and the strong recommendation of 
mutual friends such as Robin Hur- 
ley in the L.A. office of 4AD. 
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"Robin said, 'If Marc Geiger wants 
to do the deal, do the deal' " 
Roberts recalls. 

Geiger acknowledges that even 
at a time of strength in the market 
for music labeled alternative rock. 
Too Pure's artiste remain solidly 
outside the mainstream. The first 
step for American Recordings was 
to distribute 4,000 imported copies 
of a Too Pure sampler album to col- 
lege radio in the U.S. 
mm^m The Laika album "Sil- 
ver Apples Of The 
Moon" was released in 
late March, to be fol- 
lowed by Minxus' "Pab- 
ulum" on Tuesday (11). 
Releases by Moon- 
shake, Mouse On Mars, 
Pram, Stereolab, and 
Th' Faith Healers are 
on tap through June. 

"American is a big be- 
liever in artist develop- 
ment through touring," 
says Geiger, predicting 
that Too Pure acts will 
be staging live dates in 
in the months ahead. 
Marc still has very 



the U.S. 
Roberts adds: 
good contacts in the live area." 

Cox and Roberts note that an im- 
portant consideration for any indie 
label striking a deal with a U.S. 
partner is to have a liaison, based 
in America, representing the in- 
die's interests. Too Pure has 
tapped Nick West, who has previ- 
ously worked with Fiction and Ra- 
dioactive Records, as senior mar- 
keting and promotion executive for 
Too Pure, based in the office of 
American Recordings in L.A. 

Any other advice for indie labels 
venturing into the world of U.S. li- 
censing deals? Roberts says, "No 
matter how strong the enthusiasm 
of people appears to be, you can't 
just leave [the music] with them. 
You really do have to make them 
work for you." And American Re- 
cordings appears ready to do just 
that 

Border crossing: Pearl 
Jam was recently joined onstage at 
a live date in Sydney by Flea of 
Red Hot Chili Peppers (who is re- 
portedly building a house in the 
countryside of New South Wales) 
and in Melbourne by Dave Grohl 
of Nirvana, reports Billboard Aus- 
tralia correspondent Christie 
Eliezer. Pearl Jam tipped its hat 
down under to New Zealand's Split 
Enz with a version of "I Got You" 
at the Melbourne show ... On a 
tour swing through Sweden pro- 
moted by EMA Telstar, Eric Clap- 
ton plays the Globe in Stockholm 
April 8. 

Home & Abroad is a biweekly 
column spotlighting the activity of 
the international mmic business 
and artists outside their home 
markets. Information may be sent 
to Thorn Duffy. 2S Ridgmount 
Street. London, WClE-TAH. or 
faxed to U-171-il2S-231S. 
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Europe's Song Contest Sounds Out Talent 

23 Nations ' Best Songs Compete For Annual Honor 



■ BY FRED BRONSON 

LONDON— Ttt^t> -three countries wtU 
send their 6nest songwriters and artists 
to the Point TTieatre in Dublin May 13 to 
ocmpete in the 40th annual Eurovision 
ScHig Contest 

OriginaHy c(xicei\'ed as a way of bring- 
ing the countries of Europe closer to- 
gether a decade after the end of World 
War II, the competition is responsible 
for springing at l«ist one act to the inter- 
national scene. 

In 1974, Swedes Benny Andersson and 
Bjom Ulvaeus knew the only way for a 
bend frtxn Su'eden to be takoi seriously 
internationally would be to win Eurovi- 
sion. 'nie>' entered with "Waterloo." and 
to date Abba Ls the most successful 
group to have won the contest 

Eunnision is being held in Ireland for 
the third conseculKe year because the 
winning country plays host country for 
the following year. The three cwisecutive 
wins for Irekuxi have not gone unnoticed 
by the otha* countries; this year, Norway 
had five juries select its Eurovisitm en- 
trj', and one of the five was an Irish jury 
that included former Irish winner 
Johnny Logan. 

WhUe other countries take the compe- 
tition seriously, Britain has had a laugh 
or two at Eurovision's cxpaise o\'er the 
past few j'ears. The BBC, which broad- 
cast the British heat March 31 and will 
televise Eurovision live May 13, worked 
this year to diange hw the industry and 
the public view the contest 

David Liddiment, head of the enter- 
tainment group, network tele\Tsion, for 
the BBC, hired well-known personality 
Jonathan King to oversee Britain's par- 
ticipation. King rang song publishers, 
asked artists to participate, and urged 
the industry' to use Eurovision as a "shop 
window" for British talent 

Through his efforts. RCA entered 
L(»idonbeatwith the R&B-flavored "I^ 
Just Your Puppet On A . . . (String!)." 
and London Records submitted its hot 
new pop quartet Deuce with "I Need 
You," a foliow-up to their top 20 hit "Call 
It Love." King also heard a British hip- 
hop tradt called "Love City Groove" by 
a group of the same name and strong^' 
suggested to former EMI and MCA label 
executive Dave Ambrose, founder of 
Planet 3 Records, to enter it in competi- 
tion. "I said this is not the right sort of 
record," says Ambrose. He explained at 
length what he was doing and totally im- 
pressed me with his ar^gument" 

"Love Ci^ Groove" made quite an im- 
pression on the British public. The BBC 
receK-ed more than 475,000 phone calls 
March 31 during the one hour that the 
lines were open. The vote went so heavily 
in &vor of the rap song that 45 secmds 



FOR THE RECORD 

Included in the 1994 data for 
shipments by Japanese record com- 
l5anies (410.5 million units, worth 
519.25 billion yen or $5.9 billion)— 
reported in the storj' on Japanese 
imports of foreign product in last 
week's Billboard — is product dis- 
tributed by Japanese record com- 
panies' in-house import divisions, 
which comprises 30%-40% of all im- 
ports into Japan. 



after voting began, BBC executive pro- 
ducer Kevin Bishop informed King and 
Liddiment that "Love City Groove" had 
built up a large enough lead that none of 
the other seven songs wxhiM be able to 
pass it 

"Love City Groove" recehred 140.174 
votes, while second-place "One Gift Of 
Love" by Dear Jon collected 81359. 

The cheerful, summery rap song will 



be going up against entries like "Alone" 
by JustjTia from Poland. 'The World 
Turns Upside Down" by Stella Jones 
fron Austria, and "Keep Me In Mind" bj' 
Mike Spiteri from Malta. And after three 
victories in the past three years, all eyes 
and ears will be on the Irish entry. 
'T)iieamin'," written by Richard Abbott 
and Barrj' Woods and performed by 
Eddie Friel. 



newsline... 

aECmONlC KEYBOARD car^iany Roland (UK) Ltd. has assured the UJC govern- 
mait's OfBa* of Fair Trading it will not attanpt to maintain mininiin retail prices 
on [xx)ducts. OFTs inquiry into Roland began afto- reports that it had advised deal- 
ers that discounting wmikl lead to the termination of dealershqe. 

URIAH ¥ESP guitarist John Wetton has launched l^al action against accountants 
Cassoji Becknan and John Goklring. a foimo- partner in the firm. Hie writ alleges 
(Joldrir^ made unauthorized ]oai)^ from Wetton".s pension fund to a propert>' devel- 
(^ment company where Goklring was a director. WettiHi sa\^ he ket over $609,000. 



The Dynamics of 

Asia 
Pacific 

A Billboard Spotlight 

It takes a real pro to keep up with one of the music 
Industry's fastest growing regions. 




In our May 20th issue, Billboard's international editors 
and correspondents throughout Asia will examine the 
mechanisms for marketing local and International 
talent In the region, with emphasis on multinational 
major record companies and local Independent labels. 

This spotlight will Include comprehensive 
coverage of: 

• What media are important In the 
artist's marketing process 

• What trends are apparent in local 
and regional promotion 

• How marketing styles are affecting musical genres 
•The role that Asian based music retailers play 
•The leading music executives in the region 




Billboard Is your only communicator to the ENTIRE 
world of music. Contact your sales representative 
today and become a part of this exciting new issue! 

Southeast Asia: Grace Ip - 310 - 330 - 7888 
Japan: Tokura Akiyama - 8144 - 433 - 4067 
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AUSTRALIA: The five-slar reviews that greeted Sydney power trio You Am I's second album, 
"Hi Fi Way" (Ra/Wamer) — "the most important Australian rock album to be released in recent 
years," read one — were Nindicated when the record became the fij*st domestic release of the 
1990s to debut at No. 1 on the national chart. Combining classic rock elements with dazzling 
creativity, "Hi Fi Way" was written during a U.S. tour with Soundgar- 
den — where You Am I played to audiences exceeding 25,000 at some 
shows — and was recorded in a week in New York with Sonic Youth's 
Lee Renaldo. "We were all match-lit when we made it," says bassist 
Andy Kent. "We'd been touring so much, and our creative juices were 
flowing." But if unanimous critical acclaim and industrj' aw'ards have 
left the 4-year-oId outfit catching its breath, its situation abroad hasn't 
helped. This year. You Am I had to rehearse two live sets. One, for 
Australian audiences, is based on the new album. The other ia a set 
of older material that the trio will feature during a two-month tour of 
America (the band's third) starting in June. In the U.S., You Am I's 
2-year-old debut album, "Sound As Ever," has just been issued on 
Restless, the label that signed them on a one-off deal after a New Music 
Seminar showcase. "Hi Fi Way" is set for release in the U.S. and Eur- 
ope later in the year through Warner Bros. As for whether the band is riding the crest of 
a wave, "That's for someone else to decide," says guitarist Tim Rogers. "We're just three little 
drinking fellas." Christie eliezer 

LEBANON: The late Philimone Wahbeh ia now acknowledged to have been the most original 
and outstandingly talented composer Lebanon has produced. So the inclusion of two of his pre- 
viously unrecorded compositions on the album "Ya Raieh" (on the Voice de L'Orient label) has 
a special significance. The album is a compilation of Wahbeh's songs as [lerformed by Lebanese 
diva Fairouz. Wahbeh's natural songwriting style continues to be greatly revered, and admir- 
ers of Fairouz will be familiar with most of the songs on the album. The two new numbers — 
"Ya Raieh" and "El Bawab" — have a recognizable warmth and Ijrics that reflect with typical 
honesty the details of rural Arabic life. The alliance between Wahbeh and Fairouz produced 
a uniquely distinguished body of work, and he was the only composer able to give her music 
an Arabic-Lebanese character without borrowing ideas fi-om outside the region (which compos- 
ers of her other songs invariably did). As Fairouz's popularity continues to grow, Wahbeh's 
contribution to modern music is becoming increasingly recognized throughout the Arabic 

world. ML1LLMMAD IIUAZI 

NETHERLANDS: Working under the joint pseudonym the Frits, pop superstars the Nits and 
cabaret artLst Freek de Jonge have released a live album called "Dankzij De Dyken" (Thanks 
To The Dykes) on Sony Music. The title song refers to the flooding last year in the southern 
and central regions of the country, which caused 250,000 people to be evacuated and would 
have resulted in a national catastrophe but for the dykes. The album was recorded in the last 
week of December 1994 at the start of a series of eight Dutch-language concerts by the Nits 
and de Jonge in two Amsterdam theaters. It features 14 Dutch-language numbers, including 
"The Bible Song," which is a remake of "In The Dutch Mountains," one of many internationally 
known, English-language aonga by the Nits. There were also many lighthearted moments in 
the show, including parodies of well-known local acts and international stars such as the Shad- 
ows and the Rolling Stones. A special TV recording of the performance was screened March 
26 by Dutch national public broadcaster VPRO, and three additional shows are scheduled for 
June in the Belgian cities of Brussels, Antwerp, and Ghent WILLEM H006 

FRANCE: At age 54, Cesaria Evora is enjoying superstar status. The singer from Cape Verde, 
who rose to fame here in the early 19908 singing "momas," the soulful music of those small 
islands in the Atlantic Ocean, attracted more than 12,000 people to a series of concerts during 
March and April at the Bataclan, a venue in Paris. Initially, only five shows were planned, but 
promoter Azimuth/Programe added another four dates because of the demand. Evora is also 
booked to tour other cities in France, and her new album "Evora" (RCA/BMG), which has al- 
ready charted, is steadily heading for gold status (100,0(K) units). Amid this success, Evora has 
suffered problems with Oie French immigration authorities, whose failure to Lisue her a tempo- 
rary work permit meant that during the first leg of her tour she was classified a "clandestine 
worker." "The administration was a little slow to react, but now all the working problems are 
solved," said Genevieve Girard, GM of Azimuth/Programe. EMMANUEL LEGKAND 

U.K.: The first conference and showcase by the U.K. branch of the U.S.-based Reggae Ambas- 
sadors Worldwide took place March 24-26 in London. The 10-year-old organization provides 
a networking and information service and an annual confer- 
ence in America for artists and professionals involved in pro- 
moting reggae music, mainly in the independent sector. The 
London event's participants included broadcasters, re- 
tailers, and promoters from across the U.K., Spain, and 
Israel. Two of the motions put forward called for a campaign 
to establish a reggae radio station and a nationally distrib- 
uted reggae magazine in the U.K. The showcase included 
performances by new British singer Naomi Rose, Irish Cel- 
tic-reggae fusion group Middle Ground, and singer Sister 
Rasheda, who guested with Black Survivors^ one of Bri- 
tain's leading roots-reggae groups. The program ended with a visit to Jetstar Records, Eur- 
ope's biggest reggae distributor. KWAKU 
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Rare Material, Altered Tracks 
Mark MCA's New Hendrix Set 



I BY PAUL SEXTON 



LONDON— A "new" Jimi Hendrix al- 
bum will be released April 10, as the 
25th anniversary of his death 
approaches. Two tracks will court con- 
troversy by the addition of new drum 
parts. 

"Voodoo Soup," a 57-minute, 14- 
track set from Polydor, is — in the 
broadest terms — the album Hendrix 
was working on at the time of his 
death in September 1970. although 
most of the songs have been available 
before, albeit sometimes in alternative 
versions. The album will be released 
April 11 in the U.S. on MCA Records 
(BiUboard, April 8). 

Hendrix thus continues to be more 
productive in death than he was dur- 
ing his all-too-short active career. The 
Hendrix estate, administered by Alan 
Douglas of Are You Experienced? 
Inc., hit paydirt in 1993 with the "de- 
finitive" compilation, "The Ultimate 
Experience," and followed this with 
two 1994. albums, "blues" and "Wood- 
stock." 

Reception to this brace of posthu- 
mous releases was mbied, but Guitar 
Player magazine chose "blues" as its 
best historic/reissue recording of the 
year, while Rolling Stone heaped best 
reissue album honors on "Wo(>dstock." 

With "Voodoo Soup," co-produced 
by Bruce Gary, onetime drummer of 
late '70s power-popsters the Knack, 
Douglas' goal was to complete what 
would have been the follow-up to 
1968's "Electric Ladyland"— in other 
words. Hendrix's fourth studio album, 
tentatively titled "First Ray Of The 
New Rising Sun." 

Douglas says. "I had in mind to try 
and fulfill 'First Ray' in a way that was 
Jimi's, but as I went through it, I de- 
cided that some of the music didn't 
stand up to contemporary standards. 
So it was a question of choosing songs 
that relate. I don't feel that it was true 
fulfillment of the concept" 

Seven of the 14 ingredients of "Voo- 
doo Soup" have been reheated from 
1971*8 "Cry Of Love"; two more are 
culled from the further early 70s col- 
lections, "Rainbow Bridge" and "War 
Heroes." The spice in the recipe comes 
in the opening track, "The New Rising 
Sun," sure to excite Hendrix collectors 
as it is truly "unreleased" — not just on 
officially sanctioned albums but even 
as a bootleg. 

Hendrix completists will also note 



the inclusion of "Message To Love" 
and "Peace In Mississippi," two songs 
that first appeared on the 1975 relea.se 
"Crash Landing" but that now feature 
the original musicians (Buddy Miles 
and Billy Cox on the former. Mitch 
Mitchell and Noel Redding on the lat- 
ter). 

Where the album may court contro- 
versy is with "Stepping Stone" and 
"Roomfiil Of Mirrors," to which Doug- 
las has added new drum tracks by 
Gary. 

"With the new technology, we were 
able to do some things we couldn't do 
before." says Douglas. "They're just 
more efficient drum tracks. The (pre- 
vious] tracks were just uneven. Kids 
today are too hip to try and shde by 
them with stuff like that" He has no 
compunction about tinkering with ma- 
terial that some Hendrix fans regard 
as sacrosanct "TTiat's old business by 
now, everybody does it. Clint 
Eastwood [added new musicians] for 
the Charlie Parker score [for 'Bird'l, 
and nobody .said a word. 

"It's always surprised me how 
young the audience has got," Douglas 
adds. "It's just amazing. We direct ev- 
erything toward them. There's plenty 
of old fans as well, but they're the ones 
that bitch and moan all the time about 
this 'sacred' music. Jimi never consid- 
ered it to be sacred." 

"Voodoo Soup" will feature a 24- 
page booklet with liner notes by Mi- 
chael Fairchild and 20 images of Hen- 
drix, many of them pre\'iously unseen. 
The cover art is a 1976 image of the 
guitarist by French designer Moebius. 

With his Are You Experienced? 
team of up to 20 people working full 
time on myriad projects, Douglas is 
far from finished in his reappraisal of 
the Hendrix oemne. His next album 
release will be an in-concert collection, 
provisionally titled "The Ultimate 
Live Experience," which is penciled-in 
for autumn relea.se. 

"We've been on a complete course of 
removing material, putting material 
out, and trying to get a balance in the 
marketplace." .says Douglas. "There's 
much more to do with Jimi the com- 
poser, there's a documentary film to 
be released with a new soundtrack al- 
bum, and a CD-ROM in the future. 
There's all kinds of things to do. 

"There are people writing books, re- 
searching photographs, it goes on and 
on. Jimi would be smiling at the fact 
that he's a business." 



Gemian Vid Industry Grows, Expects More 



HAMBURG— The German video in- 
dustry reports that it Ls expecting fur- 
ther growth this year following 1994's 
rise in sell-through sales of 2ZH% to 35 
million units. The value of the market 
was up HJ5% to the equivalent of $650 
million. 

The figures released by the federal 
video industry association for last year 
are, the organization says, grounds for 
believing the retail market can be fur- 
ther exploited through expansion of 
sales structures and improved market- 
ing. The association adds that the 
rental sector should continue to be con- 



solidated. 

Nevertheless, within the general ex- 
pansion, music video sales fell last year 
because of the effect of music TV in 
Germany. Music's share of the total 
video market dropped from 7% in 1993 
to 6% in 1994. 

The video rental sector declined by 
2.7% to just under $495 million. Video 
rental outlets have fallen from a total 
of 9,500 four years ago to 6,400 by the 
end of 1994. Of the present total, 4,900 
are in western Gennany and 1,500 in 
the former communist eastern part of 
the country. Wolfgang spahr 
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Montreal Turns Out For Marjo's Return 

Bisques Musi-Art Set Her First In Five Years 



■ BY LARRY LeBLANC 

TORONTO— Widely hailed as one of 
the greatest Quebec rock stars of her 
generation, Marjo celebrated the re- 
lease of her third album "Bohe- 
mienne" March 21 with an hectic fi\'e- 
city promotional swing through the 
mostly French-speaking Canadian 
province. 

So celebrated is the Francophone 
singer that invitations for the Mon- 
treal kickoff party for the album, at- 
tended by more than 600 people, con- 
tained only her photo and a phone 
number to call for the party's location. 

"For the Montreal launch, we had 
requests for over 1,500 tickets," says 
Rubin Fogel of Fogel-Sabourin Pro- 
ductions, which 
manages Marjo 
through its Musi- 




Art management 
division. "Many 
" " people who re- 

^ . ceived invites tel- 

^ y ephoned, asking 
/ to bring eight and 
MARJO 10 people." 

Released on the 
independent, Montreal-based label 
Disques Musi-Art, "Boh^mienne" is a 
triumphant return to the fiery stand- 
ard of her two earlier solo albums, 
which broke ground in Quebec rock by 
blending over-the-edge .sensuality 
with emotion and intelligence. 

To date, Marjo's 1986 debut album, 
"Celle qui va," on the K^bec-Diac la- 
bel, has sold 226,000 unit£. and "Tant 
qu'il y aura dea enfants" from 1990, 
also on K6bec-Disc, has sold 223,000. 
according to her co-manager, Michel 
Sabourin. 

Sabourin, who also oversees the 
Disques Musi-Art, says the label's ini- 
tial shipment of "Boh^mienne" was 
70,000 units. The recording is selling 
briskly, according to several Quebec 
music retailers. 

"People who follow Marjo probably 
marked off the (release] date on their 
calendars \stiiting fur LliLs ulbuin," tmys 
Shelley Stein-Sacks, VP of the Quebec 
division of Roblan Distributors, which 
operates the national Sam the Record 
Man chain. 

"Bohemienne," however, was slated 
to be issued a full year ago. A perfec- 
tionist, Marjo was unhappy 18 months 
ago with the material she'd written 
and decided to start over. 

Sabourin admits that waiting for the 
album was frustrating but says he has 
few regrets. "With Marjo, ne\'er as a 
manager would I put pressure on her. 
She wouldn't respond to that kind of 
pressure. Five years is too long! But 
she'd tell you, TVhat about six 
years?' " 

Says Maijo, "Listening to the album 
now, I can say I've been true to what 
I've done [pre\nouslyl, true to myself, 
and to the people I've worked with. 
I'm very, very happy with it. The more 
the years come, the more you under- 
stand about life, and it becomes easier 
to explain [in songsj what you're living 
and why you're living that" 

The Montreal-based singer/song- 
writer saj-s that marathon-like touring 
commitments in Quebec on behalf of 
her second album extended into mid- 
1993, leaving her exhausted and 



unprepared to quickly start another 
album. 

"I took a full year off for me to do 
my thing," she says. "Coming out of a 
tornado, you have to settle down be- 
cause you're so tired and so empty. 
Also, I don't write songs because I 
have an album to do. 1 write because 
I need to tell you what I've been 
through or what I think." 

She says preparing songs for the al- 
bum was tough in the early stages. 
"The first song is always the hardest 
to get because you don't know if you're 
[working toward anl album or just 
writing. When you have one comple- 
ted, you then know a bit where you're 
heading. The very first song written 
for the album was "Ton nom." After I 
wrote eight songs I was really empty, 
so I went to see [songwriter] Pierre 
Harel and told him I needed another 
song. He gave me three songs, and I 
chose 'La cruant^ d'aimer.' " 

Marjo credits guitarist/producer 
Jean Millaire, her songwriting col- 
laborator and longtime partner off- 
stage, for the high caliber of the new 
album's songs. The pair co-wrote eight 
of the nine tracks. 

"His music makes me sing," she 
says. "He gives me courage to [per- 
form]. He tells me that each time I ar- 
rive with new music he sees me mov- 
ing with the song and singing the 
song." 

Finally satisfied with rough outlines 
of her songs, Marjo and co-producers 
Bill Szawlowski and Millaire were in 
Montreal's Studio Star from last No- 
vember until early March. There they 
polished and recorded the material in 
more than 500 hours of recording 
time. 

"Being in a studio is like doing 
homework," says Maijo, sighing. "It's 
never quick for me because it's hard 
for me to find the right emotions sing- 
ing in front of a big microphone with 
headphones. You have nobody in front 
of you to capture the right feeling. 

"The work becomes real when we 
get into the studio," she continues. 
"That's when we deal with arrange- 
ments and with musicians. Then 
comes the real song. I rarely have lyr- 
ics on paper. On this album, I only had 
'Si c'est qa la vie' and 'Sadie' written 
down. The way I learned to [write] 
songs was to jam and see what comes. 
Then I try to find out what the music 
is trying to tell me." 

Bom Maijol^ne Morin in Montreal 
in 1953, the singer/songwriter was a 
model, a magazine fashion editor, and 
manager of a Montreal jazz bar before 
joining the celebrated Quebec pop- 
rock group Corbeau in 1979. 

"[As a model] I had attention fo- 
cused on me," Maijo says. "I was al- 
ready working with cameras and also 
working with agents. [On] the first day 
with Corbeau, the band gave me lyrics 
[on paper], and members said, 'Feel 
what you have in your hands now and 
go with it.' In those early days I didn't 
know I was doing melodies. I was 
mostly yelling instead of singing, be- 
cause Corbeau played very loud. But 
the group was my school." 

After a debut album, "Corbeau," for 
London Records, the group recorded 
the albums *Tou," "Illegal," "Vission- 
aire," and "Dernier cri" for Kebec- 



Disc between 1981 and 1984. Two 
years ago, Music-Art reissued some of 
the band's music on the double-CD 
compilation "L'lnt^grale," 

When Harel, Corbeau's principal 
songwriter, left soon after she joined, 
Marjo took over the main songwriting 
chores. "I still listen to Corbeau's mu- 
sic and see if I was still the lady I am 
today, if I didn't lie through my lyr- 
ics," she saj's. "It's all me and the way 
I was living at that time." 

Laughing, Marjo admits to toning 
down her raucous performance style 
from that time. "I'm still rocking today 
but not as far as I went with Corbeau," 
she says. "With the group I had to be 
crazy because it was so loud. I had to 
do something to make my place." 

After Corbeau disbanded in 1984, 
Maijo began her solo career slowly. In 
1985, she composed and performed 
"Touch Me," the theme song to the 
film "La Femme de I'hotel," which 
won a Genie Award in Canada. 

Although both "Celle qui va" and 
"Tant qu'il y aura dea enfants" were 
released in Europe by MusiDisc 
France, there are no pl^ yet to re- 
lease "Bohemienne" there. 

"Marjo isn't looking at breaking the 
European market," says Sabourin. "In 
the French market, you have to take 
your turn in line and do all those dumb 
TV shows while not getting any radio 
airplay. It's tough to make it there 
with just songs." 

Maijo is scheduled to start touring 
at the start of May with a string of 16- 
dates in Quebec. "I'm in a hurry to do 
these songs onstage," she says. "While 
writing and recording the album, I 
didn't miss performing, but then when 
you have the nine songs [for an al- 
bum], you start missing the people." 




App 



'POINTMENTS: Several appoint- 
ments have been made at A&M/I.'^tand/ 
Motown Records of Canada. Steve 
Kane has been named marketing direc- 
tor. Dave Porter director of artist de- 
velopment, and Stephanie Robertson 
director of publicity. 

At Mercur>'/Polydor, Ken Ashdown 
has been appointed director of national 
promotion. 

Toronto-based independent Raw 
Energy Records has a signed a licens- 
ing pact with Black Mark productions, 
covering manufacturing and distribu- 
tion in Europe, Asia, Australia, and the 
U.S. TTie first albums to be released un- 
der the agreement are Trigger HappVs 
"Killatron 2000." Mundane's "Seed," 
Throbbin' Hoods' "Ambush," and Ran- 
dom Killing's "Thought Of Aggression." 

Bryan ADAMS wiU be the inaugu- 
ral act at the 16.00O-capacity Molson 
Amphitheatre May 18 in Toronto. 
Upcoming headline acts for the new 
venue include Alan Jackson, Blue Ro- 
deo, Jimmy Buffett, the Rankin Fam- 
ily, R.E.M.. Sarah McLachlan. and 
Vince Gill. 
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The world's largest independent music college may not look 
or act its age, but for 50 years it's been filling the ranks of 
the American music business in front of die microphones as 
well as behind the consoles. 

BY GLENN RIFKIN 

In the course of 50 years, Boston's Berklee College of Musit has launched thousands of careers in the world 
of contemporar)' inusic. 
Back in 1956, for example. Arif Mardin was an aspiring young jazz musician and big-band arranger in 
Istanbul, Turkey. After years of listening to Amencan music on Voice Of America radio broadcasts, Mardin 
was hooked. Talented and aggressive, Mardin longed for the opportunity lo come to America, where his 
beloved jazz was king. 
When a State Ocparimcnt goodwill tour brought Dizzy Gillespie's renowned orchestra to Istanbul. 
Mardin made a point to find and meet Gillespie and members of his band. In particular, Mardin befriended 
another talented young arranger in Gillespie's troupe by the name of Quincy Jones. 

Jones liked Mardin's compositions, eventually using one in a special jazz session for the Voice Of America. 
Mardin was thrilled beyond words, But the best was yet to come. 

Jones, a 1951 Berklee alumnus, sent a tape of Mardin's work to Berklee with a note of recommendation. 
LawTence Berk, the school's founder and driNing force, was alwa)'s on the lookout for talented foreign students 
and he wTote to Mardin offering him a scholarship. 

"1 was newly married with a child on the way. and I was expected to go into my father's business," Mardin 
recalls. "For my father, this was like me going to the moon. But I went an>'way."" 

Mardin arrived in Boston and was awarded Berklee's new Quincy Jones Scholarship. Mardin immersed him- 
self in Berklee. He UTote arrangements for the school library', became housemaster at one of the dorms and stud- 
ied under Herb Pomeroy. the lcgendar>' bandleader, who also taught at Berklee. 

Writing for Pomeroy's band. Mardin learned the nuances of arranging, producing, coaching an orchestra and 
feeling at ease with musicians in a studio. 

For Mardin. the Berklee experience laid the foundarion for his career as one of contemporary music's premier 
producers, bnnging to the pop scene the likes of Aretha Franklin. Phil Collins, Judy Collins, the Bee Gees and 
Chaka Khan. "What I learned there. I took to the pop field. " Mardin sa)'S. "Berklee is much bigger today, but it 
has the same spirit." One of Mardin's proudest moments came when, as commencement speaker, he handed his 
son Joe a Berklee diploma in 1985, 

Though Mardin and Jones are among Berklee's most illusirioiw and visible alumni, the stor>' is like a thread 

Continued on |wge B-6 
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Since Lawrence Berk founded the 
school in 1945, more than 30,000 
students from all over the world have 
come to Boston to study contemporary 
music at Berklee College of Music. 



Berklee today, the college's alumni- 
oriented music industry magazine, was 
launched in 1989, featuring honorary 
degree recipient George Martin. Today, 
the magazine has become an important 
source of commentary in contemporary 
music worldwide. 



Berklee alumni are active in all aspects 
of the international music industry, 
from performing artists to composers — 
from producers to music industry 
executives — from legendary figures to 
up and coming stars. 




fi<eg Abate '68 Join AbercnmUe "B? 
Baley 78 Wattn' Bessiey '84 «ktm\ Beiradi W 
-881** 

Berklee today I I Berklee 



oWli-S bi>i;;itriUl 85 

All Clausen '66 
Bpdcb Cackbupn 
"Be Vkce CoMuta 

OINIcoia '67 Kernit Onscdi 78 J<nvny f 





Jioto AtatariD 71 Gary Anderson '69 Waym Anira "50 L£S ArtiiKAle '77 
BeB'81 JeflBerfin74MHBmiKjo'84BIBeiTy'raLhBMam'B711ninasBtaiAnian'85Cta 

CffinpMiTS 
Berklee .«^^.v ^ "^'"^ ''^'^ 

Grstiain CoUter 



Berklee 



mi 

\mmmmm 





ipp DeSeaai '88 i 

mVtetta 74 Joh 



Fagen 'G8 Robert Far 73 RacMte Fsrral "80 Mefssa ferrtoh '90 Jm Ramberg 75 Bob R'eedman 78 n Frisel 77 Heevas Gabreis '81 Hal GaUKP "57 Laszto Gardony '87 tesrse Garzon 



72 Bmce fiertz 7G 
"SB 1^ Hargrove 
'89DonafetHan1son 
'88AiitDilloHaPt'91 
JuSana Hsaieid '90 
UU) Hatbavwy 

Hawku 72 
yyarren Hill '88 

JuUaillPIPPIHmPmHPnmP? JanKoil 
lada 72 fBck lard '68 Ml* Um 78 Patty LartA '81 John Iix4(^ 

StBi'eMamB'53 CtiarielV>arino'S1M:Marienttni79 




(Jak8)lton 
is Kinze 
Homsby 7^ 
hip Jackson 71 



I 



Berklee to J a 




Berklee today 



Keith Jarrett '6; 
Johnson 7 

Ton] 

Yosttaid Malta 78 Ainm Mann '80 Honnfe Mano 78 Mi^ 
DeSeayo Marsab '89 Harvey Mason '68 l(enh Mayiard '81 Donny IVk£^ 

Berklee today | ikrkkx | Berklee toda; Mike Nock '6: 

Iger Okosbl '7 
mko Onlsbl '81 
peg Osby '8 




Larry Monpoo 
Rob AlkHinsey 75 
Geopge Mraz 70 
WoHgang Mudisiiiei 
'90 WaynBtaus7G 
Evt Nslson "88 

DsnitoPsitK '88 fiannirtB '86 Charles l^ttgpflw '84 Blf«ra ctaRlk) RodiU 70 Wdtace Roney "8 

OavM Rosoitbal "81 ISrtls Rousti '80 fipay Sargent 73 HtikM Sapmanto 74 Carl Schroeder 'eS^^^^^^^^Bw Sharpoek '82 Lavjpence Shragge "77 Sue SebpecM '8 
Ricardo Sivera "77 Mapvin "^nitty" &nmi '81 Steve Smith '78 Tnn Snow '69 Curt Sobei 73 Sal Spkaia 71 Loii Stepn "SO James Stswapt '80 Jel 

Stout '68 Hapvto Swartz 70 Gataer Szain "SO Antnnto (Tony) Tenelpa '60 Jacky Teprasson '86 Mke Tlmnpson '75 Bpten Torn 73 Eduartta Urate '82 Uictor Vanacore 7 

Ttonos VanOerfiM 78 Carl Verbeven 75 Mraslav Vitous '67 Jack WalraSi 68 Jeii i I'VaOs "SI Fpanid Wessler '84 Mapk Vmmteld '8 

Brad WMttord '71 Demils WHson ^mo "Stamu" Yamastait: 





ase 



THE 50TH ANNIVERSARY OF BERKLEE COLLEGE OF MUSIC 



CONGRATULATIONS 
ON BERKLEE'S 50 YEARS 

I'm really happy the way I am at this moment anrl for me I'm really happy to say 
"Thank you vei-y much, Berklee" It has always been in the back of my mind, that 
is how t«, what to, and when to express my appreciation to Berklee and America. 
For you've saved me and raised the love of music in me. 

I've leaiTied a lot of the American and Western cultures from my Berklee days in 
Boston. Things like the way you care about love, life, living, people, race, religion, 
and many more beautiful things. 

I think it was in 1972, my 2nd year at Berklee that I was a little bit confu.sed in 
music life. So I came home to Japan, to ask to myself what an arti.st is in my moth- 
er's tea ceremony house, where I can set a peaceful mind in vision. That was the 
time when I took off ffloriously to the top of the highest spiritual mountain. 

Back to Berklee and I .started working with the local hands in the New England 
area until I finished the last seme.ster at Berklee, and which led into my 20 years 
of music mission in the Far East. 

In 1976, 1 formed the band called "GODiEGO" in .Tapan. The band was successful 
with many gold discs and awards. The best artist in sales, the be.st arranger in 
sales, the best composer for TV jingles, film scores and many more awaixis. 
Earned a few top 40 single hits in England. The first rock band played in China 
and Kathmando. The band ended in lys.?. And yet the CDs ai-e still making good 
sales. 

"You've visited a strange world, and left your 

life behind" That's how I feel about those days. 

In 19S6, 1 opened a music school in Tokyo and a recording studio in Yokohama 
where I was bom, so I could create a music environment for the music lovers here. 
I put all my energy in makng my first solo album called "Longway From Home" 
— for people who lost their sense of feeling. That's becau.se I've always had a hard 
time in working with people who couldn't appreciate new bom musician-ship. It 
seemed to me that they didn't know how to accept or express their feelings of love. 
Something did damage or wound their sensibilities here in Japan. According to 
my synthesis that is what the harmful aftereffects from the war. What I wanted to 
say is how hard it was to open up the heart of Japan including myself. 

Generally, speaking as a heai-ti.st, the tenitory of music is for the heart in human 
body. In another words "Music is a sweet home in your heart" 



In 1991, the world was getting colder which I felt from watching the world news on 
TV. It reminded me of the time I used to sing and play music for American ser- 
vicemen in many of the U.S. naval bases, back in the late (id's. I said to myself 
"Why not try again'?" It's about time. So I've started working on my voice and 
writing style as the heartiest who have wondered about numbers and letters. I 
w'ould like to share with you of my finding t« better understand the difference 
between the West and the East, America and Japan, or you and me on the word 
"Tolerance." 

Some of the basic idea of my findings are; 

EARTH for example: EAR-TcacH The teaching of ear. 

Giving your eai' CTime) to listen to what he is trying to say. This is a gentle feeling 
fi-om vour H-EAR-T . 

EAR TO EARS 

If your ears are smart enough, mother nature will show you the keys of life. 

STANDARD for example: 1. 2. 3. IS A lsi-A-2nd-A-3id. 

S. O. S. IS veg.nQr. yeS. 

A. B. C. IS A AS Allah 

B AS Buddha 
C AS Christ 

The most important element in human nature is to keep in order. 

m 

ZEN or NEN . § ^ = Shizen = The nature iniside of you. 

M = Tennen = The nature outside of you. 

In 1993, "Art! Artl Ai-t! For the Earth, From My Heai-t" which I named my song 
book containing 29 songs that I sent to the United States President Bill Clinton 
and Mr. Stix Hooper of Grammy was warmly supported and their love kept me 
going in music life. 

After all these years, I was just waiting for the right moment to say these words; 

"Yes, I am in deep appreciation of you, Mr. and Mrs. Berk" 

And I thank you! to Berklee. 

Yes, I thank you! to American Music Industry. 

Yes, I thank you! to the United States of America. 

MICKEY YOSHINO 
(class of 1974) 



THE PRESENTATION OF THE R E I N T E L L I G E N C E 

For the Bright 2000 Years and 1 From the Land of the Rising Sun 





GODiEGO LIGHT HOUSE 

(Japanese-Eastern Cultural Entrance) 



1. THE GATE AWAY 
FOR THE NEWER ARTISTS. 

The 9-clay seminar is open to producers, lyricists, an angei-s, and composers etc. . 
The newer artist means — reintelligenced human power. 
I will give you the key or show you the way for you to find yourself in the unified 
point of view. 



2. THE GATEAWAY 
TO THE JAPANESE LIVING ARTS 

We are planning to have 10 to 14 days in this program. Open to anyone who would 
like to feel the living ails in Japan. Such as — tea ceremony, flower an-anging, 
.\sian cui.sines, haiku, uta, taiko, koto, shamisen, and other Japanese instruments. 
And also the architectures in Japanese style. 

At the tea ceremony hou.se and at the old temples. We plan to have the lectures 
given by exi)erienced elder man and woman to talk about constancies and 
mannei"s. 



3. THE GATEAWAY 
TO THE ASIAN MUSIC INDUSTRY 

We are available to introduce or promote your project to the 2nd largest music 
mai'ket in this world. 

If you are in need of a songwTiter in Japanese, Chinese, or mixed English. We are 
available to help you. 



THE EARTHMATICS 

(Music Mission Big Band) 

The earthmatics means: You know the 3R's in english. 

Reading. 
W-Riting. 
_A-Rithmetic. 

ffiA = ft It means a harmoniousne.ss in Japanese, 
and this is the 3L's in English fi-om the East. 

THE LIFE IS FOR I.QVE TO UVE. 

Organize the 101 music program by the earthmatics. 

To give our children the right infoimation 

as the light in the human space which is music voice. 

The band is open to old boys who want to play music. 

Open to young boys to try out your charts. 
Open to anybody who is tired of playing music 
for lixnng only. You are welcome. 

The band is available for music festivals, concerts, 
music camps and many other events. 

(The earthmatics needs vour financial support) 

LISTEN TO YOUR HEART, 

WONDER, UNDERSTAND 
LISTEN TO THE EARTH 

UNDER, WONDER WHY 

The 1st earthmatic's concert will be in NAGASAKI 

on the 8th and 9th AUGUST, 1995 
at the GLOVER'S GARDEN 

The name of the concert will be 

"WE ARE THE YEARS OF THE EARTH" 

We care about the United Nation's 50 years and the future. 

Mr. Stix Hooper is joining us and plajing in the band 



MICKEY YOSHINO 

(A Pertonner, A Song Writer) 

AFTER I TURNED 40, 

I started writing IjTics and singing. 

Also, 1 have a lot of songs and music which were never released in the world mar- 
ket yet. 

I would like to try myself as A SONG WRITER 
and as A PERFORMER 
in the WORLD CLASS. 

THE CONTRACT IS OPEN FOR DISCUSSION SO PLEASE CONTACT ME. 

I need THE WORLD WIDE MA NAGEMENT 

If vou are intere.sted or need moi-e inlonnation 
ABOUT GODiEGO LIGHTHOUSE, 

THE EARTHMATICS 
AND MICKEY YOSHINO 

Please, give me a call or tclfax. 

You can reach me at: A LA MODE CO, LTD. 

3-11-13 Isogo, Isogo-ku, 

Yokohama, Japan 235 

TEL. 81-45-761-0331-2. 

FAX. 81-45-753-2192 



Special Thanks to: 



Asahi Garage Ltd. 

House Bill Co Ltd. 

Nippon-Columbia Co Ltd. 

Osaka School of Music 

Sogo-Butai Co Ltd. 

Solid State Logic .Japan 

Tokyo Communication Art School 

Tokyo Eizo-Sha Co Ltd. 

and my friend John Aguinaldo 
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COOL SCHOOL 

Continued from page B-2 

woven into the tabric of Berklee lore over the past five decades. 
Bucking tradition, flying in the face of acceptable music-education. 
Berklee has. for 50 years, been out on the edge, taking risks and offer- 
ing sanciuat)' to aspiring young musicians like Mardin who simply had 
no place else to go to leam their craft. 

BACK BAY AFTERNOONS 

Much has changed since Lawrence Berk, a jazz pianist, composer 
and arranger, set up the Shillinger House Of Music in Boston's Back 
Bay in 1945. From the small space on Newburj' Street, where three 
students studied music theory' on Saturday afternoons, Berklee has 
grown into the world's largest independent music college, wnih 2.650 
students. 300 faculty. 1 1 buildings in Boston's Back Bay and a grow- 
ing reputation as the leading source of music-technology education in 
the world. 

Fast forward to 1995. In Professor Kurt Biederwolfs "Advanced 
Production For Synthesis" class, the students listen intently as 
Bicdcrwolf. seated at an Apple Macintosh, shows them how to move 
digital files from the computer to a digital audiotape. Biederwolf talks 
about real-time processing, backup files and hard drives, the whole 
scene more resembling a computer-science course than music class. 

Berklee has become the "MIT of music education." integrating 
computers into the curriculum a full decade before any other music 
program in the nation woke up to the changing environment. Over the 
past 10 years. Berklee has pumped more ihan $10 million into com- 
puters and digital technolog)'. The school maintains six music-s)!!- 
thcsis laboratories and now boasts the nation's largest and most 
sophisncated multimcdia-technolog)' lab, with 40 integrated worksta- 
tions featuring Macintoshes. Korg synthesizers and the latest in music 
and graphics software 



Some Alms 





I .■nfiiiVi . (ijJUt-Wiir lijurt-rin- Bni'. 1 993, wiiU litwnmcr Tan bw Cunm^lt'ri 
(Ckiss of' £3, UfO and Boston mayor Thomas Menino (hack^vund) 

Every freshman must take an "Introduction To Music Technology" 
course and become familiar with digital equipment. More than 600 
students are majoring in an electronic-music discipline 

Despite this startling metamorphosis, one thing has never changed: 
Berklee remains committed to the study of contemporar>' music and 
jazz, just as it was from that first day, "That has alwaj-s set us apan," 
says current Berklee president Lee Eliot Berk, the founder's son. 

Despite — or maj'be because of — the scorn of the narion's ehte con- 
servatories. Berklee has long appealed to young musicians who have 
gone on to exert a major influence on ihe contemporary' music scene 
in America. Berklee is synon>'mous with an impressive list of firsts in 
musical education. 

It was the first school to teach jazz and take that musical form and 
later, pop and rock music, seriously. It was first to accept guitar as an 
Instrument of choice, as it did later with the sy-nthesizer and other 
forms of electronic music. And it was first to recognize music produc- 

Continued on page B-H 




Aiij Mardin. '61. ami joe. 85. at conwic 

One ojBerkUe's most nolable achievements is the grcut number and vari- 
ety of students who've gpne on to mdtr siffiifkant morfu in the worid oj 

music. 



Donald FtJgt'n, '66 



Bruce Cockhum, '65 



In Praise Of 




One distinguished Berklee alum puts 
teaching and tools to use by "marrpng 
the skills and grace of a traditional com- 
poser with the power of the computer." 



J- an Hammer. Berklee Class ot "69, has had nothing to 
do with his alma matcr"s immersion in lechnologj'. But 
he thinks his college is right on tiirgei. 
Hammer, an original member ol John McLaughlin's 
Mahavishnu Orchestra, composer of the award-winning 
ihcrne lu Miami Vice" and now a highly sought-after com- 
poser lor him and tekn-ision, is a zealous devotee of music 
technolog)'. "The miidcm studio is now one instrument." he 
says. "If you want to play an old-fashioned orchestral instru- 
ment, a tix-nch h(>m. ohoc or violin, you should. But if you 
w.uu to be a viinieinporar> composer, creating new music 
instead of interpreting older music, then you really should 
direet yourself to a synthesizer keyboard and a computer." 

I iamnier".-> studio, in a convened barn on his farm an hour's 
drive north of New York City, is crammed with Apple 




jiW iiamfna at wrk 



Macintoshes, Korg Ol Ws and every conceiv^ablc vanety of sj-n- 
thcsizer. music software and sound-generation tools. 
"Basically, that's where I live," he says. 

Hammer. 46, is the "90s version of a one-man band. He 
earned two Fmmy nominations for his soundtracks for 90 
epLsodes of "Miami Vice." and his theme lor the popular scries 
hit No I on the charts and won two Grammys. All of his 
music has been composed, arranged, performed, recorded 
and mixed in thus state-of-the-art studio — mcluding his latest 
work, the score for "Beyond The Mind's Eye.'' a best-selling 
\ideo made up of Hammer s music and a dozen computcr- 
tj,eneraied animation segments. 

Berklee honored Hammer in 1993 with a distinginshed- 
aluinni award and lield a special viewing of "Beyond The 
Mind's Eye' for a standmg-room-only Berklee Performance 
Center audience. Berklee students, especially those in the 
electronic-music program, consider Hammer an icon in the 
world of digital sound. To them, he marries the skills and 
grace of a traditional composer with the power o( the com- 
puter 

NOT "MUSICAL SPAM" 

Hammer, who came from a musical household in his native 
Prague. Clzechoslovakia. has long been fascmaled with S)Ti- 
thesized sound. He scoffs at cynics who believe technology 
creates a shortcut to false vinuosit}'. "If it can take you from 
point A to point B much quicker with no dnidger)'. it's won- 
derful." he says "We don't walk from town to town, we take 
a car." He bnstlcs at the suggestion that computers will break 
down the barrier between the rime-honored pr.-.i tii e musi- 
cianship and the technology-empowered cisarLit.tn ! play 
evcr>' note you hear." Hammer states "All I'm doing i,^ play- 
ing thcttc parts separately, and the computer helps me com- 
bine them. There is a human bemg performing each pan and 
a tremendous amount of study and technique involved. This 
is not musical Spam." 

Continuedon page B-15 
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'iCTOR Bailey • Walter Beasley • Richard beirach • Jeff Berlin • nick Brigno 

>AVE BURRELL • JAMES BURT • GARY BURTON • TERRI LYNE CARRINGT< 
riNCE COLAIUTA • PAULA COLE • AARON COMESS • KERMIT DRISCOLL • KEVIN EUBAN 
RIC ESSIX • BILL ALG/ J "I J • tCH GIBBS • DAVE GOLDBL/\ 

f£=" .t-ongratulations -tjjz 

Z'^iT-.Z Berklee College of Music?*« "o™i 

)ANiLO Perez • bill Pierce • Charles ^^ew • Wallace Rone y • Claudio Roq 
OHN ScoFiELD • Sonny Sharrock fk^l VOlll* n "Smitty*' Smith • Tom Sn 

lURTSOBEL • GABOR SZABO • jACKY J (TONY) TEIXEIRA • BRIAN TOF 



lduardo Uribe • Jack Walrat g^J-T^ * Joe Zawinul • GregAb. 

OHN ABERCROMBIE • JUSTO ALMAR J Atll. LE • YOKO ASANO • VICTOR BAIL 

VALTER BEASLEY • RICHARD BEIRAC K1.1N • NICK BRIGNOLA • DAVE BURRl 

AMES BURT • Gary Burt.' ^ - - mngton • Vince Colail 

►aula cole • AARON ^O*^ "^^\JJ|11^VA1^^^^1^V EVi N EUBANKS • ERIC ES 

Ull Frisell • Hal Galpeix .^t>^^^ .-xi-xu>^i-% t sach Gibbs • Dave Golobl/ 

liCK GOODRICK • STU HAMM • ROY HARGROVE • ANTONIO HART • JULIANA HATFIF 
:HRIS HINZE • JAVON JACKSON • GEOFF KEEZER • NiCK LANE • JEFF LORE 

OE LovANO • Michael Manring • Arif Mardin • Eric Marienth 

>ELFEAYO MARSALIS • KEITH MAYNARD • DONNY McCASLIN • WOLFGANG MUTHSP 
IGER OKOSHI • DANILO PEREZ • BILL PIERCE • CHARLES PETTIGREW • WALLACE ROr 

:lauoio Roditi • John Scofif! n . c;o.v!mv sharrock • Alan Silves 
lARViN "Smitty" Smith • Tom Snow _^-|_ j^-™- Gabor Szabo • Jacky Terras? 
iNTONio (Tony) TEIXEIRA • Brian IIH/I I ardo Uribe • Jack Walr/s 
:rnie Watts • Joe Zawinul B F m/B I hn abercrombie • Justo Alma 

.ES ARBUCKLE • YOKOASANO • ViC 1^ V I I FER BEASLEY • RICHARD BEIR/ 

EFF BERLIN • NiCK BRIGNOLA * I 11 f I I JAMES BURT ♦ GARY BUR" 

ERRI LYNE CARRINGTON • Vl M^1,M M.M. RauLA COLE • AARON COMl 
PERMIT DRISCOLL • I . JBANKS • EF SIX • BILL FRISELL • HAL GALI 

AszLo GARDONY • RiAVe TG proucl to Fepreseiit odrick . stu ha 
IeofTke^^sg talented composers who are among" '^/^^ 
.rif mar ^j^^ many members of the BMI family '^''^'^^ 

lONNY MCCASLIN • VVOe'FGANG iVlUTHSPIEL •'aNILO PEI 

ULL piERcrwho have been graduated from Berklee nscofi 

ONNY SHARRook - Mt^.M . 1^ I (OM SaNOW • CURT SO 

iABOR szABo • JACKY ovcr tJie last o\j years^xEiRA • brian tor 

Iduardo Uribe • Jack ¥WMiL.«A»n ^ t-n.^jjc «tf>-ii • joe Zawinul • GregAb/ 

OHN ABERCROMBIE • JUSTO ALMARIO • L ■ ^BUCKLE • YOKO ASANO • VICTOR BAIL 
i/ALTER BEASLEY • RICHARD BEIRACH • JEi i^i^ERLIN • NiCK BRIGNOLA • DAVE BURRF 
AMES BUR-^ " rz-n-^^ " RTON • TERRI LYNE CARRINGTON • ViNCE COLAIU 

Copyrighted materi,' 



Digital. Sequence. Byte. Quantize. 

These are words that are part of the musician's vocabu- 
lary today. Even harmony, intonation, and rhythm take 
on new meanings when programmed or analyzed at 
MIDI workstations. In the 1990s and beyond, music and 
technology are integrally linked in the creative life of 
every contemporary musician. 

At Berklee College of Music, students majoring in 
Commercial Arranging use sequencing programs to 
realize their arrangements prior to actual perfomnance; 



Perfomiance majors use MIDI controllers to access new 
sounds and textures for expression; Film Scoring majors 
integrate acoustic instmments and synthesized pro- 
grams in real-time recordings synchronized to picture; 
Music Business/Management majors explore music 
industry databases for the latest trend infomiation; 
Music Production and Engineering majors employ com- 
puter automated mixing tools to control racks of sound 
processing gear. Students in every major use technolo- 
gy to make music. Not in an abstract way but as a 
pencil and scorepad, as a microphone and 4-track. 




There are a multitude of specialized facilities at Berklee 
where students have access to these tools: three music 
synthesis laboratories, including hard disk recording; 
eight recording studios, from 16-track analog to com- 
pletely digital environments; and dedicated facilities for 
writing, performance, and education majors. All 
Berklee students take the course "Introduction to Music 
Technology" in their first semester, in order to familiar- 
ize themselves with the language and hardware of 
music technology 

There are many applications of technology for personal 
study as well, including ear training and hannony tutori- 
als, and programs for practicing improvisation. All stu- 
dents have access to the Berklee Leaming Center for 
these applications. Opened in 1992 with sponsorship 
from Korg, digidesign, and Opcode, this facility is the 
largest of its kind in the world, with over 40 fully 
equipped music workstations. 

The musician's vocabulary: it reflects the reality of 

advancing careers in music. And so does Berklee. 






Commercial Arranging 

Composition 

Film Scoring 

Jazz Composition 

Music Business/Management 

Music Education 

Music Production and Engineering 

Music Syntliesis 

Music Therapy* 

Performance 

Professional Music 

Songwriting 
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A small but growing system of foreign 
charter-campuses puts students on the 
road to Boston. 

BY RICHARD HENDERSON 




J. Cunh Utiniti Jr , BcrWtv IntfniunoMui Wfiwrfe su/vn-isi>r. witli snuiruts 



No campus in the U.S. has a higher enrollment of foreign stu- 
denLs than Berklec College of Music; some 37% of the student 
body has traveled from any one of 75 countries to study m the 
country where jazz and rock 'n' roll (among other uniquely Amencan 
contributions to music) were bom. Students have migrated to lierklee 
from all points of the compass to enroll in what was. for many years, 
the only four-year degree program with a principal focus on jazz. 
Spurred by requests from its international graduates, the college has 
implemented a network of satellite campuses in several turopean and 
Asian cities. These foreign outposts are designed to export Berklee's 
unique musical philosophy and to provide a first step for overseas 
musicians aspiring to study at the college's Boston facility. 

Accordmg to Berklee's president. Lee Eliot Berk. "The Bcrklce 
Internationa! Network provides a means of associating ourselves v^^th 
established schools of contcmporar)' music around the world who 
share our mi.ssion and purposes, who want to improve educational 
opportunities at their schools, and who want their schools to be a 
steppmg stone for their students to come to Berklee to complete their 
studies." 

The supemsion of the Berklee Internationa! Network (BIN) is in the 
hands of J Cunis Warner Jr.. whose official title is Assistant to the 
President For Education and Communit)' Pannerships. Warner's orig- 
inal ties to Berklee date from his student days as a drummer, followed 
by 17 years' cxpencncc as a teacher and admmistraior m the Boston 
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school system. In addition to the Network cam- 
puses overseas, Warner coordinates the Education 
& Community Partnerships program, which 
focuses on music training in Boston's neighbor- 
hiiods and schools. 

Since joining Berklee's administration in the 
summer of 1993. Warner has seen chaner Berklee 
campuses established at L'Aula De Musica m 
liarcclona; The Rimon School Of Jazz And 
Contemporary Music in Tel Aviv. The Phillipos 
Nakas Centre of Music in Athens; and most 
recently (autumn. "94) The Pop Jazz Konser\*atory 
in Helsmki. Fmland. and The American School of 
Modem Music in Paris. Two schools in Japan are 
currently in line for membership within the 
Network, with their admission slated for October 
of this >'ear. The school foresees additions to the 
Network of two to three new schools every few 
years. 



STAFFED BV ALUMNI 

The locations of the first Network schools 
reflect the demographics of the current student body at the Boston 
campus, with the majonty of foreign enrollment coming from Europe 
and Japan, as has been the case throughout the college's history. 
"Many of these schools." says Berk, "have been started or are staffed 
by our alums. Our full-time enrollment [of foreign students at Berklee] 
is almost 37%. This means we maintain stronger ties with our inter- 
national alumni " Berk cites the integrity of this link to other countries 
as cntical to Berklee's success m establishing Network schools, noting 
failed attempts by other American schools "to transplant a whole dif- 
ferent mentality into a foreign culture." 

"Our relationship involves regular \nsiis to present clinics and work- 
shops to the students, facult)' and staff of those schools, so they can 
present what they're doing more effectively, and improve linterna- 
fional students'] reception at Berklee We present special scholarship 
opportunities on the Network campuses, so [their students] can study 
on our home campus. Gradually, these relationships are deepening, 
with increased faculty exchange and student-exchange oppimuniiies." 

*2 ■¥ r ARTICUIATION AGREEMENT 

Visiting Berklee stall (a team of which, described by Warner, com- 
prises three facultj' musicians and an administrator) offer performance 
workshops and evaluate both 
students auditioning for 
admission to Berklee and 
teaching methods within the 
host school. Based on their 
obser\ations. they can then 
help the school with special- 
ized education requests: How- 
best to teach music produc- 
tion and engineering? What 
kind of music technology 
should be represented? This 
scrutiny and attention to detail 
embraces administrative prac- 
tices — such as an appropnate 
college registration system— <is 
well 

Among Network members, 
the Tel Aviv school benefits 
from the "2 -t- V articulation 
agreement, long established between Berklee and other U.S. schools 
(such as Miami Dade Community College m Florida), where two 
years' study is evaluated and applied toward a degree earned v^-ith an 
additional two years' work at the Boston campus. 

"In most cases, the [schools] work closely with us to achieve a cur- 
riculum that resembles ours.' comments Berk, "so that when their 
students do enter the college, they can receive credit for what they've 
learned pnor to reaching Berklee " 

REQUESTS FROM BANGKOK 

Peter Gordon, director, Berklee Center in Los Angeles, who origi- 
nally emigrated to Bcrklce from Sydney. .-Xustralia. in 1975 to study 
woodwinds, descnbes the musical and cultural symbiosis: "Everyone 
benefits from the interaction, If you're going to Berklee to study reg- 
gae or calj-pso or African drumming, chances are there will be some- 
one in your ensemble who comes from wherever the music originated. 
It adds to the legitimacy of what we olTer. .As for how strong Berklee's 
rcpuianon is overseas, I recently received a request for BIN member- 
ship from a school in Bangkok. From their standpoint, in attracting 
students and investment, u would be a coup to have the school asso- 
ciated with Berklee. not lo mention Berklee clinicians coming their 
wa)'. " 

Berk descnbes the schools within the Network as "different in terms 
of ihcir strengths. What they have in common is that they are vvell- 
csiablishcd, they all have quality facult)". they all have a reputation for 
educational integrity, and they've been olfenng their course work for a 
while." The facilities of a given campus arc not the deciding factor in 
Its admission to the Network: as Berk notes. "It would be impossible 
for any of the schools to duplicate Berklee's facilitv- Our vision is that 
we want to improve education in all the schools, and improve access 
for students from other countries who want to attend Bdidee." ■ 




Peter Gordon, JirctJor o\ ihc Berfi/ff 
Center, Los Angeles 
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To Berklee College of Music, 



Congratulations 
on your 50th Anniversaryl 

Two generations of Mardins 
are proud to be a part of 
your family. 

You gave us our start! 



Joe Mardin 

and 
Arif Mardin 
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Thank You Berklee 
For Your Ongoing Education 
of Tomorrow's Musicians 

YAMAHA' 






HMFH 

Architects 

HMFH Architects 
congratulates Berklee College 
of Music on the occasion of its 
fiftieth anniversary. 



HMFHArchitom. Inc. 
1.10 BirthupAllen Drive 
Cambridge. MA 02139 
617.492.2200 
617.876.977S FAX 



We Congratulate 
President Lee Eliot Berk 
and the staff, faculty 
& students of the 
Berklee College ofAiusic 
on 50 years 
of innovation, 
inspiration, 
& excellence. 



The National Music Fouixialion 
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Music Business/ 
Management Maior 
Gives students All 
They Need To Know 
To Go Pro 

The unique four-year course uses role-plapng 
and sophisticated facilities to teach 
ever)'thing from ethics to royalty structures. 

BY RICHARD HENDERSON 



One aspect of Berklee president Lee Berk's resume piqued ihe 
interest of cullcagucs and students alike: he tame from a legal 
background. "When 1 first joined the faculty." he remembers. 
"I was swamped with questions, which prompted me to develop the 
first music-law course at Berklee." Berk was to teach this course per- 
sonally for several years. Courses of a more specilic locus added sub- 
sequent to this provided impetus for the development of a full-blown 
music-business major, a concentration within the college's Bachelor 
of Music program. 
The degree program in Music Business/Management has evolved 




hxnn \tf - Dqnartnvnl JuijTuan Vkm Gmkr (Itft ) ivrth Titn Sfiop.'s iprcsLkni. QvyuAis 
Music Grmp) aiui /oodft' tmi\bcr Schw/kr Irm^Tbcr (rear) in an WWW Kssim 

into a separate depanmeni with its own faculty and facilities, admin- 
istered by chairman Don Gorder. who holds law and music degrees 
and is an active trumpet player. About 200 students arc majoring in 
Music BusinessAlanagement at present. As described by Berk. "It is 
the only music-business program in the country that is a coherent 
major at present; all of the course work is specially created for stu- 
dents who are interested in music business. Whats more common is 
for a music school to offer music courses and for a business school 
to offer business courses, under an umbrella label of 'music busi- 
ness." but that's not an integrated program. Ours is based on con- 
temporary music, with its owm sophisticated lab facilities." 

The program officially has been in existence since September 
1992, with chairman Gorder on faculty designing the cumculum for 
a year prior to that. A student opting for the busmess major would 
begin his or her specialization in the sophomore year, .After a five- 
semester phase-in, 1 5 new courses have been introduced: some of 
these, electable only by Music Business, Management students. 
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Berklee Community Partnerships Program 

A variety of outreach offerings helps local schools and aspiring musicians. 



include "Iniernauonal Economics And I^inance." "Compuicr 
Applications Within The Music Industr)'" and "Business Leadership 
& Ethics." The end of 1994 saw the first graduating class in ihe new 
major 

TRACKS AND EQUIPMENT 

i here are three tracks within the program: one for students inter- 
ested in individual cntrepreneurship in music, managing other musi- 
cians: another for students who see themselves in a music-retaihng 
capacit)'. and one lor those students seeking positions in an admin- 
istrative capacity in a major music-indusir>' organization, such as a 
record label or publishing company. Berklee has provided statc-of- 
ihe-an equipment lo support these studies, as it has done for its pro- 
duction and engineenng courses. Numerous workstations, equipped 
with Broadcast Data Systems and Billboard Online data, are an inte- 
gral part of gaining computer experience for the business student. 
Most courses show a record-indusir)' focus; classroom exercises 
involve the study of RLVA data, and accounting skills arc honed by 
auditing books provided by Time-Warner companies. 

For the training of talent intermediaries — managers and agents — 
various role-playing activities afford insight into the thought prtKCss- 
es and activities associated with these careers. Many of those enrolled 
in the program make their initial foray into management by guiding 
the careers of fellow Berklee siudenis. taking advantage of what 
r.order sees as "the music industrv- in microcosm, right here at 
iicrklee" 

In helming the new depanment. Gorder states his primary- goal as 
ha%ing "a program that's relevant and up-to-ihe-minute. one which 
members of the industrv- recognize as capable of producing graduates 
who will be able to take their place." 

Music Business/Management courses are designed to aid career 
musicians as well. Elective courses in the program facilitate an under- 
standing of royalty structures, licensing, the mechanics of adminis- 
tration in publishing and, ultimately, a profound appreciation of 
what it means to sign one's name on the dotted line when thai first 
record deal happens, 

MANDATORY MUSICIANSHIP 

Regardless of the track chosen, proficiency on a musical instru- 
ment is mandator)- for all students within this facilit)-- l^c Berk put it 
ihis vvay; "It's always been our belief that someone with a musical 
background is going to make ihe best teacher or engineer or produc- 
er; cver^'one who graduates Berklee has to be a capable musician, I 
want people of imponance on the business side of music to be able 
to speak the same language as the artists who they're working with 
and tr^nng to promote." ■ 



When J, Curtis Warner arrived as a Berklee faculty member in 
the summer of 1991, he brought with him 17 years' expe- 
rience in both teaching and administration in the Boston 
.school system Warner taught music full-time for seven years at South 
Boston High School and was iussisiant headmaster at Dorchester High 
School, for the seven years prior lo his Berklee tenure. In coordinating 
the cx-pansion of the Berklee International Network. Warner main- 
tains a global perspective; as iissisiant to the president for education 
and community partnerships, 
he focuses on Boston's sec- 
ondary schools and neighbor- 
hoods, addressing young people 
in the en\-ironmeni immediate 
to the music college, providing 
support for music study at the 
secondary-school level and 
paving the way for motivated 
players in iheir teens iispiring to 
study at Berklee. 

The Berklee City Musit 
Progritm (BCMP) is the official 
designation for a three-iiercd 
system designed to provide 
access to Berklee lor talented 
inner- city students. (Approxi- 
mately 90% of the applicants are 
minority musicians.) The Mentoring Program represents a primary- tier 
and IS aimed at eighth- and ninth-grade musicians who are interested 
in improving their playing skills and arc contemplating careers in 
music. Through regular tutorials and practice ensembles conducted 
by Berklee faculty and students, the participants can improve on exist- 
ing skills and acquire the abilit)' to wTite and understand musical nota- 
tion. 

ACCESS AND PRACTICE 

Warner notes that an aspect of mentoring unique to Berklee is that 
the young musicians receive Berklee student cards, granting them 
access to facilities at the main campus. Students active in the men- 



toring program can use the Berklee librar>- and the career-resource 
center, reserve practice rooms for individual or ensemble use. and 
otherwise enjoy many of the advantages of the college's studenis. 

Many of those who benefit from the tutoring of a mentor continue 
their studies via the Summer Youth Scholarship for Talent and 
Excellence in Music (Sj-stem 5>. Students, mostly collegiate juniors 
and seniors, can audition to attend the live-week Berklee Summer 
Performance program, which emphasizes jazz and other forms of 
urban contemporar\' music. Some 
500 students arc part of this pro- 
gram each summer, many of these 
traveling from around the world to 
partake of the singular training 
offered- System 5 students may 
stay with the program for two or 
three summers, though they are 
required to re-audition each year 
prior to admission. 

STSTEM.5 ROLE MODELS 

Many of the Boston youth who 
have successfully auditioned for 
Sjiitem 5 have gone on to study at 
the college. Of this latter grctup, 
several benefit from the third tier of 
BCMP. the System 5 Continuing 
Scholarship, which endows tho.sc so awarded with a full-tuition schol- 
arship for regular matriculation through the Berklee curriculum, 
HaMng been well-acquainted with the teaching methods and staff of 
the school, the locally based students who come to Berklee via men- 
toring and Spiem 5 are better prepared for the rigors of study at the 
college These students serve as role models in Berklee's outreach 
efforts lo Boston schools. 

CONCERTS AND COMMUNITY 

In Berklee's endeavor lo utilize ics resources to benefit the commu- 
nity, the school draws upon the aggregate expertise of the Berklee 

Cofifiiiuet/ on /wge B-i5 



Many of the Boston youth who 
have successfully auditioned for 
System 5 have gone on to study at 
the college. Of this group, several 
benefit from the System 5 Continuing 
Scholarship, which endows those 
so awarded with a full-tuition 
scholarship for regular matriculation 
through the Berklee 
curriculum. 



Congratulations To The 
Berklee College Of Music 
On Your 50th Anniversary. 

Paul Simon 
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COOL SCHOOL 

Continued from pagjc B-6 

(ion. songwriting and the business of music as important areas of 
study. 

"When I started in 1969, 1 was a guitar player," says Alan Silvcstri, 
one of Hollywood's leading film composers, who was recently nomi- 
nated for an Oscar for the score for "Forrest Gump." "i had searched 
for another program, and there was just nothing out there. It was a 
godsend. The fact that many of us had no place else to go made us 
aware thai this was a special place, A kind of bond occurs in ihe face 
of that." 

As the school has grown and evolved, Bcrldee has retained a hit of 
its renegade image, even as it has earned a stellar reputation for filling 
the ranks of the American music business, m front of the microphones 
as well as behind the consoles. 

DISCIPLINE AND COMPOSITION 

Berklee s alumni list is staggenng. with the likes of Mardm. Jones, 
Gary Burton, Jan Hammer. Donald I-agen. Branford Marsalis, Bruce 





Thank God there was a Berklee! 

Congratulations on your 
50th year! 

Al Di Meola 
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March 21, 1995 

BerMee College of Music, the most unique school 
for musicians of the world, congratulations on 
your 50th hirthday and Thanic You. 

Jan Hammer 





BaMcc prandcnt Lee Berk with students 




Jeachingand technoing^': David Mash in class 



Cockbum. Aimee Mann. Melissa ttheridge and Paula Cole counted 
among ii. 

The school changed iis name to Bcrldee (a flip-flop of ihc founder's 
son's name) m 1954 and granted its first bachelor's degree in 1966. 
I( earned full accreditation as a college m 1973 and now boasts both 
undergraduate and graduate degrees in 1 1 major disciplines, from jazz 
composition, songwnting. commercial arranging and film scoring lo 
production and engineering and music synthesis. 

The facilities continue to expand, now tolling 490,000 square feet 
of space, including the 1 .200-seat Berklee Performance Center, one of 
the Hast Coast's finest concen halls, where more than 130 student 
and faculty concerts are held each year- 
Students find similar camaraderie as in the past, but on an unprece- 
dented level. There are more than 200 ensembles each semester, offer- 
ing a range of musical styles in everything from gospel to Thelonius 
Monk. 

FOREIGN BODY 

With 37% of its students (representing 75 countries) coming from 
abroad, Berklee has the highest percentage of international under- 
grads of any college in the U.S. Gar>' Burton, the Grammy-winning 
\ibraphonLsi and currently Berklee's dean of curriculum, is constant- 
ly meeting Berklee alumni in the far comers of the globe as he lours 
wih his band. 

Tve done a lot of touring in what was the old Communist world, 
and we always had students from there," he says. "They'd get per- 
mission lo study here, go home and become the preeminent players 
in their countries. They'd be the first to come find me." 

Bunon was instrumental in focusing Berklee's cumculum in the 
1970s and '80s, finding the right balance between jazz and pop and 
expanding the majors into a host of new areas. And he also entrusted 
another Berklee grad named David Mash with spearheading a massive 
initiative in electronic music and computer technolog>'. 

Under Mash, an accomplished jazz guitarist and synthesLst, Berklee 
has emerged as the leading music-technolog)' college in the world. 
Mash is now leading a massive effort to build a high-speed broadband 
network that wnll carry multimedia capabilities to ever)' classroom, 
lab. dorm room and librarj' on campus. He is working with the hbrar>' 
and faculty to digitize the librar)' catalog and all teaching matenal so 
that sound, scores, graphics, video and notation files can be instantly 
accessible to students and facult)' regardless of where they are locat- 
ed. 

"From us inception, Berklee has always looked at the contemporary- 
music industry and synthesized the skills necessar)' to be successful in 
that industry." Mash says, "By taking a leadership position, wc ensure 
that students arc always prepared for careers in the music field." 

According to Berk, the college is taking another step out toward the 
edge of music education, adding a new major in music therapy — the 
use of music to alleviate pain and suffering — starting next year. 

GETnNG THE GIGS 

And Berklee students do get the jobs, A recent alumni survey of 
those who graduated in the past 10 years showed that 86% are work- 
ing in the music field. 
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I'crhaps ihc greatest tribute is that successful alumru. as well as 
non-alumni, send their children to Berklee. Murdins son Joe. now a 
successful pop producer in his own right, is a graduate. Abe Labnriel, 
one of L A. s hottest studio bass-players, sent his son Abe Jr. to 
Berklce, where the young drummer earned his degree. Sting's son has 
been a student, as has Paul Simon's son. Haiper. and Harry Clhapin's 
daughter is enrolled now. One of the late Donny Hathaway *s daugh- 
ters graduated, and another is still in school. And Tony Bennett's 
daughter is currently a voice major at Berklce, 

.As Bcrklee gears up for its next 50 years, the college has begun to 
expand its facilities, recently adding another 40,000-square-foot 
building, and contmues the struggle to embrace a broad-based music 
education program within the curriculum. Teaching contemporary 
music, when those musical trends shift constantly and quickly, is a 
challenge. "We struggle very hard not to base curriculum on trends in 
music." Berk says. "We look for what has enduring value.'" 

And what endures is an image recalled by Alan Silvesiri. of when he 
firsi came to Bcrklee, "I remember being 16, and I was playing and 
practicing and working hard." Silvesiri sa)'^. "! remember walking into 
the basement ol the building on Boylsion Street and hearing Michael 
Brecker practicing, and my heart stopped. I had this incredible 
impression of how wonderiul and talented this young man already 
was, even though he was unknown at the time It set ol( mixed emo- 
tions, between tremendous elatitin and overwhelming contact with 
the reality of where 1 w;ts and how far I had to go. 

"That was the kind of exposure and experience you could have at 
Bcrklee." ■ 



TECHNOLOGY 

Conlinued from page B-6 

The rash of mediocre radio fare these days. Hammer explains, has 
nothing to do with synthesized sound, but is the elTect of the giani 
entertainment conglomerates looking "to maximize profits by insist- 
ing [musicians] stay withm a ver>' narrow range. The stranglehold of 
accountants has to wear itself our It is strangling creari\^t>^" 

Bcrklee. he says, is on the right track. "I don't know how a school 
can really do much more, other than counseling its students not to 
get heartbroken,'" concludes Hammer. "You'll need the skills they are 
teaching, and you'll need luck, perseverance. And you'd better Itn-c 
it. because you'll get hurt, slammed dowTi a lot. 1 don't know how a 
school can teach you to deal with that." — G.R. 



COMMl/NITY PART7VERSHIP5 

Continued jrom |xigc B- / J 

Partnership Advisory Council. Committee and Collaborative 
(BPAC^l), a visiting committee comprising members of Boston's 
music education, broadcast media and business communities. This 
body advises the college on how it can best function in the commu- 
nity at large, strengthening ties wnth the private sector in the area 
while furthering the school's objective of career-one n ted music edu- 
cation. The products of this collaboration between the college and its 
neighbors are contained vsithin the Community Outreach agenda as 
helmed by Curtis Warner: a community grant program, improvement 
of music facilities a,ssociated with community organizations, and a 
community concert series, which provides free passes to conccns 
given by the school's faculty and students, In addition, there is the 
BlP'BUn Program, which endows instruments and etiuipment. 
respectively, to the music programs of financially strapped high 
schools, and the Public Service Through Music Club (PSTMC). itself 
the brainchild of Bcrk- 

the club is designed to encourage Bcrklee students to make posi- 
tive contributions to the communit>'. with masic used as a means to 
bridge cultural diHerences and provide pcrlormance opportunities 
outside the classroom. Upon his amval at the college. Warner "took 
[Berk's) idea, and ran with it." rekindling enthusiasm tor the already- 
established club in the prtKcss. Warner, who graduated from Bcrklee 
in 1^7b. reasoned that any music professional aspires to a gold 
record, so he rewarded outreach performers and mentors from the col- 
lege's faculty and student body with certificates featuring gold seals. 
Second-year participants in the club of special merit receive actual 
gold records.— R.H. ■ 



GRP Records 
salutes the ^ 

Berklee College of Music 

for 50 years of excellence 
in higher^ducation. 
May that commitment 
last ^rever. 




uudent, Alumni 
George Benson - Honoree 
Gary Burton - Dean, Alumni, Honoree 
Vinnie Colaiuta - Alumni 
Charles Craig - Alumni 
Dave Grusin - Honoree 
Eric Marienthal - Alumni 
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A&M Records 
Akai 

AKG Acoustics, Inc. 

Apple Computer, Inc. 

Atlantic Records Foundation 

Atlantic Studios 

ASCAP Foundation 

BASF Corporation 

beyerdynamic 

Billboard Music Group 

BMG/RCA 

BMI Foundation 

Bose Corporation 

Boston Jazz Society 

Boston Organ & Piano 

Cape Cod Jazz Society 

Capitol Records 

Central Pennsylvania 
Friends of Jazz 

Coda Music Software 

Coffey Music Co., Inc. 

Concord Jazz 

J. D'Addario Company 

Daddy's Junky Music 

Friends of Georges Deierue 

digidesign 

Drum Workshop 

E.U.Wurlitzer 
Music & Sound, Inc. 



Evans Products, Inc. 
Fender Musical Instruments 
Vic Firth, Inc. 

Fishman Transducers, Inc. 

Fostex Corporation of America 

Gibson USA 4 ^ 

Bill Graham Foundation 

Great Woods Center 
for the Performing Arts 

Fred Gretsch Enterprises, Ltd. 

^ Grey Matter Response 

Grover Pro Percussion 

Q Hal Leonard Publishing 
Corporation 

^ Harvard Musical Association 

Jimi Hendrix Foundation 

Hit & Run Music, Ltd. 

Hohner, Inc. 

Humes & Berg Mfg. Co., Inc. 
Quincy Jones Productions 
Kaman Music Corporation 
KAT, Inc. 

Kawai Musical Instruments 

Korg, Inc. 

Korg USA, Inc. 

Ted Kurland Associates 

Latin Percussion Music Group 



G. LeBlanc Corporation 

Lexicon, Inc. 

Liberty Records 

Ludwig & Musser Industries 

Maher Publications 

i 

Marimba One 

Markof the Unicorn 

Massachusetts Cultural Council 

Matsushita Consumer 
Electronics Company ^ 

Mercury Records 

Mix Magazine 

Musician Magazine 

National Academy of Recording 
Arts and Sciences 

NARAS - New York Chapter 

National Association of 
Music Merchants 

National Endowment 
for the Arts 

New England Foundation 
for the Arts 

Noble & Cooley Co. 

Opcode Systems, Inc. 

Ovation Instruments 

Paiste America 

Panasonic Company 

Pearl International, Inc. 

Piano Forte, Inc. 



Polygram Group Distribution 
Polygram Records 
Remo, Inc. 
Rico International 
Roland Corporation, Japan 
Roland Corporation, US 
Sabian, Inc. 

Sedona Jazz on the Rocks 

Segue Music, Inc. 

Selmer Company 

Sennheiser Electronic 
Corporation 

SESAC, Inc. 

Shure Brothers 

Slingerland 

Solid State Logic, Ltd. 

Sonor 

Sony Corporation of America 

TDK Corporation 

Technics Musical Instruments 

Ticketmaster 

Time Warner, Inc. 

Uchida Scholarship Foundation 

Warner Music Group 

Yamaha Corporation of America 

Young Chang America, Inc. 

ZETA Music 

Avedis Zildjian Company 
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NJ. Chain Offers Discount Program 

Compact Disc World Prepares For Best Buy 



I BY SARI BOTTOM 



Newman At NARM. During the presentation by Walt Disney Records at the 
recent National Assn. of Recording Merchandisers convention in San Diego, 
Randy Newman performed "You Got A Friend" from the upcoming Walt Disney 
Pictures release "Toy Story " Backstage, from left, are Pamela Horovitz, executive 
VP, NARM; John Salstone, NARM convention chairman and executive VP, MS 
Distributing; Barry Hafft, director of sales, Wall Disney Records; Newman; Carolyn 
Mayer Beug, senior vice president, Walt Disney Records; and Mike Bessolo, 
director of marketing, Walt Disney Records. 



SOUTH PLAINFIELD, N..J.— 
Compact Disc World has instituted a 
new discount-pricing structure this 
year based on paid memberships. The 
move is an attempt to boost profit mar- 
gins and compete amid New Jersey's 
crowded music-retail arena of super- 
stores, mass merchant^), and electron- 
ics/appliance giants like Best Buy, 
which will enter the state this summer. 

Calle<i Club CD, the program has en- 
listed about 23,000 members so far, ac- 
cording to the company, which says it 



Murray's Focuses On Service, Deep Catalog 

Listening Bar Allows People To Preview 12,000 CDs 



U BY FRANK DiCOSTANZO 

FAIRFIELD, Conn.— Most cus- 
tomers entering Murray's Compact 
Disc store head straight for the bar. 

The listening bar, that is. There, 
patrons can sit on bar stools, relax, 
and listen to any of the store's 
nearly 12,000 CDs on four Sony five- 
disc players. 

Since 1987, when owner Kevin 
Murray began his operation (and be- 
fore the longbox's fate had been 
sealed), Murray's was opening jewel 
boxes and modifying racks and dis- 
plays to allow customers to preview 
any CDs in stock before making 
their selections. 

Although he concedes listening 
stations are now the rage among 
music retailers, Murray says, "I like 
to feel that I'm a pioneer in that 
area." 

Indeed, the entrepreneur has al- 

nways espoused 
the need for cus- 
tomers to hear 
before they buy, 
especially given 
the higher cost of 
CDs over other 
configurations; 
Except for a 
IMURRAY section of fast- 

moving CDs on 
The Billboard 200, which remain un- 
opened and sealed, the m^ority of 
recordings are kept behind the 
counter with only empty jewel boxes 
prominently displayed on Lift sys- 
tems. 

Murray's, originally located in 
Wilton, Conn., is now situated in a 
strip center in the Black Rock sec- 
tion of Fairfield, Conn. The 1,200- 
square-foot Fairfield shop was 
opened three years ago. Because of 
a hefty rent increase, coupled with 
limited customer traffic at the Wil- 
ton site, the retailer was forced to 
consolidate his two stores last 
year — a move that he feels worked 
out for the better. Indeed, he says 
sales since have increased S0%, 
bringing gross revenues close to the 
$500,000 mark. 

"I wasn't able to service my cus- 
tomers in the personal manner that 
they'd come to expect, because I was 
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IS COtVIING SOON TO 
|A STORE NEAR YOU! <==^JJ 



always running between both 
stores," says Murray. 

The store's product selection, 
which is 95% CDs, is a testament to 
the varied demographics and eclec- 
tic tastes of the community and the 
market that Murray serves. Cus- 
tomers range from teenagers to sen- 
ior citizens, he says. The town in- 
cludes two universities (Fairfield 
and Sacred Heart), General Elec- 
tric's corporate headquarters, and a 
variety of light manufacturing 
industries. 

"My core customers shop here be- 
cause X carry a deep catalog of pop/ 
rock [60%], catalog [15%], jazz 
[15%], and a varied mix of countrj', 
ska, new age, and rap [10%]," says 
Murray. "It's the kind of place you 
walk into and find products you 
wouldn't expect, like Crosby, Stills 
and Nash's third album instead of 30 
copies of their latest release." At 
present, the store's biggest-selling 
albums are by Annie Lennox, 
Sheryl Crow, the Chieftains, Hootie 
& the Blowfish, and Des'ree. 

Imports, which account for 15% of 
total sales — and growing — remain a 
key part of Murray's competitive 
edge and his ability to maintain 
price integrity. For example, he ex- 
plains that the European release of 
Sting's "Fields Of Gold." which he 




Murray's Con^pact Disc is located in a 
strip center in Fairfield. Conn. (Photo; 
Frank DlCostanzo) 



sells for $30, has special appeal to 
customers because it has a di^erent 
track listing than that of its domes- 
tic counterpart. Likewise, albums 
by Queensryche and Robert Plant & 
Jimmy Page command higher prices 
because the foreign versions contain 
extra tracks. Some fans, he notes, 
will purchase both the import and 
the domestic albums, so it's impor- 
tant to properly position them in the 
store. 

pf course, he stresses, the per- 
sonal relationship he's developed 
with his customers is ultimately 
what closes the sale. "Personal serv- 
ice is more important than product, 
because ultimately the customer can 
go somewhere else and buy the CD 
cheaper," he says. 

Still, the retailer remains vigilant 
in his pursuit of service because he 
knows even the most loyal customer 
can be tempted by the big discount- 
ers. 

Ironically, competition from 
chains like Hear Music (which re- 
cently opened in neighboring West- 
port and emphasizes listening sta- 
tions) along with large discounters 
like Nobody Beats The Wiz and Co- 
conuts, all a short drive from Mur- 
ray's, have not forced him to slash 
prices. His average CD price re- 
mains $15.99, and the only price in- 
centive he gives is a wallet-sized 
punch card that says, "Buy 13 CDs, 
get one free." 

Also, given the slim margins on 
CDs, higher prices are essential for 
small independents to sur\'ive, in- 
sists Murray, adding that his store 
doesn't hold sales. "Do I lose cus- 
tomers because of that? Maybe, but 
I know the m^ority of my custom- 
ers who seek a particular recording 
end up making a purchase." 

He adds that higher prices can be 
more than justified by knowledgea- 
ble service, filling special orders, 
and offering a large selection of 
quality used CDs, which make up 
30% of his sales. Used CD prices av- 
erage $8.99. "I'm very selective in 
what I'll carry and pay top dollar for 
used discs, because I sure can't pay 
the rent selling them for $1.99," he 
says. 

(Coritivued on page ^7} 



COMPACT DISC WORLD 



aims to reach frequent CD purchasers 
accustomed to often paying full list 
price for mu.sic. The nine-store chain 
says the $12 membership fee will help 
strengthen margins squeezed by price 
wars with chains like Nobody Beats 
The Wiz. But David Lang, president of 
Compact Disc World, says it remains 
to be seen whether that is enough of a 
cushion. 

"We're very concerned about the 
oversaturation of music retail stores in 
New Jersey and nationally, and about 
the erosion of price points and margin 
because of the introductions of more 
mass merchants and electronics 
chains," Lang says. "All of this is hap- 
pening while the customer base is not 
increasing." 

Since the program began in January, 
some of Compact Disc World's regular, 
bargain-hunting customers have been 
leaving the chain's nine units empty- 
handed, vowing never to return. But 
alienating the cherry-pickers was a 
risk the retailer was willing to take in 
the hope of fostering loyalty among a 
broader base of consumers. 

"There Ls a downside to this," says 
Lang, who started Compact Disc 
Worid nine years ago when CDs were 
still a novelty, with $80,000 worth of 
merchandise in a 2, 000 -square -foot 
store. "Not everybody joins the chib. 
People who've been cherry-picking, go- 
ing from store to store buying only sale 
merchandise, feel they don't want to 
now pay $12 to get prices like $10.99 
and $1 1.99, when they were paying that 
before." 

Lang, 45, and his partner, VP Jerry 
Sobmon, 39, say the jury is still out on 
the merits and effectiveness of Club 
CD. But they have high hopes for the 
program — widely advertised in print 
and on the radio — for which enrollment 
rates are sakl to be ahead of plan. 

"(Xir original projectwn was 50,000 
members after 12 months, but we've 
revised that to 50,000 by Sept. 30," 
Lang says. "By Aiiril 30, we should 
have 30,()D0 members." 

Lang admits the idea for Cli^ CD 
was borrowed from Planet Music, the 
Memphis-based superstore that 
launched the $12 Star Club program 
last fall, and from the Price/Costco 
multicategory membership warehouse 
club. 

In addition to offering prices that 
are consistently $l-$4 below non- 
member prices. Club CD gives mem- 
bers an opportunity to preview entire 
records inside the store and to obtain 
full refunds on undamaged — but 
oper>ed — CDs within 30 days. Member- 
ship carries over from store to store, 
through bar-code computerization, 
which is not yet being used to track 
sales. "We'll begin tracking member 
purchases in a month or so, once we've 
enhanced our computer system." Lang 
says, adding that the information mem- 
bers provide about their demographics 
and their musical tastes will be tracked 
and used for future marketing pur- 
suits. 

The Club CD pn^ram was also de- 
signed to help the company forge a 



new, more clear-cut identity to differ- 
entiate it from competitors. "In many 
of our markets, there's a Tower Rec- 
ords down the block from us, with 
maybe 65,000 titles in 20,000 square 
feet but prices a little higher than 
ours," Lang says. "And then on our 
other side, we have a Wiz store with 
maybe only 10,000 titles but lower 
prices. Here we are, in these 5,000- 
square-foot boxes with 17,000 to 18,000 
titles, and how do we identifj* ourselves 
to our customers? Do we say, 'Our se- 
lection is not as good as Tower's, and 
we charge more than the V/izV " 

Lang and Solomon devised Club CD 
in the fall, not expecting to implement 
it as soon as they did. But word of Best 
Buy's imminent arrival inspired them 
to mo\'e quickly. "They're planning to 
open three stores in New Jersey, two 
of which will definitely directly affect 
our business," Lang says. '"They're 
planning to open one in LawrKiceville 
this summer, just two-tenths of a mile 
from one of our stores. And they're go- 
ing to open one in MorristowTi, vAach 
is two or three miles from our store in 
Cherry Hill. As soon as we heard they 




David Lang is president of Compact 
Disc World. (Photo: Sari Botton) 



were coming in, we knew we had to 
start the club immediately to try and 
build loyalty among consumers before 
they got here." 

While he is satisfied with the initial 
enrollment in the program, Lang says 
he is eager to build the l^on of Club 
CD members as rapidly as possible. 
"It's not easy to enroll people. A lot of 
people don't really understand it. 
There are members who don't under- 
stand it But we've placed a lot of em- 
phasis on greeting every customer who 
enters the store and explaining it to 
them. We've even started an incentive 
contest, where the employees in the 
store that has the highest ermjilment 
afler the first full three months will re- 
ceive a cash bonus." 

The company is banking on Club 
CD's success and hopes it will help the 
store evolve to the next level: the su- 
perstore. Lang says Compact Disc 
World is negotiating with real estate 
agents over a number of prospective 
properties for its first superstore, proj- 
ected to open by the end of this year 
or the b^inning of 1996. 

"That store wnll be our new proto- 
type for all the other stores well open 
in the future," Lang says, adding that 
he is looking at spaces ranging in size 
from 12,500-15,000 square feet. The av- 
erage square footage for Compact Disc 
World's current units is 4^00. "If the 
(Continued on page ^5) 
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The CD Listening Stations 

I N T E R A f T t V I, P () I N I - O H ■ P U R C H A S K S Y S T i: M S 

Featuring RELIABLE Top-Quality CovpoMi^Ts 
Full One Year Warranty Iniliidf.i) 
LF-Asint: Orrios AvAtiABLf. 




Model CDLS 406T 

Table-Top Model 
6 Titles/Unit 

Dim: 27.5-H X 2S.5-W X li'D 

Model CDLS 101 
SiNGLt Disc 

Dim: 7-H X 2(|-W X l.l-D 




Model CDLS 212 
12 Titles/Unit 

Dim: 56-H X 25.5"W X 23. 2S' 



D 



Control Pa>ki. Vy^^\ bks: VFD Sc r»:kn. Disc SKi.KrT. Track SKL»:n, Skip & Voia'Mk 
Modular Components (without fixture) available 
Many Different Models and Colors to choose from 

CtiMl\r. St»t\: Vil>£0. CD-ROM. Acnio Books. Vipi^o Gami-s... 
Developed Bl HIGH LEVEL MARKETING Los AvtitLhi. Californu (8181 769-7700 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

Full line of counter, wall and floor displays 



Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 

«l WtH Sdptrlor • CNugo. IL 60610 
Hm 3I2-IK/0K2 • Tommt m 822/4410 




Your 



tefeSfe? Store of the 90's 

Telescan - the leader in interactive marketing - 
brings you the VIDEO ATTRACTOR! 

• Plays Music Video Snippets, Promotional 
Movie Trailers, or 
Video Game Samples 

• Interactive Touch 
Graphics Controller 

• Powers Single Monitor ,. ■ , I^H vtBraMMf wSnw 
or Video Wall 



tMOKSMma 





• Full Rdelity Digital Stereo 

• Mechanically Reliable 
' Custom Content Available 
Placement Flexibility 




We guarantee our systems will help sell more product! 
Jor free catalog & Information call: 1-800-835-7072 

I B28 Mthler Burlmgamt. Cah1arn\a StOiO • voice 4t5-692-8700 • tax 4IS-69r-9t45 



Label Executives Should 
Re-Examlne Record Clubs 



rOR YEARS, record store owners 
have been complaining about the "eight 
CD.H for a penny" come-ons that record 
clubs trumiwt in huge headlines in all 
their ad\'ertising. Music merchants say 
that the ads "devalue" music. 

Columbia House finally decided to 
do something about it Unfortunately, 
what they did will only enrage mer- 
chants further. On the back page of the 
magazine section in Retail Track's 
Sunday newspaper, their ad featured a 
new hook line, touting "10 CDs for a 
penny." In other words, club members 
can now get, say, 10 $16.98 CDs for one 
penny, while reconl store owTiers will 
have to pay about $106.50 for them. 

Retail Track can understand why 
merchants complain that the playing 
field just isn't level. The only reason 
record clubs can 

give away music ^^m^^m^^m^^m 



that the two companies were working 
on ways to unravel the deal. At the 
time. Virgin executives declined to 
comment whUe Blockbuster executives 
didn't return phone calls seeking com- 
ment. 

Nearly a month later, Steve Ber- 
rard, CEO of Blockbuster Entertain- 
ment, denied that the deal is being dis- 
solved, according to the Reuters news 
sennce. 

According to a storj' from the news 
service, Berrard said Blockbuster is 
still working with Virgin on their part- 
nership plan to open superstores in the 
U.S., Europe, and Australia. 

Wally Knief, Blockbuster spokes- 
man, declined to comment further, as 
did Ian Duflell, who heads up Virgin 
Retail's effort in the t'.S. and Austra- 
lia. But Track 
stands bv its 
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is because Ihey li- 
cense albums 
from labels at a 
much cheaper 
price than the re- 
tailers pay. 

With that in 
mind, I went 

searching for the record club study 
presented at the National Assn. of Re- 
cording Merchandisers annual conven- 
tion. That study, titled "Music Pur- 
chasing From Record Club And Retail 
Outlets," wd» conducted by Princeton, 
N J.-based Response Analysis Cori^ 

Now, gTcmted that any study can be 
inteipreted six w'ays to Thursday. But 
if Retail Track was the president or the 
CFG of a m^or label, I would give that 
study a good read. 

Interesting facts are that 74% of 
club members also buy pretty heavily 
from retail — to the tune of purchasing 
five or more CDs a year from a store. 
Another interesting item is that for 
those who tend to buy at record clubs, 
price was the No. 1 reason for doing so. 
It seems that club members believe, 
and ri^tly so, that they can get CDs 
for cheaper through clubs than 
through retail. 

With those factors in mind, if 1 am 
the CFG of a miyor label in one of the 
three companies — EMI, PolyGram. 
and MCA — unaffiliated with the record 
clubs, I would ask myself why I rou- 
tinely license albums to record clubs 
when even more re\'enue and profits 
can be generated by selling those al- 
bums through retail. 

Of course, record clubs do some in- 
cremental business, so it wouldn't 
make seruse to stop supplying them. In- 
deed, the labels under the umbrella of 
Cema Distribution tried that a few 
years back and found that retail didn't 
make up all the revenue generated 
from record clubs. 

But in li^t of the fact that most club 
members also buy from retail, it seems 
logical that savvy CFGs should start 
experimenting with how sales flow 
through record clubs versus retail in an 
attempt to see if they can shift sales to- 
ward the latter di.stribution channel, 
which would maximize profits and rev- 
enues for their labels. 

In the March 4 Billboard, we re- 
ported that the Virgin Retail and 
Blockbuster Alliance is "no more" and 




stor>'. Sources fa- 
miliar with the in- 
ner workings of 
the relationship 
continue to say 
that the deal is 
over, and discus- 
sions are under 
way to unlink the two companies — at 
least in the U.S. A Blockbuster source 
indicates that the company may retain 
its position in Virgin's European opera- 
tion.^. 

Hanging a SHINGLE: Bemie 
Horowitz, formerly with BMG Kidz, 
and Ira Leslie, formerly with PPI En- 
tertainment Group, have teamed to 
form the In-Tune Music Group, an in- 
dependent sales consultant firm, based 
in Maplewood, N.J. In-Tune is posi- 
tioning itself to independent and migor 
labels as an altemath'e to hiring a sfUes 
staff. 

Among the services In-Tune can of- 
fer labels, according to the duo, include 
evaluating and interacting with a la- 
bel's distribution network as well as 
creating and implementing targeted 
.'«iles. ath'crtising, promotion, and mar- 
keting campaigns. Leslie and 
Horowitz, each of whom claim 25 years 
in the record business, say the com- 
pany's services are a\'ailable on a per- 
project and/or a full-line basis. So far, 
the company has signed deals with 
Miami-based PanDisc; Germany's Inak 
and its imprint R&R; and Miami-based 
Max Music. 

Making tracks: Jlm Genova. 
national director of national sales and 
marketing with New York-based Me- 
chanic/Futurist, has left the label to 
join Caroline Distribution as national 
director of sales and marketing . . . 
John Whitehead, senior VP of mer- 
chandising at Trans World Entertain- 
ment, has left the chain . . . Julian Van 
Erlich. VP of operations, has left the 
National Record Mart . . . Renni Mar- 
tini, director of sales at Allegro Distri- 
bution, has left the company . . . Dor- 
othy Thurman, PGD's regional 
director of cre<lil, handling the Mid- 
west and Southeast, has retired. Her 
responsibilities are being split among 
two other PGD credit directors, Archie 
Lovell. who will handle Southeast, and 
Lisa Montgomery, who will get the 
Midwest. 
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SING ALONG 



That's what our 

consumer research told us 
kids like to do v^hen listening 
to music. When moms were 
asked about audio sing-alongs, 
they said great idea. BUT 1.) 
make the songbook durable; 
2.) make the an colorful and 
big (none of that black-and- 
white stulf);3.) and make the 
songbook lay open flat so it's 
easy to use. We took our 
notes and videotapes back to 
the product development wiz- 
ards and the rest is history. A 
smash new product line was 
created that currently features 
the titles The Lion King. 
Ihiiuty aiiJ the Beast, and 
now I'octihnnlii.s. 



I he new Pocahontas Sing- 
Along is the perfect musical 
formal just for kids, and a 
great complement to the 
soundtrack. Its activity- 
based design features the 
original songs from the film 
(no score) on cassette and a 
delu.xe 20-page songbook 
filled with wonderful, full- 
color movie scenes and large 
lyrics. It's everj'thing moms 
and kids said they wanted, 
and based on the Platinum 
performance (and still going) 
of The Lion King Sing- 
Along, it's everything you 
want, loo! 



Pocahontas, the next audio 
retail event, is coming. Make 
sure you're ready with plenty 
of Walt Disney Records' new 
Pocahontas Sing-Along. 
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Chicago's Back, With Its Own Indie Imprint 

w, 



riNDY CITY WORDS: We re- 
ceived a call out of the blue last week 
from former MCA and Paisley Park 
executive Harold Sutman, who rang 
to let us know that he is now sening 
as GM of the new Be\'erly Hills, Calif.- 
based indie Chicago Records. 

As you may have guessed, the label 
is owned and operated by members of 
the band Chicago, the hom-driven 
pop act that has racked up countless 
hits since its advent in 1969 as Chi- 
cago Transit Authority. 

Chicago churned out a string of best 
sellers during its days on Columbia 
and Warner Bros. Now, the group has 
acquired the masters to its first 16 Co- 
lumbia albums and has just re-re- 
leased them on the Chicago imprint. 

"It just keeps selling," Sulman says 
of the Chicago catalog; he notes that 
the Columbia titles cumulatively sold 
600,000 units in 1994, according to 
SoundScan. Overall sales on the Co- 
lumbia titles total more than 20 million 
units. 

Salman's call was prompted in part 
by our item here March 18 about cer- 
tain indie labels that are selling direct 
to m^gor accounts. While Chicago Rec- 
ords uses M.S. DLstributing in Han- 
over Park, 111., Bayside Distribution in 
Sacramento. Calif., and Alliance En- 
tertainment in New York, Sulman 
says the company deals direct with the 
majority of large national accounts. 

As far as future projects go, Sulman 
says that Chicago Is investigating the 
possibility of acquiring its Warner 
Bros, masters. As far as new record- 
ings go, the group will soon be releas- 
ing a big band album on Giant, but 
other new studio releases could go 
through Chicago. 

As a fellow son of the Windy City, 
we wish the homeboys well in their 
new label endeavor. 

Out & ABOUT: We escaped the 
bunker last week for a couple of out- 
standing live appearances by indie 
acts at West Hollywood's Rox>' Thea- 
tre. 

On March 28, Rykodisc's Morphine 
hit town on its promotional road swing 
for its new album "yes." If anything, 
the trio's Roxj' set was even more ex- 




by Chris Morris 



citing and ambitious than its '94 show 
at the Troubadour. The group — 
singer/two-string ba.ssist Mark Sand- 
man, baritone sa.\man Dana Colley, 
and drummer Billy Conway — funked 
its way through an hour-and-a-half set 
comprising songs from the new album, 
numbers from its previous releases, 
"Cure For Pain" and "Good," a couple 
of new tunes, and even some spoken- 
word material ingratiatingly delivered 
by Sandman. In an universe where the 
term "alternative" in loosely used. 
Morphine is truly an imaginati\'e al- 
ternative to run-of-the-mill rock. 

Two nights later, ex-MC5 guitarist 
Wayne Kramer weighed in with an 
ear-shattering power-trio perform- 
ance. The chrome-domed guitarist and 
former Flag Waving rave blazed 
through selections from his new Epi- 
taph album "The Hard Stuff; his 
smeared, often freewheeling impro\i- 
sations sounded like a holy mating of 
Hendrix and Coltrane. Kramer also 
rewarded the crowd with the 5's fa- 
bled "Kick Out The Jams," which 
sported a surprise interpolation of 
James Brown's "There Was A Time" 
that showed off the old Detroit 
group's soulful roots. 

Also on hand was another Epitaph 
act, the Joykiller. The five-piece 
group, which spewed out a sturdy 
stream of often pop-conscious 
punkola, Ls fronted by Jack Grisham, 
former lead vocalist for the trail-blaz- 
ing early-'80s L.A. hardcore band 
TSOL. Looking trim as he relent- 
lessly prowled the stage and in excep- 
tionally strong voice, Grisham looks 
like he has a lively new unit on his 
hands. The self-titled album lands 
April 2:1 

Flag waving: Ben Vaughn 
doesn't appear on e\'ery current indie 



release on the market It just seems 
that way. 

Philadelphia nallve Vaughn, who 
now resides in Los Angeles, has two 
new albums on the market: "Instru- 
mental Stylings," on Hoboken, N.J.'s 
Bar/None, and "Kings Of Saturday 
Night," a collaboration with L.A- mu- 
sic maestro and longtime scenester 
Kim Fowley, on Austin, Texas-based 
Sector II. 

Vaughn is also a producer of some 
repute (his best-known, and best, 
projects are albums by Charlie 
Feathers and the late Arthur Alex- 
ander for Elektra's American Ex- 
plorer Series), and he did the knob 
work on a new Upstart release by 
Nashville instro band Los Straitjack- 

"Instrumental Stylings," which 
whips through a variety of genres 
from surf and rockabilly to lounge and 
Ennio Morricone-style mood music, 
might serve as a nifty demo for the 
fUm music work that Vaughn is seek- 
ing in Hollywood. 

"I actually write everything cine- 
matically," he says. "When I write Ijt- 
ics, I'm doing cuts from one scene to 
another." 

Like his previous Bar/None set, 
"Mono U.SA.," Vaughn cut "Stylings" 
at home, after his pre\ious record la- 
bel said no to an all-instrumental set 
"I started recording the stuff any- 
way." 

"Saturday Night" grew out of a 
long-standing correspondence with 
Fowley. "He always printed his ad- 
dress on his albums and said, 'Write to 
me,' so I did," Vaughn sa.vs. 

Vaughn actually got together with 
Fowley when he w"ds seeking songs for 
a band he was producing. "He held me 
hostage in his apartment from 10 at 
night until 8 in the morning," Vaughn 
recalls. "He wouldn't let me leave until 
he played a hundred songs. It was an 
unbelievable performance." 

Vaughn wrote and recorded a group 
of backing tracks over a two-week pe- 
riod and sent them to Fowley, who 
wrote lyrics and laid down the vocal 
performances. "Most of the album Ls 
about how L.A. is an evil place," 
Vaughn says. "A nonmusical Ausch- 



COMPACT DISC WORLD OFFERS CLUB CD 



(Coniimied from page iS) 

Club CD concept develops the way 
we'd like it to, it would work really well 
within the superstore format. If it's 
successful, we might make an initial 
public offering to help fund more 
stores like that and expand the chain." 

Compact Disc World's sales were 
$18 million last year, its projected vol- 
ume this year is $20 million. The chain 
was the National Assn. of Recording 
Merchandisers' Small Ketailer of the 
Year in 1992 and 1993. 

Lang says he hopes to broaden the 
stores' horizons beyond New Jersey 
with superstores in the Philadelphia 
and the New York metropolitan areas. 
The store is gearing up for that growth 
in other ways as well. It is developing 
an in ventor>- -tracking computer pro- 
gram that will make it easier for the 
corporate headquarters to order ap- 
propriately for each individual store, 
and to fulfill more orders directly from 
its warehouse. 

"Right now, we ship about 50% of 



the merchandise in the stores from 
here, but we want to get that up to 75% 
or 80^ soon and 100% eventually," 
Lang says. "We want to gain better 
control of our inventories. At this point 



the stores themselves are ordering a 
lot of the merchandise. But we want to 
take that function away from them, so 
that we can allow the staff to be manag- 
ers not buyers." 
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witz' Ls what he called it." (Fowley has 
relocated to Vienna.) 

Vaughn'8 involvement with Los 
Straitjackets may have been 
prompted not just by his love for surly 
instro work C'lVe been an instnmien- 
tal fan all my life," he says) but also 
his fondness for pre-WWF profes- 
sional wrestling, for the Nashville 
quartet performs on stage in colorful 
masks like those worn by Mexico's /«- 
cha libre grapplers. 

There may be yet more Vaughn in 
the record stores soon: He has also 
completed "Cubist Blues," an impro- 
vised collaboration with ex-Suicide 
vocalist Alan Vega and Memphis leg- 
end Alex Chilton, and "Rambler," a 
set i-ecorded, if you can belie\e it, in 
the musician's vintage Dodge automo- 
bUe. 



THE LEAVING TRAINS 

"Drowned And Dragged" 
SST3n (CD EP) 

SEE THE LEAVING TRAINS 
LIVE ON TOUR THIS SPRING 



AboA 

THE LEAVING TItAINS 

"The Big Jinx" 

SST 293 (IP.'WCD) 



SST RECORDS. DISTRIBUTOR FOR: 

SST, CRUZ, NEW ALUANCE 

CALL: 310 430-7687 
FAX: 310 430-7286 
WRfTE: P.O. BOX 1, LAWNDALE, CA 
90260 USA 




Tired of leaving messages on 
voice mail and lioping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.L.! 
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6940 S.W. 1 2 Su-eei Miami, PL 33 1 44 



seR./ice IS OUR mAn pwoniTV 



l> Compact Discs 

l> Cassettes 

\ O Uideos 

► Laserdiscs 
l> Rccessones 

' ► excellent Service 

► Super Prices 
> l> Best Fills 

t> Knouiledgeable Sales Reps, 

l> Same Day Shipping 

^ I> Deep Catalog 

Customer Satisfaction 
Guaranteed! 



BASSIN DISTRIBUTORS IS THE! 



★ OVER 1 MILLION CD'S IN STOCK 

★ SERVICE SPECIALISTS 

★ FULL LINE DISTRIBUTOR & ONE STOP 

★ 48 HR. OR LESS DELIVERY 



1 



Compact Disc World's Club CD offers discounts on product to members. (Photo: 
Sari Botton) 



CD'S, TAPES • WSEROISCS • CASSINGIES • 1 ?■ • ACCf SSORIES • PROF. PRODUOS 
VIDEOS, T-SHIRTS S MUCH MORE! 

find out whaf everybody's talking about! 
Call toll free 800-329-7664. Ask for Wanda. 
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BOYZ II MEN A 
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BOB MARLEY AND THE WAIIERS A' 

TUFF GONG • :;ANDi:09a;6 98> 


LEGEND 
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PINK FLOYD A" 
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DARK SIDE OF THE MOON 
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ELTON JOHN A' 
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GREATEST HITS 
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THE WALL 
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GREEN DAY 
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KERPLUNK 
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JIMMY BUFFETTA' 


SONGS YOU KNOW BY HEART 
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JOURNEY A' 
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JOURNEY S GREATEST HITS 
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STEVE MILLER BAND A' 
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GREATEST HITS 


199 
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EAGLESA" 
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GREATEST HITS 1971-1975 


204 
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GREASE 
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...AND JUSTICE FOR ALL 
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WATERMARK 


180 
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- THE BEST OF ERIC CLAPTON 
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JANISJOPUNA' 
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GREATEST HITS 


1S3 


17 
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JAMES TAYLOR A' 

WARNER 6R0S. 31 13* : ; 9& 1 1 96) 


GREATEST HITS 


202 
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27 


EAGLESA* 
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HOTEL CALIFORNIA 


107 
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MADONNA A' THE IMMACUUTE COLLECTION 

:C SJRE . ; -'A'AflNfF! DROS {13.«V18 98) 
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51 


22 





EAZY-E 

RUTHLESS 67 IOO'fI^RIORiTY (10.9^1 7 98) 


EAZY-DUZ-IT 


1 


a 


2S 


THE DOORS A' 
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RIDE THE UGHTNING 
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THE BEATLES A' 
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ABBEY ROAD 
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AEROSMITHA' 
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GREATEST HITS 
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OFFSPRING 
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IGNITION 
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AODCA* 
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BACK IN bLACK 
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THE BEATLES A* SGT. PEPPER'S LONELY HEARTS CLUB BAND 
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METALLICAA* 
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MASTER OF PUPPETS 
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GRATEFUL DEAD A' THE BEST OF SKELETONS FROM THE aOSET 

WARNEI7 BROS 2764 .9ail.9ei 


99 


31 


41 


SOUNDTRACK 

■.■.;....;. , . 1 ■ 98) 


RESERVOIR DOGS 


6 


33 




BEASTIEBOYSA' 

OEF JAM «238«)LUM8IA 17.98 E(V1I.98I 


LICENSED TO ILL 


124 


40 


34 


U2A' 

ISLAND 842296* : 10 9a 16 98) 


THE JOSHUA TREE 


158 


41 


37 


GLORIA ESTEFAN A' 

£P)C 530.16 .10 98 LQ 16 98: 


GREATEST HITS 


2 


42 




N.W J( A' 

Pr'kWITY 57 1 02* 1 1 0 96) 1 7 . 96) 


STRAIGHT OUHA COMPTON 


6 


43 


33 


EAGLESA' 

ELLK'RA 6020^EFG 110 9W15.96) 


GREATEST HITS VOL 2 


199 


44 


42 


FLEETWOOD MAC A' 
WARNER BROS- 25801 19 9«I6.9e) 


GREATEST HITS 


171 


« 


32 


YANNIA 

PRIVATE MUSIC 87096 (10 9&15 98) 


OARE TO DREAM 


43 


40 


44 


NINE INCH NAILSA 

NOTHINGOVT-lNTERSCOPt 9221i'AG (7 98/1 1 981 


BROKEN 


4 


47 


31 


THE WHOA' 

MCAU215li0 9a'15.96l 


LIVE AT LEEDS 


5 


41 


43 


ZZTOPA 

WARNER BROS 26846 110 981 


GREATEST HITS 


4 


49 




BlUYJOELA' 

COHlUB)A40131*ll5 9eEO28 98) 


GREATEST HITS VOL 1 ill 


201 


50 




VAN HALENA' 

w.-.;;-. ■ -**: 1 96; 


VAN HALEN 


1 



Retail 



Majors' Exodus From Kids' Audio Continues; 
Remaining Labeis IWust Boost Product Profile 



Catalog albums are .'.'*.. which hiw previously appeared on The Billboard ?00 Top Albijms chari 
and are registerlrig significant sales- • Recording Industry Assn. Of America (RIAA) cartlTlcation for sales 
of 500,000 units. A RIAA certification (or sales of 1 million units, with multimitlion sellers irtdicated by 
a numeral following the symbol. Most albums available on c as s e tte and CD. 'Asterisk indicates virryl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggeded lists. Tape prices 
marl<ed ZQ. and all ottw CD prices, are equivalent prices, which are projected from wholesale prices 
■ indicates past or present Heatseeker title. C>1995, Billtxiard/BPI Communications, and SoundScan, Inc. 



End OF AN ERA: Now that stal- 
wart A&M is out of the kids' audio 
picture — although A&M's parent, Po- 
lyGram, reportedly will retain and 
continue to sell the catalog- — only 
three major-label imprints are now 
involved in the field: Sony Music's 
Sony Wonder, Time Warner's TW 
Kids (afflliated with Atlantic Rec- 
ords), and Kid Rhino (distributed by 
WEA). 

Major-label attrition had been pre- 
dicted by many on the independent 
side ever since the big companies 
made a play for the kids' business 
three years ago. 

Indeed, the nature of this industry 
runs counter to that of the pop busi- 
ness. The occasional Disney sound- 
track or Barney album notwithstand- 
ing, it is not a hit-driven industry. It 
runs primarily on evergreen catalog 
titles, which over time accrue modest 
sales. Even so, the moors' ongoing 
exodus (BMG, for example, has cut 
back marketing efforts for its kids' la- 
bel recently) does not signify that the 
kids' audio business is on the wane. It 
simply means that the remaining ma- 
jors, along with the indies that are the 
lifeblood of the children's business, 
now more than ever need to devise 
methods for increasing their prod- 
ucts* visibility. 

As the big labels have discovered, 
nontraditional retail outlets sell the 
lion's share of children's audio, and 
the conventional wisdom is that rec- 
ord stores are all but a waste of time. 
But there are those in the industr>' 
who are working with mjyor national 
chains to promote children's product, 
believing that there is yet a way to 
make kids* audio profitable both for 
record stores and suppliers. 

Prominent among the proponents 
of traditional retail is Video Treas- 
ures VP of audio programming Mitch 
Perlias. He has devised retail promo- 
tions with Musicland and Trans 
World Music for Sharon, Lois & 
Bram, whose Los Angeles-based la- 
bel. Drive Entertainment, is distrib- 
uted by Handleman-owned Video 
Treasures. A promotion also is plan- 
ned for "Sesame Street" veteran Bob 
McGrath, whose new album, "Sing 
Me A Story," was released on Video 
Treasures* Teal label. For venerable 
Canadian trio Sharon, Lois & Bram, 
Video Treasures is mounting a post- 
card campaign, which will be tested in 
four different markets — Albany, 
N.Y., Hartford, Conn., and Wilkes- 
Barre and Easton, Pa. — to coincide 
with the trio's concert appearances 
there in May. According to Perliss, 
"A minimum of 10,000 people in each 
market — parents with kids seven and 
under whose income is $35,000 and 
up — will receive the postcards. The 
cards will let them know about the 
concert and also that Sharon, Lois & 
Bram product is available at their lo- 
cal Coconuts or Record Town." 

Also in May, Drive Entertainment 
and Musicland will collaborate on a 
campaign called "I Want My Ele- 
phant," in which they will run quar- 
ter-page ads in regional parenting 
publications in 16 markets. A mini- 
mum of six ads will run in each mar- 
ket, alerting readers that Sharon, 
Lois & Bram's product is available at 



their local Musicland or Sam Goody 
outlet. 

"Instead of spending a lot of money 
to be in Musicland's circular [and be 
overlooked amid the pop listings]," 
says Perliss. '*we're targeting the par- 
enting magazines to keep up aware- 
ness of the group and draw people 
into the stores. We're hoping the ads' 
repetition will say, 'This is something 
good, and it can be gotten at Music- 
land.' " 

Some of the 16 markets — which ac- 
cording to SoundScan are the coun- 
try's top Sharon, Lois & Bram mar- 
kets — are Phoenix, Los Angeles, 
Chicago, Philadelphia, Denver, Cin- 
cinnati, Baltimore, San Antonio, 
Texas, Grand Rapids, Mich., Seattle, 



by Moira McCormick 

and Kansas City, Mo. 

Perliss says the goal for McGrath 
Ls get stores to order more than 
one or two pieces at a time." Thus, 
with distributor Rounder Kids as "fa- 
cilitator — we're advertising in their 
newsletter and at their booth at the 
American Booksellers Assn. conven- 
tion (in June] — Video Treasures has 
set up an incentive program. Every 
time an account places an order for 
five or more pieces, it gets a chit in 
a ballot box. The more the account 
buys and merchandises over the 
month of May, the more chits it gets. 
Then we'll have a drawing for cash 
prizes. Top prize is $250, says Perliss, 
Plus, he says, McGrath will auto- 
graph merchandise for each store. 

In addition. Video Treasures is 
working on a postcard campaign to 
coincide with a summertime mall tour 
of "Shining Time Station," the popu- 
lar PBS preschool show whose audio 
product, on the Strand Music label, is 



distributed by Video Treasures. 

"We think there's a market for 
kids' audio," says Perliss. "We know 
we can concentrate on long-term 
marketing with each of our products. 
It's not the pop mentality of 'put it out 
today 'cause there're 20 more coming 
tomorrow.' We know we don't have to 
sell major-label tonnage to make a 
profit because we don't have m^or- 
label overhead." 

KiDBITS: Craig Taubman and 
Tom Chapin are among the chil- 
dren's acts at this year's White House 
Easter Egg Roll, to be held April 17 
... A lovely folkie lullaby collection, 
"All Through The Night," by Mae 
Robertson and Don Jackson, fea- 
tures contemporary and traditional 
songs (Lyric Partners, Larchmont, 
N.Y.) . . . One of the most delightful, 
original kids' albums Child's Play has 
come across in recent times is Chica- 
goan Joel Frankel's "I Can't Sit 
Still" (Crunchy Records, Evanaton, 
111.) . . . Latest from Rock'N Learn 
(Conroe, Texas), which combines top 
40-style music in four genres (pop, 
rock, rap. countr>') with educational 
lyrics, is "State Capitals Rap" and 
"Multiplication Rock" . . . Spealdn^ of 
educational kids' audio, "Lyric Lan- 
guage," the bilingual music and video 
series from Penton Kids/Penton 
Overseas (Carlsbad, Calif.), has re- 
leased a Japanese program on audio 
and video. Like the Spanish, French, 
Italian, and (]^rman volumes, it fea- 
tures the Family Circus comic char- 
acters . . . Safe-T-Child of Austin, 
Texas, is making waves with its "Yel- 
low Dinos Can't Fool Me!," which 
aims to teach kids how to protect 
themselves from would-be abductors 
via fun, nonthreatening music. Also 
available are a companion book and 
child ID kit . . . New from Running 
Press Book Publishers (Philadelphia) 
is a pair of Tell-Tale Theater cassette/ 
pop-up books, "The Best Of Mother 
Goose" and "African Folk Tales," and 
Brad Ross's "Sing-Along Poems," 
described as "a car-song book and 
cassette." 




Baby Strikes Out On His Own. Retail executives congratulate Jonathan Cain, 
fomnerly of the Babys, on his debut solo album, "Back To The Innocence" on 
Intei^und. Shown, from left, at the album release party at the Blue Point 
Restaurant in Wayzata, Minn., are Mary Jane Nagel. VP of inventory and 
operations. Media Play; Carol Boothby and her fiance. Gary Arnold, merchandise 
manager for music. Best Buy: Bryan Hadley, VP, Intersound; Jena Finley. national 
sales director, Intersound; Cain; Theresa Bressi, wife of Joe Bressi; Mark Fields, 
music buyer. Target; and Joe Bressi, senkir VP of marketing, Camelot. 
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TOD DCGGIE ■■DIIMC 

lUr liEbfaAE ALbUniOn. 


THIS WEEK 


1 LAST WEEK 


ii 


CsmpiM fnm a natlofial sample oT retail slora atid rach sales S,<Sj^|^£K 
rflpocls collscted. coirpilBd, and pmrided by llilll' 

TITLE 

1 AOCi 1 ui iLaact^jftfCiDiDnriiu/^ i aoci ADTIQT 








* Ik No. 1 * * 


CI ) 




MURDER LOVE SNOW 
EASTWFST 61 /3//tr6 1 ly^^ M N! 


2 


2 


63 


BAD BOYS INNER CIRCLE 
BIG BEAT 9226I/AG 


3 


1 


22 


DESTINATION BROOKLYN VICIOUS 

EPIC STREET li78&7',.tPIC B 


4 


3 


63 


PROMISES 1, LIES UB40 

viRGr. KH. 


S 


5 


2 


ATRIBUTET0BOeMAIILEr...1ICRIDOM0FALEGEr«> VARIOUS ARTISTS 

RELATIVITY 1234 


S 


4 


2 


TRINITY LUCKY DUBE 

TABU 530479/MOTOWN 


7 


7 


63 


QUEEN OF THE PACK • PATRA 

EPIC 63763- BE 


8 


10 


43 


KIDS FROM FOREIGN BORN JAMERICANS 
DELICIOUS VINYLCASrwEST 9234»E£G D 


9 


5 


63 


SONGS OF FREEDOM A' BOB MARLEY 
TUfFGONG 512 JBOnSLASD 


10 


8 


63 


COOL RUNNINGS SOUNDTRACK 

WORK 57553-iCOLUMBIA 


OD 


11 


11 


STRICTLY THE BEST. VOL 13 VARIOUS ARTISTS 
VP 1393' 


12 


9 


31 


REGGAE DANCER INNER CIRCLE 
BK; BEAT 9240£UAG 


OD 


RE-ENTRT 


YAGA YAGA TERROR FABULOUS 
EASTWEST 92327VEEG QH 


14 


12 


25 


STIR IT UP VARIOUS ARTISTS 

COLUMBIA 57511 


IS 


15 


41 


BEST OF REGGAE VARIOUS ARTISTS 


TOP WORLD MUSIC ALBUMS. 








* * No. 1 * ♦ 


CD 


1 


6 


THE LION KING: RHYTHM OF THE PRIDE LANDS lEBO M 


2 


2 


10 


THE LONG BUCK VEIL • THE CHIEFTAINS 
RCA 62702 


CD 




BEST OF GIPSY KINGS 
NONesUCI«ELEKTRA 7935atEG 


4 


3 


7 


IN MY AFRICAN DREAM JOHNNY CLEGG & SAVUKA 

RHYTHM SAFARI 53912;PRIORITY ffl 


CD 


4 


7 


CELTIC LEGACY: A GLOBAL CELTIC JOURNEY VARIOUS ARTISTS 

NARAOA 63916 


6 


5 


5 


CELTIC HEARTBEAT COLLECTION VARIOUS ARTISTS 

CELTIC HEARTBEAT/ATLANTIC 82732/AG 


7 


7 


20 


THE MASK AND MIRROR LOREENA MCKENNIH 

WARNER BROS 4M30|n 


1 


6 


5 


CUNNAO THEMES CLANNAO 

CELTIC HEARTBEAT/ATLANTIC 82737/AG 


9 


8 


3 


LOOKING BACK MARY BLACK 
CURB 77718 


10 


9 


20 


ALEGRIA CIRQUE OU SOLEIL 

RCA 62701 


11 


10 


70 


LOVEtLIBERTE GIPSY KINGS 
EUKTRA UUSIC1AN61J9»E£G 


12 


11 


71 


BANBA CUNNAO 
ATLANTIC 82S03/M3 


13 


13 


7 


PAPA'S DREAM LOS LOBOS WITH LALO GUERRERO 
MUSe FOR LimE PEOPLE 42562AIVARNER BROS 


14 


12 


51 


TALKING TIMBUKTU ALI FARKA TOURE WITH R¥ COODER 

HANNIBAL 1381/RYKODISC 


OD 


RE-ENTRT 


SHORELIFE MOUTH MUSIC 

i.'Kr: i:i309 


TOP NEW AGE ALBUMS. 








* * No. 1 * ★ 


CD 


2 


5 


LIVE AT RED ROCKS JOHN TESH 
G*5 iT. '9 1 *i!ek at No i 


2 


1 


55 


UVE AT THE ACROPOLIS A' VANNI 

PRIVATE MUSIC 82116 


3 


3 


175 


SHEPHERD MOONS ENYA 
REPRISE 26775IWARNER BROS. 


4 


4 


103 


IN MY TIME A YANNI 
PRIVATE MUSIC 82106 


S 


i 


23 


FOREST • GEORGE WINSTON 

WINDHAM HILL 11157 


6 


6 


25 


ACOUSTIC PLANET CRAIG CHAQUICO 

HIGMFR OCTjV.T 7070 BB 


CD 


NEW^ 


TYRANNY OF BEAUTY TANGERINE DREAM 

MIRAMAR 23046 


8 


7 


9 


EUPHORIA (EP) OHMAR LIEBERT 

EPIC 06S62 


9 


8 


253 


NOUVEAU FLAMENCO • OTTMAR LIEBERT 

HIGHf R DCTAVI ,'026 


10 


9 


49 


CELTIC TWILIGHT VARIOUS ARTISTS 

HEARTS OF SPACE U104 


OD 


18 


3 


PATH AN AMBIENT JOURNEY FROM WINDHAM HILL VARIOUS ARTISTS 

WINDHAM HILL 1 1 163 


12 


11 


83 


HOURS BETWEEN NIGHT + DAY OHMAR LIEBERT + LUNA NEGRA 
EPIC 53804 


CE) 


15 


11 


APPLAUSEI DANNY WRIGHT 
MOULIN DYM 951 


14 


10 


45 


MONTEREY NIGHTS JOHN TESH 
GTS 4S70 


IS 


12 


27 


MANDALA KITARO 
DCMO 71001 



OAlbuim Mtn Ihc putol Ul« giim inn week • Recordir^ Indtotiy Ann 01 Amenca {RIAA) ceilincjIKin \tr Mie SOO.OX 
urMtS; * FflM certittuDon tor uM c' 1 million uMs witn eccti wHitionsI imilan indulM by ■ nixiwnl MIoMiing tTi« symbol Au 
■IbuTni jvBilabe ur cauctle tne CO. 'AUmili ttOtcata vinyl jvMlADIe. H'FidMi'les pMl And prESienl HeaU«eWn litiea C 199S. 
8illtotrtl'B(>i ComfTiunicjtoni »na SountlScan, Inc 
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SERVICE, DEEP CATALOG 




The listening bar, which features four frve-disc CD players, is an important 
marketing tool at Murray's Compact Disc. (Photo: Frank DiCostanzo) 



MURRAY'S FOCUSES ON 

(Continued from jxige ^J) 

One investment that Murray 
claims has really paid ofT is the Muze 
cross-reference system, which he re- 
cently implemented. "It's increased 
my special orders by 30%," says 
Murray, adding that he doesn't need 
a system that offers music sampling 
because his entire store's inventory 
is essentially a listeninf? station. 

One casualty of the consolidation, 
however, is that Murray refused to 
carry over prerecorded cassettes 
and accessories to the Fairfield 
store. At present, sales in that area 
are limited to blank tapes and a 
magazine rack. "My Wilton store 
carried a full assortment of T-shirts, 
posters, hats, buttons, you name it, 
but I quickly learned that unless you 
focus on what you do best, you'll 
spread yourself too thin," says Mur- 
ray. "There are only so many places 
to invest your resources." 

The bulk of Murray's buying is 
through Alliance Entertainment's 
CD One Stop in Bethel, Conn. His 
store's proximity to the one-stop al- 
lows him to personally stop by the 
supplier at least once a month. "Vis- 
iting allows me to establish a better 
relationship with them, deliver my 
returns, talk face to face, and basi- 
cally know that it's not just a place 
where I can get stuff." 

According to Murray, the rela- 
tionship with CD One Stop has been 
very positive. "The fill is excellent, 
and I receive orders promptly," he 
says. Buying from a one-stop as op- 
posed to going direct, he says, pro- 
vides the flexibility and variety that 
his customers require. 

Choosing the right music to carry 
isn't a problem "because in this busi- 
ness people will tell you what they 
want and what's out there," saya 
Murray. In addition, he points to ra- 
dio's role in sparking interest in new 
releases, because many stations now 
wtII air a single a month in advance. 

Radio advertising and print ads 
also present their own dilemma in 
terms of cost-benefit with a single 
store location. For instance, Murray 
feels radio doesn't really make sense 
for him because his exposure range 
is limited to one store and most of 
the market listens to an olio of 
50,000-watt stations. Coupons work, 
he admits, but his experience is that 
they draw mostly itinerant shoppers 
who are only interested in a dis- 
count — precisely the market he 
wants to avoid. 

Murray says his most effective 
promotional vehicle has been an in- 
house newsletter that informs cus- 



TOP NEW AGE 

ALBUMS ICONTINUEDl 



TITLE/ARTIST LABEL 



16. IN SEARCH OT ANGELS VARIOUS 

17. ACOUSTIC HIGHWAY CRAIG CHAQUICO 

18. GLOBAL HCOSC OrSTtIN StVAG 

19. PRECIOUS WATERS RIVER OF LIFE 

VARIOUS s»H»w 

20. NARAOA DECADE VARIOUS »ww> 

21. WINTER SONG JOHN TESH sii 

22. TO RUSSIA WITH LOVE MANNHEIM 
STEAMROLLER wiwc*n aR*w*m:«[ 

23. WINDHAM HILL SAMPLER '94 VARIOUS 

24. CLOSE TO THE HEART VARIOUS 

25. APURIMAC II CUSCO »c.<i c(ri*.i 



tomers of new releases, in-store 
news, and CD reviews. He's also in 
the process of establishing a joint- 
venture CD mail-order service with 
an established accessory mail-order 
firm that is targeted to colleges. 

Nevertheless, Murray's short- 
term goal is to reduce costs wher- 
ever possible and keep a tighter lid 
on expenses. Currently, he employs 
one full-time manager and one part- 
time employee. "It's essential to 
have quality help; even if it costs 
more, it will pay in the long run." 



Murray, 30, graduated from the 
University of Hartford, where he 
msjored in political science. So why 
the music business? "I've been 
around music all my life," he says 
without hesitation. '*My mother is a 
music teacher, my dad sings in the 
church choir, my brother attended 
Berklee School of Music, and my sis- 
ter, a vocalist and flutist, is about to 
release her third album for Koch In- 
ternational." He pauses and adds, 
"It's unusual for me not to be 
around music." 




ElKTRONK DATA INTERCHANGE 

JriiL'k yma' ^l<nv-< nmium's atU inili'.s tJk' i.t^v u'.r.. 
LDI links, your computer with our^>, allowing you to 
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Over 130,000 Seleclions 
Great Import Selection 
Loserdists 
Excellent Fills 
Weekly Moilef 
Posters & Promos 



SOUTHWEST 
WHOLESALE 



42VLi.X:KtHtUl 
HCXJSTON. TEXAS 77092 



800-275-4799 
806-856-3874 



REGGAE MUSIC 



^lee Gatalo^, Saw 2)<!f Mad, &eii Plice 
Call Toll Free To Place Orders 

1-800^1-4041 

<?<i^ 718-658-3573 




Si BOUNTY KILLER 

DOWN IN THE GHETTO 



CASSETTE CD S LP 
VP 1403 

I MAIN BRANCH: 89-05 138th Street. Jamaica. NY 11435 Tel: 718-291-7058 

IN aoRIDA: 5893 S.W. 21sl St.. W. Hi;ll>v.c<)C, F.u(iOa 33023 Tel: 305-9e&J744 Fat 306-96&876e 



LARGEST DISTRIBUTOR 



BILLBOARD APRIL 1 5. 1 995 
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Album Reviews 



EDITED BY PAUL VERNA MARILYN A GILLEN. AND PETER CRONIN 



POP 



^ MNN ARDEN 
Living Under June 

PRODUCER EdCfwmey 
MM 31454 D336 

•0 FeatuTed in Music To My Ears, 
Aug. 13. im 



>- GOO GOO DOLLS 
A Boy Named Goo 

PRODUCER Lou GwiJano 
Wamw BmTMeU Blade 457S0 

«0 Featured in Mujfic To My Eant, 
Feb. ^5 

^ FAFTH NO MORE 

Vitt For A Day. Foci For A Lifetime 

PRODUCERS. Andy Wallace & Faith No More 
SlHt^RtprlM 45723 

Even without guitarist Jim Martin, San 
Francisco hard rock band shows it can 
still deliver the goods to an eager fan 
base. And it does so with characteristic 
diversity, showing its mastery of speed 
metal ("Cuckoo For Caca"), power pop 
("Digging The Grave"), grungy hard 
rock ("Ricochet"), and even jazzy. Steely 
Dan-inspired pop ("Evidence"). Scope of 
album is broad enough to interest album 
rock, hard rock, and modern rock 
programmers. Fans have already 
re%ponded, catapulting "King For A 
Day" to the top 30 of The Billboard 200. 

^ SKID ROW 
Subhuman Race 

PRODUCER: Bob Rock 
AtlMttc U73D 

Well-traveled New York-area band's 
third studio album is as hard-edged and 
turbo-charged as its late '80s pop/metal 
predecessors, but updated to *908 
standards, as an awareness of grunge 
and punk permeates tracks like "My 
Enemy." "Firesign," "Bonehead," and 
the title cut. Any of the above are apt 
choices for hard rock radio, and some 
could filter to album rock. Even without 
bubstantial airplay, however, the album 
has made a strong showing out of the 
box. In all, a work that shows renewed 
vitality. 

if FROM GOOD HOMES 
Open Up The Sky 

PRODUCERS: Var>ous 
RCA 66438 

Inventive quintet that released swell 
"Hick Pop — Comin' At Ya!" last year on 
indie GRRRRmr follows with a 
striking migor-label debut that goes it 
even better. Band colors its lively, 
tuneful fare with generous shadings of 
country, jazz, and rm»ts touches but 
Stays within the iines of wider pop/rock 
accessibility. "Radio On," a bittersweet, 
exuberant road song that demands to be 
played loud, and harmonica- tinged "If 
The Wind Blows" lead the country- 
flavored contingent, while knockout "I 
Only Want" and slowed-down pleaser 
"Walk On By" are straight-on stunners. 
Rockin' Dopsie tehds a hand (on the rub- 
board) on can't-miss closer "Fruitful 
Acre." 

KITTYWINDER 
Scream Of The Waelt 

PRODUCER: Krtlywtnflct 
Ztra Hour 1D40 

Female five-piece turns out a blissfully 
Bchizophrenjc brand of pop-rock, 
capable of quickslipping between 
smooth melodies and crunchy 
soundscapes, sweet vocals and a 
powerful IjTical voice. Band's fine first 
single. "Wishing Well," is emblematic of 
approach, swinging between tempos — 
and moods — with dizzying, delightful 
abandon. Stuirdy bass that underpins 
entire album positively nails "Serious," 
while mix of solid drums and breezy 
vocals makes "Unexplainable" 
unavoidable. 



SPOTLIGHT 




aroN JOHN 

Made In Enftand 

PRODUCERS Greg Penny & Eton JoTwi 
Rodwt^tland 314 52€ 1B5 

Oscar winner, Grammy winner, and 
VHl artist of the month Elton John has 
found time between acceptance 
speeches to make a great record. The 
British megastar continues to 
demonstrate his absolute mastery of 
pop, be it ballads (the smash single 
"Believe") or uptempo tunes (the title 
track). Beyond that, the album is loaded 
with other hit candklates, including 
"House." "Coki." and "Blessed"— all of 
which reflect a stripped-down and 
effective lyrical approach by Taupin. 
Album's early vital signs suggest 
Elton's already k^ star is rising to 
new heights. 



ETHEL MERMAN 

I Get A Kick Out Of You 

PRODUCERS- Colin Brown. Tony Watti 
Past 7056 

Ethel Merman's cheerful earful pierced 
the air in many a musical production by 
the great writers of the '308 and '40s, as 
these 22 tracks attest. Besides the best- 
remembered tunes, there are a few 
neglected gems such as Harold Arlen. 
E.Y. Harburg, and Ira Gershwin's 
"You're A Builder-Upper" and Arthur 
Schwartz & Dorothy Fields' "A Lady 
Needs A Change." In a warm, 
sentimental mode there are Irving 
Berlin's "How Deep Is The Ocean?" and 
Arlen & Ted Koehler's "I've Got A Right 
To Sing The Blues." A dazzling display 
of pre-" Annie Get Your Gun/Call Me 
Madam" Merman. Distributed by Koch 
International. 



RAP 



^ ROniN RAZKALS 
Rottin Ta Da Core 

PRODUCERS Naughty By Mature, Double I 
tll^Mad Seundi 31450461 

From frothy, catchy choruses to 
streetwise verses— delivered with 
drunken flows over brutal beats spiced 
with thick grooves and buried soul 
samples that drift like friendly ghosts — 
the keen pop vision of Naughty By 
Nature can be heard throughout this 
album. First single "Oh Yeahl" is 
already a bona Hde radio and street 
smash. And it surely ain't the last thing 
you'll be hearing from these rap 
raggamufPins. 

^ THA ALKAHOLIKS 
Coast II Coast 

PRODUCERS Various 
Loud 66446 

Group flows like draft beer at an open 
bar, spewing natural freestyle lyrics 
with fuzzy, rugged rh>thms overlaying 
haunting music that cuts like a catchy 
chaser. They're from Los Angeles, but 
their rap style sounds distinctly East 
Coast with crafty metaphors and lots of 
B-boy bounce. Their music is what 
underground hip-hop aficionados refer 
to as "real." Distributed by RCA. 



SPOTLIGHT 



suddenly, 
tammy! 

SUDDENLY. TAMMVi 

Wt Get There When We Do) 

PRODUCER Warn* Lrrtsey 
Wanwr Bras. 45831 

Given the recent poverty of fresh 
approaches in the sphere of so-called 
altmiative musK. the acoustic piano- 
paced Suddenly, Tammy! is disarming 
enough to deserve a plateau alt to itself. 
TTiis exceptionally prixluced new record 
by the trio (drummer Jay Sorrentino, 
bassist Ken Heitmueller, and Beth 
Sorrentino on piano and vocals) boasts a 
ringing tonally all its own. Within the 
lilting economy of Tammy's unique 
modus, they manage to confine a 
powerftil rh>'thmic pulse and melody to 
bum, while still allowing the eccentric 
peal of Beth's exqusitely bent narrative 
singing to shine throu^. lliere are no 
weak tracks here, but the bounding 
"Hard Lesson." moving "Marit Of Man," 
and starkly ra^ishing "Beautiful Dream" 
and '^p^rsonic" all deserve to be radio 
hits. "(We Get There When We Do)" is 
an album to play all day, any day. 
Modem and album rock fTogrammra^ 
who dare ignore this are instantly behind 
the times. 



z z 



^ CHARLIE HADEN/HANK JONES 

Steal Away— Spirituals, Hymns And Fdh Soflgs 

PRODUCER: Chanie HaOen 
Vem 527249 

Modern jazz sophisticates Charlie 
Haden and Hank Jones excavate the 
ancient history of American music to 
explore the sweet, homely melodies that 
are part of our collective musical 
subconscious. In a democratic pairing 
that often passes the melody line to 
Haden, their repertoire includes such 
classics as "Nobody Knows The Trouble 
I've Seen," "Swing Low, Sweet 
Chariot," and even "Amazing Grace" in 
their "HjTnn Medley." Tunes that bear 
the folk era's stamp of civil-rights- 



DUKE EUINGTON 
The Far East Suite-Speciat Mix 

REISSUE PROOOCER Orrin Keepntwrt 
BlufUrd 66SS1 

Among Duke Ellington and Billy 
Strayhorn's most highly regarded 
suites, "Far East" was recorded in 1966 
after their State Department tour of 
the Middle East This worthwhile 
reissue — which includes four 
previously unreleased alternate 
lakes— corrects mixing errors from the 
initial release, earning the "Special 
Mix" tag- Highlights include Jimmy 
Hamilton's evocative clarinet-calls on 
"Bluebird Of Delphi." .Johnny Hodges" 
dreamy, downtempo alto tones on 
"Isfahan," Ellington's percussive piano 
on the driving "Amad." and the 
panchromatic extended piece "Ad Lib 
On Nippon." which was written after 



SPOTLIGHT 




STEVE FORBERT 

Misskin Of The Crossroad Palms 

PRODUCER: Gary Tallem 
GI«nVPaladin 

On his se^'enth album, the songsmith 
who radiated youthful exuberance as 
Little Ste\ie Orbit completes his 
metamorphosis into a sagacious 
observer of midKfe angst. Songs like "It 
Is What It Is And That's All." "It Sure 
Was Better Back Then," and "The 
Trouble With Angels" chrtsiide the 
human condition with the same 
accuracy, irony, and humor Forbert 
mastered on the sorely overiooked "T^e 
American In Me." But while that album 
fell through the cracks, this one has a 
potential audience in the vibrant album 
altematK'e format Project reunites 
artist with producer (and former E 
Street bassist) Gary Tallent and 
launches attomey Gary ZumwaJt's 
Paladin label. A gem. 



consciousness, like "We Shall 
Overcome" and "Sometime I Feel Like 
A Motherless Child," are joined by 
fondly remembered ditties like "Danny 
Boy." 



NEW AGE 



NEAL SCHON 
Beyond The Thuntter 

PRODUCERS: Neal Scbon & Jonatnan Cam 
Htflwr Octiv* 7073 

Ex-Journey/Santana guitarist Neal 
Schon leaves arena rock hooks behind 
in this change-of-pace instrumental 
outing. Even with appearances from 
Journey mates Jonathan Cain and 
Steve Smith and Santana percussion 
alumni Chepito Areas and Michael 
Carabello, thi« shares little with 
Schon's heavy guitar licks of the past. 
Co-writing most of the material with 
Cain, Schon hews toward breezy 
melodies and buoyant tropical rh^'thms 



some Japanese dates and rescues the 
suite's title from fraudulence. 

THE BEACH BOYS 
20 Good Vibratiorts 

PRODUCER nonel-steo 
C»ptUI 29418 

Of the many Beach Boys collections 
issued by Capitol over the years, this is 
the first one to include all of the 
legendary Southern California vocal 
group's No. 1 and top 10 hits, from 
breakthrough single "Surfin' Safari" to 
19>18 chart-topper "Kokomo." In 
between are such classics as "Surfin' 
U.S.A.." "Fun. Fun. Fun." "I C3et 
Around," "California Girls," "Help Me. 
Rhonda," "Good Vibrations," "Wouldn't 
It Bo Nice," and lots more. It's an 
instant party, and a worthy tribute to 
an American musical institution. 



on "Big Moon" and "Caribbean Blue" 
(no relation to the Enya tune). Ballads 
like "Send Me An Angel" and textural 
works like "Deep Forest" round out 
this workmanlike effc^. 



REGGAE 



VARIOUS ARTISTS 
A Tribute To Bob Marley 

PRODUCER. Alan Bechei 
RaMivtty U561 

VARIOUS ARTISTS 

The Mariey Family Album 

PRODUCERS: Rita Marley/Chris Wilson 
Heaitbeal 160 

if BOB MARLEY & THE WAILERS 
^odus 

PRODUCERS: Bob Marlay t the Wallers 
liJandTTult GonsTHobHc FMtltty Sound Ub 628 

As souvenirs of Bob Marley's 50th 
birthday year, both of these 
compilation albums are intriguing, but 
only the well-chosen Relativity CD is 
deserving of repeated play, since it 
encompasses Diana King's thrilling 
"Stir It Up," Ziggy Marley & the 
Melody Makers' cool cover of "African 
Herbsman" (arguably their best 
interpretation of a Marley classic), 
Peter Tosh's blistering 1984 solo turn 
on "Get Up, Stand Up," Grover 
Washington Jr.'s sensuous "Jammin'," 
and Johnny Nash's engaging pop 
treatment of "Comma Comma." The 
Heartbeat sampler is far weaker 
because it mixes vintage tribute- 
oriented tracks with an attempt at 
showcasing Tuff Gong's rather weak 
artists' stable via tepid new m&terial. 
It's charming to again hear the Melody 
Makers' early "Trodding" and "Sugar 
Pie," but Dhaima is unable to stay on 
key throughout "(Looking For) New 
Ways Of Loving," while Julian Marlejr's 
"Lion In The Jungle" is a lame 
recasting of "Soul Rebel" by a mediocre 
singer. Only "I Know," by Bob Marley 
& the Wallers is stellar, but then you 
knew that Meanwhile, hardcore fans 
and reggae audiophiles should not miss 
the remarkable new original-master 
Ultradisc release of Bob's 1977 
"Exodus" masterpiece. Half a century 
since his birth, nothing's close to the 
real thing. 



LATIN 



if VARIOUS ARTISTS 
Cuban Geld 2: Bajo Con Tumbao 

PRODUCERS Var.ous 
Qbaditc 9016 

Label comes up with another fine 
assortment of Cuban roots music that 
boasts tasty tracks by Orquesta 
Aragon, Los Van Van, Orquesta 
Original de Manzanillo, and Orquesta 
Reve, as well as delectable cameo 
appearances by Arturo Sandoval, 
Miguelito CunI, Gilberto "Papi" Oviedo, 
and Ruben Gonzalez. Album's most 
riveting cut is Estrellas de Chocolate's 
1962 son montuno entry "Punteame 
Bien El Tres," featuring a snarling, 
distorted tres solo by C)viedo that 
foreshadows electronic Latin rock 
sounds of late '60s and early '70s. 

CORNELIOREYNA 
Para Mi Pueblo 

PRODUCER: J«usCK^ 
RCA/BMG 27063 

Latest offering by grulT-voiced norteiio 
star features robust banda-flavored 
entries such as "Piyarillo Cartero" and 
"Campana De Amor," which could 
reignite interest in Reyna among 
regional Mexican fans in California and 
Chicago. ShufTling. slower-paced 
numbers "La Esperanza De Los 
Pobres" and "Semillita De Amor" 
might nab strong radio airplay as well. 



VITAL REISSUE S~ 



SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit ar>d Billboard chart potential. VITAL REISSUES: Rereleased albums o( special artislK:. archival, and commercial interest and outstanding collections 
of works by one or mofe artists. PICKS (^) New releases predicted to hit the top half o4 the chart in the corresponding format. CRITIC'S CHOICES Or) New releases, regardless of chart potential, highly recomnvended because of their musical mertt. 
MUSIC TO MY EARS (JO) ; New releases deemed Picks which were featured m the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to 
Paul Verna. Billboard, 1515 Broadway. New York. N.Y. 10036. and Marilyn A. Gillen, Billboard, 1515 Broadway. New York. N.Y. 10036. Send country albums to Peter Cronin. Billboard. 49 Music Square W.. Nashville, Tenn. 37203. 
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^ BRUCE SPRINGSTEEN Secret Garden (4 271 

PRODUCERS Bfucc Scnngslcon Jon Undau, Ouck 
Plotkin 

WRITER B Springsleen 

PUBLISHER. Bruce Springueen. ASCAP 

ColumWj 6942 Ic/o Sony) (cassette single) 

Pop radio-directed new tunc from the 
Boss's greatest- hits album is a quiet 
ballad that wafts along with a simple, 
winding synth line and even-handed 
guitar strumming. Springsteen is one of 
those rare singers who can pack pounds 
of pure emotion in a few hushed notes, 
which he does here to tingling efTect. 
Even Clarence demons' t>'picaliy 
blasting sax style is honed down to a soft, 
fluid solo that nicely echoes the pensive 
*|uality of the song's l>Tic. Artful and 
accessible, who needs anything more? 

CORONA Baby Baby (5 391 

PRODUCERS CtwccD. Soul Ifain 
WRITERS F Bonlempi, A_ BoKan 
PUBLISHER noilistM 

REMIXERS: Robyt, OJinciriB Diuas, Lm Mamw 
E«rtW«( 5737 (C/o EleMra)(12 inch s-nglet 

Follow-up to "Rh>thm Of The Night" 
steamrolls down a similar Kuro-NRO 
dance/pop path. Although the airwaves 
are now flooried with similarly giddy fare, 
this jampacks a chorus that is insistently 
contagious — and it is voiced with a full- 
throttle diva energj'. To that end, both 
radio and club tastcmakcrs should climb 
aboard early. 

-A' TOM PETTY tt'sGoodToBeKinK(4:09» 

PRODUCERS: Rich RuOn, Torn Peity, Mike C^mpfieJl 

WRITER. T Petty 

PUBLISHER Gone Gator. ASCAP 

Wam«f Bm. 742fi Icassene single) 

Pop petal plucked from Petty's current 
"Wildflowers" opus builds from a 
familiar, laid-back base into a coyly 
Beatlcfl-esque, string-paved chorus that 
is thickly layered without being 
excessive. As always, Pett/s lyrical 
narration deftly manages to be reflective 
and active at virtually the same time. Not 
your tj-pical top 40 fodder, but rather a 
refreshing cool breeze over a format that 
could benefit from a single so masterfully 
constructed. 

*A' PR^NDERS Everyday Is Uke Sunday (3 4?) 

PRODUCERS: Chrii Tr>0(na&, Ian Stanley 
WRITERS Mornssey, S Street 
PUBLISHERS: LnO«/Watnef Bros./SBS Productions 
Aiifta 2821 (Co BUGl (cassette single) 

latest single frrtm the "Boys On The 
Side" soundtrack is a sharp reading of a 
vintage Morrissey chestnut. Chrissic 
Hynde is at her most relaxed and 
efTective, donning the melancholy color of 
the words without wallowing in 
melodrama. She is swathed in a ringing 
lead guitar line, sweeping acoustic 
strumming, and subtle string/synth 
flourishes. 

SHAGGY Boambastic (4 08) 

PRODUCERS Robert Livingston , Shaun "Sting*' Pizzama 

WRITER: not listed 

PUBLISHER: iwl listed 

REWIXERS: Firetoi. 4 Tree 

Wrfln 12724 Wo Cema) ( 12 mch i^nffe] 

Title track to reggae artist's imminent 
second collection jerks about with a 
hypnotic groove that owes as much to 
hip-hop and rave/pop as it does to 
traditional island music. Shagg>''s 
toasting is quite friendly to mainstream 
pop ears, and he masterfully twists and 
bends the chorus. Primed for immediate 
picking by jeep listeners, smoking track 
comes in two radical versions that are 
designed to lure both street kids and 
their more mature counterparts. 

69 BOYZ FEATURING K NOCK Five-0, Fm-0 
(Hefe They Come) U 19) 

PRODUCERS' Bai). Meclianici 
WRITERS Da SWAT Team 
PUBLISHERS Down Low OuaiVShu-Nut. BMI 
Wort 6943 ic/o Sony) (cassette smglel 

The bad boys of bass are back. 69 Boyz 
integrate police sirens and an ample 
amount of "whoomps" into a steadfast 
bass track. Arresting music from the 



soundtrack to "Bad Boys." Top ■1(1 and 
crossover radio programmers should 
take note. 

RADIOHEAO Fake Plastic Trees (4 1 1 1 

PRODUCER John Leckie 
WRITERS. Radiohead 
PUBLISHER: not listed 
CapMol 79S67 <aa Cema) (CD single) 

The L'.K. rock band with classic U.S. rock 
sensibilities tries its hand at the power 
ballad. The result is a moody excui-sion 
into light rock for heavy-minded 
popsters. First single from the outfit's 
sophomore release. "The Bends." 

HARRY CONNICK JR. She 13:22] 

PRODUCER: Tracey Ffeeman 
WRITERS: H Cormck Jr , R McLean 
PUBLISHERS Papa's Jun&'Oean Con. BMI 
Columbia 6518 (co Sony) (cassette single) 

Interest in Connick's late-19B4 collection 
of the same name could be deser\ edly 
revived with the onset of this swinging 
slab o' pop.'funk. Ho has rarely sounded 
so loose, and he is backed by a live- 
sounding band that smokes with a lip- 
smacking bassline and rousing organ 
grinding. A must for the intelligent pop 
mind. 

DR. DIDG D«von(7:lB) 

PRODUCER: not listed 

WRITERS G Wiggins. M. Rnell, I. CsmptwII 
PUBLISHER: not listed 
RykodiK 1043 <CD single) 

Fresh out from Dow n Under, this dance/ 
pop ditty introduces the aboriginal 
instrument didgeridoo to a hyper-trance 
beat. Made from hollowed bark from 
Australian trees, the didgeridoo sound is 
a jittery and hypnotic tone formed by 
human breath. Deep Forest fans — not to 
mention adventurous crossover radio 
programmers — will want to hunt this one 
out. 

ARLANDA KEALOHA I'll Be m%skng You (4 23i 

PRODUCERS Reggae B/o*n, Moon Brown 
WRITERS A Kealoha, M. Brown 
PUBLISHERS PyrosoJi^'Goldcn Hits ASCAP 
EiptMive 77 (CD Single) 

After successful limited rele-ase in 
Kealoha's native Hawaii, this breezy pop 
shuffler is being offered to national top 40 
stations. Although its new-jill-styled beat 
is a lad light to compete again-tit the more 
weighty jeep- beat sound that is filling 
radio airwaves, Kealoha has a delightful 
delivery, and the tune sports a melody 
and chorus that is quite memorable. A 
thicker, more bass-heavy remix could 
probably do the trick in enticing a bn>ad 
audience. Contact: HlH-K:n-:i42a 



R & B 



if HALSA Numb«f One (3:59) 

PRODUCERS Dee Hoberls, Peter Monk 

WRITERS D Roberts, P Monk 

PUBLISHERS Quiescent. 8MI: Sol eil moon/ Moo nlfeei, 

ASCAP 

RE MIXER JuOgernent 
Balance 2780 (CD single) 

K&B radio had better make room for a 
special new diva. Halsa is a 23-year-old 
newcomer with a smooth style and a 
comfortably broad range that belies her 
youth. She has a field day with an easy- 
paced, retro-soul song that jams with a 
bassline, which could also prove useful to 
club DJs. Producers Dee Roberts and 
Peter Monk give Halsa plenty of room to 
work her program, while enhancing her 
performance with in.stru mentation that is 
quite pleasing to the ear. 

'A' D.E.E.P. LOCkdOwn (no timing listed) 

PRODUCER: not listed 

WRITER: not listed 

PUBLISHER not listed 

Scariace 50BS9 (co Priotityl iCO single) 

Crew of rappers and singers from 
Carson. Calif.— home of the red-hot 
Brandy— makes a solid first impression 
with a head-bobbin' funk affair that 
simmers with a sweet-as-candy hook and 
wi-se l>Tics that deglamorize gang- 
hangin' and the jail time that often 
follows. Rightly aimed directly at kids. 



well-crafted single demands Immediate 
multiformat airplay. 

ROHN LAWRENCE Hanging On A String (6 18) 

PRODUCERS: Bread & Buttn 
WRttERS. Mclntosri. Eugene, Nicfiol 
PUBLISHERS: VirgnVBrampiofl. ASCAP 
REMIXERS- John RoD-nson, Bread & Bullef. DJ Smash. 
Cnrs Parks 

iMIantic 2214a2-incM single) 

The lines dividing retro-funk and hip-hop 
blur on this slinky, sophisticated shuffler. 
The song's instantly familiar chorus 
strobes with enticing energy atop a blend 
of percolating beats, limber turntable 
scratching, and loose-wristed guitar 
jangling. A package of mixes that ranges 
from downtempo grit to lush house 
should be of interest to both urbanites 
and club-head.-*. 

DAVID ALSTROM Lies (no timing ir»1«d) 

PRODUCER: Davifl Alslrom 
WRITER D Alsifom 
PUBLISHER: not listed 
E.(ec.trlc 77001 (caswite smgie) 

This Bay Area funkster lays down a 
sparse bassline, then fills it with a bevy 
of strange sounds and hyperactive beat^. 
Probing Krics form a gos-sip- hating rap 
that recalls the '80s classic "Rumors" by 
Timex Social Club. The fiipside, 
"KDAV." is a chaotic blend of musical 
styles ranging frem '70s retro-funk to 
modern rock. 

THE CONTENDERS The Power Of Uve (4 46) 

PRODUCER: Dunn Pearson Jr. 
WRITERS D. Pearson. J. Taylor. J. PorreUo 
PUBLISHER, not listed 
Casino 4691 (CD smgk) 

Male quartet reaches back to the good ol' 
days of doo-wop R&B with this fingor- 
poppin' ditty that has a decidedly more 
mature, nostalgic sound than more 
street-rooted harmonizers like Boyz II 
Men. In fact, by the time you get to the 
bass-voiced spoken break, you may find 
yourself checking the calendar. 



COUNTRY 



^ JOHN ANDERSON Miuissippi Moon a ii\ 

PRODUCERS, lames StrauO. Jofin AmJerson 
WRITERS T J While. C Whdscit 
PUBLISHERS Tony Joe WHilc'Scccn G«ms EML-Migh 
Hijfse, BMI 

BNA 64274 <c/o BMG) ( 7 inch single) 

With a solid string of hit singles under 
his belt. Antlerson's "comeback" seems 
to be taking hold [MTmanenlly. This 
midtempo Dixie meditation does an 
excellent job of showcasing the breathy 
delivery and vocal swoo|r> that instantly 
distinguish Anderson from the truckload 
of country hopefuls currently clinging to 
country radio playlists. 

-^JONRANDALL I Cime Straight To You {2:4ii 

PRODUCERS: Garin Jund.s, Sam BLS^ 
WRITERS. K Wels^. J. Jafv.s 

PUBLISHERS Sony Cross Keys, ASCAP. Sony Tree, BMI 
RCA 64307 (o'o BMGl (7 inch *ingl<i) 

It fell victim to a few delays on its way 
to the marketplace, but this fiddle-and- 
slide-guitar-driven debut from Randall 
was well worth the wait. His soaring 
vocals and multi -instrumental chops 
have long been a highlight of Emmylou 
Harris' live shows, and, if there is 
anybody listening at radio, this will be 
the start of a bright career for this 
former Kash Rambler. 



DANCE 



^ SPIRITS Spirit Inside 111 d3) 

PRODUCERS. Sefous Rape 
WRITERS A_ Fnedman, 0 Rochetorl 
PUBLISHERS ChrysaliySkratcWBMG Songs, BMt' 
ASCAP 

REMIXERS: C J Mackintosh. Marc Auert>acn. Sieve 
Travell 

MCA 3359 lo'o Unil (12-irKh single) 

British duo's flawless second single has 
the elements and passion of a cathartic 
church sermon with its soulful chants, 
heartwarming IjTics. and roof-raising 
po|i/house rhjlhms. Once again, the act's 
male/female vocal exchange is positively 
electric, and it's supported by a soaring 



choir. In alt, an effort that is sure to leave 
punters breathless — and grinning in 
contentment. 

THE PRODIGV Poison (no iimni loM) 

PRODUCER: not mted 
WRITERS L Mo*ie(t. H Palm»f 
PUBLISHER EMI VKgin. ASCAP 
XUMute 2 ICD single) 

Single from the touted "Music For The 
Jilted Generation" album marks the rave 
outfit's first foray into hip-hop. It's an 
inspired move. The act's penchant for 
quirky loops and industrial sound effects 
melds perfectly with the track's 
approachable downtempo groove. Voiced 
by new hand member Maxim Reality, 
juicy jam could easily glide fnim 
alternative dancefloors onto radio 
airwaves. 

KEUEE My Low (no timing listed) 
PRODUCER Johnny Fiasco 
WRITER, not hsied 
PUBLISHER: not listed 

REMIXERS Dave Rw»e, SteD»>en Levy, Ral[rfi. Roiario 
MoonihlM 80414 1 1 ? inch single) 

Club ingenue works overtime to give her 
more seasoned competition a run for the 
cash with this lively, Chicago-juiced 
houser. She hits most of the right marks, 
scoring largely on her ability to stir up 
playful drama that matches the \igor of 
the rhj'thm track. A bevy of festive mixes 
adds to the track's potential. Have an 
extra close ILsten to Dave Rude and 
Stephen Levy's racing D'Still'd mix — it 
slams. Contact: 310-24fi-0O91. 

CECIL PARKER Ail My Love (5 43) 

PRODUCER Ma^oi Healy 
WRITER C Parker 
PUBLISHER: Disc Tinci 
Mink USA 704 1 1 2 inch single) 

Parker dons the character of clubland 
Romeo on this skittling. R&B-inflcctod 
house mover. He does a fine job, flexing 
his limited, but sweet tenor range to 
maximum effect. The track could use a 
fleshier remix to make the national 
grade, though East Coast underground 
action seems more than likclv. Contact: 
20I-568-706C. 



JACKSON BROWNE & TIMOTHY B, SCHMIT 
Let It Be Me □ osj 

PRODUCER jQtin Boylan 

WRITERS: M. Curtis. P Delanoe, G. Begaud 

PUBLISHER MCA. ASCAP 

Giant 7469 (oo Warner Bfos.l (CO pfomol 

BrowTie and Scbmit do a fine imitation of 
the Everly Brothers on this soothing 
rendition of the pop classic. Lifted from 
the soundtrack to the movie "Uye Bye. 
Love." single leaves you wondering why 
the two have not previously found 
themselves in the studio dueting 
together. This will warm the heart* of 
AC radio listeners. 



ROCK TRACKS 



^ WHITE ZOMBIE More Human Than Human 

(3.59) 

PRODUCERS Terry Dale, White Zombie 
WRITERS Wtirle ZomDw. R Zombie 
PUBLISHERS; WEUPsychohead, ASCAP 
Geffen 4727 (CD jingle) 

White Zombie is as down and dirty as 
ever on its long-awaited sophomore 
Geffen efTort. The first track from the 
forthcoming "Astro 20O0" begins with a 
synthesized beat that oscillates wildly 
out of control. Then, a gritty guitar kicks 
in, and a loud roar builds into a wall of 
white noise. Static-filled vocal.s, which 
are both annojing and addictive, ramble 
on and on in an incoherent rap. Brilliant, 
mind-bending rock. 

TED NUGENT Kiss My Ass t3 ?0) 

PRODUCERS Ted Nugent, MiKe LuU 
WRITER not listed 
PUBLISHER: not listed 
AUantk 6170 (cassette single) 

Nugent momentarily stops solo from 
Damn Yankees with raucous, adolescent 
pop/metal that flips the bird to the 



establishment and an assortment of 
headline figures in a blaze of acrobatic 
guitar riffs. First single from "Spirit Of 
The Wild" is good for a couple of giggles 
at album rock radio — though you are 
more likely to hear teenage boys on 
street corners chanting the lyrics. 

L.A.GUNS Face Down 14:10) 

PRODUCER. Jim Witt 

WRITERS M. Cn««, T. (juns, P. Le«ws. R Nickels. M. 
Gershima 

PUBLISHERS: Al Snue^ngs 01 PolyGram International. 
BMI 

PolydM 8431 (CD Single) 

Al'ter a brief foray into rh.\'thm -rooted 
pop'rock. the Guns return to more 
familiar heavy metal ground with this 
caustic anthem from its "Vicious Circle" 
set. There is an ample dose of violent 
imagery to match the track's whipping 
drums patterns and relentless solos. In 
all. a typically theatrical headbanger that 
is aimed directly at primal tastes. Die- 
hard fans will need the CD single for two 
nonalbum tracks. 

ZERO Chance In A Million (4 asi 

PRODUCER G-eg Anton 

WRITERS. G. Anton. S. Kimroch, R. Hufitef 

PUBLISHER Ice Nine, ASCAP 

Horinn 8416 (CO single) 

This accomplished rock fling seems 
hopelessly dated in today's more edgy 
rock environment. A raspy blue collar 
vocal recalls the barroom charms of early 
Springsteen, while the simplistic melody 
should appeal to those who like their 
riK'k on the straightfoi^'ard side. 



RAP 



N-TYCE Sure Ya Right K ?ij 

PRODUCER fattier 

WRITERS A Brown. T Brown. R Callwun 
PUBLISHERS f roien SoatVKa.. ASCAP: Taking Care Of 

Business, BMI 

Wild Pitch SS345 (c'o Cemat (CD single) 

Produced by fellow rapper Father, this 
cheeky female-voiced jam bumps and 
giinds at a relentless pace. A sultry hook 
is woven around a sample of the Gap 
Band's "Outstanding," while a sexy vocal 
boxes with a bouncy beat. From the 
album "Single File." 

JEMINI THE GIFTED ONE Funk Soul Sensation 

13.59) 

PRODUCERS Organr«0 Kontusioo 
WRITER Jemini Trie Gifted One 
PUBLISHER: not listed 
Mefcury 1377 lo'o PolyGram) (CD smgw) 

It is not difficult to sort out the jazzy 
influences abounding in this snappy soul 
spinner. This Organized Konfusion- 
produced debut will click with fans of the 
Afroccntric hip-hop style. A wavering 
beat and select horn samples are tightly 
wrapped over an anxious vocal rant, 
fitrming a cool, clever melody. 
Sensational, smart soul. 

MICGERONIMO MasU I.C. (4 20) 

PRODUCER: Buck Wild 
WRITERS M. McDernwil. B WiW 
PUBLISHER rot Itsted 
Blunt 4914 (co TVT) (CD single) 

On his second single, Mic Geronimo is 
still looking for a sonic contact high in the 
lowest of places. Street-tough lyrics 
clash with the smooth flow, as a lazy beat 
stumbles soberly through it all. Mad 
music for high minds. 

M.OOC WIT STEVIO Ukc 'Em Uke That (Guess 
I'm Just A Freak) (4 29) 

PRODUCER. M.Doc 
WRITERS: K Scott, M.Doc, S Caftef 
PUBLISHERS Note By Note/Thim Coast 
REMIXERS Kenyon Scott, M.Ooc 
InDaSoul 1002 n2-inch single) 

The Doc is back in action with rhyme 
extolling the virtues of the girlies that 
rock his world. No new ground mined 
here, but he does have a clever way with 
a word. Smartly, the groove is spare, 
with only the occasional flutter of a horn 
sample or a keyboard loop. Could be of 
interest to adolescent males who fritter 
away hours on street corners watching 
the world go by. Contact: 312-280-8449. 



PICKS (^] : New releases with the greatest chart potential. CRITIC'S CHOICE {-k] : New releases, regardless of potential chart action, which the reviewer highly recommends tiecause of Iheir musical merit. NEW AND NOTEWORTHY: Highlights new arnl 
bevetoping acts worthy of attention. Cassette, vinyl or CD singles equally appropriate fo* more than one format are reviewed m the category with the broadest audience, All releases available lo radio and/or retail m the tJ.S are eligible for review. Sern) 
copies to Larry Flick. Billboard, 1 51 5 Broadway. New York. N.V. 10036. Country singles should be sent lo Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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CD-ROMs Join The Mail-Order Clubs 



■ BY MARILYN A. GILLEN 

NEW YORK— It'-s not quite 10 for 
a penny, but Columbia House is 
making an offer it hopes CD-ROM 
lovers will nonetheless find too 
good to refuse. As part of its 
newest club, dubbed CD-ROM Di- 
rect, Columbia House is offering 
two top-name CD-ROMs for $9.95 
each — with membership terms 
calling for the purchase of four 
more titles over two years. 

The venture, which launched 
earlier this year and is being adver- 
tised in select computer magazines 
as well as in mainstream press, is 
being positioned as an open-ended 
test of the viability of the category, 
says Brian Wood, executive VP of 



Columbia House Video. 

"CD-ROM has some unu.iual 
problems that w'e don't experience 
in our VHS club or our CD music 
club, which is of course our main 
business," he says. "There is a big 
customer-service issue that we 
haven't had to deal with before, and 
there is also the basic question still 
of how many CD-ROMs people are 
really going to buy. We know 
through experience that people are 
avid buyers of music and videos, 
and we know how to sell them, but 
this is still an unknown." 

To address the customer-sup- 
port area, Columbia House has 
instituted a rigorous screening 
process to ensure titles are "user 
friendly." 



Philips IVIedia Details 
CD-I Penetration Rate 



I BY WILLEM HOOS 



AMSTERDAM — For the first 
time, a key Philips executive has 
made public a CD-i penetration 
rate in a specific country. John Ha- 
wkins, executive VP of Philips Me- 
dia, said at the biannual Philips 
Media Benelux CD-i briefing that 
as of early March a CD-i penetra- 
tion of 1.2'J had been reached in 
the Netherlands. Martien Verdeu- 
zeldonk, marketing manager of 
the CD-i consumers mai"ket of Phi- 
lips Media Benelux, expects the 
Dutch CD-i penetration to have 
grown to l.o'^ in October. "When 
a penetration grade of 1.5^?^ has 
been reached in the Dutch house- 
holds, then CD-i becomes really in- 
teresting," said Hawkins, who de- 
clined to reveal penetration rates 
in other European countries. 

On the same day as the briefing, 
Philips also kicked off a major new 
Dutch marketing campaign and 
revealed that for the second time 
in six months the company had de- 
cided to reduce the price of one of 
its CD-i models, the CD-i 450. 
from 799 to 599 Dutch guilders 
($.'>:i2-$;i99). In September 1994. 
the price went from 999 to 799 
guilders ($666-$o32). The retail 
prices of the two other models, at 
999 guilders ($666) and 1,299 guil- 
ders ($86t)). have not changed. 
(Using an exchange rate of 1.5 
guilders to Si.) 

By the end of December 1994. 
Philips had sold about HO,(XX) CD- 
i players in the Dutch market, or a 
K'f penetration. So far the CD-i 
hardware business in Holland, and 
most other European countries, is 
almost completely controlled by 
Philips, the developer of the for- 
mat, but it is expected that a num- 
ber of South Korean electronics 
companies will begin selling CD-i 
players in Europe this year. 

According to Hawkins, "early 
this year" Philips sold its millionth 
CD-i player worldwide. Of that 



million, Hawkins said, some 400t 
were purchased by consumers in 
the U.S. and the remainder by 
European consumers. 

Benelux, the U.K., France, and 
Germany are the first European 
territories in which CD-i was 
launched in late 1992, following its 
initial rollout in 1991 in the U.S. 
Philips CD-i players will be for 
sale in most Western European 
countries before the end of the 
year, Hawkins said. 

Hawkins told Billboard that in 
the coming months Philips will 
launch ('D-i in Brazil, India, and 
Australia. "A launch in South 
Africa in the near future is also 
possible," said Hawkins, who 
added that an introduction in 
China is being prepared. "Fur- 
thermore." he said, "we're also 
thinking of launching CD-i in some 
other Asian countries, such as 
Indonesia and the Philippines." 
CD-i is already available in Japan, 
Singapore, and Hong Kong. 

Hawkins said a Philips sun'ey 
has shown that CD-i hardware 
owners buy an average of 12 
CD-i discs in the first 12 months of 
ownership and an average of H.7 
discs in the second year. 

At the moment, some 500 CD-i 
and Video CD titles are available 
in Holland, and Philips predicts 
that number will grow to some 
1.500 by year's end. Philips affili- 
ate PolyGram plans to release 40- 
50 titles this year, and EMI Music 
recently released its first Video 
CD titles, featuring such acts as 
Tina Turner, Queen. Pink Floyd, 
and Dutch singer Andre Hazes. A 
large number of games and chil- 
dren's titles also are available, 
with more on the way. 

Perhaps more significant, 
though, in .signaling the .-itrenglh 
of the DuU-h CD-i market, is that 
the first Dutch-language interac- 
tive encyclopedia is being planned 
for release late this year or in early 
1996. 



"That's one of the screens," 
Wood says. "Is the product good? 
Is it interesting? And will it ioadV 

Time-Life's Book Of The Month 
Club is also gently feeling its way 
into the new entertainment-soft- 
ware arena. The pre-eminent di- 
rect-mail book club began includ- 
ing a few CD-ROMs in its mailings 
in late 1994 and since has begun of- 
fering the computer discs regu- 
larly in a special "Mixed Media" 
catalog included in its monthly 
mailing to members. 

The catalog includes videocas- 
settes, audiocassettes, CDs, and 
CD-ROMs. 

"This is a media culture, and our 
customers are very highly edu- 
cated, affiuent. curious people who 
want product across all media — 
from CD-ROMs right on through 
films and music." says Cathy Lo- 
bal, GM of the audio/video group of 
the BOMC. "The response has 
been terrific — it seems that our au- 
dience has a surprisingly high pen- 
etration of CD-ROM players in 
their homes." 

As for whether a CD-ROM will 
ever rise to the coveted "featured 
selection" spot dominated by 
books. Lobal considers and says, 
"Never say never." 

BOMC "is sensitive" to cus- 
tomer-support issues. Lobal says, 
"but we haven't been overly preoc- 
cupied with it because the kinds of 
titles that we offer are pretty 
standard fare." When both are 
available, cu.ttomers are given the 
choice of Macintosh or PC ver- 
sions. 

While the BOMC's success with 
CD-ROMs like "The American 
Heritage Dictionary" and other 
reference titles might not be sur- 
prising, the club also has done well 




~ ^lake 
2 CD-ROMs 

(or $9^5 each. 

I'ln^ ■im- iinirf nt (tnvil »ii\inp-! 




«1th games like "Myst" and "Doom 
II," Lobal says, as well as with chil- 
dren's titles like "Where In The 
World Is Carmen Sandiego?" and 
"The Magic Schoolbus." "It's a 
pretty broad spectrum." she says. 
An average of four to six titles are 
featured monthly. 

For it.s part. Columbia House is 
offering members some 200-300 ti- 
tles in a wide range of categories — 
encompassing everything from 
Broderbund's "Myst" and Inter- 
play's "Peler Gabriel: Xplora 1" to 
Discovery's "In The Company Of 
Whale.s" and GoodTimes Interac- 
tive's "Doom II"— and 50-100 dif- 
ferent software publishers. 

"Right now, we're basically of- 
fering a sampling of everything, 
and hopefully our customers will 
tell us through their orders where 
the focus should be — whether that 
is education, entertainment, or ref- 
erence," Wood says. 
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RADIO ACTIVE: THE MUSIC 
TRIVIA GAME SHOW 

Sanctuary Woods 
Sf'fHinitc MPC. Mdf intoiih ivrxio/w 

Can you reassemble a song from its 
scattered notes, recall snippets of a 
'()0s Cowsills tune, and recognize 
friends of famous faces? If so. come 
on down: This amusing music tri\ia 
game is right up your alley. 

Set up for play by one to 16 con- 
testants {each represented by a 
true "character" an<l called upon by 
their own name), the game features 
all the swell daytime cliches, save 
Vanna and a harco-lounger: the 
English-accented offstage an- 
nouncer, the host with the mostest 
bad jokes, and a schizophrenic audi- 
ence capable of eye-blink mood 
swings from cheers to jeers. Quirky 
patter can become quickly tire- 
some, though, so a built-in mute fea- 
ture is welcome. 

The gameplay itself is fairly 
straightforward, but with numer- 



ous difficulty levels and endless per- 
mutations. Each contestant gets a 
chance to "spin," which turns up 
one of three competition categories: 
time periods and songs (trivia ques- 
tions and songs from particular pe- 
riods), video (showing a person who 
was associated with a particular art- 
ist), and .'iong puzzle (disassembled 
notes). Points are racked up for cor- 
rect answers and levels of difficulty, 
as well as speed. Bonus rounds a<ld 
new types of puzzlers, and addi- 
tional trivia facts are peppered 
throughout. 

The MPC version proved highly 
sluggish when run on a double- 
speed ("D-ROM drive — cheers 
came well after correct answers, for 
instance — which would likely be 
even more bothersome when played 
in a group situation. Still, the title, 
packaged in a cardboard box resem- 
bling a vintage portable radio, is a 
winner — if not quite up to bonus- 
round status. 

MARILYN A. fillXEN 



Intersection '95 
Tour Starts In Fall 

DOUBLE BILL: Multimedia and music 
are teaming up for a seven-city road 
trip this fall that promises to showcase 
the cutting edge in both camps. Inter- 
section "95. due to kick off in late Sep- 
tember or early October, is being 
staged by some of the same people re- 
sponsible for the alternative music 
roadshow Lollapalooza. But where that 
tour, which includes the multimedia- 
skewed Electric CamKal tent, is "80% 
music, 20^ hi-tech," Intersection '95 
will re\'erse the wnphasis, according to 
Lollapalooza booker and Intersection 
"95 co-producer Marc Geiger. 

Other Intersection '95 creator/pro- 
ducers include the William Morris 
/Vgency and trade show management 
firm Kathleen Kaiser & Associates. 

In addition to displacing the latest in 
games. CD-ROMs, VR, and online inno- 
vations. Intersection "95 promises to of- 
fer on-site sale of product*, according to 
tour orgjinizei's. Interspersed through 
it all will be perfonnances by alterna- 
tive artists, none of whom had been 
booked as of press time. 

Cities to be hit include Minneapolis. 
Chicago. Detroit, Toronto, New York, 
Philadelphia, and Washington, D.C. 
Ticket price will be $15, 

'NUTS MOTE: Virgin Soimd and Vision, 
a multimedia unit of the Virgin Group, 
has sewn up global interactive rights to 
one of the hottest licensed propertiea — 
the Peanuts characters. Under terms of 
the Just-inked multititle agreement 
with liceasor United Media, VSV will 
release its first CD-ROM Peanuts title 
in October and will continue devetop- 
ment and release through 1997. Titles 
will encompass a number of areas and 
styles of development, according to 
VSV C'EO Tom Turpin. including ani- 
mated stor>'-basetl pn^jrams, children's 
reference, and creativity and activity 
programs. VSV plans to develop and 
distribute English- and other-language 
versions of each title on multiple plat- 
forms. 

First up in October, to coinckle with 
Peanuts' 4'jth annKen^uT,', is an inter- 
active pictime dictionar>' tentatively ti- 
tled "You're Late For Sc-hix)I, Charlie 
BrowTi." The disc will feature oiiginal 
animation, according to VSV. 

ZEP ALERT: Lonestar Technologies' The 
Key, an interartive musical instrument 
that allows u.sers to "play along" with 
well-knowTi prerecorded music, has 
added .limmy Page & Robert Plant's 
"No Quarter" to its H.^it of offeiings. 
WamerVision Entertainment releases 
the Key-enaxied, 17-song "No Quarter 
(Unlediled)" videotaiw this month. 

THE RESIDENTS' latest interactive al- 
bum. 'The Gingerbread Man," is now 
out for the MPC platform at a sug- 
gested retail of S;i9.95. The disc, de- 
veloi»ed by San Francisco-based Ion, 
features 10 new songs from the eclec- 
tic Bay area band that are playable on 
regular CD players. Pop it into the 
CD-ROM drive, however, and it kicks 
into multimedia overdrive — taking 
users on a surreal journey through an 
animated world created by Jim 
Ludtke. w'ho also designed the Resi- 
dents* acclaimed "Freak Show^" for 
Voyager. 
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DICiriLKIE 
THIS, 

By Seth Goldstein 

Will the "nv/Vix mkkt^ the 

Vkk.-*) Soflwajv iVnlei's /Vssn. hoixw 
ti) inill olT iJie iniixjssible by gettinjr 
tlie cable inriustiy to {larticipate in 
the May 21-24 convention in Dallas. 
But giiining ii^tment on issues may 
rH)t Ix' (juite m eii^y. 

Both sides wiint to wipe mt signiil 
piracy, which diminLslies rentals and 
sales. But cablers might w-anl a nuid 
pn> <)uo in return for tlielr help, such 
as support for returning pay-jxT- 
view w■indov^^^ to 30-45 days. In the 
piisl, ycju*. the stu*li(»s have movwi to 
fiO-90 days for many titles. VSDA 
promises to fight a return to past 
practices, w-hirfi one cable U"ade pub- 
lication sjiys will hapi«n over the 
next few months. 

For now, VSDA is focusing on a 
May 22 session titled "Black Box Pi- 
nicy: WliatV Hapixyiinji Next." Pan- 
elists include James Allen, head of 
Uie National Cable Television As.sn.'s 
signal theft, office; Bo .\nderson of 
the Motion PictuiX' A^^sn. of .Amer- 
ica's anti-jiii-acj' unit; New Yui-k-ai-ea 
video retailer Han>ld lUisenbaiun. 
wlio has Uied to sui-\ e>^ pirac>' in his 
miirket; and. |XTha})s. a calile ope^-a- 
tor or two. The moderator hadn't 
lx?en chosen of pri-ss time. 

VSDA meanwhile Is mulling an uj> 
date ol' Uie \\m PW imi^iict stud\^ 
perfonned by (.'ambridge Associates 
but won't decide until aftei* Diillas. 

Perils of success: infotain- 
ment World and Knowledge Iiidus- 
tr>' Publications Inc. may so(»n suflei" 
the [Jain of jiuccess. The two are part- 
ners in Electronic Enteitainment 
ExiK>— May 11-13 in I^s Angele:*— 
but pi*obably not for much longei*. 

Washingtijn. O.C.-based Interac- 
ti\'e Digital Software Assn.. which 
has given its imprimatur to K'S, is 
evaluating stn-en ivsponses to iti< re- 
quest for sai>eone to run the show^ in 
19W) and Ixjyond. That many came 
fom'ard becaiL«^ thu; fii*st Is al- 
ready Ixu-st ing at the seams with ex- 
hibitors, and whoever takes over 
managejnent when tlie one-year IW- 
KIPI contract expires .stands to lum 
a niftj' profit, 

rVV and KIPI ai-en't out of the mn- 
iiing, but ()liKej'\'ej^ doubt tJie pail- 
ners can aff(Hti the fee IDSA is a.sk- 
ing — 15'* of the gi'o.ss. says one 
somve. Breaking up won't be easy: If 
tliey'rt^ dro])|xxl. IDSA must negoti- 
ate use of their show name, which 
could Ix' employed elsewhei*e. 

(Cot/titiUf'd <i)i poffc .'iii) 



Philips To Issue 'Gump' On Video CD 

Release Is New Format's First Big Promotion 



■ BY STEVE TRAIMAN 

NEW YORK— Vkleo retailers will ha\'e 
an omen of things to come when Philips 
Media releases the Video CD version of 
Oscar winner "Forrest Gump" at a 
$29.98 suggested list. 

Its arrival coincides day and date 
with Paramount Home Video's $22.98 
tafx;, due April 28. And the VCD i>ack- 
age has a bonus not found on the cas- 
sette: a 39-minute "The Making Of For- 
rest Ciump" disc. 

Phili[xs has had other day-and-<late 
VCD releases in the "While Book" for- 
mat — compatible with various set-top 
and computer platforms — most re- 
cently Paramount 's "Clear And IVesent 
Danger." But "Gump" represents the 
first mjgor promotion for the new for- 
mat 

"We had enough leati time for solici- 
tation of the several thou.sand retail 
outlets for Philips C'D-i players as well 
as those dealers carrying dedicated 
VCD players." explain.^i Steve 
Kleckner, Philips Media VP of sales. 
"With special [jwint-of-purchasel and 
our own 'box of chocolates' consumer 
tie-ill promotion, as well as targeted re- 
tailer promos, we're creating more 
awareness that indeed movies have 
ctrnie home to the 5-inch disc." 

Big-name movies are providing exti-a 
oomph elsewhere. MGM/UA Home En- 
tertainment released a CD-ROM titled 
"Rob Roy: Legend Of The Mist" the 
day the studio's "Rob Roy," starring 
Liam Neeson and Academy Award win- 
ner Jessica Lange, opened (April 7). 

"With this interactive release, we're 
targeting both film and histor>' bufTs, 
looking to broaden the appeal from just 
computer and consumer electronics 
stores," explains MGM/UA executive 
VP Da\id Bishop, who hopes to benefit 
from the ad campaign backing the 
mo\ie. *The program efflnbines a you 
are there." behind-the-scenes experi- 
ence with the hlstorj' and events sur- 
rounding these very real characters." 

At $44.99 suggested retail for both 
IBM-compatible PC and Macintosh 
versions. Bishop hopes "Legend" will 
do far better than the CD-ROM linked 
to the release of "Blown Away" last 
October. 

"When the VHS version comes out, 
well have a 'second spike' to do some 
more exciting tie-in promotions," he 
sa>'s. "and we see more of these dual re- 
leases in the future." 

At the other end of the mo\ies-on-CD 
spectrum, GameTek. the Aventura, 
Fla. -based interactive games devel- 
oper, launched its GameTek Cinema 
"collectible cult classic films" program 
in January. The first six titles in the 




Gametek has "Class Of Nuke Em 
High" in a six-title Video CD package. 

VCD format for PC and Mac CD-ROM 
playback shipped at $19.99 suggested 
list in an attention -gel ting 18-unit no<»r 
or counteilop prepack. Included wei-e 
Fritz Lang s silent classic "Meti-opolis" 
and "Toxic Avenger" and ''Class Of 
Nuke 'Em Hii!^" frtm Tr(.)ma. 

As GameTek marketing director Jeff 
Sass notes. "Instead of mainstream 
mo\ies, we felt that the exploding num- 
ber of multimedia computer owners 
would go for cult films with repeatabil- 
ity, at an affoniable price. Initial re- 
sponse to our 'Now Placing: Mo\ies For 
Your Computer' program has been ex- 
cellent from both \ideo and computer 
retailers, and we've got more on the 
way later this yeai"." 

Kleckner, who moved to Philips Me- 
dia from Philijis Consumer Electronics. 
says the VCD playback format is based 
on the MPEG 1 international stuidard 
foi" video compression, making it possi- 
ble to store up to 74 minutes of VHS- 
qualitj' \ideo and CD-qualitj' audio on 
a standard CD. While most VCD mo\ie 
releases now take two discs, he points 
to the evohing digital \ideodlsc formats 
from Sony/Philips and Toshiba/Time 
Warner that will offer a single-disc 
mo\ie sometime in the ne-vt two years. 

Now VCD Is compatible with dedi- 
cated players from Technics. Sony. an<l 
Marantz, among others; Philips' Mag- 
navox 5,50 CD-i playei- with its digital 
\ideo cartridge module: and 3D0 play- 
ers with digital \ideo modules already 
available from LG Electronics' Gold- 
Star and coming from Panasonic later 
this year. 

Philips also has introduced a CD-i/ 
PC plavback board, which combined 
with Philips LMS CD-ROM drives 
turns any PC or Mac into a fully fea- 
ture<i CD-i player. 

GoldStar launched its DVM at the 



January Winter Consumer Electronics 
Show in Las Vegas, bundled with the 
Arnold Schwanenegger megabit "Total 
Recall." 

"Response has been fabulous to 
GoldStar's leading-edge technology', 
and 'beta testing' of our first DVM units 
has lx?en \ er>' jxwitive," says Jim Ire- 
ton. LG Electronics 3D0 \T of sales 
anfl marketing. 

"Well be offering more V(^D movies 
from Philips Media's catalog and al- 
ready are looking to the next genera- 
lion of DVD software, although wx''re 
not taking sides between Toshiba or 
Sony at this time." 

SIX) marketing .senior \T Bob Lind- 
sey says, "The addition of a VCD 
adapter to the 8D0 .system is giving our 
con.suniers the opportunity to incre;i.se 
their library' and genre of titles with the 
growing number of movies on CD." 

The arrival of the Panasonic EMPG 
3D0 module, popular in Japan for its 
interactive use v\ith karaoke CDs. Is ex- 
jxK!ted to boost sales. 

The Philips Media Video CD 1994 
catalog had almost three dozen movies, 
mostly from Paramount, MGM. and 
Orion. More than tlu-ee dozen will be 
added through June, and it should have 
more than 100 m^or titles by year end, 
Kleckner say's. 

All the James Bonrl and "Star Trek" 
titles will Ik.' on VCD by June, he atlds, 
and PolyGram's slee|ier hit "FourWetl- 
ding And A Funeral" was released just 
before the Acadany Awards. 

Other major releases set for VCD 
during the second quarter include Par- 
amount's "Star Trek: Generations" and 
the Paul Newman -Jessica Tandy hit 
"Nobody's Fool." with .several other top 
family-appeal hits also in final negotia- 
<C())ttiiiuvd on iiiifit' '>!>} 



Blockbuster 
Bolsters U.K., 
European Push 

■ BY PETER DEAN 



LONDON— Blockbuster has an- 
nounced a 10 million poimd (.$16 mil- 
lion) advertising campaign to help 
draw customers into U.K. stores. 
Overall, the chain intends to invest 
62 million pounds ($100 million) in 
Great Britain throughout the rest of 
the year. 

The ad push kicked off April 4 
with the first in a series of TV spots 
featuring four comic actors, collec- 
tively knowTi as the Entertainment 
Team — "zany characters in the Jim 
Carrey mold," according to Block- 
buster. Blockbu-ster VP of Euroiw 
Nigel T^-avis, for example, expects to 
take a shot at sateUite TV by point- 
ing out the lengthy wait between 
cas.sette release and over-the-air 
transmission, among othei- points. 

Forthcoming commercials will be 
aimed at video game sales, hardware 
rental, and the range of in-store 
merchandise. Blockbuster, however, 
is emphasizing video rejital and the 
standards it's trying to set in terms 
of copy depth and cu.stomer service. 

The campaign underlines Bk)ck- 
buster's commitment to rental at a 
time wiien independent outlets are 
v"dnlshing in the face {)f sluggish pre- 
dicted growth. "We felt the reason 
for the decline was . . . there wasn't 
a sb-Oiig, branded video retailer out 
there convening the significant ben- 
efits of video rental," says Travis. 

That is set to change, he believes, 
especially given Blockbuster's con- 
(Continned on page 55) 




Kiss My What? Legendary rockers Paul Stanley and Gene Simmons were on 
hand to receive an RIAA gold award for their "KISS My A**" album on Mercury 
Records and the prerecorded cassette distributed by PolyGram Video. Showing 
off their trophies are, from left, Drew Murray, senior director of rock promotions. 
Mercury; David Leach, senior VP of promotions. Mercury; Stanley; Ed Eckstine. 
president of Mercury; and Simmons. 
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MUSIC 



Antonio Carlos Jobim, "An 
AU-Star Tribute," Elvin 
Jones, "Jazz Machine," 
V.I.E.W. Video (800-843- 
984:t). 60 minutes each. 
$19.98 each. 

Urazilian composer Jobim. 
who died last December at 
age 67, is paid brilliant 
tribute In this video that 
captures his laj^t recorded 
concert appearance, which 
happened to feature a 
cornucopia of jazz greats. 




Among those who put their 
spin on somo of the more 
nalient of Jobim's 400-plus 
compositions are Shirley 
Horn with "Once I Loved" 
and Gal Costa performing "A 
Felicidade" and "Cirl From 
Ipanema" in a duet with Jon 
Hendricks. Jazz drummer 
Jones' "Jazz Machine" boasts 
a hardcore, invigorating set 
thai also features Sonny 
Fortune on reeds. Chip 
Jackson on bass, Turks Willie 
Pickens on piano, and Ravi 
Coltrane on sax. 



"Woodstock 1969," 
Westlake Video (818-991- 
3641). approximately BO 
minutes. $19.95. 

With all of the undue media 
attention focused on the 
bchind'thc-sccncB finagling 
that went into last year's 
Woodstock reunion, it's 
curious that Westlake has 
chosen to release a video 
covering the business mind 
behind the original festival. 




Although there are plenty of 
Woodstock '69 performance 
snippet^;, video is not a 
longform as such but instead 
a lesson in concert promotion 
101 from the men who made 
those first three days come 
together. Majority of the 
program comprises 
interviews with the principal 
players, who discuss such 



finer points as finding a 
location to lease, the various 
group.s opposing the event, 
and coercing the 
participation of the Who by 
intoxicating Pete Townshend 
at a dinner party. The 
information is interesting 
and the program well- 
produced, but the question 
remains: Does anyone really 
care any more? 



CHILDREN'S 



"GeoKids: Camouflage. 
Cuttlerish, And 
Chameleon.^ Changing 
Color," National 
Geographic/Columbia 
TriStar Home Video. 33 
minutes, $12.95. 

With an enhanced set and 
ample use of some new 
computer technology, the 
latest three "GeoKids" 
additions— including this 
duly descriptive title — are 
even more magnetic than the 
debut releases In the series. 
"Camouflage" incorporates 
rhymes, stories, songs, 
animated elements, and even 
onscreen games to get the 
point about camouflage 
across to children ages 2-G. 
The wildlife footage, some of 
which will be recognizable to 
those who have watched Nat 
Geo's "Really Wild Animals" 
series, includes some 
downright nifty 
demonstrations from many of 
the animal kingdoms. Other 
new "GeoKids" releases 
include "Chomping On Bugs, 
Swimming Sea Slugs. And 
Stuff That Makes Animals 
Special" and "Tadpoles. 
Fireflies. And The 
Caterpillar's Uig Change." 



"Winnie The Pooh: Fun N' 
Games," Walt Disney 
Home Video, 33 minutes, 
$14,95. 

A trio of .short stories 
compri.se thifi latest in the 
Pooh "Plajlime" series. In 
"What's The Score Pooh?" 
the silly old bear gets a lesson 
in good sfwrts man ship when 
he referees a bizarre hockey 
game where the ball seems to 
have a mind of his own. 
"Prize Piglet" unfold.s with a 
cross-country marathon in 
which the friends learn that 
winning i.4;n't cver>thing — 
it's how they play the game. 
"Piglet's Pooherty" features 
a party that becomes a real 
hip-hopping delight when 
Tigger gets involved in his 
trademark rhyming. Each 
animated segment is 
underscored with fun songs 
and classic Pooh kitsch. 



"All About Boats." Pint 
Size Productions (800-780- 
KIDS). 30 minutes. $12.95. 

Launching from the premises 
that "boats are a lot like 
people. They come in all 
shapes and sizes and have 
different jobs to do," the sea- 



worthy Captain Buck takes a 
group of children on a tour of 
various vessels in this live- 
action adventure. The 
subjects range from tug 
boats to riverboals, cruise 
ship.s to canoes, jumbo yachts 
to jet skis, and each is 
highlighted by a sing-along 
song. Aside from the basic 
boat protocol, video also 
provides a cultural and 
historical context for many of 
the specimens in question. 




Thus, for example, a segment 
about the low-riding pirogue 
boat, used often by the 
Cajuns in Louisiana, spirals 
into a broad lesson on C^un 
culture, past and present. 



H E A L T H , F I T N E S S 



"The Grind: Workout: Hip- 
Hop Aerobics," MTV Home 
Video/Sony Music Video. 51 
minutes, $14.98. 

MTV uses the familiar, 
pseudo-industrial environs of 
its own "The Grind" dance 
show to segue into the 
bloated fitness video market. 
Aerobics program features 
ever-in-shape "Grind" host 
Erie Nies and the show's 
gaggle of dancers (a music- 
television generation version 
of the "Solid Gold" troupe) 
conducting basically a 
midlevel class. Not 
surprisingly, however, the 
routine is littered with banter 
and impromptu visits on the 
set. So although all 
spotlighted bods are duly 
pumped up and ready to go, 
the program fails to achieve 
the momentum needed to get 
the at-home audience into the 
groove. 



"Why Aren't We Getting 
Pregnant: Today's Answer 
To Infertility," 32 minutes, 
Medcom Inc. (800-877-1443), 
$24.95 each. 

Video relies primarily on 
real-life couples to relay their 
experiences with infertility, 
with intermittent comments 
and clarifications from 
physicians in the know. The 
result Ls a program that is as 
comforting as it is 
informative, which should 
bode well for its acceptance 
with a sensitive audience. 
Among the issues covered 
are the possible causes of 
failure to conceive, the most 



current methods and drugs 
available to induce 
pregnancy, and the 
emotional baggage that can 
accompany the inability to 
conceive. Also available from 
Medcom Is "The Pregnant 
Father," a road map for 
fathers-to-be. 



THEATRICAL 



"The Adventures Of 
Sherlock Holmes," MPI 
Home Video (708^60-0555), 
approximately 50 minutes 
each, $19.98 each, 

MPI beefs up its Sherlock 
Holmes series with six more 
installments featuring the 
super-sleuth, as played by 
Jeremy Brett, and his 
trusted mate Watson at 
work. New additions include 
"The Solitary Cyclist." a case 
of stalking by a mysterious 
man on bicycle: "The 
Speckled Band," a story of 
truly haunting sisterly love; 
and "The Blue Carbuncle." a 
ease of a stolen family 
treasure and a man falsely 
accused. Besides the 
additions. MFM also is 
releasing the feature-length 
"The Eligible Bachelor" and 
"The Last Vampyre." 



INSTRUCTIONAL 



"Video Guide To Buying A 
Diamond," Diamond Ideas 
Inc. (212-677-8392), 40 
minutes, $19.95. 

Live from New York's famed 
Diamond District comes the 
host of this helpful how-to. 
who aims to keep the act of 
purchasing a diamond as 
unspoiled as possible. To help 
make the experience a 
positive one. diamond store 
owner Michael Kasino 
speaks directly to his 
audience — assumed to be 
males about to propose 
marriage— throughout, while 
using visuals from his shop 
for purposes of example. 




Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefeld. 3817 Brighton C^urt, 
Alexandria, VA 22305. 



Kasino devotes the bulk of 
his time to explaining the 
"four C's" of diamond- 
speak — carat, cut, clarity, 
and color — and provides 
more than just the shallow 
definitions, with attention to 
detail and real-life situations. 
He also covers the 
importance of finding an 
honest jeweler and appraiser 
and the way diamonds are 
priced. 
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I LAST WEEK 


1 WKS. 0« CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

Tm r .n . . Labd Principal 
TITLE Rating^ ^ u „j 

Oistnbutinf Labd. Catalof Number Performers 








* * * 


No. 1 * * * 




1 


5 


3 


STAIHSATE (PG-I31 


LiveHo(icV.<)w6C19C 


Kurt Russeii 
ijmfrs Spadef 


2 


7 


3 


THE RIVER WIU)(PG'13I 


MC/VUnivef^l Horne Vidai 
Uni Disl Ccrp 8?008 


Meryl Streep 
Kewn Bacon 


3 


1 


6 


TIMECOP ID) 


MCA'Universal Home Video 
Un. Dmi Goto 82169 


Mis Sara 


4 


2 


9 


CLEAR AND PRESENT DANGER (PC- 131 


Paramount Horn* VtOeo 32463 


Ham son Ford 
Willem DaFoe 


5 


3 


7 


NATURAL BORN KILLERS (W 


Wanwr Home Video 13228 


Woody Haneison 
Juiiene Lewn 


G 


4 


11 


TDUE LIES IR) 


FdiVHleo 8640 


Arnold SctwRefMutr 
Jamie Lee Curtis 


7 


E 


a 


COLUR OF NIGHT IRI 


Houywood Pictures Honw Video 
Buena Vsla Home Video 2550 


firkfce Wilirt 
Jane March 


S 


29 


2 


TMESPECUIISTIRI 


Warner Home Video 13574 


Sytuester Stallone 
Sharon Stone 


9 


8 


5 


THE LION KING (G> 


Walt Disney Home Video 
Buena Veta Home Video 2977 


Animated 


10 


10 


9 


IT COULD HAPPEN TO YOU (PC) 


CctmAni TnStar Home Video 72813 


NicolMCdge 
Bridget Fonda 


11 


9 


4 


MILK MONET IPG 131 


Paramount Home Video 32973 


Metanie GrifTith 
Ed Hams 


12 




ANGELS IN THE OUTFiaD IPG) 


Wan Disney Home Video 
Buena Vista Home Video 2753 


Danny Gkwer 
Tony Danzj 


13 


37 


2 


ONLY YOU IPG) 


Columbia TnStar Heme Video 73263 


Robert Downey. Jr. 
Mansa Tomei 


14 


11 


11 


WOLFIRI 


Cdi/ntxa TnStar Home VKjeo 7) 1 53-5 


Jack Nichohon 
Michelle Pleifler 


15 


18 


3 


JASON'S LYRIC (NR) 


PQj)Gram Video 8006339093 


AJten Payne 
Jada Pmkett 


IS 


12 


14 


THE CLIENT [PC-I3I 


Warner Home Video 13233 


Susan Sarandon 
Tommy Lee Jones 


IJ 


16 


10 


THE MASK (PG- 13) 


New Line Hoine Video 

Turner Home Entertainment N401 1 


JimCaney 


IS 


14 


6 


IN THE ARMY NOW IPG) 


Hotiywod Pictures Home Video 
Buena Vista Home Video 3079 


Pauly Shore 


19 


13 


6 


THE LinLE RASCALS : (PC) 


MCMJnrvenial Home Video 

Uni Disl. Coil 82144 


Ttawj Tedtord 
Bug HaH 


20 


15 


7 


CORRINA. CORRINA IPG) 


New Line Home Video 

Turner Home Entertainment Nd013 


Whoopi Golflbefg 
Ray Liotta 


21 


17 


14 


RENAISSANCE MAN IPG-13) 


Touchstone Home Video 
Buena Vista Home Video 2 754 


Danny DeVito 


22 


21 


5 


FRESH [SI 


Miramai Home Entertainment 
Buena Vista Home Video 4138 


N'Bushe Wngm 


23 


20 


14 


BLOWN AWAY (R) 


MGMVUA Home Video 105129 


Jeff Bndges 


24 


23 


6 


BARCELONA (PG 13) 


New Une Home VKleo 

Titm^ HoiTic CntcftJinmcit 4015 


Taylor NkMs 
Cbris Eifeman 


25 


19 


10 


THE SHADOW ; IPC-13) 


MCAUnnvrsal Home Vkleo 
Uni DiSt. Corp. 82007 


Alec Baldwin 
Penelope Ann Miller 


2( 


24 


5 


ANDRE IPG) 


PiramoufH Home VkJ«o 33 1 38 


K*riri Carradim 
Tint Majonno 


27 


25 


4 


PRINCESS CARABOO (PC) 


Columbia TriStv Home Video 73503 


Pboebe Gales 
Stei^n Rea 


28 


22 


8 


UrOE GIANTS IPG) 


Wsmcf Home Video 16200 


Rick Horanis 
Ed O'Neill 


29 


26 


5 


MIVIDALOCA(R) 


HBO Home Video 


SeKly Lopez 
Angel Aviles 


30 


34 


13 


WHEN A MAN LOVES A WOMAN IR) 


Toucfislone Home Video 
Buena Vista Home Video 903O 


Meg Ryan 
Andy Garcia 


31 


NEW^ 


THE SCENT OF GREEN PAPAYA (M 


Columbia TnStar Home Video M343 


Iran Yen-Khe 


32 


38 


2 


SILENT HUNTER (R) 


New bne Home ViiJeo 

Ttimei Home Entertainment 401 7 


Miles OKeetfe 
Fred Williamson 


33 


27 


20 


SPEED (Rl 


FwVKleo8638 


Keanu Reeves 
Dennis Hofipef 


34 


28 


6 


THE SCOUT IPG-13) 


FoxVideo 8674 


Albert Broote 
Brendan Frsser 


35 


31 


9 


KILLING ZOE IR) 


Lrve Home Video 69988 


EricStoitz 
Julie Deipy 


3C 


36 


14 


1 LOVE TROUBLE IPG) 


Touctistone Home Video 
Buena Vista Home Video ?983 


Julia Roberts 
N<it Norte 


37 


NEW^ 


WHEN THE BOUGH BREAKS (R) 


Tume> Home Entertammwt 9600 


Ally Walker 
Martin Sheen 


31 


40 


23 


SIRENS IR) 


MiMm Hom Entartamment 
BumWtti Hmm Video 2557 


Hug^ Grant 

Tara FiTzge-ald 


39 


NEW^ 


DEAD BADGE IR) 


Cabin Fever Entertainment 1 14 


Brian Wimmer 
M. Emmet Walsti 


40 


33 


17 


MAVERICK IPG) 


Wam«i HomeVxteo 13374 


Mel Gibson 
Jod<e fonSff 



♦ ITA gold certification for a minimum o( 125,000 units or a dollar voJume ot $9 mill ion at retail 
tof theatrically released programs, or of at least 25.000 units and $1 million at suggested retail fof 
nontheatrical titles. : ITA platinum certification for a minimum sale of 260.000 units or a dollar 
volume o( $18 million at retail tor ttwalncaliy released pro-ams. and o1 at least, 50.000 units and 
$2 millton at suggested retail for nontheatrical titles. 1995, Billboard/BPI Communications, 
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Blockbuster Plans In-Store 
Preview Show With 'ET' 



SHELF 
TALK II 

by EIU*n FItzpatrlok 



UN THE AIR: Paramount Tele- 
vision and Blockbuster Video, two 
Viacom divisions, are teaming up 
to produce an in-store preview 
show hosted by "Entertainment 
Tonight" co-host Leeza Gibbons. 
"ET" movie correspondent and 
avid video fan Leonard Maltin 
also will be featured. 

The two-hour monthly program 
highlighti* new cassette releases, 
celebrity interviews, and behind- 
the-scenes features. It's being 
taped on the "ET" set to give it a 
familiar look, but will be custom- 
ized for Block- 
buster, says 
marketing VP 
Brian Woods. 
"Even though 
it looks like 
*ET/ we script 

the show our- 

selves," Woods 
says. "And it's 

more compelling for customers to 
watch than ju.st running trailers." 

If this Blockbuster in-store pre- 
view show sounds familiar, you're 
right. 

In 1993, Blockbuster briefly dis- 
tributed a free lO-minute monthly 
preview tape called "Hot Pi\," pro- 
duced by New York-based Good 
News Video in association with 
CBS Television. The cassette was 
offered as a free rental, and more 
than 400,000 units were di.strib- 
uted from July to October, when 
the relationship, which had gone 
through years of testing, was 
ended. 

Blockbuster shelved Hot Pix 
and approached Paramount about 
producing its own in-store pro- 
gram based on the "ET" model. 
Good News entered Chapter 11 
bankruptcy in January 1994, blam- 
ing Blockbuster for its financial 
woes in a lawsuit filed four 
months later (Billboard, April 30, 
1994). Founder Basil Hero, who 
anticipated that he was being 
dumped in favor of Gibbons, did 
not return calls about the latest de- 
velopment. 

The new promotion, debuting in 
stores this month, will replace all 
other trailer loops the chain nor- 
mally runs. Only Blockbuster 
Video stores will have the "ET" 
show, which includes a commercial 
for Blockbuster Music. 

Woods says about six outside 
advertisers will probably produce 
15-second spots for future install- 
ments. The big selling point for ad- 
vertisers. Woods believes, is that 
the otherwise-engaged Block- 
buster renters won't be watching 
much television that evening and 
that the in-store program may be 
the last opportunity to reach them 
with an ad. 

Blockbuster's other promotions 
are proceeding smoothly. 

Visa, which recently announced 
a co-branded credit card with the 
chain, says it has received "thou- 
sands of calls" on the 800 number 
mentioned at the end of the televi- 



sion spots that ran during the 
Academy Awards telecast. 

"For an initial launch, Visa tells 
us they received more calls than 
for any other card they've intro- 
duced." Woods says. 

Blockbuster, meanwhile, has se- 
lected HoUjTvood's Pantages The- 
ater as the site for its awards 
show. The program will be taped 
on June 3, and aired on CBS June 
6. 

Life's a box of oscars: 

Bolstered by sLx Oscars. "Forrest 
Gump" contin- 



ues to roll 
along to an es- 
timated 10 mil- 
lion cassette 
rollout. Para- 
mount Home 
^^^^^^^^^ Video will con- 
duct a $1 mil- 
lion radio cam- 
paign for the best-picture winner 
in 50 U.S. and eight Canadian mar- 
kets. The video arrives in stores 
April 28, priced at $22.95. 

Participating stations will re- 
ceive 25 prize packages consisting 
of the video and assorted "Gump" 
merchandise. Listeners who cor- 
rectly answer questions about the 
movie will win a prize package, 
whose contents depend on mer- 
chandise availability. For example, 
in markets where Bubba Gump 
Shrimp is stocked in groceries, the 
package will contain discount cou- 
pons for it. 

Radio outlets in New York, Los 
Angeles, and Chicago will conduct 
additional sweepstakes awarding 
one winner in each city a trip to 
New Orleans. 

One step closer: Random 
House Home Video titles will now 
be distributed by Sony Wonder 
under a new licensing agreement. 

Never fully committed to the 
business. Random House does 
have a healthy catalog, including 
"Sesame Street," "The Berenstain 
Bears," "Richard Scarry," "Dr. 
Seuss," and the HBO series "Hap- 
pily Ever After." The duration of 
the deal wasn't disclosed, hut Sony 
will get only "Sesame Street" titles 
for the remainder of the year. 

However, sources say "the im- 
plication is clear" Sony will finally 
pick up "Sesame Street" from orig- 
inator Children's Television Work- 
shop. More than a year ago. Shelf 
Talk reported Sony was the front- 
runner for CTW's titles. It's also 
the only supplier willing to meet 
CTW^s $20 million price. Random 
House's original agreement for 
"Sesame Street" expires this year 
(Billboard. March 12. 1994). 

Pet PROJECT: Rebate coupons 
for National Geographic Video re- 
leases, "Cats: Caressing The Ti- 
ger" and "Those Wonderful Dogs," 
will be included in lams* dry dog 
and cat food as part of a promotion 
(Continued on page 56) 
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vr 
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LAST WEEI 


s. 

s 


TITLE 


Label 

Distributing Label. Catalog Number 


Prirvcipat 
Pertormers 


3 « 


e 
oc 


Suggested 

List Price 










♦ * * No. 1 ♦ * ♦ 










1 
1 


1 


5 


Infc LlUN KINb 


Walt Disney Home Video 
Buena Vista Home Vtdeo 2977 


Animated 


1994 


G 


2699 


2 


2 


10 


THE MASH 


New Line Home Video 

Turnei Home Entertainment N401 1 


Jim Carrey 


1994 


PG-I3 


19.9B 


3 


NEW^ 


ANGELS IN THE OUTFIELD 


Walt Disney Home Video 
Buena Vista Home Video 2753 


Danny Glover 
Tony Danza 


1994 


PG 


19.99 


4 


3 


6 




l«ICA/Uraversal Home Video 
Uni Dist Corp, 82144 


Travis Tedlord 
Bug Hall 


1994 


PG 


24.98 


c 

3 


4 


6 


SNOOP DOGGY DOGG: MURDER 
WAS THE CASE 










16.98 


( 


6 


8 


FOUR WEDDINGS AND A FUNERAL ' 


PolyGram Video 600631 7693 


Andie MacDoweii 
Hugh Grant 


1994 


u 


19.95 


7 


7 


7 


BEAVIS & BUTT-HEAD: WORK 
SUCKS! 


MTV Music Televiiion 
Sony Music Video 4961 5 


Animated 




NR 


14.98 


g 


9 


9 


PENTHOUSE: SWIMSUIT 2 


Penttiouse Video 

WamerViwon Entertainmenl 50784-3 


Various Artists 


199S 


Nft 


1995 


g 


5 


7 


BEAVIS & BUTT-HEAD: THERE 
GOES THE NEIGHBORHOOD 


MTV Music Television 

Sory Music Video 49616 




1995 


Iffi 


1498 


10 


12 


7 


LITTLE GIANTS 


Wamef Home Video I62O0 


RicK Moranis 
Ed O'Neill 


1994 


PG 


24.96 


11 


13 


7 


Dl AVOAV. CADI II m IC CnDXICC 


Playboy Home Video 
Uni Drst. Corp, PBV0770 


Various Artists 


199& 


NR 


1995 


li 


21 


26 


JURAdSll. PARK . 


MCA/Universal Home Video 
Uni Dist. Corp. 82061 


Sam Neill 
Laura Dem 


1993 


PG-13 


24.9S 


li 


14 


i 


PHILADELPHIA 


Columbia TriStar Home Video 526 1 3 


Tom Hanks 
Denzel Washington 


199} 


PC-13 


1995 


14 


to 


20 




roxviaeu odjo 


Keanu Reeves 
Dennis Hopper 


1994 


R 


19-98 


ie 
13 


18 


31 


RESEVOIR DOGS 


Live Home Video 63993 


Han/ey Kertel 
Tim Roth 






1498 


n 


8 


23 


SNOW WHITE AND THE SEVEN 
DWARFS 


Wall Disney HonTC Video 
Boena Vista Home Video 1524 


Anirnatod 


1937 


g 


26.99 


17 


11 


14 


THE LAND BEFORE TIME It : 


MCA'Unrver^i Home Video 
Uni Dist. Cotp. 82142 


Animated 


1994 


(5 


19.98 


11 


16 


55 


YANNI: LIVE AT THE ACROPOLIS A' 


BMG Video 82 1 63 




1994 


Wt 


1998 


19 


19 


73 


AMADEUS ^ 


Republic Pictures Home Vtdeo &B05 


Tom Hulce 

F. Murray Abraham 


19S4 


PG 


14-9S 


20 


15 


8 


PLAYBOY CELEBRITY CENTERFOLD: 
PAHI DAVIS 


Playtxjy Home Video 
Urn Dist. Corp. PBV077'1 


Patti Davis 


1995 


NR 


1995 


21 


27 


15 


THE BOB MARLEY STORY # 


Island Video 

PolyGram Video 4400823733 


Bob Uartey And The Wailen 


1990 


NR 


1495 


22 


28 


20 


TOMBSTONE 


Hollywood Piclufes Home Video 
Buena Vista Home Video 2S44 


Kurt Russell 
Val Kilmer 


1993 


R 


1999 


23 


17 


18 


EAGLES: HELL FREEZES OVER A 


Getfen Home Video 
Uni Dist. Corp. 39548 


Eagles 


1994 


Nft 


2498 


24 


32 


11 


PLAYBOY'S WOMEN OF COLOR 


Playboy Home Video 
Uni Dist. Corp. PBV0772 


Vanous Artists 


1995 


Mt 


19,95 


25 


33 


68 


Ai Anmu 


Walt Disney Home Video 
Buena Visia Home Video 1662 


Animated 


1992 


G 


24.99 


26 


RE-UTin 




MTV Music Television 
Sony Music Video 49645 


Animated 






12-98 


27 


23 


20 


NIRVANA: LIVE! TONIGHT! 
SOLD OUT!! A 


Geffen Home Vkleo 
UniOist. Corp. 39541 


Nirvana 






2496 


28 


20 


7 


PLAYBOY SEXY LINGERIE: 
DREAMS ll DESIRES 


Playboy Home Video 
Uni Dist. Corp. PBV0769 


Various Artists 






1995 


29 


24 


14 


DISNEY'S SING ALONG SONGS: 
CIRCLE OF LIFE 


Walt Disney Home Video 
Buena Visla Home Video 3491 


Animated 






12.99 


3D 


RE-ENTRy 


inc J icnuns in laun^acn i 1 & 


WarnerVision Entertainment 50B22"3 


Carteras, Domingo. 
Pavarotti (Mehta) 






29.98 


31 


RE-EMIRT 


DONNA SUMMER: ENDLESS SUMMER 


PolyGram Video 8006323533 


Donna Summer 


t99S 


NR 




32 


38 


10 


PENTHOUSE: PET OF THE YEAR 
PLAYOFF '94 


Penthouse Video 

WarnerVision Entertainment 50778-3 


Various Artists 


1994 


NR 


19.95 


33 


RE-ENTRT 


PENTHOUSE: PARTY WITH THE PETS 


Pent bouse Video 

WarnerVision Entertainment 50568-3 


Vanous Artists 


1994 


NR 


1995 


34 


35 


14 


GINGER LYNN ALLEN'S LINGERIE 
GAUERY: PT. 2 


Peach Htxne Video 
Uni Dist. Corp. 7004 




1994 


NR 


9.95 


3S 


29 


19 


PUYBOY: 1995 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Uni Dist. Corp. PBV0767 


Vanous Artists 






19.95 


38 


26 


2 


JOHN TESH: LIVE AT RED ROCKS 


Video Treasures 33003 


John Tesh 


1995 


NR 


1998 


37 


22 


10 


DAZED AND CONFUSED 


MCA/Univefsal Home Vtdeo 
Uni Dist. Corp. 81495 


Jason London 
Rory Cochrane 


1993 


ft 


1998 


38 


39 


18 


SAOE: LIVE CONCERT HOME VIDEO 


Epic Music Video 

Sony Music Video 19V50114 


Sade 


1994 


NR 


19.98 


39 


34 


5 


PENTHOUSE: KAMA SUTKA II 


Penthouse VKleo 

WanwrVision Entertainment 50786-3 


Various Artists 


1995 


NR 


29.95 


40 


31 


21 


THE FLINTSTONES 


MCAAJniversal Home Video 
Uni Dist. Corp. 42150 


John Goodman 
Rick Moranis 


1994 


PG 


1498 



• RIAA gold cert, 'or sales ot 50,000 units or $1 mitlicn in sales at suggested retail. ARIAA platinum cert, foe sales of 100,000 units or S2 million m sales a< suggested 
retail. # ITA goM certification for a minimum of 125.0IX} units or a dollar volume ot $9 million at retail for theatrically released prdgrams. or of at least 25,000 units and $1 
million at suggested retail tot nontheatncal titles. ITA platinum certification for a minimum sale of 250.000 units or a dollar volume of }]8 million at retail for thealncally 
released pre^trams. and of at least. 50,000 units and $? million at suggested r^il for nonttieatncal titles, H 1995. Billtxurd'BPI Communications. 
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BLOCKBUSTER 

(Continued from pcuje 51) 

tinned interest in helping fund an all-in- 
dustrj' generic advertising campaign 
that is expected to cost 10 million 
pounds ($16 million). It has been in de- 
velcpnent for a year. 

Blockbuster's all-media Entertain- 
ment Team effort has been timed to co- 
incide with the completion of Block- 
buster's conversion of 585 Ritz stores 
into Blockbuster Express stores at the 
end of April. The conversion gives the 
company a single brand name in the 
U.K. for the first time. Blockbuster, 
which now has 670 locations, plans to 
open 28 new outlets through 1995 and 
1996. Twenty-five will be superstores, 
bringing that total to 105. 

"We've got 670 stores called Block- 
buster, and we feel now we can go out 
and advertise with significant weight 
the message all about Blockbuster," 
says Tra\TS. 

Despite the chain's growing domi- 
nance, Travis believes the entire indus- 
try will benefit. "What we're trying to 
do is set the standards," he says. 
"We've now got our stores in shape." 

The Ritz changeover, three years af- 
ter the 1992 purchase, also saw the 
largest mass closure of stores in the 
U.K. when Blockbuster recently shut 
down 132 locations and laid off 240 em- 
ployees. 

As Tra\Ts explains, the stores "didn't 
fit the standards necessary for conver- 
sion. It was a case of whether capital in- 
vested would be relumefl and how they 
were impacted by other stores. There 
was also no jx^int in advertising a brand 
that couldn't deliver." 

The new Express outlets — "light, 
bright stores for the '908," he says — 
have a realigned management struc- 
ture. Before. Blockbuster district man- 
agers oversaw as many as 30 stores. 
"We didn't feel that encouraged the 
qualitj' customer service we're tr>ing to 
achieve in our stores," Tra\Ts says, "so 
we now have one business manager 
running six." 

Reporting to each business manager 
are thi'et? a.«.sLstant managej's, each as- 
signed tw'o stores. Their responsibilities 
include the recent launch of a "previ- 
ously viewed collection," old rental 
tapes, shrink-wTapped for sale with a 
quality guarantee. 

Blockbuster hopes to have 1,000 
stores in Euroi)e by year's end. This 
figure will be made more likely by the 
inking of a long-anticipated deal in Ger- 
many, where the chain intends to open 
10 stores this year. 

Tra\is reports success in Spain and 
Italy, the latter \iewed with particular 
pride since the joint venture wasn't 
thought to have much of a chance, ac- 
cording to locals. Now he wants to open 
another 15-20 locations this year with 
their Italian partner Standa. 

Elsewhere, the future of Block- 
buster's 19 Ritz stores in Austria is 
"currently being evaluated," he says. 



'GUMP' VIDEO CD 

(Contiitned fmm }Hige 51) 
tion. 

"CD-i is focused on family entertain- 
ment built around the TV set," 
Kleckner emphasizes. "More and more 
video retailers are starting to see the 
appeal of VCD, and they can't afford to 
sit around while the computer and con- 
sumer electronics stores take the lead 
in a rapidly expanding mo\ie format." 



$25 On-Pack Coupon Book* 




Good On ''Micke/s Stuff For Kids' 
PLUS All 6 Eligible Mickey Videos! 

Up To $9.50 Savings With Instant Coupons! 

• Hones Showtoons ' • Crayoio" 

• Mattel' (2 Coupons] • Johnson & Johnson* 

• Milton-Brodley'* 

V Up To $10.50 In Mail-In Rebatesl 

• On Porhcipoting Mickey Videosi** 

• Buddy L • Zebco • ColorForms 

• Zak Designs • Accessories Associates, Inc. 



Prebook: 5/23 Will Call: 6/27 NAAD: 6/30 



yf Purchase Intent Equal To Sing-Along Songs — 
Disney's Top-Selling Collection! 

V The Favorite Live-Format Sing-Along Line For 

Preschoolers — Video's Fastest Growing New Marketl 

Coupon Book Attached To Ai^ o iv.iv>v^^ . tdeos! 





Prepacks Promote 
$25 Savings! 

48-Unit Combo 
Sto<k #4928 

24-Uni» Combo 
Stock #4926 

1 2'Unit Counter Combo 
Stock #4925 



•All L^u|«ri l^k ..tf^T. ;j£>:i;i from 6/27/95 Aiowgh 9/30/95 Deloili in coupon book pocked an eligible Mickey «dooi 0*fet goocJ in U S only Void w+w« prohiitwJ 
■■ Wirtt purchoic oi iw MtduBy't Fun Songt 'Beocb Forty A) Wall D\invy World" - plui ony ortw eligible AAicL^y video (dio>«i|l 
t By moil wilti purchoic ol $10 or more of Mickey or Minnie Bockpockt or Handbags 
RINGLING BROS AND BARNUM & BM£Y and THE GdEATEST SHOW ON EARTH ore regiilerad IrodBnorls of (tingling Sn» - Barrwm i Borby ConbrnKl Shows, IrK (()ar'£)«rtl> 
Wall[>»nByHor(wVidMdillribul«lbyBu«ioViikiHoriMVidM.fiwlMrtk.CA91521.Prii^inlJ.SA. O Tlw WoJt Ditn^ Conifiany. momivtoco^ 
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PICTURE THIS 

(Continued from page 51) 

IDSA president Douglas I^venstein 
saj-s the year-okl. 2f)-meniher oi^aniza- 
tion is "mming axpeditiouslj' to make a 
decision" regarding the next partner. 
'Time is of the essence." he adds, noting 
that he expects the new agreemoit to be 
multiyear with the fee "OTie of many fac- 
tors." 

The association likefy will have more 
of a role to play than in 1995. when "our 
invoh-ement has beei passK-e," Lw^- 
stein says. Without IDSA supijort. a 
much smaller E3 in Atlanta wxhiW not 



have knocked oflf its biggest competitor, 
the Electronics Industn,' A.ssn.'s Sum- 
mer Consumer Electronics Show in 
Philadelphia. 

EIA reportedly is among the bidders 
for E3, which this year will occupy the 
entire Lj\. Convention Center. "We 
have consumed ex^ery square inch," says 
Lowenstein (375,000 square feet, to be 
exact). He has a waiting list of axhibitors 
begging to reach '\-irtually every m^jor 
buyer and distributor" expected to at- 
taid. 



Dumbest: Trade sources say we 
were too quidt to assign iiell-through sta- 
tus to New Line Heme Video's "Dumb 
And Dumber" (Billboard, April 8). In 
iact, it's rental bound, the first Jim Car- 
rey- titk> to go that route despite a $120 
million box ofBce. New Line rejwrtedly 
expects to move 500,000 tapes as of the 
June 20 street date and se\'era] milbon 
more wlien the title is repriced. What the 
correction does valklate is the trend to- 
ward rental outlined last week and the 
paucity of sell-through theatrical hits. 



Dan Gant has been promoted to \ideo 
distribution senior VP, Uni Distribu- 
tion. 

Beth Bomhurst, formerly with LIVE 
Home Video, joins MGM/UA/lIA Home 
Entertainment as market development 
VP. 

Madeleine Bo> er is promoted to VP of 
brand development, Time-Life Video & 
Tele\ision. 



Debra McClister has been appointed 
to the newly created post of senior 
VP/chief financial officer, Philips Me- 
dia. 

Tina Killoian, formerly a vkieo buyer 
for Publishers Clearing House, joins 
ABC' Vkieo as special markets account 
executive. 

John Ration and Robert Stubertrauch 

advance to the newiy created posts of 
salffi director, Eastern and Western re- 
gions, respectively, for Republic Pic- 
tures Home Vkieo. 




BORNHURST REMLEY 



Robert Ronley Is promoted to interna- 
tional marketing director, Columbia 
TriStar Home Video. 

Catherine Branscome is named to the 

new post of international distribution 
VP. GoodTimes Entertainment Inter- 
national. 

Nancy Jones is appointed business de- 
velopment VP at Orion Home Enter- 
tainment. She had been sales and mar- 
keting VP for Saban and Lire Home 
Entertainment, 

Thomas Heymann advances to new 
media VP, A&E Televiskin Networks. 
He will continue as head of A&E's 
home video acthities. 

Ronald BrunUrack is af^inted to the 
newiy created post of .senior VP of new 
technologie.s iind .sen ices. Philips Media. 

(Continued on next page) 



SHELF TALK 

(Conlinned from page 5V 

aimed at the more than 110 million 
pet owners in the U.S. 

The titles, released by Columbia 
TriStar Video, have been available 
since March 21. 

Consumers who purchase either 
tape, priced at $19.95 each, will re- 
ceive a $3 rebate from lams. If they 
buy both, they can get $8 back. The 
offer expires on March 21, 1996. 

In addition, coupons for lams pet 
food will be inserted in each cassette 
box. lams has committed to placing 
point-of-purchase materials at 
20,000 reUil locations. 

The joint promotion, a first for 
lams, also marks the first time Na- 
tional Geographic has signed with a 
packaged goods company to help 
sell videos. 



FOR THE RECORD 

MCA/lIniversal Home Video says 
"The Adventures Of Timmy The 
Tooth" is a children's adv enture se- 
ries that has nothing to do with 
dental hygiene (Billboard, April 1). 




A Billboird Tribute! 



sponsored by 
^ FUJI TAPE 



our May 20th issue, 
Billboafd pays tribute 

to Ann Daly, a 

pioneering executive 
who Qrches|;rated many 
breakthroughs for 
Disney and Ithe video 
industry worldwide. 
Her accompljshnnents 
run the gamuti, from 
championing video sell-through 
via ongoing product releases to 
innovative year-round promotional 
campaigns. As President of 
Buena Vista Home Video North 
America, she presides over the 
single largest video company in 
the world. 

Billboard's pre-VSDA issue is 
anchored around an exclusive 
profile of Ann Daly, 

• emphasizing her past 

• achievements and future goals. 
The remainder of this spotlight will 
address the marketing of children's 
video product-from strategies 
designed to reach moms to the use 
of demographic information in 
determining consumer buying-habits. 

Count on Billboard to help you get 
your product to our more than 
200,000 readers in 110 countries. 
Our power to reach decision-makers 
at retail is unparalleled. Contact 
your representative today. 

AD CLOSE: April 25 
ISSUE DATE: May 20 

Call: NY: Norm Berkowitz 

212 - 536 ■ 5016 
LA: Jodie LeVitus 

213 - 525 - 2304 
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VIDEO PEOPLE 

(Continued from preceding page) 

Tom Szwak, formerly with Block- 
buster, joins Republic Entertainment 
as senior VP of acquisitions and dev el- 
opment 

Promotions at Concorde-New Hori- 
zons: Pamela Abraiiam to senior VP 
of worldwide distribution, Tony 
Pines to director of distribution and 
administration, and Theodore Schip- 
per to director of international distri- 
bution. 

Ronald Cushey is named executive 
VP/CFO of LIVE Entertainment 

Robin Smith joins Children's Circle 
Home Video as promotions coordi- 
nator. 



Billboard, 



Michael Polls, formerly with Kraft 
General Foods, joins MCA/Universal 
Home Video as marketing director 
for family products. 

Ron Greenfield advances to creative 
services VP at Republic Entertain- 
ment Robyn Tsuboi is appointed Re- 
public Pictures Home Video product 
manager. 

Michele Jehle joins Columbia Home 
Video as VP of video sales promotion. 

Mervyn Beiget is named chief finan- 
cial officer of Rentrak. 

David Tithof, formerly with Rank 
Video Services America, joins FoxVi- 



FOR WEEK ENDING APRIL 15, 1995 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 

Ldbel, Distributing Label, Catalog Number 


•61 

Is 
SS 


w 








it it if No. ^ ir it it 






1 


1 


5 


THE LION KING 

Walt Dijrey Hrj-Tip Videu''Buf>ia V'sta Home VitJeo 2977 


1994 


7599 


2 


4 


13 


DISNEVS SING ALONG SONGS: CIRCLE OF UFE 

UUalt r .- Mnma V/iHon/R i lona Uicta Unmo ViMen ^AQI 
TVflll i'- ' ^. p nOTlc V lOtftJV DLiCiltf Vl^ld nu'lrc VIUcu 0**3*l 


1994 


1799 


3 


2 


23 


SNOW WHITE AND THE SEVEN DWARFS 

wan L-.> ^l nOnic VIUcCVDUcnd VlSvfl rTOfTlC VIUBQ 


1937 


26.99 


4 


6 


13 


THE LAND BEFORE TIME II 

wiU'VuniveiMi Mome vioeo/uni i/isi. o^vtc 


1994 


199! 


5 


5 


7 


BEAVIS li BUTT-HEAD: WORK SUCKS! C 

MTV Music Televiiiorv'Sony Music Video 49615 


I99i 


K9S 


t 


3 


7 


BEAVIS t BUTT-HEAD: THERE GOES THE NEIGHBORHOOD 

MTV Music Tb I'.ii =n Ss-i, Music VidKi 49616 


I99S 


14.9i 


7 


8 


11 


A TROU IN CENTRAL PARK 

Warner Home Video 16100 


1994 


19.99 


i 


7 


7 


GARGOYLES, THE MOVIE 

Walt 0 sney Home vmetfBuena Visla Home Video 3936 


1994 


1999 


1 


10 


7 


BARNEY: FAMILIES ARE SPECIAL 

Barney Home Videc/The Lyons Group 2004 


1995 


14.95 


10 


9 


79 


ALADDIN 

Walt Drsney Home VideorBuena Vista Home Video 1662 


1997 


74,99 


11 


17 


53 


THE FOX AND THE HOUND 

Wall Dunev Home VideiVBuena Vista Home Video 2141 


19il 


74.99 


12 


11 


11 


THE BRAVE FROG 

Hemdale Home Video 7098 


19t9 


14.95 


13 


24 


438 


DUMBO* 

Walt Cisney Home VkKo/Buena visia Home Video 24 


1941 


2499 


14 


14 


27 


MARV-KATE t ASHLEY OLSEN: LOGICAL 1 RANCH A> 

Dualstar ViderVBMG Kid2 30051-3 


1994 


12.91 


IS 


K-Eimir 


PINOCCHIO « 

Walt Disney Home ViderVBuena Vista Home Video 239 


1940 


2499 


16 


16 


1 13 


FANTASIA 

Walt Dim ey Home Video/Buena Vista Horw Video 1 132 


1910 


24.99 


17 


13 


45 


THE RETURN OF JAFAR 

Walt D-srey Home Video/Buena Vista Home Video 2237 


1994 


22.99 


11 


M-EXniT 


THUMBELINA 

Warner Home Video 24000 


1991 


2496 


U 


12 


5 


MR. BUMPVS KARAOKE CAFE 

ABC Video 42081 


1995 


1795 


20 


IS 


33 


BARNEY: LIVE IN NEW YORK CPrV 

Bar-ey Home Videc/The Lyons GrouD 20O2 


1994 


1999 


21 


NEW^ 


KEROPPI: ROBIN HOOD 

Tamil , Horrye Enlertainment/Live Home Video 27575 


1995 


1298 


22 


NCW^ 


HELLO KITTY: CINDERELLA 

Fami . Horrie Enteilainment/Live Home Video 27573 


1995 


1791 


23 


23 


27 


MARY-KATE 1, ASHLEY OLSEN: THORN MANSION A' 

Dualstar VideorSMG Kid; 30050-3 


1994 


1798 


24 


NIW^ 


HELLO KITTY: SNOW WHITE 

^aml y Home EntenainmenlLive Home Video 27574 


1995 


1298 


25 


NEW^ 


REN li STIMPY: INCREDIBLY STUPID STORIES 

Nicl<etoleon y'l-j.jn ; n-, Wonder 49251 


199S 


14.98 



dec as manager of manufacturing 
services. 

Shani Davis joins the Video Software 
Dealers Assn. as membership director. 
Cynthia Citron joins as PR manager. 

Home entertainment veteran Sey- 
mour "Cy" Leslie, chairman of the 
Leslie Group in New York, joins the 
board of Central Park Media, which 
distributes Japanese aniroation. Les- 
lie created MGM Home Entertain- 
ment in 1982. after heading CBS 
Video Enterprises. 

Michelle Russo has been appointed 
marketing manager for WamerVi- 
sion Entertainment. 

Billy Northup advances to director 
of national accounts for PolyGram 
Video. Tom Gallagher becomes 
Northeast region area director. 

Richard Mendelsohn is named Mid- 
west regional sales director for PM 
Entertainment. 



newsline... 

PLAYBOY HOME VIDEO won't be casting PlajTnates for its next "Couples" 
video. The company is conducting a national search for real couples who are 
willing to act out their favorite fant^ies for the yet-to-be-titled video, which 
will be available at retail in August 

"SATURDAY NIGHT LIVE" cast member-tumed-movie actor David Spade will 
be the featured entertainment at the Video Software Dealers Assn. Homer 
Awards banquet May 24 in Dallas. VSDA has nominated "Four Weddings And 
A Funeral," "Jurassic Park," 'The Lion King," "Schindler's List," and 
"Speed" as Video Of The Year and will hand out trophies in 11 other catego- 
ries. 

THIRTEEN TRADE organizations, including the National Assn. of Recording 
Merchandisers, the Recording Industry Assn. of America, and VSDA, are su- 
ing a Cincinnati prosecutor and sheriff. The action, filed March 20 in U.S. Dis- 
trict Court for Southern Ohio, claims a Barnes & Noble Bookstore in Cincin- 
nati was "unconstitutionally threatened" by both officials for selling and 
displaying Playboy Magazine. The prosecutor claims the store is violating sev- 
eral of Ohio's harmfiil-to-niinors statutes. 

BUENA VISTA Home Video is extending pay-per-view windows for three Mira- 
max titles. "Heavenly Creatures," due in .stores May 23, won't have a PPV slot 
for 101 days foUowing cassette release; "Camilla," scheduled for a summer re- 
lease, for 120 days; and "Ready To Wear," also a summer release, for 60 days. 



Billboard. 



♦ ITA gold certification for a minimum of 125,000 units Of a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million at sug^ted retail for 
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units ot a dollar 
volume of $18 millKxi at retail for theatrically released prcsrams, and of at least, 50.000 units and 
$2 million at suggested retail for nontheatrical titles. £ 1995. Billt»ar(VBPt Communications. 
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daplM fran a iiatioful sanplt of nbl 
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5,- 

S| 
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1 THIS WE 


ui 


Z 

Ot- 

s5 


TFTLE 

Program Supplier, Catalog Number 
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RECREATIONAL SPORTS . 




HEALTH AND FITNESS- 










* * NO. 1 * * 












* ♦ NO. 1 ♦ ♦ 




1 


1 


9 


NBA SUPER SLAMS 2 

Fo.Virl^^i ■:.•"aS^Fo»:l 8198 


1498 




1 


1 


11 


YOUR PERSONAL BEST WITH ELLE 
MACPHERSON B jena Viita -Hone Video 3851 


1999 


2 


2 


5 


SAN FRANCISCO 49 ERS: SUPER BOWL XXiX 
CHAMPIONS PolyGram Vidni 8006368953 


mi 




2 


9 


3 


KATHY SMITH: POWER STEP WORKOUT 

WamerVision Entenainment 50902-3 


19.95 


3 


S 


95 


MICHAEL JORDAN: AIR TIME 

FonVideo (CBSiFox) 5770 


1991 




3 


4 


27 


KATHY SMITH'S NEW YOGA 

WarnerVision Entertainment 50570-3 


19.95 


4 


6 


5 


NBA BELOW THE RIM 

FoxVideo (CBS/Fo«) 8188 


1498 




4 


3 


19 


KATHY IRELAND: TOTAL FFTNESS VIDEO 

UAV Entertainment 1994 


19.99 


5 


S 


11 


NFL 100 GREATEST FOLLIES 

PolyGram Video 8006326733 


1995 




5 


2 


19 


ALI MACGRAW'S YOGA MIND I. BODY 

Warner Home Video 35826 


19.98 


S 


3 


9 


SHAQUILLE O'NEAU LARGER THAN UFE 

FoiVideo(CBS/Fo«)8179 


1998 




S 


10 


51 


YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


19.98 


7 


12 


45 


NBA GUTS 8, GLORY 

FonViOeo (CBS/Fox) 5981 


1498 




7 


8 


7 


REEBOK AEROSTEP 

PotyGram Video 8006330553 


19.95 


8 


4 


25 


75 SEASONS: 75 TH ANNIVERSARY OF 

THE NFL* PolyGrarii Video 8006319053 


19.95 




8 


11 


139 


ABS OF STEEL 2 WITH TAMILEE WEBB 

WamerVision Entenainment 133 


9.95 


9 


9 


19 


LESLIE NIELSEN'S BAD GOLF MY WAY* 

PolyGram Video 8006331 1 53 


19.95 




9 


6 


155 


ABS OF STEEL WITH TAMILEE WEBB 

WamerVision Entertainment 132 


995 


10 


10 


17 


NBA REWIND: THE FUNNIEST t FINEST PLAYS 

FoKVideo li-.J:. . 81._^ 


1498 




10 


RE-Dnnv 


JANE FONDA'S COMPLETE WORKOUT 

WamerVision Entertainment 55006-3 


1998 


11 


19 


63 


NFL ROCKS-EXTREME FOOTBALL 

PolyGram Video 4400876853 


19.95 




11 


IS 


17 


REEBOK WINNING BODY WORKOUT 

PolyGram Video 8006330553 


1995 


12 


7 


47 


100 GREATEST NFL TOUCHDOWNS 

PolyGram Video 44Q0876793 


14.95 




12 


IC-SflDY 


BUNS OF STEEL 3 WITH TAMILEE WEBB 

WamerVision Entertainment 131 


995 


13 


14 


264 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVideo (CBS/Foxl 2173 


1958 




13 


5 


65 


CINDY CRAWFOROmiE NEXT CHALLENGE 

GoodTimes Home Video 05-7100 


1999 


14 


K-oniff 


MICHAEL JORDAN'S PLAYGROUND 

Fr., .j ii1.,r, (CBS/Fox) 2858 


1998 




14 


13 


17 


MEN OF STEEL: ABS OF STEEL 

WamerVision Entertainment 185 


1495 


IS 


16 


69 


BAD GOLF MADE EASIER 

ABC Video 45003 


19 98 




15 


12 


119 


STEP REEBOK: THE VIDEO 

PolyGram Video 4400847853 


2995 


16 


13 


45 


WHEN IT WAS A GAME 2 

HBO Home Video 90843 


14.98 




IS 


NEW^ 


ABS, CHEST 1 LEGS OF STEEL 2000 

WamerVision Entertainment 51312-3 


29.95 


17 


15 


23 


BEST OF ABC'S MONDAY NIGHT FOOTBALL 

PolyGram Vrfeo 8006319073 


1995 




17 


7 


13 


LUCKY VANOUS: ULTIMATE FAT-BURNING 
WORKOUT FoxVideo (CBS/Foxl 8208 


1498 


18 


K-am 


NBA SUPERSTARS 3 

FoxVideo (CBS^Fox) 5990 


14.98 




18 


14 


7 


BUNS t ABS OF STEEL 2000 

WamerVision Entertainment 51309-3 


1495 


19 


17 


71 


SHAQ ATTACK: IN YOUR FACE 

PsriKje Video 530 


19.98 




19 


20 


3 


DIXIE CARTER'S YOGA FOR YOU 

Uni Dist Corp. 82096 


1998 


20 




THE NFL'S 15 GREATEST COMEBACKS 

PolyG'ar- Video 4400876873 


14.95 




20 


18 


5 


MARY TYLER MOORE: BODY SCULPTING 

GoodTimes Home Video 


1995 



^ ITA gold certification for sale of 125,000 units or a dollar volume of S9 million at retail tor Itieatrically rele«sed programs, 25,000 untts and SI million at sug- 
gested retail lor nonttieatncaf tiltes. O ITA platinum certilication tor talc ol 250,000 units or a dollar volun>e of tl8 million at retail for theatrKally released pro- 
grams, or 50,000 units or $2 million at suggested retail for nontfieatrtcal titles. iC1995, Billboard/SPI Communications. 
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Consider... 



Hearing Ted lUrner discuss tlie future 
of liome entertainment. 



Discussing "101 Ways to Maice More 
niloney" widi lUcli Tliorwood. 

Meeting Danny Giover and liundreds of 
otiier ceiebrities. 



• Networlcing witli 12,000 of your peers 
in tlie video industrin 

• Meeting witti top studio executives. 

• Previewing VSDA/Laennec Wtoricsiiops 
witti Carter Sciieliing. 

Whatever your reasons, tnake plans to 

to Dallas IVlay 21-24. 
For more information call: 1 -800-955-VSDA 

The 14th Annual VSDA Home Video 
Entertainment Convention 
May 21-24, 1995, DaUas Texas 
(818) 385-1500 

VIDEO 
SOFTWARE 
DEALERS 
ASSOCIATION 




Learning about the latest technology 
from Bruce Apar, Editor, Video 
Business. 




Pro Audio 





Ciani Composes A Life Around Music 

Keyboardist Forges A Multifaceted Career 



Bogged Down At The Plant Noted producer Jerry Harrison got Bogmania 
recently when he hoted up at the Plant in Sausalito. Calif., with Arista's Bogmen. 
Shown standing, from left, are band member Billy Ryan: engineer Carl Derfler; 
band members Mark Wike and P.J. O'Connor; engineer Dan Chase. Seated, from 
left, are band member Brendon Ryan; Harrison; Arista A&R VP Lonn Friend; band 
member Bill Campion; and Shannon Munson, BMG college marketing rep. 



AUDIO mcK 



I BY PAUL VERNA 



NEW YORK 

Zero hour recording act Shallow was at Red House Recording Studios 
co-producing its upcoming project with E J. Rose behind the board . . . Pro- 
ducer John Agnello was at the Magic Shop working with Revolution recording 
artiste Truly. Agnello engineered, and band member Robert Roth co-produ- 
ced. Tracks were recorded through the Tascam M3700 console and onto a 24- 
track ADAT setup . . . Producer Mary Jane Leuch was at Baby Monster Stu- 
dios finishing work on an upcoming release by Mary Allen Childs. The project, 
which will be released on XI Records, was engineered by Tom Lest«r . . . Pro- 
ducer/engineer Cynthia Daniels was at Mastersound Studios recording and 
mixing the special-edition cast album for "Call Me Madam" with Tyne Daly, 
which will be released on DRG Records. 

LOS ANGELES 

Studio 56 hosted Johnny Gill, who was tracking his upcoming release with 
producer Dinky Bingham. Tom Ilerzer engineered the sessions behind the 
Neve VR60 with FIjing Faders. Gene Lo assisted . . . East West recording art- 
ist For Love Not Lisa was at Sound Chamber Recorders mixing its upcoming 
albtun with producer/engineer Steven Haigler . . . Rio recording arUsts the 
Hellecasters were at Trax Recording Studios working on their sophomore re- 
lease. Label head Michael "Wool Hat" Nesmith produced the sessions, while 
Michael McDonald engineered . . . Elektra recording group Kyuss was at 
Studio City Recording Studios tracking its upcoming release. Chris Goss pro- 
duced the sessions, and Joe Barresi engineered behind the Neve 8028. Billy 
Bowers assisted . . . Walden II Recording played host to Coyote recording art- 
ist Arnold McCullers« who was mixing his upcoming single, "Soul Searchin'," 
which features Bonnie Raitt on backgi-ound vocals. Dana Walden produced 
the sessions, while Frank Roszak and Justin Walden engineered. 

NASHVILLE 

GrAMMY-WTNNING producer Jerry Douglas has been busy at the Sound 
Emporium overseeing the upcoming release from Sugar Hill's the Nashville 
Bluegrass Band . . . BN A recording artist Lorrie Morgan was at Sound Stage 
Studios working with producer James Stroud on her upcoming release. John 
Guess engineered the sessions behind the 56-input SSL G Series console, with 
Derek Bason assisting. 

OTHER LOCATIONS 

Tommy boy recording group Naughty By Nature was at Marion Record- 
ing Studios in Falniew, N.J.. putting finishing touches on its new release, 
"Poverty's Parade." Sessions were produced by David Bellochio . . . Maverick 
recording act Def Tone was at Bad Animals in Seattle working on its upcoming 
release with producer Terry Date. Urich Wild engineered with the assistance 
of Tom Smurdon . . . MCA recording artists 1.0 were at Dopplcr Recording 
Studios in Atlanta tracking vocaLs for an ufx-oming project. Alex Richbourg 
and Gerald Le\'ert produced the sessions, with Blake Eisman engineering. 
Assisting was Alex Lowe. 

Please send material for Audio Track to Peter Cwwiw, Billboard, U9 Music 
Square W.. Nashville, Tenn, 37203; fax: 615-320-Om. 



Suzanne Ciani is a music producer 
in the total sense of the term. 

Since age 7, she has immersed 
herself in \irtually every facet of mu- 
sic making, from composition to 
sound design to film 
scoring to studio 
production and engi- 
neering. If one had 
to summarize her ca- 
reer in a few words, 
electronic music pio- 
neer, label entrepre- 
neur, new age syn- 
thesist, and sound- 
effects wizard are a 
few of the descrip- 
tions that would ap- 



PRO 
FILE 



ply. 

Such is Ciani's devotion to her 
craft that, when she decided to get 
married last year, she made sure the 
recording sessions for her latest al- 
bum took precedence over the wed- 
ding. In fact, the ceremony took 



place at Capri Digital Studios in Ca- 
pri, Italy, where Ciani had just fin- 
ished her latest album. 

"Joe and I would have been mar- 
ried earUer, but I just couldn't," says 
Ciani, referring to her husband, en- 
tertainment attorney Joe Anderson. 
"He finally real- 
ized that until the 
album was done 
there wouldn't be 
any marriage. 
The album was 
finished at mid- 
night Saturday, 
and we were 
married Sunday ciani 
morning." 

It is appropriate that the wedding 
occurred in Italy, a land Ciani consid- 
ers her spiritual home ("That's 
where I want to live, eventually," she 
says). But for now, Ciani dwells in a 
Bay area cabin overlooking the Pa- 
cific Ocean — a far cry from the bus- 
tle of New York, where Ciani thrived 
for 18 years. 




"It's a wonderful change for me 
because I've always enjoyed working 
at home, but in New York I had an 
outjiide studio. Now I've traded all of 
that for this wonderful environ- 
ment," Ciani says of her home studio. 
"I have a picture window that looks 
out over the ocean. It's just the best. 
I sit here and I play the piano and I 
watch the waves coming in, and 
there's a certain musicality of na- 
ture — the birds flying, the trees 
bending. It's an inspiration, and it's 
peaceful, and I enjoy being here 
alone, so I get a lot of work done." 

Ciani's studio gear — some of 
which also goes on the road with 
her — includes a Yamaha Disclavier 
grand piano; a Yamaha Clavinova 
CLP-760; Korg, Roland, E-mu, Ale- 
sis, and Yamaha synthesizers; Mac- 
intosh computers, external hard 
drives, and Syquest storage units; 
Opcode, Mark of the Unicom, Digi- • 
design, and Encore Music Printing 
software; Opcode and Mark of the 
(Continued on next page) 



Merger Gives Allied Digital A Boost 

CD, Cassette Replicator Gains New Profits 



I BY DON JEFFREY 



NEW YORK— Allied Digital Technolo- 
gies Corp., a replicator of CDs, CD- 
ROMs, and audio- and videocassettes, 
has is.sued a pro-forma financial report 
showing significant gains in sales and 
profits from the murgei* of HMG Digital 
Technologies and Allied Film & Video. 

For the six months that ended Jan. 
31, Detroit-based Allied reports that 
sales jumped 19% to $86.9 million from 
$72.9 million in the same period the 
year before. Net income rose 144% to 
$1.93 million from $788,000. Earnings 
per share climbed to 14 cents from 6 
cents. 

These figures were computed on a 
pro-forma basis, which assumes that 
the two companies had been fully 
merged for both of those financial peri- 



ods. Actually, the merger, which in- 
volved a cash-free exchange of stock, 
did not take effect until Jan. 11. 

A spokesman says Allied is adding 
55,000 square feet to its CD- and audio- 
replicaUon facility in Hauppauge, N.Y., 
and expects to expand CD and CD- 
ROM capacity to 50 million optical 
discs per year from 32 million now. It 
also plans to increase its audiocassette 
capacity by 10^ . 

As part of its consolidation. Allied 
has relocated most of its \ideocassette 
manufacturing capability from Hau[>- 
pauge to a larger plant near KnoxviUe, 
Tenn. 

In a prepared statement, James A. 
Merkle, Allied president^CEO, says. 



"We have been successful in combining 
our national sales forces under Don 
Olesen, formerly president of HMG 
and now president of the national sales 
division of Allied . . . into a unified 
group that provides us with greater ef- 
ficiency' and economy." 

Two of AUied's major clients are Po- 
lyGram and BerteLsinaim Masic Group. 

In addition to providing manufactur- 
ing and fulfillment services to replica- 
tion clients, Allied has contracts with 
advertising agencies, processing and 
duplicating film and offering post-pro- 
duction services. 

At press time, the company's stock 
was trading at $5.25 a share on the 
American Stock Exchange. 



FOR THE RECORD 

A stop,' in the March 18 L^ue in- 
correctly stated that the Sony Super 
Bit Mapping sy-stan demonstrated 
at the Paris Audio Engineering So- 
ciety Convention was a brand-new 
formulation. It was actually Version 
2.2, which has been in use for some 
time. 

Further, the stor>' erroneously 
noted that mastering engineer Bob 
Lufhvig of Gateway Mastering Stu- 
dios endorsed Super Bit Mapping. 
Although Ludvvig attended AES as 
Sony's guest, he did not endorse 
SBM or any other bit-reduction sy-s- 
tem. Ludwig uses SBM among sev- 
eral other mlithering-'noise-shaping 
schemes to convert 20-bit masters 
to the current 16-bit playback 
standard. 




Bad Brain Storm. Maverick recording artists the Bad Brains cut their n>ost recent 
project with producer Ric Ocasek {of Cars fame) at Maverick's studios in Los 
Angeles, Shown, from left, are Bad Brains bassist Darryl Jenifer. Ocasek, Maverick 
director of A&R Guy Oseary, Bad Brains vocalist HR, guitarist Dr. Know, Maverick 
VP Abbey Konowitch, and Bad Brains drummer Earl Hudson. 
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STUDIO ACTION 

PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING APRIL 8, 1995) 





HfiT inn 


R&B 


rniiNTRY 


ri IIR PLAY 


RAP 


TITLE 
ArtisV 
Producef 
(Label) 


TAKE A BOW 

Madonna/ 

Babyface 

Madonna 

(Mavefick/Sira/ 

Wamer Bros.) 


THIS IS HOW 
WE DO IT 
Montell Jordan/ 
0. Pierce. 
M. Jordan 
(PMP/RAL) 


THINKIN' ABOUT 
YOU 

Trisha Yearwood/ 
G. Fundls 
(MCA) 


ATOMIC 
Blond ie/ 
M. Chapman 
(Brilliant/Chrysalis) 


DEAR MAMA 

2Pac/ 
T. Pizarro 
(Interscope) 


RECORDING 
STUDIO(S) 


MUSIC GRINDER 
(Los Angeles) 
Brad Gilderinafl 
Eric Fisher 


ECHO SOUND 
(Los Angeles) 
Bob Morse 


SOUND EMPORIUM 

(Nashville) 
Dsve Sinko 


POWER STATION 
(New York) 
David Tickle 


ENCORE 
(Burbank, CA) 
Tony Pizarro 


RECORDING 
CONSOLE(S) 


SSL6072E/G 


Trident Vector MKII 


Neve 8128 


Neve 8068 


SSL4000G 


MULTITRACK/ 
2-TRACK 
RECOROER(S) 
[Noise reduction] 


StuderASOOMKIII 


Sony/MCI JH 24 


MHsubtshiX-850 


Studer 800 


Studer A827 


STUDIO 
MONITOR(S) 


Custofn Bj'Amps 
Yamaha NSIO 


Custom Echo Sound 


Westtake BBSM 5 


Big Red 


AufKD^rWT 

Yamaha NSIO 


MASTER TAPE 


AmnM 494 


Ampcx 499 


AfTipex 467 


Ampex 456 


Ampex 499 


mlA UUVVn 

STUDIO(S) 
Engineers(s) 


(Los Angeles) 
Jon Gass 


(Los Angeles) 
Bob Morse 


(Nashville) 
Chuck Air^ 


VA unTucp<c 
HOUSE 
(New York) 
Armand Van Helden 


(Los Aneeles) 
PaidAmoM 




dOU ouuu 

with Ultlmatian 


inocfii veciDi nnn ii 


HmiP Up fin witfi 
iicVc vnou mm 

Flying Faders 




eci WtfWK 
mK. ouwu 


MULTITRACK/ 
2-TRACK- 
RECORDER(S) 
(Notse reduction) 


StuderA820 


Sony/MCI JH 24 


Mitstibiishi X-880 


Macintosh Computer 
with Sample Cell 
and Shjdio Vision 


SiiidirA827 


STUDIO 
MONITOR(S) 


Augsperger 


Custom Echo Sound 


WesHake 


Tannoy PBM 8 


Augsperger 


MASTER TAPE 


Anipe>499 


Ampex 499 


Ampex 467 


DAT 


Ampex 499 


MASTERING 

(ALBUM) 

Engineer 


STERLING SOUND 
Ted Jensen 


BERNIE GRUNDMAN 
Chris Bellman 


GEORGETOWN 
MASTERS 
Denny Puicell 


HIT FACTORY 
Chris Gehringer 


BERNIE GRUNDMAN 
Brian Gardner 


PRIMARY CD 
REPLICATOR 
(ALBUM) 


WEA 

Manuufacuring 


PMDC 


Uni 

ManufKturing 


EMI 

Manufacturing 


WEA 

Manufacturing 


PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 


WU 

Manufacturing 


PDO 


Uni 

Manufacturing 


EMI 

Manufacturing 


WEA 

Manufacturing 



EUROSOUNDS 



O 199S. Billt>oard/BPI Communlcalions, Hot 100. R&B & Country appear in ttiis feature each time: Album Rocti. Modern Rocli. Rap. Adult 
Contemporary & Dance appear in rotation 



A column by Zenon Schoepe on the European pro audio industry. 

FINLAND 

Monitor manufacturer Genelec has won the president's award for 
excellent export achievements. The award was presented to Genelec managing 
director Ilpo Martikainen, technical director Topi Partanen, and flnancial 
director Ritva Leinonen by Finnish president Martti Ahtisaari in recogni- 
tion of the company's increase in exports during the last five years, its commits 
ment to research and development, and its distinctive marketing methods. 
Genelec exports 95% of its production to 60 countries. 

SWEDEN 

Independent television company TV4 has onieiwl three Calrec T 
Series digitally controlled analog desks for its new Broadcast Centre in 
Stockholm. 

"It's a slow process of educating users," says Calrec sales manager Kevin 
Jeffkyns of the adoption of digitally controlled analog in broadcast circles. 
The fact that we now have T Series desks installed for potential customers 
to actually see working" has benefited business, he adds. 



SUZANNE CIANI COMPOSES A LIFE AROUND MUSIC 

(Continued from preceding page) 



Unicom MIDI interfaces; four Ya- 
maha DMP-7 mixers and a Mackie 
16-8 lioard; Lexicon, Yamaha, Even- 
tide, dBX, and Drawmer signal pro- 
cessors; Sony Pro-DAT, Alesis 
ADAT, Nakamichi audiocassette, 
and hard-disc recorders; Yamaha 
monitors; a Sony video projector and 
JVC VHS and '/.-inch video decks; a 
Neumann U-87 microphone; and the 
Time Stream Visual Conductor, 
which emits an LED pattern similar 
to a conductor's wand based on a 
MIDI signal, facilitating overdubs in 
material with shifting tempi 

Ciani says she has "a big pile of 
gear that needs to be recycled, which 
I usually send to my high school." 
That pile does not include the Buchla 
synthesizer and the Prophet 5, the 
only pieces of "obsolete" equipment 
Ciani has decided to keep. 

The Buchla is especially dear to 
CianL She happened upon the pecu- 
liar, keyboardless synthesizer while 
studying for her master's degree in 
music composition at University of 
California at Berkeley. Invented by 
electronic music pioneer Don 
Buchla, the instrument worked on 
the principle of controlled voltage — 
the basis for the early analog synthe- 
sizer. 

After graduating from Berkeley in 
1968, Ciani went to work for Buchla 
and "became completely taken over 
by the possibility of this new instru- 
ment," she .says. "Unlike other per- 
ceptions of this type of mtisic, Don 
and I saw it as a performance instru- 
ment It was a modular system, very 
compact, unlike the Moog, which was 
kind of huge. And to perform, you 
would prepare this choreography of 
sliding and repatching and turning 
knobs and dials. There was no con- 
ventional keyboard associated with 
it 

"For the 10 years that I devoted 
myself to that instrument," contin- 
ues Ciani, "I did not play conven- 
tional keyboards. When I finally 
moved to New York, the instrument 
was so delicate, and it was so much 
a part of me, that when it broke 
down and I couldn't get it fixed, I 
would have nearly a nervous break- 
down. I mean, I lived with this thing, 
it was always on. It was like another 
person." 



Once in New York, Ciani used the 
Buchla as the centerpiece of a pro- 
duction company, Ciani/Musica, that 
specialized in music and sound ef- 
fects for advertising. Working at a 
pace of 50 sessions per week, Ciani 
designed sound for such m^or cli- 
ents as Lincoln/Mercury, American 
Express, General Electric, Atari, 
General Motors, Columbia Pictures, 
and Coca-Cola. In fact, one of her 
most famous audio creations was the 
sound of a Coke bottle popping and 
pouring, which she simi^ated on the 
Buchla. 

Despite her busy schedule, Ciani 
found time to score such acclaimed 
films as "The Incredible Shrinking 
Woman" (starring Lily Tomlin) and 
the Petrie sisters' "Mother Teresa." 
Ciani also created a sound library for 
the ABC-TV soap opera "One Life 
To Live." 

She also nlade room in her life for 
a recording career. She cut her first 
album in the early '80s and searched 
in vain for a U.S. label deal. Fortu- 
nately, the Victor Co. of Japan was 
more receptive and issued the rec- 
ord, "Seven Waves," in Japan only (it 
was later picked up by Private Music 
in the U.S.). 

In 1986, Ciani landed a contract in 
the States with RCA Her first and 
only release for the label was "The 
Velocity Of Love" album, the title 
track of which remains her most re- 
quested composition. 

The following year, Ciani began a 
recording association with Private 
Music that would yield five albums in 
as many years and establish her as 
a leading new age keyboardist 

After leaving Private Music in 
1992, Ciani established her own la- 
bel. Seventh Wave, which she now 
operates with Anderson. The debut 
release on Seventh Wave was Ciani's 
"Dream Suite" album, issued last 
fall. 

With her home studio as the nu- 
cleus for her creative endeavors, 
Ciani plans to continue recording, 
touring, and scoring films. "Now that 
I've extricated myself from New 
York and I have more control over 
my time, I can take on a bigger proj- 
ect with a bigger span," she says. 

It's hard to imagine a bigger span 
than the arc of Ciani's career so far. 



More Studios 
GO GOLD ON Ampex 

THAN ON ALL OTHER TAPES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERING 

AapaStamSng Media Qirfmliai m Bnadtiay. M.i.22-OZB3 feiavn* Oly. a/j/oram MOM • («5)367-3«» 
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Call Jaff Serrette NY State - 212-536-5174 
Billboard Clasalfled •1515 Broadway 
Naw York, NY 10036 

FAX YOUR AD 
212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Regular CISMlflMj: $5.20 p*r word, minimum ordw: $105.00 
DISPLAY CLASSIFIED: 
1'-1IM<M $140.00 PER 

1'-3I««1M 134.00 PER 

1"-13luuM 127.00 PER 

1--2«la«n« 119.00 PER 

r.S2iuu«« REVERSE ADVERTISEMENTS: $13.75 M OO PER 
POSmON WANTED: $70.00 PER COLUMN INCH 
BOX NUMBER: $2a00mAI>K> HEIP WANTED: laSA) PER INCH 
CLASSIFIED ADVERT1SMQ IS NON-CO«NMSSIONABl£ 



••REAL ESTATE TO THE STARS^* 
For Roal Estato Information call Laura Rtvchun 
In NY (212) 536-5173 

Real Estata To Tha Stars 

$70.00 per Inch 



SERVICES 



SERVICES 



SERVICES 



MASTERING 

— REPtlCAIION 
PKINIING 

lOIAL PACKAGING 
GPAPHIC DESIGN STUDIO 

POSTERS 

PERSONALIZED EXPERT SERVICE 



c5 



330 WEST 5ATH SI NEW YORK NY 10019 



COMPLrE CD AND CASSETTE 



The Power 
ol Excellence 

212 -333-5953 



Music Media International 



"Manufacturing The Nations 
Leading Compact Disc & Cassettes" 

1-800-977-DISC 

Nashville Fax 615-377-9010 



■UNKWEtKOSSORKS 




CiR For FfM Catalog 

(800) 355-4400 >• 



NI «tlM IIU IlllllHi t 




PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



AUOOCASOm HANGS 

IHUn. -12«Mln. 



I PUM, 

MAXIU. XL II 
HIGH BIAS 



a BASF AMPEX 

,A'juii:'j.z,: 



3M 



^aTDK 



maxell 





SONY 











=iLir= 



CALL FOR ^ 
OUR FREE 4 

CATALOG rn 



ON CASSETTi PRINTING PRINTED LABELS S, J-CAROS - SHRMK WRAPPHG 



764 5lh Avenue, Brooklyn, New York 11232 ^ 



In New Ybrk Telephone: {718| 369-8273 
24 Hour Fox: (718) 369-8275 



TOLL FREE 1-800-538-2336 



jcz <z> cr> 



woo - t VIMTTM. L^'S' 



METAL PARTS - LACQUER AtASTER 

TWO COLOR LABELS 

WHtTE JACKETS W/HOLE 

WHTTE INNER Sl£EVE 

TEST PRESSINGS • SHRINK WRAP 



SOO - 7-" WMVI. ^S'S 6599.00 

MASTERINC - PROCESSING • TESTS ' 2-COLOR LABELS 

WHITE SLEEVE - QUICK TURN AROUND REORDER S269.00 



Rainbe Records and Cassettes 

I7i8 Brrktlty iirtti. iinij Honiij, U Km ■ |5I0| 8;i-M76 • la. |1I0) 8;B-876i 




COMPACT DISCS • 95C EACH 



tSJk Irom your CD. rwdy iii ia iai and labj poMMvw) mjnlmMn 1000 
GimpUa CD old CaiMlti PackogM AvoiUil* in quantHio o( 250/500/1000 

1-800-874-4174 

CAUFORAQOOTE 
Di^ld MoiMHng SydMia • DigM Audio DupCoalion • Carputw Cn^iia 

NATIONAL TAPtfpISC 

1110-48lh Avwiua l«>fth • NashvWa. TIT?7208 



I 



EaRDP «DISK^LTD^ lUIORH UlllH.US 



as low as 



Bulk CD's 
750 



Frain yeur CD 
Muter S labil Kin. 



Hh a/u auke retail-radf, Ml-a>ltr CO, Cauattt S Kii|rf IP paektgtM 
inelaiiag miittring, inphict Iti/aiit, pifmttiaQ, film work S fri«tiiif. 

CALL FOR OUR CATALOG! 

m 800-455-8555 



75 Vanck Street, New York MY 10013 ■ FAX 966-04S6 



f*' ?^•J- 




CAL[TOLL FREE!: 



1-800-APD-DISC 

1 BOO 273 3472 APB spahtt CB i :3ssene 
pivdiutsn wo;r« Lickis rhrtnj ccnr design 
wanhc]SLX L-)d st::%g? Oar cytrti en M§ jn 
tm tmi i MUj jwnwlM^ dil loiiy for yvti: 
irec Ktunifr md aUiimt 




^ininfiiwimiBii^ 




CALL TOLL-FREE 

1-800-527-9225J 

FOR A FREE 
BROCHURE 



PROMOTION 

National promotion, distribution and 
marketirig of the highest caliber. In 
business 25-1- years. 
RCf RECOROS, INC. 

4721 Trousdale Dr. Nashville. TN 37220 
(615)833-2052 ■ Fax (615)833-2101 
1(800)737-9752 



CUSTOM COMPACT DISCS 

Affordable single copy CDs starling at 
S35. Write, call or fax lor inlormation. 
46 PRODUCTIONS 

42W557 Hawk Circle. SI Charles, IL 60175 
TEL (8001 850 5423 
FAX (800) 203 1725 




Ffi££ CATALOGUE of SPECIAL QUOTE. CAU 
AUGNED AUDIO 1 - 800 . 869 . 6561 
or 718 . 788 . 6969 MX 718 ■ 499 . 0421 



CO MPACT DIS CS I FOR sale 

|l000for$1990] 



REFtREMCICD otlUXE 2<0L0il 



rACKASE MOUDB OUUS MASTBI. OHi 

IN jtvra. eo«ii4#Aoicoio; eooK 

ANO IMAY OUHH SM W MIOIIII I A l ' ym , 
YOU smv DAT MAfin Ol 1«9a 



Buy direct and savei Wtnie olhei people are 
raising their prices, we are stashing ours Maior 
label CD's, cassettes and LP's as low as 50( 
Your ctioice Irom the most extensive listings 
availaMe, For tree catalog call (609) 890.6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O BOX* 
TRENTON. NJ 08691-0020 




W 11.11 IIIIIIIIIIII^W 

Jewel Boxes • CD Blisters 
Security Packaging 
'jr;*^ Plastic & Paper Sleeves 
Price Guns • Mailers • Dividers 



WRAPPING & PACKAGING 



The Jewdnusler ' Packaicliis S>!ttcni 

Rnail-lcvcl shrink tapping Docs C0\. Videos 
vasscitcN. LP's. »>vicTs& miire itil^ il89.W 
Ltm-ccAi snnnkwTapping wluucms for 
rrliulcrs & iJiMrihuior% l.-s?ukrv uvailaMe' 



MUSIC AND MORE... 



Inilic I jhcK • Budgci & ("iii-Oui CDS. Tapes. LP * 
Nucliii-s •( omkVRj^*,. Aiiessorie-v- Hlonl Tape 

lERFORMAlXICE 
DISTRIBUTORS 

2 Oam St. Mew BiitJMS%MCK MJ CBB90 1 



FOR COMPLETE COMPACT DISC, 
CASSETTES RECORD MANUFACTURING 



Qcg (800)859-8401 



SAMPLING S£LLS// 

LariirsI U.S. mir. ol l.islrniiui Posts 
(luaranlcrs you uill sfll Morr Miisit 
\\ilh OLir sysk'ius. Call r*OVV about 
our FREE tosi proqrnin. 

Q telescan 

1-H()() K.^.S-7()7^ 



OU, IK • 3832 SmuC Ciim >VE, • amMII. on <i22S 
15131 S81.8«e"«II|51JI (11.3777 



as; 



nil niMo 

.^Isa ■■■■rcaotiirliiic: 

• CO. Cassette • Video Duplicalian 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



Campus Records 



t Ditii 



X of 



Uta. M 111 10 

1518) /B3«9fl 
iStBl 783 6753 FAX 



Fo' a L'ntqur Bifid of Indtpttdrnt and 
Majm LabrI Clateouti and Otnlotkf 



(Continued on page 62) 
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Slorial 



FOR SALE 



HELP WANTED 



HELP WANTED 



HELP WANTED 



LOWEST PRICE! 

• CD s - LP s ■ Tapes • 
• Cul-Ouls - Over Stocks • 
• Budget ■ Midline • 
• Call For Your Kree Catalog Today! 
MUSIC WORLD 

SSW TonnfUp Ave. N Borsfn. NJ *)7047 
Tel:(201l6fi2.7600 Fax. (201) 662 8060 



ROCK AND SOUL 
ELECTRONICS 

■170 7th Ave. NY, NY 10018 
212-695-3953/Fax 212-564-5358 
For 20 years - N Y #1 Music Source 

DISCOUNT PRICES 

• Large selection on 12" vinyl & LP's 

• CD's • Cassettes - Blank Tapes 
PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Catlndges • Mail Orders Available 



DON'T BUY CUTOUTS! 

Until You See Our Catalog 
Of Great Cassettes and CD'S 

TARGET MUSIC DISTHIBt/TORS 
792SNW MthST . OEPT J 

I 1 MIAMI. FL 331M 

roii"'| Phona: (305) S91-21B8 
Fa« : (305)591-7210 



FIXTURES 



FACTORY DIRECT 

• CDJFWELBOX STOR.\GE 
CABINETS. In Stock Now. No 
Waiting. Choice of colors. 2 si2es. 

2 drawer. 570 Capacity. S234 . 

3 drawer. 855 Capacity. S289 ] 



Pnces INCLUDE locks Textured 
steel construction. 



•CD JEWELBOX SHELF, 2-TIER. 

Gridwall. Slatwall. Pegboard. 8 
lacings, capacity 64 25 " long, 
double tier. Black, wliite. grey. 
Adjustable dividers, "Flip-thru" 
browsing Use for CD-ROK/I 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
>ALDIO CASSETTE DISPLAYERS 

• L.ASER DISC DISPLAYERS 
•VIDEO CASSETTE DISPLAYERS 

• ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 



^ y NEW! V V 



•COMIC BOOK DISPLAYERS 
•TRADING CARD DISPLAYERS 
•COLLECTIBLES DISPLAYERS 
For Gridwall. Slatwall. Pegboard. 
•CLASS SHOWCASES ,j 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

1»800»433«3543 

Ask for JiiTi l^cFarland 

Fax: 213 624-9022 



Preowned UH DISCPLAY FIXTURES 
Wall units, Gondolas, Storage 
Cabinets. Register Cards. 
EXCELLENT CONDITION 
UP TO 70% OFF LIST PRICE!!! 
Phone (PA) 412-642-2323 




AGERA&R, 



LATIN MUSIC 



Columbia House has a position available in Its A&R 
Department for an individual who will plan, supervise and 
execLite repertoire selection for Music Club Sales Promotion 
programs. Primary responsibilities will be to plan repertoire 
for our Latin Music Program. 

Extensive knowledge of all forms of Latin music a must; 
solid knowledge of other types of music required as well. 
Individual must be detail-oriented, well organized and be 
able to work under tight deadlines. College degree and a 
minimum of 3 years experience in music retail, lat>el or 
radio necessary. Bilingual language skills in Spanish and 
English a plus. 

Please forward your resume with salary requirements to: 
Director, Recruitment, Columbia House, 1221 Avenue of 
the Americas, 26th Floor, ^ 
New York, N.Y. 10020-1090. 
(No phone calls, please.) Equal i \,^J \ 'i\A\ 
opportunity employer m/f/hA>. ^ W rf 




NERVOUS RECORDS. THE LEADING 
INDEPENDENT LABEL. IS SEARCHING 
FOR AN URBAN RADIO PRCIi(OTIONS 
PERSON. mSl HAVE A MINIMUIlJ OF 

FIVE YEARS EXPERIENCE IN THE 
RECORD BUSINESS WITH TWO YEARS 

CONCENTRATED URBAN RADIO 
PROMOTION. SALARY COMMENSURATE 
WITH EXPERIENCE AND KNOWLEDGE. 
THIS IS AN EXCELLENT OPPORTUNITY. 
OUR PEOPLE ARE AWARE OF THIS AD, 
PLEASE SEND RESUME ONLY TO; 

NERVOUS INC. 
1501 BROADWAY, SUITE 1314B 
NEW YORK. NY 10036 



CLASSICAL BUYER 

Soutti Florida based music distributor is 
seeking an individual with a minimum of 2 
years experience In all areas of classical 
music. Must have good marlteting and 
purchasing skills and be computer literate. 
Ability to work in fast paced, challenging 
environment. Excellent benefits and pay. 
Resumes to: 

BASSIN DISTRIBUTORS 

HR DEPT. 
15959 NW1STHAVE. 
MIAMI, FL 33169 DFWP, EOE 



BUSINESS AFFAIRS ADMINISTRATOR 

Large independenl record company seeks nigtily 
oiganired, detail ortenced individual to haivM contract 
administratior), rights clearance&'licensing and genefal 
support in busy Business Atlairs oepi Must have 3-4 
yrs- related tifmmnta and be computet literate Send 
resume and salary reguirements to 

Boi 8234. Billboard Claiillltd. 

1515 Broadway. NYC NY 10036 



WORLD'S LARGEST KARAOKE SOFTWARE 
MANUFACTURE IS SEEKING NATIONAL SALES 
MANAGER TO tXPiHO SALES. MUST BE 
COMFORTABLE WITH RECORO CHAINS AS 
WELL AS CONSUMER ELECTRONICS CHAINS 
t MANUFACTURERS FORWARD RESUME TO: 
DK KARAOKE EHTERTAWMEIIT IHC. 
AnK: V.P. SALES MKTG. 
BCD MAPLE AVE.. TOARAKCE, CA NS03 
OH FAX TO: (3101 712-2324 



ADVERTISING 




RITCR. 



N MARKETS 



Columbia House, the leading direct marketer of audio and video 
entertainment products, has an exciting opportunity tor a creative writer- 
thoroughly familiar with all genres of Latin Music-to develop liard hitting, 
innovative promotional copy for this specialized market. 
Utilizing excellent writing and editing skills, the copywriter we seek will 
edit and update existing Latin Musk: promotnn copy, as well as provkle 
proofreading and administrative support. 

Oualified candidate must have several years copywriting experience and 
strong working knowledge of Regional Mexkan & Tejano Musk;, including 
Ranchera, Norteno, Conjunio, Danceable, Cumbia & Tex-Mex; Tropcal & 
Salsa, including Traditional Urtjan Salsa NY Style, Salsa Puerto-Rtean 
Style, Dominican Merengue, Columbia Cumbia & Salsa, Miami Sound: 
Latin Pop & indigenous muse Bilingual Spanish and computer skills a 
must^AC experiefKe preferred A college degree, preferably in Music, 
Latin American Studies or related communkations fiek], is a must. 

Please forward your resume with salary 
requirements to: Director, Recmitment, 
Columbia House, 1 221 Avenue of the 
Americas, 26th Floor, New York, N.Y. 
10020-1090 (No phone calls, please). 
Equal opportunity emptoyer m/f/h/v. 




SALES REP 
WANTED 

New York based distributor of jazz and 
world music CDs seeks energetic, 
enthusiastic and dedicated individual to 
represent them as its Tri-State area 
sales person. Extensive knowledge o( 
jazz and worid music essenbal. Salary, 
commission, plus benefits. 

Box 8236, Billboard Classllleil 
1515 Broadway, NYC, NY10D36 



PROMOTION DIRECTOR 

Nashville based record label seeks 
highly motivated individual with track 
record of success in both independent 
and label promotion. The ideal 
candidate will have broad experience in 
AC, Country, and AAA. as well as 
experience in publicity, public relations, 
and tour support. Experience in video 
promotion is a plus. Extensive industry 
contacts, aggressiveness in achieving 
goals, enthusiasm, sell-direction, and 
ability to grow to greater levels of 
responsibility are requirements. Salary 
commensurate with experience and 
competitive benefits package in music 
industry's fastest growing production 
center. Send resume in confidence to: 

Billboard Classified - Box 8224 
1515 Broadway. New York, NY 10036 



ART DIRECTOR/GRAPHIC DESIGNER 

Talented & motivated individual needed to 
implement & nin a one person (YOU) creative 
services department for successtui 
independent record company. Must have 
thorough knowledge of all cunent computer 
graphic software i hardware. Also, 
mechanicals, print & press 3+ years 
experience within a fast paced, deadline 
oriented environment a must Also, 
exceptional creative abilities, organizational 
skills & calm personality. Please send 
resume with salary requirements to: 

Box 8229, Billboard Classllled 
1515 Broadway, Now York. NY 10036 



MANAGER, BUSINESS i LEGAL AFFAIRS 

Large independent record comw-iy seeks altomey 
vritnmin, 2,^ yrs orlertainnient Idw. record CO &'or 
publishing CO law dept exp Qualilieo candidate 
must have excellent dratiing. anaiyiicai & 
organizatmnal skills ano be computet literate Seno 
resume salary requirements and wnbng samples to: 
Boi 8233. Blllboiril Clitsllled 
1515 Broadwiy. NYC. NY 1003B 




HUMAN RESOURCES 
DIRECTOR 

GROWING MUSIC 
COMPANY IN THE BOSTON 
AREA SEEKING HUMAN 
RESOURCES DIRECTOR. 
5 YEARS BACKGROUND 
PREFERRED. SALARY 
BASED ON EXPERIENCE. 

FAX resumes to: 
(508) 741-4506 



THE MASQUERADE CORF. 

seeks motivated, enthusiastic 

individuals with label 
experience in marketing and 
radio/retail promotion for new 
independent record label 

MASQUERADE 
RECORDINGS 

send resume and '^^^ 
salary requirements 
to 695 North Ave.,N.E. 
Atlanta, GA 30308 
or ph/fax404-577-8 1 78/7460 



MARKETING DIRECTOR 

NY Home Video co. seeks mktg. professional 
for growing, entrepreneurial team. Candidate 
will create and Implement mktg. plans, 
maintain tight schedules and budgeting, 
supervise inside creative dept. outside design 
studios and PR. Must be a good organizer v^th 
the abil^ to handle multiple pnorlties without 
losing sight of die big picture. 

Minimum 3-4 years product management/ 
mariceting expenence. Packaged Goods a-i-. 
Send resume and salary requirements to: 

Box 6235, Billboard Classified, 
1515 Broadway, NYC, NY 10036 



BUSINESS 
OPPORTUNITIES 



PRODUCER WANTED 
CONTEMPORARY POP RECORDING 

ARTIST SEEKS ACCOMPLISHED 
PRODUCER TO RECORD MASTERS 

ON A PAID PROJECT BASIS. 
BOX 8237. BILLBOARD CLASSIFIED 
1515 BROADWAY. N.Y., NY 10036 



MISCELLANEOUS 



PUERTO FUCO -LIVE " SALSA & UT)N JAZZ 

5 Days/4 Nights 26 lo 30 ol May. 1 995 
El Gran Combo, Tito Puenie. Tilo Roias, Gonzaio 

Rubalcaba, Apollo Sound and more 
From NY/MIA $660 from LA S842, Incl, Air 4 
Ground Transp Inform itlon: (B18) 583-4243 
1 to S of June. Salsa''Merengue wilh Lalo Rodriguez 
Oiija Tanon and many others 



RESPONSIVE 
READERSHIP . . . 
THAT'S WHAT IT S 
ALL ABOUT . . . 

GET RESULTS 
FAST!! 

CALL 
BILLBOARD 
CLASSIFIED 
1-800-223-7524 
FAX: 212-536-5055 
212-536-5174 
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LATEST EDITION COVERS 64 COUNTRIES! 



B*^ INTERNATIONAL 
BUYERS GUIDE 1935 



■fa 



WANTED TO BUY 



$ $ WANTED $ $ 

Gold. Platinum Record Awards. Grammy. 
MTV Awards. Anists Contracts. 

COIONY RECORDS, 
1619 Broadway. NY, NY 10019 
Pruina (212) 2(5-2050 Fax |212| 956-6009 
CALL ALAN GROSSBAROT 



WE PAY TOP $ 

CD's-Cassettes 
Videos & 

Audio B00l(S 

WE BUY IT ALL 



(516)420-8300 

NUI5I6)420-8IS5-CJIUII0W! 



CASH -CASH -CASH 

Top $ paid on CD's. Cassettes, 

LP's, Music Boolts, Rock 
T-shirts. No quantity too big or 
too smaH. Call 201-662-7600 or 
Fax: 201-662-8060 



ACCESSORIES 



PHO SING Karaoke 

FrcpCalnloq World■sl.^rt)esl 
sclpclion AHQrandsolcquipiTiertt 
V m^ CD*G LD's Voc.ll Eliminators. 
iWT^ a* *^ Players Speakers MiC5 

Al-f^T^ csppoBoxtioe 

>JUUA Bridqoview )Lb0455 

m!S '^ ; V^IBl ' noo H00-846G 



COMPUTERS 



TSL coMMfira frniMt 
MIAN MM! nonri 

Call Of (ox todciy to iee why YSt u undem 
ably ffw leoder m corT>puter iystemj for 
mwiic ond video retaileri and wholewlef s 
We built 20+ yeort of mujtc orxJ video m 
duitry expefierKt into our computer syilemi 
lo help moke your busir^s rrvxe proFitobte 

rOUWG STSMMS LMfTtD phont ^) 449^334 
Fox (404) WaV??} 
Avtlrolio: IMI 331 3477 

61K Bwlora Hwy $U C-lOO Noicroii. Ga 30C71 







positive Choice! 

Compte>« P05 1 lnv»nlo<v 




Coniro' to* All your f«cord 




ilore rveeds! AvaMb(« in 




jser i«l»ctibl* Er>gtl(h or 




Sponishi 





RUSTIC ELEGANCE AT 
"DEER HOLLOW" 
Historic HOPE. N.J. 

SPRAWUNG HOME ON 9S ACRES WITH 
THE UTMOST OF PRIVACY IN A VALLEY 
HIDEAWAY WITH BREATHTAKING VIEWS 
- 2 PONDS - WATERFALL - PASTURE. 
WOODS AND FIELDS - 5 BR - 5 BATH - 
4 FIREPLACES AND GUEST QUARTERS - 
TOP CONDITION - JUST 1 0 MINS TO 
ROUTE 80 - 75 MINS FROM NYC - 

$595,000 - CENTURY 21 
NORTH WARREN REALTY. 
REALTOR, (906) 852-0007. 



ROLL ON THE RIVER 

Secluded rivertroot (arm. 2500 sq. ft. cottage. 
1 24 ac. Perlect for livestock and landing strip. 
20 mins. from Nashville. $525K, 
SHIRLEY HARVEY (615) 383-2065 
SHARON LANGFORD & ASSOCIATES 
(BIS) 383-6600. EXT. 28 



CONNECTICUT ESTATE COMPOUND 

Rambling country home: audio/video 
studio: Equestrian barn @ apt. Private, 
secure. 1 'h tiovrs NYC. i+ partdike acres, 
adjoins 77 ac preserve $825,000. 

(Owner/broker 203-426-S38S,) 



HOUSE AND RECORDING STUDIO 

1911 craftsman redwood home in LA. 
5 bdrm. 2 bath. Detached pro 24 track 
recording studio w/vinlage Trident TSM 
console. All in excellent condition. 
$340K 213-25S-0381 



ENGLEWOOD, N.J. 

Celeb. Cont. Ranch-5 BR. 3-t- baths. 
Fabulous entertainment Center $799,000 
Other properties $500,000 - $6,500,000 
MICHAEL POSIG 
201-567-778>/ 385-5460 
MURPHY REALTY/BHtG 



REAL ESTATE RATES 

Rate $70 
1 Inch by 1 Coturrn 
See Coupon For Details 



NOVELTIES 



MUSIC MERCHANDISE 

Tite oreitesi vane it ol bcensed ptoduci aroundi 
POSTERS T-SHIflTS STICKERS PATCHES. 
CAPS.JEWELRV, TAPESTRIES BUHONS, ETC 
Same <l>y srHppinq . MO mimmi/ns 
GET IT AIL WITH ONE CALL"! 
OEWtflSONiy • 1-800-348-2238 • call 'OR CATAiOG 
ZMACHARS POSTERS, INC 
(305)888-2238 FAX (305} 886-1924 
79tlNV(?2A\rt, SUITE 102 MEDLEY H 33166 
SERV1CC IS0Ufi«160AL' 



JULIUS HEMPHILL DIES 

(Continued fnmi page 8) 

rich in historical perspective. 

A native of Fort Worth, Texas. 
Hemphill used the piercing tone of 
R&B as a crucial part of his sound. 
From a sultry tone poem like "Cool 
Red" on "Dances And Ballads" to a 
stomping ditty like "Messing With 
The Kid" on "Rhythm And Blues." 
Hemphill was able to perforate any 
sense of musical dreariness with his 
tart sound and keen idea.s. By keep- 
ing the blues integral to his composi- 
tional pallet, a sensuousness became 
part of his signature sound. 

Following a move to St Louis in 
1966. Hemphill met like-minded col- 
leagues, such as trumpeter Lester 
Bowie and Charles "Bobo" Shaw, as 
well as future WSQ mate Lake. With 
others, they helped develop the 
Black Artists Group, a collective that 
integrated jazz with theater and po- 
etry. 

Experimentation was an aesthetic 
that he reveled in. with his perform- 
ance contexts embracing a variety of 
situations. Hemphill often played 
solo, made records in tandem with 
cellist Abdul Wadud. and intermit- 
tently led a big band (which recorded 
for Elektra/Musician). The expres- 
siveness of each was unmistakable. 

Hemphill was knowTi as a mentor 
for several saxists of a younger gen- 
eration, including Marty Ehrlich and 
Tim Berne. Ehrlich. a current mem- 
ber of the Sextet, was a high school 
student in St. Louis when he met 
Hemphill. "Extending sound is what 
was going on." Ehrlich confirms, 
"and Julius was very easy to talk to. 
That's key to opening up new ideas." 

Berne honored the composer on 
the 1992 jmt release "Diminutive 
Mysteries (Mostly Hemphill)." which 
also was significant for bringing sax- 
ist David Sanborn into Hemphill's 
world. It was a reuniting of sorts; 
Sanborn and Hemphill played to- 
gether during the Black Artists 
Group days. 

After leaving the World Saxo- 
phone Quartet. Hemphill founded 
the Julius Hemphill Sextet in 1991 
and recorded "Fat Man And The 
Hard Blues" for Black Saint Hemp- 
hill does not appear on the second 
Sextet album for Black Saint "Five 
Chord Stud," but the Hemphill 
pieces on both sessions are similar to 
the meaty fare he provided WSQ. 
His arrangements were always intri- 
cate, belying the natural earthiness 
that they often coiyure. Sometimes 
stereotyped as a radical. Hemphill's 
tunes nonetheless could contain out- 
right beauty. 

"Someone once asked him. 'Why 
did you get into music?' " recalls 
Ehrlich, "and he said. *I like making 
things; noise is one of them.' It's 
rather striking how different each of 
his pieces is from another. They 
don't follow a formula, much the way 
that Monk's music didn't follow a for- 
mula. There's no such thing as a ge- 
neric Hemphill tune. He built these 
very interesting compositional edi- 
fices," 

Parts of "Fat Man" are from 
"Long Tongues; A Saxophone 
Opera." which premiered in New 
York at the Apollo Theater in 1990. 
"I was interested in the theatrical 
realm for years, but my forte was 
music," Hemphill noted in 1989. 

The creation of "Long Tongues" 
underscored the overall point of 
Hemphill's fertile oeuvre. "It's a 
chance." he said in 1989. "to show 
how the sax is a versatile tool for ex- 
pressing various denominations of 
American music." 




EVERY YEAR SINCE 1958, 
BILLBOARD'S 
INTERNATIONAL BUYER'S] 
G(//Df HAS DELIVERED 
THE WORLD'S ONLY 
GLOBAL DIREQORY OF 
THE MUSIC AND VIDEO 

INDUSTRIES. i 

If you're interested in joining those well-connected folks who do llie 
big deals, make the big mone); and ha\e the big fun in the music 
und lideo husiness. we suj^cst that you order y our ooti copy of 
Billhoard's IntenialUmat Buyer 's Guide "95 before this year s press 
ran is completely sold out 

IBC'i V> brings you record labels, music publishei>. \vlioli's:ders and 
distributors, manufacturers, sen ice and supply companies, home 

\ideo companies, public relations fimis, schools, entertainment 
attorneys, tape duplicators, tom|)acl disc plants. 
;ind an audio l«)oks section that his been 
J|£^||/t£*i doubled in size. Plus, you'll find 

3QA '''^ ^" P'^^'^^ iiifoT"^''** 

''iVg^l ads, and an entire section of 

manufacturing specification chans 
on blank tape. 
With IBG'95, you will be able to: 

• Pinpoint key people by name and title al record labels. 

• Find smaller labels within major labels through cross-references. 

• Locate local and international representatives. 

• Locale music publishers worldwide within seconds. 

• Track down hard-to-find personnel widiin larger companies. 

• Find manufatnurers and suppliers listed by 

specialty for each of U) or more countries. ll^Qif^ m A 

• Locate key names at international »*% Qv" 
companies and get the names, titles, "f ttiOS^ 
address, telephone ;uid fa\ numbers. * 

This is the kind of information that can put 
you at the top of the industry, .^nd, best of all, it costs just $109 (plus 
shipping/hiuidling) . wWch is prailically nothing when compared to the 
staggering cost of gathering this information on your own — particularly 
when yi)u coasider that the guide is constantly being updated by our 
researt-h teams in both the I .S. and Kuropi'. 



HERE'S HOWTO ORDER 

To receive the .S6ih annual edition of Billboard's International Buyer 's 
Guide for S 109 plus $■) S & II (S 10 for International orders), simply 
call one of llie follomng numbers and an operator will take your order. 
800-344-7 1 19 (outside NJ/L.S. only) 
800-223-7524 (nuLsidc W/I S. only) 
908-365-4156 (in NJ or outside l'.S.) 
2 1 2-536-5 1 74 (in NT or outside L .S. ) 
212-536-5294 (Ku) 
or raaU lo: Billboard Diictlorics, I'.O. Box 20 1 1 . lakcwood. \| 08"0 1 

Mease mid jppiKjkk >jllr. u\ in .\^. .NJ. H, HK. IL P\ R IK: .Ul .>alo final 



BilllKwd 



RecordTrak 

Inventory Management 
Fat Rffcofd Sto'cs 

800-942-3008 

fax m-»>-»30 
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Update 



Do The Write Thing. Elektra/EEG rap artists Pete Rock & C L Smooth 
congratulate 1 0th grader Deborah Jones, winner of the Wnte Peace Contest, held 
by the Center To Prevent Handgun Violence. Rock and Smooth chose Jones' 
lyrics from hundreds of entries nationwide and performed a concert for her and 
her entire school. Waiter Mines Page High School in Greenslraro, N.C. Shown, 
from left, are Sarah Brady, chairman of the Center To Prevent Handgun Violence; 
Rock; Jones; and Smooth. 



UFELINES 



A loeekly listing of trade shotas, con- 
ventions, award shows, seminars, 
and other events. Send infonnatiwi 
to Calendar, Billboard, 1515 Broad- 
toay, New York N.Y. 10036. 

APRIL 

Apnl 17-22. Tin Pan Soitk '95, presented liy 
ttie Naslwille Songwrrtets Assn, IntematKxial. van- 
ous locations, Nastrinlle. 615-259-3472. 

Apnl 18, "Music Busintss 101 For SonfMiit- 
tn." presented by ASCAP, ASCAP Building, New 
Yoiii. 212-621-6241. 

Apnl 18-21, Coiftnact on Intiractivo Mar- 
hxint Hyatt Regency New Orleans. New Orleans, 
ljuri Gawl. 310-798-0433. 

April 19. "Special Markets = Pots Of Gold." 
panel on eiploitation of cx)pyngtits in ancillary mar- 
ket channels including TV-adveilised compilations, 
twdget packages, and premiums, presented t)y die 
Assn. of Independent Music Publishers. BMI office- 
New Yorti. 212-758-6157. 

Aiml 19-22, Impact MofBKO, featunng die 
tMrd annual knpxi/Billboanl Netmori u n Fair on 
Apnl 21, Bally's Park Place. Adantic City, NJ. 215- 
646-8001 (convention intanaton); 212-536-5053 
(networking fair infonnabon). 

April 20, BHIie (taanls. Supper Qub, New York. 
212-536-5002, 

April 20. "Goint Global: Oai^ On Both 
Sides 0( The Atbntic." presented by die New York 
chapter of NARAS and Ok Lena Home Educahonal 
Pmgram, Alliance Francaise, New York. Ion Marcus, 
212-245-5440. 



April 21, Afmpop Danca Party/Fiindnisar, 

benefitine Ahopop WorMwide from National Public 
Radio, the Pudt BuiWing, New York, 718-398-2733. 

Apnl 22, Musicians Ball, celebrating die lOdi 
anniversary of die Portland Muse Assn., Portland 
Memorial Ulaem Omfia. Pordand, Ore. 503- 
223-9681- 

Apnl 26. Wonwn In Music Business Assn. Haw 
Yorii Branch Kckotf Luncheon, Gramen^ Park 
Hotel, New York. 615-251-3101. 

Apnl 26-28, Fm Australian Re(ioiial US 
Conventioa, Sydney Exhibition Centre, Sydney. 
011-613-885-5088 

Apnl 27, Gospel Music Assn. Dove twards, 
Grand Ole Opry, Nashville. 615-242-0303. 

MAY 

May 3, World Music Awartk, Monte Carki 
Sporting Chib, Monaco, 011-33-93-2543-69, 

May 5-9, Inteniational Council Of Shoppim 
Canters Conkrenca. Las Vegas Hilton and Con- 
vention Center. Las Vegas 212-421-8181, 

May 8-9, The Mulbmedia Law InstitaitB, con- 
ference presented by Business Devekipment Asso- 
ciates Inc., the American Bar Assn. Secbon of Sci- 
ence and Technok®, and die Federal Bar Assn 
Intellectual Property and CommunKabons law Sec- 
bon, Grand Hyatt New York 800-394-9390. 

May 10, Aeaiieny Of Couitiy Music knanls. 
Universal AmpttiOieatrE, Los Angeles. 213-462- 
2351 

May 10-14, NAIRD Convantioa. Hyatt Regency, 



GOOD WORKS 



Donations to heart assn.: 

The family of the lat£ Joseph Strasa- 
berg has requested that donations be 
made to local chapters of the Ameri- 
can Heart Assn. Strassberg, the fa- 
ther of Ira Howard, executive music 
editor of Reader's Digest, died April 2 
at New Rochelle Hospital in New 
York at age 88. He is also survived by 
another son, four grandchildren, and 
one great-grandchild. 

HiTMAKER HONOREE: Jeff 
McClusky. a Chicago independent 
marketing executive, will be tJie hon- 
oree May 4 for the Hitmakers Chicago 
Seminar Dinner of the T.J. Martell 
Foundation, at the Ritz C arlton Ho- 
tel. McClusky has helped raise funds 
for the leukemia, cancer, and AIDS re- 
search foundation, including two golf 
tournaments and the Howard Bedno 
Roast Contact Muriel Max, 212-245- 
1818, or fax 212-489-1196. 



San Francisco, 606-633-0946. 

May 11-13, £3— Elacfninic EntBrtainment 
Eipo, conference on interactive entertainment, Los 
Angeles Convention Center, Los Angeles. 800-660- 
3976 

May 1 113, Canadian Assn. For Music Therapy 
Conlefanca. Wilfred Launer University. Waterkn, 
Ontano 519-884-0710 i(2631- 

May 17-20, Third Annual IntamatiORal Music 
Martlet. Hyatt Regency Hotel, Singapore. 011-44- 
71-723-2277 

May 21-24, VSOA Convtntion. Dallas Conven- 
bon Center, Dallas. 818-385-1500 

May 23-25, MWEM Asia. Hong Kong Convenbon 
& Exhibibon Cenbe, Hong Kong. 011-331-4434- 
4493, 

JUNE 

lune 5-7, Siitb Anwal Billnanl Ljdn Music 
Conferanca, Hotel Inter-conbnental, Miami 212- 
536-5018- 

lune 1418. Black Radn Exclusim Conven- 
tion, Sheraton Hotel, New Orleans. 213-469-7262. 



BIRTHS 

Girl, Hayley Frances, to Lee and 
Robin Silva, Feb. 25 in Concord. 
Calif. She is local promotion man- 
ager for Epic Records in San 
Francisco, 

Girl. Zoe Wilette. to Don and Cindy 
Spietvogel, March 1.*) in Long Is- 
land. N.Y. He is VP of sales and 
marketing for Lightyear Entertain- 
ment, 

DEATHS 

Alfred "Al" LeDoux, 72. of heart 
failure. March 25 in Nashville. In 
1972, LeDoux and his family formed 
American Cowboy Songs, a record 
label and publishing company to rec- 
ord and promote his son Chris Le- 
Doux's songs. Al LeDoux was presi- 
dent/CEO of the company, which 
recorded 22 albums from 1972 to 
1991. In 1991. Chris signed with 
Liberty Records, which licensed all 
of American Cowboy Songs' prod- 
uct. In addition to Chris. AJ LeDoux 
is survived by his wife, Bonnie. 

Carl Jefferson, 75, March 29 in St. 
Helena, Calif. Jefferson was the 
founder of Concord Jazz Records, 
for which he produced over 600 re- 
cordings for more than 200 jazz art- 
ists. The label, which Jefferson 
formed in 1972 and sold late last 



year to Alliance Entertainment, 
garnered 40 Grammy nominations 
and eight Grammy Awards. Jeffer- 
son, who owned car dealerships, 
founded the Concord Jazz Festival 
in Concord. Calif., in 1969. which led 
to the formation of his label three 
years later. He also established affil- 
iated labels such as Concord Picante 
(Latin jazz). Concord Concerto 
(classical). Crossover (contempo- 
rary jazz), and The Jazz Alliance. 
Among the artists he recorded were 
Dave Brubeck, Ray Brown. Rose- 
mary Clooney. Stan Getz. Scott 
Hamilton. Gene Harris. Woody Her- 
man. Tania Maria. Marian McPart- 
land. Tito Puente. Poncho Sanchez. 
George Shearing, Cal Tjader. and 
Mel Torme. Jefferson is survived by 
his wife. Nancy, four sons, two 
daughters, and five grandchildren. 
Contributions can be made to St. 
Helena Hospital. 650 Sanitarium 
Road. Deer Park. Calif., Attn: Foun- 
dation, or to the I^ilmonary Educa- 
tion and Research Fund, c/o St. He- 
lena Hospital. 

Paul Rothchild, 59. of lung cancer. 
March 30 in Los Angeles. Over the 
course of his career. Rothchild pro- 
duced more than 150 albums by a 
wide range of artists, including 
Janis Joplin's "Pearl" and records 
by Bonnie Raitt. He is survived by 



his son Dan, a producer and mem- 
ber of the band Tonic on Atlas Rec- 
ords; his daughter Lise Osborne; 
two grandchildren. Jessica and Jor- 
dan; and his ex-wife. Terry Rose. 
(See story, page 8.) 

Selena Quintanilla-Perez, 23, of 

gunshot wounds, March 31 in Cor- 
pus Christi, Texas. Recording under 
her first name, Selena was a migor 
Tejano recording star and was nom- 
inated for two Grammy Awards. 
(See story, page 1.) 

Julius Hemphill, 57, of complica- 
tions stemming from a long-stand- 
ing diabetic condition. April 2 in 
New York. Hemphill was a jazz sax- 
ophonist and composer. (See story. 
page 8.) 



Kenny Everett, 50, of AIDS-related 
illness April 4. Everett, who was lat- 
terly with London commercial sta- 
tion Capital Radio, was one of the 
voices of legendary pirate station 
Radio Caroline in the late '60s and 
went on to become prominent in 
shaping the sound of the BBC's 
ground-breaking pop station, Radio 
1. 

Sertd information to Lifelines, c/o 
Billboard, 1515 Broadway, I^th 
Floor. New York, N. Y. 10036 within 
six weeks of the event. 



FOR THE RECORD 

In the New Age Spotlight in the 
April 1 issue. "The Music Of Yose- 
mite." by pianist Rick Erlien. wa-s 
attributed to an incorrect label. 
The album was released by Real 
Music, which is donating 10% of 
the proceeds to the Yosemite 
Assn. Real Music also contributed 
artists to and produced the "Polar 
Shift" compilation. 

In the April 8 issue, a headline 
on a story about a canceled Guns 
N' Roses concert in Spain was 
misleading. The headline should 
have stated that the concert was 
canceled by authorities in Madrid 
and not by the rock group. 

A production error in the April 
8 issue resulted in illustrator Russ 
Jones' credit being left off the 
cover of the Vital Reissues Spot- 
light 
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Album Alternative Dons Mortarboard 

Format Is A Natural For College Towns 



Take A Bow. Madonna and Steve Kingston. VP of programming at WHTZ (Z100) 
New York, don their pajamas for a backstage pic at ZIOO's Madonna Pajama Party 
at Webster Hall. 



The House (Of Radio) That Befera Built 

Couple RunSy Programs Three Minnesota Stations 



■ BY BRETT ATWOOD 



Mary and Frank Befera obtained 
their family of radio stations the old- 
fashioned way. They built them from 
scratch. 

Starting with nothing but land and 
hard labor, the couple constructed the 
very building that houses the studios of 
their three sta- 
AMERKAS .Vfusic tions. KUSZ Du- 

«luth, Minn., and 
Hibbing, Minn. 
"Weja«4twenlto 
the bank and 

rM^. MIT^Ot.., ^^^^ f^j^ ^Jjg 

money, and they were crazy enou^ to 
let us do this," jokes GM Frank Befera, 
who co-owns the station and parent 
ocmpany, Befera Broadcasting, with his 
wife, Mary. They also run the com- 
pany's management subsidiary, Vir- 
ginia Broadcasting. 

The process of nurturing a successful 
radio station is not always smooth, ac- 
ctHTling to Frank Befera. "Vve made a 
lot of mistakes," he says. "I spent hun- 
dreds of thousands of dollars on the 
broadcast building, but it doesn't matter 
what kind of building you use in radk>. 
You can operate out of a motel rocrn if 
you want to. That money could have 
been spent on programming and local 
charity events." 

Befera sa>'s he was inspired to build 
his awn radio stations in 1988 after ob- 
HSving the pntrepreneiirial pfForts of his 
father, who has the same name. The sen- 
ior Befera Is a communications pioneer 
and has built a handfiil of his own radio, 
television, and cable broadcast stations 
since 1954. 

"It's in the bkxxJ," sa>'H the younger 
Befera. "IVe alwaj-s aspired to be like 
my father. I guess it's been my dream 
to build a group of radio stations that are 
able to do something for the communi- 
ties [ser\'edl." 

Mary Befera agrees that the moth'a- 
tion must come frwn a posith'e place. 
"After years of woridng hard, it's only 
recently that we've been able to step 




MARY AND FRANK BEFERA 



back and appreciate what we have 
built." she says. "Our goal has always 
been to use raidio in a producti\'e way. If 
we dont make a show that educates or 
humors someone, thai there really is no 
point to any of this." 

The WUSZ signal in Hibbing is simul- 
cast on sister station KUSZ Duluth, 
Minn. Both st^ns are known on-air as 
"USA Radio." 

Maiy Befera. who is MD for the sta- 
tions, describes the music on KUSZ/ 
WUSZ as a mixture of contemporary 
countiy music and American rodt. The 
music format, whk^h some call "Anteri- 
cana," also includes album cuts. KUSZ 
competes with crosstowTi country sta- 
tioa';WAVCandKTCO. 

"Our philosophy has ahraj-s been to 
play the hits, hut to dig deeper into the 
albums they come from for afiditional 
cuts," saj-s her husband. The same SCTig 
is played ei^t times a day, when it really 
only needs to be played three or four 
tines. Why not play something else from 
that artist in the place of that repetitkai?" 

Befera sa^^s radio consultants are to 
blame for what he percei\'es as the car- 
bon-copy sound of many countiy' radio 
stations. 

"I'll hire a consultant when pigs fly or 
hell freezes over, which ever comes 
fu^l," he quips. 

When PD Tom Baldrica departed two 
years ago for (Hi^motion duties at coun- 



■ BY ERIC BOEHLERT 



NEW YORK— Album alternative ra- 
dio is heading back to school. 

The format's adult-friendly rock 
continues to make gains on the dial 
with 40 new stations on the air in the 
last 12 months, according to the M 
Street Journal. Interestingly, few of 
the new players are found in bustling 
metropolises. Instead, they're pop- 
ping up in sleepy, out-of-the-way 
places, such as Ithaca, N.Y., Stillwa- 
ter. Okla., Hanover, N.H., and Wil- 
mington, 111. Many of the remote com- 
munities do share a common trait: 
They are home to a m^or college or 
university. 

The small-town trend is notable 
since it runs counter to two long- 
standing programming assumptions: 



try label BNA, the couple took all pro- 
gramming duties into their owti hands. 
They also co-host a four-hour morning 
show on KUSZ/WUSZ each weekday. 

Mar>- Befera, 32, avoids using her 
married name on the air, instead adopt- 
ing her maiden name, Grillo. 

"I get away with more on the air that 
way," she says, adding that she fre- 
quently teases her husband on the air. 

Programming on the 1,000 watt adult 
standards sister station WHLB is 
mostly satelUte-driven, with the occa- 
sk>nal live remote broadcast of a com- 
munity event. The station broadcasts 
ABC/Satellite Music Network's Star- 
dust format 

All three statk>ns sponsor several k>- 
cal events, including the forthcoming 
Lake Superior Festival of Foods and 
Main Street Arts and Crafts Fair, 
which boasts more than 100 different 
food and crafts booths. 



that very few niche formats, such as 
album alternative, perform well in mi- 
nor markets, where it's best to cover 
as much territory as possible (i.e., 
broad-ba.sed top 40, AC, countrj'); and 
that new music-intensive formats are 
more successful in cosmopolitan ar- 
eas where listeners are thought to be 
more sophisticated and open-minded 
to lesser-known bands. Album alter- 
native is proving to be the e.xception 
to both those rules, and it may have 
higher education to thank. 

In January, WNBX Hanover, N.H., 
flipped from N/T to album alternative 
WIJVR, becoming the second piece in 
the Upper Valley Radio Network, 
which also broadcasts album alterna- 
tive in WBFL Braltleboro, Vt. Net- 
work OM Tim Tobin acknowledges 
that Brattleboro and Hanover, home 
to 10 and eight FMs. respectively, 
might seem odd choices for the musi- 
cally adventurous approach. But he 
notes that Hanover had an album al- 
ternative station through much of the 
'80s and early '90s in WKXE (now 
soft AC) and that the community 
would embrace its replacement. More 
important, he says, "I've always con- 
sidered this format a lifestyle one, 
and people who live in small markets 
have a different lifestyle. It's less 
fast-paced, and they're open to differ- 
ent tjpes of music. They don't expect 
formula from their radio." 

Dave Ashton, OM/PD at new album 
alternative Will Ithaca (formerly top 
40 WYYS), agrees and sees the rise of 
the format, even in small burgs, as a 
backlash against AC radio. Ashton 
stresses targeted 2B-a4 listeners "are 
still of the rock'n'roll generation, and 
they're not going to segue easily into 
Madonna and Whitney Houston. 
They're looking for something new 
and fresh on the radio. That's what 
[album alternative] is." (In an inter- 
esting programming note, Ashton be- 
lieves his station is the only album al- 
ternative outlet picking up the 
syndicated Don Imus morning show; 



"It seems to work," he insists.) 

Economically, the format makes 
sense in small markets, gi\ing man- 
agers yet another entrj- into the cov- 
eted 25-54 demo without mining the 
saturated AC field. Because small- 
market stations rely less on Arbitron 
numbers to judge success, prosperity 
is determined almost exclusively by 
the number of advertisers that come 
aboard. 

Before WDND Wilmington flipped 
from an automated AC format to al- 
bum alternative last month, the sta- 
tion considered other options, such as 
mainstream album rock. But accord- 
ing to PD Bob MacKay. "Busi- 
nes.speople in this area were not re- 
ally ready to advertise with a rock 
station. They're trjing to get adults 
into their stores." 

"People aren't out to make huge 
money with this format," adds Tobin 
at WUVR. "They want a quality, up- 
scale, educated audience with buying 
power." That's where the college con- 
nection comes into play. 

Boasting a vast pool of graduate 
students, profe.«;sors, administrators, 
deans, and in many cases law stu- 
dents, doctors, nurses, and other hos- 
pital staffers, universities offer album 
alternative what Will's Ashton calls 
"a perfect match" in terms of poten- 
tial format supporters. 

Thanks to nearby Ithaca College 
and Cornell University, Ashton says 
Ithaca (population 40,000) "is a ver>' 
dynamic marketplace" filled with 
well-educated consumers, "the kind 
of people advertisers are trying to 
reach." and the kind of people who 
traditionally embrace album alterna- 
tive's new sounds. Ashton doubts the 
format would work in a similarly sized 
market, such as upstate New York 
neighbor U'tica, that doesn't have a 
large college community to draw 
upon. 

Tobin agrees: "Having Dartmouth 
College lin Hanoverl attracts a cer- 
tain type of person to the area. It's a 
rural, beautiful setting, but at the 
same time it has the wonderful cul- 
ture impact of a m^jor city." It's de- 
batable whether album alternative 
stars John Gorka, Big Head Todd & 
the Monsters, and the Dave Mat- 
thews Band would have recently 
playiid in town if it weren't for nearby 
Dartmouth, but Tobin is certainly 
grateful they did. Without the Ivy 
League .school, complete with its first- 
rate medical facility drawing "profes- 
sionals from all over New England," 
Hanover, Tobin says, "would be just 
another milk towT)." 

Paul Ziriax, MD at KSPI-FM (the 
Spy) Stillwater, Okla., echoes that 
thought. "The fact that [Oklahoma 
State Universityl is right down the 
street from us makes this format via- 
ble," he says. "Without it, lalbum al- 
ternative! wouldn't fly." 

Album alternative's growth is by no 
means restricted to college towns. 
MacKay at WDND describes the sur- 
rounding area of Joliet. III., as basi- 
cally "blue collar." But, like bars, fu- 
ton stores, and pizza parlors, the 
format has found a comfortable home 
in college towTis. 




Judge And Jury. WKSS (Kiss 95.7) Hartford. Conn., borrowed the country's 
most famous look-alike, Judge Lance Ito impersonator Randall Tamayei of Los 
Angeles, to hand out "sentences" telling listeners to tune in Gary Craig's morning 
show. 



BILLBOARD APRIL 15. 1996 



6&orial 



Radio 



HIP JAZZ BOOSTS ADULT ALTERNATIVE FORMAT 

(Continued frmn page 10) 



last year's converts that immedi- 
ately made impressive gains in the 
Arbitron ratings, including WJZW 
Washington, D.C., KKJZ Port- 
land, Ore., and KLJZ New Or- 
leans. 

The success of those stations, 
coupled with the fact that the for- 
mat is squarely targeted at the ad- 
vertiser-coveted 25-54 demo- 
graphic, has convinced many 
station owners and GMs to give it a 
try. 

In the crowded radio market- 
place, broadcasters also are dis- 
covering that adult alternative is 
often the only format hole left in 
their markets. Based on a percep- 
tual study commissioned by W,JCD 
Norfolk, the station's OM/director 
of programming Steve Crumbley 
discovered "the hole was as big as 
the Lincoln Tunnel. There was 
nothing else for us to do but take 
it." 

"We did a strategic study to find 
out what format could be most suc- 
cessful, and there was only one 
real clear choice and it was smooth 
jazz," echoes Bill Newman, pre.si- 
dent/GM of KKCJ Kansas City 



(Continued from page S) 

user a great way to access this ma- 
terial, so that you don't need to have 
a [high-end] Tl line just to take 
part." 

Moving video is not part of the 
Progressive Networks equation. 

THE REALAUDIO SYSTEM 

The RealAudio process encom- 
passes three distinct steps at the 
creative, server, and user ends. 

Companies that want to use Real- 
Audio must employ the "RealAudio 
Studio" — Progressive's proprietary 
encoding algorithm. Glaser says 
this will be made available free on a 
trial basis. 

The companies also must employ 
RealAudio's server software — the 
mechanism for dLsseminating the in- 
formation. Those who already have 



(which has applied for the calls 
KCIY to go with its new moniker, 
"the City"). "In a very crowded 
market we found essentially an ex- 
clusive format." 

(In Norfolk and Kansas City, 
owners also were looking for a for- 
mat that would not cannibalize the 
audience of a duopoly sister sta- 
tion. In both cases, they found that 
format in adult alternative.) 

In addition to format exclusivi- 
ty, adult alternative promises the 
lure of an advertiser-friendly 
demo. Crumbley says a format 
that appealed to "the money demo- 
graphic uias definitely the format I 
was after." 

Richard Balsbaugh, CEO of the 
12-station Pyramid Broadcasting 
chain, owns and operates three 
stations in the format: WNUA, 
WJJZ Philadelphia, and new sign- 
on WSJZ Buffalo. His company 
also owns the pioneering re- 
search/consultant firm Broadcast 
Architecture, which specializes in 
this format and works with more 
than 20 outlets across the country. 

Balsbaugh explains why he has 
made such an investment in adult 



servers can simply buy the software. 
Those "who are content-rich, but com- 
puter sawy-poor" can work with Pro- 
gressive to develop sites and handle 
distribution for them, Glaser says; this 
is the relationship Progressive has 
with ABC. No price has been set yet 
for the server software. 

Home users, finally, will need de- 
coder software that Progressive calls 
the RealAudio Player. Users will be 
able to download the software for 
free. 

RealAudio will be in the testing 
phase until midyear, Glaser says. 
Early versions of the encoding al- 
gorithm and decoding software are 
available for download on a trial 
basis (http://ww\v.R6al Audio. com/). 
Production versions of all products 
are expected by midyear. 



alternative: "Because the music is 
so hip, melodic, and sexual, the 
format appeals to a younger demo- 
graphic." 

As for the recent converts, Bals- 
baugh says, "Other people weren't 
believers, but they kept looking at 
the continuously successful rat- 
ings" of stations in the format. "In 
this business, there are very few 
innovators and a lot of followers." 

In just the last year, the Prince- 
ton, N.J. -based Broadcast Archi- 
tecture has put seven stations on 
the air with the format, including 
KNJZ St. Louis, KLJZ, WJZW, 
and KUCD Honolulu. 

Although the company has been 
involved in the format from the be- 
ginning, director of programming 
Allen Kepler says that only re- 
cently has there been "an explo- 
sion in ratings . . . That's been a 
helpful selling point to broadcast- 
ers that are interested in making 
money." 

TRIAL AND ERROR 

Programmers say they've 
learned through a process of trial 
and error that lasted several years 
what works for the format. 

"I think the void has been there 
for a long time, it's just that now 
PDs are figuring out how to pro- 
gram to it," says KJJO Minneapo- 
lis PD Tom Sleeker, who previous- 
ly programmed the format at 
KKVU Omaha, Neb., in the early 
'90s. "In the late '80s to early '90s, 
our playlists were too broad, and 
we did a lot of experimenting. 
That's good for record companies, 
but doesn't bring in listeners." 

One reason many of the new sign- 
ons have quickly made Arbitron 
gains is they don't have to erase the 
old image of an earthy new age sta- 
tion that some outlets like KTWV 
have had to contend with. They 
have "no baggage from the past," 
Kepler says. "We started those sta- 
tions with a clean slate, a very fo- 
cused playlist, and really made it 
easy for listeners. We didn't appeal 
to some hip inner circle of people, 
which is how this format started. It 
painted us into a corner. We tried to 
make this format appealing to a 
broad demographic." 

MORE WORK, BIGGER LABEL PAYOFF 

Predictably, labels are thrilled 
to have so many new outlets where 
they can work their artists. "It will 
mean more calls, more work, but 
greater rewards as well, because it 
will allow a greater mass audience 
than was previously accessible to 
us," says Remer at MoJazz. 

"The bottom line is record sales, 
and the more places we have to ex- 
pose our artists the more records 
we're going to sell," sSys Lewis at 
GRP. "It also helps to get artists 
on tour. It makes a lot more sense 
to put an artist in a market where 
there is a radio station playing 
their music." 

At least one label, Warner Bros., 
already has reconfigured its jazz 
department, in part, because of 
the growth of the radio format 
(Billboard, March 18). Jonz says 
the size of that label's jazz depart- 
ment staff has doubled in the past 
year. 
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TAKE A BOW * UAOONfM 

',":vrp PI :80oaWAf*NE'i B«os 9M«iiatNo. l 
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20 
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24 


Vnil RATTA RF A DITCRrF 

^.MUUS': 77551 


CD 
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fi 


BELIEVE * ELTON iOHN 

WrKT 8i'ii:]4.iSLAr40 


5 


4 
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18 


LOVE WILL KEEP US ALIVE ♦ EAGLES 


fi 
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7 


17 


HOLD MY HAND ♦ HOOTIE & THE BLOWFISH 


7 


8 
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21 


HOUSE OF LOVE ♦ AMY GRANT WITH VINCE GIU 
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YOU GOT IT 4 BONNIE RAITT 
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9 
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11 


EVERLASTING LOVE ♦ GLORIA ESTEFAN 
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15 
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UNTIL THE END OF TIME ^ FOREIGNER 

■ ■. ■ iM s,u/.i'i tiH;s.i.pRio«!r* 


11 
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14 


30 


I'M THF riMI V nMF A MP! I^QA FTMrDirV^r 
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22 
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^TRnMIl PNnilflH * ^t-irRYl TROW 
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12 


11 


21 




QD 


18 


19 
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1 KNOW # DiONNE FARRIS 

COLLMDIA 77750 


15 


15 


12 


20 


MENTAL PICTURE ♦ JON SECADA 


1( 


10 


10 


18 


ON BENDED KNEE ♦ BOYZ II MEN 

MOTOWN 860 244 


17 


14 


13 


27 


ALWAYS # BON JOVI 


tl») 


17 


17 
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IF I WANTED TO ♦ MELISSA ETHERIDGE 

ISLMD Sbi 23b 


19 


19 


16 


SO 


IF VOU GO ♦ JON SECADA 

SBK581fi«EMI 


20 


20 


21 


10 


HOW DID 1 GET BY WITHOUT YOU JOHN WAITE 


QD 


22 


25 
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1 1 lUP MV 1 IFF fCM VOU FIRFMniKF 

EPIC 77812 


22 


2! 


20 


17 


•lit: -..^'EiX.; IC^DG«8i7 736'ISmND 
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24 


26 


7 


um n f\u A lAuir wai Troc 

nULU UH V JMMIt WAL 1 tKO 

f'ifi\' :: H.'.'iij 


(24) 


26 


28 
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NO MORE "1 LOVE YOU-S" * ANNIE LENNOX 

ARISTA 1-2804 


QD 


27 


27 
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1 BELfEVE « BLESSID UNION OF SOULS 

EMI o*..;: 


2t 


23 


23 


12 


YOU DONT KNOW HOW IT FEELS ♦ TOM PETTr 
WARNER BROS- 18030 




37 




2 


HAVE YOU EVER REALLY LOVED A WOMAN BRYAN ADAMS 


C2£) 


28 


29 


7 


COME BACK * LONDONBEAT 


29 


25 


24 


21 


NOTHfNG LEFT BEHIND US RICHARD MARX 


(D 


30 


34 


£ TOO Busy THfNKfNG... THE MANHATTAN TRANSFER 

^ fiTL^NT ■; ■ ■ " 


31 


29 


30 


,4 ; ALWAYS AND FOREVER * LITTHER VAN DROSS 

( ■ ■ ■ 


d) 


31 


35 
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HAKUNA MATATA ♦ JIMMY CLIFF FEATURING LEBO M 


33 


33 


37 


6 


FOR YOUR LOVE ♦ STEVIE WONDER 


34 


32 


32 


16 


LITTLE BITTY PRETTY ONE ♦ HUEY LEWIS i THE NEWS 




3G 


40 


3 


THE BLUE TRAIN LINDA RONSTADT 

[.t'-HA.i.BLMCL'-'Ut; 


® 


NEW^ 


1 


★ ♦ ♦ Hot Shot Debut* * * 

LOVE THE ONE YOU'RE WITH ♦ LUTHER VANDROSS 


37 


34 1 33 


13 


LOOK WHAT LOVE HAS DONE PATTY SMYTH 


CD 


NEW^ 


> \ CAN-T STOP MY HEART FROI^ LOVING YOU AARON NEVILLE 


® 


NEW^ 




COULD 1 BE YOUR GIRL * JANN ARDEN 


40 


35 


36 
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MISHALE « ANORU DONALDS 



OfrKfcs shcMffig an increase in detections om the prwnus week, ree^rdless o( chart mc««Tient. Airpower »«anJed to 
ttiose records wticti attain SOO detections kn the first time 4Videodip availaHrty. C 1995, MtxmnS/BPi Corrvnuncalnns. 
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WILD NIGHT 

MERCURY 858 738 


♦ JOHN MELLENCAMP 
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ALL 1 WANNA DO 

A4M 070? 


♦ SHERYL CROW 


3 


2 
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I'LL MAKE LOVE TO YOU 

MOTOWN ?75 7 


♦ BOYZ II MEN 


4 


3 


4 


11 


BUT ITS ALRIGHT 

E-E^'R* EEG 


♦ HUEY LEWIS 4 THE NEWS 
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10 


LUCKY ONE 

AAW 0724 


♦ AMY GRANT 


6 


9 


8 


22 


FOUND OUT ABOLTT YOU 

04:8 


♦ GIN BLOSSOMS 


7 


4 


3 


15 


LOVE IS ALL AROUND 

LOTOON 857 SeO'lSLAND 


♦ WET Wn WET 


1 


7 


6 
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COME TO MY WINDOW 

ISLAND 85S 028 


* MELISSA ETHERIDGE 


9 


8 


7 


17 


YOU MEAN THE WORLD TO ME 

LAFACE 2.40M7ARISTA 


♦ TONI BRAXTON 


10 


10 
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13 


DONT TURN AROUND 

ARISTA 1 2691 


* ACE OF BASE 



Recurrents are titles which have appeared on the Hot Adult Contemporary chart tor 26 weeks and 
have dropped bekM the top 20 
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BY ERIC BOEHLERT 



IWANTKD TO C'OMK out suin^ng this lime." 
.says John Elzeznlk of Buffalo, N.Y.'s (Joo (loo Dolls, 
referring to the bantl'.s tiirrent single, "Only One," 
No. -M) on the Modem Rock Tracks chait. 

"I wrote it in May or June of '94. 1 had the music writr 
ten. and then I wa.s sort of writing ]>rics and nothing 
seemed to jell for a long time. But then I jiL-^t kind of put 
it together, like puzzle pieces, and there it was one mom- 
ing. We went in the studio to i-ecord the words, which we 
weren't too sure about We were going to scrap the song. 
And IpiTOflucei- IjOu (Jionlanol said go in and tiT it 

"I (bn't tfally considei- nu-sell' a good wiiteiv Like you 
know .'ome guys sii>', 'Well, I'm a miUr.' I'm like, 'Well. Fin 
not ' It's ja< kind of wentl; it's a little moiv foreign to me. 
Muskr I can just sit and do and do and cto. It just comes," 
Rzeznik has caught flak for one line from "Only 



One": "Antihero idol \sith a suicide excuse." "Eveiyone 
.'ieems to think that that's some sort of jab at Kuit 
Cobain," he saj-s. "And all I can say is. I didn't know^ the 
guy so how could I wiite anj-thing about him? Basically, 
I ttus thinking about someone I knew her-e in towTi . . . 




** i I ' .s r ** a 1 1 y 
\»- o i r d li *» w • h 
r o 1- k world ift 
c| u i c k I y l> <• e c> m- 
itig likcr llie JaT^y: 
world.'" 

— Goo Goo Dolh 



no one will ever know who it Is." 

L.\iically, Rzeznik was piwlded by the fact he was 
"ready for a change, because I felt like my mind had 
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Ix^n closed. I was just kind of pis.sed off at all the music 
scene politics . . . \N'e still have to deal with it on a local 
level. It's really weird how the rock world is quickly 
becoming like the jazz work!. How if you do OK or get 
a tiny bit of succes.s, that's consideixnl a sellout, whether 
you flid an>lhing different or not. 

"I think i)e<>ple get a little itwentfiil when they were 
there at the beginning, when they suppoited you when 
you played in front of nobody — which w-e still do. They 
gel a iittJe i*esentful w'hen they have to share you with 
new people. That's why 1 want to really look out for the 
peoi>le who've been with us from the beginning. I don't 
want to alienate anybody." 

Not that Rzeznik Is against widening his fan base. "I 
certainly would like to pick up thi-ee or foui* millioti 
new folks." 



FOR WEEK ENDING APRIL 15, 1995 



Album Rock Tracks . 




Modern Rock Tracks 




it: 
If 






TRACK TITLE ARTIST 
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LIGHTNING CRASHES J«.«.s.;MrI ♦ IIVE 
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* ^ * t\ln 1 ^ ^ ^ 
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LIGHTNING CRASHES ■...,„.. it »i ♦LIVE 

Throwing CC^^Eft RADt-OACTWL'MCA. 


CD 
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CAN'T STOP LOVIN' YOU ♦ VAN HALEN 
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3 
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GOOD ♦ BETTER THAN EZRA 
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2 


2 


12 


GEL ♦ COLLECTIVE SOUL 

l-f iFt^KV Bgr5" SOUr.DtPACK ATL^Mir 
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DOWN BY THE WATER « PJ HARVEY 

ir MR I. . 'T. 1 L'T , ..'F r-l A^iT 






] 


10 


LOVE SPREADS ♦ THE STONE ROSES 
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CONNECTION ♦ ELASTICA 

ILAiIilA 1 F.l '.iFTF'. 
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10 


EVERYTHING ZEN ♦ BUSH 


CD 
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5 


11 


PLOWED ♦ SPONGE 


g 


4 


4 


19 


VWEN 1 COME AROUND « GREEN DAY 


( 


5 


3 


15 


LIVE FOREVER ♦ OASIS 

■ '. ■ ■ ■ -M i= -. 
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7 


5 


19 


YOU WRECK ME ♦ TOM PETTY 


(T) 
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12 
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UNIVERSAL HEART-BEAT * JULIANA HATFIELD 

■ , F , , ■ , UAyyOTHFATLANIiC 




12 


17 
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WHAT WOULD YOU SAY ♦ DAVE MATTHEWS BAND 
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19 


EVERYTHING ZEN ♦ BUSH 

■ FF . Tf TOAUMfciT*TERSC0PE 




14 


26 
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DANCING DAYS STONE TEMPLE PILOTS 

r. - h _ r£ TO L£D ZEPPELIN .-'LiM/J 




11 


14 
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SICK OF MYSELF ♦ MAHHEW SWEET 

1 - - I -. zco 


CH) 




13 
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LIVE FOREVER ♦ OASIS 

r,-f ■- ■ ■/..-nr. F,r';r, 


10 


10 
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15 


THE MAN WHO SOLD THE WORLD ♦ NIRVANA 

}m ■.- :-■ ■ ■.- : ■ FP- dgcf^f^te^ 
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19 


BETTER MAN PEARL JAM 


fifV 
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WHAT WOULD YOU SAY ♦ DAVE MAUHEWS BAND 


19 


9 


10 


22 


PLOWED ♦ SPONGE 




16 


22 
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STARSEEO ♦ OUR LADY PEACE 




20 


29 
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RIVER OF DECEIT ♦ MAD SEASON 

COLOMBIA 


13 


12 


10 


13 


HERE II now ♦ LEHERS TO CLEO 

MELROSE f ].,; .,1 ;..| 


(TO 


13 


15 




PRETTY PENNY STONE TEMPLE PILOTS 

PLP^LL ATJINTIC 




17 


18 
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WONDERFUL ♦ ADAM ANT 

V. M F 'F , CAPITOL 


15 


10 
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17 


LET HER CRY ♦ HOOTIE & THE BLOWFISH 

CPiC-'C nE*fi VIE/i aljltnic 


15 


13 
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20 


WHEN 1 COME AROUND « GREEN DAY 

ff F.nE REPftlSE 




16 


21 
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STAR 69 * R E M. 

'.TN^ifp wft»r,E8BPrjs 


IB 
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8 




STAR 69 ♦ R E M. 

■.■•■.-■F- WW1NERB«0S, ■ 




IS 


16 
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GOTTA GET AWAY ♦ OFFSPRING 

SMASH £PirA-M 




23 


33 




DANCING DAYS STONE TEMPLE PILOTS ' 

ENCCMIUM-A-RIBUTETOLED 'TTFTI I, A'.AT.TFF 


QD 


23 


28 
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* * * MIHPOWEM * * * 
STARSEEO ♦ OUR LADY PEACE 

NAVEfi! REIATIVITY 


18 


15 


13 


17 


LOVE SPREADS ♦ THE STONE ROSES 

SECOND COMING G£FFEN 


CH) 


27 


34 
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* * * AlRPOWER * * * 

RIVER OF DECEIT ♦ MAD SEASON 

ABC.'C COLlTMBlA. 


10 
18 


21 


24 
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CLEAN MY WOUNDS ♦ CORROSION OF CONFORMITY 
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12 
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GOT ME WRONG ALICE IN CHAINS 


20 


18 


19 


19 


CORDUROY PEARL JAM 

VITALOG^f E ■ - 


QD 


28 


40 
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not for you pearl jam 

vit^,:m> epic 


21 


21 


24 
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AGAINST THE 70'$ MIKE WATT ' 

BALL-HOG OR T' FL PF .F-F FT IVP ^ 


® 


29 


30 
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1 GO WILD ♦ ROLLING STONES 

VOODOO LOUNGE VIRGIN 


22 


20 


17 


ID 


NOW THEY'LL SLEEP ♦ BELLY j 

Kr.i-. F PE.PFPP 




30 
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IT'S GOOD TO BE KING ♦ TOM PETTY 

.L-Lr..',tfts .ViRNER BROS 




23 


28 




LAST GOODBYE ♦ JEFF BUCKLEY 


24 


19 


14 


7 


MURDER INCORPORATED * BRUCE SPRINGSTEEN 

0"L'."i:;' HITS COLUMBIA 


24 


25 


23 


IS 


ODE TO MY FAMILY ♦ THE CRANBERRIES 

NONEEDTOAS^jUE 'FFA'.T 


2S 


24 


22 


13 


CORDUROY PEARL JAM 


QD 


29 


32 
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THE DAY 1 TRIED TO LIVE ♦ SOUNDGARDEN 


2t 


26 


27 


6 


MY HAUUCINATION SHAW/BLADES 

h;>LLJC ^-APT.tP B-Ti; 


2S 


19 


15 


20 


BETTER MAN PEARL JAM 


(2) 


31 


31 
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THE DAY 1 TRIED TO LIVE * SOUNDGAROEN 

JI!PfRL"IT\0\';*J AAM 


QD 


31 


37 
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RUN-AROUND ♦ BLUES TRAVELER ' 


CD 


NEW^ 
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GOOD ♦ BETTER THAN EZRA 

: l.i >t L.t'THAiLii 


2B 


22 


20 


13 


STRONG ENOUGH ♦ SHERYL CROW 

" ■ 1 ■ ..FI'C CLUB AA',1 


29 


25 


19 


14 


DON'T TELL ME (WHAT LOVE CAN DO) ♦ VAN HALEN 

h^L~--:l V.ipNEP3P:i 


29 


24 


25 


14 


SALVATION ♦ RANCID ■ 


(D 


34 
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SICK OF MYSELF ♦ MAnHEW SWEET 


QD 


30 


31 


7 


VIOLET ♦ HOLE 


31 


33 


33 
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A TOUT LE MONDE ♦ MEGADETH 

i:; T-p^',^;,!A CAPnOE 


CD 


37 
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LITTLE THINGS ♦ BUSH 

F-FT-ET. ■Mu-.t TPAJ'.'A '.-EPF'F'FPE 


32 


17 


11 


12 


SHE'S A RIVER ♦ SIMPLE MINDS 

,"-r-.i.v f:; ■/ >(f hex' world jPlvi. 


32 


26 


21 


U 


OEL ♦ COLLECTIVE SOUL 

"--f: ff.^f-.f F:F|jr^[-;R.|.^ ATLANT'C 


(D 


35 


38 


4 


INFECTED • BAD RELIGION 

nr'IOT. A-l AT.' T 


CD 


35 j 39 


4 


CALIFORNIA «WAX 

1 . F'bLFFS SlOE ITNTERSCOPE 


34 


27 


20 


12 


HIGH HEAD BLUES « THE BLACK CROWES 


CD 
QD 


NEW^ 


1 


ARMY OF ME BJORK 

TA-IK TjlRL SOU'TDTRACA LlSATPAtTF. 


CD 


37 




2 


ONLY ONE ♦ GOO GOO DOLLS 


NEW^ 


1 


SHE GREEN DAY 

T.O:FA£ PFPB FF 


3t 


22 


23 


9 


BEGGARS ti HANGERS-ON * SLASH'S SNAKEPIT 

IT S FIVE OCLOCK somewhere :jLTrL-. 


QD 


NEW^ 


1 


ONLY ONE ♦ GOO GOO DOLLS 

A F , -....Fi: F. METAL Bia;.i .■.aif-.ft hi- f 


QD 


40 
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HEY HEY WHAT CAN 1 00 HOOTIE 4 THE BLOWFISH 


CD 


NEW^ 


1 


KICK HIM WHEN HE'S DOWN OFFSPRING 






IT i"i .. -i-|.T,.!T[ TO LtDZC-PPtLiT. ■■I."-,-|r 








31 


36 


35 


5 


ALOT TO LOSE TESLA 

■ ■. ■ .Af'-JI 




31 


33 


30 


11 


HOLD ON ♦ SARAH MCLACHLAN 

FlFT'FF.IFilT Ti-JAARDS EU^AF- AA|FTA 


39 


RE-ENIIir 


23 


YOU DON'T KNOW HOW IT FEELS ♦ TOM PETTY 

/.^pi.EP ep:s 


39 


34 


27 


8 


INFECTED • BAD RELIGION 

F!--AjtP "F-A'. F FTIFjT. ATLANTIC 


40 


32 


25 


12 


THE MAN WHO SOLD THE WORLD « NIRVANA 

WTV UNPLUGGED IN NEW yo«K DGGiGEFFEN | 


CD 


38 




2 


NOT FOR YOU PEARL JAM 

VITALO:.'- EPIC 




W»akofMarch26. 13S5 

® S«xv Girl / Snow 

<2) No Mort "I L(wt Vou's' / Annie Lennoii 
<3i Murder IncDrporated / Bruce Sprir>Bitnn 
® Sending Love To Evervoni/ 

Narada Michael Walden 
<Si Change Of Heart / Wendy Motto 
® For Vour Love / Stevie Wonder 
0 Millran Miles From Homt / Keilah Jones 
(S> H>gh And Dry / Radiohaad 
<S> My Cheria / Slieena Esston 

@ WtHte Lines / Quran Quran 

<0i Promise Me Nothing / Reper cusskms 

O Cen'l Stop Lovin' Vou / Van Halen 

O Mishale / Andru Donalds 

O I Know / Qianne Farris 

Q CouM It Bb Foftver / The Jaumasiers 

O Technow / Tel Towb 

The Sacrifice / MIchsal Nyman 
9 Sabor Latino / 3-2 G«l Funky 
3 Qancing In The Moonlight / Baha Men 

&\-tn Not In Loire /IKC 

& Love Wdl Keep Us Togethef / 

The James Tsylar QuartBt 
® Sweetness / Michelle Geyle 
@ Something Sweeter / WorVshy 
& Purpte Medley / 
® All I Winna Do / Shtryl Crow 
9 Raggemuffin Girl / Apache Indian 
0Vou Qolll/Bonnia Raitt 
® Creep /TLC 
9 Musuko / Tamio Okuda 
9 Good Time Hera / Gota And The Low Dog 
® Toneradas Qe Desejo / Timbalada 
® Another Star / Kattty Sledge 
9 Take A Bow / Madonna 
d Half The Man / JaiiNroquai 
d It's Too Late J Amar 
9 Here To Stay / Pat Metheny Group 
® Over My Shoulder / Miki And The 

Mecharucs 
9 Come Out And Ptay / Offspring 
9 How Insensitive |lns«nuiei) / 

Antonio CarlOG Jotwn 
® Left Hang On / Manhattan Transfer 
& Turn The Beet Around / Gloria Estefan 
® A Whiter Shade Ot Pale / Amiia Lennox 
© Here Conies The Hotstepper/ Ini Kamon 
@ Dellci04is/ Shampoo 
® You're Losing Me /M 
® Strong Enough / Sftetvl Crow 
@ Belteve / Elton John 
d Espresso (All Jecked Up) / Todd Rundgren 
9 Qon't Get Any Bener / Tom Scott 
Q J ust Quelqu'un De Bien / tnia Enio 

'PieatM Tokio Hot lOIT 
twy Sunday 1 PM-5 PM on 
m MPAN/81.3 FM in TOKTO 



CompiM 

Qt. 



horn a nKKtttt laoicie of aiTMay mpcJiKl fc>' B-M*ait Dala S^ilern' Rado Tract m 



ce 109 abum rock OMKn and 44 n>a3em lock ilabcm are Mc^Do>cdl)f moni 
It »vivOr-i (I) msw "xaKti wficii aflan ftM delKfrn lAfbuni Rcc" i 



'JiBPi Comiuii'Ciiicni. 



8I.3FM l-WAVE 
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Stem Causes Stir In Texas Over Selena; 
Evergreen Gets FCC Waiver For 6 Stations 



He 



lOWARD STERN STUNNED 
and angered some listeners in Dallas 
when he mocked slain Tejano singing 
star Selena. 

Among other things. Stem played 
the sounds of gunshots over one of Se- 
lena's songs. The singer was shot and 
killed March 31 (see story, page 1). 

The Dallas Morning News reports 
some advertisers are consWering boy- 
cotting KEGL, the Dallas afTiliate for 
the New York-t)aaed morning show. Al- 
though station GM Donna Fadal Issued 
an apology, one local acti\'ist toW the 
paper members of the Hispanic com- 
munity win "protest, write letters, and 
demand that the show be taken off" 

"He made some sick comments," Se- 
lena's father told the Morning New's. 

The FCC has given Evei^green Me- 
dia a 12-month waiver to own six sta- 
tions, including four FMs, in the Chi- 
cago area. Because it owns two FM 
stations in Chicago, WLUP and 
WRCX, as well as AM station WMVP, 
Evergreen needed the FCC waiver for 
its merger with Broadcasting Partners, 
which owns local stations WVAZ and 
WEJM-AM-FM. 

Evergreen said it would seek a mi- 
nority buyer for one of its FMs. 

The Electronic Industries Assn. has 
announced a $3.5 million campaign to 
equip 500 FM stations in the top 25 
markets with Radio Broadcast Data 
Systems encoders by the first quarter 
of 1996. The E lA plans to provide hard- 
ware, software, and training to radio 
stations at no out-of-pocket cost to 
them. Plans also call for educating 
broadcasters, retailers, advertisers, 
and consumers about RBDS. 

Philadelphia is the first city tainted 
for the EIA campaign. 

PROGRAMMING: MCCOY EXITS WBLS 

WBLS New York PD Quincy McCoy 
exits over philosophical differences, as 
the mainstream R&B station heads in a 
more adult direction. Research director 
John Mullen is acting PD. 

VinceCannova has been upped from 
MD to PD at CIMX (89X) Detroit. 
Murray Brookshaw remains program 
manager and continues to program sis- 



ter CIDR (the River). 

WRMF West Palm Beach, Fla., PD 
Russ Morley joins KDMX Dallas for 
the same duties. That job had been va- 
cant since Rob Roberts' departure. 

Da^ e Douglas has been named PD at 
WAAF Bosston/Worcester, Mass., suc- 
ceeding Ron Valeri, now PD at WAXQ 
New York. Dougla.s previously pro- 




fry P^i/is Stark 
with rtporting by Eric BoehUri 
and Brett Atwood 

grammed KKNB/KIBZ Lincoln, Neb. 

Kris McCIendon is upped from PD 
to OM at WALR Atlanta. 

Mainstream top 40 KKFR (Power 
92) Phoenix heads in a decidedly dance- 
leaning direction. 

Former KNAC Los Angeles PD 
Brvan Schock has been named PD at 
KYBG-FM (92X) Denver, which re- 
cently flipped from talk to a rock-based 
top 40 format. 

WYSR Hartford, Conn., changes 
calls to WMRQ. 

WRRW (Arrow 93) Memphis flips 
from its classic rock-leaning '70s oldies 
format to album rock with the new calls 
WMFS and the handle "Solid Rock." 
Jim Fox remains PD. 

WEEP Pittsburgh, which had been 
an affiliate of ABC Radio Networks' 
Real Country format, changes calls to 
WDSY-AM and begins simulcasting 
country sister statk>n WDSY-FM. 

KKCJ Kansas City, Mo., has applied 
for the calls KCIY for its new adult al- 
ternative format. The station is now 
known on-air as "the City." 

Former KYNN Omaha, Neb., PD 
Michael Moore joins WWKA Orlando, 
Fla., as PD, assuming duties that had 



newsline... 

CHESTER SCHOFIELO has been upped fh>m sUtion manager to VP/GM at 
WUSL (Power 99) Philadelphia. Gil Rozzo remains VPAJM of sister station 
WIOQ (Q102). 

BOB WOODWARD has been named VP/GM of WCAO/ 
WXYV Baltimore, replacing Roy Deutschman, who exits. 
Woodward previously was VP of sales and marketing at 
U.S. Radio Inc. 

PAM LEE, GSM at KRRK Omaha, Neb., adds GM duties. 
That job previously was handled by owner/PD Matt 
Markel. schorelo 

STATION SALES: Crescent Ommunications has acquired a controQing interest 
in KMZQ Las Vegas and KRZY/KRST Albuquerque, N.M., from Common- 
wealth Broadcasting for $26.5 million. SFX Broadcasting has acquired WTDR/ 
WEZC Charlotte, N.C., from Trumper Communications Inc. for $23.5 million. 
SFX has entered into an immediate local marketing agreement with both sta- 
tions. Also, KISN-AM-FM Salt Lake City is reportedly being sold from Sun 
Mountain Broadcasting to Trumper for an undisclosed price. 




been handled by OM Stoe Holbrook. 
At sLster station WCFB Orlando, PD 
"Big" Steve Kelly exits for the PD job 
at KVRI Salt Lake City. 

WRQI Rochester, N.Y., flips from 
classic rock to modem rock as "the 
Nerve" and picks up the new calls 
WNVE. The old staff is out. Erick 
Anderson, former APD/MD/aftemoon 
jock at WJMN Boston, is the station's 
new PD/MD/aftemoon jock. 

WHRL Albany, N.Y., picks up SW 
Networks' Smooth FM jazz format 

KDEO (102.7 FM Radio Free 
Hawaii) Honolulu is on the air again af- 
ter a sU-month absence, during which 
the station programmed the Blaze, a 
classic rock format. Much of the origi- 
nal staff returns to Radio Free Hawaii's 
all-request format, including former 
station sales manager Gary Haya- 
ahikawa, wiio is now station manager, 
PD Norm Winter, and MD Don Fu- 
jiyama. Exiting are PD/teoming man 
Brock Whaley and MD Chris Chang. 
Warlock Records owner Adam Levy is 
now a capital investor in the station. 

NETWORK NEWS 

Ron Davis has been upped from af- 
ternoon host to PD at ABC Radio Net- 
works' Urban (Jold format That posi- 
tion had been vacant for 10 months. 

Also at ABC, "American Country 
(Countdown" producer/host Bob Kings- 
ley has inked a new, multiyear deal with 
the network. 

The syndicated overnight show "Af- 
ter MidNite With Blair Gamer" adds 
five new affiliates: KZLA (Z93.9) Los 
Angeles, KATM Modesto, Calif., 
KDQN De (Jueen, Ark., KHAY Ven- 
tura, Calif., and WPSK Pulaski, Va. 
KZLA already had been carrying the 
weekend version of the show. 

Jamie Foster Brown continues to 
produce and distribute her program 
"Sister 2 Sister," which was dropped by 
Westwood One a few weeks ago (Bill- 
board, April 1). Brown's D.C.-based 
company, also called Sister 2 Sister, is 
handling syndication. 

PEOPLE: DOWNEY TO STAR 97 

Anne Dovraey joins WY'ST (Star 97) 
Detroit as MD. She previously was PD/ 
MD/midday host at WKMF (KlOl) 
Flint Mich. 

Gwen Foster has been upped from 
night jock to MD at KMLE Phoenix, 
replacing former APD/MD Jeff Baird, 
now PD at sister KZDG Denver. 

KHQT (Hot 97.7) San Jose, Calif., 
MD Pete Manriquez exits for RCA. 

WDJB Fort Wayne, Ind., MD Laura 
Robinson exits and is r^laced by KLYV 
Dubuque, Iowa, MD Scott "nianias. 

Sfnid is upped from promotion^ro- 
granming coordinator to assistant op- 
erations director at KITS (Live 105) 
San Francisco. 

WYLD-FM New Orleans overnight 
host Angela Harrison has been named 
MD at local sister statmn WQUE-FM. 
She replaces former APD LeBron Jo- 
seph, now at WYLD-FM. 

WHTZ (ZlOO) New York afternoon 
host Elvis Duran exits for the same 
shift at KYSR Los Angeles. 

Assistance in preparing this cohmin 
ims provided by Bill Hotlatid in Wash- 
ington, D.C. 



'Shakin' Street' Strays 
Beyond Format Borders 



Irs HARD TO FIND anything on 
the dial these days that sounds like 
the free-form radio of the '60s, when 
DJs played songs simply because 
they dug them. One exception is Pe- 
ter Jesperson's "Shakin' Street" on 
adventurous modem rock stations 
KREV/WREV-FM (Rev 106) Min- 
neapolis. 

The Monday night show, which 
airs &-om 10 p-m.-midnight (Central 
time) and debuted when the station 
signed on March 2, 1994, is certainly 
not what one would expect to hear on 
a modem rock station. 

Jesperson, who discovered and 
managed the Replacements and co- 
founded Twin/Tone Records, the 
first home of the Replacements and 
Soul Asylum, doesn't spin Green 
Day or Nine Inch Nails records. In- 
stead, he introduces people to undis- 
covered talent, such as the demo 
tapes of Bainbridge, Ga-based band 
Possibilities. He also 
plays rock and coun- 
try artists not always 
heard on radio today, 
such as Steve For- 
bert and Blue Moun- 
tain, along with al- 
bum cuts from 
alternative rock pio- 
neers R.E.M. and Big 
Star. 

"Ever since I was a 
kid, I just loved to 
share music with peo- 
ple," says Jesperson, 
who now runs Me- 
dium Cool Records, 
which is marketed 
and distributed by 
Twin/Tone/Restless 
and is home to such 
acts as Jack Logan, 
the Dashboard Saviors, Duane Jar- 
vis, and Jayhawks drummer Tim 
O'Reagan. 

Jesperson says the freewheeling 
style of "Shakin' Street" vras partly 
influenced by Tony Glover of 
Koemer, Ray, and Glover, who re- 
corded for Elektra in the '60s and 
hosted a left-of-center radio pro- 
gram on top 40 KDWB Minneapolis. 

"The first time I listened to him, 
I realized that anything goes," re- 
calls Jesperson. "It's how music 
should be— no boundaries, no rules. 
If it's a good song, that's what's im- 
portant — not if it's in fashion or not" 

Jesperson also likens "Shakin' 
Street" to the heyday of the Minnea- 
polis record store Oar Folkjokeopus, 
which he managed fi^m 1972-83. 

"It always had that 'no rules' phi- 
losophy, too, where we'd play any- 
thing we liked," he says. "I remem- 
ber Dave Piraer [of Soul Asylum] 
skipping out of high school to listen 
to records there." 

Fortunately, Jesperson's vision is 
shared by Rev 105 PD/MD Kevin 
Cole, who has set no guidelines or 
restrictions on "Shakin' Street." 

"He said, 'If you're on a Percy 
Sledge binge and want to play that 
for two hours, that's great" " says 
Jesperson, who named the show af- 
ter an MC6 song of the same name. 




Jesperson previously worked with 
Cole and Roy Freedom on a radio 
program called "Real Rock "N' Roll 
Radio" on the University of Minne- 
sota's KUOM from 1982-83. The mu- 
sic veteran's other experience in- 
cludes occasional fill-in DJ work at 
local public radio station KFAI and 
DJ work fi^m 1977-80 at the infa- 
mous club the Longfaom, where he'd 
play Bob Dylan over requests for 
De\o. 

On "Shakin' Street," Jesperson 
opts for long music blocks and mini- 
mal yet interesting talk about the 
artists in lieu of on-air requests and 
in-studio interviews. The latter is 
something he says he'd like to in- 
clude on the show if he weren't so 
"busy and skittish about having 
someone in the studio." 

Here's a taste of what a recent 
hour of "Shakin' Street" sounded 
like: the Jayhawks, "Two Angels," 
"Up Above My 
Head," and "Keith & 
Quentin"; Ian Matt- 
hews, "Tribute To 
Hank Williams"; 
Matthews' Southern 
Comfort, "And When 
She Smiles"; Ian & 
Sylvia, "You Were On 
My Mind"; the Dash- 
board Saviors, 
"Training Wheels"; 
Steve Forbert, "To- 
night I Feel So Far 
Away From Home"; 
the Kinks, "Compli- 
cated Life"; Lucinda 
Williams, "Sidewalks 
Of The City"; Uncle 
Tupelo, "Black Eye"; 
Wileo, "Blue Eyed 
Soul"; Big Star, 
"Nighttime"; Alex Chilton, "Don't 
Stop"; Caria Thomas, "BJV.B.Y."; 
Martha & the Vandellas, "Heat 
Wave": and Possibilities, '*Yeah!". 

Some of the rare recordings heard 
on the show include unreleased ma- 
terial, such as a recording Jesperson 
made of Vic Chesnutt playing Jack 
Logan's "Town Crier." 

The show also serves as a bit of a 
history lesson in rock'n'roll. For in- 
stance, in the above sample hour 
Jesperson played Big Star into Alex 
Chilton into Carla Thomas doing 
"B.A.B.Y." The connection is that 
Chilton was a member of Big Star 
and has performed Thomas' 
"BA.B.Y." in his live shows. 

"The Minneapolis music commu- 
nity is more intelligent than a lot of 
(places]," says Jesperson. "Our in- 
tention was to reflect that knowl- 
edge." 

But he admits that some listeners 
don't always quite get what he's up 
to. "I was playing Judy Collins' 
'Send In The Clowns' because it's a 
really good song, and this guy calls 
us and says, 'When you're done play- 
ing Anne Murray can you play Nick 
Cave?' If he can't tell the difference 
between Judy Collins and Anne 
Murray ... I just bit my tongue and 
went about my business." 

CARRIE BORZUJX) 
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VH1, ETHERIDGE LINK 

(Coittitnicd fmui txi(}v S) 

of Shock Inc. says it's "an honor" to 
be given so much attention by VHl. 
And she projects the network's affil- 
iation with Elheridge could be a wise 
strategic move in VHl's ongoing 
quest to redefine itself as a network 
for active, adult music consumers. 

"Creating a new network is 
tough." Schock says. "[The people at 
VHl] have a big task ahead of them. 
But this promotion wilt be a big hook 
for them, and I'm sure it will draw a 
lot of people to the station." 

Meanwhile, those viewers who 
prefer the computer monitor to the 
TV screen can access further infor- 
mation regarding the Etheridge pro- 
motion on the Internet. On Tuesday 
(11). the computer information ser- 
vice known as the World Wide Web 
will put up the "VHl Tickets First" 
home page. The site will provide ex- 
clusive, up-to-the-minute news on 
the Etheridge tour and the VHl tick- 
et sales. 

The page also will include sound 
and video images of Etheridge as 
well as a daily quiz, E-mail connec- 
tion, and diagrams of tour venues. 
The information is scheduled to re- 
main on the Internet for at least two 
weeks after the Wednesday pro- 
gramming stunt on VHl. 

Once the live TV program WTaps, 
VHl will continue to support the 
Etheridge tour with such on-air 
spots as "\ideo postcards" submitted 
from the road by the artist. 

As official media spon.sor of the 
Etheridge tour, VHl's name will ap- 
pear on all concert tickets and will be 
featured in tour advertising, says 
Sykes. In addition, Etheridge will 
program a VHl music video reel that 
will play on monitors in concert 
venues during intermissions at her 
performances. 

VHl also is using the tour spon- 
sorship to strengthen its ties to local 
cable affiliates and advertisers, says 
Sykes. The network's sales staff is 
Unking with local cable operators to 
create market-specific promotions 
tied to the tour in various citie.s. In 
other local developments. Ticket- 
master is working with venues to 
make skybox seating available to 
VHl's cable affiliates and sponsors 
across the nation. 

Sykes says VHl likely will unspool 
a select number of additional Tickets 
First promotions throughout 1995. 
The new campaign is part of the 
MTV Networks home-shopping ven- 
ture "The Goods" and ser\'es as an 
umbrella to determine how VHl 
viewers react to certain direct-mar- 
keting efforts. Sykes says. 

But direct marketing will never be 
a core business for the music video 
network, he emphasizes. 

"This kind of [promotionl will 
throw off some income as w*e build 
it," he says, "but we are in the busi- 
ness of selling advertising and get- 
ting affiliate subscriber fees for our 
revenue." 

The real honofit to u promotion 
like Tickets First, Sykes adds, is con- 
ve>ing to viewers that VHl can pro- 
vide a valuable scn ice, while boost- 
ing its own ratings in the process. 

"The cable TV environment, and 
the media in general, is so competi- 
tive today that you have to constant- 
ly find ways to superserve your view^- 
ers," Sykes says. "This is more than 
just a great marketing alliance, 
which is very important ... it also 
helps us create some vcr>' interest- 
ing programming to take viewers in- 
side the life of Melissa Etheridge on 
the road." 



Stay at The Mark. 
Stay real. 




There are two types of places you am stay when you're doing business in New York. A posh uptown hotel with attitude. Or 
a posh uptown hotel with no attitude. Hey, you're going to get plenty of attitude in New York anyway. So why not stay in a 
place where you can relax, get loose, be yourself. The Mark's got everything you need to make your business life easy - a prime 
location, a great restatuant, computer and fix capabilities. And because after business we want you to be as comfortable as 
possible, we'd like you to wear what makes you happy A T-shirt, perhaps. In fact, we like T-shirts so much we have one with 
our name on it.The Mark, Madison Ave. at E. 77th St, N.Y. Reservatioiu, call 212-744-4300 or 1-800-843-6273. 
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WILL RISK PAY OFF? 

(Continued f mm paf/e 1) 

"Obviously, what we're doing Is 
risky," says band manager Kelly 
Curtis. "And I'm sure [some] people 
are really hoping that it fails. But I 
feel like we're doing the right 
thing." 

The band does have its industry 
supporters. *'My hat's off to them," 
says Stone Temple Pilots manager 
Steve Stewart, busy eyeing his own 
ticketing alternative (Billboard, 
March 4). "I know the tour they are 
planning, and it is a major, major 
undertaking. I hope they come 
through it with fljang colors." 

Pearl Jam took the first stop by 
announcing that California start-up 
company ETM Entertainment Net- 
work would distribute tickets for 
the band's tour, perhaps the most 
anticipated road show of the year. 
The band is the company's first 
client (see story, page 1 ). The tour 
begins June 16 at Boise, Idaho's 
Boise State University Pavilion, 
with tickets going on sale within 
weeks. Thirteen dates in total, slat- 
ed mostly for Western cities, have 
been announced (see box, page 71). 
with more Eastern shows expected 
to be scheduled for late July and Au- 
gust. 

The slow rollout reflects the 
band's jitters. "We really don't want 
to plan out 60 shows and then have it 
fall to shit," says Curtis, adding that 
the band will "breathe a lot easier" 
once the first wave of fans have tick- 
ets in their hands. 

The jump to ETM follows Pearl 
Jam's declaration last summer that 
Ticketmaster enjoys unfair control 
over the touring business and pass- 
es along unreasonably high senice 



fees to fans, and that in 1995 the 
band would hit the road without the 
ticketing giant. Ticketmaster execu- 
tives denied the band's charges and 
welcomed its attempt at diversity. 

However, the disagreement soon 
escalated into a full-scale feud, uith 
the U.S. Justice Department's an- 
titrust division stepping in to inves- 
tigate possible monopolies within 
the ticketing business (Billboard. 
June 11, 1994), and consumer groups 
joining the fray to demand more 
fairness in purchasing entertain- 
ment tickets (Billboard, April 1). 

"No matter what happens, every- 
one is better off," says Curtis. "Peo- 
ple are more conscious of what 
they're paying for. and I think Tick- 
etmaster is more accountable to the 
public than they were a year ago." 

"Ticketmaster has always been 
accountable," says Alan Citron, se- 
nior VP of the company's new media 
ventures. "And we don't need a band 
manager to tell us how to run our 
business." 

WORKING OUT THE LOGISTICS 

The problem for the band in plan- 
ning its truly alternative tour was 
not only finding a company with 
enough firepower to handle the 
enormous, pent-up demand for 
Pearl Jam tickets (the multiplat- 
inum band has not toured in Ameri- 
ca since early 1994), but locating 
venues and promoters that did not 
already have exclusive contracts 
with Ticketmaster. Those contracts 
allow some promoters, venues, and 
artists, to share in service-fee rev- 
enues collected by Ticketmaster. 
(Recently Ticketmaster let some 



venue managers know they could 
exercise an option in their contract 
and book Pearl Jam while remaining 
loyal to Ticketmaster. To date, no 
deals with those venues have been 
worked out with the act.) 

Early on, Pearl Jam toyed with 
the idea of securing open fields in 
remote districts and transforming 
them into festival sites. But a litany 
of potential problems, most notably 
the specter of endless traffic jams in 
and out of shows, convinced the 
band to abandon that approach and 
seek less radical locations. A hand- 
ful of nontraditional outdoor shows 
where basic structures will have to 
be built from the ground up do re- 
main on the band's itinerary, but 
they are locations familiar with 
large crowds. Tickets for outdoor 
shows will be $21; $18 for indoor. 

Some familiar facilities, such as 
Red Rocks Amphitheater in Denver, 
did make the band's final cut. Oth- 
ers, like the Del Mar Fairgrounds in 
San Diego and Boreal Ridge in 
Tahoe. Calif., are not often used by 
superstar rock acts. The events 
range in size from the 12,000-seat 
Boise State University Pavilion to 
Polo Park in San Francisco's Golden 
State Park, which is expected to 
draw 45.000 people. 

One glaring West Coast omission 
from the band's lineup is Los Ange- 
les. The band passed on playing the 
city's Coliseum because it's too 
large, and the nearby Sports Arena 
because "nobody likes it." says Cur- 
tis. "The worst gig they ever had 
there was there." 

As the band heads toward un- 
(Contin ued on next page) 



Figuring Ticketmaster's 
Service-Fee Profits 



ERIC BOEHLERT 



NEW YORK— While Pearl Jam has 
effectively divorced itself from Tick- 
etmaster, the band's actions and the 
questions it has raised about the 
ticketing com|>any are still being ad- 
di-essed. 

Last summer, appearing before a 
congressional subcommittee inves- 
tigating the ticketing business. 
Ticketmaster president/CEO Fred 
Rosen responded to critics who 
claimed the ticketing company is a 
monopoly. He testified that average 
Ticketmaster service fees were 
$3.15 per ticket, that the company 
was "modestly profitable," and that 
it made ju.'it 10 cenU* on every ticket 
sold. 

The assertions, particularly the 
10 cent figure, raised eyebrows in- 
side the ticketing industry. 

In recent months, questions have 
risen anew thanks to an internal 
Ticketmaster financial document 
making the industi->' rounds. 

In 1993, seai'ching for a new own- 
er, Ticketmaster hired Lazard 
Freres, a leading New York invest- 
ment firm. It created a Ticketmas- 
ter prospectus showijig the compa- 
ny projected making 70 cents on 
every ticket sold for fiscal year 
1993. Although not detailed in the 
prospectus. Ticketmaster e.xecu- 
tives claim that deductions for capi- 



tal expenditures, appreciation, debt 
sei-vice, amortization, and taxes in 
the end cut the 70 cents per-tieket 
earning down to a dime profit. 

But t*) other industry obsen-ers, 
the numbers do not add up. "No- 
body would be in the (ticketing] 
game if they were making 10 cents a 
ticket," says a manager familiar 
with the workings of both Ticket- 
master and Ticketron. A Ticketmas- 
ter representative declined com- 
ment on the pros[>ectus. 

Another competitor, who oversees 
a snuUl, regional ticketing company, 
agrees. "I know we cim easily make 
^ cents a ticket after taxes, at cur- 
rent service-chai'ge levels, and we 
stay below Ticketmaster's Isenice 
feesl. To be honest with you. their 
business is much more lucrati\'e than 
oui-s because in the ticketing busi- 
ness, the alisolute cream of the crop 
ai-e the conceits where you advertise 
in the media that la show's! coming, 
then your phones light up and the 
tickets are gone in a few hours or a 
day. That's a !ow-ser\ice, high-mar- 
gin type of business." Ticketmaster 
is the biggest seller of concert tickets 
in America. 

According to the document, in 
1993 Ticketmaster [irojected tak- 
ing in an average $3.85 in revenues 
per ticket ($:?.85 multiplied by the 
52 million tickets the prospectus 
(Continued on next page) 
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TICKET COMPANY ETM'S BIG FIRST ACCOUNT 

(Continued from page 1) 



Schniedermeier teamed up with 
concert touring vet David Cooper. 

Schniedermeier says ETM, vi'hich 
along with investors is "prepared to 
spend into the eight zero categor>'," 
boasts three distinct characteris- 
tics: 

• Fully automated, operator-free 
phone systems that can handle 5,000 
calls simultaneously and cut down 
on the number of busy signals anx- 



ious fans get. 

• Free-standing, 7-foot Iciosks 
scheduled to roll out this summer at 
undi.sclo.sed retailers, where fans 
can buy tickets, watch promotional 
clips on attached digital televisions, 
listen to CDs, and receive cross-pro- 
motional coupons for recoi-ds. (A to- 
tal of 500 kiosks costing $20,000 
each is slated.) 

• A permanent site on the Inter- 
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12 


13 


13 


BIG POPPA 

THE NOTORIOUS B.I Q (BAD BOY.'ARISTA) 


13 


15 


10 


IN THE HOUSE OF STONE AND UCMT 

MARTJt, P*GF ■- i- "■ IF.'-, 




13 


9 


18 


TAKE A BOW 

hUOOrWA (MAVERiOVStRE^WARNER BROS.) 


14' 


16 


7 


1 LIVE MY LIFE FOR YOU 

FIREHOUSE (EPIC) 




14 


15 




ON BENDED KNEE 

BOYZ I. WEf. iMOIOWN) 


15 


12 


11 


IF 1 WANTED TO 

MELISSA ETHEftlDCE (ISLAr^D) 




1$ 


20 


5 


I'D RATHEA BE ALONE 

tV XAMPLE (MCAl 


11 


13 


12 


BETTER MAN 

PEARL JAM (EPIC) 










MOVE IT LIKE THIS 

K7 (TOMMY BOY) 


V- 


19 


6 


THANK YOU 

BGVZ II MEN (MOTOWN} 










1 WANNA BE DOWN 

BRA'IOY l/ilLANI Ci 


ii 


25 


4 


CAN T STOP LOVIH' YOU 

HALEN IWARNEH BROS] 




19 


19 


7 


DREAM ABOUT YOU 

STEVit B itMPofiA WEST/THUMPI 


a 


24 


5 


UGHTNIHG CRASHES 

Live (SA[)lOACIIVt<WCA) 




11 


16 


21 


BEFORE 1 LET YOU GO 

BLAObtctti fINIERSCOPE) 


20 


17 


19 


GET READY FOR THIS 

3 IINIIM Tf[: ; RADiKALCniTIIXIE) 




20 


22 


8 


NEVER FIND SOMEONE LIKE WU 

KEJTH MARTIN [.RUFFMOUStCOlUMeiA) 


21 


22 


9 


IF YOU LOVE ME 

BROSW^STOSE (MJWEPK! 




21 


26 


5 


DEAR MAMA 

2PAC (INTERSCO*!:) 


22 


20 


21 


CORONA lEASTWtST/tEG) 




22 


18 


8 


THANK YOU 

BOYZ II MEN (MOTOWN) 


23 


23 


5 


El^'fOWN iflOCKET,1SlAN0) 




n 


21 


8 


ASK OF YOU 

RAPHAEL SMDC lEPtC SOUrCTRAftUO UUSQ 








ON BENDED KNEE 

BOVZ 11 MEN (UtOTOWNI 




24 


23 


8 


WATERFALLS 

TLC (LAFAC&ARiSTAi 


2S 


21 


22 


EVERY DAY OF THE WEEK 

JAOE (GUNT) 




25 


25 


5 


I'U BE AROUND 

RWW MAY FEATURrC t>C Snvt0tS ICWnSUJS) 


2« 


36 


2 


LET HER CRY 

HOOTIE & THE BLOWTISM lATLANTIC) 




26 


24 


3 


SHY GUY 

DIANA KING (WORK) 


27 


32 


3 


RED LIGHT SPECIAL 

TLC i,;e.-..-v.-.-.:' -A) 




27 


35 


3 


JOY 

BLACKSTREFT (INTERSCOPE) 


21 


28 


23 


SUKIYAKI 

4PM (NEXT PtATEAU.'LO«t)ON«U»WO) 




21 


29 


9 


DADDY'S HOME 

SPdN (1 ■• - i-".'/,AH-ttH BROS) 


21 


26 


19 


YOU DON'T KNOW HOW IT FEELS 

TOM PETPf (WARNER BROS.) 




29 


33 


4 


KEEP THEIR HEADS RINGIN' 

OR cfir 


M 


27 


8 


COMEBACK 

LONOONBEAT fRADIOACTIVtWCA) 




30 


31 


26 


YOU WANT THIS 

vANET JACKSOf* . '.:!;-.■ 


31 


30 


4 


COTTON EYE JOE 




31 


27 


21 


IF YOU THINK YOU'RE LONELY NOW 

K-CI HAlLtY OF JODECI IMERCURV) 


32 


37 


2 


NO MORE "1 LOVE YOU'S" 

ANMF lENNOI lARiSTAI 




32 


36 


3 


CLOSE TO YOU 

FUN FACTORY iCURB-FDEL) 


33 


29 


23 


HERE COMES THE HOTSTEPPER 

INI KAMDZE (COLUMBIA! 




33 


28 


20 


1 MISS YOU 

N II U 


34 


38 


2 


WHAT WOULD YOU SAY 

PAV£ MA-IHErtJ. SAMO (RCAI 




34 


32 


13 


YOU GOTTA BE 

DES-REE (550 MUSIC! 


35 


31 


10 


LOVE WILL KEEP US AUVE 

EAGLES iGFff CNj 




35 


30 


17 


CONSTANTLY 

IMMATURE IMCAJ 




35 


6 


ODE TO MY FAMILY 

THE CRAriBERRIES (ISLAND) 




36 




SOMEONE TO LOVE 

XlSl B FIATURiNG BW^TKE (YU VMOX MUSD 


37 


33 


8 


EVERLASTING LOVE 

GLORIA tSIEFAN (EPIC) 




37 


MEW^ 


DIDNNEF ARRIS (CXJLUMBIA) 


31 


40 


2 


RUN-AROUND 

BLUES TRAVELER 




3S 


34 


12 


FAT BOY 

MAX A M1LLK}N (S O SyZOOl 


39 


ND 




CANDY RAIN 

SOUL F0« REAL mPIOWNiMCA) 




39 


37 


24 


EVERY DAY OF THE WEEK 

iAOE ■ 


40 


MB 




BABY 

BRAN or lATLANTIC) 




40 


39 


2 


LETS DO IT AGAIN 

BLACKGIRL (KAPER/RCAl 



net's World Wide Web, allowing 
fans to obtain concert information 
as well as make ticket requests. 

"You're actually going to be get- 
ting a good ser\'ice for what you're 
paying for," .says Pearl Jam manag- 
er Kelly Curtis, praising the ticket- 
ing newcomer. Curtis adds that 
ETM; 

• Gives fans the option of paying 
by check or money order, along with 
credit cards. 

• Charges 45 cents handling 
charges. 

• Charges .$2 service fees. (Last 
year. Pearl .Jam demanded a ser\ ice 
fee of no higher than $1.80 from 
Ticketmaster, which eventually 
countered with an offer of $2.50, 
plus handling.) 

• Spells out in detail on the ticket 
all fees, such as service, parking, 
and venue restoration. 

• Deletes corporate advertise- 
ments on tickets, if requested. 

• Personalizes each ticket with 
ID bar codes, which Curtis says ren- 
ders tickets "a little bit more 
scalper unfriendly." 

If all goes according to plan — and 
Curtis does e.xpect "some hic- 
cups" — hours or days before Pearl 
Jam tickets are set to go on sale in 
each market, an ETM 800 number 
mil be announced on local radio sta- 
tions and through press releases. 
Each market will have different 
ETM numbers. Because Pearl Jam 
tickets will be the lone option, ETM 
executives expect most transactions 
to take just three minutes to com- 
plete. 

Once the system is activated on 
the morning of the on-sale date, "lit- 
erally one second later we're going 
to be processing 5,000 phone calls," 
says Cooper. "And three minutes 
later we're going to be processing 



ETM- TV 

Network 



the second wave of 5,000 phone 
calls. So we have the ability to sell 
out most of the venues by the second 
phone [wave]." 

Cooper stresses that even though 
ETM boasts 5,000 phone lines, be- 
cause of the unusually high demand 
for Pearl Jam tickets, plenty of fans 
will be greeted by busy signals. 
(The only people guaranteed tickets 
are Pearl Jam fan club members; 
they can buy two tickets to any one 
summer show of their choice.) 

Once connected to the ETM sys- 
tem, via touch-lone phone, fans will 
enter, among 
other things, 
their phone 
numbers and se- 
lect their 
method of payment — credit card, 
personal check, or money order. At 
the enS of the call, customers receive 
a personal ID code or reser\'ation 
number that guarantees them the 
"best available ticket." If fans pay by 
check, they write that number on the 
check when they send it in. Tickets 
are then cither mailed out or printed 
out at a nearby ETM kiosk. 

If people pay by credit card, they 
enter their card number while on 
the phone and later receive a call 
from an ETM employee confirming 
that number as well as the reserva- 
tion number. 

When the actual tickets — much 
larger than traditional American 
concert stubs — are issued, the ID 
code will be printed on each one. At 
the concerts, ticket takers will use 
hand-held bar-code scanners to de- 
termine if all tickets are valid for 
that day. 

As for the Internet's World Wide 
Web, although nothing is final. 
Cooper suggests that a certain num- 
ber of tickets for each Pearl Jam 



show could be set aside for Internet 
customers. During the week prior to 
the on-sale date, fans could make re- 
quests via E-mail to ETM's Web ad- 
dress. Those messages would be 
gathered, a lottery computer pro- 
gram run, and the "winners" con- 
tacted and asked to send in a check 
or give a credit card number. 

When it comes to the hot-button 
issue of ser\'ice fees, as ETM grows 
it plans to initiate flat fees that are 
"significantly lower than what's out 
there now," says Schniedermeier. 
Cooper suggests ETM fees could be 
$1 for inexpensive tickets, $2.50 for 
midpriced events, and $3.50 for any- 
thing over $35. 

Even with its potentially impres- 
sive technology, ETM still faces the 
hurdle of landing venues that aren't 
aligned with Ticketmaster. Cooper 
insists, "There are a lot of venues 
that every year get off of [Ticket- 
master]. Their contract runs out, 
and we're saying, 'Look, we're doing 
a rollout, we have deep pockets, and 
we'll offer you an alternative.' " He 
says the company has its eye on 
more than the concert business; 
"We're going into the sporting 
events, into the family events, into 
movies." 

Ticket companies sharing service- 
fee revenues with major venues 
have become an industry standard. 
But ETM's going to "try to address 
the industry differently," says 
Schniedermeier. "We're saying we 
can put more people in seats; that is 
our premise. We're going to make 
these people [in the business] more 
money the old-fashioned way; we're 
going to lower the prices on the 
events that don't sell out and more 
tickets are going to sell. That's how 
(venues] will make more money." 

ERIC BOEHLERT 



FIGURING TICKETMASTER'S SERVICE-FEE PROFITS 

(Continmd from preceding page) 



claimed the company would sell in 
1993 equals $200 miliion, or Ticket- 
master's projected revenues for 
that year). After splitting portions 
of that $3.85 with venues, promot- 
ers, phone companies, credit card 
companies, and artists, Ticketmas- 
ter was left with 70 cents per ticket, 
according to the document. 

Soon after the prospectus w^as 
shown to investors, billionaire and 
Microsoft co-founder Paul Allen 
paid $300 million for control of Tick- 
etmaster in late '93. 

Throughout, the prospectus is 
markedly more bullish on Ticket- 
master's marketplace dominance 
and potential earnings than was 
Rosen's testimony before Congress 
in mid-1994. The document stresses 
more than once that Ticketmaster 
"has never lost a significant client," 
partly due to "the costs and risks as- 
sociated with switching ticketing 
systems." 

Noting that "lt]he automated 
ticketing business is a high margin. 



Cj Records showing an increase in detections over the previous week, regardless of chart movemefit. A 
record wfiich tws been on either chart for more than 20 weefcs will not receive a bullet, even if it registers an 
increase in detections, if two records are tied in nimiber of pJa/s. the record being played on more stations 
IS placed first- Records betow the top 20 are removed from the charts after 26 weeks, 
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high cash flow business . . . and cap- 
ital expenditures are low," the 
prospectus spells out Ticketmas- 
ter's enviable financial performance 
under the heading "Remarkable 
Growth History." 

Much of the 26 pages outline 
Ticketmaster's business operations, 
revealing the company's strong 
showing is partly "attributable to 
. . . increased revenues per ticket 
resulting from higher service 
charges." 

Rosen testified before Congress 
that both before and after the com- 
pany acquired some contracts from 
Ticketron in 1991, its onetime rival, 
Ticketmaster's sen'ice-fee increas- 
es have remained modest, at a rate 
of approximately b% a year. 

That figure is based on all types 
of tickets sold, whereas much of the 
current debate surrounding service 
fees centers around rock and pop 
concerts, which historically have 
been costlier. That much is acknowl- 
edged in the prospectus: "Company 



PEARL JAM 

(Continued from preceding page) 

charted waters, planning a main- 
stream tour suddenly seems so simple. 
"When you go to [playl a shed, everj-- 
thing's there: The water's there, the 
bathroom's there, the electricity's 
there. We've got to create that all 
now," says Curtis, who remains opti- 
mistic. 'We'll be OK, I think." 



revenues are driven largely by de- 
mand for tickets to concerts and, to 
a lesser extent, sporting and family 
entertainment events . . . Popular 
music concerts account for approxi- 
mately 55% of the Company's ticket 
sales, and a higher proportion of 
revenues." 



Pearl Jam's '95 
Summer Itinerary 

Beluu is a list ol'cunfinneii daley 
for Pearl Jam's summer tour: 

June Ifi: Boise State University 
Pavilion. Boise. Idaho. 

June 17: Wolf Mountain. Salt 
Lake City. 

June 19-20: Red Rocks Am- 
phitheater. Denver. 

June 22: Boreal RidRe. Tahoo. 
CaUf. 

June 24: Polo Field. San Fran- 
cesco. 

June 26: Del Mar Fairgrounds. 
San Diego. 

June 29: The CtJiseum, Phocni.\. 

June .30: Pan .Ajnerican Center, 
Las Cruces. N'.M. 

Julv 2: South Park Meadows, 
.Ausl'ii, Texas. 

J'dy -1: Tad Gormley Stadium. 
New Orleans. 

July 8-9: Summerfest, Milwau- 
kee. 
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EMI SET HONORS SELENA'S MEMORY 

(Continued frvm page 1) 



Among the previously unreleased 
tracks are four songs slated to have 
appeared on her English-language 
SBK debut; three Spanish-language 
songs recorded for EMI Latin; a 
track from the upcoming "West Side 
Story" compilation; a bilingual duet 
with David Byrne from the film "Don 
Juan De Marco"; and four Spanish- 
language cuts with Mariachi Sol de 
Mexico. 

Selena, whose fill] name was Selena 
Quintanilla Perez, was fatally shot here 
March 31. Almost immediately after 
the singer's death was announced, Te- 
jano radio stations across the South- 
west began playing a marathon of her 
music that continued through her bur- 
ial four days later at the Seaside 
Memorial Cemetery here. 

Record stores on both sides of the 
Mexican-American border emptied of 
her music within hours, with distribu- 
tors still struggling to fill orders at 
press time. 

Jose Behar, president of EMI Latin, 
says the retrospective, which will in- 
clude Selena's many Latino hits, will 
honor the artist's career and document 
her achievements. "There are a lot of 
people who never bought a Selena 
record, and we want them to know 
what made her big," says Behar. 

Meanwhile, as the industry grap- 
ples with the loss of its Tejano diva, it 
is uncertain which act may step in to 
become the genre's new superstar. 
Contenders include Anna Roman, 
Stefani. Elida Reyna, Shelly Lares, 
and Stephanie Lynn. 

The jump in sales of Selena's records 
was reflected on The Billboard Latin 
50 chart this week, as Selena's Gram- 
my-nominated album, "Amor Pro- 
hibido," rcgaine<l the top slot with sales 
soaring 580% over the previous week 
to 12,040 units. The album has sold a 
total of approximately 184,000 units, 
according to SoundScan. 

In addition, "Amor Prohibido" be- 
came a Heatseeker Impact album on 
The Billboard 200, re-entering the 
chart at No. 92. 

Three other catalog records by Se- 
lena entered The Billboard Latin 50: 
the Grammy-winning "Live!" (No. 3), 
a former No. 1 regional Mexican al- 
bum; 1991 regional Mexican album 
chart-topper "Entre A Mi.Mundo" 



CD-ROM 

(Continued fwtn paqcJt) 

titles on the market in November and 
three additional titles this year. 
Nurme says the supplier has been re- 
luctant to drop its prices, but mass 
merchants have demanded it. "We 
now have a stronger catalog and a 
larger distribution base. And we 
wanted to make sure we launched 
into the mass market at the proper 
price." 

Another 13 titles will be released 
this year under the new pricing struc- 
ture. ' 

As mass merchants begin to in- 
crease their CD-ROM selection, con- 
sumers appear to be moving away 
from shopping at computer super- 
stores, traditionally the primary .stop 
for multimedia product. 

"The computer consumer is now 
more casual and has the latest multi- 
media system," says Gross. "And that 
means they're buying software at 
mainstream stores, which ii. many 
cases is a Wal-Mart." 

Gross adds that while Wal-Mart has 
always carried computer software in 
the floppy-disc format, it is now 
switching to the CD-ROM format 



(No. 4); and a greatest-hits package, 
"12 Super Exitos" (No. 6). 

In addition to notching four top 10 
albums on The Billboard Latin 50, Se- 
lena previously had three top 10 al- 
bums on the regional Mexican charts. 

Selena's "Fotos Y Recuerdos," a 
Spanish -language cover of the Pre- 
tenders' 1982 hit "Back On The Chain 
Gang," hit No. 1 on the Hot Latin 
Tracks chart, becoming her sixth 
chart-topping single. Selena's other 
former chart-toppers "Bidi Bidi Bom 
Bom" and "No Me C^eda Mas" re-en- 
tered the chart this week at No. 5 and 
No. 6, respectively. All three tracks 
are contained on "Amor Prohibido." 

In her career, Selena charted 12 top 
40 singles, including two top 5 entries, 
"No Debes Jugar" and "La Llamada." 

Dozens of Tejano artists canceled 
their weekend shows after the 
singer's death. "I was barely able to 
go on stage Friday. We dedicated the 
entire night to her," says Tejano star 
Ramiro Herrera. "But I canceled Sat- 
urday and Sunday [shows]. I couldn't 
do it. I knew her since she was 10 
years old." 

Selena recorded five albums for 
EMI Latin. She had been working on 
her first EngHsh-language pop set for 
SBK Records and had recorded four 
tracks in Nashville and Los Angeles 
studios. 

Selena's father, Abraham Quin- 
tanilla Jr., adds that Selena and her 
band were scheduled to begin record- 
ing their sixth Tejano album for EMI 
Latin this month with a tentative late 
May release. "We had the songs 
ready. [Selena's brother and band- 
matel A.B. Ill had collected the 
songs, and we were just about to go 
into the studio and begin recording," 
he says. 

Behar says, "She was a great artist. 



(Continued from page 1) 

their top 10 titles at around $9.99, 
forcing record store chains to sell hits 
at about $11.99. But recent in-store 
circulars from some leading discoun- 
ters show that chains are moving to a 
two-tier hit level, iieUing some hits at 
$9.99 and others at $10.99. 

Jim Caparro, president of PGD, 
says, "The number of titles advertised 
below cost is dropping dramatically, 
while the number of titles advertised at 
$10.99 and $11.99 are being pushed up 
as well." 

In some cases, the difference may 
reflect only a change in advertising pol- 
icy, while accounts may maintain loss 
leader pricing in-store. But besides 
that strategj', Caparro says, "on aver- 
age we have seen some price-creep up- 
ward." 

Fueling the belief that there might 
be -some relief from the price war, re- 
ports are circulating through the in- 
dustry that Best Buy, one of the lead- 
ing discounters, Ls studying how it can 
increase profit margins without sacri- 
ficing market share. Over the last few 
years, the Minneapolis-based chain, 
which has about 200 stores, has 
emerged as one of the five largest mu- 
sic accounts through an aggressive 
pricing strateg>'. coupled with a good 
selection. Best Buy executives were 
unavailable for comment. 

But even as some discounters ease 
up on using a loss-leader strategy, 
Wal-Mart, the giant discount chain, is 
clouding the issue by bringing its hit 
pricing down a dollar. According to la- 
bel and distribution executives, Wal- 
Mart has rolled out an $8.88 hit pric- 



but the most important thing was how 
wonderful she was as a human being. 
We'll miss her greatly. Words can't 
describe how much well miss her." 

In Houston, Aaron Streigel, region- 
al sales representative for 
Capitol/EMI Records, said the label 
was increasing production of albums 
at plants in Los Angeles and Greens- 
boro, N.C. "We're trying to press up 
enough product to handle the situa- 
tion as well as we can," he told the 
Houston Chronicle. 

Gloria Ballesteros, a sales represen- 
tative for Southwest Wholesalers dis- 
tributors in San Antonio, Texas, says 
their stock of about 5,000 pieces was 
gone by the afternoon of March 31 . 

"We put in orders for 3,(KX) pieces on 
Monday [April 3]. We were told it 
might be more than a few days," she 
says. 

IS T}1ERE A SUCCESSOR? 

The future of Selena's band, which 
includes brother/bassist Abraham 
Quintanilla III, sister/drummer 
Suzette, and husband/guitarist Chris 
Perez, is in limbo. "We really haven't 
had time to even think about [the fu- 
ture]," says Selena's father. "The 
band could go on, but it wouldn't be 
the same. You can't take Madonna or 
Michael Jackson away from their 
band and have it remain the same." 

Jesse Rodriguez, marketing direc- 
tor for Houston's Voltage Discos, 
agrees. "There is nobody that can re- 
ally replace her as far as her charisma, 
her style. There are a lot of artists: 
Shelly Lares, Elida Reyna, and Ste- 
fani are probably the hottest female 
artists. But it will take another five or 
10 years [for them] to even come close 
to the status that Selena attained." 

Adds singer Robert Pulido, *There 
will always only be one Selena. She 



ing strategy, which it experimented 
with during the Christmas holiday 
selling period, to about 450 of its 2,300 
stores. 

Says one distribution executive, 
"Wal-Mart executives made the deci- 
sion themselves and have lowered 
prices in stores that go head-to-head 
with Best Buy and some of the other 
discounters." Executives at Wal- 
Mart and its two rackjobbers, Ander- 
son Merchandisers and the Handle- 
man Co., were unavailable for 
comment. 

Another senior distribution execu- 
tive observes, "Wal-Mart is way out 
there with low pricing, and they don't 
need to be that far out there now." 

For over a year, a price war has rav- 
aged the music retail business. The 
first strike came in the early 1990s 
when Best Buy began irritating tradi- 
tional music accounts with its loss- 
leader strategy of selling its top 10 
hits on CD below cost at $9.99. 

But a full-scale price war didn't 
erupt until Circuit City, another elec- 
tronics chain, began adding music. 
When Musicland started rolling out its 
Media Play concept, low CD pricing es- 
calated. Nobody Beats The Wiz, Lech- 
mere. Wal-Mart, and Target climbed 
aboard, gi\ing traditional music mer- 
chants a rough time. 

In the second half of 1994, a number 
of record store chains lowered their 
prices to meet the comjjetition. But af- 
ter a profitless holiday selling season, 
those chains began .searching for other 
competitive advantages. 

In January, Tower Records raised 



was a role model for a lot of the 
singers. She was on a rocket and 
somebody just pushed the ignition 
button and she took off." 

Since 1990, Tejano music has expe- 
rienced explosive growth, and Selena 
had been at its forefront In addition 
to substantial record sales, she set an 
attendance record of more than 61 ,0(X) 
at the Houston Astrodome in Febru- 
ary with label mate Emilio Navaira. 

She also won five honors at the 1995 
T^ano Music Awards held Feb. 11 in 
San Antonio's Alamodome. 

Since 1991, Selena has signed a 
number of promotional contracts 
with, among others, Coca-Cola, 
AT&T, and Southwestern Bell. 

"She was beautiful. She was the 
greatest ambassador for the music 
we've ever had," says Albert Esquivel, 
owner of Tejano Talent booking 
agency in San Antonio. "I've been in 
the business some 30 yeara. I don't 
think I will ever see someone like her 
again in my lifetime." 

Selena began her career at age 10 
when her father assembled the band 
that included her brother and sister. 

The group struggled for years play- 
ing backyard parties and weddings. 
The first recording attempts by the 
group, released on a series of indepen- 
dent labels, resulted in nominal sales. 

In 1989, Behar recognized potential 
in the then 18-year-oId Selena, in 
whom he saw "a cross between Janet 
Jackson and Whitney Houston in 
style, feel, and vocal range." At the 
time, EMI Latin was a new label look- 
ing to make an impact. 

In a few years. Selena went from an 
opening act to headlining status 
throughout Texas. With each album 
outselling the previous one, Selena 
and her band matured, becoming 
adept at churning out new "pop 



its prices by $1 (Billboard. Jan. 28). At 
the time. Tower president Russ 
Solomon said that regardless of com- 
petition, "there has to be reality in the 
way you price your store." 

Other chains, like Musicland, Cam- 
elot and Trans World Entertainment, 
quietly nudged up pricing as well. Mu- 
sicland doe.sn't comment on pricing, 
but one competitor who watches the 
company closely says Media Play has 
increased pricing in markets where it 
doesn't compete with Best Buy. 

But the price war still depends on 
what the discounters do. 

An analyst who follows Best Buy 
says, "Management has become verj' 
concerned about the margin issue. 
Richard Schulze [the company's chair- 
man] is cominced that he left a lot of 
margin on the table, and now the com- 
pany is .scrutinizing all of its product 
lines to see where it can improve mar- 
gin." 

Another source familiar with the 
chain says, "Best Buy has taken a hard 
look at itself and its competition, and it 
realizes its stores have very good .selec- 
tion and merchandising" and probably 
could afford to raise prices. 

Although Circuit City is making 
more of an effort to comply with mini- 
mum-advertised-pricing policies, it 
.still sells hits at $9.88, according to 
distribution executives familiar with 
the account. But tho.se executives add 
that they detect a shift in the compa- 
ny's advertising strategy. According 
to one source, the 205--store. Rich- 
mond, Va.-based chain focuses Its ad- 
vertising more on discounts for mid- 



cumbiaa" that fused the percolating 
rhythms of old Mexican cimibias with 
a modem pop/dance techno beat 

Songs like "Baila Esta Cumbia," 
"La Carcacha," "Colo La Flor," and 
"Amor Prohibido" all had memorable 
melodic hooks. 

Selena and her band, alongside 
Navaira. La Mafia, La Tropa F, and 
Culturas, represented the leading 
edge of a movement that injected pop, 
dance, and country influences into tra- 
ditional Tejano, reinventing the music 
for a new generation. 

She signed her pop recording con- 
tract with SBK Records in December 
1993, becoming the third crossover 
Latin artist signed by that label, fol- 
lowing pop/ballad singer Jon Secada 
in 1992 and the danceA^ocal harmony 
quintet Barrio Boyzz in 1994. (Bill- 
board, Nov. 20, 1993). 

A DEADLY MEETING 

Selena was fatally shot at approxi- 
mately 11:50 a.m. CDT after a con- 
frontation with a disgruntled employ- 
ee of the singer at a Days Inn motel in 
an industrial part of this port city on 
the Gulf of Mexico. She would have 
been 24 on April 16. 

On April 4, officials charged Yolan- 
da Saldivar. ;i4. of San Antonio — a for- 
mer president of Selena's fan club and 
employee at the singer's boutique — 
with first degree murder in 214th Dis- 
trict Court in Nueces County, Texas, 
and obtained a signed statement from 
her confessing to the shooting. Sal- 
divar was held at the Nueces County 
Jail in lieu of $100,000 bond. 

Ramiro Burr is a music reporter for 
the San Antonio Express-Neivs and a 
reffuJar Billboard contributor. Assis- 
tance in preparing this story was pro- 
vided by John Lannert. 



line titles. Another executive points 
out that Circuit City used to advertise 
hits at $9.88 and all other CDs at 
$11.88, but in some markets the com- 
pany has subtly altered the copj-^ to 
read "most" CDs at $11.88. 

"In print it seems like Circuit 
City's pricing has softened a bit," 
notes one obser\'er, "On the other 
hand, the Circuit City executives 
deny that their strategj- has softened 
at all. It seems to me that Circuit City 
doesn't care what Best Buy does; 
they have their own philosophy. But I 
hope I am wrong." 



CHRISTIAN CHART 

(Continued from page It) 

to reach The Billboard 200." 

The transition was orchestrated by 
Billboard chart manager Datu Faison, 
CMTA marketing director Loren 
Hall. SoundScan .systems director Joe 
Sinko, and Ches Systems consultant 
Bill Schuk. Faison also helped imple- 
ment the Top Gospel Albums chart's 
recent switch to POS data (Billboard, 
April 1). 

Although Faison will continue 
working on the Top Contemporary 
Christian chart for the near term, 
Nashville-based Wade Jessen, who 
oversees Billboard's country charts, 
has been named manager of the 
Christian chart. The chart Is moving 
to Jessen's desk because so many of 
the contemporary Christian labels 
and the GMA are based in NashWlle, 
Maj'field explains. 
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20 


5 


COTTON EYE JOE 

RiCVEX IBATt STY,' JIVE) 


S3 


47 


7 


GET LIFTED 

KDTH MURRAY (JIVE) 


OD 


23 


3 


ASK OF YOU 

R«»wn SAWIO vEoiC SOUNDTRAXHO MLBIQ 


S4 


52 


6 


PEOPLE DON'T BEUEVE 

SCAR'ACE JLAT tv ! L (IHE ■ A-LOTI 


3D 




1 


I'M GOIN- DOWN 

WARV , BLIGL ;ufrowNi'MCAi 


S5 


58 


5 


IN THE HOUSE OF STONE AND UGHT 

MARTISPAGEiWERLURYl 


H 


19 


28 


SHORT DICK MAN 

.•■n FiNGFRS .■i"'f!i 




H 


SO 


28 


ALWAYS 

eON JOV. (IJERCURY( 


OD 


29 


4 


1 BELIEVE 

BUSSID UNION Of S0J._5 


H) 


65 


5 


LET HER CRY 

HOOTIE & THE BLOWFISH (ATUNTICl 




16 


8 


IF YOU THINK YOU'RE LONELY NOW 

K^;i HAILEV OF JOOtCI (MERCURVI 


SI 


48 


6 


YOU GOT IT 

BONNIE RAin AR . 'A 


3D 


28 


5 


BEUEVE 

ELTON WMN IROCXET.ilSLANDI 




S9 


60 


8 


SHE DONT USE JELLY 

THE FUAIING LIPS (WARNER BROS ) 


22 


15 


32 


ANOTHER NIGHT 

REAL MtCOV lAR'STAt 


to 


49 


8 


SHOOK ONES PART II 

MOaa DEEP (LOU&'RCA) 


23 


17 


22 


YOU GOTTA BE 

DfS PEE ;f,50 M'.ISIC) 




tl 


62 


20 


KITTY KITTY 

69 BOYZ IRIP-IT) 


24 


18 


8 


FOE THE LOVE OF $ 

BONt THW3S N HARMONY (RUTW.ESSI 


32 


— 


1 


JUST ROLL 

FA6U 1B)G BEAT. ATLANTIC) 


2! 


22 


7 


THANK YOU 

boy; II MEN IMOTOWN) 


3E 




1 


GIVE IT 2 YOU 

DA BRAT ISO SO DEF WORK) 


S) 


30 


6 


MR. PERSONAUTY 

GMFTTE 




•4 


51 


21 


THE SWEETEST DAYS 

VANESSA WILLIAMS (WING'TAERCURYI 


2D 


2S 


10 


THINK OF YOU 

USHER (LAfACE,. ARISTA) 


fj 


57 


3 


I'D RATHER BE ALONE 


21 


21 


IS 


GET DOWN 

CRAIC; MACK (BAD BOY/AJRISTA) 






1 


NEVER FIND SOMEONE LIKE YOU 

KEITH MARTIN (RUFFHOUSLCOlUMBtt) 


29 


25 


8 


IHHOW 

OlONhE FARWIS.: .■^1 -IMHt*' 


67 


63 


11 


TOUR 

capl£ton (Signet iYwl) 


at 


24 


42 


TOOTSEE ROU 

69 Q012 IRP IT; 


69 


64 


7 


LETS GET IT ON 

SKABBA RANILS (EPiC STRE£T,'CPIC) 


S) 


45 


2 


CANT YOU SEE 

TorotFiAr ihewtowxjsbj,Gi'c'.t.t. BJ--I 


ID 




1 


CRAZY LOVE 

BRIAN MCKNIGHT (MERCU'- - 


32) 


32 


7 


FOR YOUR LOVE 

iTE'.'lf '.VDNDEft iWOTOWNj 


79 


67 


5 


DREAM ABOUT YOU FUNKY MELODY 

STEVIE B ■ ■ I" 


3» 


34 


5 


1 UVE MY UFE FOR YOU 

fIREHOUSE lEPlCI 


B) 




4 


ANSWERING SERVICE 

i)i . : LEVERT(EASTWtST)fEG) 




41 


4 


t'LL BE AROUND 

RAPPIN'4'TAY -i ■ '..".ii, l" i 


W 




2 


UCKIT 

ROUIA li 0 £.7001 ^ 


3D 


40 


i 


HOLD ON 

JAMIE WAITERS lATLAMTIC) 


73 


56 


3 


PURPLE MEDLEY 

PR[NC£ .■.-■'■.( " BROS 1 


3© 


44 


5 


NO MORE "t LOVE YOU'S" 

ANNIE LCNrvOX rARISTAI 


B) 


75 


2 


8UBBA HYDE 

ClAWONP RIO -- 


35 


55 


2 


JOY 

BLACKSTREET (INTERSCOPE! 


75 


66 


32 


THUGGISH RUGGISH BONE 

BONE THUGS N HARMONY ^L'THl FSS . 



CD Records witfitfie greatest gain, t: 1995. Bilttxjard/BPI Communications and SoundScan. Inc. 



97 PIMP OF THE TEAR (Inple Gold. BMl Double D. 

BMI.Harlem, BMyOi^'O Itself, BMI,.'Aiigust Moon. BMI) 
»6 PROMISE ME (Plar The Music. ASCAP/Victor F . 

ASCftP.'TonYCasale ASCAP) 
2 RED UGHT SPECIAL lEcaf. BMIi^'Sony. BMI) HL 
30 THE RHYTHM OF THE NIGHT (Gema. SaieAVamer 

U,K , Saie,''lnlersnnfi, PRS) WBM 

78 RODEO (OownlDw Quad. BMI/D'op Soertce. BMII 

61 RUN-AROUND (Blues Traveler. BMI/lrving. BMI) WBM 

S RUM AWAY (Cofiynght Conliol) 
95 SAFE + SOUND IPratooos ASCAP.'Way 2 Qii.k. 
ASCAP.K<lart<l3. mim Itie Hall. BMII 

79 SHE DONT USE JEUTfLouery Sorts Ot Death. 
BMI. EMI BIdcUcod BMl) HL 

33 SHE'S A ftlVCR<£MI Virgin. ASCAP) HL 

60 (SHE'S GOT) SKILL2(Sangi:ase BMDWBM 

75 SHOOK ONES PART nUuverale Hell. ASCAP) 

69 SHY GUY (FROM BAD BOYS) (Diana Kins. BMIi VYorld 

01 Andy. ASCAP/'W'NR. ASCAPyKinfisley Catdner 

Nation Of Soul. BMI) 
8S SO HELP ME GIRL (Songwriters Ink BMtTe<as 

Wedge ASCAP) HL 
7 STRONG ENOUGH [Wamei-Ianiartano BWCU Crmv 

BMb^naart ASCAP.'Zni Ot kmUtf. ASCAPi'Akri]. PSJPm. 

ASCAP.C^na; M^Ims. ASCAP/4&a 1 , ASCAP) WW 
36 SUKIYAKI (Toshiba. BMI.<'EM[ Blackwood. 

BVI.i'Beecliivood, BMII HL 
SO THE SWEETEST DAYS ISmrit Liiw. BMI/Loni[itiKtc. 

BML'Big MystiQtie. BMd'EMI Virgin. BUVKazioom. 

ASCAP.Tamous. ASCAPl WBM.'HL 



4 TAKEAB0W(Ecal.6M|/SDny.ASCAPj'WB. 

ASCAPy-Wetio Gill. ASCAPl HBM.'HL 
31 TEU ME WHEN (MCA. ASUP/EMI Virgin. ASCAP) HL 
26 THANK YOU {Black ParTltwr.BMl.'Vanderpool. 

BMI.'Artian. BM<i''Shawn Patrick. BMI/Ensign. BMI/EM 

Apni, ASCAP.'D A R P , ASCAP) HL 
58 THINK OF YOU (Chuck Lile ASCAP.'Starvin, 

ASCAP.<'Chyna Baby. BMI/Janice Combs. BMI/EMI 

Blackwood. BMI,<IIR-1V. ASCAP.'Check Man. 

ASCAP^IWB ASCAPl MUWBM 
1 THIS IS HOW WE DO IT IMo Swang. ASCAP/'Oji s, 

BMI.' Def American BMI) 
IS THIS LIL' GAME WE PLAY (Orvided. BMl/Zoint>a 

BMI.'Hanial BMl,iWarne<-Iamerlane. BMI) VTBM 
72 TOTAL ECUPSE OF THE HEART (Edward B Marks. 

BMIi'Uist Boys BMI)HL 
74 TOUR (Oel American Songs. ASCAP) 
S3 UNTIL THE END OF TIHE (Somerset, ASCAP/Stray 

Noles. ASCAP.'EMI ASCAp.Acara. ASCAP,^lg*ms- 

EMI, ASCAP) HL 
» WHUTCHA WANT? (Protoons ASCAP.'Pretty Helen. 

ASCAP.'Ukshol lyrics. ASCAP) 
68 WONDERFUL (EMI. ASCAP^Colgems-EMI. 

ASCAP.'Firstars, ASCAP.i'Almo. ASCAP) HL 
41 YOU DONT KNOW HOW IT FEELS (Gone Gat». 

ASCAPl WBM 

43 YOU GOT IT (FROM BOYS ON THE SIDE) (Acuft-RoM, 

BMI.Uine Gatar. ASCAP'lMl Apni. ASCAPl HUW8M 
12 rOUGOnABEISony. BMDHL 
98 YOUR LOVING ARMS [Warner Chapped BMI) 
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THIS 
WEEK 


LAST 
WEEK 




o >- 

2l 
So 


TlUE ARTIST 

PRDOUCER (SOflGWRITtRI LABEL A NUMBCHDISTRIBLniNG LABEL 


(D 


6 


7 


8 


Klr^ 1 * 4 A 

www I'HJ. 1 www 
THIS IS HOW WE DO IT • i_taN.,.l ♦ MONTELL JORDAN 

0 PlfPCr M iOPOAfi iM ^AOAf^ 0 P^F*^E P WALTEf^l tC] CM} (D PMPVItAL 6&1 46CVISUkND 


CD 


4 


4 


7 


RED LIGHT SPECIAL «TLC 

BASYFACE -.'.rvFACEi (C) (M> (T) (VMXI LAFACE 2 W97,ARISTA 


3 


2 


2 


15 


CANDY RAIN • * SOUL FOR REAL 

HEAVT J F=,.Kt fito HOT lOVER TOWE (HEAW O TROWNSON.J C Ot.iVEft.S BARNES/ (CI (T) l« UPTOWN M906nKA 


4 


1 


1 


18 


TAKE A BOW • * MADONNA 

BAB'LACE MADC^NAlBAerFACE. MADONNA) (C) (D> IT) (V) 00 MAVERICA^RE IBOOQWARNER BROS. 


J 


3 


6 


6 


RUN AWAY REAL MCCOY 

FRESHII.SE.TMEBERMANBR0THER&UW1ND.QUICXM[K.0.JEGUTZA1 ICMDjlM !Tji/ ARISTA 1-2B08 


(D 


12 


13 


10 


FREAK LIKE ME • « ADINA HOWARD 

MASS ORDER lE HANES M VALENTINC.L.HIIL) IC) tV DO MECCA DON.tASTWEST 6Aa847ECG 


7 


5 


5 


16 


STRONG ENOUGH ♦ SHERVL C ROW 
BBOTTRElL . B BOrmauD aAERWAU).K.GILfl£FtT.D-RIC«TTS.B.MACLEOO) (O'V; ' AiM 'L-^ 


CD 


10 


9 


14 


BIG POPPAAWARNING • * THE NOTORIOUS B.I.G. 

C.tf-GMPSON SLA'i CC^BS EASY MOBEEITHENOTOftroUSBI G > (0 (0) iMUT) IVI : ■ t-. : rMlUAHiSTA 


CD 


9 


11 


12 


1 KNOW * DIONNE FARRIS 

■ .lA-^liM DAVIS R JACKMNilM DAVIS W.OUVAIU (C) (M) DO COLUMBIA 777SO 


M 


7 


3 


„ CREEPA ♦TLC 

C AL5-IN D AUSTIN) (CHMUT) DO WFACE 2-4062/AfiiSTA 


II 




8 


11 


BABYA » BRANDY 

K CA-QUCM rK CRC\JCH.H.J0«ES.R PETTEHSONI ICl <T) IVI (R) ATUNTIC 87173 


12 


11 


10 


33 


YOU GOTTA BE « DES'REE 

AINGRAM DES'REE '■ RCEAINGRAMl IC) (DUV) 550 MUSIC 77&51 


13 


13 


12 


19 


IF YOU LOVE ME • ♦ BROWNSTONE 

□ HALL BERT D HALL.E SEBtACN K MADISON, P SMriHl ICllMi " ■ MJJ"';-. ^rh; 




16 


24 


6 


DEAR MAMA « 2PAC 

T PIZARRO T F.iA- JSTPIZAHRO. Ci MuTi X INTERSCOPE 98273 


® 


17 


17 


11 


THIS LIL' GAME WE PLAY « SUBWAY (FEATURING 702) 

GlEVERT.ENICMOtAS(G.L£VERT.E Ni:-tuL^S i:' Biv 10 i.'Ctov.'Ii 


(D 


22 


27 


9 


1 BELIEVE ♦ BLESSID UNION OF SOULS 

EMOSIAir nr.i.'i 1 pfiCf -rMKiAi (C) CMI 58320 


® 


20 


20 


6 


BELIEVE ■ « ELTON JOHN 

GPENNVr i: .ri (E JOHN li TAUPIN) IC) 101 IV) DO ROCKET 856 DtdVlSLAND 


(Wi 


18 


19 


5 


KEEP THEIR HEADS RINGIN' (FROM 'FRIDAYS DR. DRE 

DRDRE - If' ICl 10) (TI PRIORITT 53188 


iW 


19 


21 


,0 IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 

'° W PALjt ■ : : MERCURV 858 MO 




14 


14 


™ HOLD MY HAND ♦ HOOTIE & THE BLOWFISH 

, DCEHWflMI^ eSYAN :i fELBER D RUCKERjSONEfELD) <C) (V) ATUNTIC 87230 


21 


IS 


15 


34 


ANOTHER NIGHT* ♦ REAL MCCOY 

IP!^' ■. THE BEHMAN QROTHERSU V-l\DI"4G.QL.)C«MIA,0J£GL.l?Al (C) IDl IMl (T) ARISTA 1 -2724 


ti 


£1 


18 


9 


IF 1 WANTED TO LIKE THE WAY 1 DO * MELISSA ETHERIDGE 

f FA^..., 1 ... 0/ . ■ lM CGEI (CIIVHAI . ■.■..854.I-5 




23 


25 


12 


HOLD ON ♦JAMIE WALTERS 

S TTRELL IS IVRELL.K SAVIGAR.J WALT^RS.S TTRELL) (C) ArLAr«TIC 67240 


® 


42 




2 


* * * Greatest Gainer/Sales * * * 

I'M GOIN' DOWN ♦ MARY . BLIGE 

CTHOUPSON SEAtJ COMBS (N WHITRELD) (C) UPTOWN 5500&MCA 


29 


24 


16 


22 


ON BENDED KNEEA ♦ BOYZ II MEN 

J lAM T LEWS IJ.HARRIS II T LEWIS) (C) (V) DO MOTOWN 660 244 




25 


23 


8 


THANK YOU ♦ BOYZ II MEN 

C Al.:'ir. 1 ■. 11 MEN IM S.MCCAHY N.MORRIS W MORRIS.S STOCKMAN D.AU5TIW (CI (T) (V) DO MOTOWN FI'jC 274 


cm 


27 


31 


8 


1 LIVE MY LIFE FOR YOU FIREHOUSE 

HHEVISOU 1 :CiEPIC778l2 




32 


38 


6 


COTTON EYE JOE ♦ REDNEX 

P.RElMZ Ci ' :vi ■ BATTFRY -■ ivf 


(2f) 


37 


49 


4 


ASK OF YOU (FROM "HIGHER LEARNINGT ♦ RAPHAEL SAADIQ 

RSAAOIQlRSAAl.lf, T R,l.E' r.AK.AMuRA.REIJ (C) FPlf =0, 'l -. • - MUStt 


30 


30 


32 


23 


THE RHYTHM OF THE NIGHT CORONA 

CMECCO,f.r:.Jl IPAIN F BONTFMPl.A GOBCON.G SPAGNA.M GAFFEY.P.GLENISTERl (C) (T) 00 EASTWEST 98I92/EE6 




47 


51 


, TELL ME WHEN « THE HUMAN LEAGUE 

1 i-AMLV - btCKETT.POAKEY) ICIITHJO LAblWtbl 64M3/EEG 


32 


26 


22 


n ALWAYSA * BON JOVI 

l-i.L'LL(.. i->jNJCWil (CIID) (XI MtnCURT S5« 227 


33 


29 


29 


1, EVERLASTING LOVE ♦ GLORIA ESTEFAN 

1 OERMER le CASON M GARDEN (C) rTi (V) IXI EPIC 7775« 


d) 




52 


c NO MORE -1 LOVE VOU'S* ♦ANNIE LENNOX 

j S-UPSON (0 FREEMANJ.HUGHeS) (CHD) <V) ARt&TA 1 :'BD4 




35 


37 


in DREAM ABOUT YOU/FUNKY MELODY «STEVIEB 

" 1 TTF_,'F B,TKATAS(TKATA5.F.D'AaES5ANDR0.5TEVIEBI IC) EMPORIA WEST 220VTHUMP 


3t 


2t 


26 


SUKIYAKI* •4 P.M. 

Mf '.'LLFLUJiHNAKAMURA.RElt (C) (VI l» NEXT PWTEAuaONOOfJ 8S7 73&1SiAND 


dD 


53 


64 


6 


LET HER CRY ♦ HOOTIE 4 THE BLOWFISH 

DGEHMAt, 1 leER C PUCKER J.SONEFEU)) tC) (VI 1)0 ATLANTIC 87231 


(IT) 


41 


53 


4 


CAN'T STOP LOVIN' YOU ♦ VAN HALEN 

B FAIRBAIPIl It VAN . '. A VAN I^ALE'I S i-AGAR M ANTHONY! (C) (DI (V) WARNER BROS 17909 


n 


34 


35 


37 


I'M THE ONLY ONE ♦ MELISSA ETHERIDGE 

HFA. . ' Mfi'LF'lLGE, ' ISLAND >il>4 068 




31 


28 


9 


IF YOU THINK YOU'RE LONELY NOW ♦ K-CI HAILEV OF JCDECI 

J MruMt e IVOMALlv " LADTTEN.H Cy?lFF!N) iCl MLRCUffY 856 572 


41 


36 


30 


20 


YOU DON'T KNOW HOW IT FEELS ♦ TOM PETTY 

R RUBIN ■ : ■ (C) (01 (Vl WARNER BROS 1B030 


W) 


44 


44 


7 


MR. PERSONALITY ♦ GILLETTE 

20 FINGERS IM ■ 1 (C) (Tl (A)S 0 S 1420«0O 


43 


33 


34 


9 


YOU GOT IT (FROM -BOYS ON THE SIDE*) ♦ BONNIE RAITT 

DWASIRORBiSON TPEnY I LYNNEI (C) (Dl (V) AFMSTA 1 2795 


® 


66 




2 


♦ ♦♦Greatest Gainer/Airplay^^^ 

CAN'T YOU SEE (FROM NEW JERSEY DRIVE") ♦ TOTAL FEAT THE NOTORIOUS B 1 G 

SEAN COMBS <J RGBINSC'I 1/ SGUTM.j MOWELLF WESLEY .J STARKS.R RYAN) (C) (T) TOMMY BOY 7676 




40 


36 


21 


EVERY DAY OF THE WEEK ♦JADE 

'- F-All MM .-.I.. h ■ H ., L !• MILLER) IC) GIANT 17988 


« 


39 


33 


26 


BEFORE 1 LET YOU GO ♦ BLACKSTREET 

T R)IEY (T RILEY . ^y.^fr-. v R iFT ' HANNIBAL.D HOLLISTERJL DICKEY) ICHMl (TKX) INTEREOJPE 98211 


47 


38 


39 


31 


GET READY FOR THIS ♦ 2 UNUNITED 

PAiiOF 1 PDECOSTER R Siiir-T.ARD p V< 1L[ 1 r.DECOSTER) ICl m (XJ lUDIKAL 1553aCRITIQUE 


(D 


51 


79 


3 


JOY ♦ BLACKSTREET 

IftllEYITRIiEYT. ,11 A-S M lAC- M.SMITH) (CUM) (TKX) INTERSCOPE 98164 


41 


45 


41 


21 


HOUSE OF LOVE ♦ AMY GRANT WITH VINCE GILL 

K,THOMAS (W WILSON.K CREEHBERG.G BARNHU.L) ICI (V) (XI AAM 0802 



■ l^^l COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO 
■■■■■■ LAF AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 

111 Mm B RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES 
1 ^ ^1 ^ ^ COLLECTED, COMPILED, AND PROVIDED BY SoundScan 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 

AGO 


z 

ii 


TITLE ARTIST 

PRODUCtn iSOf.G WITCH LABEL t SUMBER.IllSTftieUTIWi LABEL 


SO 


48 


43 


23 


THE SWEETEST DAYS ♦ VANESSA WILLIAMS 

K THOMAS !'iV waLDVlA'i J LINO.P GALDSTON) (C) iD\ (VI IX) WING B51 J IQ^lEHClfRY 




52 


58 


g 


I'D RATHER BE ALONE ♦ fV XAMPLE 

S.DUBIN -1 L L ','_L"£-v iij .'::MCA&4992 


52 


43 


40 


20 


1 MISS YOU ♦ N II U 

V.MEHeCRT ■ V.HERBERT C HOWARD) !CI iDi ARISTA 12768 


dD 


55 


66 


5 


UNTIL THE END OF TIME « FOREIGNER 

W jr\\ . ■ ■ - ■.fS.L.CiRAMM.B.TUWJONI IC> [Dl GENPlAMAHMyrMM SAfAfil 575 '.ft?, PRIOR T< 


(S) 


56 


56 


10 


MOVE IT LIKE THIS ♦ K7 

■ I'.-"' ICHMi :T''xnr.MM>B0y7633 


m 


65 


67 


7 


NEVER FIND SOMEONE LIKE YOU ♦ KEITH MARTIN 

r.lji.. .SEMBEILD ■ "ON.D.SEMBEILO) <C) 00 RUFFMOUSE 778r "iLMSia 


56 


57 


57 


7 


FOR YOUR LOVE ♦ STEVIE WONDER 

: WONDER iS ^.ONDlRi CO . MOTOWN 860 290 


57 


54 


47 


8 


FOE THA LOVE OF S ♦ BONE THUGS N HARMONY FEATURING EAZY-E 


dl) 


60 


60 


9 


THINK OF YOU ♦USHER 

SEAN :r;P.1E]-, T-.tuMC^fjS !THOMPSON JOf*ES.tVAN!i,RAYMC'IO..IEFF[''ri iC: :MI 'T, |«.i LAfALi: . . 


dD 


59 


59 


4 


I'LL BE AROUND ♦ RAPPIN' 4-TAY FEATURING THE SPINNERS 

FRANKY ■ -tabah FQOTETBEt-L phuhHi iC; :Ti rui C>**?YSAI.;5 f.B I. Ef/i 


n 


63 


62 


15 


(SHE'S GOT) SKILLZ ♦ALL-4-0NE 

G ST.CLAIR.r 0 3R|f N . Q ST CIAIR.T.CKBRIEN) <" i <n (X) BtlTZZ H'????. ATI ANTT 


^ "A J 


71 


76 


, 1 RUN-AROUND ♦ Bl UCS TRAVELER 

, S THOMPSON, M BARBlERO IJ POPPER) ICl IX) AAM 0982 


dD 


NEW^ 


1 


* * * Hot Shot Debut * ★ * 

COME BACK ♦ l.ONDONBEAT 

J WAODELL,T BRAN !LHENSMALU.MELMSJ-CMAMBERSI (CI (T) RAOIOACTTW: M95&MCA 


:63j 


70 


75 


5 


CLOSE TO YOU FUN FACTORY 

POSITIVE GRCXJVE IB APfS.R KESSELBAUER.T.COTTURA.R.MARDIEON) fC! iTi 'XI CLPB EC-n 76945 


M 


61 


42 


16 


GET DOWN • ♦ CRAIG MACK 

EASY MO BEE tC.MACK) ' ICl (0) <MI m (V) BAD WW 7 ^^r, ^.AfiisTA 


dD 


68 


68 


4 


HERE ft NOW ^ LETTERS TO CLEO 

M.OENNCEN(LFrTEttSTOCUO) [C; IDHv < GIANT 17913 


dD 


NEW^ 


I 


HAVE YOU EVER REALLY LOVED A VtKlMAN? BRYAN ADAMS 

H 1 1--. . ■.■■>.-s H J LANG-.M i^xfMh: ' y_ AAM 1028 


•7 


58 


54 


8 


BROOKLYN ZOO ♦ OL" DIRTY BASTARD 

ClDlHTy BASTARD -> .-..'JtS ICMTj IXI EL£ltTRA6M77.'EtG 


68 


84 


90 


3 


WONDFRFIIL AAHAM ANT 

DICKLE - M P19!jCNi e HArESi (CI r^) CAPITOL 58239 


dD 


74 


92 


3 


^HV flllY fFROU "RAn RTIY^"! A niANA KINR 
■ w ■ \rnvifi DVT 9 / ▼ vtr\r%n nino 

A.MARVEL r M-.-. ".-.--i,T', K f.AROf.FB) ■ .l.mM.iIi f W'jKK :.'b78 


n 


67 


70 


4 


M,WATERMAN,EIASTIW:."^RISCMWANNI ICIGEFFEN 19385 




73 


77 


8 


1IIIU A c An f rrATi iDiMr* i ruiTi\ 
1*LUV ▼ t-'lU (r LA 1 UMIINu LtVI 1 1} 
STUWOTON i£ STEVENS,M.«HITEMON,LW«GO.CASH) ici ■ ■ - WID' IT ;..K. jvt 


(7D 


78 


88 


3 


J SP'flNriATL.STOCK.AnKENU.STEINMAN) iCI rxi CRITIQUE 15539 


73 : 


75 


93 


3 


FFFI SO HIGH * nP^'RPr 

A UQRm ;OES Htt,M OwAV-S: (C) (Dl (VJ 5» MUSIC 77693 


74 


72 


65 


11 


TOUR CAPLETON 

S BRQWr* D»NAUIK DUD IC SAILEV R WAITERS (Cl IT) SiGNET 162WU. 


75 


79 


73 


8 


^HOOK ONES PART II * UrtRR OFFP 

MOeaOEEPlK MUChiTA.T WHNSQN) (CIID' JI LOU0M29*RCA 


78 


69 


69 


11 


FAT ROV * MAV A Ull 1 ION 

?Ci LINGER- :M.fA::MR„ FL0R£S.DtSTEVE2) tC) tM) IT) CXI S 0 S 1421^ .'rn' 


(ZD 


NEW^ 


1 


AIUF IT 9 VAIi A na RDAT 
J,DUPRHJ.DUPRI,C KELLri (CUM) fl) SO SO DEF 


71 


81 


82 


10 
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HOT 100 

SWGLES SPOTLIGHT. 



by Michael Ellis 



MFTEU seven weeks. Madonna >iekls the No. 1 spoi U) new ailist Mon- 
tell Jordan with "This la How We Do It" on new label PMP, distributed by 
RAlVIsland. As was the case on last week's chait, the top titles are all close to- 
gether, so the large sales lead enjoyed by Jordan's single gives it a slight leaf! in 
total points. "Red Light Special" by TLC (LaEaca'Aiista) is so close behind that 
it could easily jump to No. 1 if "This" slows in iwint growth. However, since Jor- 
dan's single is only No. 19 in airplay, it has a gi-eat deal of room to gi-ow in points, 
and could stay at the top for so\'cral weeks. So with "Run Away" by Real McCoy 
(Arista) slipping baclovard on a sales dip, unless it turns around sharjily, 
there will be a t\vo-way battle for the top next week. One complicating factor is 
that "Freak Like Me" by Adina HowanI (Mecca Don^^astWest/EEG) came 
roaring to life this week with the largest point gain on the entire chart, good for 
a six-place jump to No. 6. If these gains continue. "Freak" will be a contender for 
No. 1, too. 

It may seem STRANGE that Jordan's single, at No. 1 in sales hut No. 19 in 
airplay, can beat 'Take A Bow" by Madonna on the Hot 100 when the latter 
seems to have better statistics: No. 1 in aii*play for the ninth week and No. 13 in 
sales. But the final [xjsitions on the Hot 100 are determined by point totals, not 
by averaging sales and airplay rankings. While in most weeks, No. 1 airplay/No. 
13 sales would beat No. 1 saletv^o. 19 airplay in total point*;, it's not the case this 
week. Similaiiy. although TIX"s single is right behintl Joitlan's at No. 2 in .siiles 
and iq}[K?ars wx-U ahead in airi>lay < No. H vs. No. 19). Jonlan's actual iwint lead in 
sales is so great — more than 20% over TLC — that there is a bigger point differ- 
ence between Nos. 1 and 2 in sales than between Nos. S and 19 in aiiplay. Result: 
Jordan beats TLC overall, by a small mai*gin, and Madonna winds up at No, 4. 

The WINNERS OF THE Greatest Gainer awards this week were last week's 
top two debuts. 'I'm Goin' Down" by Mar>' J- Bilge (Uptown/MCA) is the sales 
gainer. Jumping 18 places to No. on an impi-essive No. 17 debut on the sales 
chart. "Can't You See" by Total Featuring the Notorious B.I.Ci. (Tommy Boy) 
zooms 22 places to No. 44, winning the ain)lav awaixi. It's Ixxisted bv No. 1 aii*- 
playatWQHTNeuYork. 

Quick cuts*. Many records go sidewa>'s this week in crowded parts of the 
chart, while gaining enough point*; to bullet. Among the unfortunate titles: "I 
Know" by new aitist Dionnc Farris (Columbia), which holds at No. 9 while mov- 
ing up to No. 2 in aiipla.v, "1 Li\'e My Life For Vou" by Firehouse ( Epic), which 
sta.vs at No. 27 while showing No. 1 ai^ilay at WFLY Albany, N.Y., W'lXX Green 
Bay, Wis., and WTA\'R Toledo, Ohio; and "Ui^eam About You/'Fimky .Melody" by 
Ste\ie B (Emiwria West/Thunip), which holds at No. 35. "Dream" is ali-eady No. 
1 at KIIS-FM Los Angeleii . . . Atlanta-l>ased female trio Kut Klose, with "I 
Like" (Keia/Elektra/EEG), is the one artist new to tlie Hot 100 thi.s week. The 
track debuts at No. Mo. almost enliix'ly from stmng .'iiiles generated by R&B aii*- 
pla.\'— it's No. 2:1 with a bullet on the Hot R&B Singles chaii . . . Tliis w eek's Hot 
Shot Debut, "Come Back" by Londonbeat (RadioacUve^CA), is abvady in its 
eighth week m the aii7)lay chait, but enters the Hot 100 now l>ecaus*' the cas- 
-sette .single hai^ just been released. 



ELVIS COSTELLO RELEASES COVERS SET AFTER FIVE YEARS 

(Cnvtimted from fHiffc S) 
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as Costello puts it, or what to re- 
arrange. For example, "Must You 
Throw Dirt On My Face." recorded by 
the Louvin BrothL'rs. was revamped 
with a soulful R&B feel. 

"I was trying to tip the hat to the 
kind of an'angement that Percy Sledge 
might do. Make the song more tragic." 
says Costello. 'The beauty of the Lou- 
vins' voices was that they made It 
sound like they could just stand the 
pain." 

Costello's version of the Kinks' 
"Days" "is very different than Kirsty 
MacColl's take on it. Hers is a very 
bright version. Ours is a bit more drug- 
gj'. That was the day the air condition- 
ing broke down in the studio. There 
were no drugs involved." 

"Leave My Kitten .■\lone" limns ter- 
ritory between Little Willie John's 
original and a never relea.sed but much 
talked about version by the Beatles. 
"We recorded that with Pete Thomas 
and Jim Keltner each playing half of a 
tlrum kit. It's slightly kind of disjoint- 
ed," says Costello. "A little bit of inven- 



tion helps keep you fresh." 

Other musicians on the sessions are 
guitarists Marc Ribot and James Bur- 
ton; keyboardist Larr>' Knechtel; and 
ha'wist Jeny Scheff. 

The liner notes for the album, WTit- 
ten by Costello, lovingly detail how he 
fu^t Ijecame acquainted with each song 
and who originally recorded the tune. 
"Some of the songs that have gotten 
lost along the way ai-e worth hearing 
again. I don't think we want to lose 
sight of some good things. So I've done 
everything but include catalog num- 
bers and where fliatenere] can hear the 
artists." 

Although Costello worries slightly 
that some of his fans might be disajv 
pointed to discover that he's releasing 
an album of tunes he didn't write, he's 
confident they'll eiyoy the music jour- 
ney. "I feel a lot of affection for these 
songs because I've lived with them so 
long. But it's like up until now, they 
were just something I shared with the 
person who recorded them originally. 

•^Some of these songs, like 'Strange,' 



ALPERT, MOSS EXPAND TO NASHVILLE 



BubUing Under lists the top 26 singles under No 100 
which tiave fiot yet ctiarted. 



yeai-. we will probably have five or six 
staff members." 

The local division of the lal>el, Fundbi 
says, will not restrict itself to country' 
music. "(!!ertainly our thmst Ls going to 
be toward this market here, but the 
door is open to look at other ty\>e^ of 
acts as well. This is not the country- di- 
vision of Almo Sounds." 

Althougli major countiy labels have 
been opening in Nashville at an un- 
pivcedenled rate. Fundis dismisses the 
notion of overload. "There is always a 
place on the market for a great i-ecoi-d 
and a great talent." he asserts. "We're 
just going to trj' to slice off a little iwr- 
tion of that for ourselves. I don't think 
there's anything new act-wise to come 
up witli." 

Fundis first distinguished himself by 
producing Don Williams and then w'ent 
on to oversee the late Keith Whitley's 
breakthrough projects. He has pro- 
duced all of Yeanvood's albums, and 
during his two years at RCA he pro- 
duce<l Jamie O'Hara, Jon Randall, Lari 
White, and Ty England, among others. 

"I've lK?en doing this Ibr a long time," 
he says. "If I can keep up the momen- 
tum of being able to disa)ver new talent 
and bring new records to i-adio tliat they 
appreciate, then we'll find our place." 



OLSEN TWINS MOVE 

(Continued thnii piujv 

erVision has guaranteed sales levels 
two to three times "from where we 
are now, and then some," he says. 
"IPresidentI Stuart Hersch has an 
air of confidence." Much of the in- 
crease w ill be generated by various 
movie and TV cross-promotions and 
what Thorne calls the "maturity" of 
WarnerVision's sales and market- 
ing force. Hersch agrees, saying, 
"We expect big things out of it." 

Harold Weitzberg, formerly of 
Wood Knapp Video, who joins Dual- 
star as executive VP. anticipates a 
smooth transition from BMG to 
WarnerVi.sion. Cassettes, including 
the "Adventures" pair, which 
shipped the week of the announce- 
ment, likely will get WarnerVision 
stickers. Suggested list remains at 
$12.95. 

"All marketing programs going 
on now will continue to be support- 
ed," Weitzberg says. 



Almo Sounds' Mosw says the decision 
to open a Nashville division was hugely 
ba>4ed on the success of the Almo/Irving 
publishing outpost in Music City. "In 
the last couple of yeai-s, I guess we felt 
that we had a real base there." 

He also points out that he has had a 
demonstrable aft'inity for countiy since 
A&M Recoixls in WWyi signed a young 
Texas singer namefl Waylon Jennings. 
In 1988, A&M fielded, with moderate 
success, the country act the Wag- 
oneers, which it worked through an 
agreement with RCA. 

Alpert and Moss sold A&M to Poly- 
Gram in 1!J89 and stayed on ti> i*un the 
label until 1993. 

Fundis was Almo Sounds' first 
choice. Moss says, "We didn't intei'vievv 
anylxKly else. We thought he would Ik' 
right for us. and it turned out that he 
was." 

Los Angeles-based Almo Sounds' 
cuiTent roster includes Angel Coipus 
Christi, Rake's Progress, Sherree 
Ford-Payne, and Garbage. Moss says 
he is negotiating with three other acts. 
The label has a North America press- 
ing and distribution agreement with 
Geffen Records. 

Like Fundis, Moss professes no 
resen ation about entering the already 
crowded country field. "I think you 
make some gi'eat records and eveiy'- 
thing sort of takes care of itself . . . I'm 
just interested in making great music. 
If radio likes it that's fine; if they don't 
like it we'll just have to go another way 
U-i get the music promoted. I think 
what it amounts to — and I've told this 
to each artist individually — that what- 
ever it takes to do it for them, we're go- 
ing to do it." 



have the silliest lyrics imaginable. I left 
in where I cracked up on the entrance. 
It's a song I never would have written 
myself. People imagine the songs I'd 
wiite would be more serious, and some 
of these are quite the opposite of songs 
I'd wiite myself. But it's nice to take a 
rest from the writing. There's the jwr- 
ception that I'm a cracked egghead. If 
this record doesn't break that. I'm 
headed to Las Vegas." 

The album's first single, "Pouring 
Water On A Di-owning Man," will go to 
album rock, modem rock, and albiun 
alternative stations. "But we're sening 
the whole record to those formats," 
Rauh says. "Our focus \& on the record 
as a whole, and i>eople should come to 
their ovvti conclusion." 

Costello will promote the album 
through a radio satelhte broadcast on 
May 17 emanating from London's 
Shepherd's Bush Empire club. The 
hourlong concert will be available in 
more than 15 countries. 

"The show will go out to North 
America that night live and to the other 
territories on a delayed basis l>ecause 
of the time difference." says Rauh. "It's 
available to any and all radio stations 
who want it." Rauh estimates that more 
than 200 stations in the U.S. will carry 
the pert'oiTTiance. The concert will be 
tied in with local retailei"s. 

Immediately following the concert, 
Costello will do a one-houi' conference 
via the Internet. 

Television plans include an appear- 
ance May 16 on "Late Show With 
David Letterman"; the show will be 
bi-oadcast live from London that week. 

Although besieged with cover al- 
bums, retailers say they are looking 
forwai*d to a new^ Costello offering. 

"We always do well with Elvis 
Costello records," says David Lang, 
president of Compact Disc World, a 
nine-store New Jersey chain. "We 
think 'Kojak Variety' will appeal to the 
core Elvis Costello fan. of which we 
have many. However, we are con- 
cerned that it might not break out 
much beyon{l his base, because they'i*e 
obscure songs and there's no underly- 
ing theme." 

Lang says the album will "prebably 
find its way onto our listening posts 
and will receive in-store play. Like with 
eveiy Elvis Costello record, we'll do 
everything we can with it." 

Roy Burkhert, senior buyer for the 
37-store, Ti*oy. Mich.-based Hamony 
House chain, agrees. "His core audi- 
ence will gobble up the reconl. How far 
it goes after that will dei>end upon ra- 
dio play and other media exposure that 
it gets," he says. 

The one thing about the album 
Costello won't e.xplain is its somewhat 
odd title. "That will remain an enigma." 
he says with a laugh, "The only thing 
I'm ever going to contribute to the 
Rtwk and Roll Hall of Fame is what it 
means. They can put it in a time cap- 
sule and o|X'n it up in the year 2050." 
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SOUL FOR REAL lpiOWN l ! 125.MCA i9 9& 15,98) CANDY RAIN 


27 


28 


22 


13 


19 


PEARL JAM A' E=iC 66900* (:o.98 EQ ]6 981 VITALOGY 


1 


n 


23 


20 


27 


BRANDYA AtLANiic 62610 ag 19 9S IS 9ai BRANDY 


20 




21 


21 


23 


MADONNA A tMVLRICI^SIRE JS767,'WARH£R BROS l]C9& L£. 9ai BEDTIME STORIES 


3 




NEW^ 


1 


FAITH NO MORE ^|^q DAY/FOOL FOR A LIFETIME 

^LAJ^' Rf RI^E 4^ ,■ WARNCR BROS (10.98'15 98) 


31 




32 


32 


26 


DAVE MATTHEWS BAND # . impicd rue tadi c Ahin nocAkJihir* 
J , , J , ^ 1 , UNUtK 1 Pit 1 AbLt AINU LJKtAMINlj 


31 


33 


29 


31 


12 


BUSH • rHAULHI-MLfrSCOPE K^il.'AG llO gft' 16.981 H SIXTEEN STONE 


24 


34 


2) 


23 


22 


TOM PETTY A WARNER BROS. 45759" ll0.9Bi l6 981 WILDFLOWERS 


3 


3D 


NEW^ 


1 


Clf in DnUf mi iMTif- a'>Tir\ ir 1 1 r, aa m. emt. CI IDUI IMAM DAPF 
dniLf nUW A 1 LAN lit, Oiff JU'Alj 1 If W It) yHi oUtjnUiVlnlN nM^,t 


35 


36 


28 


27 


22 


DES'REE 9 F^l/StC 6d321'EPIC '9 9S EQ<'15 98! ^| 1 AIN T MOVIN' 


27 


37 


31 


25 


22 


NIRVANA A' DGC 24727-.GEFFEN . '.0 98.16 99:. MTV UNPLUGGED IN NEW YORK 


1 


3^ 


33 


33 


23 


BOB SEGER & THE SILVER BULLET BAND GREATEST HITS 

CAPirOl 30334 llOg&'15 98) 


g 


39 


24 


13 


^ 


E'40 SICK wio' IT 41 5&&'JiV£ no 9ft' 1 &.98) IN A MAJOR WAY 


13 


40 


37 


29 


S4 






41 


36 


35 


29 


THE NOTORIOUS B.I.G. A BADBor73000VARiSTA(998.]5 9B) READY TO DIE 


15 


42 


26 


26 


9 


SOUNDTRACK • arista 18748 (1096-16 991 BOYS ON THE SIDE 


17 


3D 


45 


47 


43 


TRACY BYRD • mca ]099: no.9a'lS9fl) NO ORDINARY MAN 


43 


44 


35 


34 


36 


RONE THUGS N HARMONY A 


12 


4S 


38 


36 


12 


BROWNSTONE • r.iji 5)87 ' Epic il3 98 1015 98) FROM THE BOTTOM UP 


29 




52 


56 


39 


SOUNDTRACKA' Ec.|C SC JNDTBAX66329.f PIC 116 98 E(i'2J 96) FORREST GUMP 


2 


47 


39 


39 


3 


COLLECTIVE SOUL ATiANTiC827«.AGil09ai6 98i COLLECTIVE SOUL 


39 


46 


34 


28 


6 


DJ QUIK PROfli.E U62' 110 9616 981 SAFE + SOUND 


14 


49 


40 


24 


3 


MAD SEASON COLJM6IA67067* 11098 1^15981 ABOVE 


24 


3D 


50 


52 


5 


ADINA HOWARD MECCA OOKEASIWEST 61757 tEG 110 9815,98) DO VOU WANNA RIDE? 


49 


51 


43 


38 


22 


AEROSMITH A' GEFFEN24716(]2.9&.17 9B) BIG ONES 


6 


52 


42 


46 


24 


™™'™e, "OLD ME, THRILL ME. KISS ME 


9 
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ARTIST TITLE 

LABEL A NUMBERDISIRiBUIiNC UBEL iSUCGESIED LIST PRICE OR EQyiVAlENI FOR CASSEITEXO) 


z 

o 

il 


3D 


57 


57 


8 


?ouN?E?ol^"l.i 9S: B f^OW I'VE ^""0 VOU) A COLLECTION 


53 


54 


46 


40 


2S 


BARRY WHITE A AAM S4O1I5i10 9£u1G.98) 


THE ICON IS LOVE 


20 


55 


48 


12 


27 


CLAY WALKER • giant 245BaWARNER BROS (10 98 


1 5 981 IF 1 COULD MAKE A LIVING 


42 


56 


47 


45 


34 


WEEZER A OGC 2.t629.GEFFEN 110 98.|5 981 SB 


WEEZER 




57 


51 


53 


21 


SAOEA LPIC666B6- (]098Ea'l&98l 


BEST OF SADE 




58 


49 


44 


71 


ACE OF BASE A^ arista 18740 I9 98.15 93) 


THE SIGN 


^ 


59 


54 


54 


4 


JOHN TESH GTS 4579 19 9&14 981 


LIVE AT RED ROCKS 


M 


60 


55 


41 


34 


JEFF FOXWORTHVA 

AARNEPeROi 453I4(10.9&T59eiB 


YOU MIGHT BE A REDNECK IF... 


38 


61 


41 


22 


10 


THE CHIEFTAINS • RCft victor 62702 (109eH6 9^1 


THF LONG BLACK VEIL 


22 


62 


44 


50 


57 


YANNI A PR|..ATE MUSIC 82116 I10.9&t5 98) 


LIVE AT THE ACROPOLIS 


5 


63 


53 


43 


24 


BON JOVI A' MERCURY 576013 110 98 EQ'lfi 98) 


CROSSROAD 


8 


64 


64 


51 


10 


SAWYER BROWN •CURB 77689 110 98.15 98) 


GREATEST HITS 1990-1995 


44 


. OJ ) 








* * * Pacesetter * * ♦ 




137 




2 


SOUNDTRACK -AORK 67009.C0i.uMBIA (10.98 EQ.16 981 BAD BOYS 


65 


66 


65 


71 


56 


NINE INCH NAILS A 

NP.-i-iNr. I'triRSCOPE 92346'AGI10 9&16 98) 


THE DOWNWARD SPIRAL 


2 


3D 


74 


113 


18 


BLUES TRAVELER A4M 540265 19 98^16 981 


FOUR 


54 


3D 


76 


83 


40 


HOLE • OiX 2Jb31,'GEFF£M10,98'15,98) 


LIVE THROUGH THIS 


52 


69 


60 


66 


43 


STONE TEMPLE PILOTS A Atlantic 82607-,ao do 98(16 9BI PURPLE 


1 


70 


61 


58 


10 


OASIS EPI(:66J3I l998 fQ'15 98iB 


DEFINITELY MAYBE 


58 


71 


66 


59 


40 


69 BOYZ • RIP-IT 69C1 :9 9&'l5 9ai|B 


NINETEEN NINETY QUAD 


59 


72 


62 


49 


7 


TRISHA YEARWOOD mca n20i (10 981598) 


THINKIN' ABOUT YOU 


23 


73 


63 


60 


68 


COUNTING CROWS A 

Of/ ?4'..'KG(FfEM 10 98(15 (MIB 


AUGUST & EVERYTHING AFTER 


4 


74 


67 


61 


73 


CANDLEBOXA'KIAVERICKSIRf45311,WARNtRBR05 |9 98 I 5 9R| B CANDLE80X 


7 


75 


56 


48 


10 


TOO SHORT • DANGEROUS 41 553(jlvE ( 10 9a'15 98) 


COCKTAILS 


6 


76 


59 


82 


9 


SPONGE .VCRK 5780fl.COLUMBIAl7 98£Q'U 98)B 


ROTTING PINATA 


59 


OD 


82 


128 


3 


LINDA RONSTADT EltMBA617O.VElG(10.9e..l6 98 


FEELS LIKE HOME 


77 


QD 


NEW^ 


1 


SARAH MCLACHLAN NErriftiRK i9784(ARisTA(7,9a 


15 981 THE FREEDOM SESSIONS 


78 


79 


75 


75 


56 


THE MAVERICKSA uca 10961 (9 9&I598)|B 


WHAT A CRYING SHAME 




su 


71 


74 


20 


METHOD MAN • OEf JAMRAL 523839*,.lSLAflD CO 9 


(16 98; TICAL 


54 


81 


72 


64 


27 


R.E.M. A' warnfrbros 45;4c. iio9b.:6 9ei 


MONSTER 


1 


3D 


68 


78 


36 


JOE DIFFIEA E-(C64357(10 98 EQ.]5 9ei 


THIRD ROCK FROM THE SUN 


53 


83 


73 


55 


31 


THE TRACTORS A arista ib72b (9^1598) IB 


THE TRACTORS 


19 


84 


86 


77 


18 


KIRK FRANKLIN AND THE FAMILY • 

GUS,.. : ; 1'. H! 1 1 SB 


KIRK FRANKLIN AND THE FAMILY 


71 


85 


70 


69 


56 


SOUNDGARDEN A (.&M L4(ji9B- no 98 16 981 


SUPERUNKNOWN 


1 


86 


85 


31 


124 


KENNY GA' arista 18646110 98.15,98) 


BREATHLESS 


2 


17 


77 


36 


43 


VINCE GILL A MCA 11047 110 98(15,931 


WHEN LOVE FINDS YOU 


6 


(8 


68 


67 


5 


PJ HARVEY island 524Ce5 110 9815.981 


TO BRING YOU MY LOVE 


40 


89 


39 


79 


24 


SOUNDTRACKA 

LfAlh ROW iMERSCDPE 92484*,.AG (10,98/16 96) 


MURDER WAS THE CASE 


1 


90 


69 


63 


29 


ANITA BAKER A f 1 FKTRA 61^5STEG 110 9816 98) 


RHYTHM OF LOVE 


3 


91 


83 


91 


72 


TOM PETTY & THE HEARTBREAKERS A 


GREATEST HITS 


b 


■ J4 ; 








* ♦ * Heatseeker Impact* * * 




BE ENTRY 


2 


SELENA EMI latin 28803 IB 9^12 98) 


AMOR (jfvijHIBlDO 


92 




103 


87 


21 


GEORGE strait A uca 1 1092 (10.98(15 98) 


LEAD ON 


26 


94 


96 


101 


27 


ALABAMA • RCA 6(3410110 9815.981 


GREATEST HITS III 


84 


95 


91 


84 




DIONNE FARRIS COLOMBIA 57359(10 96 £015 981 ■ WILD SEED-WILD FLOWER 


84 


3D 


NEW^ 


1 


JULIANA HATFIELD mammothatlantic 9254040(10 9SJ159B) ONLY EVERYTHING 


96 


97 


98 


95 


41 


BLACKSTREET • INTERSCORt 92351(AG(10 98/15 96 


BLACKSTREET 


52 


98 


80 


70 


40 


SOUNDTRACK CAST A 

.VALT (DISNEY 60e57(l0 9eC*»elte) 


THE LION KING SING ALONG (EP) 


40 


99 


81 


68 


24 


SCARFACEA R(LPALOT3»46*,'NOOTRrBEI10.9a(l5.9fl) THE DIARY 


2 


® 


NEW^ 


1 


SOUNDTRACK il i KTRA 61 76&tEG 110 98.15,98) 


TANK GIRL 


100 


101 


87 


90 


59 


SARAH MCLACHLAN A 

,\ETTrtERK 1872EJARISTAI9 9&15,98IB 


FUMBLING TOWARDS ECSTASY 


50 


® 


116 


109 


10 


SUBWAY BIV 10 530354,U0T0WT( 19 96.13.96) B 


GOOD TIMES 


101 


103 


58 




2 


CHANNEL LIVE CAPITOl 2B9&6* (9 9ai3 9B) 


STATION IDENTIFICATION 


58 


104 


94 


72 


10 


NEAL MCCOY ATLANTIC B2727,iAG (10.98(15.981 


YOU GOTTA LOVE THAT 


68 


105 


102 


97 


190 


METALLICA A" EIEKTRA 61 1 13*)t£G (10 9»1 5 98) 


METALLICA 


1 



C3 Albums wiin me gtealeM sales gams this week. •Recording irrduslry Assn. 01 America (RIAA^ certification lor sales ol 500,00 album units (250.000 lor EPsl. A RIAA certification for stiipment ol ) million units (liOO.OOO for EPsJ, with mulli platinum titles indicated by a 
numeral following the symbol. 'Asterisk indicates LP is available. Most tape pnces. and CO prices io* WEA and BMG labels, are suggested lists. Tape puces marked EQ. and all oltier CD prices, are equivalent prices, wtiich are projected trom wfrolesale prices. Greatest Gainer 
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week, H'ntlicates past or present Heatseeker title c 1995. Bitlboard/BPI Comriiunications, arxl SoundScan. Ir>c. 
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106 






73 


CELINE DION A MUSiC 57555ilP1C 110.96 £(^16.96 


InLt^ULUUn Ur Ml LUVt 




107 


90 


73 


26 


MARY CHAPIN CARPENTER A 

COLJWeiA 6J327 flO 98 EQ.16 981 


STONES IN THE ROAD 


10 


108 


lOS 


103 


8 


JAMIE WALTERS Atlantic g260OAGil0 9a'l5 98>B 


JAMIE WALTERS 


89 


109 


93 


76 


40 


ALAN JACKSON A' ARISTA (10.9a'i;>.38l 


WHO 1 AM 


5 


110 


84 


65 


3 


MATTHEW SWEET zoo uosr 110 58 15.981 


100% FUN 


65 




112 


99 


12 


WADE HAYES coiuwBiA iiil2 ;7 9eEQll 9a <B 


OLD ENOUGH TO KNOW BETTER 


99 


112 


110 


92 


42 


DAVID BALL A WARNER BROS -45562 lO 96 l& 98i 


THINKIN' PROBLEM 


53 


113 


106 


89 


51 


ALL-4-0NEA- BLiTZZ Atlantic S2588.AG iLO 9a-i5.?B; 


ALL.4-0NE 


7 


114 


107 


98 


49 


REBA MCENTIREA mca ic<994{io9a'l598i 


READ MY MIND 


2 


lis 


79 


123 


17 


VANESSA WILLIAMS • WINC &2617?,'MERCURr a0 9& 


EO'16.981 THE SWEETEST DAYS 


57 


(M 


123 


116 


4 


ERIC CLAPTON POLVDOR 527116'A4M (lo.gaifi 98) 


THE CREAM OF ERIC CLAPTON 


100 


117 


111 


104 


27 


BROOKS Ii DUNNA arista I87fi5 no 9a 15981 


WAITIN' ON SUNDOWN 


15 


118 


99 


83 


29 


ERIC CLAPTON A ' OUCtuREPRlSE i573SWARNER BROS. 


(10,98J16.98| FROM THE CRADLE 


1 


HQ 
119 


113 


102 


JJ 


SALT-N-PEPAA' NEXTPLATEAU.V0ND0N 828392MSLANDn0 9a'16 9e) VERY NECESSARY 






138 


141 




SHANIA TWAIN MERCURY &2?886 (10 96 EQ'15.9fll ■ 


THE WOMAN IN ME 


1?0 


121 


117 


105 


43 


WARREN G A'' VWUIORWM. 523335*'1SLAN[) (ID 98.15 = 


81 REGULATE.. G FUNK ERA 


2 


dHj 


bl 




29 


ABBA • P0lYDOR517OO7,1SLAJ^DI109a]6 98l 


GOLD 


63 


123 


100 


80 


19 


ICE CUBE • mOMU 53921' <10-9a'15.9e) 


BOOTLEGS & B-SIDES 


19 


(JZ4, 


NEW^ 


1 


DAVID SANBORN ELEKTRA61759ii:EG(10 9a'16.9e) 


PEARLS 


124 


125 


105 


100 


21 


«i'!?o.6,i.0 9ai6,98, f'ELDS OF GOLD - BEST OF STING 1984-1994 


7 


12« 


109 


96 


28 


LUTHER VANDROSS A iv 57775-tPicilo 98 Eai6 9BI SONGS 


5 


127 


95 


62 


8 


VARIOUS ARTISTS GR»MM»67045cn.UMeiA(l0,98Ea'i; 981 1995 GRAMMY NOMINEES 


26 


121 


78 


85 


3 


NEW ORDER Q-.vt5T ij/gaWARNeR BROS rio 9ai5 98! 


(THE BEST) OF NEW ORDER 


78 


129 


92 




2 


THE WHISPERS Qflpiioi :<)770 iIO 9ftT5 981 


TOAST TO THE LADIES 


92 


130 


97 


112 


9 


RANCID spilftfH tidier fi9A'lt 98:<BI 


LET S GO 


97 


131 


122 


110 


27 


SOUNDTRACK A mercury 52?9Hiil3 9atQ :b95i 


JASON S LYRIC 


17 


132 


101 




2 


MORPHINE RVKODISC I032C- 111 9817 %iB 


YES 


101 


133 


114 


93 


4 


NINE ■■fonLE U60'ao9ai59ei 


NINE LIVEZ 


90 


134 


115 


127 


32 


AMY GRANT A' >)am^40?3D<]g % ie 9b> 


HOUSE OF LOVE 


13 


135 


127 


131 


172 


PEARL JAM A' EPIC 47857* 1 10.98 EQ>16 98) ■ 


TEN 




lie 


121 


108 


19 


VARIOUS ARTISTS tommy boy 1109111 98^15 981 


MTV PARTY TO GO VOLUME 6 


54 


137 


118 


118 


92 


™Au''''^l''» fl^«^Q* 5B, jg EVERYBODY ELSE IS DOING IT, SO WHY CAN'T VKE7 


18 


138 


120 


122 


17 


THE BEATLES A^ APPiE3:7%-CAPnCLil&9a31 981 


LIVE AT THE BBC 


3 


139 


132 


119 


30 


GERALD LEVERTA EA£Tw£sr 92Jlf.EEGil09ai6 981 


GROOVE ON 


18 


140 


128 


u; 


62 


JOHN MICHAEL MONTGOMERV A AtiAKTC 825;9<ail0 9a'Ib 9S| KICKIN' IT UP 


1 


141 


139 


132 


178 


NIRVANA A DGC 2i-125- GEFrEN ilO 9&15 981 


NEVERMIND 


1 


142 


124 


107 


16 


SOUNDTRACK • COIUMBU M791 110.98 £016 981 READY TO WEAR (PRET-A-PORTERI 


29 


143 


130 


129 


83 


MARIAH CAREY A' COILIMBIA 53205- nc 98 Eaie 9S> 


MUSIC BOX 


1 


144 


131 


111 


13 


SOUNDTRACK ^'ju musidepic sousoirax 66944 epic ( 


0 9«Eai6.9Bi HIGHER LEARNING 


39 


145 


129 


106 


4 


JOHN BERRY '^iriior 38495'UBE:riy CD *a 15 96,i 


STANDING ON THE EE>GE 


106 


14« 


144 


139 


24 


DIAMOND RIO« *R1SU 18745 19 9B15 9ei 


LOVE A LITTLE STRONGER 


100 


147 


119 


115 


11 


THE STONE ROSES GCFFEN 24503 I10.9ai6 9ai 


SECOND COMING 


47 


148 


143 


145 


215 


ENIGMA A CKARISMA 8«224.VIRGIN 19 98/13 981 


MCMXCA D. 


6 


(H 




1 


BIG L cauUBis !3795- 1 10 98 Ett l5 SB) B LIFESTYLE2 OV DA POOR & DANGEROUS 


149 


150 


140 


114 


23 


TONY BENNETT • COtllMBlfl l:.6714il0 96Eai6 98i 


MTV UNPLUGGED 


46 


151 


134 


125 


21 


JIMMY PAGE t ROBERT PUNT A »ti«Niic 82706 


•AGI1459-.9-1 NOQUARTER 


i 


on; 


177 




9 


H-TOWN ll.'Kt 2:2*(1D98.1798) 


BEGGIN' AFTER DARK 


152 
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172 


156 


3 


KUT KLOSE KEIAEUKTRA6l6«&'EEGI109a'159eiH SURRENDER 


153 


154 


142 


138 


34 


IMMATURE • MCA U06B(9 9a;l5 98ia PUYTYME IS OVER 


88 


ISi 


133 


126 


15 


SOUNDTRACK HCA 66523 19.98715 981 DUMB AND DUMBER 


62 


156 


135 


12^ 


90 


TONI BRAXTON A" LAFACC 26007/ARlslA (9.96/15 9B) TONI BRAXTON 


1 


157 


148 


153 


133 


QUEEN A HOLLYWOOD 61265 lI0.9arl6.9Bi GREATEST HITS 


11 


158 


126 


120 


12 


PORTISHEAD go- dim-,vlondon 528553.tslano no 9&15 981 ■ DUMMY 


79 


159 


152 


160 


267 


',°'l?^?^o"f^,198, f"*NTOM OF THE OPERA HIGHLIGHTS 


46 


IfiO 


149 


161 


26 


SOUNDTRACK • noihinginiebscope 9246aAG lio 98.16 98) NATURAL BORN KILLERS 


19 


161 


154 


1« 


6 


CRIME BOSS ».1AVI 3' 19 98 15 981 ■ ALL IN THE GAME 


113 


162 


156 


151 


124 


SOUNDTRACK A ' ARISTA 18699' 110 9a 15 9ai THE BODYGUARD 


1 


163 


155 


155 


8 


CORROSION OF CONFORMITY COIUUBIA66208(I09SE<V169S1B DELIVERANCE 


155 


164 


157 


146 


98 


JANET JACKSON A* VIRGIN B78?5 (10 9&'16 98} JANET. 


1 


165 


170 




2 


LETTERS TO CLEO CHERRY DISC'GIANT 24598 (9 9a(15 981 ■ AURORA GORY ALICE 


165 


(SD 


178 


149 


4 


PORTRAIT CAPITOL 2g709(l(;9815 9B) ALL THAT MATTERS 


131 


167 


165 


172 


13 


LARI WHITE RCA 66395 19 98 IS 9eia WISHES 


125 


168 


159 


157 


22 


MEGADETH A capiTol 29004 m.mfl6 381 YOUTHANASIA 


4 


® 


176 




2 


TANYA TUCKER LIBERTY 28943 no 9&15 9SI FIRE TO FIRE 


169 


170 


153 


190 


45 


JON SECADA A sbk 2927..,tni no 9aib is: HEART, SOUL & A VOICE 


21 


m 


NEW^ 


1 


KING TEE MCA 11146- i998T5seiB IV LIFE 


171 


172 


146 


130 


44 


SEALA ZTT51RE 45415'WARNERBR0S 110981 5 961 SEAL 


20 


173 


166 


147 


10 


HANK WILLIAMS, JR. MCGCURB7769aaiRB(l09a,'l7 9ei HOG WILD 


91 


174 


162 


140 


25 


THUG LIFE INIFRSCOPt 9?360'AG(9 9a'15 98) VOLUME 1 


42 


(m) 


RE-EhlRt 


32 


OA BRAT A so 50 Of F.WRK 66i6fl-)COlUMBlA 19 98Ea'15 9e) FUNKDAFIED 


11 


176 


136 


134 


13 


SOUNDTRACK som classical 66301 (9 98 EU15,98| IMMORTAL BELOVED 


63 


177 


163 


148 


33 


THE JERKY BOYS A select 92411VA0 1109(115,961 THE JERKY BOYS 2 


12 


178 


164 


1/1 


7 


I" P 1 S'^urA^PNER BROS ,10.98,15,98, TOMORROW THE GREEN GRASS 


92 


179 


173 


177 


52 


SOUNDTRACK • MECCINL&mNT 24t33,'WARNfR BROS, ^9 9B,'11j %,i DAZED AND CONFUSED 


70 


OD 


186 


197 


31 


PATTY LOVELESS •EHCMltiSi^qufQlbWi WHEN FALLEN ANGELS FLY 


60 


181 


145 


135 


5 


CHRISTOPHER WILLIAMS GIANT 24564 warneR BROS. (10 9a'15.9ei NOT A PERFECT MAN 


104 


182 


168 


133 


3 


ELASTtCA DGC 2472e-;GEFFEN (10 96-16 98) |B ELASTICA 


133 


183 


125 




2 


STEVE VAI RELATTVITTf 1245 17 98/12 9&I ALIEN LOVE SECRETS 


125 




NEW^ 




GILLETTEsos lll02(ZtX)(ll98/l69ei ON THE ATTACK 


184 


185 


160 


144 


23 


VARIOUS ARTISTS •TOMMY eoY 1100 110 9&'i5 981 JOCK RtXK VOLUME 1 


79 


186 


150 


136 


5 
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2Pac 1 
69Bcwz 71 
AOba 122 
AceOfBase 58 
AKKmilh 51 
AUbsma 94 
AIM-On 113 
AflHaBaher 90 
David Ball 112 
eeasbe Boys 192 
The Bulla 138 
Tony Bennett l&O 
John Benv 145 
eiSL 149 
Blackslreet 97 
Mary J. Bilge 26 
Bliies Traveter 67 
BonJow 63 
Bone Thugs N Hatmony 
Boyz II Men 9 
Brandy 29 
Toni Braxton ] 56 
BfOoksiDunn 117 
GartttBrooia 12 
Browmtor* 45 
Busl) 33 



Candleooi 74 
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Ma-v Chapin Carpenter 107 
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Channel Live 103 
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Collective Soul 47 
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Counting Crews 73 
The Cranberries 18. 137 
Crime Bovi 161 
Sr«iyl Crow 8 
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Dave Matthew) Band 32 
Des'ree 36 
Diamond Rio 146 
JoeDiflie 82 
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DJQuik 48 

E-40 39 
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Enya 194 
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Melissa EtneoOge 23 
FatlhNoMore 31 
Donne Earns 95 
Foteigner 186 
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Kenny G 86 
Warren G 121 
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G>llette 184 
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Madonna 30 
Mad Season 49 
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PROLIFIC SCENE PROFITS 
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FROM DIVERSITY 




of Bristol's famous names. 

Musical influences also pour into the 
city from the Caribbean and the U.S. 
through record Mores and radio sta- 
tions. A youthful student population 
from the University of Bristol and the 
University of Western England easures 
a healthy interest in music as well as a 
iatd-back feel. 

The truth is that there is no "Bristol 
Sound." The acts that have recently se- 
cured deals are as alike as chalk and 
cheese, as are acts just breaking 
through on the local scene. Strangelove, 
signed to the EMI/Parlophone boutique 
label Food, is introspecti\'e rock in the 
vein of early New Model Army with 
touches of Radiohead and early Joy Di- 
vision, while Earthling fuses hip-hop 
and rap in diverse styles that neatly 




STRANGELOVE 



sidestep the "trip-hop" tag. 

Acts generating local interest also 
have little in common: Doyenne makes 
tuneful, passionate melodies, while 
Crank and Secret Shine are in the vein 
of traditional indie pop. The Mi^ty To- 
jaks have their own blend of countrj', 
while the F-Word does its thing with a 
mix of hip-hop and clear vocals. Revela- 
tion III is unashamed dance pop. and 3 
p.m. Experience, long a part of the 
scene, is a group of wonderfully lazy 
rappers. 

The city also is home to one of the 
countrj''s largest independent distribu- 
tors, Vital, which adds weight to its mu- 
sic and business credentials, and the dif- 
ferent scenes happening in the city- 
ensure a surfeit of labels dealing in 
dance, jungle, indie rock, and pop. 

A COSMOPOLfTAN AIR 

The port city of Bristol grew prosper- 
ous in the 17th and 18th centuries on 
trade with America, Africa, and the 
Caribljcan. Tobacco processing became 
a key indu.str,' in the li)th and 20th cen- 
turies, although one major employer, 
the Wills cigarette company, has re- 
cently closed. 

Until lately, Bristol, in the thriving 
southwest of Enp^and. fared better than 
other parts of the l*.K. Nevertheless, 
stringent cuts in the government's de- 
fense spending have hit the regton'.s 
economy hard. 

Today, the town is mostly service- 
based, with financial services and infor- 
mation technology beginning to create 
new jobs. Avon county, which includes 
Bristol and the nearby spa town of 
Bath, also hopes for a new lease on life 
when the Second Severn Crossing 
bridge is completed next year, making 
travel easier between Bristol and the 
heavily populated South Wales and 
Cardiff on the other side of the channel 
(the original bridge, built in the early 
'70s, Ls insufficient for today's volume of 
travel and is frequently closed due to 
high winds). 

The local council's strategy for the 
'90s is to build up Bristol's media infra- 
structure and attempt to attract more 
communications-based companies to 
the region. 

Perhaps as legacy of its status as a 
port, Bristol has a cosmopolitan air for a 
pro\incial British city. It also has one of 
the largest black populations outside 
London, with an estimated 2.3% of the 
Bristol district population describing it- 



self as Afro-Caribbean. 

The area is marketing itself as a 
tourist destination, mainly with attrac- 
tions such as the Clifton Bridge, the 
first suspension bridge built by famous 
engineer Isambard Kingdom Brunei, 
and the historic ship SS Great Britain. 
The harbor area is undergoing a r^m'e- 
nation, with shops, cafes, clubs such as 
Thekla and Mud Dock, and the Amunfi- 
ni complex, an art gallery in a disused 
warehouse. 

With a population of just over 
500.000, Bristol has all the advantages 
of a metropolis — such as the diversity of 
ages, ethnic origins, and tastes — as well 
as the openness to foreign ideas that 
comes from being a poit. At the same 
time, it is not so large and sprawling as 
to lo.se its intimacy, and the musical 
community here is small enough to en- 
sure that making many enemies is diffi- 
cult 

Nick Warren, half of house produc- 
tion/mbdng team Way Out West, sums 
up the place: "Bristol's a ver>' support- 
ive towTi. All the people involved in mu- 
sic are supporters of each other. If you 
drive to one of the big free parties in the 
Forest Of Dean, you'll find all the differ- 
ent people there hanging out together." 

Adds Mikey B, manager of WOW: 
"People bump into each other on the 
street and ask what they're doing. 
There's not the same kind of backbiting 
as there is in London. At the same time, 
you can get on with your own thing, anci 
no one will bother you about it" 

SUPPORTIVE ATMOSPHERE 

The ston,' of M'ay Out W' est is fairiy 
tJTJical of how the Bristol spirit can help 
faster acts. Warren was DJ-ing on the 
local scene back in 1988-89. playing to 
the Baleiric and acid-house raves of the 
time. 

Meanwhile Mikey B's son Jody Wis- 
temoff was bashing out productions on 
his father's converted hi-fi and an old 
four-track machine at the tender age of 
12. As WistemofFs tapes began circu- 
lating, they attracted the attention of lo- 
cal reggae duo Smith & Mighty, who let 
him use the studio. Local store Replay 
started the Earth label with Wister- 
noffs productions, which included ver- 
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sions of Burt Bacharach's "Walk On 
By" and "Anyone." 

The combination of WistemofTs stu- 
dio technique and Warren's skills at the 
decks led to them forming an act, 
Sublove. which got a publishing deal 
with 3-Stripe/BMG. "It started to look 
and feel like a band," Warren says. "We 
wanted to be more of a production team 
instead." 

After the success of its club smash 
"Montana" on Terra Firma Records 
and playing support on Massive At- 
tack's U.S. tour. Way Out West signed a 
five-album deal with deConstruction 
Recorrls late last year. As well as its owti 
single "Ajare," the pair's remixes are 
piling up for acts such as Reel 2 Real 
and Planet Clare. 

Bristol's \ibrant club scene also is 
helping to bring music to new audi- 
ences. A surprising number of clubbers 
take an active interest in what's on the 
decks. This leads to the ine\itable DJ- 
mix tapes from clubs such as Revolution 



1) Thekla, Moored in The Grove 

2) Lakota. 6 Upper York St. 

3) Fleece & Firkin, St Ttiomas St 

4) BierKeller. All Saints St 

5) Malaap, 140-142 Chettenham Rd. 

6) Blue Mountain, 2A Stokes Croft 

7) Brewhouse, 119 Stokes Croft 



at the Lakota, which are sold through 
clothes and recortl outlets locally. 

Lakota (whose name derives from 
Sioux Indian for "people of the Earth") 
has been going three years and attracts 
name DJs such as Carl Cox and Lau- 
rent Gamier. Solid State night on Fri- 
days supplies hard, techno-edged 
house, while Saturday's Revolution is a 
warmer blend of house with Warren 
among the resident DJs. 

"It's quite a British sound to what 
goes on dowTi here, not .American," .says 
Marty Bui^?ess, manager and booker at 
Lakota. "Lakota's quite a middle-class 
club, with a lot of white, middle-class 
students. It's also one of the few clubs 
with that kind of clientele run by black 
people in En^and." 

HAVE ANOTHER CUP 

Local dance promoter Clive Diaz, 
better knowTi as Pip, runs the Cup Of 
Tea Club at the Blue Mountain club 
every other week, a night that has 
gained a reputatk>n for mixing jazz, jun- 
gle, funk, techno, and hip-hop. He also 
started his own label. Cup Of Tea 
Records, which grew from the mix of 
music played at the club, says Pip. 'The 
crowd in Bristol likes a verj' eclectic 
mix," he says, "As long as the beat's 
pumping, they're up for it" 

The label is not just about Bristol 
acts, says Pip. "I try to keep the diversi- 
ty I get with the club." The first three 
releases have been a Portishead remix 
(licensed to indie label Ultimate), a hip- 
hop track from Crustacean, and a track 
by Purple Penguin (aka Ben Dubuisson, 
a local store owner). Sales of each have 
been about 2,000, says Pip, who plans to 
release two 12-inch records per month 
and an album this summer. 

MIME GALAXY 

Local broadcaster Galaxy 101 FM 
provides one of the best examples of the 



8) Bristol Music Club. St Pauls Rd., Clifton 

9) Inkworks, 20-22 Hepburn Rd., St Pauls 

10) Club Loco, Hepburn Rd., St. Pauls 

11) Ughtship, Welsh Back 

12) Malcolm X Centre, Ashley Rd. 

13) Louisiana, Wapping Rd. 

14) Watershed. Waterfront 



city's musical tastes. Since last Septem- 
ber, the station has been run by the 
Chiltem Radio Group, but it started in 
the early '90s as community-based 
broadcaster For The People. 

Under its commercial ownership, the 
dajlime playlist blends the likes of Stax 
and Motown with c«ntemporar>' dance- 
based pop such as Rozalla. By day, 
Gala?^ is engaged in a battle for ratings, 
but in the evenings the station is trans- 
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formed into an unashamedly cutting- 
edge dance station with an adventurous 
specialty program. 

Weekday evenings are hosted by DJ 
Miranda, who gives one hour a day to 
specialist DJs such as junglists Roni 
Size & DJ Krust or Way Out West Re- 
cently, Grant and Mushroom fi^m Mas- 
8i\'e Attack were guest DJs in the ses- 
sion, and Galaxy is one of the few 
studios equipped with club-style decks 
for DJs. 

After dark, the station is more inter- 
ested in credibility than audience share, 
says Galaxy's head of music Tristan 
Bolitho. He believes in getting the right 
environment for the music being 
played. "House music was developed to 
be mixed, and we want to keep that ele- 
ment" he says. "Many of our shows are 
just mix sessions, with no adverts or 
breaks." 

The Saturday night preclub build-up 
between 8-10 p.m. is hosted by local DJ 
Delly G., one of many DJs who bring 



outside influences to the "Bristol mas- 
sWe" Bom in Bristol, Delly G. spent his 
teenage years in Jamaica, being influ- 
enced by the likes of Francois on the Ja- 
maican Broadcasting (>>. He is a fan of 
the more uplifting elements of Ameri- 
can house and modem soul. 

In addition to sourcing records trom 
the U.S., Delly G. also helps recruit for 
the shows such name DJs as Jackmas- 
ter Funk and Frankie Knuckles, who 
are drawn to the town for evening stints 
at the Lakota. 

"I try to get an element of stu^rise in 
my show," says Delly G. "I get things 
pressed up from DATs and try to bring 
something different A lot of people are 
into compartmentalizing the music they 
listen to, they've lost the interest in the 
diversity. I see a direct connection be- 
tween MotowTi- and Stax-type soul and 
today's house." 

Delly G.'s first radio show was spon- 
sored by the Thekla night club and Re- 
play Records — another example of how 
local interests help each other out in 
Bristol. 

FUaFORTHE-MASStVE' 

Bristol is well served with indie 
record stores, which help provide the 
paw fuel for the city's nightlife. Among 
the most interesting are Fat Rat, Time 
Is Right, Rival, and Replay. 

Replay has two Stores in Bristol and 
one in Bath. While the original store 
serves rock and indie customers. Re- 
play Dance keeps the cit>''s professional ' 
and amateur DJs t^upplied with techno, 
hip-hop, house, and trance. 

"All the DJs who play in town come 
here." says Replay's Darrell Meikle- 
Janney. 'There are hundreds of bed- 
room DJs. and it seems like every next 
kid w^ho comes in & a DJ. Not all of them 
have the ability to approach it property 
though, and there arc a lot of bad ones." 

Store manager Mark' Lewis Raj's Re- 
play keeps up to date with most releas- 
es, and Bristol is by no means a backwa- 
ter. "We're only a day behind London, 
tiiat's not a problem," he says. "Under- 
ground stuff selLs a lot better here than 
mainstream. A Cari Cox album will sell 
more than an M People CD. The only 
thing we don't sell well here Ls ragga. If 
we got the 10 best rag^a tunes in, we'd 
still lie left with 10 of them." 

Local airplay is a big factor in selling 
records, Lewis says. "Sometimes, we 
get people coming in with tapes of Dei- 
ty's show and asking us what it is. Most 
of the time, we've sold it to him so we 
know." 

Galax>' also has ties with another key 
local store. Time Is Right, which pro- 
vides the weekly chart for DJ Miranda's 
show. Store assistant Ian WiUde — also 
an occasional DJ at Lakota — says, "We 
often get people asking for things 
they've heard on the chart" 

Time Is Right stocks house, garage 
techno. Euro, jazz, and "dance music, in- 
cluding anyth^g right across the board, 
except for reggae," says Wilkie. "We 
also have quite a lot of deleted stuff from 
the '703 and '80s, which we've shipped 
over Irom the States." 

At Purple Penguin Records, Ben 
Dubuisson brings in a slightly different 
mix of records. "We usually get the lefl- 
field dance, but mostly slower stuff, as 
well as the blues. Roni Size comes in for 
all his jungle breaks. We're bringing in 
stuff fh)m Studio One in .Jamaica, lots of 
old-school material." 

The interest in such music helps to 
mold the style of local DJs and produc- 
ers, Dubuisson says. "All this goes out 
to people who suck it up. It's not just the 
reggae people and the ragga fans; we 
sell a lot to white kids, on 12-inch and al- 
(Continued on page 
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TRIP-HOP STEPS OUT 

(Continued f mill pugr 1} 

Bristol. Among those who emerged 
from it are Massh'e Attack. Shara Nel- 
son, Portishead, and Soul 1 1 Soul, as well 
as producer Nellee Hooper, whose cred- 
its also include Madonna's "Bedtime 
Stories" and Bjork's "Debut." 

Bom of an eclectic mix of dub. house, 
r^gae, soul, jazz, and ev en ska, the Wild 
Bunch was among the first to help make 
Bristol a melting pot of diveree influ- 
ences. The group's weekly appearances 
at the Dug-Out wciv a cross between a 
sound system and a band, uith dub 
plates, nipping, singing, and live pla>'ing 
all forming part of the mix. The club 
closed in UJ^tJ. and the team carried on in 
the Moon Club, now the Lakota (see sto- 
r>'. page 1). 

MaiisK e Attack's 3-D (aka Robert Del 
Niua) says the early Wild Bunch da.vs in- 
volved a complete mix of styles. "It was 
much more varied in those days. We 
started doing parties in 1983. when it 
was just me and Nellee, Miles, and G. In 
those days, the dance thing was relath'e- 
ly new. People were into soul, others 
were into re^ae. The hip-hop thing was 
only just beginning to happen, and not 
much was coming over here. The Wild 
Bunch tried to play as much different 
stuff as possible." 

The Wild BunchV night.'* at the Dug- 
(Xit ai"e now famous foi- their boundar>'- 
breaking music, with reggae from local 
sound systems fusing with whatever 
musical developments were afoot at the 
time. 

• Still based in Bristol, 3-D sees a dii- 
ferent scene now: "It's mainly alwul in- 
ternational name DJs coming down to 
play at the club. None of that haj^ned 
then. It's all got a bit separate these 
days, unadventurous. The crowd has 
themseK'es to blame in a wdy. The DJs 
;xre so scared of clearing the floor if they 
don't play what Ithe clubbers] want" 

Julian Palmer signed the Wild Bunch 
to 4th & Broadway in 198fi. "What they 
were doing was ahead of its time," says 
Palmer, the label's director. "We could 
not get arrested with what they were do- 
ing, it just seemed too experimental. 
Ever>'one said it was cut at the wrong 
speefl because it sounded so slow in com- 
parison." 

What changed in the inter\-ening nine 
years was that Sou! II Soul, the combi- 
nation of local sound system operator 
Jaz^ B. and producer Hooper, became 
successful with 1989's "Club Classics 
Volume 1." 

"They succeeded with an album that 
slowed down the roots of this kind of mu- 
sk;.'' Palmer says. 

The Wild Bunch split in 1989. after 
4th & Broadway released only two sin- 
gles: "Friends And Countrymen" and 
the Burt Bacharach/Hal David song 
"The Look Of Love." 

Most of the Wild Bunch mutated into 
Massive Attack, whose 1991 album 
"Blue Lines" launched Nelson's career; 
her vocals on such tracks as "1 Jnfinished 
Sjinpath/' were the high point of the al- 
bum. Signed to Chrj'salis as a solo artist. 
Nelson achieved modest success with 
her debut album. "What Silence 
Knowx" Chrysalis in the U.S. is re-pro- 
moting that album with the single 
"Down That Road," and Nelson is in the 
studio recording the follow-up, due in 
late Slimmer. 

Working in the same studio while 
Massive Attack recorded "Blue Lines" 
was Geoff Barrow, who formed Por- 
tishead with Beth Gibbons (Billboard, 
Oct 8. 19^). 

MassK'e Attack's second album. "Pro- 
tection." and its dub remix version, "No 
Protection," did brisk business world- 
wide. Massive Attack also has recorded 
Marvin Gaye's "I Want You" for an up- 
coming tribute album. 
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AWB1-PAVB)R0M) 

The success of these understated, 
trippy albums paved the way for artists 
such as Trick>' to go directly to an audi- 
ence who imderstands where the music 
is coming from. Tricky's debut album, 
"Maxinquaye." on 4th & Broadway, was 
released Feb. 20 to huge critical acclaim 
and almost instant success. It entered 
the Music Monitor album chart at No. (J 
for the week of Feb. 20-26 and has sold 
more than 100.000 copies, over half of 
that in the first week of release. It is 
schefluled for a U.S. release April 18 via 
4th & Bnmfhvay. 

With introspective, often confessional 
l>Tics. "Maxinquaye" is a dark, mo<xly 
album that overlaps with Massive At- 
tack and Poitishead's work, occasionally 
borrowing the same samples as Por- 
tl-^heafl and reworking Massive Attack's 
single "Kannacoma." Tiick>''s music has 
its root-i in the hip-hop of Public Enemy, 
whom Tricky name checks. But instead 
of that groups uptem|X) aggiYssion. he 
introduces haunting melodies and the 
dubby Bristol feel, set off by the etheiv- 
al voice of singer Martina Topley-Bird. 

Bristol-born Tricky's links with the 
Wild Bunch and Massive Attack date 
back to the formation of rap act Fresh 
Four in the late '80s; he performed and 
co-wTOte on "Blue Lines." 

Trickj's first single, "Aftermath," was 
self-released through local dealers, and 
he was signed by 4th & Broadway in 
September MUti. "Aftermath" was rere- 
leased by the label five months later, and 
"Pondcrosa" came out last year. 

Palmer says that in the I I.K. the label 
made little of Trick>''s connections with 
the Wild Bunch: "It wasn't important for 



us, but the media used it" 

Palmer felt confident enough to go 
straight to the indie circuit without get- 
ting invoh'ed with the dance-based deal- 
ers and media that would normally deal 
in hip-hop. Tricky is on tour with PJ 
Harvey and was featured on the cover of 
the New Muskal Express. 

"The creati\it>' in dance music, such 
as in the Stere<j MCs and the Prodig>'. Is 
^tting imiv ex()osurc through the likes 
of N M E , which used to preoccupy them- 
selves with rock," Palmer saj-s. "What 
weVe seen with our experience with the 
Stereo MCs is there's a market espe- 
cially among younger buyers and stu- 
dents, wiiere the barriers are breaking 
down." 

Taking Tricky to the U.S. will nxjuire 
a different approach. Palmer says: 
"When people listen to him, they'll prob- 
ably think he sounds college or alterna- 
tive, because that's where Portishead 
got jilayed. Some people I've met were 
conftised because he's black, and it's not 
as easy to break through those barriers 
theiv." 

Meanwhile, BristoUans such as Ecsta- 
tic Orange and Earthling are getting 
into a similar mix of sampling, dub, am- 
bience, ami slow hii)-hop. 

Pop God act Ecstatic Orange has 
found itsell' hailed as the new Portishead 
by Fi-ench metlia. Earthling is signed to 
Chrysalis imprint Cooltempo and is 
about to release its first album. "Radai"." 

But with media interest in Bristol 
high, many acts are keen to shy away 
from the regional tag. Says Tim Saul, 
the producer-half of Earthling, "People 
will try to put us into a Bilstol scene, but 
ll>*ten t^) our album and you'll hear levels 
of ii-ony and himior that aren't in some of 
those other i)eople-s' music." 

In another development Mo'Wax — 
the London-based label regarded as 
having pioneered the cause of trip- 
hop — may be eyeing the U.S. Founder 
James Lavelle. hotly pursued by Virgin, 
signed a deal with A& M earlier this year 
and is reportedly setting up an alterna- 
tive distribution system for Mo'Wax and 
other releases within the framework of 
London Records in the U-S. 

DOMINIC PRIDE 



JUNGLE'S BEAT GROWS ON 

(Continued frotu page 1) 



tunes. While these producers and DJs 
have the limelight the scene in Bristol 
boasti dozens more w-ho are looking 
for a break. In true Bristol fashion, 
jungle audiences are open to most 
style.s. although rough cuts and deep 
bass are surefire favorites among 
clubbers here. 

Size has become the de facto 
spokesman for Bristol Junglists. and 
he sees less of the mutual support that 
his counterparts in other musical ar- 
eas are getting (see story, page 1). 
"Sure people do bits for each other, 
but no one's really helping each other." 
says Size. "We need a place where we 
can put ever>lhing together under one 
roof and give other people a chance." 

Entertaining bids by several labels. 
Size looks to use the money for local 
projects. "We need to get a distribu- 
tion company set up for a start, to get 
the artists from the streets," he says. 

Cooperation with the leading lights 
of jungle, such as Goldie. has estab- 
lished Size. Before turning to jungle, 
he was into various strains of reggae, 
ragga, and lovers' rock. 

Size co-owns the Full Cycle label 
with Krust — previously a member of 
Fresh Four, which had a hit in 1990 
with "Wishing On A Star." Krust has 



worked with Size on key remixes, in- 
cluding Metalheads' "Inner City Life," 
Leviticus' "Burial," and More Rock- 
ers' 'Tou're Gonna," and Is now gain- 
ing recognition in his own right as a 
producer with a more experimental 
sound. 

While Full Cycle provides Size and 
Krust with an outlet for their own 
tunes — and they also release material 
on the local V Records — the pair faces 
a 240-milc round trip to London w hen 
they want to get a dub plate cut for 
mixing. But that doesn't dint Size's en- 
thusiasm: "It's the best feeling in the 
world — it's just so fresh when you put 
something down in the morning, get it 
cut in the afternoon, and that night you 
can be plajing it out and the massive's 
going wild for it" he .says. 

Size was inspired by a jungle tune 
called "Music" by LTD Bukem, as well 
as by music played at London clubs 
like Universe. A determined junglist 
for about a year now. Size says he 
started off by "messing around in a 
studio. People would say. 'What are 
you making that devil music for?' " 

Other local jungle fans encountered 
a similar response before jungle be- 
came huge last year (Billboard. Oct 211. 

(Continued on next p(igt') 




by Geoff May field 

Still the ONE: Jalled rapper 2Pac sees a 14% decline, but his sales are 
still large enough to lock a third week at No. 1 on The Billboard 200. That 
reign is one week longer than the Uf95 run logged by Bruce Springsteen's 
"(ireatest Hits," but falls short of the eight weeks posted at No. 1 this year by 
Garth Brooks* limited edition "The Hits." With more than 117,500 units, 
2Pac leads the No. 2 slot by a 15% gap. This, by the way, marks the first of 
five chart weeks that the Springsteen set has fallen short of the 100.000-unit 
mark (No. 4, 90,000 units). 

OsCAR'S HALO: As predicted here last week, the soundtrack from *The 
Lion King" has an explosive rise in the wake of Oscar telecast exposure, and 
the sequel, "Rhjlhm Of The Pride Lands." also posts a decent increase. With 
three songs performed during the Mai*ch 27 Oscarcast — including one sung 
by co-composer and Oscar winner Elton John — the original "Lion King" 
CiLsily wins the Greatest Gainer nod with an increase of almost 17,000 units. 
That 18.5% push propels a 5-2 jump and marks the second 1995 week that the 
former No. 1 album has reached the runner-up position. The release of '*The 
Lion King" video moved the soundtrack to No. 2 in the March 25 issue. Mean- 
while, "Rhvthm Of The Pride Lands." which won Greatest Gainer last week, 
retains its bullet with a unit gain of more than W^t (30-24 ). Give the Oscars at 
least partial crwiit too, for the bullets held by the "Pulp Fiction" (25-21) and 
"Forrest Gump" (52-46) soundtracks. Each posts gains exceeding 25%. 

Interactive: The bow at No. 78 by Sarah McLachlan is notable from 
both technological and career-growih perspectives. The CD carries eight 
songs performed live, but the first track is a "CD-ROM Multimedia Presen- 
tation," which, if you want to split hairs, makes this the first CD-ROM prod- 
uct to reach The Billboard 200. In terms of the development of McLachlan's 
fan base, this is by far her highest debut. Her last album, which charted as 
high as No. 50. entere<l at No. 101 — which, by coincidence, is w here that set 
resides this week. Her 19JI2 title, "Solace," debuted at No. H)7, its ()eak posi- 
tion, while 1989's "Touch" entered at No. 188. The latter stalled at No. 132. 
First-week sales on the new "The Freedom Sessions" stand at almost 14,000 
unity, compare<l to the sum of roughly Il.tKX) units that her "Fumbling To- 
wards Ecstasy" rang in its first week some 13 months ago. 

HoLL'V'W(X)D SHUFFLE; As axpected, the marriage of hip-hop and Hol- 
l>-woo<l makes major tracks on this week's charts. The first volume of the "New 
Jersey Drive" soundtrack zooms into Top R&B Albums at No. 3, while enter- 
ing The Billboard 200 at No. 22. Opening-week .sales projected from all Sound- 
Scan stores e.xceed 40,(XX) units; of those were sold at the R&B core stores 
that inform Bi!llx)ard's Top R&B Albums, Hot R&B Singles Sales' Hot Rap 
Singles, and Top Gos|>el Albums charts. Meanwhile, the percentage-based 
Pacesetter award on The Billboard 200 goes to the "Bad Boys" soundtrack, 
which climbs 137-05 with a gain of almost 85%. The publicity machine for the 
film, which stars Will Smith and Martin I^awrence, is in high gear. On the 
R&B lUt "Bad Boys" rumbles 33-21, winning that chart's Greatest Gainer. 

Tributes: The murder of Latin star Selena sent droves of her fans to mu- 
sic stores (see story, page 1). Five of her albums bullet this week on The Bill- 
board Latin 50, a slate that includes three re-entries in the top 10. The hottest 
seller of them all is her latest, "Anior Prohibido," which moves to the top of 
the Latin list and re-enters The Billboaixi 200 at No. 92. The title had spent 
only one other week on the big chart when it entered in June at No. 183. Fans 
of trailblazing rapper Eazy-E are responding to his AIDS-related death 
(Billboard. April 8): "Eazy-Duz-It" debuts on Top Pop Catalog Albums (No. 
22) w hile the first N.W.A. set re-enters (No. 42). His latest title re-enters Top 
R&B Albums with a 95% gain (No. 76). 

The STREAK: After 39 straight weeks at No. 1 on Top Jazz Albums, Tony 
Bennett's "MTV Unplugged" has been unseated. The new David Sanborn 

rules this week's unpublished chart; it also enters The Billboard 200 at No. 
124. 
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PROLIFIC SCENE PROFITS FROM DIVERSITY 



(Covtiniwdfmw page tU) 
bums." 

W^ile Dubuisson talks on this balmy 
Friday e\'ening. a young crowd upstaii-a 
at Thekla chats away to his mix of 
heady acid jazz and IH'C-fonn. Thekla 
has been one of the city's nightlife land- 
marks, based in a boat moored in the 
harbor, and is becominff the center of 
Bristol's clubland. 

Downstairs in what was the lofty 
hold of the boat, John Stapleton and his 
partner Ian Dark {collectively known 
as Def Con) ai*e banging out some laid- 
back hip-hop. Stapleton and Dark pride 
themselves on the absence of jungle in 
their lineup. *^e're a jungle-free zone," 
Dark says, as the evening's live rapj>er. 
Baby D., limbers up backstage. 

By day, Stapleton works in the tele- 
sales department of Vital, one of the 
countr>''s largest independent distribu- 
tors, based in Bristol. A member of the 
Blue Aert)plam's for five years, he has 
seen most of Bristol's music scene and 
sums up the reason why Bristol should 
be a creative center: 'Tou can get mast 
things in Bristol; people are very open 
here to different influences." 

The Blue Aeroplanes are a Binstol in- 
stitution; 29 members have passed 
through the band's ranks from the orig- 
inal lineup to present day. In 1991, gui- 
tarist Alex Lee split to form 
Strangeicve, whose 19SM Food album. 
"Time For The Rest Of Your Life." is a 
shining example of contemporary 
British i*ock. 

THE BRISTOL MAGNET 

"Bristol acts like a magnet for the 
places ai-ound it," says Dark. "It's not 
like Manchester or Binningham. where 
there are other major tovnis around it. 
Here there's Bristol and Bath, and 
that's it. You have to come here to play 
and be noticed." 

Case in point is Airbus, who hails 
from the nearby town of Portishea<l but 
gained a reputation by pla\ing Bristol 
venue--^. 

Dark is c>Tiical about the relaxed na- 
ture of Bristol's scene. "A lot of people 
come here to go on the dole," he .«ays. 
"It's easier than in a lot of other places. 
Also people just come down here to 
hang out and not do ver>' much." 

Lakota's Burge.'is disagrees, calling 
Bristol a "together" town. "People ex- 
pect us lo be all stoned and mellow. 
We're not at all." 



CASSETTES 
IN 7 DAYS! 

300 C-12 Cassettes 




INCiUDtS 

• Fffff MuMt GiaphtK Dtt,gn 

• Bkxk & white inwn 

* Mo/or- Label -Ooalify 

* No fint Piinl GvO'or»e# 



1-800-468-9353 




\DISCMAKSKS 



Bristol's laid-back, youthful feel is 
generated largely by the presence of 
some 28,000 students, which allows a lot 
of music to come to the fore. 

'The bands and the whole scene can't 
exist without the students," says Mikey 
B. "It's the lifeblood of the towTi. Bris- 
tol's not big enough to support a popu- 
lation like that iU(elf." 

QUITE LIKE OASIS' 

Dave Brayley, booker for one of the 
city's main music pubs, the Fleece & 
Firkin, says students generate inter- 
est in music. "Bristol has literally 
thousands of bands. There are local 
bands and college bands. As a rule, the 
out-of-town bands tend to have the 
edge on the local stuff, but no one will 
really tui*n up to see them. With stu- 
dent bands, you know they'll bring a 
crowd and all their friends with 
them." 

While the number of bands is le- 
gion, few have potential, Brayley says. 
"A lot of them ai'e trying to develop. 
Unfortunately, they're developing in 
the same direction. A lot of them are 
hooked on the three-part harmonies 
with both front men singing all the 
words, quite like Oasis." 

One factor keeping the pub and club 
circuit healthy is the lack of larger 
venues. The Fleece &. Firkin has a ca- 
pacity of 400. and venues such as the 
Bierkeller and the Brewhouse are 
smaller. This means that larger 
names are less likely to siphon off 
some of the cash that is spent on see- 
ing smaller acta. 

"Bristol's got good small to mid- 
sized venues." says Conell Dodds of 
promoter MCP. "The university holds 
920. Calston Hall 1.800. That "means 
that only smaller acts will play there. 
The arena acts will play Cai'diff Inter- 
national Arena across the Bristol 
channel, and it's more of an effort t*) 



get there." 

UNIVERSFTY LINK 

The University of Bristol brought 
Matt Haynes to the city, where he 
founded Sarah Records along with 
C'lare Wadd seven years ago. The first 
single was "IMstine Christine" by the 
Sea Urchins, and the roster is indie 
pop oriented. 

"We used to run a local fanzine and 
we put out flexidiscs, and the label 
grew from there," Hayncs says. "We 
saw lots of things which we did not 
like; for example, 12-inch was becom- 
ing the dominant format, or you had lo 
put out three mixes, two of which were 
crap. All that marketing side of things 
we've always hated." 

Haynes says the label has always 
made "a big thing" about being in 
Bristol. But, he adds, "I don't think 
the scene in Bri.stol is up to much. The 
point is that we're completely apart 
from the whole London scene." 

In true Bristol style, some of the 
acts wait years between putting out 
records. "Not all of them are full-time 
acts," says Haynes. Sarah Records' 
roster boasts Secret Shine and Heav- 
enly. The latter has sold approximate- 
ly 25,000 copies of its last album, ac- 
cording to the laliel. National release 
is through Vital, and Sarah licenses its 
product internationally. 

The three-year-old Pop God 
Records is another label started by 
ex-students: Nial Joyce and Robert 
Huskisson. Their best-selling act is 
the Moonflowers, whose first release, 
"Whales To Jupiter," has sold 10,000 
units internationally. The band's sec- 
ond studio album, "Colours And 
Sounds," is due in May. Other Pop 
God artists are electro-chill act Ecstii- 
tic Orange, ethno-techno act Mammal 
(which revolves around a troupe of 
performance artists). Praise Space 



Electric, and Me. Ecstatic Orange's 
latest single. "World Keeps Spin- 
ning," has sold 3,000 copies, according 
lo the label. 

Not all the acts on the label are 
from Bristol, says Joyce, "but they all 
came dowTi here for one reason or an- 
other." 

Joyce prefers to do business in 
Bristol because "it's nice to have that 
little bit of space. If we were in Lon- 
don, we would have either closed 
down or got bigger and changed. Peo- 
ple have got more time here to follow 
whatever musical direction they want 
to take. If you look at the Wild Bunch 
and what they mutated into, they 
were all doing their own thing for ages 
before that." 

When not putting out records, the 
people at Pop God can be found writ- 
ing and publishing local writers' mate- 
rial or organizing events such as all- 
day festivals. 

"There are so many people here 
with so much good material that it's 
difficult to be idle," Joyce says. 

From April 17-22. Bristol will host 
Sound City, a weeklong celebration of 
music sponsored by the British 
Phonographic Industry'. BBC Radio 1, 
the Musicians Union, and the Bristol 
City Council. 

Held in a different provincial city 
each year, the affair's choice of Bristol 
is apt given the city's musical life. It 
will showcase many new acts that 
could get deals as a result of the expo- 
sure. 

For a week, the city will be besiege<l 
by those in search of the Bristol 
Sound, and some will likely find an act 
or two to match their preconceptions. 
Aflerw-ard, they'll head back east 
along the M4 to London. Once they're 
gone, different sounds will emanate 
from Bristol's clubs, pubs, and bed- 
rooms, just as they always do. 



JUNGLE'S BEAT GROWS ON 



(Co}iti)i lied from f^vcedhtg page) 

DJ Dazee would hawk her collection 
of jungle 12-inches round the massive 
raves and free parties back in 19S*2-9:i. 
"These were really laid-back free ses- 
sions," she says. "At fii'sl. people said 
we were hai*dcore techno mutants and 
told us to go away." For a real jungle 
fix, they had to go to London clubs such 
as A Way Of Life (AWOL) or Sunday 
Roast. 

Along with Colin Steven. Rachel 
Patey, and Mark Morrison, Dazee set 
up a club. Roar, that catered to the 
small but determined band of jungle 
fans in the area. Steven also edits a sur- 
prisingly glossy jungle and rave 
fanzine, "The Knowledge," now on its 
second issue. Roar is still going ever>' 
Saturday at the Club Loco. Regular 
DJs include Size and Krust, DJ Di, and 
Donovan. 

Larger events, such as the January 
show at the 1,100-person capacity 
Lakota. arp promotpd as Ruffnock 
Ting, lending to attract students and 
out-of-towners. The next night will be 
held April 20. Bristol has several other 
regular clubs, including Jungle Rock, 
Bristol Exiwsure*, and House of Sutra. 

Shops such as the Rave Den and Jun- 
gle Magic sell the records, while mix 
tapes of the club nights go through 
clubs, as well as clothing stores and 
record outlets. 

"In jungle, there's a mix-tape cul- 
ture," says Darrell Meikle-Janney. 
store assistant at Replay Dance, one of 
Replay Records' three stores. "What's 
on tape Li six months ahead of a release. 



We're healing things on tapes and wait- 
ing hall'a yeai' to have records. The cost 
of releasing it is a big barrier." 

Among other junglists dropping 
tunes in Bristol are Flynn and Flora. 
Flynn is Krust's brother and was 
also in Fresh Four. With tunes more 
harmonious and chilly than most jun- 
gle, the duo are famous for "Jungle 
Love" (V Records) and "Dream Of 
You." 

In the beginning, Roar had to import 
London DJs. "If we'd stuck to local 
DJs, we wouldn't have stood a chance," 
Steven says. "London can be a bit 
standoffish. Bristol people go wherever 
the (larty is; they're more willing to go 
for it" 

Adds Patey: "For a year, we were the 
only people around doing it. Suddenly, 
it went from one club to four in a week 
last summer." 

The word was spread by two things: 
Pirate stations such as Ragga FM and 
Passion woro starting to play jungle; 
and at carnival time in summer, the 
sound systems played jungle tunes, 
mainly as a result of M-Beat and Gen- 
eral Lev>''s "Incredible," a top 10 hit on 
the U.K. top 40 singles chart. 

The radio stations have been instru- 
mental in sprea{|ing the won!. Unlike in 
London, where scores of pirates crowd 
Lo the FM dial, choice is limited in Bris- 
tol. "When Ragga FM's on, the whole 
city knows about it," says Size. 

Commercial station Galaxy FM also 
hosts a weekly evening with Size and 
Krust. "We don't water it down for 
Galaxy. The only difference Ls that at a 



pirate station, I'm looking out to see 
whether I'll get caught. At Galaxy, I'm 
looking to sw w hen I'll get paidi" 

The jungle scene has reinvigorated 
the local reggae scene, which was main- 
ly involved with ragga and dub. Despite 
Bristol's large, concentrated Afro- 
Caiibbean population, little i*ecent ma- 
terial has emerged from the dub and 
reggae side. 

Smith & Mighty, also involved with 
initiating the jungle soimd, were signed 
to London in the U.K. but parted com- 
pany with the label last year. Rob 
Smith has his own laliel, More Rockei*s, 
while local label Nubian Records has a 
steady output of dub and issued the al- 
bum "Dub Factor 3." 

Jungle is emei'ging from the shad- 
ows, and sound systems are pumping 
out the jungle beat where once ragg<i 
and dub rulefl. At the ^nmc time, lalx-ls 
with major connections, such as Mo" 
Wax and Talkin' Loud, are looking at 
Bristol jungUsL*. 

While wanting to further the ambi- 
tions of others who have not been as 
successful. Size is also cautious. 'This Is 
a music that you can't say, 'This sounds 
like . . .' It's unique. Junglists built this 
up themselves, and now migor compa- 
nies want a bite of it Clubs had tlie balls 
to book them, and DJs had the balls to 
play jungle. You won't take that away 
so easy." 

This titorif tms prepared by Dominic 
Pride icith aasiMance Jmm Kivahit in 
LondotL 
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GARTH; NO NEW ALBUM IN '95 

Garth Brooks, who has not re- 
leased a studio album of new mate- 
rial since August 1993, aays there 
will be no new Liberty Records al- 
bum in 1995 as originally planned. 
Citing complications since the disso- 
lution of his 
management 
company, 
Doyle/Lewis 
Management, at 
the end of 1994, 
Brooks says, 
"I've spent the 
first months of 
hmik Kb *^^*^ going 

through paper- 
work. We aren't going to have an al- 
bum out in 1995. It would take a 
miracle to pull it off." Brooks adds 
that he's formed GBM, a new man- 
agement company run by former 
Doyle/Lewis staffers Scott Stem 
and Karen Macauley Byrd and 
Brooks' tour manager, Kelly 
Brooks. 

STICK TO 1ST SALE ON DIGITAL VIDS? 

The Video Software Dealers Assn. 
thinks it has convinced Bruce Leh- 
man, aiisLstant U.S. secretary of com- 
merce and commissioner of patents 
and trademarks, to sidestep rewrit- 
ing the first-sale doctrine for digital 
hOTne-entertainment products. Video 
retailers fought and won the battle on 
the Issue to rent cassettes in the early 
'80s. "At least at this stage, Com- 
merce will not aggressively pursue" 
first-sale reWsions, says VSDA presi- 
dent Jeffrey Eves after talk.* with 



Lehman, principal author of the ad- 
ministration's intellectual-property 
white pai)er, due May 1. 

WARNER WONT SUE ON CD FLAK 

Billboard Bulletin hears that Warner 
Music Group will take no legal action 
against 10 employees fired in connec- 
tion with an internal investigation 
into the unauthorized private sale of 
CDs to wholesalers and retailers 
(Billboard, Feb. 11). A source says 
that the staffers, who worked for 
Atlantic, Elektra, Warner Bros., and 
WEA, were not accused of theft but 
that "these things happened on their 
watch." The source adds that no 
other firings are expected and that 
the investigation will end soon. Esti- 
mates are that the CDs in question. 
knowTi as "cleans" or "free goods" in 
relation to their use in bartering with 
accounts, could have been worth as 
much as $1 million over four years. 

HOUSE TO GET PERFORMANCE BILL 

Hep. Carlos Moorhead, K-Calif., 
chairman of the House Intellectual 
Property Subcommittee, will intro- 
duce a House version of the record 
industrj''s performance right bill this 
month. Co-sponsors may include 
Reps. John Conyers. D-Mich., 
Howard Berman, D-Calif., Pat 
Schroedcr, D-Colo., and others. The 
bill would giv'e labels and performers 
royalties for sound-recording use in 
digital performances and transmis- 
sions. Moorhead's bill, according to 
sources, will also attempt to deal with 
conceras songwriters and music pub- 
lishers have with the Senate version. 



BMG ENT. REVENUES SHOW GAINS 

Revenues for BMG Entertain- 
ment — which includes Bertels- 
mann Music Group, parent of 
Arista Records, RCA Records, 
and the BMG Music Club — rose 
13.6% over the previous year to 
3.4 billion deutsche marks ($2.16 
billion) for the first six months of 
the fiscal year ending Dec. 31. 
Music accounts for 72% of the 
unit's business, or about $1.5 bil- 
lion. 

YEUNG TO ASCAP ASIA-PACIFIC POST 

Willie C.W. Yeung is joining 
ASCAP May 1 as its Asia-Pacific 
director, a newly created post. He 
has served as GM of CASH, the 
Hong Kong right society, since 
1983. Based in Australia, he'll 
oversee ASCAP relations with au- 
thors* organizations in Asia and 
the Pacific Rim and represent the 
U.S. performance right group in 
the CISAC Asia Pacific Commit- 
tee, of which he is a former chair- 



GURALNICK TOPS GLEASONS 

Peter Guralnick's "Last Train To 
Memphis: The Rise Of Elvis Pres- 
ley" has won the first prize in the 
1994 Ralph J. Gleason Music Book 
Awards, sponsored by BMI, Roll- 
ing Stone magazine, and New 
York University. Second- and 
third-place winners are Marianne 
PaithfuM & David Dalton^s 
"Faithful!: An Autobiography" and 
Colin Escott's "Hank Williams: 
The Biography." respectively. 



Selena's Tragedy Echoed On Charts 
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I HE MURDER OF LATIN [top slaj- Selena i-everiierates 
on three .separate charts, including The Billboard 200. 
where "Amor Prohibido" re-enters at No. ifi. It's only tlie 
second week on the chart for this album, which debuted 
.June l.S. im\ at No. \Ki and fell oil" the following week. 
Selena w ;l'^ unfloubtetlly due for breakthrough success with 
her t'li-st allnuti i-ecoiiled in English; it's little comfort lu her 
family, fiiends, and fans that she has finally reached the 
upfKT half of Tlie BilU)oarri 20() post- 
humously. On Hot Latin Tracks, Se- 

lena's Spanish version of the Pre- 
tenders' "Back On The Chain Gang" 
reaches No. 1 in itn llth chart week. 
"Fotos Y Recuenios" was already 
moving down after spending four 
weeks at No. 2 fmn mid-Februaiy to 
mkt-Mm-h. "No Me t^eda MilV ;md 
"Bidi Bidi Bom Bom" return to Hot 
Latin Tracks at No. 5 and No. 6, tv- 
siKitively. The fonner was No. 1 for 
iieven weeks fi-om December li)9^1 to t-'ebmarj' of this year 
and had fallen ofi* the chiul only one week ago. The latter 
was No. 1 for foui- weeks in October and November 199'1 
and wus last on the chart in .I:inuaiT. On The Billlx)attl La- 
tin 50. "Amor Prohibklo" returns to No. 1. a pa^iition it pre- 
viously occupied for four weeks. The album debuletl one 
\'e:u' and one wwk ago aiwl has nevei* tieen out of the top 
5. Three other albums re-enter the top 10: "Li\'e!." "12 Su- 
per Exitos." ami "Entre A Mi Mundo." That hist title wa.« 
rankwi second on the Latin: Regional Me-xican all-time 
chail that was published in Billboiurl's 100th annixei-sarj' 
issue. On paper, all these statistics look impressive, hut 
Uiei'e's absolutely no joy in reporting them. 



the Hot Adult C'ontempoi-aiy chart, whei-e "Bmv" is No. 1 
for the ninth week. If she ix'sists challenges from Martin 
Page and Elton John, with "In The House Of Stone And 
Light" at No. 2 and "Believe" at No. 1 (both bulleted), re- 
.>ii[X'ctively. Miulrmna could tie the recoitl for staying at No. 
1 on this chiut. 'The River Of Dreams" by Billy Joel and 
"Said 1 Loveti You . . . But I Lied" by Michael Bolton were 
No. 1 for 12 weeks. 
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by Fred Branson 



B 



E S'VNT:ARS: John Michael Mont- 

gomer>-*s third Atlantic release re- 
turns hijn to tJie |K)le jxisition on Top 
Countiy Albums. The self-titled disc 
enters at No. 1. just like its predeces- 
sor. "Kickin* It Up." Montgomery's 
first album, "Life's A Dance." peaked 
at No. 4. On The BilllMHUxl 200, thLs lat- 
est album debuts at No. 10. "Kickin' It 
Up" also tupped this chai't. while 
"Life's A Dance" miched No. 27. 
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'OWING DOWN: After seven weeks. Madonna's '"Tiike 
A How " is replaced atop the Hot \00 hy Montell Jonlan's 
t'u-si chrnt entiy. "Tliis Is How We Do It," which is also No. 
1 on Hot Yi&U Singlf.s, Madonna continues to reign over 



LAST FROM THE PAST: Even though Blondle's 
"Atomic" fjiUs 1^ on Hot Dance Music: CKib Play, it's not 
too late to :icknowledge .-Vshley Rhinehart of Toronto for 
i*egistering his amazement that the U-ack hit No. 1 16 yeais 
idler its original release. Like "Rapture." whkh recently was 
No. 8 (tn Club PUiy. "AOnnic" and uix-nmiuig single "Heart 
Of Glass" are fiwu Blondie's "liembced Rematle Remodeled" 
all>um. pnKiuce<i by Vincent Ven) of EMI ;ind due in July. 
"Atomic" iwakefl at No. ;i9 on the Hot 100 when fii"st re- 
leased in UKSO: in the U.K.. it was No. 1 for Xwo weeks. 

This and that: Slade and the Jam have both had 
Uu-ee singles enter the UJi. chart at No. 1. That was a rec- 
ord until Take Thai came along. The RCA act's sbcth single 
u> debut at the top i.s "Back For CIo<kI," which has the high- 
est one-week sales total of an>' single in the last 10 years. 
Now the ((ueslion is. when will America Tiike That? 
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Caught between 
unbearable grief 
and insurmountable rage, 
it is all we can do to hope... 
hope that the magical healing of music 
begins to cast its spell soon, 
and that for a few moments at least, 
the pain will ebb away. 

We WILL MISS YOU, Selena, 
our bright young star- 

Charles. Terri, and the entire 
EMI Records Group North America family. 



